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Project Name:   X7 Print Resize
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Producer/PM:   na
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BARNES-YACHTING.COM

Explore Yachting Opportunities
PURCHASE • CHARTER • CO-OWNERSHIP • NEW BUILD

BARNES Yachting Americas
3565 Mystic Pointe Drive, Aventura, FL, 33180

+1 305 525-9301 | o.losada@barnes-yachting.com

SANLORENZO 96A  
2022 | Guests: 10 | Cabins: 5 | Crew: 4 | $8,500,000 

ORION ONE 143' 9"   
New Build  | Guests: 10 | Cabins: 5 | Crew: 9 | POA 

PERSHING 82'
2013/2021 | Guests: 6 | Cabins: 3 | Crew: 3 | $1,850,000 

AMELS 180' 4"
2012/2022 | Guests: 12 | Cabins: 5 | Crew: 14 | $31,700,000 
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“Saunders,  A Higher Form of Realty,” is registered in the U.S. Patent and Trademark Office. Equal Housing Opportunity.

#1 
LOCALLY OWNED AND OPERATED  
REAL ESTATE BROKERAGE FIRM IN THE HAMPTONS

the right representation makes all the difference

LAURA WHITE
Licensed Associate Real Estate Broker 

631-478-8385  |  LWhite@Saunders.com

oceanview gambrel beach house
6 Bedrooms  |  5,500+/- SF  |  1.2 Acres  |  Gunite Pool  |  South of The Highway  |  2-Car Garage

BRIDGEHAMPTON SOUTH  |  EXCLUSIVE $10.995M  |  430JOBSLANE.COM
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Saunders.com  |  HamptonsRealEstate.com 

“Saunders,  A Higher Form of Realty,” is registered in the U.S. Patent and Trademark Office. Equal Housing Opportunity.

Saunders.com

VINCENT HORCASITAS
Licensed Associate Real Estate Broker 

516-768-7330  |  VH@Saunders.com

SOUTHAMPTON  |  EXCLUSIVE $7.5M  |  148MIDDLELINEHIGHWAY.COM

grand new construction estate
8 Bedrooms  |  8 Baths, 2 Half  |  9,600+/- SF  |  2 Acres  

New construction, heated gunite pool, spa, finished lower level, gym, movie theater, 2-car garage, room for tennis
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www.oleadanyc.com

Available now at the Hub through Labor Day.

2183 Montauk Hwy
Bridgehampton, NY 1193

The Coast Beach Tote, crafted in fully waterproof jacquard canvas 
inside and out. Finished with personalized monogramming to 

make it distinctly yours.
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The bottle isn’t just ergonomic design—it’s a cultural statement. Because what you carry says 
something about you—and we think your water makes the statement that your style is unmatched. 
ENVO is where science meets style. It’s sleek, it performs, and it belongs everywhere you go.

Exclusive Hydration Partner to Polo Hamptons

AT ENVO, WE DON’T JUST HYDRATE— 
WE MAKE HYDRATION WORTH SHOWING OFF.

ELEVATING HYDRATION

To learn more  please visit us at www.drinkcintron.com

PH_ENVO_PRINT AD 18X10.875.indd   1PH_ENVO_PRINT AD 18X10.875.indd   1 5/8/26   4:52 PM5/8/26   4:52 PM
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THE HAMPTONS | GOLD COAST, LI | NEW YORK CITY | NEW JERSEY | GREENWICH | MIAMI | PALM BEACH | BEVERLY HILLS | COLORADO | ITALY | LONDON | PORTUGAL | ASIA

BRAND | MEDIA | MARKETING | ANALYTICS | STRATEGY | POSITIONING NESTSEEKERS.COM

522 WICKAPOGUE RD, SOUTHAMPTON
7 BEDS | 8+ BATHS | 1.05 ACRES | 10,000 SQ FT  |  $14,695,000

GEOFF GIFKINS 516-429-6927

WEBID 4759187

118 SAGAPONACK MAIN ST, SAGAPONACK
7 BEDS | 8 BATHS | 1.4 ACRES | 8,500 SQ FT  |  $21,995,000

MICHELLE BRESKIN 917-751-0620

WEBID 4427774

225 NORRIS LN, BRIDGEHAMPTON
8 BEDS | 9 BATHS | 1.6 ACRES | 10,000 SQ FT  |  $9,995,000

JAMES GIUGLIANO 631-456-3567 | PATRICK GIUGLIANO 631-312-7933

WEBID 5299443

672 HALSEY LN, BRIDGEHAMPTON
9 BEDS | 11 BATHS | 2 ACRES | 15,000 SQ FT  |  $24,995,000

JAMES GIUGLIANO 631-456-3567 | PATRICK GIUGLIANO 631-312-7933

WEBID 5466365

15 FIELDVIEW LN, EAST HAMPTON
7 BEDS | 8 BATHS | 1 ACRE | 8,200 SQ FT  |  $9,495,000

JAMES GIUGLIANO 631-456-3567 | PATRICK GIUGLIANO 631-312-7933

WEBID 5383174

450 SEVEN PONDS TOWD & 460 EDGE OF WOODS RD, WATER MILL
8 BEDS | 11 BATHS | 18.7 ACRES | 10,000 SQ FT  |  $15,995,000

JAMES GIUGLIANO 631-456-3567 | PATRICK GIUGLIANO 631-312-7933

WEBID 5431118
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THE HAMPTONS | GOLD COAST, LI | NEW YORK CITY | NEW JERSEY | GREENWICH | MIAMI | PALM BEACH | BEVERLY HILLS | COLORADO | ITALY | LONDON | PORTUGAL | ASIA

BRAND | MEDIA | MARKETING | ANALYTICS | STRATEGY | POSITIONING NESTSEEKERS.COM

54 PHEASANT CLOSE N, SOUTHAMPTON
7 BEDS | 8.5 BATHS | 1.5 ACRES | 7,832 SQ FT  |  $14,695,000

JAMES GIUGLIANO 631-456-3567

WEBID 4944429

945 NORTH SEA MECOX RD, WATER MILL
8 BEDS | 9.5 BATHS | 1.8 ACRES | 9,500 SQ FT  |  $12,995,000

JAMES GIUGLIANO 631-456-3567

WEBID 2675575

60 CULVER ST, SOUTHAMPTON
6 BEDS | 7.5 BATHS | 0.46 ACRES | 4,500 SQ FT  |  $10,495,000

GEOFF GIFKINS 516-429-6927 | JAMES GIUGLIANO 631-456-3567

WEBID 4966642

493 SAGG MAIN ST, SAGAPONACK
9 BEDS | 10+ BATHS | 1.9 ACRES | 11,369 SQ FT  |  $24,995,000

JAMES GIUGLIANO 631-456-3567 | PATRICK GIUGLIANO 631-312-7933

WEBID 5444608

2 W WATER ST #1A, SAG HARBOR
8 BEDS | 9.5 BATHS | 0.2 ACRES | 12,400 SQ FT  |  $34,995,000

SHAWN ELL IOT T 516-695-6349 | ZACH ELL IOT T 516-695-1547

WEBID 5273772

120 HALSEY LN, BRIDGEHAMPTON
9 BEDS | 10+ BATHS | 2.5 ACRES | 14,267 SQ FT  |  $23,995,000

JAMES GIUGLIANO 631-456-3567

WEBID 5299446
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P U B L I S H E R ’ S  L E T T E R

As the Fourth of  July approaches, I’m reminded once again why the 
Hamptons hold such a special place in our hearts. The rolling coun-
tryside, the sun-drenched beaches, and the long golden-hour evenings 
always will inspire us. Spend a few days here, slow your pace, put away 
your phone, and take in the beauty around you, and you’ll quickly under-
stand what makes this place so extraordinary. The Hamptons are truly 
a treasure.

This summer is especially meaningful for all of  us at Social Life as we 
celebrate our 23rd year in print. Over the past two decades, Social Life 
has grown into the premier luxury lifestyle publication of  the Hamp-
tons. Looking back, I remember the late nights, tight deadlines, and un-
wavering commitment to creating a magazine that captures both beauty 
and substance. Every issue has been a labor of  passion, and the journey 
has shaped not only the publication but also my own life in countless 
ways. I am deeply grateful for the support of  our readers, partners, and 
friends, and I look forward to all that lies ahead.

July also brings some of  the season’s most anticipated events, includ-
ing Polo Hamptons, taking place on Saturday, July 18, and Saturday, 
July 25, in Bridgehampton. The legendary Christie Brinkley will host our 
July 18 event, helping usher in what promises to be one of  the highlights 
of  the summer social season. Each afternoon features an exciting polo 
match, exceptional hospitality, and a lively cocktail reception set against 
the backdrop of  a beautiful private estate. I invite you to join us for this 
unforgettable experience. For details, please visit PoloHamptons.com.

As you celebrate this holiday weekend with family and friends, I hope 
you take full advantage of  everything the Hamptons has to offer, from 
its natural beauty and coastal charm to the meaningful conversations 
and lasting connections that make summer here so special. There is no 
better place to create memories that will stay with you for years to come.

Wishing you and your loved ones a joyful, safe, and unforgettable 
Fourth of  July.

Warm regards,
Justin Mitchell

Social Life
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Dear Readers,

There is a particular quality to the light out here in early July, the 
way it lingers over the privet and the dune grass long into the eve-
ning, as if  the season itself  is reluctant to let the day go. Then the 
Fourth arrives, the sparklers come out, the sky over the bay goes 
electric, and summer is suddenly, gloriously real. It is my favorite 
weekend of  the year on the East End, the moment the whole 
season seems to exhale and begin.

What I love most about the East End is that it refuses to make 
you choose. On a single weekend you can move from a cham-
pagne preview to a salt marsh at dawn, from the most rarefied 
rooms in the country to a stretch of  beach where the only audi-
ence is the tide. This issue is a love letter to that range.

Consider one of  my personal favorites: From July 9 to 12, East 
Hampton Art & Design Days returns, a town-wide celebration 
of  the community’s deep legacy of  art, architecture, and design.         

This is not a fair you watch from behind a velvet rope. It is 
a curated run of  intimate, mostly private experiences: access 
to remarkable gardens and artists’ studios, conversations with 
design luminaries, and a Speaker Series at Guild Hall that 
this year draws editors and architects of  the first rank. It un-
folds alongside the beloved East Hampton Antiques & De-
sign Show at historic Mulford Farm, which benefits the East 
Hampton Historical Society, so your afternoon of  treasure 
hunting quietly does some good.

And that, really, is the heart of  what I want to say in this is-
sue. The East End offers so much, large and small, and some 
of  the most meaningful things you can do here cost nothing 
but your time. This is the season our eastern box turtles are on 
the move, crossing busy roads to reach the freshwater ponds, 
and relentless development means that the journey grows 
more dangerous every year. The Group for the East End has 
launched a box turtle conservation project. The data gathered 
will shape a real plan to preserve land, restore habitat, and ad-
vocate for the wildlife tunnels that could keep these turtles off  
the road for good. You can be part of  it without lifting any-
thing heavier than your phone. If  you spot a turtle crossing a 
road on the North Fork—alive, injured, or otherwise—report 
it to the Group for the East End at thegroup.org, and if  the 
turtle is hurt, call Turtle Rescue of  the Hamptons or the Evelyn 
Alexander Wildlife Rescue Center. I cannot think of  a more 
fitting way to spend an hour on a holiday weekend than help-
ing something small and ancient survive another summer here.

So light the sparklers, find your spot for the fireworks, raise 
a glass on the Fourth. Then, sometime before the season slips 
away, choose one new thing. Wander a fair. Walk a marsh. 
Lend a hand. The East End has always given generously to 
those of  us lucky enough to call it home. This summer, let’s 
give a little back.

With love,

Devorah Rose
Editor-in-Chief
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EAST HAMPTON LIBRARY’S 22ND ANNUAL

AUTHORS NIGHT
SATURDAY, AUGUST 8, 5 PM | HERRICK PARK, EAST HAMPTON

BOOK SIGNING COCKTAIL PARTY WITH 100 AUTHORS 
FOLLOWED BY DINNER PARTIES WITH GUEST AUTHORS

MEET YOUR FAVORITE AUTHORS AT ONE OF THE NATION’S LEADING ANNUAL LITERARY CELEBRATIONS!

Proceeds benefit the East Hampton Library, a 
non-profit organization providing outstanding 
free library services to the East Hampton 
community. The funds raised at Authors Night 
are used for essential programs and services at 
the Library throughout the year.

At 8pm, following the 
Authors Night book 
signing cocktail party, 
continue the evening at 
a DINNER PARTY — with 
one or more of the guest 
authors — at a lovely
Hamptons home!

•  TICKETS ON SALE IN JUNE  •
SEE ALL EVENT INFO AT: 

AUTHORSNIGHT.ORG



By Jonathan Valdez

WA T C H E S

Every time you hold a cocktail your wrist is exposed. 
Make sure it wows with the perfect timepiece! 

GRAFF
18-Karat White Gold 

and Diamonds
$226,000

710 Madison Avenue
212.421.3605

HUBLOT
Ceramic and Titanium 

With Fabric Strap
$25,200

645 Fifth Avenue
646.582.9813

HARRY WINSTON
18-Karat White Gold 

With Diamonds
$80,300

701 Fifth Avenue
212.399.1000

CHANEL
Ceramic and Steel 

With Sapphires 
and Diamonds

Price upon request
15 East 57th Street

212.355.5050
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AWARD-WINNING JEWELRY DESIGNER 

Bespoke I Collections I Diamonds I Estate I Rare Timepieces I Fine Art

SOUTHAMPTON I 1 OB Jobs Lane 631-400-9800

glennbradford. com 
We buy and sell important estate jewelry and collectible watches including signed Van Cleef, Cartier, David Webb, 

Rolex, Patek Philippe as well as Pink & Blue Diamonds and other rare gems 
Featured Glenn Bradford Aquamarine & Diamond Cocktail Ring, Rubellite & Yellow Diamond Bracelet & Rolex Day Date 
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CELEBRATING
40 YEARS

OF AWARD-WINNING DESIGN,
RARITY AND COLLECTIBLE TIMEPIECES 

10 YEARS IN THE HEART OF THE HAMPTONS

1968 Rolex GMT-Master 1675 ‘Pepsi’

Stainless Steel Tropical Brown Dial Fuchsia Bezel

Glenn Bradford Stackable 18kt Gold 

Pavé Diamond, Ruby and Sapphire Star Eternity Bands

glennbradford.com         @glennbradfordfinejewelry



By Jonathan Valdez

J E W E L R Y

America is 250 years old, so it is the perfect time 
to go red, white, and bold with fabulous jewelry 

for all the July parties out east.

LOUIS VUITTON
18-Karat White Gold With Diamonds

$111,000
6 East 57th Street

212.758.9977

BULGARI
18-Karat White Gold With Diamonds

$48,500
730 Fifth Avenue

212.315.9000

PIAGET
18-Karat White Gold 

With Sapphires and Diamonds
Price upon request

Hudson Yards Boutique
332.204.2938

VAN CLEEF & ARPELS
18-Karat Rose Gold With Diamonds

$31,2000
744 Fifth Avenue

212.896.9284
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There are jewelry stores. There are watch stores. 
And then there are destinations.

.

For four decades, Glenn Bradford Fine Jewelry has defined a 
category all its own: part atelier, part collector’s paradise, and part 
educational experience. It has become an iconic Hamptons desti-
nation for discerning clients from around the world.

THE ORIGIN
The story began in 1986, when Glenn Bradford launched his 

namesake watch collection followed by his first jewelry collection 
commissioned by Neiman Marcus. Bold, original, and unmistakably 
his own, the designs earned early recognition and a loyal following. 
Other prestigious retailers quickly followed, including Saks Fifth 
Avenue, Bergdorf  Goodman, Takashimaya, and Harrods, while the 
collections were featured in the pages of  Vogue and Harper’s Bazaar.

When Sharyn Bradford joined the business in 1996, the vision 
expanded. Together they built Glenn Bradford Fine Jewelry into a 
place where award-winning jewelry, rare collectible timepieces, ex-
ceptional gemstones, and fine art co-exist under one roof. Guided 
by instinct rather than trends, the Bradfords followed their own 
path, creating original designs, championing craftsmanship, and 
building a brand known for artistry, authenticity, and meaning.

Over the years, Glenn Bradford Fine 
Jewelry has earned more than 35 in-
dustry honors and accolades, including 
recognition by the World Gold Council 
as one of  the Top 100 Fine American 
Jewelry Designers and being named by 

InStore magazine as America’s Coolest Jewelry Store.
While Glenn built a reputation as a designer, collector, and ex-

pert in rare timepieces and gemstones, Sharyn brought a distinctive 
artistic vision that continues to shape the brand today. Together, 
they created a world where jewelry, watches, art, and storytelling 
seamlessly converge.

As the company grew, it expanded beyond the wholesale world 
into celebrated retail locations of  its own, including beloved shops 
in Port Washington and Roslyn village. While those locations re-
main an important part of  the company’s story, today Glenn Brad-
ford Fine Jewelry is exclusively headquartered in Southampton, 
where its flagship shop has spent the past decade becoming an 
iconic part of  Hamptons culture.

THE COLLECTOR’S EXPERIENCE
Renowned for their expertise in rare collectible timepieces, the 

Bradfords have become trusted authorities for collectors around 
the world. As passionate collectors themselves, they are equally re-
spected as curators, known for uncovering extraordinary watches, 
exceptional gemstones, and pieces of  remarkable provenance.

On any given day inside the Southampton shop, visitors gather 
to hear them discuss the history of  a rare Rolex, the provenance 

of  a Colombian emerald, or the story 
behind an old mine cut diamond. Edu-
cation remains one of  the company’s 
defining characteristics. Clients come 
for the knowledge, the stories, and the 
experience.

By Emily Yorke

GLENN BRADFORD FINE JEWELRY
CELEBRATING 40 YEARS OF AWARD-WINNING DESIGN, RARITY

COLLECTIBLE TIMEPIECES AND 10 YEARS IN THE HEART OF THE HAMPTONS

Glenn Bradford, Sharyn Bradford, Ethan Bradford

This year marks a rare milestone: 
40 years in business and 10 years 
in the heart of Southampton village. M
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“We’ve always been collectors at heart,” Glenn says. “I love the 
history behind a watch, the journey of  a gemstone, and the stories 
that make a piece meaningful. Whether it’s a rare Newman Dial Day-
tona, a first edition Nautilus, an old mine cut diamond, or a hand-
made locket, the best pieces aren’t just beautiful—they become part 
of  a family’s legacy.”

The jewelry itself  is food for the soul. Many of  the company’s 
most beloved collections grew from bespoke experiences and deeply 
personal client stories. Those conversations inspired award-winning 
collections such as Diamond Dust, Spiritual Charms, Lockets, Cock-
tail Rings, Word Art, and Destination Collections. Hand-made the 
way fine jewelry used to be, the pieces are built to last generations 
and created as modern heirlooms with lasting meaning.

A FAMILY LEGACY
Through it all, one thing has remained constant: Family has always 

been at the heart of  everything they do.“Our children grew up in this 
business,” Sharyn says. “They spent countless hours in our stores, 
watched us design jewelry at our kitchen table, and learned firsthand 
the importance of  craftsmanship, relationships, and integrity.”

Today, that experience extends into a second generation. Men-
tored by Glenn and Sharyn for years, Ethan Bradford has developed 
a deep command of  horology and is widely respected as a watch 
expert in his own right.

“Growing up around the business, I developed a deep apprecia-
tion for the craftsmanship, relationships, and values that have always 
defined our family,” Ethan says. “It’s an honor to build on what my 
parents created and carry that legacy forward.”

THE SOUTHAMPTON DESTINATION
Every inch of  the Southampton shop tells a story. Clients pause 

outside the front window, captivated by the rarity on display. Inside, 
they discover museum-worthy watches, exceptional gemstones, heir-
loom quality jewelry, and Sharyn Bradford’s vibrant, large-scale con-
temporary paintings.

Designed with the family’s signature blue-and-ivory stripes and 
custom showcases handcrafted from reclaimed teak and steel, the 
space feels both luxurious and serene, with a distinctly Zen aesthetic 
that clients often remark upon.

What began as a design house four decades ago has evolved into 
one of  the Hamptons’ most distinctive luxury destinations.

Today, clients discover Glenn Bradford Fine Jewelry through its 
reputation and through word of  mouth, and they travel from across 
the country and around the world to experience a true family atelier 
where artistry, expertise, storytelling, and collectibility still matter.

As Glenn and Sharyn celebrate 40 years in business and 10 years 
in Southampton, they remain grateful to the clients, collectors, and 
friends who have shared the journey.

After four decades, the mission remains unchanged: to create 
beautiful things, tell extraordinary stories, and offer treasures meant 
to be worn, loved, and passed down—pieces that, rarest of  all, let 
you wear your investment.

Glenn Bradford Fine Jewelry
10 Jobs Lane, Southampton
631.400.9800  |  glennbradford.com 
@glennbradfordfinejewelry

J E W E L R Y
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In a world where luxury is often defined by exclusivity, 
Alexandra Beth Samit has built her reputation on something 
even more meaningful: personalization. As the founder of  
Alexandra Beth Fine Jewelry, Samit has become one of  New 
York’s most trusted private jewelers by creating an experience 
that is as individual as the clients she serves. Operating from 
her appointment-only Fifth Avenue showroom, she has trans-
formed the traditional jewelry-buying process into a highly 
curated journey centered on education, craftsmanship, and 
lasting relationships.

Today, Alexandra Beth Fine Jewelry specializes in three dis-
tinct areas: natural diamonds, lab-grown diamonds, and heir-
loom revamps. While natural diamonds continue to hold an 
enduring place in the luxury market, Samit has embraced the 

growing demand for lab-grown diamonds, particularly among 
bridal clients seeking larger stones and greater design flexibil-
ity. Rather than viewing the two categories as competitors, she 
approaches each as a unique option, helping clients select the 
perfect piece based on their personal goals, style, and values.

“Every client’s story is different,” Samit explains. “The 
most important part of  my role is helping people understand 
their options so they can make informed decisions with con-
fidence.” That philosophy has become a hallmark of  her busi-
ness and has earned her a loyal following among discerning 
clients throughout New York and beyond.

Education plays a central role in the Alexandra Beth experi-
ence. Through diamond-focused programming and engaging 
weekly Instagram Live events, Samit has cultivated a community 

By Emily Yorke

ALEXANDRA BETH FINE JEWELRY
REDEFINING LUXURY THROUGH PERSONALIZATION

Alexandra Beth Samit
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of  jewelry enthusiasts eager to learn more about both natural 
and lab-grown diamonds. Her transparent approach helps cli-
ents navigate an often complex marketplace while gaining a 
deeper appreciation for the artistry and value behind each piece.

Another rapidly growing part of  the business is heirloom 
revamps. Clients frequently bring treasured family jewelry, in-
cluding rings, brooches, diamond strands, and other cherished 
pieces, to be reimagined into modern designs that honor their 
history while fitting contemporary lifestyles. By incorporating 
inherited stones and precious metals into entirely new cre-
ations, Samit preserves family legacies while creating jewelry 
meant to be worn and enjoyed for generations to come.

Samit’s expertise is rooted in years of  industry experience. 
After beginning her career in fashion jewelry and selling 

collections through prominent retailers, she further refined 
her skills through training at the Gemological Institute of  
America, hands-on work in New York’s Diamond District, 
and sourcing experience at JCK Las Vegas. Today, her global 
clientele relies on her guidance for custom engagement rings, 
wedding bands, milestone gifts, and one-of-a-kind creations.

This summer, Alexandra Beth Fine Jewelry brings its dis-
tinctive approach to the Hamptons, offering East End resi-
dents and visitors the opportunity to experience luxury jewelry 
in a more personal and meaningful way. Whether sourcing a 
remarkable diamond, designing a bespoke piece, or transform-
ing a treasured heirloom, Alexandra Beth Fine Jewelry con-
tinues to prove that true luxury is not simply about what you 
wear, it is about the story behind it.

S H O P P I N G

39



By Gregory DelliCarpini Jr.

R U N WA Y

RALPH LAURENMISSONI

BOSSPRADA

Prep-School Cool
Preppy style continues to define a certain sophistication, where classic tailoring meets relaxed confidence.
Crisp button-downs, cable-knit sweaters, pleated skirts, and polished loafers create a look that manages

to feel both timeless and current. Rooted in East Coast tradition yet constantly reinvented, 
the aesthetic balances heritage with a modern sense of  ease. Whether on a sailboat, a college quad, 

or a Hamptons lawn, preppy fashion remains a master class in understated elegance.

Social Life
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By Gregory DelliCarpini Jr.

This season, gold is proving to be the easiest way to elevate any look. From bold cuffs and sculptural
earrings to layered chains and statement rings, a touch of  gold adds instant polish and personality. 

Whether paired with relaxed linen, tailored separates, or eveningwear, the metallic accent creates a sense of
effortless glamour. Consider it the finishing touch that transforms the everyday into something unforgettable.

A C C E S S O R I E S

MICHAEL KORS

Gilded Glamour

GIANVITO ROSSI
Gold Bijoux Heeled Sandals, $995

LOEWE
Gold Island Sunglasses

$500

CALVIN KLEIN 
COLLECTION

Gold ‘The One’ Clutch
$2,250
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42



EBERJEY EAST HAMPTON 70 Park Place, East Hampton, NY 11937

NEWPORT BEACH CORAL GABLES MIAMI BEACH NYC NASHVILLE

Sleepwear for the Softer Side of Life
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A C C E S S O R I E S

ROBERTO CAVALLI

Gilded Glamour

VALENTINO 
GARAVANI

Gold and Off-White 
 Pas Plus Earrings

$1,720

VERSACE
Burgundy and Yellow Silk 

Twill Scarf
$520

AMIRI
Gold MA Quad Nano Bag, $800

44
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SUMMER IN 
FULL COLOR
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By Sofie Mählkvist

S O F I E ’ S  T R E N D S

F A S H I O N

From citrus tones to rich ocean blues, this summer’s color pairings are less 
about matching perfectly and more about creating a look that feels intentional, 
elevated, and unmistakably confident. Whether styled through crisp tailoring, 
lightweight knits, or relaxed resort wear, the season’s bold approach to color 

feels polished, modern, and perfectly suited to summer in the Hamptons.

For more, follow @sofiemahlkvist on Instagram and TikTok

LANVIN
Short Charmeuse Dress

This season’s boldest shades feel especially chic 
when paired with romantic silhouettes and 

fluid fabrics. Rendered in a vibrant fuchsia hue, 
Lanvin’s charmeuse dress delivers a dramatic 

yet refined interpretation of  the trend.
$3,690

lanvin.com

BOTTEGA VENETA
Cotton and Viscose Twinset

With its saturated hue and elegant simplic-
ity, this lightweight twinset delivers a refined 
approach to statement color. Sophisticated 

yet relaxed, it’s the kind of  piece that instantly 
elevates summer dressing.

$2,500
bottegaveneta.com
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ALAÏA
Cotton Linen Blend Shirt Set

Bold color takes on a more under-
stated mood here. The sun-washed 

coral tone feels vibrant without seeming 
overpowering, giving this relaxed Alaïa  

set an easy elegance suited to long  
summer days in the Hamptons.

$1,800
maison-alaia.com

TOM FORD
Silk Halter Neck Lavalliere Top 

With Plisse Detail
There’s an effortless confidence to this 

Tom Ford silhouette that feels especially 
fitting for entertaining out east. Refined 

pleating and elongated lines give the look 
drama without ever feeling excessive.

$1,790
tomfordfashion.com

FENDI
Yellow Silk Organza Skirt

This silk organza skirt balances 
vibrant energy with 

understated elegance. 
The delicate floral appliqué adds 

a whimsical touch while maintaining 
a polished, fashion-forward feel.

$3,250
fendi.com
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By Gregory DelliCarpini Jr.

S H O P P I N G

Chanel

Few names embody timeless 
luxury quite like Chanel, and its
 East Hampton boutique brings 

a touch of  Parisian elegance to the 
East End. Inside, guests will find 

the house’s signature blend of  
craftsmanship, sophistication, and 
effortless glamour. The boutique 
feels perfectly at home among 

the manicured hedges and 
understated luxury that define 

a Hamptons summer.
17 Newtown Lane, East Hampton

Whether it ’s for a walk on the beach or an evening painting the Hamptons red,
these shops know how to cater to your needs.

Madewell

Madewell continues its East End 
expansion with a space that celebrates 

easy everyday style. Known for its 
expertly crafted denim and laid-back 

essentials, the brand offers pieces that 
transition seamlessly from morning 
coffee runs to sunset dinners. The 
store’s relaxed aesthetic reflects the 

spirit that has made the Hamptons a 
summer fashion destination.
102 Main St., Sag Harbor

Rag & Bone

Rag & Bone’s newest Hamptons 
location delivers the brand’s 

combination of  downtown cool and 
relaxed coastal style. The collection 

balances polished essentials with 
effortlessly wearable pieces designed 

for life between the city and the beach. 
It’s a natural fit for shoppers seeking 
fashion that feels modern, versatile, 

and undeniably New York.
46 Newtown Lane, East Hampton

Eberjey

Tucked into the heart of  East Hampton, Eberjey offers a refined 
retreat dedicated to the art of  comfort. Celebrating its 30th anniversary, 
the boutique’s airy interiors and thoughtfully curated collections reflect 
the brand’s signature approach to effortless luxury, where softness 

and sophistication go hand in hand. From elevated sleepwear to 
chic essentials designed for slow mornings and leisurely weekends, 

every piece embodies understated elegance. A natural fit for the 
East End lifestyle, Eberjey has become a destination for 

those seeking beauty in life’s quiet moments.
70 Park Place, East Hampton

Gisele TENCEL™ Modal Relaxed Short PJ Set 
in Summer Blue/White
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The HUB is once again setting 
the tone for summer, solidifying 
its place as Bridgehampton’s go-
to destination for curated fashion 
and effortless luxury that defines 
life out east. Part boutique col-
lective, part discovery space, The 
HUB brings together an edit of  
designers and brands that feel 
perfectly aligned with the season’s 
energy. Co‑founded by longtime 
Hampton natives and friends Toni 
DeMauro and Michael Catalano, 
The HUB is thrilled to welcome 
the community back in a big way 
this season.

What makes The HUB special is its thoughtful, fashion‑
forward mix that blends established designer names with 
rising talent. Currently in store are pieces from Lulu Frost, 
Tangerine Tiger, Jaline Resort, Isla & Saige, The Finicky Filly 
Boutique (with everything from Ramy Brook to Farm Rio), 
Oleada, select brands from Flying Solo showroom, and vin-
tage bags and jewelry from Luxury Vintage Finds NY. Men’s 
fashion also gets its moment this season, with an expanded of-
fering featuring Potro, Neude, and Jack of  Spades. This gives 
Hamptons men a place to shop for pieces that feel modern, 

tailored, and cool—staples they can live in all summer long. 
Expected later in the season is a strong lineup of  brands like 
Simkhai, Kobi Halperin, Rebecca Taylor, Claudine Jewelry, 
Elizabeth James The Label, and more.

Beyond fashion, HUB Home introduces rotating estate 
finds, from designer furniture to art and one-of-a-kind objects, 
creating a treasure-hunt experience for those looking to bring 
a touch of  Hamptons character into their homes. Stepping 
inside The HUB feels like stepping into the best version of  
summer: bright, stylish, welcoming, and full of  discovery.

The HUB is the kind of  place 
where Hamptonites can wander 
in for a quick browse and end up 
finding the dress they can wear all 
season, the accessory that becomes 
their new signature, or the home 
piece that instantly transforms 
a room. The HUB goes beyond 
mere shopping destination—it 
captures the ever evolving Hamp-
tons lifestyle itself.

The HUB 
2183 Montauk Highway 
Bridgehampton
hubhamptons.com
@hub_hamptons

By Winter Fairchild

THE HUB
BRIDGEHAMPTON’S’ MUST‑SHOP STYLE DESTINATION
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MEHERA BLUM BRINGS HER ICONIC CREATIONS TO THE HAMPTONS

HOW DO YOU LIKE YOUR LUXURY?
EFFORTLESS? OR BRILLIANTLY UNCONVENTIONAL?

The refined sophistication of The Palms on Grace Bay Beach,

consistently honored by travel publications for its sense of ele-

gance and easy atmosphere. The savvy chic of The Shore Club,

the stunning game-changer on Long Bay Beach. Where whimsy

rules and magic awaits around every corner. Each with a style

and a vibe all its own. Both singular destinations, part of Hartling

Group’s stellar portfolio of luxury resorts which also includes

The Estate Villas at The Shore Club, and The Sands at Grace Bay.

THE ESTATE VILLAS AT THE SHORE CLUBTHE SHORE CLUB

THE PALMS

THE SHORE CLUB

THE PALMS

thepalmstc.com theshoreclubtc.com

 TPR-TSC 12722 Social Life Combo Ad Update.qxp_TPR-TSC 12468 Social Life Combo Ad  6/10/25  4:07 PM  Page 1



MEHERA BLUM BRINGS HER ICONIC CREATIONS TO THE HAMPTONS

HOW DO YOU LIKE YOUR LUXURY?
EFFORTLESS? OR BRILLIANTLY UNCONVENTIONAL?

The refined sophistication of The Palms on Grace Bay Beach,

consistently honored by travel publications for its sense of ele-

gance and easy atmosphere. The savvy chic of The Shore Club,

the stunning game-changer on Long Bay Beach. Where whimsy

rules and magic awaits around every corner. Each with a style

and a vibe all its own. Both singular destinations, part of Hartling

Group’s stellar portfolio of luxury resorts which also includes

The Estate Villas at The Shore Club, and The Sands at Grace Bay.

THE ESTATE VILLAS AT THE SHORE CLUBTHE SHORE CLUB

THE PALMS

THE SHORE CLUB

THE PALMS

thepalmstc.com theshoreclubtc.com

 TPR-TSC 12722 Social Life Combo Ad Update.qxp_TPR-TSC 12468 Social Life Combo Ad  6/10/25  4:07 PM  Page 1



Social Life

54

S H O P P I N G

This summer, luxury isn’t necessarily about where you go. 
It’s about how you live once you get there and, increasingly, 
how you re-create that feeling at home.

As homeowners become more intentional about their 
spaces, a new definition of  luxury is taking shape. It’s less 
about excess and more about experience. Less about collecting 
things and more about cultivating a sense of  ease, comfort, 
and restoration that rivals a beautiful hotel stay.

No brand understands that shift quite like Boll & Branch.
Built on a foundation of  100 percent organic cotton, ethical 

sourcing, and craftsmanship designed to last, the luxury home 
brand has become synonymous with elevated everyday living. 
Unlike mass-market bedding brands, every product from Boll 
& Branch is fully traceable from field to finished fabric, a level 
of  transparency that is exceptionally rare today.

That commitment extends throughout the supply chain, 
with products created in partnership with suppliers who meet 
rigorous ethical and environmental standards. In a category 
often dominated by mass production, Boll & Branch has built 

a reputation for doing things differently.
At Boll & Branch, luxury is felt, not claimed. It lives in ma-

terial integrity, thoughtful design, and products that become 
more beautiful the longer you live with them.

This summer, that philosophy comes to life through the 
Americana Edit, a curated collection that celebrates timeless 
American style through true blues, crisp whites, and an effort-
less sense of  ease.

The collection immediately evokes some of  summer’s most 
beloved images: striped umbrellas, salt air, whitewashed inte-
riors, and the enduring appeal of  blue-and-white palettes that 
never go out of  style. It feels at once fresh and familiar, equally 
at home in a Hamptons beach house, a Connecticut retreat, or 
a Manhattan apartment seeking a touch of  coastal flair.

The pieces are clean, confident, and quietly nostalgic, cap-
turing the essence of  the best summers we remember. Every 
detail is intentionally designed to improve with time. The fab-
rics soften wash after wash, evolving naturally and becoming 
more themselves with every season.

By Laura Hearst

BOLL & BRANCH 
THE BEDROOM BECOMES THE DESTINATION ITSELF
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If  the Americana Edit establishes the mood, Boll & Branch’s 
Percale bedding may very well become the star of  the summer 
bedroom.

For anyone who sleeps warm or simply loves the unmistak-
able sensation of  slipping into a cool bed at the end of  the day, 
Percale is the ultimate seasonal essential.

Woven from 100 percent organic cotton into a classic per-
cale weave, the sheets are crafted for exceptional airflow and 
breathability while maintaining a clean, tailored finish. Cool to 
the touch and lightly crisp, never stiff  or rough, they create the 
feeling of  climbing into a freshly made bed at a luxury resort.

It’s the kind of  sleep experience people often travel far and 
wide in search of, yet Boll & Branch has made it possible to 
enjoy every single night at home.

The matte finish delivers an effortlessly polished appearance 
that holds its shape beautifully throughout the season, while the 
fabric gradually softens with every wash without sacrificing its 
signature breathability. The result is a bedroom that feels elevat-
ed and inviting, refined without ever feeling precious.

Perhaps that is why Boll & Branch’s summer campaign, Not All 
Escapes Require Leaving, feels so timely. It is a reminder that ex-
traordinary rest can happen right at home.

Whether you’re spending the season in Montauk, enjoying week-
ends on the East End, or returning each evening to an apartment 
in Manhattan, restoration doesn’t have to require a special destina-
tion. It can be a ritual: Light pouring through open windows. A 
cool sheet against sun-kissed skin. A beautifully made bed waiting 
at the end of  a long day.

The greatest luxury may simply be creating a home you’ll never 
want to leave.

Boll & Branch is available in stores and at bollandbranch.com, 
where the full summer collection, including the Americana Edit 
and Percale bedding, is available now. The brand also offers com-
plimentary home design consultations and installation services at 
its stores.

Because when the quality of  your rest influences the quality of  
everything else, home becomes more than a place to live. It be-
comes the destination itself.

S H O P P I N G
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By Sofia Marretta

Photography By Marsin Mogielski

CHRIS COFFEE
SAGE AND MADISON’S CURATOR OF CHIC

We had the pleasure of  sitting down with Chris Coffee, 
founder of  Sage and Madison, the beloved boutique known 
as the East End’s chicest destination for one-of-a-kind gifts. 
From coffee to linens to fashion pop-ups, Coffee has his fin-
ger on the pulse of  what Hamptonites want (and want to give). 
And as the curator of  all things chic for Sag Harbor, Coffee 
has a bustling summer in store, with everything from exclusive 
fashion activations to managing the boutique’s ever-evolving 
lineup of  coveted brands. We asked Coffee for an inside look 
into what Sage and Madison has in store for Hamptonites this 
summer.

What brands are you most looking forward to showcasing 
at Sage and Madison this year?
It’s hard to pick just one because each brand brings something 
unique to the experience, but I’m especially excited about 
welcoming Johanna Ortiz, ALC, Kulson, and The Falls this 

summer. What I love about our pop-ups is that they introduce 
our customers to designers who embody effortless luxury and 
timeless style, pieces that feel perfectly at home in the Hamp-
tons. Every season, I look for brands that tell a story and offer 
something distinctive, and this year’s lineup does exactly that.

If  you could create your dream Sage and Madison gift 
basket, what would be inside?
My dream basket would be all about personalization and 
thoughtful details. I’d start with some of  our signature Sage 
and Madison products, including our coffee, tea, jams, and 
specialty salts, then add artisan chocolates and beautiful enter-
taining essentials. I love incorporating custom touches, wheth-
er that’s embroidered linens, monogrammed pieces, or even 
custom-branded macarons. The best gifts feel personal, and 
those bespoke elements are what transform a beautiful basket 
into a memorable one.

Chris Coffee at Sage and Madison in Sag Harbor 
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Are there any trends you’ve seen Hamptonites gravitating 
toward this season when it comes to gifting?
People are increasingly drawn to gifts that have a story behind 
them. We’re seeing a lot of  interest in unique, globally sourced 
pieces that evoke travel and discovery, items you can’t find ev-
erywhere. At the same time, personalization continues to be 
incredibly important. Customers want gifts that feel thought-
ful and tailored to the recipient, whether that’s through cus-
tomization, embroidery, monograms, or curated selections 
that reflect someone’s personality and interests.

Sag Harbor continues to evolve each summer. How has 
the community influenced the growth and direction of  
Sage and Madison over the years?
The Sag Harbor community has been instrumental in shap-
ing Sage and Madison. As more national and corporate brands 
have entered the market, we’ve found ourselves embracing local 

SocialLifeMagazine.com

artisans, makers, and small businesses even more. Our custom-
ers value authenticity and connection, and that’s encouraged us 
to continue championing local talent while creating a space that 
feels uniquely rooted in the East End. The support from the 
community has allowed us to evolve while staying true to what 
made Sage and Madison special from the beginning.

What advice would you give to someone who’s looking to 
elevate their gifting game?
Think beyond the gift itself  and focus on the experience. The 
most memorable gifts feel personal and intentional. Take the 
time to consider the recipient’s lifestyle, interests, and pas-
sions, then look for pieces that tell a story or create a last-
ing memory. Adding custom details, whether it’s embroidery, 
monogramming, or thoughtful presentation, can make even a 
simple gift feel extraordinary. It’s those personal touches that 
people remember long after the occasion has passed.

S H O P P I N G
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There’s a certain mythol-
ogy to Montauk: windswept 
cliffs, silver light bouncing 
off  the Atlantic, and a long 
history of  artists, outsiders, 
and confident characters who 
never needed to announce 
themselves. It’s this version of  
Montauk—not the crowded, 
Instagrammed one—that sits 
at the heart of  Montauk Man, 
a new fragrance brand launch-
ing with four distinct scents 
and a point of  view that feels 
rebellious in today’s oversatu-
rated market.

Created by founder An-
drew Rose, Montauk Man 
isn’t trying to compete with 
the polished, mass-produced 
aesthetic dominating fra-
grance counters. Instead, it is 
restrained and deliberate, what 
Rose describes as a return to 
old-world discipline. The brand’s four scents—Amber Boom, 
North Bar, Rough Riders, and Twice Light—are each com-
posed at a notably high 25 percent oil concentration, placing 
them above the typical eau de parfum threshold and closer to 
the richness of  extrait-level blends.

Rose, 30, traces the origin of  the brand to a personal place. 
Raised between South Florida and the Hamptons, he devel-
oped an early connection to Montauk that would later shape 
his creative vision. “I spent so much time out there—summer 
camp, learning to golf, even learning how to drive,” he says. 
“But it wasn’t until 2020, when I was living there full-time, that 
I saw it in this new form.”

That winter, working alone in a real estate office, Rose ex-
perienced Montauk stripped of  its seasonal gloss. “I saw this 
rawness in the nature and the beauty. That’s really where the 
idea came from,” he recalls.

Montauk Man, then, is less about replicating a literal seaside 
scent and more about capturing an emotional landscape. “I 
didn’t want anything kitschy,” Rose explains. “It’s more this 

idealized version of  Montauk: 
how it feels, not how it 
smells.”

Each fragrance builds that 
narrative differently. Rough 
Riders, the brand’s hero scent, 
draws on both history and 
imagination, nodding loosely 
to Teddy Roosevelt and his 
cavalry regiment. Built around 
bergamot, pineapple, dark 
tobacco, cedarwood, and a 
softened base of  vanilla and 
sandalwood, it’s designed to 
be the most versatile in the 
lineup. “You could wear it for 
lunch, dinner, any season,” 
Rose says. “It’s perfect for any 
occasion.”

North Bar, by contrast, is 
deeper and more nocturnal, a 
rich oud composition layered 
with saffron, leather, patchou-
li, and sandalwood. Inspired 

by a lesser-known surf  spot near the Montauk lighthouse, it 
reflects a more insider perspective. “This is more evening, 
more elevated,” Rose says. “I imagine someone wearing a tux 
and spraying this on.”

Amber Boom introduces a gourmand dimension, blending 
black cherry, bitter almond, amber, vanilla, and tonka bean 
into something both indulgent and accessible. It’s also the 
most overtly unisex of  the four. “You can almost taste the 
ingredients,” Rose notes. “It’s sweet, but still grounded.”

Then there’s Twice Light, the most personal and perhaps 
the most evocative of  the collection. A citrus-forward compo-
sition with bergamot, neroli, ginger, iris, and orange flower, it’s 
inspired by the distinctive light that has drawn generations of  
creatives to Montauk. “There’s this silvery reflection off  the 
water,” Rose says. “I haven’t really seen it anywhere else. That’s 
what brought all those artists out there.”

To ensure authenticity, Rose didn’t just brief  his perfumers, 
he immersed them. Working with world-renowned noses, he 
brought them directly to Montauk, guiding them through both 

By Jeremy Murphy

MONTAUK MAN
CASUAL, RAW CONFIDENCE
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its iconic and hidden corners. “We spent days driving around, 
walking cliffs, going off-road,” he says. “Showing them places 
most people don’t even know exist.”

That commitment to storytelling extends to the ingredients 
themselves. Sourced globally—bergamot from Calabria; neroli 
from Tunisia; vanilla from Madagascar—the compositions are 
designed to evolve over time. “They’re not flat,” Rose says. 
“They open, they change, they develop. That’s really important 
to me.”

While the brand is positioned toward Millennial and Gen Z 
men, along with women shopping for them or exploring uni-
sex scents, Rose is quick to broaden the definition. “Montauk 
Man could be anyone,” he says. “But at the core, it’s some-
one confident in a casual way. The kind of  guy who wears a 
white T-shirt to dinner and drives an old vintage Defender. 
He knows all the cool spots but doesn’t make a fuss about it.”

Launching primarily as a direct-to-consumer brand, Mon-
tauk Man will be available online, with select retail placements 
in the Hamptons and beyond. But even as the business scales, 
the ethos remains deliberately tight.

In an industry often driven by excess, endless launches, 
celebrity tie-ins, and fleeting trends, Montauk Man’s restraint 
may be its most compelling feature. Four scents. High concen-
tration. A clear identity.

And, perhaps most importantly, a feeling.
“I always feel happy when I spray fragrance,” Rose says. 

“That’s the goal. For people to wear this and feel the same-
way.”

Montauk Man 
montaukman.com
@montaukman
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North Bar | Oud – Deep, Woody, Elegant, 90 ml, Eau de Parfum, $350
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By Jeremy Murphy

Photography By Limor Garfinklee

JULIA HAART’S LATEST INVENTION
IS A BRA YOU DON’T HAVE TO ESCAPE

Entrepreneur, designer, author, and star of  Netflix’s My 
Unorthodox Life, Julia Haart has spent her career solving 
problems women were told to simply endure. Her latest in-
vention may be her most personal yet: a hybrid bra, shape-
wear, and ready-to-wear garment that turns tanks, T-shirts, 
and bodysuits into built-in support systems. No hooks, no 
straps, no digging, no layers. 

REJECTING TRADITION
Haart has built a life on her refusal to accept convention. 

At 42, she left the ultra-Orthodox Jewish community she was 

raised in, changed her name, and, without for-
mal training, launched herself  into an industry 
that rarely makes room for outsiders. 

Within a week, she founded a shoe company. 
Within nine months, she was at Paris Fashion 
Week. A few years later, she became creative 
director of  La Perla, then co-owner and CEO 
of  Elite World Group. Her Netflix series made 
her a global figure; her memoir, Brazen, turned 
her personal story of  escape into a broader 
message about freedom, reinvention, and self-
determination.

TRANSFORMING THE 
FASHION INDUSTRY

Now Haart is focused on a different kind of  
liberation: freeing women from clothing that 
hurts. The idea came from a frustration so uni-
versal that Haart hardly has to explain it. Most 
women know the ritual: Come home, unclasp 
the bra, and finally exhale. “Bras are torturously 
uncomfortable,” Haart says. “Even the most 
comfortable bra is still something that you put 
on your body with hooks and snaps and is sup-
posed to have a utilitarian function.”

But for Haart, the problem is more than dis-
comfort. It is the choice women are asked to 
make every morning: beauty or ease, support or 
freedom. “We can send people to hotels on the 
moon, we’re talking about populating Mars, but 
we can’t make comfortable clothes for women. I 

mean, it’s insane,” she says.
Her solution sounds simple, but the engineering behind it is 

not. Haart has built the bra into the garment itself. The struc-
ture of  the shirt supports the bust. The shaping keeps the gar-
ment in place. There are no hooks, no backstraps, no digging, 
and no visible bra lines.

The sizing system is central to the concept. Women can 
buy the garments not only by dress size, but also by cup size. 
A customer could choose, for example, a large tank with a 
DD cup, or an extra-small top with a fuller cup. Haart says 
traditional apparel sizing assumes that body size and breast 

Julia Haart
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size move together. Her own body taught 
her otherwise.

“I am a double zero,” she says. “I am a su-
per skinny person, but I’m a double D. I’ve 
been a double D my whole life.” That mis-
match, she says, means clothes made for small 
bodies often do not fit larger breasts. Body by 
Julia is meant to rectify this misalignment.

BODY BY JULIA
The first collection includes tanks, 

T-shirts, bodysuits, and boyfriend tanks. “I 
want every woman to be able to afford this,” 
she says, adding that the team reworked the 
product repeatedly to bring the cost down. 
“What you would normally spend $150 on, 
you’re getting for $88. And most important-
ly, you are not suffering.”

The launch follows years of  development, 
though Haart says the first real public test 
came almost by accident. At a recent Entre-
prenista event in Palm Beach, she planned 
to bring 30 pieces for about 125 attendees. 
A warehouse error sent 130 instead. But it 
was fate. “We sold 117 pieces,” she says. “Al-
most everyone that bought it came back and 
bought multiple colors, multiple styles.”

COMFORT:
A REVOLUTION

For Haart, the new line is part of  a longer 
pattern. At La Perla, she experimented with 
corset jackets and developed the “freedom 
panty,” using stretch silk threads in lace. Be-
fore that, with her shoe brand, she created 
“Cloud 9 technology,” changing heel archi-
tecture to better distribute pressure across 
the foot.

She believes fashion has long been trapped 
by the idea that women should suffer to look 
beautiful. Editors have long warned her against using the word 
“comfort” in a luxury context, she says.

“It’s a dirty word in the fashion world,” they told her. Haart 
rejects that advice. She sees Body by Julia Haart not as anti-
sexy but as a redefinition: confidence without pain.

Future plans include lace tops, dresses, swimwear, and even 
bridal gowns with built-in support and shaping. Her ambition 
is straightforward.

“I’m going to make women’s clothing wearable,” Haart says. 
“While still being sexy, while still being luxury, while still look-
ing wonderful.”

SocialLifeMagazine.com

For a woman whose life has been defined by escape, the 
mission feels personal. This time, the thing she wants women 
to escape is not a community or a past, but a daily discomfort 
so normalized it became invisible.

“There are women walking around today who feel less 
pain,” she says. “That’s cool.”

Body by Julia 
bodybyjulia.com

u Follow Julia on Instagram for more @juliahaart 

Julia and Batsheva Haart
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H O T  L Y S S T
By Lyss Stern

What’s hot? What’s in? What’s #fabuLyss?
Lyss Stern, a New York City–based best-selling author 

and the founder of  Divamoms.com 
is at the forefront of  style, trends, and the must-have-nows. 

Lyss gives moms and expectant moms the scoop on Instagram @diva_moms

CITY SPA ESCAPE
Spending time in the city before heading out east? Make a 
stop at Zohar Clinic on Manhattan’s Upper West Side. This 
beautiful wellness destination offers a curated menu of  
beauty and rejuvenation treatments designed to leave you 
looking and feeling your best. Whether you’re squeezing in 
a treatment between meetings or preparing for a Hamptons 
weekend, it’s the perfect July refresh. Zohar Clinic is a true 
hidden gem for those who appreciate self-care and luxury.  
@zohar.clinic

SUMMER SCULPT
Elements Barre Fit returns to the Hamptons for its 12th sea-
son with an exciting lineup of  elevated fitness and wellness 
offerings. New this summer is Pilates Sculpt, a dynamic fu-
sion class combining Pilates-based core work with Elements’ 
signature sculpt-and-tone method for a full-body, low-
impact burn. Whether you’re looking to strengthen, length-
en, or simply reset, Elements continues to be the Hamp-
tons destination for feeling your very best all summer long.  
@elementsbarrefit



631-377-3545           www.hgeast.com

hamptongymnasticseast
E: info@hgeast.com

Diaper Dare Angels (18-36 mo.)
Mini Stars (ages 3-4)
Mini Tumblers (ages 5-8)
Diamond Tumblers (ages 8-15)
Super Silvers (intermediate 5-7)
Pre-Team (intermediate 7-12)
Ninja Warriors (ages 5-10)
ROSS Mini Tumblers (ROSS students)
Dance-Acro (for trained dancers)
Cheer Tumbling (interm./advanced)

SUMMER CAMP

USAIGC COMPETITIVE TEAM

RECREATIONAL CLASSES

BIRTHDAY PARTIES

HAMPTON GYMNASTICS
EAST IS A PREMIER 

PRIVATE SOCIAL CLUB 
FOR CHILDREN.

At Hampton Gymnastics East, our
mission is to elevate the skill level of
our gymnasts in a private and social

setting. Through our meticulously
planned, long-term program, we
provide a safe and educationally

sound environment, all while instilling
a deep devotion to the sport of

gymnastics and humanity.

REGISTER
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LASH LOVE
The new Merit Clean Volume Mascara is proof  that great 
lashes don’t require complicated formulas. The small preci-
sion brush grabs every lash, creating beautiful lift, separation, 
and volume without clumping or flaking. Lightweight enough 
for everyday wear but impactful enough for evenings out, 
it’s quickly becoming a staple in my summer beauty routine. 
Clean, effortless, and chic—everything we love about Merit.   
@merit

MAHJONG MUST-HAVE
Mahjong season is officially here, and every game deserves 
the perfect accessory. The Mahjong Slouchy Tote from Lyss 
& Kat is quickly becoming the bag of  the summer. Available 
in ivory, denim, and black, it’s stylish enough for lunch and 
practical enough for carrying tiles, scorecards, and all your es-
sentials. Expect to see these everywhere from Southampton 
gardens to East Hampton porches this season. @lyssandkat

SUMMER GLOW
Dolce & Gabbana Beauty’s new Glazelighter is destined to 
become the glow product of  the season. This radiant high-
lighter delivers a luminous finish that looks natural and sun-
kissed rather than overly sparkly. Whether you’re heading to 

dinner in Southampton or cocktails in the city, it instantly 
brightens the complexion and adds the perfect touch of  
summer glamour. @dolcegabbanabeauty

BODY CARE OBSESSION
Maison Sisley’s latest body-care collection has completely 
won me over. The luxurious formulas provide intense hy-
dration while still feeling lightweight enough for warmer 
weather—perfect for keeping legs and arms soft, smooth, 
and glowing throughout the summer months. Whether you’re 
spending the day at the beach or getting ready for a night out, 
these products bring a little touch of  Parisian luxury to every 
routine. @sisleyparisofficial

TRAVEL ESSENTIAL
Between flights, beach days, sun, sweat, and long weekends 
away, summer travel can quickly throw your scalp and hair 
out of  balance. Harklinikken’s Travel Essentials make it 
easy to keep your hair and scalp healthy, hydrated, and look-
ing their best wherever the season takes you. Thoughtfully 
curated and perfectly sized for weekends out east or vaca-
tions abroad, it’s the beauty staple you’ll be glad you packed. 
@harklinikken_us
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PHOTOGRAPHY: YAROSLAV VOROTILOV (@YARKI9)

FASHION STYLIST: JULIZZA VIVAS
HAIR & MAKEUP ARTIST: MISA AKAMATSU
MODELS: MILITSA BORISOVA, NIKOLE BALY

        day and night

MONTAUK



Our weekend adventure begins as we leave the city 
behind and make our way to the Hamptons.

Some summers live on in our memories forever. Not because of 

the places we visited, but because of the way they made us feel. 

This story is a reflection on those moments.















































The Sip of the Summer
MADE  W I T H  ORG ANIC  GR APES  |  Z ERO  SUG AR  |  CR AF T ED  IN  E UROPE

@avaline drinkavaline.com

© 2026 AVALINE, LTD. PLEASE DRINK RESPONSIBLY.



Social Life

92



SHARED       |       OWNERSHIP       |        CHARTER

Book a seat on a private jet to sought-after destinations such as the Hamptons, Nantucket, 
New York, and South Florida. Sign up to enjoy 30 days of complimentary Slate Shared 

Membership and save $395 per seat on every flight.

Visit FlySlate.com and use code SOCIALLIFE







By Jeanette Zinno

B E A U T Y
H E A L T H  &  B E A U T Y

As July brings long weekends, seaside celebrations, and plenty of  time in the sun, 
beauty essentials that work as hard as you play are a must. These luxe picks 

help protect, refresh, and elevate your summer wellness routine.

The Well-Edited Summer

VELVET REPAIR
Achieving a post-facial glow at home is easy with 
Vintner’s Daughter Active Renewal Cleanser. 
Formulated with the brand’s signature 21-day 
Phyto Radiance Infusion, this multitasking 
cleanser brightens skin and leaves it luminous. 
violetgrey.com, $105

REFRESH 
Infused with fragrant jasmine blossoms sourced 
from India, this ultrafine facial mist instantly 
cools and hydrates. Ranavat Hydrating Jasmine 
Mist is perfect for reviving skin after the beach, 
a workout class, or a humid summer afternoon. 
ranavat.com, $45

PROTECT
While sunscreen is a summer staple, lip pro-
tection is often forgotten. The Hampton Sun 
SPF 30 Mineral Moisture Lip Balm helps keep 
lips soft and hydrated while providing broad-
spectrum SPF 30 coverage. 
bluemercury.com, $15

NOURISH 
Rooted in the lush gardens of  Flamingo Estate, 
The Goat Box Subscription is a seasonal edit of  
limited-edition essentials for body and home. 
This release includes the Ancient Sage Rich 
Cream, Yuzu Magnesium Bath Soak and a cu-
rated selection of  botanical formulas designed 
to nourish and restore. 
flamingoestate.com, $310
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Spa Guide

Take time to relax and recharge this holiday weekend with restorative 
spa treatments and results-driven facials across the Hamptons.

By Jeanette Zinno

Shou Sugi Ban House, 337 Montauk Highway, Water Mill
Celebrity facialist Iván Pol and The Beauty Sandwich return for an exclusive summer resi-
dency from July 1 through Labor Day. Known for his signature facials, Pol brings layered, 
tech-forward treatments and proprietary skin-care products to the East End. The program 
also introduces the Erchonia CLX laser, targeting submental fat to enhance jawline defini-
tion, offering a rare opportunity to experience his sculpting, red-carpet-ready protocols in a 
seasonal setting. 

Skin by Veronica, 67 Hampton Road, Southampton
Skin by Veronica launches a new wave of  regenerative treatments for 2026 under master aestheti-
cian Veronica Taylor. The menu includes a Klotho Skin–powered facial series focused on cellular 
renewal and visible anti-aging through biotech-driven growth factors. Also new is Juvasonic, a 
needle-free treatment using sonic vibration and LED light to enhance serum absorption, along-
side expanded Rejuran protocols in microneedling and infusion therapies to improve hydration, 
tone, and texture. Signature custom brow services remain central to the studio’s offering. 

Montauk Yacht Club, 32 Star Island Road, Montauk 
On Lake Montauk, Montauk Yacht Club introduces a Floating Wellness Cabana in partnership 
with Elemis for the 2026 season. Set directly on the water, the immersive spa features facial 
and body treatments including the Expert Touch Reveal, Renew, and Define facials, deep tis-
sue massage, and seaweed-based therapies. With treatments addressed to both the skin and the 
senses, the cabana blends clinical skin care with its natural ocean setting for a restorative East 
End wellness experience. Open Thursday to Sunday, May through October. 

Blue Water Spa, 40 West Main Street, Southampton
With locations in Oyster Bay and Southampton, Blue Water Spa continues to set a standard 
in medical-grade aesthetics under founder Rachel Lee Lozina, a celebrity aesthetician known 
for results-driven, noninvasive treatments. With more than 20 years of  experience, Lozina 
combines advanced technology with a highly personalized clinical approach. Offerings include 
microcurrent facial sculpting, LED photorejuvenation, Emsculpt, and IcoOne laser body con-
touring, all designed to deliver visible, natural-looking results with no downtime. 

Social Life

Violet Grey, 66 Newtown Lane, East Hampton
Violet Grey, the luxury beauty retailer known for its editorial authority and expert curation, 
has opened its newest boutique in East Hampton. Designed by Rafael de Cárdenas, the 
1,200-square-foot “jewel box” space translates the brand’s digital presence into an intimate 
retail environment focused on discovery and treatment-led experiences. Programming includes 
weekly activations and “Violet Hour” events, affirming the boutique’s place as both a seasonal 
destination and permanent Hamptons beauty outpost. 

BEAUTY NEWS 
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By Lisa Magun
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BEYOND BEAUTY
THE EVOLUTION OF DR. STEPHEN T. GREENBERG

In an industry where transformation is both art and science, 
Stephen T. Greenberg, M.D., F.A.C.S., has built a reputation 
that feels less clinical and more cultural. His work doesn’t 
simply alter appearances; it refines identity, 
shaping the way his patients move through 
the world.

His practice has become a destination 
for those who expect discretion, sophisti-
cation, and above all, results that never an-
nounce themselves. The signature is subtle: 
A lifted contour that doesn’t read as “surgi-
cal.” A silhouette that feels earned, not en-
gineered. In an era of  excess, restraint has 
become the ultimate luxury, and this has 
been Dr. Greenberg’s defining trademark 
for over 30 years.

What distinguishes him is not just technical mastery, though 
that is a given. It is his ability to see beyond the procedure. 
Where others may focus on correction, he considers composi-
tion: balance, proportion, and the intangible quality of  pres-
ence. Each consultation unfolds like a collaboration, where 
vision is combined with his immersive and highly personalized 
style.

Patients arrive informed, often overwhelmed by options, 
trends, and the noise of  modern aesthetics. Dr. Greenberg’s 
edge lies in his clarity. He has an instinct for editing, knowing 
precisely what will elevate a face or form, and equally, what 
should be left untouched. It’s a discipline that resists the obvi-
ous and favors the enduring.

There is also an undeniable fluency in the language of  
modern beauty. He understands the shift away from dra-
matic change toward something more believable. The rise of  
the “undetectable” result is not a trend in his hands; it is a 
standard. Whether refining the jawline, restoring volume, or 
recontouring the body, the outcome is designed to integrate 
seamlessly into a patient’s life, not interrupt it.

From minor tweaks to full rejuvenation packages, 
Dr. Greenberg goes beyond the cookie-cutter results of  the 
past by focusing on enhancing natural features, restoring 
youthful contours, and elevating appearance without com-
promising individuality. Whether surgical or nonsurgical, his 
tailored plans are designed to deliver sophisticated results cus-
tomized for each patient.

Dr. Greenberg created the mini, or modified, facelift to ad-
dress the signs of  aging before they advance. Breast enhance-
ments or reductions are tailored to balance the body and sup-

port active lifestyles. Dr. Greenberg’s 
perfected Rapid Recovery Breast Aug-
mentation has patients back to daily 
activities the very next day. Using a 
sophisticated mini-incision technique, 
patients receive a true 24-hour expe-
rience. Other breast and body proce-
dures have proved life-changing by 
restoring the size and shape of  breasts 
and defining waistlines. Custom inject-
able plans refresh without downtime, 
blending aesthetic goals with discreet 
rejuvenation. 

Dr. Stephen T. Greenberg

For those who seek 
enhancement without 

compromise, refinement 
without revelation, 

Dr. Stephen T. Greenberg 
offers results that feel like
they were always meant 

to be there.
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THE EVOLUTION OF DR. STEPHEN T. GREENBERG

In a field increasingly shaped by visibility, Dr. Stephen T. 
Greenberg has navigated the intersection of  medicine and me-
dia with intention, grounded in expertise yet elevated by his 
commitment to his vast patient base.

But perhaps his most compelling quality is consistency. In 
cosmetic plastic surgery, reputation is not built on a single 
remarkable outcome, but on thousands of  them, each one 
reinforcing the last. It is this continual accumulation of  trust 
that has positioned him not just as an expert practitioner but 

also as a bastion of  confidence.
For those who seek enhancement and refinement without 

compromise, Dr. Stephen T. Greenberg offers a unique ap-
proach: results that feel like they were always meant to be 
there.

u To request your personal consultation,  
        call 844.486.0005 or visit 
        GreenbergCosmeticSurgery.com

SocialLifeMagazine.com
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There is something deeply satisfying about stepping into 
your backyard and harvesting food that you grew yourself. 
In 2026, one of  the biggest wellness trends isn’t found in a 
supplement bottle or fitness studio...it’s growing right outside 
our doors. Hamptons homeowners are transforming their 
landscapes into productive, beautiful spaces that nourish both 
people and the planet. This year, gardening trends are moving 
away from perfectly manicured lawns and toward nature-first 
gardens, spaces that prioritize biodiversity, healthy soil, pol-
linators, and homegrown food.

GROW FOOD EVERYWHERE
For 2026, integrating food into every corner of  the land-

scape is key. Rather than separating ornamental gardens from 
vegetable gardens, homeowners are blending beauty and func-
tionality together.

Think colorful lettuces tucked between flowering plants, 
fragrant herbs lining walkways, and blueberry bushes serving 
as natural hedges. Basil, rosemary, thyme, sage, and oregano 
make stunning landscape plants while also providing fresh 
ingredients for the kitchen. Strawberries can spill beautifully 
over raised beds and containers, while dwarf  fruit trees can 
add both elegance and abundance to a garden.

This trend encourages us to use our space more intentionally. 
Why dedicate an entire yard to plants that simply look beautiful 

when many plants can be both beautiful and edible? Growing 
food at home allows you to control the quality of  your pro-
duce, avoid unnecessary chemical sprays, and enjoy food har-
vested at peak freshness. With concerns about glyphosate and 
other agricultural chemicals, there is something empowering 
about harvesting clean food from your own backyard.

HEALTHY SOIL STARTS WITH COMPOST
Gardeners in 2026 are focusing on building healthy soil 

rather than relying on synthetic fertilizers. One of  the easiest 
ways to do this is through composting. Compost transforms 
kitchen scraps and yard waste into nutrient-rich organic matter 
that naturally feeds the soil. Fruit and vegetable scraps, coffee 
grounds, eggshells, leaves, and grass clippings can all be re-
turned to the earth instead of  ending up in a landfill.

Healthy compost improves soil structure, increases wa-
ter retention, supports beneficial microorganisms, and helps 
plants access nutrients more effectively. Think of  compost as 
creating a thriving ecosystem beneath the surface of  your gar-
den. Healthy soil produces stronger plants, and stronger plants 
naturally resist pests and disease.

WATER QUALITY MATTERS
Another growing trend is paying closer attention to water 

quality. Many homeowners are investing in filtration systems 
that not only filter the water they drink, but also the water 
used throughout their property, including irrigation systems 
that supply their gardens.

Just as we are becoming more mindful of  what we put into 
our bodies, many gardeners are becoming more conscious of  
what they put onto their soil and food crops. For more infor-
mation on filtration systems for both home and garden use, 
feel free to email me.

YOU CAN GARDEN WITHOUT PESTICIDES
One of  my favorite gardening trends is the growing real-

ization that home gardens can be grown successfully without 
pesticides and harsh chemicals. Humans farmed successfully 
for thousands of  years before modern chemical agriculture 
existed. We can absolutely do it again, especially on a home 
garden scale.

Nature already provides many solutions. Companion planting 
is one of  the simplest ways to naturally reduce pest pressure.

By Liana Werner-Gray 

THE NEW HAMPTONS LUXURY
A BACKYARD GARDEN FILLED WITH ORGANIC FOOD

Liana Werner-Gray 
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TRY THESE

Basil planted near tomatoes may help discourage aphids, 
whiteflies, and tomato hornworms.

Marigolds are known for helping deter certain pests while 
attracting beneficial insects. 

Nasturtiums act as a natural trap crop by drawing aphids 
and caterpillars away from vegetables.

Garlic, onions, and chives contain natural compounds that 
may help discourage unwanted insects while adding beauty 
and flavor to the garden.

Diversity is another key principle. Large monocrops attract 
pests because insects have an unlimited food source. Diverse 
gardens create natural balance by attracting beneficial insects 
such as ladybugs, lacewings, praying mantises, and pollinators 
that help maintain a healthy ecosystem.

WELCOME THE POLLINATORS
Pollinator gardens continue to gain momentum in 2026. 

Bees, butterflies, hummingbirds, and other pollinators play 
an essential role in food production and ecosystem health. By 
planting lavender, coneflower, bee balm, cosmos, sunflowers, 
and native wildflowers, gardeners can create vibrant habitats 
that support local wildlife while enhancing the beauty of  their 
properties. A thriving pollinator garden isn’t just good for na-
ture, it’s good for your harvest.

GROW FOODS THAT SUPPORT WELLNESS
Perhaps the most exciting trend is growing foods rich in 

antioxidants and beneficial plant compounds that support 
overall wellness. If  you’re planting a garden this year, consid-
er making room for broccoli sprouts, broccoli, kale, arugula, 
garlic, onions, parsley, cilantro, turmeric, ginger, blueberries, 
strawberries, raspberries, beets, cabbage, and brussels sprouts.

These foods contain nutrients and phytonutrients that re-
searchers continue to study for their role in supporting cellu-
lar health and overall wellness. Broccoli sprouts have become 
especially popular because they contain sulforaphane, while 
berries provide colorful antioxidants and leafy greens deliver 
chlorophyll, vitamins, and minerals.

There is something powerful about harvesting ingredients 
directly from your garden and bringing them straight to the 
table.

NATURE-FIRST GARDENS 
AND BACKYARD CHICKENS

Most exciting of  all is the rise of  nature-first landscapes. 
Instead of  striving for perfectly manicured lawns, more home-
owners are embracing native plants, flowering meadows, ed-
ible gardens, and pollinator habitats.

The result is often more beautiful, more resilient, and sig-
nificantly easier to maintain. Nature-first gardens create a 
sense of  place and connection that perfectly complements the 
Hamptons lifestyle.

Another trend for wellness-minded homeowners is keeping 
a small flock of  backyard chickens. If  local regulations allow it, 
a few hens can provide fresh eggs almost every morning while 
helping fertilize soil naturally and consuming kitchen scraps.

Collecting fresh eggs from your own backyard can be in-
credibly satisfying. What could be better than walking outside 
in the morning and gathering breakfast? Fresh herbs, vegeta-
bles, berries, and eggs harvested just steps from the kitchen 
embody the growing movement toward healthier, more con-
nected living.

The message of  2026 gardening is simple: Grow more. 
Grow more food, more flowers, more pollinator habitat, and 
more connection to nature. Whether you have acres in the 
Hamptons or a small backyard garden, every seed planted is an 
investment in your health, your family, and the future.

Liana Werner-Gray
Certified nutritionist and best-selling author of 
Anxiety-Free With Food and Cancer-Free With Food
Founder of  TheEarthDiet.com
IG & FB: @LianaWernerGray  |  @TheEarthDiet
Get the new book now: The Truth About Seed Oils 
by Liana Werner-Gray and Cherie Calbom
Available on Amazon and through major book retailers.



Social Life

104

By Laura Hearst

H E A L T H  &  B E A U T Y

A CONVERSATION WITH DR . SUE DECOTIIS
THE MANHATTAN PHYSICIAN DISCUSSES PERSONALIZED MEDICINE, PREVENTION, 

AND HER DATA-DRIVEN APPROACH TO UNDERSTANDING THE BODY

Triple board-certified physician Sue 
Decotiis, M.D., has spent more than three 
decades helping patients better understand 
the signals their bodies are sending them. 

Through her practice, she has become 
known for a highly individualized ap-

proach that combines hormone test-
ing, metabolic analysis, and body 
composition data to create person-
alized plans for each patient.

Rather than focusing solely 
on symptoms, Dr. Decotiis 
looks for patterns and under-
lying causes, believing that the 
earlier we recognize changes, 

the more opportunities we 
have to support long-term health.

What are some of  the subtle changes people shouldn’t ignore?
Changes in energy, sleep quality, mental clarity, body composition, 
lowered libido, afternoon fatigue, and mood. Many people dismiss 
these shifts as simply getting older, but they can provide important 
information about what’s happening in the body.

What do people get wrong about aging?
Many people assume that feeling tired, foggy, or unlike themselves 
is simply part of  getting older. While aging is natural, feeling unwell 
shouldn’t automatically be considered normal. Just because some-
thing is common doesn’t mean it’s normal.

Why is data such an important part of  your practice?
Data gives us a road map. Treating without data is like getting on 
a highway without signs. You have no idea where you’re going. 
Looking at hormones, metabolism, and body composition togeth-
er allows us to create a truly individualized plan because no two 
patients are alike.

How has your approach to medicine evolved over the years?
I’ve become much more focused on understanding why some-
thing is happening before deciding how to address it. Two people 
can have very similar symptoms and require entirely different ap-
proaches. That’s why personalized medicine is so important.

What is one thing you tell patients over and over again?
Your body is incredibly good at signaling when something is chang-
ing. My job is to help patients understand those signals before they 
become larger concerns.

For Dr. Decotiis, prevention is ultimately about preserving options. 
The earlier we understand what’s happening, the more opportuni-
ties we have to support long-term health, vitality, and quality of  life.

SCULPTISSE™ BODY CONTOUR CREAM
Sculptisse Body Contour Cream was developed after Dr. Decotiis 

observed a recurring concern among patients navigating weight 
loss, perimenopause, and menopause. While many were improving 
their health internally, changes in skin firmness and texture often 
remained.

Rather than treat it as an afterthought, Dr. Decotiis approached 
it the same way she approaches everything else: through observa-
tion, research, and refinement.

At the center of  the formula is a proprietary peptide complex 
designed to signal fibroblasts to stimulate collagen and elastin 
production, helping support the skin’s structure and resilience. 
The formula also includes retinol for surface renewal, ceramides 
to strengthen the skin barrier, a multi-depth hydration system to 
restore suppleness, and poppy seed extract to support the skin’s 
natural production of  hyaluronic acid.

For Dr. Decotiis, the cream is a natural extension of  her philoso-
phy that meaningful change happens gradually and with intention. 
The goal isn’t dramatic transformation. It’s helping the outside 
reflect the progress being made within.

u Learn more at drsueskincare.com

Dr. Sue Decotiis

 M
ar

si
n 

M
og

ie
ls

ki



THE MANHATTAN PHYSICIAN DISCUSSES PERSONALIZED MEDICINE, PREVENTION, 
AND HER DATA-DRIVEN APPROACH TO UNDERSTANDING THE BODY



H E A L T H  &  B E A U T Y

For years, bunion surgery 
was synonymous with large in-
cisions, lengthy recoveries, and 
weeks spent sidelined from 
everyday life. Patients often 
accepted discomfort as part 
of  the process, assuming there 
was simply no other option.

Dr. Neal Blitz refused to 
accept that.

Today, the Manhattan- and 
Beverly Hills-based surgeon, 
inventor, and Founder and 
CEO of  Voom Medical De-
vices, Dr. Neal Blitz, is widely 
known as “The Bunion King,” 
a title bestowed to him by 
MDNews magazine for his 
pioneering contributions to 
bunion surgery. He is the cre-
ator of  the Bunionplasty 360 
Bunion Repair, the minimally 
invasive, groundbreaking, and 
time-tested procedure that has 
revolutionized bunion correc-
tion, transformed the patient 
experience, and influenced 
the future of  foot and ankle 
surgery.

His philosophy is simple: Bunions should not put life on 
hold.

Rather than relying on traditional methods, Dr. Blitz 
developed a minimally invasive approach built around tiny in-
cisions, advanced patented technology, and 
reconstructive and plastic surgery techniques 
that allow many patients to walk the very 
same day. Through his signature No Casts 
No Crutches recovery philosophy, many pa-
tients can return to their daily routines soon-
er and with significantly more comfort, even 
when both feet are corrected during a single surgery.

For Dr. Blitz, this was never simply about making surgery 
less invasive. It was about creating an entirely new patient 

experience, from the surgical 
approach itself  to the recov-
ery process that follows.

His work extends far be-
yond his own operating 
room. As founder and CEO 
of  Voom Medical Devices, 
an orthopedic medical device 
company focused on advanc-
ing the future of  foot surgery, 
Dr. Blitz is helping equip sur-
geons with tools designed to 
modernize procedures and 
improve patient outcomes. 

In many ways, his career has 
been built around asking one 
simple question: Why does it 
have to be done this way?

That mindset has allowed 
him to challenge decades of  
convention and create a new 
standard for bunion repair. 
Instead of  asking patients to 
endure prolonged recoveries, 
Dr. Blitz has built a system de-
signed to help them get back 
to their lives faster and more 
comfortably.

That vision has resonated far beyond New York. Today, pa-
tients travel from around the country and around the world to 
visit Dr. Blitz at his Fifth Avenue office in Manhattan and his 
Beverly Hills practice. His patients include executives, athletes, 
entrepreneurs, and active individuals who refuse to accept that 

foot pain should become a permanent part 
of  aging.

His credentials are equally impressive. 
Dr. Blitz graduated cum laude from the New 
York College of  Podiatric Medicine, complet-
ed his residency training at Swedish Medical 
Center in Seattle, and earned an AO Interna-

tional Fellowship in Dresden, Germany. He is board-certified 
by the American Board of  Foot and Ankle Surgery in both foot 
surgery and reconstructive rearfoot and ankle surgery.

By Laura Hearst

MEET THE BUNION KING
HOW DR. NEAL BLITZ REVOLUTIONIZED BUNION SURGERY
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Dr. Neal Blitz

“Bunions should not 
put life on hold.”

Dr. Neal Blitz



His expertise has also attracted national attention, with ap-
pearances and features in The New York Times, The Wall Street 
Journal, Good Morning America Health, Newsweek, and National 
Geographic.

For years, foot health occupied the category of  “I’ll deal 
with it later.” Today, patients are becoming far more proac-
tive. They understand that healthy feet are foundational to 
maintaining an active lifestyle and preserving the freedom to 
do the things they love.

After all, our feet carry us through nearly every meaningful 
moment in life. They carry us through long walks in Central 
Park, pickleball matches, summer weekends in the Hamp-
tons, and countless adventures with family and friends. Yet 
they are often one of  the most neglected parts of  our bodies 

until something goes wrong.
By transforming bunion surgery, Dr. Blitz is helping peo-

ple preserve the active lifestyles they cherish by allowing 
them to move more comfortably, recover more quickly, and 
get back to doing the things they love.

For someone who has built a career around challenging 
conventional thinking, that may be his greatest accomplish-
ment: He has transformed bunion surgery from something 
people feared into something people no longer have to                  
postpone.

u Learn more about Dr. Blitz by visiting bunionsurgery.com 
      or call 212.776.4250 for an appointment.
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IT’S OISHII STRAWBERRIES
THIS SUMMER’S MOST COVETED DELIVERY ISN’T CAVIAR.

This summer, one of  the most coveted luxury indulgences isn’t 
caviar, champagne, or a hard-to-book reservation. It’s the new 
Connoisseur Grade strawberry from Oishii.

Revered for their extraordinary sweetness, fragrance, and jewel-
like appearance, Oishii’s premium strawberries have developed a 
devoted following among award-winning chefs, food enthusiasts, 
and discerning consumers who appreciate quality and craftsman-
ship in all its forms.

Now, Oishii is introducing its Connoisseur Grade, the brand’s 
most exceptional berries, directly to consumers through a curated 
luxury delivery experience available in select destinations within 
the New York metropolitan area. Featuring the peak expression of  
Oishii’s original Omakase Berry, a variety that hails from the foot-
hills of  the Japanese Alps, the service allows customers to schedule 
a delivery directly from the brand’s smart farms to their doorstep, 
only on Oishii.com.

The Connoisseur Grade represents the top 1 percent of  Oishii’s 
harvest and is released daily in extremely limited quantities. Each 
berry is left on the vine longer than usual to push it to the furthest 
edge of  flavor intensity, naturally. A berry sommelier carefully hand-
selects the largest, sweetest, and most visually pristine berries, and 

places them in innovative packaging nestled inside a custom keep-
sake box. Every order is hand-delivered the same day it’s packaged to 
preserve the delicate berries’ exceptional flavor, aroma, and appear-
ance from their smart farm to your front door. The result feels less 
like receiving produce and more like opening a luxury gift.

Behind these remarkable berries is a story that is every bit as 
fascinating as the fruit itself. Founded by Japanese entrepreneur 
Hiroki Koga, Oishii was born from a simple realization. After 
moving to the United States, Koga was surprised by how beautiful 
much of  the produce looked, yet how little flavor it delivered com-
pared with the meticulously cultivated fruit he grew up enjoying in 
Japan. Determined to re-create that experience, he set out to build 
something entirely new.

The company grows its fruit year-round without pesticides while 
using significantly less land and water than conventional farming.

For Koga, however, the mission has never been about technol-
ogy. It’s about flavor. It’s about restoring wonder to something as 
familiar as a strawberry.

Through its white-glove delivery service, that philosophy now 
extends beyond the farm, transforming Oishii’s most celebrated 
berries into one of  the summer’s most coveted luxury offerings.
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DR . LARA DEVGAN
THE UNDETECTABLE ERA

Dr. Lara Devgan is a 
board-certified plastic 
surgeon, entrepreneur, 
author, and mother of  
six whose approach to 
aesthetics has made her 
one of  the most sought-
after voices in the beauty 
industry. Known for her 
commitment to natural, 
refined results, she be-
lieves the best cosmetic 
work enhances a person’s 
features while preserving 
their identity. Through 
her surgical practice, skin-
care line, and thought 

leadership, Dr. Devgan has helped shape the modern conversation 
around beauty, confidence, and aging. We spoke with her about 
natural beauty, motherhood, confidence, and the misconceptions 
surrounding cosmetic surgery today.

What have you learned about the difference between beauty 
and confidence, and are they connected?
Beauty and confidence are connected, but they are not the same 
thing. Beauty is what the world sees; confidence is what we feel.

The most powerful aesthetic results happen when someone’s ap-
pearance better reflects how they feel inside. Great aesthetic work 
does not create confidence. It removes distractions so confidence 
can come forward.

You often speak about achieving natural results. In an era 
of  filters, Facetune, and AI-generated perfection, what does 
“natural beauty” mean?
Natural beauty is not the absence of  intervention. It is the preser-
vation of  identity.

We live in a world of  filtered images and artificial perfection, but 
real beauty is about vitality, proportion, individuality, and restraint. A 
natural result means a patient still looks like herself, only fresher and 
more rested. The highest compliment is not, “Who did your work?” 
It is, “You look incredible.”

You are a surgeon, entrepreneur, mother of  six, and public 
figure. Which role has challenged your identity the most?
Motherhood, without question. Surgery demands precision. Entre-
preneurship requires resilience. Motherhood requires both, along 
with humility and surrender. My children have taught me that life’s 
most meaningful moments cannot be controlled or measured by 
achievement. Being a mother of  six has made me more patient, 
empathetic, and purposeful in every area of  my life.

If  you could erase one misconception people have about cos-
metic surgery, what would it be?
That plastic surgery has to look obvious. An elegant, anatomical-
ly precise approach can make even significant procedures appear 
completely natural. The goal is not to change someone’s identity. 
It is to restore balance, proportion, and freshness. We are living in 
an undetectable era. The best aesthetic work is quiet, refined, and 
deeply individualized.

What do the most beautiful women in the world understand 
that everyone else gets wrong?
They understand that 
beauty is not about 
adding more. It is 
about knowing what 
to refine, preserve, 
and leave alone.

True beauty extends 
beyond appearance. It 
is confidence, warmth, 
intelligence, disci-
pline, and presence. 
The most compel-
ling women are rarely 
chasing perfection. 
They are comfortable 
in their own skin.

The goal is not to be-
come someone else. 
It is to become more 
fully and authentically 
yourself.

Dr. Lara Devgan
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Artistically emulating nature with minimally 
invasive and high-end dentistry.

MEET DR.ROUMIANA 
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• Bonding
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• Veneers
• Implants

• Motto Clear Aligners
• GLO Whitening
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• And more! 

Schedule now with 
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it’s changed my life.” 
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The first morning in Turks and Caicos, the sea was impossibly 
still, the sky washed in soft gold, and for a moment the thrum of  
everyday life seemed to disappear. Standing barefoot beneath sway-
ing palms as the sun rose over Sapodilla Bay, you could feel some-
thing shift.

You remember who you are.
Not the version responding to emails, managing calendars, or 

racing from one obligation to the next. The quieter version. The 
one that often gets lost beneath the noise.

At our recent Wellness in Paradise retreat, guests gathered for 
five days dedicated to restoration, connection, and the simple luxu-
ry of  being present. We stayed at an incredible private villa on Sap-
odilla Bay, where each day began with meditation, yoga, and mo-
ments of  reflection guided by spiritual teacher and wellness expert 
Stephanie Filardi of  Bronxville Wellness Sanctuary. Paddleboard 
yoga lessons, led by Jennifer Hanono, Meadow and Bark’s head of  
sustainability, challenged us to find balance both on the water and 
within ourselves, while long walks through the crystal-blue Carib-
bean waters reminded us how healing nature can be.

In a culture that celebrates constant productivity, we rarely give 
ourselves permission to pause. Yet some of  life’s greatest break-
throughs happen when we do.

Throughout the retreat, women shared stories, ideas, and experi-
ences that often stretched far beyond wellness. We explored wom-
en’s health and longevity with Ingrid Dodd, founder of  Rebranding 
Menopause. We enjoyed beautifully prepared, nourishing meals by 

chef  Suzette Lorenzana. Guests were treated to personal editorial-
style photo sessions with Marsin Mogielski and glamour experi-
ences with Kelsi Savoy of  Cape Cod’s Beauty Barracuda, capturing 
not only beautiful images but newfound confidence and joy.

And then there was The Palms Spa.
Having experienced spas throughout the Caribbean, I can hon-

estly say it remains one of  the most serene and beautifully ex-
ecuted wellness destinations I have ever visited. Every detail feels 
intentional. Every treatment invites you to slow down. It is the 
kind of  place that reminds you that restoration is not indulgent—
it is essential.

At Meadow and Bark, we often say we create skin care that re-
stores what modern life takes away. But the truth is that healthy, 
radiant skin is about more than products. It is supported by move-
ment, nourishing food, meaningful connection, quality sleep, stress 
reduction, and daily protection from the sun.

The glow people notice after a retreat is not simply the result 
of  sunshine or skin care. It is what happens when stress begins to 
loosen its grip and the body remembers how to restore itself.

Luxury, I’ve come to believe, isn’t about excess.
It’s about feeling fully present.
Because when we give ourselves permission to reset, beautiful 

things have a way of  moving forward.
We look forward to gathering again in Turks and Caicos for 

Wellness in Paradise, April 24–28, 2027. Now accepting inquiries. 
Contact hello@meadowandbark.com for details.

By Marisa Russell, Founder and Chief Alchemist

Photography By Marsin Mogielski
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THE LUXURY OF THE RESET
RETURNING HOME TO YOU



RETURNING HOME TO YOU
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By Jeremy Murphy
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DR . ASIF PIRANI
THE ART OF LOOKING LIKE YOURSELF

For Dr. Asif  Pirani, cosmetic plastic surgery has never been 
about chasing extremes. It is about helping patients feel more 
confident without losing the features that make them recog-
nizable.

An internationally recognized, award-winning plastic sur-
geon based in Toronto, Dr. Pirani has built his practice around 
a philosophy that combines technical precision with an artist’s 
eye. After earning board certification from the Royal College 
of  Physicians and Surgeons of  Canada, he developed a repu-
tation for delivering natural-looking results through an indi-
vidualized approach focused on safety, balance, and attention 
to detail. His expertise has also made him a frequent resource 

for major media outlets seeking professional insight into cosmetic 
surgery and aesthetic trends.

Dr. Pirani’s honors include recognition from Post City Magazines’ 
Top Doctors for Cosmetic Plastic Surgery, the Toronto Star Readers’ 
Choice Awards across multiple categories, the Top Choice Award for 
Plastic Surgery Clinic in Toronto, and the Consumer’s Choice Award 
for Best Cosmetic Surgery in Toronto. But while the accolades are 
meaningful, he says the heart of  the work remains deeply personal.

“What initially drew me to cosmetic plastic surgery was the 
unique combination of  artistry, technical precision, and the ability 
to make a meaningful impact on a patient’s confidence and quality 
of  life,” Dr. Pirani says. 

Dr. Asif  Pirani
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In a culture increasingly shaped by filtered images, viral 
beauty trends, and social media comparison, Dr. Pirani be-
lieves many patients are not looking to become someone else.  
“Most patients want to feel more confident, refreshed, and 
more like themselves again,” he says. “That may involve restor-
ing changes related to aging, pregnancy, weight fluctuations, or 
genetics. There’s been a noticeable shift toward refined results 
over the past decade—patients want improvement without 
looking ‘overdone.’”

To Dr. Pirani, a natural-looking result is about respecting 
the patient’s anatomy and creating harmony rather than fol-
lowing trends. “The best cosmetic surgery is often surgery that 
people notice without immediately identifying why,” he says. 
“Patients simply look refreshed and healthier.”

For patients considering cosmetic surgery for the first time, 
the process can be intimidating. Concerns about safety, recov-
ery, scarring, anesthesia, and realistic outcomes are common. 
Dr. Pirani says those apprehensions should not be brushed 
aside. “I believe patients feel most comfortable when they feel 
heard, informed, and never rushed,” he says. “During consul-
tations, I spend a great deal of  time understanding a patient’s 
goals and explaining what can be achieved and what may not 
be realistic or appropriate.”

That candor is part of  his standard of  care. “If  I do not be-
lieve a procedure is in a patient’s best interest, I will tell them,” 
he says.

For Dr. Pirani, patient safety is not a marketing phrase. It is 
the foundation of  the entire surgical experience. He emphasiz-
es the importance of  accredited surgical facilities, experienced 
anesthesia providers, proper follow-up care, and evidence-
based practices. Just as important, he says, is choosing a sur-
geon with the right credentials and judgment. “I wish more 
people understood that cosmetic surgery is still real surgery 
and should be considered thoughtfully and carefully,” he says.  

Social media has made cosmetic surgery more visible and, 
in some ways, more approachable. Patients can now research 
procedures, view before-and-after photos, and learn more be-
fore ever booking a consultation. But Dr. Pirani cautions that 
the same platforms can also distort expectations.

“On the positive side, social media has made cosmetic sur-
gery more accessible and transparent,” he says. The challenge, 
he adds, is that heavily edited or filtered images can promote 
ideals that do not translate to real life. “It 
has also accelerated trends that may not 
always age well,” he says.

That is why individualized planning 
matters. Rather than replicate someone 
else’s appearance, Dr. Pirani encourages 
patients to focus on what is appropriate 
for their own anatomy, lifestyle, goals, and 
sustained well-being.

H E A L T H  &  B E A U T Y
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He also reminds patients that surgery is only one part of  the 
equation. Maintaining results requires healthy habits, including 
stable weight, regular exercise, good nutrition, sun protection, 
avoiding smoking, stress management, skin care, and appro-
priate maintenance treatments.

For someone curious but unsure, Dr. Pirani says the best 
first step is simple: Have a consultation with a qualified, 
board-certified plastic surgeon. “Patients should never feel 
pressured into proceeding with surgery,” he says. “Education 
is empowering, even if  someone ultimately decides not to 
move forward.”

That philosophy may explain why his awards resonate with 
patients and peers alike. “I am grateful for those acknowledg-
ments,” he says. “But more than anything, I see them as a re-
flection of  the trust patients place in our team.”

For Dr. Pirani, cosmetic surgery is about partnership, not 
perfection, and helping patients make in-
formed choices that feel right for them. 
“The best outcomes are individualized, 
balanced, and built around realistic expec-
tations and a strong doctor-patient rela-
tionship,” he says.

 
Toronto Plastic Surgery Center
drpirani.com M
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“The best cosmetic surgery 
is often surgery that people 
notice without immediately 

identifying why.”
Dr. Asif Pirani

Dr Asif  Pirani
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In a city known for beauty, style, 
and reinvention, Angelo David Salon 
stands in a class of  its own. The 
luxury Midtown Manhattan desti-
nation has become a trusted retreat 
for celebrities, executives, and clients 
from around the world seeking ex-
traordinary hair transformations in a 
discreet, highly personalized setting. 
Behind its doors, private VIP suites, 
couture craftsmanship, and world-
class expertise combine to create an 
experience that is equal parts beauty 
service and confidence restora-
tion. Whether enhancing volume, 
addressing hair loss, or creating a 
completely customized look, Angelo 
David Salon has built its reputation 
on delivering beautiful, natural re-
sults that redefine what is possible.

Creative director and owner 
Angelo David Pisacreta has dedi-
cated his career to helping women 
and men reclaim confidence through 
personalized hair solutions. His pas-
sion is giving people a renewed sense 
of  self  through the art of  hair. “Al-
most half  of  all women have thin-
ning hair,” Pisacreta says. “Great 
hair is part of  women’s self-esteem, 
and by working with women to help 
solve fine- and thinning-hair prob-
lems, I brought my artistry to the 
next level.” 

The salon has become a trusted 
destination for those navigating hair 
loss from heredity, aging, or medi-
cal conditions. Whether you’re ex-
periencing subtle thinning or more 
advanced hair loss, Piscareta and his 
team provide custom-crafted solu-
tions designed to blend seamlessly 
with your natural hair and lifestyle.
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Angelo David Pisacreta

By Laura Hearst

ANGELO DAVID SALON
YOUR HAIR’S BEST-KEPT SECRET



Angelo David Salon is the only salon in the world to offer ful-
ly customized Couture Hair pieces, all made of  100 percent hu-
man hair. Designed and created on-site, these wigs, extensions, 
toppers, fillers, and additions are expertly matched in color, cut, 
and texture to each client’s hair. Every piece is cut, styled, and 
fitted by a dedicated team of  professionals who work closely 
with you to ensure comfort, beauty, and confidence. Angelo Da-
vid offers solutions tailored to the needs of  each client, depend-
ing on the severity of  hair thinning or loss, lifestyle, and desired 
look. These include Couture Hair extensions designed to match 
your exact color and texture, integration additions and fillers for 
boosting volume in targeted areas, and toppers that add cover-
age where it’s needed most. Each piece is expertly designed to 
be lightweight, breathable, and secure, offering a natural look 
and feel that restores confidence. 

The salon also specializes in both custom and ready-to-wear 
wigs, made from the highest-quality, 100 percent human hair. 
With over 25 years of  experience in the wig and hair indus-
try, Pisacreta and his team provide a VIP, discreet consultation 
experience to ensure each client finds the perfect fit. Whether 
you’re exploring wigs for fashion, hair thinning, or medical rea-
sons, you’ll receive unmatched care and artistry at every step. 
At 2,500 square feet, Angelo David Salon is an elegant, spa-
like space with private VIP suites, a hair-extension styling bar, 
a couture hair boutique, and a beauty concierge. The boutique 
lets clients walk out with a transformed look the same day. 

The salon also features a private consultation room where 
clients can comfortably discuss their concerns and goals. 
Pisacreta’s team ensures each client is educated on their op-
tions and feels empowered in their transformation. 

The modern approach to extensions is less about adding 
dramatic length and more about creating luxurious fullness. 
Even as chic bobs and shoulder-length cuts continue to domi-
nate, women are embracing strategically placed Couture Hair 
extensions to add movement, density, and effortless polish.          A few expertly placed pieces can transform fine or flat hair into a 

style that feels richer, healthier, and more expensive—without alter-
ing the overall shape. At Angelo David Salon, these subtle enhance-
ments are completely customized to each client’s color, texture, and 
lifestyle, creating an undetectable result that exudes luxury. 

With decades of  experience and a genuine passion for helping 
others, Angelo David Pisacreta and his team continue to set the 
standard in custom hair solutions. Whether you’re looking for a 
subtle change or a full transformation, the journey to renewed con-
fidence starts here. 

Angelo David Salon
420 Madison Ave., 2nd floor
212.402.1344
angelodavid.com
Facebook: @AngeloDavidSalon 
Instagram: @AngeloDavidHair

YOUR HAIR’S BEST-KEPT SECRET
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“Great hair is part of women’s self-esteem,
and by working with women to help solve 

fine- and thinning-hair problems, 
I brought my artistry to the next level.”

Angelo David Pisacreta
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FUTURE STARS TENNIS CLUB
BEGINNING THE LIFELONG JOURNEY OF TENNIS

Tennis isn’t just a sport—it’s something you carry with you.             
At Future Stars Tennis Club, we believe every player deserves a path-
way built from where they are right now to where they want to go.

Whether it’s a child stepping onto the court for the very first time, 
or a junior athlete chasing competitive goals, or an adult looking 
to sharpen their game and stay active, FSTC has a place for them. 
Through summer camp, year-round training, private instruction, 
clinics, mini camps, and competitive development programs, we’ve 
built a framework that meets players at every stage.

For younger players, the journey often starts with discovery. Our 
summer camp introduces kids to tennis in a fun, encouraging 
environment where fundamentals, friendships, and confidence 
grow together. From there, players can advance into our Junior 
Development Program: structured coaching, technical instruc-
tion, and real match play that builds a genuine foundation for 
long-term success.

Private lessons give athletes the chance to go deeper, with coach-
ing tailored to individual goals and learning styles. Mini camps and 
specialty clinics keep the momentum going throughout the year, 
offering focused improvement well beyond the traditional season.

But the pathway doesn’t stop at junior tennis. Adult players 

of  all levels find opportunities to learn, compete, and connect 
through lessons, clinics, social programming, and competitive play. 
Whether you’re returning to the game after years away or looking to 
take your skills to the next level, FSTC is a place where improvement 
and enjoyment aren’t mutually exclusive.

The continuity of  the FSTC pathway is what makes it special: 
Camp, lessons, clinics, and development programs aren’t separate 
offerings; they’re interconnected experiences that form a complete 
tennis ecosystem. Players move naturally from one stage to the next, 
with expert guidance every step of  the way.

The result goes well beyond stronger forehands and better foot-
work. It’s confidence, resilience, discipline, and a genuine love of  
the game—qualities that extend far beyond the court and stay with a 
player for life.

At Future Stars Tennis Club, we’re proud to offer pathways for 
players of  every age and ability. Come find yours!

Future Stars Tennis Club 
fstennisclub.com
fscamps.com
631.287.6707

7 AM - 8 PM

4 Har Tru & 4 Hard Courts

20+ International Tennis Pros

 USTA Safe Play certified

UTR Events & Weekly Tournaments

Open Year Round!

ADULT CLINICS

PRIVATE LESSONS

COURT RENTALS

ADULT CLINICS

PRIVATE LESSONS

COURT RENTALS

SUMMER SUMMER TENNISTENNISSUMMER TENNIS

Scan for more 
information!

LEAGUES

KIDS CAMPS

JUNIOR TENNIS

LEAGUES

KIDS CAMPS

JUNIOR TENNIS

SEASONALS

PRO SHOP

STRINGING

SEASONALS

PRO SHOP

STRINGING

NO
MEMEBERSHIP

NEEDED!

outdoor seasonoutdoor seasonoutdoor season
FStennisclub.com | 631-287-6707 | info@fstennisclub.com

1370A Majors Path Southampton, NY 11968

Largest Tennis Camp
 in the Hamptons!

Largest Tennis Camp
 in the Hamptons!
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Wardrobe by BRUNELLO CUCINELLI

(cover) Dress: ZIMMERMAN 
Bag: SAM EDELMAN 
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Over the years she has been a supermodel, an actress, an en-
trepreneur, an author, a Broadway performer, an environmen-
tal advocate, and a mother. She has graced countless magazine 
covers and written three New York Times best sellers, and she 
has built a career that keeps evolving. But when we spoke re-
cently by phone, just days after I had been at her home for her 
cover shoot, the thread connecting everything was not ambi-
tion. It was gratitude.

I started by asking her something I genuinely wanted to 
know: What gets better with age? Her answer was immedi-
ate. “I think that with age you get … freer,” she said. “You 
do what you wanna do when you wanna do it. I think that 
there’s a freedom that comes with age that’s quite wonderful. 
You don’t really care what anybody thinks about your outfit 
anymore.” More than freedom, she says, age brings clarity. 
“You know what you like. You know what you don’t like. 
And you don’t feel like you have to put up with the stuff  that 
you don’t like anymore.”

That freedom has not dimmed her enthusiasm. “Of  
course my life has had a million ups and downs, highs and 
lows, tragedies and scandals and all of  the above,” she said. 

By Devorah Rose

Photography By: Fadil Berisha

“But I think that throughout it all, I’ve always been grateful 
for wherever I am in the moment. I always say that I’m hap-
piest in the moment.”

That gratitude shapes the advice she would give her younger 
self. “Just relax and enjoy it,” she said. “Don’t feel the pressure. 
Don’t feel like there’s a group of  judges out there judging your 
every move, because even if  there were, who cares? It’s your 
life. You’ve got to seize the day. Carpe diem, baby.”

Our conversation turned to love and soulmates, and she 
confessed, “I’m a believer in soulmates, but I don’t know if  
they last forever in the way that I thought that they would.” 
Rather than abandon the idea, she expands it. “I also believe 
that soulmates can transform and still be soulmates even 
though it’s not the romantic soulmate anymore.” Coming 
from her, that is not consolation. It is wisdom.

One of  the greatest joys in her life right now is watching her 
daughter, Sailor Brinkley-Cook, come into her own. While we 
spoke, Sailor was just outside the window, directing a fashion 
shoot, having already landed multiple covers this season as a 
model. The pride in Christie’s voice was immediate. “She’s a 
multitasking, multitalented beauty that can do so many things 

123

CHRISTIE
BRINKLEY

HAPPIEST IN THE MOMENT

SocialLifeMagazine.com



Top: BRUNELLO CUCINELLI 
Skirt: TISCARENO STUDIO



Top: BRUNELLO CUCINELLI 
Skirt: TISCARENO STUDIO

Jumpsuit: CHIFFIQUE
Belt: ALICE & OLIVIA 
Hat: VIVIEN SHERIFF



simultaneously and just handle it all beautifully. Very capable.” 
What excites her most is not simply Sailor’s success but watch-
ing the world catch up to what Christie has always known. “It’s 
exciting that the world is starting to discover all her incredible 
layers as well.”

Like Sailor, that instinct to explore everything is one of  
Christie’s guiding principles, and when I asked about her 
own ultimate passion, she laughed. “I also love to be able to 
dabble in a million different things,” she said. “I’m not sure 
that any one thing would hold my attention.” Perhaps that is 
how she has stayed relevant and energized for so long. “I’ve 
loved modeling for over 50 years now because it’s always dif-
ferent every day,” she said. “A different group of  people, a 
different kind of  job.” 

When I asked what she hopes people will say about her 50 
or even 100 years from now, her answer had nothing to do 
with her career. “There are a couple of  compliments that I re-
ally love,” she said. The first is about her children. “When peo-
ple meet my kids and they say, ‘You’ve done a great job, Mom. 
They’re great kids.’ That pleases me to no end.” The second 
reveals the legacy she actually hopes to leave. “I’ve had wom-
en say to me, ‘Since I’ve been following you on Instagram, 
I’ve seen so much more beauty in the world.’” Those words 
mean a great deal to her. “For a while when I first got on In-
stagram, I was encouraging people to keep their eyes peeled 
for beautiful things, little things,” she explained. “In seeking 
beauty like that, it fills you with beauty. It fills you with this 
kind of  joy.” She described followers who now notice sunsets, 
clouds, flowers, trees, even a weed growing through a crack in 

the sidewalk. “They’re making sure that they get outside and 
just look up at the sky,” she said. “It’s made them more at-
tuned to all the beauty that surrounds us.” It may be the most 
Christie Brinkley sentiment imaginable. Beauty, in her world, is 
not about appearances. It is a way of  seeing.

Another thing people may not realize about her is how 
funny she is. Having spent time with her over the years, I 
have often described her as a ray of  sunshine with impec-
cable comedic timing. Many people associate her with glam-
our and elegance, but those who know her understand that 
humor is one of  her greatest gifts, and she lights up talk-
ing about the moments she has made people laugh. “When 
people say that I made them laugh, that I get a kick out of,” 
she said, recalling the audience response during her Broad-
way run in Chicago and later her turn on Parks and Recreation. 
“It was so wonderful to hear that I gave them a laugh. It just 
really tickles me.” And then, she said simply, “If  I can make 
people smile, that pleases me. I’m ready for my next job in 
comedy!”

When I asked what year of  her life she would relive exactly 
as it happened, her answer kept returning to motherhood. 
“The years that your kids are little,” she said. “You get all 
the magic that they see in the world. You get to relive all of  
that. I miss creating the magic for little kids.” And then she 
said, “That’s why it’s like, ‘Oh, I wish I had grandchildren,’ 
because I loved creating that magic, those special Christmas 
Eves where they’re thinking about Santa coming, or Easter 
egg hunts. All that magic that you can create for a child is just 
so wonderful.” 
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Dress: RAQUEL ZIMMERMAN 
Necklace: PLEĆAŠ
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Hat: VIVIEN SHERIFF
Wardrobe: CHIFFIQUE
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By the end of  our conversation, one story captured the 
warmth that has endeared her to generations. I asked when 
she was last completely starstruck, and she gave me Joni 
Mitchell, whom she has loved forever. “I have put the needle 
back on songs and listened to each lyric,” she said. “I’ve wor-
ried about her when it sounded like she was going through 
heartbreak. I felt like I could commiserate with her when I 
was going through heartbreak.” When they were finally in-
troduced at a party in Los Angeles, words failed her. “Tears 
just leaped out of  my eyes,” she recalled. “I was so over-
whelmed and I just said, ‘I’m so sorry. I just love you so 
much.’” What undid her further was Joni’s reply. For years, 
it turned out, the pharmacy near Christie’s parents’ home in 
Malibu had been greeting Joni as Mrs. Brinkley, mistaking 
her for Christie’s mother—the two women share the same 
blonde hair, the same bangs, the same high cheekbones. 
Even starstruck, even in tears, Christie was already finding 
the thread that connected them.

That same practical optimism runs through her fashion 
collection. “I am done with being uncomfortable in my 
clothes,” she told me. “I don’t think that we should sacrifice 

comfort because personally I have so much more fun when 
I’m comfortable than when I’m uncomfortable.” She put the 
philosophy to the test at the amfAR gala in Palm Beach, the 
glittering benefit for AIDS research she hosted this spring, 
where for once she traded heels for flats. “I wore flats for a 
hosting job, which I’ve never done before,” she said, still a 
little delighted by her own daring. “I felt like I was walking 
on air. I felt giddy the whole night because there was no pain, 
no suffering.” That revelation now shapes her designs. “I’m 
trying to bring an element of  comfort into all the clothes so 
that you can still feel stylish but comfortable.” She favors 
pieces that last over fast fashion. “I like classics,” she said. “I 
want the clothes to stay with you and last a long time.”

After all these years, Christie Brinkley remains exactly 
what so many people hope fame will never erase. She is curi-
ous, grateful, emotional, funny, optimistic, and deeply appre-
ciative of  the beauty around her. As she told me, happiness 
is not a destination. It is a practice. “I’ve always been grate-
ful for wherever I am in the moment.” And perhaps that, 
more than any magazine cover or career milestone, is the real 
secret to a life well lived.
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JULIA MCCORMACK

By Jean Shafiroff
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JEAN SHAFIROFF INTERVIEWS JULIA McCORMACK,
DIRECTOR OF DEVELOPMENT FOR 

THE SOUTHAMPTON HOSPITAL FOUNDATION
AND CHIEF DEVELOPMENT OFFICER 

OF THE STONY BROOK SOUTHAMPTON HOSPITAL

S O C I E T Y

Julia, for readers who may not be fa-
miliar with Stony Brook Southampton 
Hospital, could you provide a brief  
overview?
Stony Brook Southampton Hospital is the 
sole full-service hospital on Long Island’s 
South Fork. A five-star-rated hospital by the 
Centers for Medicare & Medicaid Services 
and a provisional Level III adult trauma 
center, Stony Brook Southampton Hospital 
brings together nearly 250 physicians, den-
tists, and allied health professionals across 
more than 50 medical specialties. From rou-
tine primary care to highly specialized treat-
ments and lifesaving emergency services, 
Stony Brook Southampton Hospital is dedi-
cated to providing exceptional health care 
close to home for the East End community.

Why is it important for people to support 
Stony Brook Southampton Hospital?
Community support has always been at the 
heart of  Stony Brook Southampton Hospi-
tal. Philanthropy enables us to invest in the 
expansion of  our clinical services, new tech-
nologies, and continued expert care for the 
East End community. That generosity helps 
ensure that clinically excellent health care 
will continue to be available close to home 
for generations to come.

The Southampton Hospital Foundation presents several fundraisers 
throughout the year. Please tell our readers what events are planned 
for 2026.
Our summer events are truly some of  the most special moments of  the 
Hamptons summer season, bringing the communities together in support of  
exceptional care close to home.

On Thursday, July 9, we will host the sixth annual East Hampton Emergency 
Department Luncheon, featuring special guest Brooke Shields—actress, model, 
author, and entrepreneur—who will speak about her new book, Brooke Shields Is 
Not Allowed to Get Old, and becoming an entrepreneur in her mid-50s.

Julia McCormack
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The 68th annual Summer Party returns on Saturday, August 1. 
It is a night of  celebrating medicine, community, and philan-
thropy under the tents on Wickapogue Road in Southamp-
ton. Chaired by Lynn A. Scotti, it will be an unforgettable 
evening—beautifully designed, with great energy, music, and a 
shared sense of  purpose.

We’ll close the season with our annual golf  outing at Maid-
stone Club in East Hampton on Thursday, September 17—
an exceptional day on one of  the most iconic courses on the 
East End.

How can members of  the community get involved and 
reserve tickets or tables for this season’s fundraising 
events?
We’re always so grateful for the community’s enthusiasm 
around these events. Tickets and tables can be reserved by 
visiting southamptonhospitalfoundation.org or by calling 
631.726.8700.

Each event is an opportunity not only to come together so-
cially but to make a meaningful impact on health care here on 
the East End. 

What will this year’s fundraising efforts help support? 
Philanthropy plays a critical role in advancing the hospital’s 
mission. Through the generosity of  our community, proceeds 
from these events help strengthen Stony Brook Southamp-
ton Hospital and the Stony Brook East Hampton Emergency 
Department—supporting investments in advanced technol-
ogy, the expansion of  key clinical programs, and the continued 
growth of  services to meet the evolving needs of  the East 
End. Our events help us ensure that exceptional care remains 
accessible—right here, close to home.C
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Philanthropy plays a critical role in advancing the hospital’s mission.
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Now that the Stony Brook East Hampton Emergency 
Department has been open for a year, what impact has it 
had on the community?
In just the first year, we’ve cared for more than 10,000 
patients—an extraordinary reflection of  the need for this fa-
cility. Most importantly, people are now able to access high-
quality, lifesaving care much closer to home, which we know 
can make all the difference in an emergency. It’s meaningful to 
see this vision realized, not simply as a building but as an es-
sential resource that is improving health outcomes and provid-
ing excellent care for our community every day.
 
What does continued community support mean as you 
look to the future of  health care on the East End? 
Community support is truly the foundation of  everything we 
do. Projects like the East Hampton Emergency Department 
and the Phillips Family Cancer Center are only possible because 
of  the vision and extraordinary generosity of  our donors.

Looking ahead, that partnership will be essential as we con-
tinue to strengthen our services, invest in innovation, and 
thoughtfully plan for the future of  health care on the East 
End. This summer, access to specialized care will continue to 
expand with the opening of  a new Stony Brook Medicine car-
diology and additional services building in Southampton, fur-
ther expanding the continuum of  care available close to home. 
Together with all of  our community members, we’re building 
something lasting—ensuring that high-quality care is here for 
this community for generations to come.

Jean, I want to thank you for your long term involvement 
with Stony Brook Southampton Hospital as a board member 
of  the Southampton Hospital Foundation, three-time Sum-
mer Party head chair, past honoree, donor, and volunteer 
fundraiser. We are grateful to have you involved as a vice 
chair of  the August 1 Summer Party once again. We thank all 
of  our volunteers and donors, as well as the hospital’s staff, 

 Southampton Hospital Foundation board member 
Father Alexander Karloutsos, Xanthi Karloutsos, 

Southampton Association board member Elena Ford and Mitchell Seldin

East Hampton Emergency Department Luncheon co-chair 
Mary Margaret Trousdale, guest speaker Aerin Lauder, 

and co-chairs Liz Lange, Jill Davis, Kate Davis, and Hollis Forbes
Peter Thomas Roth, Jean Shafiroff, Captain Kerry Titheradge

at the 67th annual Summer Party

The 67th annual Summer Party  67th annual Summer Party vice chairs Hollis Forbes, Jean Shafiroff, Melanie Wambold, and Cindy Willis, chair Sarah Wetenhall, vice chairs Margo Nederlander and Laura Lofaro Freeman



for helping to make Stony Brook Southampton Hospital the 
excellent facility that it is today. 

ABOUT JULIA MCCORMACK:
Julia McCormack joined the Southampton Hospital Founda-
tion as president and Stony Brook Southampton Hospital as 
chief  development officer in February 2024. A nonprofit lead-
er with over 30 years of  fundraising experience, her career has 
focused on advancing medical research, education, and ensur-
ing community life. She resides in Southampton village.

ABOUT JEAN SHAFIROFF:
Jean Shafiroff  is a philanthropist, advocate, TV host, and the 
author of  the book Successful Philanthropy: How to Make a Life by 
What You Give. She is a volunteer leader of  several charitable 
causes, with a focus on health care, underserved populations, 
women’s rights, and animal rights. She serves on several char-
ity boards: Southampton Hospital Foundation, NYC Mission 

Society, Casita Maria, the New York Women’s Foundation, 
French Heritage Society, Couture Council of  the Museum at 
FIT, and Global Strays, an international animal welfare charity 
co-founded by her youngest daughter. A Catholic, Shafiroff  
served on the Jewish Board for 28 years and is now an honor-
ary trustee. She also serves on the Southampton Animal Shel-
ter Foundation’s Honorary Board and is an advisory board 
member of  the Historical Society of  Palm Beach County and 
of  Ballet Palm Beach. She is also the producer and host of  
the TV show Successful Philanthropy, which airs six times a week 
through LTV studios in East Hampton and the surround-
ing community. During the pandemic, she served as national 
spokesperson for the American Humane Society’s Covid-19 
program, which raised over $1,000,000 to feed homeless ani-
mals in shelters across the U.S. She holds two degrees: a B.S. in 
physical therapy from the College of  Physicians and Surgeons 
at Columbia University and an M.B.A. in finance from the 
Graduate School of  Business at Columbia University.

S O C I E T Y

 67th annual Summer Party vice chairs Hollis Forbes, Jean Shafiroff, Melanie Wambold, and Cindy Willis, chair Sarah Wetenhall, vice chairs Margo Nederlander and Laura Lofaro Freeman
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S O C I A L  S A F A R I
WHAT TO DO AND SEE 

By R. Couri Hay 
Photographer contributions by Patrick McMullan

God’s Love We Deliver
Neil Patrick Harris and his hus-
band, David Burtka, are hosting the 
25th annual Hamptons God’s Love 
We Deliver bash at their whimsical 
home in East Hampton on July 11. 
Each year, the evening, replete with 
Wölffer Rosé, tasty bites, a live auc-
tion, and poolside chatter, draws the 
good and great. Last year’s attend-
ees included Nicky Hilton; Hilaria 
Baldwin; Stacey Bendet, founder 
and CEO of  Alice + Olivia; Can-
dace Bushnell, the author behind 

Sex and the City; and author and internet personality Tinx. God’s Love 
We Deliver, founded at the height of  the AIDS pandemic in 1985, 
is dedicated to providing medically tailored meals and comprehen-
sive nutrition care and education to those affected by life-altering 
illnesses. Last year’s event raised more than $500,000, funding 50,000 
meals, while the live auction raised $110,000, funding 11,000 meals 
for the organization’s clients. Don’t miss this fun night. glwd.org

Parrish Art Museum’s Midsummer Gala
The Parrish Art Museum’s highly anticipated 
Midsummer Gala returns to the museum grounds 
on July 18 to celebrate the institution’s 128th 
anniversary. This year’s soiree, “A Night in 
the Clouds,” honors philanthropist Ellen 
Katz and artists Enoc Perez, Joan Sem-
mel, Pat Steir, and Hiroshi Sugimoto. 
Throughout the evening, attendees can 
peruse the museum and stroll through the 
scenic meadows amid a vibrant community 
of  friends of  the Parrish. Among the exhi-
bitions on show is the first-ever comprehen-
sive survey of  Tony Bechara’s career in color 
theory and abstraction. All funds raised ben-
efit the Parrish’s education initiatives, exhibi-
tions, and programs. parrishart.org

Clothesline Art Sale 
and Annual Gala
One of  the Hamptons’ most beloved 

art traditions, the Clothesline Art 
Sale, returns to Guild Hall in 
East Hampton on July 25 
from 9 a.m. to 2 p.m. The col-
lector’s paradise has been run-
ning since 1946 and has sold 
work by artists including Al-

fonso Ossorio, James Brooks, 
Jackson Pollock, Lee Krasner, and Elaine and Willem de Kooning. 
The event provides accessible art to the community, while also sup-
porting the long-standing local artist community. For those looking 
for a glamorous night out, Guild Hall is throwing its Summer Gala 
on August 7. The evening invites patrons and artists for an evening 
of  dining and dancing, celebrating the opening of  exhibitions “Ross 
Bleckner: Never the Less” and “Eric Freeman: The Volume of  Col-
or.” The event honors Andrea Grover and her 10th anniversary as 
Guild Hall’s executive director. Proceeds from both events benefit 
the artists and Guild Hall, ensuring that the Hamptons art scene 
remains vibrant for years to come. guildhall.org

Anna Alimani
Remember the name Anna Alimani, because 
she’s going places. The actress, who just gradu-

ated from Columbia Business School, played Lisa 
Bessette, the sister of  JFK Jr.’s wife, Carolyn 
Bessette, in Love Story. When she went to audi-
tion, she had no idea what it was. “They had 
a code name for the show, but I did learn 
that it was a Ryan Murphy production.” She 
landed the role and filmed her part in three 
grueling 14-hour days from Long Island to 

the Hudson Valley. “I’d get to bed at 5 a.m. 
It gave me a newfound respect for show 
business.” Alimani had no idea the mini-
series would be such a hit, spawning JFK 

Jr. look-alike contests and young women 

LOVE STORY, GUILD HALL, PARRISH ART MUSEUM, GOD’S LOVE WE DELIVER,
SOMOS, SIMON KIM, AND HERB KARLITZ 

Neil Patrick Harris, David Burtka

PM
C

, C
ou

rt
es

y 
of

 A
nn

a 
A

lim
an

i, 
G

et
ty

Jason Bard Yarmosky, Ross Bleckner

JFK Jr. and Carolyn Bessette                        Anna Alimani
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copying Bessette’s iconic fashion taste. “The reviews are crazy, and 
the ratings are huge,” she said. She couldn’t keep the three outfits 
she wore, but she did pocket the nipple covers that were provided to 
prevent distractions in the cold weather. “I kept mine,” she laughed. 
“It’s memorabilia.” annaalimani.com

Couri’s Birthday
Last year, Mayor Eric Adams helped me celebrate my birthday in 
Manhattan. I decided to leave politics out of  this year’s party, as I 
didn’t think Mayor Mamdani was going to jump on a private plane 
with the missus to Miami to help me blow out my candles. That 
didn’t stop a stellar group from coming, including composer Karen 
LeFrak, who sits on the board of  the New York Philharmonic; phi-
lanthropist Kimberly Paige Bluhm, who serves on the board of  the 
Norton Museum; and entrepreneur Steve Simon and his true love, 
Blaine Trump of  God’s Love We Deliver. Also on hand were Peter 
Thomas Roth and his 103-year-old mother, Carole Roth; Body by 
Julia designer Julia Haart; author Jean Shafiroff; Joseph Hernandez, 
who’s running for New York state comptroller under the Republi-
can banner; and others too glamorous and private to mention. The 
party was held on Fisher Island at the oceanfront home of  devel-
oper Janna Bullock, and my goddaughter Eugenia Bullock’s com-
pany, Savoring Spaces, catered the party, which featured sturgeon 
eggs from Caviar Kaspia and claws from Joe’s Stone Crab, washed 
down with Dom Ruinart champagne. I blew out candles on a cake 
from Cipriani and wished, “With Carole Roth as my inspiration, I 
hope to make it to 107!”

Herb Karlitz’s Elevated Dining
Fancy restaurants are about more than 

food. “Elevated dining is about 
intention and orchestration: the 
seamless integration of  food, 
service, atmosphere, narra-
tive, and exclusivity, coming 
together to create a cohesive 
experience that feels purpose-
ful rather than transactional,” 
said Herb Karlitz, the veteran 

event marketer. Karlitz, who produced Harlem EatUp!, hosted a 
panel at the New York Restaurant Show at the Javits Center with 
chefs Marcus Samuelsson; Simon Kim; Ayesha Nurdjaja, executive 
chef  at Shuka and Shukette; and Eugene Remm, the restaurateur 
behind Catch Hospitality Group. karlitz.com

   SOMOS and St. Jude 
Children’s Research Hospital

St. Jude Children’s Research Hospital 
(stjude.org) has always been a favorite 
cause for the A-list, with stars includ-
ing Jennifer Aniston, Sofia Vergara, 
Luis Fonsi, and Drew Barrymore 
backing the organization’s mission to 

treat the toughest childhood cancers 
and pediatric diseases. The energy headed to Cipriani Wall Street for 
this year’s 10th annual St. Jude Hope and Heritage Gala, presented 
by Dr. Ramon Tallaj of  SOMOS Community Care and his wife, 
Ines Hernandez. The night was an important tribute to the hospi-
tal’s roots and held a special connection for Dr. Tallaj, who shares 
the same Lebanese heritage as the organization’s founder, comedian 
Danny Thomas. somoscommunitycare.org

Chad King’s The Road Ahead
Singer Chad King just released The Road Ahead, a four-song collec-
tion inspired by his battle with multiple sclerosis. King, who created 
the band A Great Big World with his New York University classmate 
Ian Axel, told me, “I just want to share more music with 
people.” He called Axel his “best friend, like a brother.” 
Half  his earnings from the song “All in Time” will be 
donated to Nancy Davis’s nonprofit Race to Erase MS 
(erasems.org), which funds top MS research cen-
ters. “They’ve been a big champion for me,” said 
King, who was diagnosed with MS in 2007, and 
now uses a cane. “I sometimes think of  my life 
in two chapters, before my MS symptoms began 
affecting how I move through the world, and af-
ter. This EP was written in the ‘after’ chapter,” 
King said. @itsmechadking 
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Herb Karlitz, Marcus Samuelsson

Ines Hernandez, Dr. Ramon Tallaj

Nancy Davis

Karen LeFrak R. Couri Hay, Julia Haart Janna Bullock, Eugenia Bullock Steve Simon, Blaine Trump Carole Roth, Peter Thomas Roth
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T H E  S O C I A L  R E G I S T E R
By Julia Lindenthal 

Lindenthal is the founder of  a fundraiser she started through The Heart 
Foundation in the name of  the late John George Lindenthal, 
dedicated in his memory to finding a cure for artery plaque, 

one of  the leading causes of  death worldwide. She is completing 
her first TED Talk on this subject matter in late 2027.

For more, follow @lumieredevotrevie

j The Sailor’s Ball 
On April 24, sailors and nautical enthusiasts alike descended 

upon the Down Town Association for the 26th year of  the 
black-tie affair that celebrates the start of  the new sailing sea-
son. The event proceeds support the New York Harbor Sail-
ing Foundation in providing programming and sailing oppor-
tunities throughout the year. This multistory soiree yet again 
brought a crowd that spanned from young to golden age, with 
sponsors including the likes of  Vera Wang, Ferrari Trento, and 
The Botanist, to name just a few. A special shout-out to our 
late dear friend John Stone, an avid sailor and supporter of  the 
Sailor’s Ball himself. His presence was very much missed this 
year. Fair winds and following seas to our captain.

k Gabrielle’s Angels Young Angel Gala
The Crane Club was filled to the max with partygoers looking 
for a beautiful fun crowd, all in support of  cancer research 
and assistance. Founded by the talented Denise Rich after 
her daughter Gabrielle passed from leukemia, the Gabrielle’s 
Angels Foundation has become a beacon of  hope in the quest 
to find a cure for all blood cancers. Attendees included Joe and 
Melissa Gorga from Bravo’s Real Housewives of  New Jersey, Bi-
anca Peters of  Fox 5 News, and of  course Denise Rich herself. 
The evening combined philanthropy and glamour, reminding 
guests that meaningful progress in cancer research is made 
possible through the generosity and commitment of  support-
ers who continue to champion the foundation’s mission.

Julia Lindenthal, Alina Bonsell Melissa Gorga, Denise Rich, Bianca Peters

Kate Case, Tatiana Balash, Dayana BeisenovaNancy Moeller
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PLANNING ON HAVING AN AFFAIR? 

FULL-SERVICE CATERING for your HOME, BUSINESS or VENUE

Southampton 631-324-9825    Glen Cove 516-676-8500    Manhattan 212-991-0078

ElegantAffairsCaterers.com 

delicious cuisine, stylish presentation, impeccable service
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l The Met’s Young Members Party
A fashionable flock of  young Apollo Circle members gath-
ered at the Metropolitan Museum of  Art on the evening of  
April  23. The exclusive after-hours event featured a private 
viewing of  the galleries, music, dancing, and, of  course, classic 
Met rooftop views. Designed for the museum’s next genera-
tion of  patrons, the annual Young Members Party brought to-
gether art enthusiasts, collectors, philanthropists, and emerg-
ing cultural leaders for a night that blended socializing with 
access to one of  the world’s most celebrated museums. Apollo 
Circle, The Met’s membership group for young supporters, is 
known for connecting members with curators, special exhibi-
tions, and behind-the-scenes experiences throughout the year.

m Milken Institute Annual Conference
What some call “the Davos of  Los Angeles” did not disap-
point. Speakers and attendees included Shaquille O’Neal, Tom 
Brady, Serena Williams, Rahm Emanuel, Tim Scott, Ken Grif-
fin of  Citadel, Larry Fink of  BlackRock, Ted Cruz, Jill Biden, 
Marla Maples, Jensen Huang, Wyclef  Jean, and the list goes 
on. The conference took over both the Hilton and Waldorf-
Astoria in Beverly Hills from May 3 to May 6. Social gather-
ings were almost entirely invite-only at nearby off-site loca-
tions, keeping well-known venues across Beverly Hills filled 
with the buzz of  Milken attendees. It’s a not-to-miss event for 
those looking to network in the arenas of  finance, health care, 
and public policy.

Fotini Mamos Rahm Emanuel, Glenn Youngkin

Jensen HuangKen Griffin

Megan Zuckerman, Anjali Bobba, Gabriela Vascimini, Chelsea Miao

Lorenza Colagrossa, Alexa Griffith Victoria Saugsted, Jensen Ott
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TURN YOUR FUNDRAISER INTO A HIGH-IMPACT AUCTION!
Silent • Live • Online Auctions

READY TO MAXIMIZE YOUR FUNDRAISING?
CONTACT US TODAY!

info@grandstandsports.com |  917-747-6151

TURN YOUR FUNDRAISER INTO A HIGH-IMPACT AUCTION!
Silent • Live • Online Auctions

READY TO MAXIMIZE YOUR FUNDRAISING?
CONTACT US TODAY!

info@grandstandsports.com |  917-747-6151

Howie Schwartz, CEO & Top Rated Benefit Auctioneer in the U.S.A.

TO REACH AND EXCEED YOUR FUNDRAISING GOALS,
CONTACT US TODAY AT 917.747.6151

TURN YOUR FUNDRAISER INTO A HIGH-IMPACT AUCTION!
FREE Professional Auctioneer for your upcoming event

Silent . Live . Online Auctions 
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By Avi GhiyhAm

DECCO EVENT RENTALS IN FULL SWING 
WITH SUMMER EVENTS IN THE HAMPTONS

Parties and events of  all types are in full swing in the Hamp-
tons this summer. The party experts at Decco have once again 
far exceeded all our expectations.

From fundraisers to weddings, corporate events, and bar 
and bat mitzvahs, Decco Event Rentals, a subsidiary of  Party 
Up Productions, plans and executes a party like you’ve never 
seen before. They’re simply the best. With an incredible team 
and more than 20 years of  experience, they turn your ideas 

into reality so that your once-in-a-lifetime experience is truly 
unforgettable. An all-inclusive production company, Decco 
handles it all for you. From rentals to custom fabrication, 
lighting, and overall atmosphere, no matter what crowd you 
are catering to, Decco is sure to help you impress.

deccobypartyup.com
Instagram: @deccobypartyup
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NORTH FORK
LUXURY



Kenneth Fishel, Maria Fishel, Christie Brinkley, Alex Fishel, Bradley Fishel

Dr. Anthony Berlet, Kerry Berlet

Rob Evans, Estella Evans, Eli Gooden, 
Laura Palacios, Jessica Palacios, Steven Palacios

Kyle Johnson with Teresa Buchauer 

David Hornung, Ramona Singer, Liana Bader, Justin Raymond Fisher, Jason Wilhoite Pamela Morgan, Nancy Pearson, Phyllis Chase

Joe Dimenna, Noelle Quintin, Martin Peppa, Manu Maximino, Heather Rose Rauschera Janna Bullock

2025 FLASHBACK 
POLO HAMPTONS MATCH & EVENT

Alex Fishel, Bradley Fishel
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Martin Pepa



11 Juillet guests

Rachel Ackley, Lisa Dee Sara Won, Kate Grunberg, Haley Cordero

Christie Brinkley, Devorah Rose

Pamela Morgan, Nancy Pearson, Phyllis Chase Stephaneie Thompson, Bri Gianis

Arzu Mak, Samantha Kelner Katherine Orellana

Bill Schlight, Cheri Kaufman Shirley Genterelli

2025 FLASHBACK 
POLO HAMPTONS MATCH & EVENT

Italia Grosso, Daina Reynolds, Grace Crugnale

Camilla Ismailova, Jucy Finnegan
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SOCIAL LIFE
MEMORIAL DAY

MAGAZINE COVER PARTY 

  1.	 Dr. Sue Decotiis 	
  2.	 Roumiana Tzvetkova
	 Victoria Barone    
  3.	 Jean Shafiroff      
  4.	 Vincent Horcasitas
	 Steve Glick  
  5.	 Adrienne Baranoff
	 Carastina DuBrovin
  6.	 Regina Mukhtarova
	 Dr. David Shusterman 
  7.	 Liz Lachcik
	 Lila Gluckman
	 Paola Sanchez      
  8.	 Harsh Ved
	 Aimee Ved  
  9.	 Augie Teodoro
	 Kristen Teodoro  
10.	 Gali Davidoff  

         All images thanks to 
Ron Asadorian 
for Rob Rich/SocietyAllure.com 
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B O O K  N O W  A T  T H E O C E A N A C . C O M
Must be 21 or older. Party responsibly. Gambling Problem? Call 1-800-GAMBLER.

G O  T O  E X P E R I E N C E  A N 

ATLANTIC CITY
 Y O U  N E V E R  K N E W

GO TO OCEAN | GO FOR THE WIN
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SOCIAL LIFE
MEMORIAL DAY

MAGAZINE COVER PARTY  

  1.	 Kerry Berlet
	 Dr. Anthony Berlet   	
  2.	 Amee Liliana
	 Josephine De Moura   
  3.	 David Landau
	 Melissa Polo    
  4.   Gali Davidoff
	 Guest     
  5.	 Jeff  Grasso
	 Sharon Grasso   
  6.	 Gayle Rinaldi
	 Guest  
  7.	 Julia Lindenthal
	 Elle Chen
	 Caitlyn MacDonald      
  8.	 Rita Narizzano
	 Darius Narizzano 
  9.	 Melissa Cook
	 Craig Cook 
10.	 Dr. Alexander Goldberg
	 Lilly Goldberg 

         All images thanks to 
Ron Asadorian 
for Rob Rich/SocietyAllure.com
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“AN EVENING AT THE SUPPER CLUB”

TO BENEFIT STONY BROOK SOUTHAMPTON HOSPITAL

SATURDAY, AUGUST 1, 2026

RSVP TO: https://bit.ly/SHFSummerParty2026

UNDER THE TENTS ON WICKAPOGUE ROAD, SOUTHAMPTON

COCKTAILS AT 6 PM | DINNER & DANCING AT 7 PM

One of the Hamptonsʼ
most anticipated summer traditions returns as

the Southampton Hospital Foundation hosts its 68th Annual Summer Party.

This year’s celebration evokes the glamour of a 1940s Supper Club—featuring cocktails, 
a seated dinner, and live music that carries the evening into dancing.

Proceeds benefit Stony Brook Southampton Hospital and the
Stony Brook East Hampton Emergency Department.

“AN EVENING AT THE SUPPER CLUB”

TO BENEFIT STONY BROOK SOUTHAMPTON HOSPITAL

SATURDAY, AUGUST 1, 2026

RSVP TO: https://bit.ly/SHFSummerParty2026

UNDER THE TENTS ON WICKAPOGUE ROAD, SOUTHAMPTON

COCKTAILS AT 6 PM | DINNER & DANCING AT 7 PM

One of the Hamptonsʼ
most anticipated summer traditions returns as

the Southampton Hospital Foundation hosts its 68th Annual Summer Party.

This year’s celebration evokes the glamour of a 1940s Supper Club—featuring cocktails, 
a seated dinner, and live music that carries the evening into dancing.

Proceeds benefit Stony Brook Southampton Hospital and the
Stony Brook East Hampton Emergency Department.
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EAST END SADDLES UP 
FOR CONSERVATION 

  1.	 Katherine Birch
	 Marco Birch   	
  2.	 Sherry Shih 
	 James Shih    
  3.	 DJ Carlos Lama
	 Stephanie Joyce    
  4.   Kaleta Blaffer
	 Eric Viner
	 Devorah Rose
	 Jordan Wise
  5.	 Amee Liliana
	 Alison Mitchell  
	 Guest
  6.	 Wendy Pearson
	 Michael Wells

         All images thanks to 
Jenny Gorman
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EAST END SADDLES UP 
FOR CONSERVATION

 

  1.	 Kaleta Blaffer Johnson 
	 Jesse Coors   	
  2.	 Roman Roth  
	 Guest  
  3.	 Carolina Rizk 
	 Dr. Sam Rizk    
  4.   Katherine Birch
	 Betsy Frank
	 Devorah Rose
	 Hasty Torres    
  5.	 Eric Viner
	 Jordan Wise  
  6.	 Kelly Coles
	 Susie Pribor
  7.	 Donna Emma 
	 Larry Davis

         All images thanks to 
Jenny Gorman
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THE 34TH ANNUAL
DECORATORS, DESIGNERS, 
DEALERS SALE & AUCTION 

BENEFIT GALA

  1.	 Ann Welker
	 Thomas Naro
  2.	 Deidre Imus
	 Kyle Stoudnour
  3.	 Ellie Manko
	 Chris Overbeck
	 Charlotte Pilaro
  4.	 Kimberly Salib
	 Jacques Azoulay
	 Suzanne Arcuni
  5.	 Madeline Hult Eleghanayan
  6.	 Charlotte Bonstrom
	 Vittorio Bonstrom
  7.	 Lauren Carolan
	 Brian Carolan
  8.	 Larry Horton
	 Joe Markovich
	 Seth Meyer
  9.	 Laurie Driscoll
	 Ellen McPartland
10.	 James Byrne
	 Noreen Donovan Byrne

         All images thanks to 
Rob Rich
SocietyAllure.com
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LYNN BUONICONTI 
AND HANK STAMPFLL

DOLCE & BRIDGEHAMPTON
BIRTHDAY CELEBRATION

  1.	 Lynn Buoniconti 
	 Hank Stampfl 
  2.	 Meg McCartney 
	 Ramona Singer 
  3.	 Lindsay Lobello 
	 Todd Burnsed    
  4.	 Sandra Ripert 
	 Missy Pool 
  5.	 DJ James Ryan
  6.	 Luciana Pampalone 
	 Lucia Miranda 
  7.	 Pamela Morgan
  8.	 Countess Luann
	 Candance Bushnell
	 Anna Rothchild 
 9.	 Reagan
10.	 Marsin Mogielski
11.	 Leah Dalimonte
	 Zoe Dalimonte
	 Martin Davis

         All images thanks to 
David Warren
Volo Chobotar
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JEAN SHAFIROFF CELEBRATES 
THE SOUTHAMPTON

 HISTORY MUSEUM 
IN MANALAPAN, FLA.

  1.	 Jerry Kremer
	 Jean Shafiroff
	 Sarah Kautz 	
  2.	 Bill Sclight
	 Cheri Kaufman   
  3.	 Maria Fishel
	 Kenneth Fishel    
  4.   Suzan Kremer
	 Malan Breton      
  5.	 Maribel Lieberman   
  6.	 Patrick McMullan
	 Jean Shafiroff
  7.	 Ruth Miller
	 Alex Hamer  
  8.	 Anna Alimani

         All images thanks to 
Paul Bruinooge/PMC
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Let’s connect
bakertilly.com
New York Metro

INDUSTRIES SERVICES
• Family Business
• Financial Services
• Food and Beverage
• Healthcare and Life 

Sciences
• Higher Education
• Manufacturing and 

Distribution

• Not-for-Profit
• Private Equity and  

Portfolio Companies
• Real Estate
• Retail
• Small Business
• Software and 

Technology

• Assurance
• Baker Tilly Digital
• Consulting
• International
• Private Wealth
• Risk Advisory
• Tax
• Transactions

Exceptional services, 
premium solutions.
Excellence isn’t optional — it’s expected. As the 6th largest CPA Accounting firm in the country,  
Baker Tilly delivers premier assurance, advisory and tax services to individuals and businesses that  
demand a higher standard.  Trusted by industry leaders and discerning clients alike, we bring the  
highest level of insight, precision and excellence to everything we do.

Scan the code to learn more about how we 
can help you and your business.

Baker Tilly Advisory Group, LP and Baker Tilly US, LLP, trading as Baker Tilly, operate under an alternative practice structure and are members of the global network of Baker Tilly International 
Ltd., the members of which are separate and independent legal entities. Baker Tilly US, LLP is a licensed CPA firm that provides assurance services to its clients. Baker Tilly Advisory Group, 
LP and its subsidiary entities provide tax and consulting services to their clients and are not licensed CPA firms. The name Baker Tilly and its associated logo is used under license from 
Baker Tilly International limited. The information provided here is of a general nature and is not intended to address the specific circumstances of any individual or entity. In specific 
circumstances, the services of a professional should be sought. © 2026 Baker Tilly Advisory Group, LP
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DANA AND RICHARD 
KIRSHENBAUM AND 
EMBERLI PRIDHAM 
HOST HAMPTONS 

COCKTAIL PARTY BENEFITING 
THE PRINCESS GRACE 

FOUNDATION 

  1.	 Dana Kirshenbaum
	 Richard Kirshenbaum 
  2.	 Emberli Pridham
  3.	 Lauren Day Roberts
  4.	 Rebecca Petersen
	 Jessica Lindsay
	 Meghan Pearis
  5.	 Ruth Miller
  6.	 Anthony Westreich
	 Tanya Zuckerbrot
  7.	 Alan Levan
	 Jennifer Gilbert
  8.	 Christine O’Dowd
	 Talia Kirshenbaum
  9.	 Debbie Samuelson
	 Susan Blond
10.	 Benjamin Franco
	 Spring Zhao
11.	 Catharina Nystrom
	 Keith Riggin
12.	 Anton Katz
	 Sharon Cardel

         All images thanks to 
 Patrick McMullan/PMC
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GET IN TOUCH

admin@ptevents.com

NJ: 201 488 8820 
NY: 212 851 8436

O F F-P R E M I S E  S P E C I A L  E V E N T S  C AT E R I N G
A N D  H O S P I TA L I T Y  F I R M

personalLET'S GETLET'S GET  LET'S GET 
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admin@ptevents.com

NJ: 201 488 8820 
NY: 212 851 8436

O F F-P R E M I S E  S P E C I A L  E V E N T S  C AT E R I N G
A N D  H O S P I TA L I T Y  F I R M
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UPTOWN COMMON
MAKES HAMPTON DEBUT

AT MORPHEW WORLD 
IN SOUTHAMPTON 

TO BENEFIT GLOBAL STRAYS 
HOSTED BY JEAN SHAFIROFF

  1.	 Brandon Corbman
	 Jean Shafiroff
	 Mark Masone	
  2.	 Renee Amorosi
	 Bridgette Morphew   
  3.	 Hannah Jentz   
  4.   Ming Romano
	 Rose Dios     
  5.	 Elena Gibbs
	 Ruth Miller   
  6.	 Martin Shafiroff
	 Rosie 
	 Jean Shafiroff
  7.	 Caroline Lieberman
	 Kismet     
  8.	 Mar Morose
  9.	 Jennifer Anderson
	 Grant Anderson

         All images thanks to 
Rob Rich
SocietyAllure.com
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Est. 1987 
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Recognize me?

Write it down! 

  1.	 ____________________

	 ____________________

  2.	 ____________________

	 ____________________  

  3.	 ____________________

	 ____________________

  4.	 ____________________

	 ____________________  

  5.	 ____________________

	 ____________________

  6.	 ____________________

	 ____________________ 
 
  7.	 ____________________

	 ____________________

  8.	 ____________________

	 ____________________  

  9.	 ____________________

	 ____________________  
        
        

1 2 3

4 5 6

7 8 9



SOCIAL LIFE
SUMMER 2006 FLASHBACK

  

B R I N G  Y O U R  E V E N T  T O  L I F E  I N

    true Hamptons fashion

631.725.2422 | info@sperrytentshamptons.com | sperrytentshamptons.com

63 Main St, Southampton, NY, 11968
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Recognize me?

Write it down! 

  1.	 ____________________

	 ____________________

  2.	 ____________________

	 ____________________  

  3.	 ____________________

	 ____________________

  4.	 ____________________

	 ____________________  

  5.	 ____________________

	 ____________________

  6.	 ____________________

	 ____________________ 
 
  7.	 ____________________

	 ____________________

  8.	 ____________________

	 ____________________  

  9.	 ____________________

	 ____________________  
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Grounded in the earth Inspired by the sea

ALCOHOL ABUSE IS HARMFUL FOR YOUR HEALTH. DRINK WITH MODERATION.

SOCIAL LIFE
SUMMER 2006 FLASHBACK
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H O T  S H O T S

NEW YORK PHILHARMONIC
MAESTRO GUSTAVO DUDAMEL

JEAN SHAFIROFF, RAY KELLY

Jean Shafiroff  hosted a lunch for The New 
York Women’s Foundation at Café Boulud 
in Palm Beach’s Brazilian Court Hotel. Ray 
Kelly, who served as the New York City po-
lice commissioner for 14 years, was the guest 
of  honor at the event, which brought to-
gether Palm Beach society to honor Wom-
en’s History Month and uplift those in need. 
Guests included Veronica Kelly, Ava Roo-
sevelt, Ramona Singer, Pamela O’Connor, 
Cece and Lee Black, and Martin Shafiroff. 
jeanshafiroff.com

THE NEW YORK
WOMEN’S FOUNDATION

Arts patron Barbara Tober was honored at 
the New York Philharmonic’s spring gala at 
the Wu Tsai Theater in David Geffen Hall. 
Maestro Gustavo Dudamel and pianist Evg-
eny Kissin delivered brilliant performances. 
Chairs included Daisy Soros, James and Margo 
Nederlander, and Oscar Tang. Lucia Hwong 
Gordon, Margo Langenberg, Larissa Saveliev, 
Fe and Alessandro Saracino Fendi, and Gillian 
and Sylvester Miniter donned floral-themed 
attire. A record-breaking $3 million was raised. 
nyphil.org

Elliot and Robert De Niro, Grace Hightower, 
and James Franco are all fans of  glamorous 
gallerist Isabelle Bscher’s Galerie Gmurzyn-
ska. Bscher hosted an opening of  her show, 
“Wifredo Lam & Pablo Picasso,” at the gal-
lery’s new location in the Fuller Building at 
595 Madison Avenue. Eskil Lam, Wifredo’s 
son, and designer Rachel Scott of  Diotima 
and Proenza Schouler made remarks. 
The evening highlighted a presentation 
of  Scott’s recent Lam-inspired collection. 
gmurzynska.com

ISABELLE BSCHER
PICASSO & LAM

ISABELLE BSCHER, DIANA PICASSO, 
ULLA PARKER

CHRIS COURI, LEO CARVAJAL

LUCIA HWONG GORDON, 
MARGO NEDERLANDER

BARBARA TOBER,
ELIZABETH SEGERSTROM

CHRISTINE SCHOTT, GEORGE LEDES PIANIST EVGENY KISSIN, 
CONDUCTOR GUSTAVO DUDAMEL

ALEX HAMER, RAMONA SINGERMATHIAS RASTORFER, 
BELLA MEYER, ESKIL LAM
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9:30 am - 12:30 pm | Bridgehampton, NY | 
Benefiting

 the Children
's Museum of the East End

A day of family fun including arts and 
crafts, water play, games, entertainment, 
food and more! Early access to the fair 
begins at 9 AM for premium ticket holders! 

Scan the code to purchase tickets or visit
cmee.org. More info: jenny@cmee.org

H A M P T O N

16TH ANNUAL

SATURDAY, JULY 18, 2026
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H O T  S H O T S

DR. KARDARAS’S 
OPEN HOUSE

ANNE HEARST, JAY MCINERNEY

Jay McInerney, author of  Bright Lights, Big 
City, celebrated at The Odeon for the re-
lease of  his critically acclaimed book See 
You on the Other Side, about New Yorkers 
behaving badly. His popular wife, Anne 
Hearst, and the digital newsletter Air Mail 
hosted the festivities. Guests included Emily 
Ratajkowski, Amanda “Binky” Urban, Pat-
rick McMullan, and Molly Jong-Fast, among 
other literary figures. McInerney brought 
his own selection of  wines, as he does. 
jaymcinerney.com

JAY MCINERNEY’S 
BOOK LAUNCH

Dr. Nicholas Kardaras, an addiction treatment 
expert and the CEO of  The New York Center 
for Living, and its founder, Elizabeth Kabler, 
hosted an open house to launch the center’s 
new technology addiction program. The af-
ternoon was DJed by Samantha Ronson, who 
has performed at the Super Bowl and the 
Cannes Film Festival, and it included tours of  
the state-of-the-art treatment facility and dem-
onstrations of  its groundbreaking outpatient 
services for teens, young adults, and families. 
centerforliving.org

Martha Stewart and Assembly Member Re-
becca A. Seawright, designer Andrea Stark, 
gala chair emerita Diana Quasha, and de-
sign chairs Lindsey Coral Harper and Harry 
Heissmann were among the merrymakers 
at the Lenox Hill Neighborhood House’s 
spring gala, themed “Once Upon a Dream,” 
at Cipriani 42nd Street. More than 500 sup-
porters enjoyed a lively cocktail hour, and 
dozens of  tablescapes, including Stark’s 
whimsical table topped with a giant cupcake. 
lenoxhill.org

LENOX HILL 
NEIGHBORHOOD HOUSE 

MARTHA STEWART, 
CHRISTOPHER SPITZMILLER

ANDREA STARK, BARBARA LEWIS

BOB KRAVITZ, DJ SAMANTHA RONSON

LUCY KARDARAS,
 DR. NICHOLAS KARDARAS

CAROLINA DE ARMAS PATRICK MCMULLAN

DAVID KUHN, EMILY RATAJKOWSKIALISON KENWORTHY, 
MICHAEL KOENIGS

PM
C

, A
nn

ie
 W

at
t A

ge
nc

y



   WHY COUPLES CHOOSE
   RUSTIK CAKE STUDIO
aCustom designs tailored to your wedding style
aPrivate design consultation and tasting
aDelivery and setup throughout the
aHamptons & Long Island
aCrafted by award-winning cake artist ROCIO FUKUDA
aFeatured on Food Network, The Knot and LTV
aElegant �avors made with premium ingredients

Schedule Your Consultation

LUXURY WEDDING CAKES
FOR THE HAMPTONS & LONG ISLAND CELEBRATIONS

Custom-designed for those who want a stunning
centerpiece and an unforge�able experience.

FEATURED ON

AS SEEN ON FOOD NETWORK, THE KNOT AND LTV

RESERVE YOUR WEDDING OR EVENT DATE TODAY
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ITALY
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T R AV E L

By R. Couri Hay

Venice knows how to choose its moments. Late spring is one of  
them, when softened light settles across the lagoon, the city exhales 
winter, and palazzi seem to reawaken to their own reflections. Every 
two years, this renewal coincides with the opening of  the Venice Art 
Biennale, an event that brings together global curators, artists, collec-
tors, and cultural travelers. And threaded through those charged days 
is another gathering: the Venetian Heritage Biennale Gala Weekend, 
where art, philanthropy, and the rituals of  Venetian society intersect.

This past May, the convergence unfolded again as the 61st Inter-
national Art Exhibition of  La Biennale di Venezia opened under the 
title, “In Minor Keys.” Conceived to inspire thoughtfulness rather 
than dazzle with spectacle, the Biennale exhibition sets the tone 

R. Couri Hay is Social Life’s travel editor and society columnist. 
He began his career at Andy Warhol’s Interview, and he has written for Town & Country
and People. Hay also appears on CNN, PBS, Fox, and VH1 commenting on Hollywood. 

He lives in New York City and Southampton and is the CEO of  his own PR firm.

and Venice becomes a city temporarily recalibrated 
toward nuance. A fitting counterpoint, the Venetian 
Heritage Gala Weekend celebrates not only what 
Venice produces but what it preserves.

 
INSIDE THE VENETIAN HERITAGE 

BIENNALE GALA WEEKEND
This year, the Gala Weekend comprised a delight-

ful program of  art and cultural events, the high point 
being the glamorous gala, Casino Royale Ball 1930. 
The Jazz Age era was when the Lido in Venice was 
at the height of  its popularity with the chic interna-
tional jet set.

The Gala Weekend’s VIP agenda, which took 
place during the Biennale private preview days, began 
with a private tour of  the brilliant Jenny Saville Ex-
hibition at Ca’ Pesaro, Galleria Internazionale d’Arte 
Moderna. Hosted by Larry Gagosian, this marks 
the British artist’s first major exhibition in Venice. It 

places her monumental canvases in a dialogue with the city’s great 
masters of  the past, creating an encounter between contemporary 
painting and Venice’s artistic heritage. capesaro.visitmuve.it

Venetian Heritage and Dorotheum, Europe’s largest auction 
house, founded in 1707 in Vienna by Emperor Joseph I, hosted 
a truly spectacular breakfast in the cloister of  San Francesco della 
Vigna. This magnificent private locale was opened especially for 
the Gala attendees thanks to the Marzotto family, owners of  Santa 
Margherita wines. dorotheum.com

The San Francesco della Vigna complex, founded in 1253 and 
entrusted to the Friars Minor, includes the church, designed by Ja-
copo Sansovino, with a facade later conceived by Andrea Palladio, 

Dior Ball at the Biennale Gala Weekend 
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SocialLifeMagazine.com

the convent, a historic library, and three cloisters, one of  which 
preserves the oldest urban vineyard in Venice. Since 2019, the vine-
yard has been the focus of  a restoration and enhancement project 
promoted by Santa Margherita wines, which has reintroduced his-
toric grape varieties once widely cultivated in the Veneto region 
during the time of  the Serenissima.

Gagosian also hosted us for a VIP tour of  Ghanaian artist Amoako 
Boafo’s exhibition at Palazzo Grimani museum. The exhibition con-
tinues the museum’s commitment to contemporary art that engages 
with the history of  this site and Renaissance Venice. Boafo’s work, 
with its powerful exploration of  identity and style, provides a fresh, 
contemporary interpretation of  the city’s grand artistic tradition, es-
pecially that of  portraiture. museogrimani.cultura.gov.it

 
DINNER AT ORO AT HOTEL CIPRIANI

Thursday’s dinner celebrating the opening of  Michelin-starred res-
taurant Oro at Hotel Cipriani was hosted by the delightfully eccentric 
and eternally charming Peter Marino, the New York–based art col-
lector, curator, and über-architect. Jackets and ties were required, and 
the four-course meal of  totally original dishes by renowned master 
chef  Massimo Bottura was divine. Standout attendees included the 
glamorous actress and author Cornelia Guest; Hilary and Wilbur 
Ross, the former secretary of  commerce; Isabelle Marino; Eugenia 
Bullock; and an array of  beautiful young Italian princesses. 

Friday brought a private visit to the San Giobbe altarpiece at the 
Gallerie dell’Accademia, which serves as a temporary restoration lab 
for this masterpiece by Giovanni Bellini. Our up-close viewing was 
made possible due to the generosity of  a design-world power couple: 
Roger Thomas, a Venetian Heritage Foundation board member, and 
his husband, Arthur Libera. gallerieaccademia.it

LOUIS VUITTON FOUNDATION RECEPTION
Art and fashion go hand in hand, and Louis Vuitton hosted a 

cocktail reception at its Venice Espace celebrating the opening of  
the exhibition by Chinese artist Lu Yang. This exhibit is part of  the 
Fondation Louis Vuitton’s “hors-les-murs” (“beyond the walls”) pro-
gram, an initiative to showcase artworks from its permanent collec-
tion at its Espaces around the world. The aim is to make art acces-
sible to a broader global audience.

BULGARI DINNER
Bulgari and Venetian Heritage held a celebratory preview of  an ex-

hibition featuring Lara Favaretto and Monia Ben Hamouda. Curated 
by Fondazione Bulgari, the exhibit was in the magnificent Biblioteca 
Nazionale Marciana, designed by Jacopo Sansovino in 1537. The 
black-tie dinner took place in the library’s extraordinary Salone, whose 
decoration was created by some of  the most important Venetian artists 
of  the 16th century. bibliotecanazionalemarciana.cultura.gov.itC
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Hilary Geary Ross and Wilbur Ross at the Bulgari dinnerHotel Cipriani
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FORTUNY + CHAHAN LUNCH 
AT PALAZZINA FORTUNY

We were invited to visit the Fortuny + Chahan Biennale 2026 in-
stallation around new collections of  furniture, art, and Fortuny fab-
rics, followed by a poolside lunch set within the gorgeous surround-
ings of  the Fortuny gardens.

Fortuny + Chahan is a special collaboration that introduces de-
sign and art to the Venetian community by transforming the former 
house of  Countess Elsie Lee Gozzi, adjacent to the iconic Fortuny 
factory, into an enchanting gallery that blends contemporary artwork 
and upholstered furniture within the historical setting.

 
CASINO ROYALE BALL 1930

The weekend culminated on Saturday evening with the Casino 
Royale Ball 1930 at the historic Palazzo del Casinò on the Lido di 
Venezia. Following three previous successful balls, Venetian Heritage 
and Dior again collaborated on the fourth edition of  the Biennale 
Ball and benefit dinner, this year evoking 1930s glamour at the Lido 
site, which hosted the very first edition of  the Venice Film Festival. 
visitlido.it

The dress code was “white or black tie, golden age glamour,” and 
the setting could not have been more perfect! Long out of  opera-
tion, the Palazzo del Casinò remains a rare and atmospheric setting, 
distinguished by its preserved period décor, from gilded mosaics to 
magnificent Murano chandeliers. It was a rare treat to see this intact 
historic venue reanimated.

VENETIAN HERITAGE:
PRESERVING VENETIAN LANDMARKS

Of  course, this very posh weekend of  being wined and dined 
was for a good cause. Proceeds from the 2026 Biennale Gala Week-
end support the ongoing restoration and renovation of  the Galle-
ria Giorgio Franchetti alla Ca’ d’Oro, the magnificent late Gothic 
palazzo known worldwide as the Golden House, with its iconic fa-
cade and remarkable collections, under the stewardship of  the Ital-
ian Ministry of  Culture. The 2026 Venetian Heritage Biennale Gala 
Weekend hosted approximately 450 guests and raised $2 million. 
Among the attendees were Prince Amyn Muhammad Aga Khan, 
Diane von Furstenberg, Sir Anish Kapoor, Stephen and Christine 
Schwarzman, Valentina Marini Clarelli Nasi, Maria Manetti Shrem, 
Peter Brant Jr., Anna Castellini Baldissera, Prince Pierre d’Arenberg, 
and his daughter, the enchanting poet Princess Dorothée “Dodo” 
Anastasja D’Arenberg. cadoro.org

The Venetian Heritage Foundation is dedicated to the preserva-
tion and conservation of  the art and architecture of  Venice and pro-
moting Venice’s artistic heritage. Founded in 1999, the organization 
operates through two affiliated entities: Fondazione Venetian Heri-
tage Onlus in Venice and Venetian Heritage Inc. in New York. Its 
mission centers on safeguarding the city’s fragile and internationally 
significant cultural legacy through restoration projects, exhibitions, 
publications, and educational initiatives.

Following catastrophic floods in 1966, global awareness grew re-
garding the urgent need to protect Venice’s monuments, artworks, 
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and historic fabrics. The foundation was established to mobilize 
international resources, particularly private funding, to assist public 
institutions and local authorities in conservation efforts.

At the core of  Venetian Heritage’s activity is the funding and man-
agement of  restoration on a wide range of  artistic and architectural 
projects. Its initiatives have encompassed sculptures, paintings, stone 
facades, altars, mosaics, and historic interiors in both renowned mon-
uments and more modest religious or civic sites. 

The foundation’s projects have included restorations at land-
marks such as the Palazzo Ducale, the Church of  the Jesuits in 
Venice, and the Galleria Giorgio Franchetti alla Ca’ d’Oro. The 
foundation has also supported the preservation of  major works by 
Venetian Renaissance and Baroque artists, including sculptures by 
Antonio Rizzo and paintings by Paolo Veronese, as well as archi-
tectural elements exposed to centuries of  environmental damage.

Venetian Heritage’s conservation activity is not limited to Ven-
ice proper. The organization has financed and coordinated projects 
in historic territories of  the Venetian Republic such as cathedral 
complexes and monuments in Dalmatia, reflecting its broader geo-
graphical and historical scope.

 
PROMOTION AND SCHOLARSHIP 

OF VENETIAN CULTURE
In addition to restoration, Venetian Heritage focuses on advanc-

ing knowledge and appreciation of  Venetian culture. This includes 
organizing and underwriting exhibitions, producing scholarly 
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publications, and supporting academic research. It has organized 
major exhibitions in Venice and abroad, often showcasing restored 
works and placing them within their historical and artistic context. 

The foundation’s educational initiatives have funded fellowships 
and scholarships for students and young professionals in fields re-
lated to art history, conservation, and music, reflecting its commit-
ment to cultivating future expertise in cultural heritage preservation. 
venetianheritage.org

 
PARTNERSHIPS AND INTERNATIONAL ROLE

Venetian Heritage collaborates closely with Italian cultural institu-
tions, including the Ministry of  Culture, museums, and ecclesiastical 
authorities. It is also part of  the executive committee of  the Inter-
national Private Committees for the Safeguarding of  Venice, a con-
sortium of  organizations dedicated to preserving the city’s heritage 
through coordinated private initiatives.

Fundraising plays an essential role in sustaining the foundation’s 
activities. Venetian Heritage organizes high‑profile cultural events, 
like the Gala Weekend, in Venice and internationally, often in con-
nection with major art events. These initiatives are designed to link 
philanthropy, contemporary culture, and heritage conservation.

 
CONTINUING RELEVANCE

As Venice faces mounting environmental pressures, mass tour-
ism, and the challenges of  maintaining aging historic infrastruc-
ture, Venetian Heritage’s work has never been more relevant.                       M
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It continues to advocate for a comprehensive approach to conser-
vation that combines technical restoration with public awareness 
and cultural education. The foundation positions art and architec-
ture not as static relics, but as living carriers of  historical memory 
that must remain accessible and understood by a global audience.

Through its international structure and long‑term collabora-
tions, the Venetian Heritage Foundation is now a significant private 
actor in the ongoing effort to preserve Venice’s cultural identity 
while sharing it with the world.

 
NEW MUST-SEE IN VENICE: 

DRIES VAN NOTEN FOUNDATION
One brand new must-see in Venice is the Fondazione Dries Van 

Noten, which opened just in time for the Biennale. The legendary 
Belgian fashion designer, who retired from his eponymous label in 
2024, surprised the world by establishing a foundation for which 
he purchased the historic 15th century Palazzo Pisani Moretta on 
Venice’s Grand Canal.

Van Noten and his partner, Patrick Vangheluwe, had not intend-
ed to set up in an ornate Venice venue, but fell in love with the fab-
ulous 43,000-square-foot place at first sight. Featuring 24-candle 
chandeliers, inlaid marble floors, and dramatic ceiling frescoes by 
Guarana and Tiepolo, the palazzo was famed for hosting an annual 
masquerade ball during Carnival and featured in films like Casino 
Royale and The Tourist.

It was formerly the seat of  the noble Pisani family, whose de-
scendants vowed to sell the building only to a buyer who would 
preserve the heritage property and not turn it into a hotel.

The foundation’s first exhibition, “The Only True Protest Is 
Beauty,” spans 20 rooms over three floors, featuring objects that 
display the value of  craft across artistic disciplines, including fash-
ion, jewelry, art, design, photography, glass, and ceramics. Van No-
ten believes in craftsmanship as a vital language of  cultural identity. 
fondazionedriesvannoten.org

 
BAGLIONI HOTEL LUNA

I stayed at the Baglioni Hotel Luna, which is perfectly situated 
for taking in all the Biennale offerings throughout the city. Venice’s 
oldest hotel, dating back to 1118, and one of  its most atmospher-
ic, this legendary property sits just steps from Piazza San Marco, 
tucked discreetly between St. Mark’s Square and the lagoon, offer-
ing guests a rare chance to stay smack in the middle of  Venetian 
history.

Arriving at Baglioni Hotel Luna feels like stepping into another 
era. You can glide up to the hotel’s private water dock by water taxi 
or gondola, a rarity among hotels so close to San Marco. Once in-
side, the bustle of  Venice melts away amid velvet carpets, Murano 
glass chandeliers, gilded mirrors, and a hushed, museum-like calm 
that feels worlds apart from the crowds outside. 
venice.baglionihotels.com M
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STELLAR LOCATION
It is not hyperbole to say that its unbeatable location sets Ba-

glioni Hotel Luna apart. The hotel is just a minute’s walk from Pi-
azza San Marco, and major landmarks such as the Doge’s Palace, 
St. Mark’s Basilica, the Bridge of  Sighs, and the vaporetto stops 
are all within easy reach on foot or water, making it an ideal base 
in the city.

The central position is also perfect for early morning or late eve-
ning exploration of  St. Mark’s Square, a magical experience when 
the day-trippers have gone, and Venice briefly belongs to itself  
again. Even with the hotel’s central location, the atmosphere inside 
is surprisingly tranquil, a testament to the building’s thick walls and 
thoughtful restoration.

The building’s story is extraordinary: Originally an osteria for 
crusading Knights Templar, and later a Renaissance inn known 
as the Locanda della Luna, it has welcomed senators, aristocrats, 
and notable travelers for centuries before becoming part of  the 
Baglioni luxury hotel group in the late 20th century.

 
VENETIAN HISTORY 

WITH MODERN COMFORT
Baglioni Hotel Luna offers a special mix of  historic character 

and modern comfort. The rooms and suites are decorated in classic 
Venetian style, featuring antique furnishings, rich fabrics, Murano 
chandeliers, and marble bathrooms while still providing contem-

porary conveniences like Wi‑Fi, climate control, and modern en-
tertainment.

Many rooms have views of  inner courtyards or atmospheric Ve-
netian streets, and some open onto views of  the San Marco Basin, 
the Venetian Lagoon, and San Giorgio Maggiore. The prestigious 
suites feature private terraces with sweeping panoramic views, per-
fect for watching sunrise over the lagoon or the glow of  evening 
lights across the water. Lucky me, I had a room with a terrace and 
a view! 

 
DINING AT THE 

BAGLIONI HOTEL LUNA 
Breakfast at Baglioni Hotel Luna is a highlight. Held in the 

Marco Polo Ballroom, an 18th century salon adorned with fres-
coes attributed to pupils of  Tiepolo and illuminated by crystal 
chandeliers, the setting alone feels like a private invitation into 
Venice’s artistic past.

For lunch or dinner, the hotel’s culinary centerpiece is San-
to Mare, specializing in local, freshly-caught seafood in a 
fishmonger-inspired setting. Each dish is crafted to showcase the 
true flavors of  the Italian coast, and paired with a perfectly cu-
rated wine list. Try the Sicilian shrimp carpaccio, lobster linguine, 
or red tuna tartare.

The Baglioni’s Canova Bar provides more relaxed options for 
aperitivi, cocktails, or a quiet espresso overlooking a canal. C
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To be born and raised in South Caicos is a rare privilege. Life 
here is shaped by the ocean, where salt-kissed breezes drift across 
turquoise waters and endless skies stretch beyond imagination. 
Light moves across the landscape with extraordinary brilliance, 
illuminating both the island’s natural beauty and its people and 
shaping a sense of  place that feels both timeless and deeply 
grounded.

Known as “Big South,” South Caicos remains one of  the 
Caribbean’s treasured secrets—a place where tranquility is not 
manufactured but simply exists. Everyone knows one another, 
hospitality is part of  daily life, and visitors often find a few days 
is not enough. The longer they stay, the stronger the desire to re-
turn. It is a rhythm that encourages connection, simplicity, and an 
unhurried way of  life that defines the island’s character.

A marine paradise, South Caicos is the fishing capital of  the 
Turks and Caicos Islands. Surrounded by crystal-clear waters rich 
with marine life, it offers an authentic Caribbean experience in-
creasingly rare among crowded destinations. Its unspoiled waters 
and quiet atmosphere make it a refuge for those seeking authen-
ticity. The landscape remains largely unspoiled, preserving its 
natural rhythm.

Anchoring the island’s luxury hospitality are Salterra 
Resort & Spa and Sailrock South Caicos. Both blend refined 

accommodations, world-class dining, spa experiences, and 
attentive service, where luxury feels effortless and connected to 
nature. Each property reflects a distinct expression of  island el-
egance and understated sophistication.

Guests can take private boat excursions to secluded beaches, 
untouched cays, and coral reefs. Nearby islands reveal pristine 
sands, conch shells, protected iguana habitats, and shallow waters 
where starfish, sand dollars, and tropical fish are easily seen. Each 
journey feels private, immersive, and shaped by the rhythm of  
the sea.

Accessibility has improved. Travelers can fly directly from 
Miami to Norman B. Saunders International Airport, or connect 
through Providenciales for a short flight or ferry to South Caicos.

Once on the island, the pace shifts immediately. There are no 
traffic jams or crowds. Golf  carts move along quiet roads, don-
keys wander freely, and pink flamingos mark the landscape. Na-
ture remains dominant. The environment feels untouched and 
refreshingly free from modern pace.

South Caicos’s history is tied to the salt industry that shaped 
the Turks and Caicos Islands. Its salinas remain defining features, 
providing habitats for flamingos and migratory birds, and reflect-
ing the island’s heritage. These landscapes continue to define 
both ecology and cultural memory.
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By Robyn Freedman

AT THE EDGE OF PARADISE
 THE QUIET LUXURY OF SOUTH CAICOS



 THE QUIET LUXURY OF SOUTH CAICOS

The South Caicos Regatta is the island’s longest-running cultural 
festival. Held annually over three days, it celebrates heritage, 
community, and maritime culture with sailing, music, and perfor-
mances. Regatta Village honors Queen Elizabeth II’s historic visit. 
The 2027 event is expected in late May, aligned with Common-
wealth Day and National Heroes Day. It remains a cornerstone of  
island identity and a major highlight of  the annual cultural calendar.

Despite growing recognition, South Caicos remains authentic. 
Horses and donkeys rest under sea grape trees, waves invite slow 
swims, and life unfolds with ease. Locals are warm and welcom-
ing, and conversations often become lasting memories. It reflects 
a slower pace of  life rarely found today. The pace here seems to 
encourage a deeper appreciation of  surroundings.

Culinary offerings highlight fresh lobster, conch, and locally 
caught fish, prepared in both traditional and modern styles. From 
resort dining to local establishments, hospitality and flavor stand 
out everywhere. Menus emphasize freshness, simplicity, and 
island-inspired creativity.

For adventure seekers, South Caicos offers Starfish Alley, The 
Boiling Hole, bone fishing, conch diving, and ATV or golf  cart 
exploration across hidden beaches and viewpoints.

In a region defined by development, South Caicos stands apart. 
Luxury here is measured in space, serenity, authenticity, and 

connection. The ocean remains untouched, stars shine brighter, 
and visitors are welcomed as if  they belong. It offers a rare sense 
of  balance between nature and luxury. Every moment empha-
sizes harmony between environment and experience.

South Caicos is anchored by Salterra Resort & Spa and Sailrock 
South Caicos, which define its refined hospitality through com-
fort and natural beauty.

Salterra offers a beachfront sanctuary with elegant rooms, a 
spa, curated dining, and island experiences.

Dining at Salterra includes Brine Restaurant, offering refined 
cuisine and global flavors, and Cobo Bar & Grill, serving beach-
front Latin-inspired dishes with cocktails and wine.

Sailrock South Caicos sits above the coastline with privacy, 
ocean views, and a close connection to nature.

Its Great House Restaurant sits 25 feet above sea level, offer-
ing panoramic views of  the Atlantic and Caicos Bank. The menu 
focuses on locally sourced seafood and a seasonal farm-to-table 
approach. The setting enhances both atmosphere and the overall 
dining experience.

Together the resorts offer luxury, privacy, and authentic island 
character, reflecting the island’s broader identity of  understated 
elegance and the natural beauty that defines South Caicos as com-
pletely timeless.
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ABSOLUTE PERFECTION
THREE WORLDS OF LUXURY AT BEACH ENCLAVE TURKS AND CAICOS

There are luxury resorts, there are private villas, and then 
there is Beach Enclave—a collection of  extraordinary estates 
in Turks and Caicos that transcends hospitality altogether. 
This is not simply a place to stay. It is a place to disappear into.

The moment you arrive on Providenciales, something chang-
es. There are no crowded lobbies, no schedules, no rush. Time 
slows. Your shoulders relax. Conversations become quieter. You 
begin hearing the wind, the ocean, and yourself  again.

At Beach Enclave, luxury is not measured by marble or 
square footage. It is measured by privacy, space, and the rare 
feeling that an entire corner of  paradise exists solely for you.

Each Beach Enclave property offers a completely different 
experience, as though three distinct worlds exist on one island.

At Beach Enclave North Shore, the sensation is nothing 
short of  breathtaking. Perched dramatically above sea level on 
a secluded cliffside, the villas appear to float between sky and 
sea. From your bedroom, the panoramic turquoise horizon 
stretches endlessly before you, creating the surreal feeling that 
you are suspended above the ocean itself.

This is perhaps the most romantic setting in Turks and 
Caicos.

The intimate collection of  villas is hidden among lush tropi-
cal landscaping that creates exceptional privacy. Days unfold 
slowly beside infinity pools and expansive terraces overlook-
ing protected waters teeming with vibrant marine life. Some 
of  the island’s finest snorkeling lies just offshore, where coral 
reefs and tropical fish thrive in calm, crystal-clear waters.

At sunset, guests gather at The Bluff  Bar & Restaurant, 
where Mediterranean-inspired cuisine, freshly caught seafood, 
and spectacular ocean views create unforgettable evenings. As 
the sun melts into the horizon, the scene becomes one of  the 
most picturesque dining experiences in the Caribbean.

North Shore is ideal for couples seeking romance, fami-
lies seeking serenity, or even an intimate destination wedding 
where privacy is paramount. Here, barefoot luxury reaches its 
highest form.

A completely different rhythm awaits at Beach Enclave 
Long Bay.

By Robyn Freedman
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Located directly on one of  the Caribbean’s most beautiful 
stretches of  sand, Long Bay is relaxed, breezy, and effortlessly 
sophisticated. Villas and beach houses sit just steps from the 
shoreline, where guests begin each morning with daily break-
fast, personalized butler service, and uninterrupted views of  
powder-soft sand meeting impossibly blue water.

Long Bay is beloved by active travelers, families, and groups 
of  friends who appreciate both luxury and adventure. The 
shallow, calm waters allow guests to walk remarkably far into 
the ocean, while world-class kiteboarding conditions attract 
enthusiasts from around the globe. Paddleboarding, kayaking, 
water sports, and private lessons make the beach an endless 
playground.

Dining here embraces the villa lifestyle, with private chefs 
creating customized culinary experiences within your resi-
dence. Yet some of  the island’s finest restaurants are only min-
utes away in Grace Bay.

Among the most anticipated additions is Ámbra Beach Club 
& Restaurant, Beach Enclave’s stylish new destination on Long 
Bay Beach. By day, Ámbra embodies relaxed coastal elegance 
with Mediterranean and Caribbean-inspired cuisine featuring 
fresh seafood, wood-fired specialties, handmade spreads, and 
vibrant mezze. As evening arrives, the atmosphere transforms 
into a candlelit beachfront experience filled with handcrafted 
cocktails, live entertainment, and an unmistakable Mediterra-
nean beach-club energy.

Then there is Beach Enclave Grace Bay—arguably one of  
the most impressive private villa experiences in the Caribbean.

Located within The Reserve, an ultra-exclusive five-acre 
enclave steps from the world-famous Grace Bay Beach, the 
estate’s Villa 2 is extraordinary in every sense. Spanning more 

than 15,000 square feet with seven luxurious bedroom suites, 
it feels less like a villa and more like a private resort. Villa 1 
and 3 also feature ultra-exclusive tropical modernist indoor-
outdoor living. All three estates-are sunset-facing. 

This is the ultimate setting for multigenerational family 
gatherings, executive retreats, milestone celebrations, or luxury 
destination weddings.

Yet what truly distinguishes Grace Bay is not its scale—it is 
its service.

Before guests arrive, every preference has already been an-
ticipated. Favorite foods fill the refrigerator. Preferred coffee 
creamer waits in the kitchen. Personal butlers, private chefs, 
housekeepers, and concierge teams curate every detail with re-
markable precision. Nothing is overlooked because everything 
revolves around the guest.

Across all three Beach Enclave properties, the philosophy 
remains the same: personalized luxury without compromise.

Whether enjoying yoga overlooking the sea, a private chef  
dinner beneath the stars, paddleboarding through turquoise 
waters, pickleball, golf  practice greens, cold plunges, fitness 
facilities, beach setups, or simply watching another unforget-
table sunset, every experience feels effortless.

Perhaps that is Beach Enclave’s greatest achievement. It re-
minds us what true luxury has always been: privacy, peace, and 
the freedom to live beautifully without interruption.

For those seeking one of  the Caribbean’s most exclusive 
luxury escapes, Beach Enclave is not merely a destination. It is 
the destination.

Experiences@BeachEnclave.com
866.580.1675
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Whether visiting the 
city for a theater week-
end or an extended 
stay between seasons, 
AKA Times Square 
offers something the 
traditional hotel does 
not: the feeling of  ar-
riving somewhere that 
is already yours. Situ-
ated on a quiet stretch 
of  West 44th Street, 
the property blends 
Midtown Manhattan 
energy with the calm 
of  an accommodation 
that feels like a private 
residence.

Studio, one-bedroom, and two-bedroom suites as well as pre-
mium penthouses are designed for the way people live: open spaces 
for entertaining, full kitchens, dedicated work areas, and the kind 
of  discreet conveniences that simply make life easier. The result 
is a residence that feels polished yet personal, an inviting retreat 
where guests can live, work, and experience New York with ex-
ceptional comfort and style. The property’s contemporary interi-
ors blend clean lines and custom furnishings with a sophisticated 
residential aesthetic, complemented by oversize windows, a nod to 
the dramatic bay windows and arches that made the original 1849 
Hotel Gerard the most striking building in the Theater District. 

Elevating the experience even further, globally renowned Italian ar-
chitect Piero Lissoni designed the property’s bi-level a.lounge ame-
nity space and rooftop terrace, bringing his signature minimalist 
elegance to the public area that offers views of  the skyline. 

The property’s location is equally essential. In the heart of  Mid-
town Manhattan, AKA Times Square places guests within walking 
distance of  Broadway’s most celebrated theaters, Bryant Park, Fifth 
Avenue shopping, and major transportation hubs. Complementing 
this exceptional location and connecting guests more deeply to the 
city is AKA’s signature LIVE IT! program, which offers curated 
experiences such as private chef  dinners and bespoke wine and 
chocolate tastings with New York City establishments, encouraging 
guests to experience the city more like a local. 

“As pioneers in long-stay living, AKA was founded on the belief  
that accommodations should be designed around the way people 
actually live, not simply the way they travel,” said Larry Korman, 
CEO of  AKA. “Our residential philosophy has helped redefine 
hospitality by introducing more space, privacy, and livability into 
our guest experience. At AKA Times Square, that approach is re-
flected in every detail.” 

 AKA Times Square is part of  a growing portfolio of  long-
stay accommodations across 15 properties in seven key markets 
throughout the United States and Europe. 

u For more information: stayaka.com  |  212.764.5700
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By Jennifer Hearst

LIVE LIKE A LOCAL
AKA TIMES SQUARE: A RESIDENTIAL NEW YORK CITY STAY 



AKA TIMES SQUARE: A RESIDENTIAL NEW YORK CITY STAY 
Mill House inn

EAST HAMPTON,  NY
THE ART OF HOSPITALITY

MILL HOUSE INN, 31 NORTH MAIN STREET, EAST HAMPTON
MILLHOUSEINN.COM  |  631.324.9766  |   INNKEEPER@MILLHOUSEINN.COM

Mill House Inn is a charming property, ideally located steps away from  the  village of East Hampton.

Nestled back along the tree lined North Main Street. Our beautiful landscape and views of 

the windmill make for a perfect quiet escape.  The Mill House Inn delivers optimum privacy. 

Smartly designed expansive rooms for business or pleasure.

INCREDIBLE BREAKFAST | PERSONAL CONCIERGE | DOGS & CHILDREN WELCOME
SECLUDED GARDEN & DECKS | EAST HAMPTON VILLAGE & TOWN BEACH PASSES
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LOEWS REGENCY NEW YORK HOTEL
INTRODUCING LOEWS LITTLE LEGENDS STEAM EXPLORERS PROGRAM

STARTING JUNE 1, LOEWS LOVES 
FAMILIES INSPIRES CURIOSITY AND 
DISCOVERY FOR YOUNG TRAVELERS
 
Loews Regency New York Hotel has announced an expan-

sion to its Loews Little Legends program, with a new platform 
designed to transform everyday hotel moments into hands-
on experiences rooted in curiosity, creativity, and connec-
tion. Blending science, technology, engineering, art, and math  
into the travel experience, the brand will unveil a variety of  
discovery-driven programming this summer.

Building on the brand’s legacy Loews Loves Families pro-
gram, this new extension introduces new discovery-led experi-
ences for Loews Regency New York Hotel’s littlest guests. 

The new platform comes to life through two complemen-
tary components: STEAM Explorer Kits and neighborhood 
Discovery Days, each designed to encourage exploration and 
connection at every point.

LOEWS LITTLE LEGENDS:
STEAM EXPLORER KITS AND DISCOVER DAYS
Going beyond traditional kids’ amenities, these custom-cre-

ated exploration kits encourage young travelers to actively en-
gage with their surroundings while reinforcing Loews Regency 
New York Hotel as a destination for discovery, connection, 
and imagination. Each explorer kit includes a set of  scientific 
tools—such as binoculars, compasses, magnifying glasses, and 
kaleidoscopes—paired with a thoughtfully designed compan-
ion activity book. Through simple prompts and interactive 
challenges, children are encouraged to observe, experiment, 
and uncover new perspectives throughout their stay. The ex-
plorer kits are seamlessly integrated at Loews Regency New 
York Hotel with Discovery Day activations. 

“Today’s families are seeking more meaningful and enrich-
ing travel experiences,” said Kristie Goshow, chief  commercial 
officer at Loews Hotels & Co. “With our new Loews Little 
Legends STEAM programming, we’re giving young guests 
the tools to turn everyday moments into opportunities for 

By Jennifer Hearst
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exploration, sparking curiosity while creating lasting memories 
for the entire family.”

The launch of  this new STEAM-focused programming un-
derscores Loews Regency New York Hotel’s continued com-
mitment to delivering innovative, family-friendly experiences 
designed to inspire true connection, creativity, and exploration 
at every touchpoint. The program will be available from June 1 
through Labor Day. 

MUSEUM HIGHLIGHTS:
AN INTRODUCTION TO THE MET COLLECTION

The hotel will also continue its program with The Metro-
politan Museum of  Art, one of  the world’s leading art institu-
tions, for the summer months, giving families a rare oppor-
tunity to experience age-appropriate thematic tours of  The 
Met’s renowned collection. 

The private tours are being offered as part of  The Met’s 
corporate patron program. Limited to only 10 guests per ses-
sion, these intimate tours will be led by The Met’s esteemed 
museum educators. Tours are scheduled for Wednesdays at 
4:00 p.m., when the museum is closed to the public, allowing 
for a unique, less crowded experience. The tours will provide 
access to various aspects of  The Met’s collection, offering par-
ticipants an unparalleled glimpse into the world of  art. 

Discover works of  art that highlight the diversity and breadth 
of  the museum’s collection, which spans more than 5,000 years. 
The tours will take place on June 17, July 22 and August 19. 

PICTURE BOOK SPOTLIGHT
This summer, families at the hotel are also invited to the 

Society of  Illustrators’ Picture Book Spotlights, at its museum 
on 63rd Street, steps away from the hotel. Children will have 
the opportunity to use their explorer kits at the museum’s fun 
interactive and intriguing workshop. 

•	 Picture Book Spotlight with David Elmo Cooper, award-
winning illustrator of  Greta Builds a Submarine: Saturday, 
June 13, 10:30 a.m. to 12 p.m.

•	 Picture Book Spotlight with Micha Archer Caldecott, 
award-winning author and illustrator of  Wind Watchers: 
Saturday, August 29, 10:30 a.m. to 12 p.m.

Hotel guests can use the code ‘Loews10’ to receive 10 per-
cent off  tickets to the museum’s Picture Book Spotlight events. 
To redeem the discount, simply click ‘Have a coupon? Click 
here to enter your code’ at the top of  the museum’s checkout 
page. Your 10 percent discount will automatically be applied to 
eligible tickets. Please note: The code is valid only for the two 
designated event listings. Additionally, hotel guests can simply 
show their hotel key card for a complimentary sketch pencil 
and 10 percent off  at the gift shop.

u For more information about Loews Regency New York 
Hotel or to book your upcoming travel, call 1.800.23.LOEWS 
or visit loewshotels.com/destinations
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By Inna Desilva

THE BUNGALOWS
KEY LARGO’S HIDDEN SANCTUARY OF GARDENS, 

BEACHES, AND STAND-ALONE ACCOMMODATIONS

Key Largo is part of  the long, sunlit chain 
of  islands off  the South Florida coast that 
stretches all the way to Key West. For old film 
buffs, the name carries with it a romanticism 
thanks to the classic film with Lauren Bacall and Humphrey 
Bogart. That allure still lingers, blending beautifully with the 
island’s tropical scenery and easygoing rhythm.

The atmosphere in the Keys is relaxed and casual, centered 
on the water, the reefs, and the outdoors. For years, the hotel 
choices on the island were modest. Most visitors were fisher-
men and boating enthusiasts who needed only simple, prac-
tical places to stay. But with the arrival of  The Bungalows 
resort, you finally have a place that is Boho Chic. 

The adults‑only, all‑inclusive resort has introduced a new lev-
el of  luxury to Key Largo. Set on 11.5 waterfront acres facing 
the calm Buttonwood Sound, the property feels like a private 
hideaway where everything moves at a slower, more peaceful 
pace. Every accommodation is a stand-alone bungalow with its 
own private garden, outdoor shower and huge tub, creating a 

wonderful sense of  seclusion. The interiors are 
beautiful, stylish, and contemporary, with clean 
lines, natural textures, and a breezy coastal pal-
ette that feels both modern and relaxed.

One of  the most striking features of  the resort is its lush, 
meticulously maintained gardens. Pathways wind through 
palms, flowering shrubs, and tropical greenery that make the 
entire property feel like a botanical sanctuary. Tucked between 
the gardens and the water are small, quiet beaches that offer a 
gentle place to read, nap, or simply watch the changing colors 
of  the sky.

The Bungalows also offer a wide range of  water activi-
ties that bring guests closer to the beauty of  the surrounding 
sound. Sunset cruises are a favorite, with soft light reflecting 
off  the water and the horizon turning shades of  pink and 
gold. Kayaking, paddleboarding, and snorkeling are available 
for those who want to explore the calm, clear waters at their 
own pace. The resort’s waterfront setting makes it easy to 
spend long, unhurried hours on or near the water. 

Florida’s Adults-Only
All-Inclusive Resort 
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The overall design leans into understated but high-end 
luxury, with thoughtful details that make the spaces feel like 
curated luxury. The resort features a full spa, two pools, in-
cluding one by the waterfront where you can swim while 
watching another gorgeous sunset, and a dedicated Zen pool 
where hurricane candles are lit at night and you can swim un-
der the stars. Guests can explore the property and surrounding 
area on complimentary bicycles, which adds to the sense of  
freedom and ease. Dining includes three restaurants that range 
from casual beachside Fish Tales, patterned after a typical tav-
erna in the Greek Isles, to the casual, tree-shaded Mexican 
Sea Señor, perfect for lunch. Don’t miss Bogie and Bacall, a 
fine-dining experience for evenings when you want something 
more elevated. I enjoyed a fantastic bottle of  wine that eve-
ning, Chateau Montelena, that added to my dining experience. 

The Bungalows have become a sought-after setting for 
destination weddings and honeymoons. The combination of  
tropical scenery, intimate scale, and polished service creates 
a romantic backdrop that appeals to couples and groups of  

friends looking for a fun and special place. Shout-out to who-
ever hired the musical talent, which is pretty fabulous and on 
seven days a week. The musicians and DJs create a St. Tropez 
kind of  a vibe. Add to it unlimited Whispering Angel rosé and 
everyone is in a celebratory mood. Sunsets on the water and 
dinners under the palms are part of  the appeal.

Key Largo has always been the gateway to the Keys, but 
with the addition of  The Bungalows, a true luxury resort, it 
has become a destination in its own right. The island now 
offers a blend of  laid‑back Florida Keys spirit and elevated 
comfort, making it an appealing choice for travelers who want 
natural beauty, thoughtful amenities, and a touch of  romance 
woven into their stay.

Bungalows Key Largo
99010 Overseas Highway 
866.801.0195
bungalowskeylargo.com
@BungalowsKeyLargo
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Photography by Lorenzo Vinti

J E T - S E T T E R  S T Y L E
BRUNELLESCHI HOTEL

FLORENCE

SOME HOTELS OFFER A PLACE TO STAY. 
THE BRUNELLESCHI OFFERS A PLACE 

TO DISAPPEAR INTO FLORENCE.

Tucked between winding medieval streets just steps from 
the Duomo, the hotel feels like a carefully preserved secret. 
Built around an ancient Byzantine tower and a medieval 
church, the Brunelleschi carries the weight of  centuries with 
remarkable lightness. History is not displayed behind glass 
here; it is tangible in the stone walls, and it drifts through 
quiet corridors, revealing itself  in unexpected corners.

The rooms strike a delicate balance between contemporary 
comfort and old-world romance. Rich fabrics, warm woods, 
and soft lighting create an atmosphere that feels unmistak-
ably Florentine without ever slipping into kitsch. Open the 
curtains and the city arrives all at once: terra cotta rooftops, 
church bells, and the steady rhythm of  life unfolding below.

What so memorable about the Brunelleschi, however, is 
not simply its architecture or location. It is the feeling of  
intimacy the hotel creates within one of  Italy’s most visited 
cities. After days spent wandering galleries, crossing piazzas, 
and lingering over long lunches, returning to the Brunelles-
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chi feels less like checking into a hotel and more like returning to a particularly elegant 
Florentine home. 

Luxury in Florence is often measured in terms of  frescoes, chandeliers, and grand 
palaces. The Brunelleschi recognizes something more enduring. True luxury is the 
ability to feel connected to a place while remaining removed from its crowds. The 
Brunelleschi is the rare hotel that allows guests to experience Florence not as spectators 
but as part of  its story.

In a city devoted to beauty, the Brunelleschi remains one of  Florence’s most graceful 
addresses. Head to brunelleschihotelflorence.com to book your stay.



THE NEW ESTATE AT 84 WAINSCOTT HOLLOW IS GOING 
TO BE SPECIAL, FOR EVEN THE MOST DISCERNING TASTE.

In every element and every detail, the home highlights the best of  
Hamptons living: a retreat where everything and everyone you love 
comes together, a sanctuary of  stillness to restore and rejuvenate.

The design team behind 84 Wainscott Hollow carries a consid-
erable Hamptons pedigree: It was built with the vision, integrity, 
and execution that define Paramount Development Group, and 
brought to life with architecture by Peter Cook and interiors by 
Elsa Soyars, among the most venerated designers of  contemporary 
Hamptons luxury in 2026.

The new estate is exclusively represented by Vince Horcasitas, 
who understands Paramount’s work firsthand, as well as the ambi-
tion required to bring a new-construction Hamptons estate of  this 
caliber to life.

Past the gated entry and tree-lined drive, a central motor court 
introduces the striking contemporary home. At the main entry, ver-
tical wood slats add texture, privacy, and architectural interest while 
allowing natural light to filter through. Interiors are an elevated, 

designer-curated showcase of  
Hamptons elegance, with luxury 
imbued in every element—from 
the unmatched material quality 
and craftsmanship to the resort-
level lifestyle and wellness ame-
nities.

The outdoors is always avail-
able on each level, highlighted by 
a central balcony patio overlook-
ing the rear grounds on the sec-
ond level. Below, there’s a private 
sports and wellness resort, with 
recreation space, a golf  simula-
tor, a spa-caliber gym, yoga stu-
dio, steam shower, and sauna.

On 1.39 acres, the stately 
grounds are handsomely ap-
pointed for a clean, country-
club-like lifestyle. At the rear, a 

private courtyard frames the heated pool and spa, with sun lounge 
patios and an open-air pool house, creating a seamless setting for 
outdoor living, dining, and entertaining. Beyond, a viewing pavilion 
overlooks the sunken pickleball court and open lawn for games.

The visionary modern estate is perfectly suited to its hilltop 
perch among some of  the most iconic estates in the Hamptons. 
To the south: Wainscott Pond and the Atlantic Ocean; to the east: 
a working agricultural farm; to the west: reserve. Here, the Hamp-
tons surround the senses: peace so quiet you can hear it, sunlit skies, 
sprawling acres of  bucolic farmland, subtle salty breezes hinting at 
the awaiting ocean.

A true luxury real estate portfolio capstone, ready for elegant 
Hamptons living in any season, now and for generations to come.

Vincent Horcasitas
Licensed Associate Real Estate Broker
VH@Saunders.com
516.768.7330
2287 Montauk Highway
Bridgehampton

By David Andrews

84 Wainscott Hollow

84 WAINSCOTT HOLLOW
A NEW BENCHMARK FOR HAMPTONS ESTATE LIVING

H O M E
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TARGETS TICKS 
AT THE SOURCE

No wash-away chemicals—
only lasting protection for

your home, family, and
guests.

Proven to reduce ticks by up
to 97% in 6 months with

ongoing treatment.

SAFE FOR WHAT
MATTERS MOST

LONG-LASTING
PEACE OF MIND

Stops ticks before they
spread using an
environmentally

responsible approach.

A SMARTER WAY TO PROTECT YOUR PROPERTY

THE FUTURE OF TICK CONTROL

(631)566-7061
www.ecotickhamptons.com

ECO-CONSCIOUS TICK CONTROL

DESIGNED FOR MODERN,

HEALTH -CONSCIOUS HOMES.

PROTECT WHAT
MATTERS.
NATURALLY.

MOVE BEYOND TOXIC CHEMICAL SPRAYING.
Choose a cleaner, more effective, more responsible solution.
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MOST BROKERS HAVE A 
“HOW I GOT TO THE HAMPTONS” 

STORY. SARAH DOUD HAS 
SOMETHING BETTER: 

A HAMPTONS LEGACY.

Born and raised in Bridgehampton, 
Doud’s connection to the East End is 
foundational—not branding. Her fam-
ily’s real estate roots stretch back to 
her great-great-grandfather, a Bridge-
hampton potato farmer and landown-
er, and continue through generations, 
with Brennan’s Moor still carrying the 
family name.

Her childhood had the texture of  a 
Hamptons storybook: horseback rides 
on the beach in Sagaponack, a one-
room schoolhouse, working a first job 
at the local farmstand, waitressing at 
the Candy Kitchen. Horses were al-
ways central. With deep family ties to 
the Hamptons Classic and her own 
experience riding in the event, her con-
nection to the East End’s equestrian 
world was earned in the saddle.

Before real estate, Doud built a career in broadcasting, 
where poise, timing, preparation, and composure are not op-
tional. She is an Emmy Award–winning broadcaster, earning 
the honor for a story connected to therapeutic equestrian 
work—a fitting intersection of  professional skill and lifelong 
passion. Like the best broadcasters, she knows how to tell a 
story clearly, accurately, and with the right emotional read.

Doud knows how to showcase the Hamptons lifestyle, shar-
ing an authenticity and perspective that cannot be faked.

That storytelling instinct carries over directly into real 
estate, as she shares stories about the homes, lifestyle, and 
people that make the Hamptons so special. Doud frequently 
appears on podcasts, hosts her own, and brings the same 
natural ease to social media, where her content is somehow 
both cinematic and authentic. In a market where presenta-
tion matters, her broadcasting background gives each listing 
a distinct voice.

By David Andrews

SARAH DOUD, HAMPTONS STORYTELLER
BEFORE THEY WERE BROKERS

Today, Doud is raising the sixth generation of  that legacy 
on her Hampton Bays farm, surrounded by horses, open land, 
and classic trucks—a grounded portrait of  Hamptons life that 
is picture-perfect but no less real.

Before representing buyers and sellers, Doud had already 
been both. She has bought, sold, invested, and built herself, 
giving her a practical understanding of  the emotional and fi-
nancial weight of  the process.

Sarah Doud does not need to manufacture a Hamptons 
connection. She was shaped by this place, raised in its tradi-
tions, and is now building the next chapter of  her family’s life 
here—a perspective earned over generations, and one she 
brings to every client relationship.

Sarah Doud
Licensed Real Estate Salesperson
SDoud@Saunders.com  |  631.745.2127

Sarah Doud
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Who you work with matters 
Lets make your next move exceptional!!

Donna Hutchins
• Ranked by the Real Deal:

Top 25 agent in Palm Beach County
• Senior Director of Luxury Sales
• Top 3% of agents company wide

732-241-7002
donna.hutchins@elliman.com 
donnahutchinshomes.com

elliman.com

194 SPYGLASS COURT | JUPITER, FL 33477 | $18,995,000
5 BR| 7.1 BA| 9,339 SF UNDER AIR | WEB # B26007884

Rare opportunity to live on the most sought-after street of Spyglass Court in Admirals Cove. Offering breathtaking views across a protected barrier island with no homes across, 
creating unmatched privacy and coastal beauty. Situated on an expansive 28,749± sq ft lot, this 9,290 sq ft residence features dramatic open spaces, soaring ceilings, and stunning 
water views from nearly every room. Required golf membership purchase conveys all the first class amenities of Admirals Cove. The Admirals Cove Club is one of the most secure 
and prestigious in all of Florida, offering 45 holes of golf, two grand clubhouses and a world class marina with floating docks. Both clubs offer exquisite dining experiences as well 
as rooms for private functions. A separate building houses the state-of-the-art fitness center and full-service wellness spa. Tennis + pickleball enthusiasts will always find an open 
court. Additional amenities include a kids club, dog park, salon, bank and the private Admirals Cove hotel reserved for members and their guests. Outside the gates, you are just 
minutes away from the area’s best beaches, shopping, dining, educational + cultural venues. 25 minutes to Palm Beach Island or the PB Int’l airport.
A beautiful lifestyle awaits you...
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GOLF MEMBERSHIP AVAILABLE:  Rare opportunity to live on the most sought-after street of Spyglass Court in Admirals Cove. Direct Intracoastal 

Offering breathtaking views across a protected barrier island with no homes across, creating unmatched privacy and coastal beauty. Situated on 

an expansive 28,749± sq ft lot, this 9,290 sq ft residence features dramatic open spaces, soaring ceilings, and stunning water views from nearly 

every room. Required golf membership purchase conveys all the first class amenities of Admirals Cove. The Admirals Cove Club is one of the most 

secure and prestigious in all of Florida, offering 45 holes of golf, two grand clubhouses and a world class marina with floating docks. Both clubs offer 

exquisite dining experiences as well as rooms for private functions. A separate building houses the state-of-the-art fitness center and full-service 

wellness spa. Tennis + pickleball enthusiasts will always find an open court. Additional amenities include a kids club, dog park, salon, bank and the 

private Admirals Cove hotel reserved for members and their guests. Outside the gates, you are just minutes away from the area’s best beaches, 

shopping, dining, educational + cultural venues. 25 minutes to Palm Beach Island or the PB Int’l airport. A beautiful lifestyle awaits you...
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PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.

Who you work with matters 
Lets make your next move exceptional!!

Donna Hutchins
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Top 25 agent in Palm Beach County
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• Top 3% of agents company wide
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donna.hutchins@elliman.com 
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194 SPYGLASS COURT | JUPITER, FL 33477 | $18,995,000
5 BR| 7.1 BA| 9,339 SF UNDER AIR | WEB # B26007884

Rare opportunity to live on the most sought-after street of Spyglass Court in Admirals Cove. Offering breathtaking views across a protected barrier island with no homes across, 
creating unmatched privacy and coastal beauty. Situated on an expansive 28,749± sq ft lot, this 9,290 sq ft residence features dramatic open spaces, soaring ceilings, and stunning 
water views from nearly every room. Required golf membership purchase conveys all the first class amenities of Admirals Cove. The Admirals Cove Club is one of the most secure 
and prestigious in all of Florida, offering 45 holes of golf, two grand clubhouses and a world class marina with floating docks. Both clubs offer exquisite dining experiences as well 
as rooms for private functions. A separate building houses the state-of-the-art fitness center and full-service wellness spa. Tennis + pickleball enthusiasts will always find an open 
court. Additional amenities include a kids club, dog park, salon, bank and the private Admirals Cove hotel reserved for members and their guests. Outside the gates, you are just 
minutes away from the area’s best beaches, shopping, dining, educational + cultural venues. 25 minutes to Palm Beach Island or the PB Int’l airport.
A beautiful lifestyle awaits you...
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Rare opportunity to live on the most sought-after street of Spyglass Court in Admirals Cove. Offering breathtaking views across a protected barrier island with no homes across, 
creating unmatched privacy and coastal beauty. Situated on an expansive 28,749± sq ft lot, this 9,290 sq ft residence features dramatic open spaces, soaring ceilings, and stunning 
water views from nearly every room. Required golf membership purchase conveys all the first class amenities of Admirals Cove. The Admirals Cove Club is one of the most secure 
and prestigious in all of Florida, offering 45 holes of golf, two grand clubhouses and a world class marina with floating docks. Both clubs offer exquisite dining experiences as well 
as rooms for private functions. A separate building houses the state-of-the-art fitness center and full-service wellness spa. Tennis + pickleball enthusiasts will always find an open 
court. Additional amenities include a kids club, dog park, salon, bank and the private Admirals Cove hotel reserved for members and their guests. Outside the gates, you are just 
minutes away from the area’s best beaches, shopping, dining, educational + cultural venues. 25 minutes to Palm Beach Island or the PB Int’l airport.
A beautiful lifestyle awaits you...
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PALM BEACH COUNTY — GOLF AND BOATING CLUB



Introducing Casa del Ensueños, one of  the most iconic 
renovations in Palm Beach history. This is truly a one-of-one, 
legacy opportunity in South Florida and an extraordinarily 
rare chance to own a completely gut-renovated piece of  land-
marked history along the Palm Beach island waterfront. 

Located in the Estate Section and just minutes from global 
luxury destinations like Worth Avenue and the growing pres-
ence of  “Wall Street South” in downtown West Palm Beach, 

this generational slice of  paradise just completed a multiyear 
reimagination, turning this original Mizner into a contempo-
rary marvel with all the modern conveniences. With the newly 
finished reconstruction yet to be resided in, few (if  any) com-
pounds of  this magnitude and quality exist in such a prime 
South Florida location as this.

Sitting on a nearly 1.5-acre direct waterfront lot along the 
Intracoastal Waterway, this gated estate features a sprawling 
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By Laura Hearst

MARGIT BRANDT PRESENTS
PALM BEACH HOME OF THE MONTH

800 S. COUNTY ROAD, PALM BEACH, FLORIDA
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800 S. COUNTY ROAD, PALM BEACH, FLORIDA
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15 bedrooms and 18 full bathrooms spread out among an 
expansive 27,000-plus square feet of  elite Palm Beach living, 
alongside a private, sunken, red clay tennis court. The home 
consists of  a main house, boathouse, tennis pavilion, and a 
six-car garage. Other not-to-be-missed bespoke amenities of  
this trophy residence include an expansive covered loggia, 
a full performing arts theatre with stage, a chef ’s kitchen, a 
comprehensive security system, a new seawall, a generator, an 
elevator, exquisite exterior landscape lighting, eight fireplaces, 
and a heated infinity pool with swim-resistance jets. 

Perfectly positioned with 200 feet of  frontage directly on the In-
tracoastal Waterway and looking out toward the private docks with 
a 40,000-pound boat lift, this uniquely elegant residence is a perfect 
blend between accessibility to the quaint, charming town of  Palm 
Beach and proximity to the bustling downtown of  West Palm Beach. 
Enjoy sunsets from the seclusion of  this prestigious, western-facing, 
and sublimely executed Venetian-style Palm Beach resort master-
piece, complete with beach access just a few steps away.

u To learn more visit: margitbrandtpalmbeach.com

SocialLifeMagazine.com
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In a market long dominated by industry veterans, Patrick 
Giugliano is proving that success in the Hamptons is not 
earned through age but through knowledge, trust, and results.

At just 34 years old and with more than 11 years of  real estate 
experience, the Southampton local has established himself  as 
one of  the Hamptons’ rising luxury brokers. As a real estate 
adviser with Nest Seekers International, Giugliano is ranked 
among the top 1.5 percent of  agents nationwide and has sold 
more properties in Southampton village since the beginning of  
2026 than any other agent.

His success stems from an approach that extends far be-
yond traditional brokerage. Trusted by builders, developers, 
investors, and homeowners alike, Giugliano brings expertise 

in zoning, construction, development opportunities, proper-
ty valuation, and market trends, allowing him to guide clients 
through every stage of  the process.

His age has become one of  his greatest advantages. Com-
bining relentless energy with a modern approach to market-
ing, he has built one of  the Hamptons’ strongest social media 
platforms through Instagram, @patgiugliano, where luxury 
property tours, market insights, and Hamptons lifestyle con-
tent provide tremendous exposure for his listings and clients.

Yet perhaps his greatest asset is authenticity. Giugliano is 
not simply selling the Hamptons; he lives it every day. As a 
Southampton village resident, he is deeply immersed in the 
community, whether training at Southampton Gym, attending 

155 Duck Pond Lane, Southampton

By Emily Yorke

AT 34, PATRICK GIUGLIANO IS REDEFINING 
HAMPTONS LUXURY REAL ESTATE
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493 Sagapanock Main Street (rendering)

Hill Street Boxing, or supporting local businesses throughout 
the East End.

That local knowledge is reflected in two exceptional 
properties currently defining his portfolio. At 155 Duck 
Pond Lane in Southampton village, he is representing a 
rare waterfront estate set on 1.9 acres with direct frontage 
on Wickapogue Pond and sweeping ocean views. Offered 
at $24.995 million, the property is one of  South-
ampton village’s true trophy homes, combining 
exceptional privacy with resort-style living.

Meanwhile, 493 Sag Main Street in Sagapo-
nack, also offered at $24.995 million, showcases 
his expertise in the new construction market. 

Spanning more than 11,000 square feet in one of  the most 
exclusive zip codes in America, the newly built estate seamlessly 
blends timeless Hamptons design with modern luxury.

For Giugliano, the mission has never been simply to sell 
homes. It is to become a trusted adviser and create lasting 
value for every client. In one of  the country’s most com-
petitive luxury markets, he is quickly becoming one of  the 

defining brokers of  the Hamptons’ next generation.

Patrick Giugliano
Licensed Real Estate Broker
631.312.7933 
patrickgiugliano@nestseekers.com

SocialLifeMagazine.com
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Few names in luxury real estate command the recognition 
and influence of  Shawn Elliott. With more than $7 billion in 
career sales and a clientele that spans many of  the world’s top 
wealth markets, the president of  the ultra-luxury division at 
Nest Seekers International has built a business that extends far 
beyond buying and selling homes. He has become one of  the 
industry’s most recognizable figures, known for his discretion, 
expansive network, and innovative approach to marketing 
while advising ultra-high-net-worth buyers and sellers around 
the world.

What has always distinguished Elliott is his ability to build 
relationships that extend well beyond a transaction. While his 
work takes him from New York and the Hamptons to Miami, 
Palm Beach, Beverly Hills, London, and the South of  France, 
he understands that today’s buyers are looking for more than 
an impressive address. They are searching for homes that enrich 
their lives and create an experience that feels effortless from the 
moment they arrive.

That approach is beautifully reflected in two extraordinary 
residences at 2 West Water Street in Sag Harbor village.

Situated directly on the waterfront, these neighboring 
properties offer a rare combination of  contemporary archi-
tecture, marina living, and the charm that has long made Sag 
Harbor one of  the East End’s most beloved destinations. 
They also exemplify the caliber of  homes Elliott is known 
for representing.

Residence A is a newly built four-level waterfront estate 
spanning 16,974 square feet. Designed by J. Bialsky of  Bialsky 
Premiere Design & Development in collaboration with Hol-
lander Design Landscape Architects, the home features eight 
bedroom suites, 10 bathrooms, approximately 250 feet of  har-
bor frontage, and expansive indoor and outdoor entertaining 
spaces that frame spectacular views of  Sag Harbor. A rooftop 
retreat with a pool and spa creates an extraordinary setting 
for entertaining, while a private deep-water marina with two 
60-foot boat slips provides direct access to the waters of  the 

 2 West Water Street in Sag Harbor village

By Emily Yorke

INSIDE SHAWN ELLIOTT’S WORLD 
OF ULTRA-LUXURY REAL ESTATE
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Hamptons and beyond. Smart-home technology and a private 
garage complete a residence that perfectly balances innovation 
with everyday livability.

Next door, Residence B offers a different yet equally com-
pelling expression of  waterfront luxury. Completed in 2023, 
the four-level residence spans 11,723 square feet and was de-
signed by acclaimed architect Andre Kikoski alongside interior 
designer Sofia Joelsson and landscape architect Ed Hollander. 
The home offers eight bedrooms, nine full bathrooms, one 
half  bathroom, approximately 250 feet of  waterfront front-
age, a private beach, and a deep-water marina with two private 
50-foot boat slips. Additional highlights include a rooftop en-
tertaining terrace with an outdoor kitchen and the potential 
for a private rooftop pool, a Technogym-equipped fitness cen-
ter, and secure underground parking for four vehicles.

What makes these residences particularly special is that they 
embody the lifestyle that continues to draw people to Sag 
Harbor. Residents can spend the morning on the water; walk 

to renowned restaurants, boutiques, and galleries in the after-
noon; and entertain against the backdrop of  one of  the East 
End’s most iconic harbors in the evening.

For Elliott, that balance between sophistication and au-
thenticity is what makes a property truly exceptional. It is also 
what has established him as one of  luxury real estate’s most 
respected names. Whether representing a waterfront residence 
in Sag Harbor or advising clients across multiple markets, he 

continues to connect extraordinary 
homes with extraordinary buyers 
while helping shape some of  the 
most important conversations tak-
ing place in luxury real estate today.

Shawn Elliott
Broker of  Record Beverly Hills
516.695.6349 
shawnelliott@nestseekers.com

H O M E
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There was a time when audiences went to the movies simply 
to laugh, escape, and enjoy characters who felt larger than life 
while remaining completely relatable. Fair Market Value, pro-
duced by Judy San Roman and Reelhouse Productions, beauti-
fully revives that tradition with a sophisticated, female-driven 
romantic comedy set against the glamorous backdrop of  Long 
Island’s legendary Gold Coast.

Filmed throughout Long Island and the Hamptons, the 
movie captures the elegance, ambition, and intensity that 
define the world of  luxury real estate. Beyond the sprawling 
estates, designer interiors, and multimillion-dollar listings lies 
a far more entertaining reality—the emotional complexities, 
fierce competition, and personal reinvention that unfold inside 
one of  the most demanding professions imaginable.

At the center of  the story is Kendall, played by Argentine 
Hollywood star Luisana Lopilato. Lopilato delivers a standout 
performance filled with charisma, warmth, comedic timing, 
and undeniable screen presence. As a successful Miami real 
estate agent relocating to Long Island to join the prestigious 
Atlantic Shores Realty, Kendall quickly discovers that selling 
luxury homes is only part of  the challenge.

Her greatest obstacle comes in the form of  Brooke, por-
trayed brilliantly by Tina Benko, whose tension-filled dynamic 
with Kendall fuels much of  the film’s wit, humor, and emo-
tional depth. Forced to collaborate on the sale of  an elite Long 
Island estate, the two women navigate professional rivalry, 

personal insecurities, unexpected friendship, and romantic 
complications with hilarious and heartfelt results.

The supporting cast elevates the film even further. Craig 
Bierko (Cinderella Man) delivers effortless charm and sharp co-
medic energy, while Julia Duffy (The Bob Newhart Show, Shame-
less) brings sophistication and impeccable timing to every 
scene. Debra Jo Rupp (That ’70s Show) is absolutely hysterical, 
adding scene-stealing moments throughout the film. Together, 
the ensemble creates a fast-paced comedy filled with memora-
ble one-liners, awkward encounters, and the kind of  authentic 
humor audiences rarely experience anymore.

What makes Fair Market Value especially appealing is its au-
thenticity. Anyone familiar with Long Island real estate culture 
will instantly recognize the personalities, rivalries, and larger-
than-life situations unfolding behind all the open houses and 
high-stakes negotiations. The film cleverly exposes the emo-
tional side of  the business while never losing its lighthearted 
spirit.

Most importantly, Fair Market Value reminds audiences that 
comedy still matters. This film delivers pure entertainment—
the kind that leaves audiences laughing long after the credits 
roll.

u Fair Market Value is now streaming on Tubi TV, Apple TV, 
Amazon, Roku, and Hoopla. For speaking engagements or 
private showings, visit reelhouseproductions.com.

By Robyn Freedman

LOVE, LISTINGS, AND LUXURY
FAIR MARKET VALUE TURNS LONG ISLAND REAL ESTATE INTO COMEDY GOLD
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For years, luxury was measured by larger homes, coveted 
addresses, and exclusive amenities. Today, a growing number 
of  affluent individuals are asking a different question: How 
does a place make me feel? 

That shift is helping reshape travel, 
hospitality, and even where people 
choose to spend significant portions 
of  their lives. Increasingly, the most 
sought-after destinations are those that 
offer something more meaningful than a 
beautiful setting alone: a genuine sense of  well-being. 

Few places embody that philosophy quite like Crete. 
Greece’s largest island has long been celebrated for its dra-

matic coastline, rich cultural heritage, and relaxed rhythm of  
life. Yet beyond its postcard-worthy scenery lies something in-
creasingly rare in today’s fast-paced world: a lifestyle centered 
on connection, movement, and everyday enjoyment. It is also 

home to one of  the world’s most-studied 
longevity regimens, where many of  the 
habits associated with healthy aging re-
main deeply ingrained in everyday life. 

On Crete, wellness isn’t so much a 
pursuit as a by-product of  how people 

live. Days unfold outdoors, whether through a morning swim 
in the sea, a walk along the waterfront, an afternoon spent on 
the water, or a leisurely meal shared with family and friends. 
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By Whitney Fitzgerald

WHY CRETE IS BECOMING THE ULTIMATE 
DESTINATION FOR LIVING WELL 

ELOUNDA HILLS

Few places embody 
well-being quite like Crete.
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ELOUNDA HILLS

The island’s celebrated Mediterranean diet, rooted in fresh 
seafood, olive oil, and locally grown produce, remains one of  
its defining characteristics. 

It’s no surprise, then, that more buyers are looking beyond 
the traditional holiday home and toward a more permanent 
connection with the island.  

Communities such as Elounda Hills, a new waterfront desti-
nation overlooking Mirabello Bay, are emerging in response to 
that demand, combining residences, hospitality, wellness, and 
social experiences within a single coastal setting. The develop-
ment’s first phase includes more than 130 branded residences 
managed by 1 Hotels & Homes, alongside the boutique water-
front Marina Hotel and 129-room Hilltop Hotel. At its heart is 
a 64-berth private marina and vibrant waterfront village, com-
plemented by a mile-long promenade, beach clubs, more than 
a dozen dining venues, botanical gardens, a lively retail piazza, 
and a 20,000-square-foot wellness village. 

H O M E
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The trend is reflected in Greece’s growing international ap-
peal. The country’s Golden Visa program was recently ranked 
the world’s leading residency-by-investment offering by the 
2026 Henley Residence Program Index, while the number of  
American families securing Greek Golden Visas increased 49 
percent year over year through the end of  2025. A significant 
share of  Elounda Hills buyers intend to make Crete their pri-
mary residence, reflecting a broader movement toward des-
tinations that offer genuine year-round livability rather than 
simply a place to vacation. 

Yet beyond residency programs and real estate trends lies a 
broader shift in priorities. Many are now seeking places that 
offer a sense of  permanence, purpose, and possibility. In that 
respect, Crete is more than a place to visit. It is a place to 
build a life. 

u  To learn more visit: eloundahills.gr
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MAGO is an internationally acclaimed artist, focusing on installations. 
He also curates for  private collectors and consults for galleries and museums. 

MAGO is experienced in media and production, and he uses this 
wealth of  cultural knowledge to inform this column. 

By MAGO 

M A G O ’ S  J O U R N A L

A SUMMER OF CELEBRATION
AND CONTEMPORARY ART IN THE HAMPTONS

This summer, the Hamptons art scene comes alive with 
landmark exhibitions, celebrated artists, and milestone events 
that reflect the region’s vibrant cultural landscape.

At the 2026 Hamptons Fine Art Fair, Martinez Art Gallery 
will present works by critically acclaimed artist Lucy Cookson 
and internationally recognized artist Oscar Molina. Cookson’s 
fantastical watercolor and multimedia works blend mythology, 
nature, and imagination, while Molina’s multidisciplinary prac-
tice explores themes of  migration, identity, and human con-
nection through a powerful contemporary lens.

Adding to the season’s excitement, Stella Flame Gallery 
will celebrate its fourth annual Anniversary Bash, featuring a 
special presentation of  Cookson’s enchanting and imaginative 

works. The exhibition highlights the gallery’s commitment to 
showcasing artists whose work inspires wonder, storytelling, 
and meaningful dialogue.

Together, these presentations exemplify the creative energy 
that continues to make the Hamptons a destination for collec-
tors, artists, and cultural enthusiasts from around the world.

As an independent curator, consultant, and founder of  
Martinez Art Gallery, I am dedicated to championing excep-
tional artists. Throughout the summer, l will also serve as a 
specialist at Julie Keyes Gallery, where visitors are invited to 
stop by on Sundays to discuss collecting, contemporary and 
masterful artists such as Willem de Kooning, and the season’s 
most exciting exhibitions.

 J. Oscar Molina opening 
at Sylvester Manor
on Shelter Island

Lucy Cookson and MAGO 
showcasing at the most recent  

Venice Biennale

Stella Flame, Sandy Cohen,
MAGO at Stella Flame Gallery

in Bridgehampton

Joshua Kokeny, Julie Keyes, 
Beth Coplan, J. Oscar Molina

at Keyes Gallery in Sag Harbor

MAGO and Brenda Simmons 
at the Southampton 

African American Museum  
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One Art Space will be a featured exhibitor at the 2026 
Hamptons Fine Art Fair, July 9–12 at the Southampton 
Fairgrounds, presenting a focused showcase of  works by re-
nowned street artist Shepard Fairey.

Curated by gallery owner MaryAnn Giella McCulloh, the 
presentation highlights Fairey’s signature blend of  political 
commentary, activism, popular culture, and graphic design. 
Best known for his OBEY campaign and Barack Obama’s 
iconic “Hope” poster, Fairey has built a career creating im-
ages that resonate across galleries, museums, public spaces, 
and popular culture.

The exhibition will feature signed and numbered works cen-
tered on themes of  peace, liberty, dignity, and social aware-
ness. Highlights include Lennon Peace and Liberty (Red) 2/6 
(2023), a mixed-media silkscreen collage on wood depicting 
John Lennon before the Statue of  Liberty, and Peace Fingers 
with Poppies 3/6 (2023), which promotes nonviolence and di-
plomacy through Fairey’s bold visual language. Also on view 
is Universal Dignity 3/6 (2022), a work emphasizing equality, 
peace, and shared humanity.

“One Art Space is proud to bring Shepard Fairey’s work to 
Hamptons Fine Art Fair in a focused way,” said McCulloh. 
“These pieces are visually powerful while also speaking to 
ideas of  peace, liberty, dignity, and responsibility. Shepard’s 
work is both instantly recognizable and deeply meaningful.”

The presentation reflects One Art Space’s commitment to 
artists whose work carries cultural relevance and a distinct 
point of  view, while highlighting Fairey’s enduring influence 
on contemporary art and collecting.

Hamptons Fine Art Fair
Dates: July 9– July12
Location: Southampton Fairgrounds, 
605 County Road 39, Southampton
VIP Opening: July 9
General Admission: July 10–July 12
Presented by: One Art Space
Curator: MaryAnn Giella McCulloh
Featured Artist: Shepard Fairey
For more information, visit oneartspace.com

By Emily Yorke

THE ENDURING POWER OF SHEPARD FAIREY
AT THE 2026 HAMPTONS FINE ART FAIR, ONE ART SPACE PRESENTS

WORKS THAT BLEND ART, ACTIVISM, AND CULTURAL COMMENTARY
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Shepard Fairey, Lennon Peace and Liberty (Red) 2023, signed and numbered,
Silkscreen and Mixed Media Collage on Wood, HPM (Wood), 24 x 18 in.

Shepard Fairey, Modular Discourse 8, 2022, signed and numbered, Mixed Media,
(Stencil, Silkscreen, and Collage) on Paper, 27 ¼ x 27 in.
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By Rachel Heller

KATE BICKMORE

Writer, actress, host, and art adviser Rachel Heller is 
a sponsorship and brand relations manager at Talent Resources

@rachelhellerxo | @talentresources | talentresources.com 

How do you capture the delicate, almost fleeting life of  a flow-
er in a way that feels so permanent and emotionally resonant 
on canvas?
I only paint flowers I feel an emotional connection to, because I be-
lieve that when an artist feels something deeply, the viewer will too.
I pay close attention to light—what a flower reveals and conceals. 
Painting extends time, transforming a fleeting moment into some-
thing lasting. Through scale and the richness of  oil paint, I give the 
flower presence and permanence.

When studying flowers, do you approach them more scien-
tifically, emotionally, or intuitively, and how does that balance 
shape your final compositions?
All of  the above. I try to understand a flower on many levels—how 
it looks, where it grows, the landscape it belongs to, and the stories 
surrounding it. I observe, read about, smell, and live with the plant.

Through this process, I come to see it as a relational being rather 
than simply a subject. I call this approach floral being—develop-

ing attentive, reciprocal relationships 
with plants. That framework shapes 
my compositions, scale, and meaning. 
Some works are more scientific, oth-
ers more intuitive, but all are rooted in 
sustained attention and connection.

Your paintings feel incredibly life-
like; what techniques or processes 
do you use to achieve that level of  
realism without losing the soul of  
the subject?
I want flowers to feel as though they 
have agency, capable of  growing be-
yond the canvas. I’m drawn to plants 

with scars, veins, hairs, and signs of  change because they reveal 
themselves as living, evolving bodies. Compositionally, I often ar-
range plants so they appear to support one another, emphasizing 
connection. Technically, I paint in layers, beginning with underpaint-
ing and building translucent glazes to create depth, light, and move-
ment. That process mirrors the way I slowly come to know the plant, 
making the realism both visual and relational.

Kate, flowers often symbolize deeper themes—how do you 
choose which blooms to paint, and what stories or meanings 
are you hoping to convey through them?
I don’t begin with symbolism. The starting point is always emotional 
resonance. Sometimes I’m drawn to a plant’s rarity, place, or history; 
other times the connection is less explainable. Through hours of  ob-
servation and painting, meaning gradually unfolds. The relationship 
is reciprocal: The plant offers me something, and I offer attention 
and care in return. My paintings become records of  that exchange.

u  For acquiring art, contact: rachelsradar@gmail.com

Kate Bickmore Emergence-from-the-Underground Beyond the Veil of  Weighted Stillness



       From Wall
    To Wearable Art 

JULY 9-12, 2026
VIP OPENING PREVIEW – JULY 9

 Post-war and Contemporary Art  
140 Select Galleries & Best-In-Class  

Sponsors From Around the World

From paintings and works on paper to  
sculpture, photography, and art glass

 www.HamptonsFineArtFair.com

The Hamptons Definitive 
Fine Jewelry Resource

100 Top-tier jewelers from 10 countries 

Contemporary designer, signed bespoke estate pieces and  
luxury timepieces, Plus The Italian Designer Pavilion.

www.HamptonsJewelryShow.com

JULY 23-26, 2026
VIP OPENING PREVIEW – JULY 23

Southampton Fairgrounds, 605 County Rd. 39, Southampton, NY

Scan the QR Code for 
Tickets to Either Event!

MEDIA PARTNER:



The greatest luxury is not 
what we acquire.



For more than 30 years Lucille Khornak has created heirloom portraits for families who
 understand that memories are life’s most valuable inheritance. 

Lucille Khornak
The Legacy PhotographerTM  

The Hamptons ~ New York City ~ Palm Beach ~ Destinations
lucillekhornak.com     1-888-858-1827

It is what we preserve
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The red carpet is for arrival. 
The after-party is for transformation.

By the time the awards are over, the speeches are finished, 
and the gowns have survived their first round of  flashbulbs, 
the mood shifts. The night loosens its tie. The room gets dark-
er. The drinks get stronger. The real conversations begin.

For lighting designer and event-world magician Bentley 
Meeker, the secret to a great after-party is deliciously simple. 
“More shadow, less light,” he says. “If  you’re going to an after-
party and it’s not really happening until 10 or 11 o’clock at 
night, make it sexy.”

Meeker has spent 35 years making rooms glow, shimmer, 
smolder, and seduce. As president and founder of  Bentley 
Meeker Lighting & Staging and Bentley House Studios, he has 
created lighting environments for more than 10,000 events, in-
cluding galas, concerts, fashion shows, Broadway and movie 
premieres, private parties, and product launches. His personal 
client list includes Paul McCartney, Prince, Rihanna, Earth 
Wind & Fire, Lionel Richie, Jay-Z, Beyoncé, Wyclef  Jean, 
Mariah Carey, Aretha Franklin, Madonna, Ralph Lauren, Car-
olina Herrera, Karl Lagerfeld, and Alexander Wang.

His work extends far beyond the party circuit. He has exhib-
ited at the Whitney Museum of  American Art, the Southamp-
ton Arts Center, the National Arts Club, and the CORE Club. 
He created “The ‘H’ in Harlem”; worked on Burning Man’s 
Temple in 2011, 2013, and 2015; and was commissioned by 
Michelle Obama to create a bespoke sculpture for the Nordic 
State Dinner. His book, Light x Design, offers an intimate look 
at the venues he has transformed.

But even with museums, celebrities, presidents, and rock 
stars in the mix, Meeker’s after-party philosophy is wonder-
fully human: Make everyone in the room feel good.

That does not mean flooding the place with light. It means 
giving the night atmosphere. “You probably want it a little 
more dim than you think it should be,” he says. “You can have 
the lighting change throughout the night, or you can create an 
atmosphere and stay with it. It depends on whether you want 
your event to unfold.”

The best after-party lighting, in Meeker’s world, is not about 
showing everything. It is about suggesting. Corners should 

have a little mystery. Faces should be flattered, not exposed. A 
bar should glow like a promise. A dance floor should feel like 
an invitation. The room should make people want to lean in.

And while lighting is his lane, Meeker has learned a few par-
ty truths the hard way. “Make sure the music’s not too loud,” 
he says. “Have good audio. Have an accessible bar. You don’t 
want people standing 10 deep. Have accessible food, because 
after two dirty martinis, people need something to eat.”

Then comes his most practical, least glamorous, utterly es-
sential rule: “Have enough ice,” he says. “If  you run out of  ice, 
10 minutes later, you run out of  people.”

For all the fantasy around after-parties, Meeker says the 
great ones are meticulously choreographed. When there are 
speeches, performances, reveals, or video moments, the light-
ing team is not winging it. “You’re down to the minute,” he 
says. “Usually, you’ve got a show caller. Everything is run 
through, everything is rehearsed, all the media is rehearsed, the 
speakers are rehearsed.”

By Jeremy Murphy

BENTLEY MEEKER
THE SECRET LIFE OF AFTER-PARTY LIGHTING
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That precision allows the night to feel effortless. The guests 
should never sense the machinery. They should feel only that 
the room somehow knows when to sparkle, when to soften, 
and when to disappear into the background.

Meeker resists trends. More often, he says, his team helps 
create them. “We approach everything from a completely cus-
tom standpoint,” he says. “We want to make every event its 
own bespoke thing. Then I’ll walk into parties six months after 
we do something and see it replicated.”

One example is immersive projection. Before the main-
stream obsession with Van Gogh–style environments, Meek-
er says his team was video-mapping Monet’s water lilies for 
events years earlier. For him, the point is not gimmickry. It is 
emotional architecture.

That architecture can be extravagant. Meeker has worked 
on events where lighting and video-mapping budgets reached 

into the millions. But he is quick to point out that intimacy 
can be just as powerful. “We start at $4,000,” he says. “We can 
come in for a small bespoke party, an intimate room, and make 
it beautiful.”

After thousands of  events, does he still get dazzled? Some-
times, yes. “I look around and think, Holy shit,” he says. 
“This is one of  the great rooms on planet Earth tonight, and 
I’m in it.”

That may be the real secret of  after-party lighting. It is not 
just about making the room look expensive. It is about making 
everyone inside feel as if  they have slipped behind the curtain 
and into the private glow of  the night.

Bentley Meeker  
bentleymeekerart.com
@bentleymeeker
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Bentley Meeker in front of  his artworks
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By John Searles

A NEW NOVEL, A FAMILIAR TRADITION:
COMING BACK TO AUTHORS NIGHT

When you’re a writer 
on book tour, people 
sometimes say funny 
things. I’ve heard: “Once 
I got past the boring 
part, your book was really 
good.” Or: “You should 
write my life story, and we 
can split the profits.” And 
a comment I get quite 
often: “You’re so upbeat 
and cheerful, John, but 
your books are so dark 
and creepy, I’m afraid to 
read them.”

Hey, I get why readers 
craving a lighter escape 
might hesitate when my 
previous suspense nov-
els include Help for the 
Haunted, inspired in part 
by real-life ghost hunters 
Ed and Lorraine Warren, 
complete with a possessed 
doll in the basement. Then 
there’s Strange But True 
(adapted into the 2019 
Lionsgate film starring Margaret Qualley, Amy Ryan, Blythe 
Danner, Brian Cox, Greg Kinnear, and Nick Robinson), about a 
family grieving the son they lost on prom night when his former 
girlfriend makes an announcement that puts them on the path 
of  murder and revenge.

Not exactly light-hearted romps!
Still, whenever someone mentions their hesitation about 

cracking open one of  my more sinister 
reads, I can’t help feeling I’ve let them 
down. Over the years, that comment has 
nudged a secret idea for a novel I’d long 
wanted to write. The book I envisioned 
would be joyful and sparkling—a story 
that ran on charm and humor, the sort 
that called for a bright pink cover and a 
swinging 1960s vibe that screamed Mad 

Men but focused on the 
women!

Enter Single Girls, out 
this summer, my novel 
about Helen Gurley Brown 
and the extraordinary team 
of  women she assembled 
in the 1960s to transform 
Cosmopolitan into one of  
the best-selling magazines 
in the world. The book 
features Liz Smith, the 
famed gossip columnist, 
who was entertainment 
editor when Helen took 
the reins. It also features 
a champagne-glass hot 
tub, a nude group-therapy 
session, and—what novel 
about the magazine would 
be complete without it?—
a great big Cosmo quiz for 
readers.

I know … I know … 
Quite a detour from my 
previous work. But the 
world seems plenty dark 

on its own, so I decided it was high time I wrote this happier 
book.

Single Girls feels especially personal to me, because back in 
the ’90s, while HGB was still editor-in-chief, I was hired out of  
graduate school at New York University to open packages in 
the books department at Cosmo. I thought I might hang around 
for a few weeks, but stayed 23 years, quickly working my way 

up to books editor, brand director, execu-
tive editor, and editor-at-large.

As much as I enjoy my quiet days spent 
writing, I also love getting out on the road 
to meet book lovers. Which brings me 
to one of  my favorite events: Hamptons 
Authors Night. I love the unique mix of  
readers, librarians, booksellers, and fellow 
writers, and that moment when a book 

“Irresistibly fun and 
sparkling—you’ll want 
to binge it in one night.

Brilliant!”
Kevin Kwan

Helen Gurley Brown and John Searles 
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Single Girls by John Searles

written alone in a quiet room suddenly becomes something 
shared, talked about, and very much alive.

Also, I’ve found that summer in the Hamptons has a way 
of  loosening things. I don’t know about you, but I tend to stay 
up too late, sometimes sip a little too much rosé, or, as was the 
case last summer, find myself  on a tube hitched to the back 
of  a neighbor’s speedboat being whipped around Peconic Bay.

Oh, and I confess to taking off  my clothes when I shouldn’t.
Back at my first Authors Night in 2013, after the bustling 

book signing under the tent, I was one of  a group of  authors 
invited for dinner at a beautiful home in East Hampton. 
There we all were, attired in our summer best, mingling in 
the warm evening air under the stars, the host’s glorious pool 

looking lonely as can be. I kept saying, “How 
can no one be swimming right now? It’s too 
beautiful an evening not to swim.” And then, I 
simply could not help myself: I stripped down 
to my underwear and jumped in.

I thought for sure someone would join me, 
but no. Everyone kept their clothes on. A waiter 
brought me a towel on a tray and told me I was 
wanted inside for photos. Oops. I hurriedly dried 
myself  off  and dressed and posed for pictures.

My social gaffe aside, I’m very much look-
ing forward to being back at Authors Night this 
summer, and to signing books under the tent 
and chatting with readers and fellow writers. 
And if  someone tells me they’re too scared to 
read my books, I’ll no longer feel bad about it. 
Instead, I’ll hold up a bright pink copy of  Single 
Girls, with Helen Gurley Brown on the cover, 
her heels kicked up as she sips a glass of  bubbly, 
and say, “I’ve got just the book for you!”

And I’ll do my best to keep my clothes on 
while I’m at it.

East Hampton Library’s Authors Night
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By Emily Yorke

MAN VS. MACHINE
WHY BRUCE GALLOWAY SEES OPPORTUNITY WHERE OTHERS SEE UNCERTAINTY

In an age increasingly shaped by algorithms and artificial intelli-
gence, one lifelong value investor believes the most compelling op-
portunities still begin with something technology cannot replicate: 
human judgment.

On a summer afternoon in the Hamptons, conversations often 
drift toward the future: Artificial intelligence. Disruptive technolo-
gies. The next transformative investment trend.

Bruce Galloway has heard them all.
After decades as an investor, corporate executive, and activist 

shareholder, he has come to appreciate a simple reality: While mar-
kets evolve, human nature rarely does. In today’s increasingly auto-
mated world, that may be creating some of  the most compelling in-
vestment opportunities of  all.

Long before algorithms began influencing markets, Galloway was 
captivated by numbers.

Growing up in New York, he devoured almanacs and encyclo-
pedias—not simply to satisfy his appetite for information but to 

uncover patterns, relationships, and hidden connections. Numbers 
fascinated him. So did probabilities.

That fascination eventually led him to the stock market. While 
most teenagers spent their free time elsewhere, Galloway was study-
ing financial statements and valuation metrics. He was drawn to a 
deceptively simple idea: If  a business was worth more than its market 
price, eventually investors would recognize the discrepancy. Even at 
13, he was already thinking like a value investor.

Armed with little more than his modest weekly allowance, 
Galloway developed an early talent for poker and turned his win-
nings into nearly $3,000. His aunt, a stockbroker, gave him a copy of  
the S&P 500, which he read cover to cover before investing in what 
he believed were the six most undervalued companies in the index.

His affinity for mathematics earned him admission to Stuyvesant 
High School, where he achieved a perfect score on the mathemat-
ics SAT. He later attended Hobart and William Smith Colleges on a 
full scholarship. By then, he was already teaching fellow students the 
principles of  fundamental and technical analysis.

More than half  a century later, that same philosophy remains at 
the heart of  his investment approach.

WHEN IRRATIONALITY CREATES OPPORTUNITY
Today’s market looks very different from the one Galloway first 

encountered as a teenager. Trillions of  dollars now move automati-
cally through index funds and ETFs. Algorithmic strategies react to 
headlines in milliseconds. Artificial intelligence increasingly influ-
ences trading decisions and capital allocation. While technology has 
improved efficiency, it can also amplify momentum and crowding, 
pushing valuations away from business fundamentals.

For Galloway, those distortions create opportunity. Smaller public 
companies are often overlooked regardless of  improving operations, 
stronger balance sheets, or attractive valuations. Businesses making 
meaningful progress can remain ignored simply because they fall 
outside the criteria that drive automated capital flows or traditional 
Wall Street research.

“We believe some of  the best opportunities arise when markets 
become highly irrational and overly focused on trends and lose sight 
of  fundamentals,” Galloway says. Since 2018 Mr. Galloway has been 
generating annualized net returns in excess of  50 percent.

That strategy is the foundation of  Galloway Capital Partners, the 
Miami Beach–based investment firm he leads today.

The firm focuses on identifying businesses that appear underval-
ued relative to their assets, earnings potential, or long-term prospects. 

Bruce Galloway
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But finding a statistically cheap stock is only the beginning. The key 
question is what might cause the market to recognize that value.

To answer it, the firm evaluates potential catalysts such as opera-
tional improvements, debt reduction, management changes, strate-
gic transactions, and capital-allocation initiatives. The objective is 
not simply to buy undervalued companies but to identify situations 
where a realistic path toward revaluation exists.

OPPORTUNITY IN ACTION
The firm’s philosophy is best illustrated through investments 

where market sentiment diverged sharply from underlying fun-
damentals.

One example is Chegg, Inc. As artificial intelligence transformed 
the education technology landscape, investors rapidly abandoned 
the company. For many, the story ended there.

For Galloway and his team, it was just the beginning. They be-
lieved investors had become so focused on the risks that they 
overlooked the company’s assets, brand recognition, customer 
relationships, the ability to adapt, and a new transformative busi-
ness segment.

A similar dynamic attracted the firm to WW International. 
While many investors focused on the challenges facing traditional 
weight-management companies in the GLP-1 
era, Galloway saw a globally recognized well-
ness brand trading at a discounted valuation he 
believed did not fully reflect its brand equity and 
long-term potential. Since the firm’s investment 
became public, the stock has more than doubled, 
reinforcing the firm’s conviction that market sen-
timent had become disconnected from underly-
ing value.

The same mindset guided the firm’s investment in Babcock & 
Wilcox Enterprises. When Galloway Capital first invested in June 
2025, the shares traded at approximately $0.60. As fundamentals 
improved and the company announced significant AI and data cen-
ter contracts, investor sentiment improved, the stock climbed to 
approximately $17 per share—an increase of  more than 2,700 per-
cent. Though these businesses operate in vastly different industries, 
they share one common trait: The market’s perception had become 
disconnected from underlying value.

THE NEXT GREAT DISTORTION
If  algorithmic investing created one generation of  market inef-

ficiencies, artificial intelligence may be creating the next.
Entire industries can fall out of  favor almost overnight while 

others attract enormous amounts of  capital based largely on future 
expectations. Companies can be revalued in hours, often before 
investors have fully considered the long-term implications.

For Galloway, the environment feels surprisingly familiar. “The 
market is remarkably efficient at noticing what’s popular,” he says. 
“It’s often less efficient at recognizing what’s changing.”
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That perspective shapes the firm’s research today, as it looks for 
businesses whose market valuations appear disconnected from 
their future potential—whether because they have been left behind 
by changing narratives or because investors have yet to appreciate 

emerging opportunities.

THE LONG GAME
To execute that vision, Galloway has assembled 

a team with complementary strengths, including 
Gary Herman, who brings decades of  experience 
in restructurings, strategic transactions, and value 
creation. A licensed commercial pilot, Herman ap-
proaches investing with the same discipline, prepa-

ration, and judgment required in the cockpit.
Together, the team has navigated multiple market cycles—from 

the crash of  1987 and the technology boom to the financial crisis, 
the pandemic, and today’s AI-driven markets.

Their conclusion is simple.
Technology will continue to reshape markets. New trends will 

emerge. Machines will grow faster and smarter.
But businesses are still built by people.
And companies that improve operations, strengthen balance 

sheets, generate cash flow, and create value for shareholders tend to 
be rewarded over time.

For Bruce Galloway, the most compelling opportunities often 
appear when markets forget that. In an era increasingly dominated 
by automation, finding the gap between perception and reality re-
mains as valuable today as it was when a 13-year-old investor first 
put his poker winnings to work.

And in markets increasingly defined by speed, Galloway contin-
ues to believe that patience remains one of  the few enduring com-
petitive advantages. For more information please contact Bruce 
Galloway at bgalloway@gallowaycap.com.

Gary Herman

“Machines may grow 
faster and smarter, 
but businesses are 
still built by people.”

Bruce Galloway 
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IN A PLACE AS DYNAMIC AS THE HAMPTONS, 
LONGEVITY IS PERHAPS THE GREATEST LUXURY OF ALL.

Restaurants come and go, social scenes evolve, and every sum-
mer seems to introduce a new crop of  places competing for at-
tention. Yet somehow, Ian Duke has managed to do something 
remarkably rare. He hasn’t simply kept up with Southampton, he 
has helped define it.

For more than 16 years, Duke has quietly become one of  the 
East End’s most influential hospitality figures, creating destinations 
that have become woven into the fabric of  Hamptons life itself.

As the visionary behind Southampton Social Club and the driv-
ing force behind concepts including Union Burger Bar, Duke has 
built more than restaurants. He has built gathering places. Spaces 
where families celebrate birthdays, friends linger over cocktails, 
visitors become regulars, and summer memories are made. During 
the pandemic, he also created The Coop, offering the community 
a convenient and thoughtful takeout concept during an unprec-
edented time.

The secret to his longevity is surprisingly simple: He understands 
people.

Over the years, Duke has worked his way through virtually every 
corner of  hospitality, from dishwashing and restaurant operations to 

design, menu development, event planning, and staff  development. 
That hands-on approach still defines everything he does today.

Perhaps nowhere is that more evident than at Southampton 
Social Club, which is celebrating its 16th anniversary this year. What 
began as a nightlife destination has evolved into something much 
bigger, mirroring the transformation of  the Hamptons themselves.

The business has evolved alongside its guests. Today’s Hamptons 
visitors still want excitement, but they also want authenticity. They 
want energy without excess and sophistication without pretense. 
Duke has mastered that balance.

As the visionary behind Southampton Social Club and the driv-
ing force behind Union Burger Bar, Duke has built more than res-
taurants.

Every venue feels intentional. Every experience feels welcoming.
At a time when many hospitality brands are busy chasing trends, 

Duke has remained remarkably consistent. He simply continues to 
listen to his community and evolve with it.

Because while the Hamptons will undoubtedly continue to 
change, Ian Duke has become something far more enduring than 
a successful restaurateur. He has become part of  Southampton’s 
identity.

His philosophy for the future may be his simplest one yet:
“Phones down. Drinks up. Be Social.”

By Laura Hearst

IAN DUKE
THE MAN BEHIND SOUTHAMPTON’S MOST BELOVED DESTINATIONS

Ian Duke at Southampton Social Club, 256 Elm Street, Southampton
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In a city shaped by sound, Jensen Meeker’s work sits at 
the intersection of  live musicianship and electronic rhythm. 
His path in hypnotic techno is rooted in years of  drumming, 
music production, and performance across New York City.

“I’ve been drumming for most of  my life,” Meeker says. “I 
started off  really into rock ’n’ roll and jazz. I went to school 
for live music production and spent the better part of  the 
last seven years playing the local circuit in New York City 
with jazz fusion and rock ’n’ roll artists.”

That foundation shaped how he responded to electronic 
music. “I was instantly drawn to the rhythmic nature of  tech-
no music,” he says. What stood out most was not volume or 
tempo, but continuity. “I kept hearing a song blend into the 
next like it was all one long track, and I wanted to know how.”

Meeker notes that techno culture operates differently 
depending on geography. “It doesn’t really have the same 
presence here as it does in Europe, where it’s much more 
ingrained,” he says. Rather than discouraging him, that dis-
tinction pushed him to dig deeper into what clicks for certain 
audiences.

Research is central to how he builds sets. “My process 
comes from relentless digging,” Meeker says. “Scouring 

international labels, Shazam-ing tracks at the club, scrolling 
Instagram to find new releases.”

Meeker also focalizes context in his set construction. He 
describes DJing as a constant exchange between artist and 
audience. “It’s trial and error,” Meeker says. “You take a risk 
on a song, see if  people dance, and watch reactions. And dif-
ferent cities or clubs might react differently to the same DJ.”

Meeker’s involvement in the club environment extends be-
yond sound. “I time the lights to the song, it’s like optical 
DJing,” he says. That instinct has personal roots. “My dad is 
a lighting director, so I grew up around that.”

Alongside DJing, Meeker is focused on developing origi-
nal material. He points to the impact of  playing unreleased 
tracks in clubs. “People try to Shazam or ask about some-
thing that doesn’t exist on any platforms yet.”

Looking forward, Meeker has ambitions that span genres. 
“I’d love to spend the week touring as a session drummer for 
artists, jazz, pop, rock, and on weekends doing wild early-
morning techno sets around the world,” he says.

u Check Jensen Meeker out on Instagram  
@jensenmeeker and on SoundCloud.

By Jeremy Murphy

JENSEN MEEKER
THE INNOVATOR OF THE NEW YORK CIRCUIT

C
re

am
s, 

C
ou

rt
es

y 
of

 D
un

e 
B

lu
e



ELEANOR & HOWARD  MORGAN
LYNN & BRUCE SURRY
RIKI KANE LARIMER
in association with
LTV STUDIOS
present

Artists subject  
to change.

LTV STUDIOS 
75 INDUSTRIAL ROAD, WAINSCOTT

TICKETS LTVEH.ORG.
CABARET’S NEW HOME in the HAMPTONS

SEASON PREMIERE  
SUN, JUNE 28  7:30 PM

NORM LEWIS

SAT, JULY 11   
7:30 PM

ANN HAMPTON 
CALLAWAY

SAT, JULY 18   
7:30 PM

KLEA BLACKHURST 
BILLY STRITCH

SAT, JULY 25   
7:30 PM

ERIC YVES GARCIA  
MARIA ABOUS
Produced & Hosted  
by David Alpern

SAT, AUG 22   
7:30 PM

KT SULLIVAN,  
MARK NADLER,  
CHRISTINE PEDI  
STEPHANIE POPE

SAT, AUG 1   
7:30 PM

ERIC COMSTOCK  
BARBARA FASANO

Hosted by Laurence Maslon  
(WLIW Radio)

SUN, AUG 23   
7:30 PM
PAMELA  
MORGAN

SAT, AUG 29   
7:30 PM
DONNA  

MCKECHNIE

PRODUCED BY DONNA RUBIN  
& JOSH GLADSTONE

HSS26_Social_Life_Full Bleed_9.40x11.25_01.indd   1HSS26_Social_Life_Full Bleed_9.40x11.25_01.indd   1 6/17/26   3:16 PM6/17/26   3:16 PM



Social Life

224

P R O F I L E S

Joseph Hernandez has built companies, taken them public, 
chased breakthroughs in biotechnology and health care, and 
helped move diagnostic science closer to patients. Today, as 
founder and senior managing partner of  Blue Water Venture 
Partners, he is still doing what has defined his career: finding 
and backing ideas big enough to reshape industries.

“We built our fifth SPAC company,” Hernandez says. “We’re 
in the process of  executing acquisitions.” At the same time, he 
is also running for New York state comptroller, a dual track 
that reflects the worlds of  capital and public service that he 
has long co-inhabited.

But the origin story he returns to is not a boardroom, a trad-
ing floor, or a laboratory. It begins with a 7-year-old Cuban 

refugee and son of  a political prisoner arriving in the United 
States with little more than hope. 

His lifelong debt of  gratitude to the country that gave his 
family a second chance drives him, day in, day out. A proud 
product of  Florida public schools, he went on to earn degrees 
in neuroscience, molecular genetics, and microbiology, as well 
as finance and entrepreneurship, from the University of  Flor-
ida. He later completed graduate work in chronic disease epi-
demiology and biostatistics at Yale University, and is currently 
pursuing global health care leadership studies at the University 
of  Oxford.

Hernandez’s academic résumé is imposing, but it also ex-
plains the breadth of  his career. He is not simply a financier 

Joseph Hernandez and the Blue Water acquisitions team
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By Jeremy Murphy

JOSEPH HERNANDEZ
THE FOUNDER OF BLUE WATER VENTURE PARTNERS 

IS STILL BUILDING THE AMERICAN DREAM
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who found science interesting, 
or a scientist who learned capital 
markets. His professional jour-
ney began at Merck and contin-
ued at Affymetrix in Silicon Val-
ley, where he oversaw the launch 
of  a dozen diagnostic technolo-
gies. At Digene, he helped ad-
vance the commercialization of  
the first FDA-approved test for 
human papillomavirus, a mile-
stone in cancer prevention that 
helped lead to Digene’s acquisi-
tion by Qiagen.

Over time, Hernandez be-
came a builder. He has founded, 
invested in, and led more than a 
dozen biotechnology, health care, 
and technology companies, taking 
multiple companies public on the 
NASDAQ and NYSE and ringing 
the opening and closing bells on 
both exchanges. 

Through Blue Water Venture 
Partners, he has widened his 
search for companies and tech-
nologies. While health care remains central to his identity, he 
says he’s “focused on the areas that we see upside in growth, 
which are technology, artificial intelligence, robotics, avia-
tion, drone technologies, nuclear technology, and energy in 
general.”

AI, in particular, has captured his imagination. “Artificial 
intelligence is going to revolutionize the world,” he says. “In 
the next couple of  years, the impact of  the tools being gener-
ated by artificial intelligence will become far more visible.” He 
describes a near future in which AI agents can create busi-
ness lines, develop products, and market them with startling 
autonomy. “We’re going to have a super brain attached to us.”

Where others fear AI, Hernandez sees inevitability. “You 
can’t stop technology,” he says. “It’s like a fast-moving bul-
let train. You can either get onboard and get the benefits of  
these technologies, or you can get run over.” He compares the 
anxiety around AI to earlier technological shifts that initially 
frightened people but ultimately transformed society. “AI is a 
tool,” he says. “The people and the countries that lead with it 
will succeed. Those who don’t will be left behind in the dust.”

That vision also shapes his interest in energy. AI, he argues, 
will require enormous new capacity, from grid modernization 
to small modular reactors.

For Hernandez, opportunity also lies in the geopolitical situ-
ation. “The world is certainly chaotic,” he says. “It’s something 
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that can be capitalized on.” It is the language of  an investor, 
but also of  a refugee who understands that history can turn 
quickly, and that preparation matters.

That same sense of  obligation has pulled him toward public 
life. “I want to run it like a professional fund,” he says about 
taking on the New York state comptroller role. The office, he 
argues, has two essential responsibilities: the power of  audit 
and the management of  a pension fund he describes as “one 
of  the largest pools of  capital in the nation.”

His case is blunt. “New York’s headed toward a very, very 
bad fiscal situation,” he says. “We need people who understand 
finances.” His goal, he adds, is to improve performance and 
use the fund more strategically for economic development.

Ask him what connects the ventures, the science, the poli-
tics, and the pace, and Hernandez does not overcomplicate it. 
“It’s all balance,” he says. 

At home, Hernandez is the father of  Alexander, Sebastian, 
and Estella. Their futures continue to motivate him. For a man 
who arrived in America as a child with nothing guaranteed, his 
work is still about building a country worthy of  the faith he 
placed in it.

To learn more please visit:
bluewaterventurepartners.net
hernandezforny.com C
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By Sofia Marretta

HARRIET NEWMAN COHEN
TAKING CHARGE OF THE NARRATIVE

Harriet Newman Cohen is no stranger to success. At 93, she 
is a formidable presence in New York’s matrimonial courts, 
and her firm, Cohen Stine Kapoor LLP, remains a fixture in 
the city’s legal landscape, handling the kind of  complex di-
vorces that make headlines but require discretion. Her latest 
endeavor, Passion and Power: A Life in Three Worlds, a memoir 
published by Bloomsbury that hit bookstores this spring, is 
no exception. 

Cohen’s story begins at Barnard College, where she gradu-
ated in 1952 with a degree in Latin, a minor in music, and no 
intention of  pursuing a legal career. “I really, truly felt in my 
heart in those days that I wanted to be at home, I wanted to be 
a mother, I wanted to be the one who managed the household, 

I wanted my husband to succeed. That’s the way I felt in 1952,” 
she told Barnard College president Laura Ann Rosenbury at a 
fireside chat. The intimate discussion at her alma mater was a 
full-circle moment for her, highlighting how far she has come 
and how much the field has evolved.

After earning a master’s degree from Bryn Mawr College, 
she was devoted to homemaking. Though as the years passed, 
dissatisfaction crept in, and she decided it was time to carve 
her own path. Cohen told Rosenbury, “I realized I had to 
make a difference.” 

While Cohen was resolute on going to law school at 38, 
her mother expressed concerns. But ever determined, Cohen 
told her mother, “If  you feel that my marriage is so fragile 

Harriet Newman Cohen and guests
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that Phil is going to leave me if  I go to law school, 
I’d better go to law school because it sounds like 
I have a divorce coming.” With four daughters to 
support, Cohen enrolled in Brooklyn Law School, 
where she earned her J.D. with honors and joined 
the Law Review. 

In the 1970s, divorce law in New York was still 
very much a man’s world. Cohen describes her break 
into the field as “just fortuitous or divine or spiri-
tual in that I was in the right place at the right time.” 
She explained, “I had gone into law school at a time 
when the only woman you saw in the law school was 
the secretary.” Her memoir explores that era’s gender 
barriers with frankness and humor, tracing her evo-
lution from housewife to advocate. “I wanted to tell 
my story because the world I grew up in doesn’t exist 
anymore,” she said. “And I remember it all.”

By the 1980s, she was one of  New York’s most 
sought-after matrimonial attorneys, working on 
high-stakes cases involving powerful, wealthy cli-
ents such as Tom Brady, Andrew Cuomo, and 
Alison Stern. Now in her 90s, Cohen still practices 
law and mentors younger attorneys. She co-founded 
her current firm with her long-time partner, Martha 
Cohen Stine, who is her oldest daughter, and with 
Ankit Kapoor. 

Passion and Power is anything but dry legalese. It 
pulses with human drama and hard-won insight. 
She examines three cases in detail, each story under-
scoring the humanity behind the courtroom battles. 
“Stories are what the world is about,” she said. “My 
memoir is full of  stories.”

Her passion for the law and belief  in justice led 
her to tell her clients’ stories authentically. “I fall in 
love with my clients,” she said. “Their story becomes 
my story.” Her approach blends strategy and intu-
ition, serving as part general, part therapist. “When 
the seas are rough, I can’t break down. I have to keep 
the ship moving.”

Audiences have responded to the memoir with reverence 
and appreciation, praising Cohen for her strength and vul-
nerability. An Air Mail critic wrote, “Come for the stories 
about what can constitute a favorable outcome in a settle-
ment, and stay for the personal details about a life well lived 
and well loved,” while Pulitzer Prize–winning journalist Carl 
Bernstein commends her “elegance and grit,” calling the 
book “riveting.”

Cohen is continually finding ways to share her story. She 
will be attending the 22nd annual East Hampton Library 
Authors Night on August 8 to celebrate books and authors 
across all genres. As attendees mingle with the authors and 
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enjoy refreshments during the reception, they have a chance 
to get their copies of  Passion and Power personally signed. The 
premier literary event provides a space for Cohen to connect 
with those who have resonated with her journey. 

Harriet Newman Cohen’s Passion and Power takes readers 
through various seasons of  life, from the “man’s world” of  
the 1950s to the present, when the definition of  family is ever-
expanding. At an age when many would retire, Cohen refuses 
to step down. Her move into authorhood marks a new season: 
one where she is taking charge of  the narrative.

Cohen Stine Kapoor LLP 
csklawny.com C
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Harriet Newman Cohen, Martha Cohen Stine, Ankit Kapoor, and Nicole Margulis
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In the Hamptons, where expectations are high and experiences 
matter more than ever, one name continues to dominate the social 
scene—DJ CHEF.

Known as “the Chef  That Rocks,” DJ CHEF has redefined what 
it means to host a private event. Blending high-level culinary talent 
with live DJ performance, he delivers something far beyond a tradi-
tional dinner party or a DJ set—it’s an immersive, high-energy ex-
perience that turns any gathering into the highlight of  the season.

Today’s Hamptons clientele isn’t looking for basic. They’re not 
interested in trays being passed or a playlist playing in the back-
ground. They want engagement. They want interaction. They want 
a moment their guests will talk about long after the weekend ends.

That’s exactly where DJ CHEF comes in.
At the core of  the DJ CHEF experience is a seamless fusion of  

elevated comfort food, music, and live entertainment. As he cooks, 
he performs. As he DJs, he hosts. Guests aren’t just attending—
they’re part of  the show. From interactive cooking moments with 
the guest of  honor to crowd-hyping signature routines and high-
energy dance breaks, the experience builds like a live performance.

It’s this unique format that has made DJ CHEF a staple at 
Hamptons bachelorette weekends, milestone birthdays, private es-
tate parties, and high-end social gatherings across the East End.

“In a market where everyone is trying to outdo each oth-
er, DJ CHEF stands in a category of  his own,” says Chloe, a 
Hamptons event coordinator. “It’s not catering and it’s not just 

entertainment—it’s a full experience. Our clients consistently say 
it’s the highlight of  their entire weekend.”

With accolades including Food Network Champion, Top Chef  
Hamptons winner, and multiple Best of  Long Island awards, 
DJ CHEF brings serious culinary credibility to the table while de-
livering the kind of  energy typically reserved for a headlining DJ.

His signature moments—like the interactive dessert finale, com-
plete with sparkler candles, music, and a full crowd sing-along—
have become must-have experiences for clients looking to create 
unforgettable celebrations.

And while the food is undeniably a draw—featuring fresh, lo-
cally inspired ingredients and crowd-favorite dishes—it’s only part 
of  the story. The real magic lies in how everything comes together: 
the pacing, the music, the crowd interaction, and the feeling that 
something special is happening in real time.

In a place like the Hamptons, where luxury is the standard, 
experience is the differentiator.

And DJ CHEF has mastered it.
With a calendar that fills quickly each season and a growing repu-

tation as one of  the most sought-after entertainers in the region, 
DJ CHEF isn’t just part of  the party—he is the party.

DJ CHEF 
djchef.com
@djchefrocks

By Laura Hearst

DJ CHEF
THE HOTTEST NAME IN HAMPTONS ENTERTAINING
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As summer returns to the Hamptons, Seasalt at Solé East in 
Montauk is once again welcoming guests for the season with a 
refreshed culinary program, a new martini menu, and an atmo-
sphere that captures the relaxed sophistication of  life out east. 
Tucked beside the pool at the boutique resort, the restaurant 
has long served as one of  Montauk’s quieter dining destina-
tions, offering a retreat from the area’s more crowded scenes 
while maintaining a distinctly coastal sensibility.

Solé East continues to embody the vision established by co-
founder Dave Ceva, who describes the property as “surfer chic 
meets bohemian shabby chic.” The approach remains evident 
throughout the resort, where understated luxury, comfortable 
accommodations, and a welcoming spirit take precedence over 
formality. At the center of  that experience is Seasalt, a restau-
rant designed to feel less like a hotel dining room and more 

like the backyard gathering place that has become the heart of  
the property.

This season, Seasalt introduces what may become one of  
the summer’s most popular menu additions: the Hamptons 
Happy Meal. The offering pairs a lobster BLT with crispy 
French fries and an Aperol spritz, presenting a playful inter-
pretation of  a familiar classic. Equal parts indulgent and ap-
proachable, it reflects the restaurant’s ability to balance refine-
ment with the easygoing character that defines Montauk.

The menu as a whole continues to draw inspiration from 
Mediterranean coastal cuisine, emphasizing fresh seafood 
and seasonal ingredients. Signature dishes showcase thought-
ful sourcing and careful preparation, with offerings such as 
grilled tuna and monkfish finished with salsa verde highlight-
ing the kitchen’s restrained approach. The result is a menu that 

By Jeremy Murphy

SEASALT RESTAURANT AT SOLÉ EAST RESORT
BRINGING COASTAL ELEGANCE BACK TO MONTAUK FOR THE SEASON
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feels polished without becoming overly complicated, allowing 
quality ingredients to remain the focus.

Alongside the culinary offerings, Seasalt is expanding its 
beverage program with a dedicated martini menu featuring 
both classic preparations and seasonal variations. The new 
additions bring a fresh energy to the restaurant’s cocktail se-
lection while complementing the light, seafood-driven menu. 
Guests can also explore a curated wine list and a range of  
summer cocktails designed for afternoons by the pool and 
evenings beneath the stars.

The setting remains one of  Seasalt’s greatest strengths. 
Surrounded by gardens and positioned beside the resort’s 
pool, the restaurant offers a sense of  seclusion that can feel 
increasingly rare during peak season in Montauk. Live music 
accompanies both brunch and dinner service throughout the 
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summer, while weekend poolside DJs contribute to the prop-
erty’s lively but relaxed atmosphere.

What distinguishes Seasalt is not simply its menu or set-
ting, but the overall experience it creates. There is a sense 
of  ease that runs through the property, from the hammocks 
scattered throughout the grounds to the firepit gatherings 
and garden yoga sessions that have become guest favorites. 
It is a reflection of  Solé East’s long-standing philosophy of  
creating a home away from home for visitors returning sea-
son after season.

With its Mediterranean-inspired cuisine, refreshed cocktail 
program, and tranquil setting, Seasalt enters the 2026 season 
as a destination that feels authentically Montauk. Relaxed yet 
refined, it offers the kind of  dining experience that continues 
to draw guests back year after year.
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F O O D  A N D  W I N E

As July 4 approaches, our East End summer is in full swing, with 
long, lingering beach days, jewel-toned sunsets, and balmy evenings 
under the clearest skies. We welcome barbecues with live music, spec-
tacular fireworks—and Early American–themed cocktails, of  course!

Aside from the cool history, Colonial America was also a happy 
melting pot of  English, Dutch, German, and Caribbean spirits and 
drinking traditions. Hard cider was consumed widely throughout 
the colonies—even more than beer—while the whiskey and brandy 
we enjoy today became increasingly available as domestic distilling 
evolved.

Unlike our elaborate cocktails, however, colonists tended to im-
bibe simple mixed drinks, such as punches and toddies resource-
fully crafted with whatever ingredients were growing nearby. They 
used honey, molasses, and maple syrup (along with cane sugar) as 
sweeteners; mint, sage, thyme and rosemary for spice; and local 
fruits such as blackberries and peaches for flavor and garnish.

So here we go. The Rum 
Sling is probably the earli-
est known American mixed 
drink, and is absurdly easy 
to make:
•  2 oz dark rum
•  1 teaspoon sugar 
    or simple syrup
•  2 oz water
•  Freshly grated nutmeg 

Combine rum, sugar, and 
water in a glass, and stir un-
til the sugar dissolves. Add 

ice if  desired, then garnish with nutmeg. That’s it.
Then we have the Stone 

Fence, very popular in 
New England despite the 
unexpected, rather less than 
appetizing name. (I’m sure 
there is a good story there, 
though.) It’s also very sim-
ple to craft:
•  2 oz dark rum
•  5 oz hard apple cider
•  Apple slice for garnish

Fill a rocks glass with ice, 
pour in rum and hard cider, 
stir gently, garnish with ap-
ple slice, and enjoy!

Moving ahead in time, creative bartenders today like to fashion 
more modern, flavor-layered “garden-to-glass” spins on our early 
drinking culture, using elements that would have been found in 
Colonial-era gardens. This trend mirrors the broader farm-to-table 
movement that has transformed today’s culinary world. Created 
with fresh, locally sourced ingredients, the resulting libations are 
original, layered, and visually striking.

In this spirit, we present the Colonial Orchard Smash. This 
one is just a little more work, but well worth it:
•  2 oz rye whiskey or apple brandy
•  1 oz fresh apple cider
•  ½ oz honey syrup (equal parts honey and warm water)
•  2 fresh blackberries
•  1 thin peach slice (or apple slice when peaches aren’t in season)
•  3 fresh sage leaves
•  1 small sprig thyme
•  ½ oz fresh lemon juice
•  Crushed ice

In a shaker, gently muddle blackberries, peach slice, sage leaves, 
and thyme. Add whiskey or apple brandy, cider, honey syrup, lem-
on juice, and ice. Shake until chilled, double strain into a rocks glass 
filled with crushed ice, and garnish with sage leaf, thyme sprig, and 
blackberries. 

And there we have it. Choose your garden-to-glass cocktail of  
choice, and let’s all raise our glasses to our long, vibrant, American 
drinking history. Happy Fourth to all!

By Sharon Roth

SPIRITS OF THE FOURTH: GARDEN TO GLASS



NYC
1 16  E  60th St ,  New York ,  NY

tbar.nyc |  2 12 .7 72.0404

S O U T H AMP TON
268 Elm St ,  Southampton,  NY

tbar.sh |  63 1 .283.0202



Write your summer



memories here!
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COMING TO THE HAMPTONS IN SUMMER 2026
POLO MATCH & EVENT 
Saturday, July 18 & 25


