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GRAN COUPE

WHERE POWER
MEETS LUXURY.

BMWUSA.com

Competition Package Shown.
©2021 BMW of North America, LLC. The BMW name, model names and logo are registered trademarks.
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A HIGHER FORM OF REALTY

Saunders.com | HamptonsRealEstate.com | f ¥ ® BV

33 SUNSET AVENUE 14 MAIN STREET 2287 MONTAUK HIGHWAY
WESTHAMPTON BEACH SOUTHAMPTON VILLAGE BRIDGEHAMPTON
(631) 288-4800 (631) 283-5050 (631) 537-5454

26 MONTAUK HIGHWAY
EAST HAMPTON
(631) 324-7575

764-4 MONTAUK HIGHWAY
MONTAUK
(831) 668-2211

“Saunders, A Higher Form of Realty,” is registered in the U.S. Patent and Trademark Office. Please refer to our website for the names under which our agents are licensed with the Department of State. Equal Housing Opportunity.
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EXQUISITE LUXURIES
MADE FOR YOU

- JUDITH RIPKA
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DENNIS BASSO

HANDMADE IN NEW YORK CITY




AVAILABLE /AVAILABLE
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SCAN FOR b SCAN FOR
FULL LISTING ! FULL LISTING

COTCOTd]T If You Lived Here,
Gary R. DePersia You'd Be Surfing Right Now

Licensed Associate Real Estate Broker ~ Montauk. ONLY TWO LOTS REMAIN. An extraordinary opportunity has emerged at the edge of the ocean
m 516.380.0538 | gdp@corcoran.com on two 1 acre parcels, each sprawling along nearly 100" of beachfront and with each lot offering 180° views
to the Atlantic over Montauk’s fabled Ditch Plains. With Suffolk County septic approvals for 6-bedroom
houses, the fortunate new owner of one of these parcels merely needs a building permit to create something
of their own design from 5,800 SF over 6,000 SF with ample room for pool, spa and patios that would afford
epic views of the ocean from the first floor. If more property is needed to complete your Montauk vision, you
could combine 2 lots to create that coveted guest house or unique compound. With Montauk experiencing a
renaissance, this property is close to chic restaurants, beach bars, marinas, the Robert Trent Jones designed
Downs and even a private airport just a short drive away. With all this plus world class surfing beckoning at
the other end of your own beach-side staircase, your dream of that perfect summer awaits at the Montauk
Colony. Exclusive. Lot 3 - 44 Deforest Road $7.495M WEB# 870647

Lot 4 - 46 Deforest Road $8.495M WEB# 870650




SCAN FOR
FULL LISTING

13,000 SF Pondfront Estate Awaits on 1.5 Acres

Sagaponack. Gorgeous pond views are merely the opening chapter to the story that describes this singular 13,000+ SF residence on three levels of living
space that could not be reproduced today on these 1.5 perfectly coiffed acres in a private setting deep within Sagaponack South. Custom built by Michael
Davis Construction & Design for an exacting owner in 2010 with significant recent renovations, this 9 bedroom,11 bath country retreat has been further en-
hanced by Victoria Hagan Interiors creating the ultimate Hampton experience. Multiple common areas populate the expansive first floor that includes a gra-
cious living room under a 20" beamed ceiling warmed by its own fireplace, formal dining room and a large fully outfitted kitchen forming the heart and soul of
the home opening to informal living rooms on either side. The generous first floor master suite offers sitting room with fireplace, large sleeping chamber with
surround sound projection system, luxurious bath with heated floors and a pair of water closets as well as two walk in closets. Just past the four car heated and
air-conditioned garage, with lifts for two additional vehicles, finds an integrated pool cabana with adjacent bath that could also serve aa a bedroom for the
occasional weekend overflow. Separate staircases wind their way upstairs offering fortunate weekend invitees 5 light filled guest suites stretching from one
end of the residence to the other. A sitting room, well-positioned staff quarters and an office with powder room accessed by a separate staircase above first
floor master complete the second floor. Two staircases descend to a finished lower level that includes screening room, staff suite, gym with full bath, steam
shower, room for a sauna, a 2,200 bottle wine cellar, recreational areas and laundry room. Outside, the broad stone patios wrapping around the entire rear of
the residence, ingeniously cooled from beneath, play host to the built-in kitchen and allows ample room for al fresco dining and lounging around the heated
Gunite pool with spa and automatic cover while enjoying views over lawn to the swan dotted waters of Parsonage Pond. Amenities include Crestron, Lutron,
low voltage lighting, a full house Kohler generator and a 9 zone geo-thermal HVAC system. With a significant price improvement as well as proximity to ev-
erything that makes the Hamptons a world class destination, including an airport only minutes away, perfection in Sagaponack awaits. Contact us today for
further information or for your own private tour. Co-Exclusive. $14.5M WEB# 466591

Real estate agents affiliated with The Corcoran Group are independent contractors and are not employees of The Corcoran Group. Equal Housing Opportunity. The Corcoran Group is a licensed real estate broker located at 660 Madison Ave, NY,
NY 10065. All listing phone numbers indicate listing agent direct line unless otherwise noted. All information furnished regarding property for sale or rent or regarding financing is from sources deemed reliable, but Corcoran makes no warranty or
representation as to the accuracy thereof. All property information is presented subject to errors, omissions, price changes, changed property conditions, and withdrawal of the property from the market, without notice. All dimensions provided are
approximate. To obtain exact dimensions, Corcoran advises you to hire a qualified architect or engineer.
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SHINNECOCKPOOLS.COM
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EXTRAVAGANT NEW CONSTRUCTION
OPPORTUNITY WATER MILL SOUTH
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kitchen, i door lounge, fitness center/yoga studio,

home office, and full b m making entertaining opportunities
endless. In addition, this property is anticipated to feature a tennis

course and putting green. WebID 1902412 $19,950,000

JAMES GIUGLIANO 631-456-3567 jamesg@nestseekers.com

ESTATE IN OCEANSIDE COMPOUND
SOUTHAMPTON VILLAGE

This brand new +/- 8,500 sqff estate is anticipated to-be finished by the
end of July 2021. Roughly 1,000 ft from the ocean with private deeded
access, this property presents 7 bedrooms, 9.5 bathrooms, double
height ceilings, a movie theate, gym, heated gunite inground pool, and
pool house. $19,995,000

JAMES GIUGLIANO 631-456-3567 jamesg@nestseekers.com

BRESKIN DEVELOPMENT CUSTOM
NEW CONSTRUCTION

Ideally located in Bridgehampton, this post-modern, ‘gabled style
10,000 square foot (+/-) home on 3 levels includes eight bedrooms,
eight full bathrooms (two half baths), and a finished lower level. What
makes this stand out is their attention to defail and use of excepfional
finishes in each of their homes. Grand living room, den, formal dining
room and large first floor junior suite. The house includes five masonry
fireplaces, three inferior and two exterior, with herringbone fireboxes
and custom stone fabricated mantles, and the lower level of the home
contains an enclosed gym, a fully equipped screening room with theater
seating, and a finished sauna,/steam room. Stepping through the hidden
murphy doors is a private workspace finished in high gloss Farrow and
Ball and custom built-in shelving.

WeblID 1865347 $12,250,000

MICHELLE BRESKIN 917-751-0620 michelleb@nestseekers.com



THE GLASS HOUSE

em and custom \\ghﬁnq

and overlooks a

WeblID 1830758 $7,099,000

JACK RYAN RICHARDSON 631-278-9549 jackr@nestseekers.com
J.B. ANDREASSI 631-875-6323 jbandreassi@nestseekers.com

A MODERN WATERFRONT OASIS ON WOOLEY POND

In Southampton at the end of a private road sits KISMET, situated on Wooley Pond with open access to
Peconic Bay. | Built by the expert team of Cavallo Building, renowned Hamptons architect Siyu Liv, and
designed by award-winning Suzanne Kelley, this new construction boasts 7,800 square feet with three floors
of living space, a second-story pool, five bedrooms complete\with ensuite bathrooms, and multi-level patio
spaces that offer unobstructed water views. The outdoor spaceion the first floor is framed by a unique, see-
through viewing panel into the depth of the pool, and serves as the perfect perch for relaxing, entertaining, and
enjoying the bay's magnificent sunsets. The seatfing area comes complete with outdoor heaters, a fireplace,
and Lynx outdoor kitchen for alfresco dining. From here, anloutdoor staircase leads to the pool and Jacuzzi

on the second-floor deck. $8,995,000

PATRICK GIUGLIANO 631-312-7933 patrickgiugliano@nestseekers.com

SOUTHAMPTON, BAY AND OCEAN VIEWS

Located on Shinnecock bay, and close to the Hampton's finest ocean beaches, this property features

3,372 Sqfft-of impeccable design with 4 bedrooms and 4.5 bathrooms. This modermized new construction
is perfectly posifioned to display expansive ocean and bay views through floor-to-ceiling walls of glass,
outdoor terfaces, and a flawlessly positioned bayside pool. Most importantly the greattoom, family.room,
dining room, and kifchen all boast unmatched water views. The-spacious great room leadsto a exquisite
terrace with.a custom pool. WeblD-1898692 $14,995,000

JAMES GIUGLIANO_631-456-3567 jamesg@nestseekers.com

) NestSeekers

I' NTERNATI ONAL

THE HAMPTONS GOLD COAST, LI NEW YORK CITY NEW JERSEY

GREENWICH

NEW CONSTRUCTION ON KELLIS POND

Situated on one and’a half acres, south of the highway, newly constructed 6 bedroom, 7.5 bath, 5,200+/-
square foot with’spacious'mahogany deck overlooking the pond, private dock, and a lovely bluestone patio
surrounding”a custom” 18" x 36’ heated gunite saltwater pool and spa. This level also boasts a gracious
dining area and-iving room with endless views as well as a gas fireplace. The lower level features a media
room, home gym, kitchenette, full bathroom with walk-in shower, a second laundry room, and an aftached
2-cargarage. Also on this level is a family room with French doors that open onto the secluded and peaceful
backyard, additional bluestone patio and outdoor shower. WebID 1897821 $7,495,000

VINCENT ABBATE 631-848-3628 vincentabbate@nestseekers.com

JAMES GIUGLIANO 631-456-3567 jamesg@nestseekers.com

NESTSEEKERS.COM

MIAMI PALM BEACH BEVERLY HILLS LONDON PORTUGAL ASIA
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Sotheby’s
INTERNATIONAL RéAfLTY The BOdenChak Team

Creating Value Through Specialized Advice

Frank and Dawn Bodenchak are involved in
30-40 deals per year, making them one of the
most active Hamptons teams.

They pride themselves on knowledge,
experience, honesty, marketing, and work
ethic. They are tireless at seeking the best
results possible for their clients.

Dawn Bodenchak

Licensed Salesperson
646.382.4055
dawn.bodenchak@sothebys.realty
BodenchakTeam.com

Frank Bodenchak

Licensed Salesperson
917.968.9020
frank.bodenchak@sothebys.realty
BodenchakTeam.com

Real estate sold...
by real experts.

We are proud to be recognized by the 2021 REAL Trends &
The Thousand Rankings, as advertised in The Wall Street Journal.

Ranked #1 Sotheby’s International Realty Bridgehampton Office
Ranked #2 Sotheby’s International Realty All Hamptons
Ranked Top 10 Sotheby’s International Realty Nationwide

HAMPTONS BROKERAGES
BRIDGEHAMPTON 631.537.6000 | EAST HAMPTON 631.324.6000 | SOUTHAMPTON 631.283.0600 SOTHEBYSREALTY.COM



LEADING ADVISORS ON LAND PURCHASES & SALES, ZONING, LAND USE & BUILDING

Field and Pond Views, Water Mill
SOLD | LAST ASKING $12,000,000

199 Georgian Lane, Water Mill
IN CONTRACT | LAST ASKING $6,250,000

Wainscott Fields
SOLD | LAST ASKING $5,250,000

Open Green Acres, Sagaponack
SOLD | LAST ASKING $8,950,000

Highland Terrace, Bridgehampton
SOLD | LAST ASKING $6,400,000

Views of 30 Field Acres, Bridgehampton
SOLD | LAST ASKING $6,350,000

Beach Lane, Wainscott
SOLD | LAST ASKING $5,500,000

Fields on Two Sides, Water Mill
SOLD | LAST ASKING $6,200,000

Pond Front with Dock, Water Mill
SOLD | LAST ASKING $6,000,0000

—

=

Bridgehampton Acerage
SOLD | LAST ASKING $4,975,000

Overlooking Horse Farm, Water Mill
SOLD | LAST ASKING $4,800,000

Oceanfront Tract, Amagansett
SOLD | LAST ASKING $2,575,000

LEADING SELLERS OF NEW CONSTRUCTION

Trophy Estate, Sagaponack
SOLD | LAST ASKING $22,950,000

Barn Style on 6 Acres, Bridgehampton
SOLD | LAST ASKING $11,160,000

Modern with Tennis, Sag Harbor
IN CONTRACT | LAST ASKING $7,995,000

Brand New Modern, Water Mill
SOLD | LAST ASKING $12,500,000

Field Views, Bridgehampton
INCONTRACT | LAST ASKING $17,950,000

Barnstyle Modern, Water Mill
SOLD | LAST ASKING $11,395,000

Southampton Village 186 Water Mill Towd Road

SOLD | LAST ASKING $9,900,000

105 Heady Creek, Southampton
IN CONTRACT | LAST ASKING $8,750,000

IN CONTRACT | LAST ASKING $8,250,000

Bridgehampton Village,
SOLD | LAST ASKING $7,750,000

49 Robertson Drive, Sag Harbor
SOLD | LAST ASKING $6,750,000

18 Fairway Court, Sag Harbor
SOLD | LAST ASKING $5,950,000

Nothing compares.

© 2021 Sotheby'’s International Realty. All Rights Reserved. The Sotheby's International Realty trademark is licensed and used with permission. Each Sotheby's International Realty
office is independently owned and operated, except those operated by Sotheby's International Realty, Inc. The Sotheby’s International Realty network fully supports the principles of

the Fair Housing Act and the Equal Opportunity Act. All offerings are subject to errors, omissions, changes including price or withdrawal without notice.

SOTHEBYSREALTY.COM
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Luciana Pampalone, Red Hat | duoelegancia.com/luciana-totes
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Handcrafted with modern zest, Mayne & Co.'s The Modern Mimosa
is the Hamptons go-to drink of the summer,
made with sustainably grown Italian wine blended
with a splash of organic California orange juice.
Here’s to our friends, our family,
and the friends that become family.

MODERN

ip.com | @mayne_co
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July Fourth in the Hamptons is the place to be. The unmatched beauty of
its beaches and countryside is truly a treasure. Life-changing, I'm convinced.
Spend time here, slow things down a little, and detach from your smartphone.
You’ll see what I mean.

Of the many freedoms July Fourth represents, my favorite is freedom of the
press. Let us not forget the importance and the ideas of a free nation, and how
we reached where we are today. Freedom impacts our lives every day, and it’s
worth protecting.

This summer is special for Social Life Magazine, as we are celebrating 18 years
in print. Where did the time go? I don’t know. What started out as a simple
idea has evolved into a top publication of the Hamptons. I remember the long
nights my staff and I put in over all these years. Seeing how all the articles,
covers, and event photos come together to make an issue has made a deep
impression on me. Working on this magazine has shaped thoughts and ideas in
me, and has changed my life forever. ’'m looking forward to another 18 years in

print and great experiences and memories to come.

The most exciting social happening this month is Polo Hamptons. On Satur-
day, July 24, Christie Brinkley will host Polo Hamptons, a polo match and cock-
tail party in Bridgehampton. This will be the pinnacle event of the summer,
and I recommend attending, For more information, go to polohamptons.com

This holiday weekend is a great time to relax and spend time with family
and friends. Summer in the Hamptons is the perfect time to share life with
people who mean the most to us as well as to meet new friends — building
memories that can last a lifetime. The Hamptons offers the perfect setting for
celebrating life.

For some people, July Fourth marks the beginning of the summer. But not
for me. June is also a great time to be in the Hamptons! Turn the pages in this
issue of Social Life to see what you might have missed.

Happy July Fourth!

Justin Mitchell

SocraL LiFE



NILINFT!




28

LETTER

FROM THE EDITOR-IN-CHIEF

Devorah Rose, Nomi Ellenson Photography

“In early June the world of leaf and blade and
flowers explodes, and every sunset is different.”

John Steinbeck

Summer is in full gallop and the East End has hit its stride.
Towns and villages clamor with people on errands or taking
leisurely walks. Lattes and matcha green teas are enjoyed with-
out the obstruction of masks by many while others still choose
to be more cautious. On Coopers Beach it’s business as usual.
Everything feels bright and fresh, as if nothing had ever been
different and the specter in the rear view mirror feels further
than it appears (although the warning about its proximity is
in bold letters). There is a sweet relaxing distraction created
through the myopia of pretty habits. Many times, those mo-
ments are much needed.

Some believe that a siesta isn’t a privilege or luxury but a
birthright. We all deserve a good nap and a break from the
hustle and bustle. Would it be “woke” to call a nap by the pool
a form of resistance from a system of ceaseless movement?
I'm not an expert . . . but I do know this: If you need permis-
sion to put the phone down and enjoy a candy-colored bever-
age before closing your eyes or opening them wide to enjoy the
swaying leaves and blades and ever blooming flowers, here it is:
You deserve it.

These pages are for you.

Best,

Devorah

SocraL LiFE
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HOMEVISION

PROPERTY MANAGEMENT

We provide vacation rental management
services to give you, the landlord, peace

of mind leading up to and throughout your
renter’s stay.

Pricing
starting at $350 fixed fee plus $25/day”

“Indicated pricing is onl

ly for owners who subscribe to Home Vision's property management service

Guest
communication
and concierge
services
throughout

L

Post
departure
inspection

wsr7  Cleaning
upon
Y& departure

Pre-arrival
home
preparation

Greeting
upon
arrival

Call/Text: 631-301-2672
hv@staymarquis.com
wWWwWw.staymarquis.com
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Christine Montanti, Photography by Don Fitzgibbon

LETTER FROM THE SENIOR EDITOR

This month we celebrate the nation’s legacy, the Fourth of July,
in America’s favorite summer location- the Hamptons. While we
celebrate Independence Day festivities with family and friends
and give thanks for the freedoms and liberties fought for by the
first generation of Americans, we can enjoy needed relief from
many restrictions put in place due to the pandemic.

I can’t think of a more spectacular getaway destination than
the Hamptons to spend Independence Day. This patriotic holi-
day is enjoyed by many residents in the privacy of their exclusive
country homes or rental properties in the company of family
and friends. What better way to relish the pleasures of the pic-
turesque landscape on the East End than with traditional back-
yard barbecues, picnics, family reunions and leisure activities?
Since the Fourth of July is celebrated over an extended period of
two full weeks in the Hamptons, there is plenty of time to enjoy
the festivities.

Be sure to celebrate this summer kick off by soaking up the
sun on one of the many breathtaking Atlantic Ocean Beaches
covering almost 50 miles from Westhampton to Montauk. An-
other choice is to visit one of the charming villages where you
can enjoy outdoor seating at trendy farm-to-table restaurants
each with its own unique personality. Whether you spend the
holiday at a traditional patriotic event, parade, large gathering or
sporting activity, it is still a time to celebrate our nation’s inde-
pendence and be grateful that we call this amazing country, the
United States of America, our home.

Warm Wishes

Christine Montanti

SocraL LiFE
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THE NEW STANDARD IN LUXURY STONE

DESIGN ASSISTANCE . UNPARALLED QUALITY . DIRECT IMPORTER
MARBLE . QUARTZITE . QUARTZ . GRANITE . PORCELAIN

P P 5 “We needed 26 slabs to finish
: the master bath at a very expen-
sive waterfront home in South-
ampton. Fame went to lItaly to
source what we were looking
for. When the slabs arrived, they
were better than the photos.
Magnifico!”
— G BRUCE LIFTON,
LIFTON GREEN

“Fame Luxury Stone supplied
us with stunning stone slabs for
a luxury residence we recently
completed in the Hamptons.
From beginning to end, Fame
and her team provided an excel-
lent level of service and sourced
the highest quality of stone. We
look forward to working with her
again on our upcoming projects.”
. A ) —KYLE STOKKERS,

e : : : : STOKKERS & COMPANY

5 L

Lifton Green/JBialsky. David Scott Interiors

SCHEDULE AN APPOINTMENT TODAY
631.2371113 | FAMELUXURYSTONE.COM | INFO@FAMELUXURYSTONE.COM
103 HAYGROUND ROAD, BUILDING 2, WATER MILL NY




32

WATCHES

By JoNATHAN VALDEZ

July is buzzing with places to go and people to see from Southampton to Montank.
Show up on time and in style with one of these fabulous timepieces.

ULYSSE NARDIN

Stainless Steel with Leather Strap VACHERON CONSTANTIN
$18,700 Platinum with Alligator Strap
London Jewelers $51,000

Vacheron Constantin
28 East 57th Street
212.317.8964

2 Main Street, East Hampton
631.329.3939

PIAGET HERMES
18k White Gold with Diamonds Stainless Steel with Diamonds and Silk Strap
and Alligator Strap $14,500
$18,700 Hermes
Piaget 691 Madison Avenue
611 Fifth Avenue 212.751.3181
212.753.4000

SocraL LiFE



Rare Aolex Submariner Rare Rolex Submanner Rare Rolex Daytona Rare Rolex Peps| Rare Rolex Exclorer
rof. 5513, circa 1970 ref. 16610LV, circa 2004 ref. 6262, circa 1969 ref. 1675, circa 1966 el 1M S e <

Ghost Bezel, Rare Non Serit Fonl Kermit, Flat 4 Newman Dial Exquisite Patina Explar&l?lii:g\hgsg.;,:grlin&

Exclusive Southampton Watch Event
“From Vintage to Contemporary”

Friday, July 1+ Saturday July 2. 11:00-6:30
Sunday, July 4 + Monday July 5, 11:00-5:00

Featuring Rolex + Patek + AP + Cartier

g d{-
)
AWARD-WINNING JEWELRY DESIGNER
Bespoke | Collections | Diamonds = Estate  Rare Timepieces | Fine Art

SOUTHAMPTON | 10B Jobs Lane 631-400-9800

glennbradford.com
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JEWELRY

By JoNATHAN VALDEZ

For many the summer truly starts on the Fourth of July weekend.

This year we're more thankful than ever for the freedon: to roam about ont East.
I#5 officially time to put on the rit and gtz and shine like the fireworks-lit sky!

MIKIMOTO CHANEL
18k White Gold with Pearls 18k White Gold with Diamonds and Peatls
$19,000 $14,300
Mikimoto Chanel
730 Fifth Avenue 15 East 57th Street
212.457.4600 212.355.5050

BUCCELLATI

CHOPARD
18k Yellow Gold with Diamonds 18k Yellow Gold with Diamonds
$61,000 $15,400
Buccellati Chopard
714 Madison Avenue 709 Madison Avenue
212.308.2900 212.223.2304

SocraL LiFE
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SHOPPING

By GREGORY DELLICARPINT JR.

These shops offer an array of items for any occasion.
W hether it’s a walk on the beach or an evening painting the Hamptons red,
these three shops know how to cater to your needs.

LOVESHACKFANCY
This charming shop, founded by Re-
becca Hessel Cohen, is located in a
converted 1780s farmhouse on Main
Street in Sag Harbor. The brand orig-
inated from Rebecca’s desire to de-
sign the perfect bridesmaid dress for
her own ethereal summer wedding at
her family home in Bridgehampton.
From an initial collection of hand-
dyed silk dresses, LoveShackFancy
quickly gained a dedicated following
for its charming pieces that whisper
of dream escapes and special mo-
ments. The shop includes custom
sweaters from Lingua Franca, stun-
ning saris from India, sandals from
Loeffler Randall, bags made in Mo-
rocco, and the namesake brand
LoveShackFancy sandal in partner-
ship with the United Nations Ethical
Fashion Initiative.
117 Main Street, Sag Harbor

KIRNA ZABETE
This East Hampton shop is a little slice of

magic. The summer shop carries brands like
Dolce and Gabbana and Chloé, and it pres-
ents trunk shows for super chic indie labels.
If you’re looking for a unique experience, you
can head to the website for details about the
full list of summer events.
66 Newtown Lane, East Hampton

GURNEY’S MONTAUK SHOP
Gurney’s is more than a hotell The folks
at Gurney’s have created a charming beach
shop. Brands include the hotel’s signature
line as well as Cire Trudon, James Perse, Gar-
rett Leight and Panama Hats. The hotel’s full-
service salon also features a curated selection
of multi-use products and supplements used

by Kim and Khloe Kardashian.
290 Old Montauk Highway, Montauk
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SHOPPING

CHRISTIAN LOUBOUTIN

UNVEILS THE FIRST SOUTHAMPTON POP-UP BOUTIQUE

BY MARSIN MOGIELSKI

Christian Louboutin

hristian Louboutin announced the debut of its first

Southampton pop-up boutique. The 1,200-square-foot
space featuring both the women’s and men’s collections, is a
nod to the designer’s eclectic aesthetic, infused with the spirit
of a seaside holiday.

A hybrid between a traditional beach house and Christian
Louboutin’s first boutique on Galerie Véro-Dodat in Paris,
the pop-up is imagined as a romantic hideaway immune to the
passage of time — an airy yet intimate space. The salon fea-
tures cozy nooks where women feel like they are in the home
of a friend who loves them and knows them well. At the en-
trance, shelves are suspended by fisherman’s ropes, and striped
blue sofas offer tribute to the nautical spirit of the season.

As an extension of the designer’s past collaborations with
the French artist Jean-Vincent Simonet, Christian Louboutin
commissioned the photographer to design a striking wallpaper
in his signature impressionistic style for the new pop-up. The

SOCIALLIFEMAGAZINE.COM

illustration depicts distorted silhouettes of women’s and men’s
shoes, blended with whimsical florals and pastel colors.

In addition to a full selection of spring/summer 2021 de-
signs, the Southampton pop-up offers several exclusive styles.
A day-to-night favorite, the Almerio wedge in caramel-colored
leather, is complemented by Nicol is Back, a satin mule. This
elegant evening style features striped ribbon straps and is of-
fered in two different jewel-tone variations, emerald and deep
burgundy.

The boutique also offers an exclusive three-piece capsule
collection, comprising a handcrafted his-and-hers flat suede
espadrilles and Loubishore, a woven tote in panorama, a soft
summery blue shade.

Christian Louboutin
us.christianlouboutin.com
53B Jobs Lane, Southampton
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FASHION
SANDACLOU AQUALLIA LooriNgA ToE PLUME
100 mm 45 mm 100 mm
CALFE, BLACK CALF DIAMS / NAPPA LAMINATA, SILVER VEAU VELOURS, SPECCHIO & PATENT TIVOLI, VERSION MULTIT

AN EXCLUSIVE LOOK
LOUBOUTIN

FALL/WINTER 2021

By MARSIN MOGIELSKI

FRANGIBUS So KATE
TOILE CL PRINT, CALF PARIS & SPIKES MIX 120 mm
45 X 35 X 21 em, BEIGE-BLACK, SNOW & SILVER PATENT PSYCHIC, LOUBI & LINING PSYCHIC
FRANGIBUS SoCIAL LIFE

TOILE CL PRINT. CALT PARIS &k SPIEES MIX



FASHION
Eric SLING EsPABOAT
70 mm - FLAT
PATENT OH XTIAN MULTI NICKEIL TOILE, OBSCUR

ELisA BAGUETTE
PATENT LEATHER / METALLIC LOCK 19 X 11 X 5 cm
SPLASH / SPLASH

MOCALAUREAT
FLAT Lock Wooby
PATENT PSYCHIC FLAT
LOUBI, LINING PSYCHIC & WHITE PATENT LUDWIG & BIANCO

ParaGgaYA LEVITA EvLisa MINI AFRICABA
100 mm CREPE SATIN TAROT, SPECCHIO TAROT & STRASS
CALE, KID, PATENT PSYCHIC, SPECCHIO, NAPPA,
LAMINATO & METAL PLEXI ZEPPA, VERSION MULTI

SOCIALLIFEMAGAZINE.COM christianlouboutin.com
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By GREGORY DELLICARPINI JR.

Midriff Medley

Showing off your middle region is all the rage this season. From crisscross patterns to bold bralettes,
the barely there look it rumvays around the world. Pair the look with a baggy pair of jeans for a casual day look.
Or go for a silk crop-top styled with a black skirt for a sharp evening ensemble. Designers from V ersace
and Christopher Esber fo | ictoria Beckbam and Jacquenus proved that this trend is here to stay.

Christopher Esber, Summer 2021

Jacquemus, Summer 2021 Versace, Summer 2021
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GETTING DRESSED AGAIN

By Forint COPELAND

After a year of lockdowns, Zoom calls, and sweatpants,
the idea of getting dressed again may feel daunting, Even
the most style-savvy among us have felt overwhelmed by a
dinner party invite or in-person meeting, However, anxiety-
provoking opening up our closets may be, each of us has been
presented a rare opportunity to reinvent ourselves by way of
personal style.

I know a thing or two about reinvention. In 2010, I started
my namesake design house in New York City. Since then, I
have written a best-selling book about finding my way in fash-
ion and pivoted to a new business venture — The Fotini Fac-
tor, a style consultancy agency with a focus on personal-brand
enhancement.

For me, the past year has served as a reminder to slow down
and live thoughtfully — something I believe can (and should)
translate directly to how we dress and present ourselves. We
communicate our stories and personalities, ultimately, through
what we wear, and there has never been a better time to for-
get the rules. If you’ve never worn a certain style because you
were afraid you couldn’t pull it off, I'm here to tell you — as I
tell all of my clients — that confidence is the most powerful
accessory. If you feel stuck or discouraged, look for inspira-
tion from your favorite style icons, and channel that energy.

It is important, also, to not get too caught up in the trends.
Fast fashion is not only harmful to the earth, it can sometimes

cause us to lose our sense of individualism. Embrace your sil-

houette and unique self; invest in well-made garments that will

not only last a lifetime, but reflect the message you want to
share with the world. Are you polished and professional but
have a fun side? Incorporate pops of color into your blazer
collection. If you love to be cozy but have a packed social calendar,
the right athleisure can be both elevated and chic.

I believe that we all have a personal brand, but it can be difficult to
understand how to communicate that brand through fashion. In an
age where social media dictates trends, many people succumb to the
pressures of dressing like everyone else. But, when it comes to get-
ting dressed, you must always stay true to yourself, whether you are
going to SoulCycle at The Barn to spin with Stacey Griffith or going
to sunset cocktails at Coopers Beach or even dinner at The Palm. If
you feel amazing, you will look amazing, It is really that simple.

ABOUT FOTINI COPEL.AND

Fotini Copeland is a best-selling author, style expert, and founder
of The Fotini Factor, a style consultancy firm that offers personal
brand enhancement. A lifelong entrepreneur and designer with an

SOCIALLIFEMAGAZINE.COM

expertise in corsetry, Fotini launched her namesake line in 2010,

and quickly became one of the most sought-after New York fash-
ion houses of the moment. Her designs have been highly regarded
on the runways at NYFW, The Met gala red carpet, and beloved by
iconic celebrities like Amy Poehler and Kendall Jenner.

After years in the fashion industry, Fotini decided to pivot, using
her experience designing for women to launch her new business ven-
ture as a personal brand consultant. The natural progression from
designer to style strategist enables her to help women identify the
style that best represents their personal brand. Her focus is on fash-
ion, demeanor, design, and expression capability — and most impor-
tantly, inspiring women to be the best version of themselves.

P For more information, visit thefotinifactor.com
ot follow along on social media @thefotinifactor.
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ACCESSORIES

By GREGORY DELLICARPINI JR.
Summer Yellow

Channel the warm yellow sun this season with a bold golden accessory. Go for a bright and buttery look and style yellow Christian
Louboutin heels and Barocco patterned | ersace socks with an ocher-colored Prada dress. Add a subtle pop of sunshine to your outfit
with a Bottega Veneta bag and yellow -and- white rubber drip earrings by Ottolinger. The sun never has to set this summer.

Versace
White Barocco Socks
$225

Bottega Veneta
‘The Shoulder Pouch’ Bag
$2,800

L]

Etro, Summer 2021 Christian Louboutin, Yellow So Kate 120 Heels, $695

SocraL LiFE



Shop our online store or schedule an appointment
OPTYX.COM or 1-877-472-6945

EAST HAMPTON NYC HUNTINGTON WHEATLEY PLAZA PORT JEFFERSON PORT WASHINGTON WANTAGH WOODBURY
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ACCESSORIES

By GREGORY DELLICARPINI JR.

Gucci
White GG0990 Sunglasses
$635

Ottolinger
Yellow & White Rubber Drip Eatrings
et $415

Prada, Summer 2021 Saint Laurent, Yellow Croc Logo Card Holder, $375

SociaL Lire
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FASHION

THE MALE BAG

By ANTHONY MICHAEL

Zimmerli

Likely one of the most enduring and
famous luxury brands in the world,
this Swiss purveyor of high-end men’s
undies turns 150 this year. They’ve
aged wonderfully, which is why the
undergarments land at the top of ev-
ery “best of ” list. The 252 Royal Clas-
sic makes ours. $95, zimmerli.com

Acqua dell’Elba
Arcipelago Uomo

Let your senses trans-
port you to Italy with
Mozzafiato’s
dell’Elba
Uomo cologne. Sweet

Acqua
Arcipelago

and woody notes cre-

ate a vacation for the
mind. Poke around the |
exceptional Mozzafia-
to site for other Italian
favorites. Ours? Matvis
toothpastes and Rudy
Man Bath & Show-
From $104,
mozzafiato.com

er gel

|'M.Q|.IA:
11} 1

Alex Crane

Overwhelmed by all the so-
cial ads hawking the perfect
tee? Don’t drift. Alex Crane
is still tops. Try the linen
Sun tee. $55, alexcrane.co

ELBA
e A

LR Y

Dandy Del Mar

Refining the art of leisure, Dan-
dy Del Mar’s terry cloth Tropez
Sets bring retro back in a way
that makes fashion sense. Gau-
cho terry cloth shirt ($109) and
short ($69). dandydelmar.com

Dagsmejan

Reinventing  sleepweat,
Dagsmejan offers highly
breathable (and sexy) Stay
Cool pajamas. Stay cool
when nights are hot. From

$85, dagsmejan.com

Fourlaps

You don‘t need a parade for
Pride. Show yours with a special
edition tee and support the Het-
rick-Martin Institute for Pride.
$50, fourlaps.com

Tani

The luxury brand that makes good lo-
cally, Tani will donate all July proceeds
from the limited edition boxer brief
collection to North Shore Animal
League America. $145, taniusa.com
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MODULAR PADDLE SPORTS

GRS GEBY

MODULAR PADDLE BOARDS

ROBYN FREEDMAN PHOTOGRAPHY @GRANDBLEU72EVERDREAM

SNAP ME IN 60 SECONDS

AN INCREDIBLY EASY WATER SPORT TO LEARN JUST GOT EASIER!

Easy Eddy is a fun and innovative way for anyone to paddle-board. It's
the one sport where all ages and finess levels learn very quickly. It literally
takes only a few hours to become an expert paddle-boarder. The Easy Eddy
boards are USA-made with 10% recycled material, and every board is 100%
recyclable — making them eco-riendly and yet indestructible.

Easy Eddy is known in the Olympic 'SUP" World as stand up because a
paddle board offers its rider a full body workout while relaxing in the pictur-
esque beauty of nature.

A yearround water sport, the experience of paddle-boarding is for every-
one of all ages to enjoy, and can be done in an ocean, lake, river, pond, or
swimming pool. The Easy Eddy lightweight board makes this sport a dream
for paddle boarding, wake boarding, light surfing, yoga, and fitness.

lts snap system assembles/disassembles info three lightweight pieces, mak-
ing this the most convenient paddle board on the market today. It fits in a trunk
orin a car, taking up very litle room and fravels easily in its roller bag. With a
fold down fin, it transports the Easy Eddy way. Lock to set up, unlock to store.

Easy Eddy paddle boards have a waterproof hatch on the footboard
fo store keys, money, sunscreen, phone, towel, and even a snack. Whether
you're wake boarding or light surfing, the innovative thread insert for camera
mounts allows you to shoot memories to last a lifetime.

Now that your water sport fun just got easier, take it with you when you
travel. Easy Eddy paddle boards can be checked on flights too. Paddle your

way info summer.

YOU'RE A STANDUP PERSON GIFT CARDS AVAILABLE. EVERY BOARD SOLD HELPS TO KEEP THE ENVIRONMENT CLEAN.

EASYEDDYPADDLEBOARDS.COM 978.401.2267

#internationalboatshows

#easyeddypaddleboards

#snapmein60seconds




BEAM YOUR
WAY T A _\“""*. ) )

CL EANER
HON

Advanced technology which targets on eliminating dust &
allergens for better breathing.

The motor unit is located away from the living area so you can

quietly vacuum without disturbing your family’s activities.

Lightweight and ergonomic for easy maneuvering around

your furniture.
Choose Beam Central Vacuum, a healthy and smart investment

for you and your family.

beamvac.com



MEN THAT TREND

By MJ PEpONE

M] Pedone is the founder & CEO Indra Public Relations
@M]_Pedone | @indrapublicrelations | indrapt.com

eat the traffic with these great wheels as you ride to the Fast End’s
beautiful beaches, restaurants, vineyards, charity events, art shows,
friends’ homes, and more. Plus, you can enjoy the fresh air!

CAN-AM OUTLANDER 450 / 570
Remarkable comfort and capa-
bility for all riders. The perfect
blend of efficiency, perfor-
mance, and price. Engineered
with the strength, features, and
build to never let you down.
$6,299, can-am.brp.com

VARLA EAGLE ONE ELECTRIC SCOOTER
With this dual motor 40mph scooter, you're free to

conquer all terrains and feel the charm of nature.

2021 KTM 390 ADV
The KTM’s 390 platform has been an incred-
ibly successful addition to the Ready To Race
brand’s lineup equipped with crash bars, a skid-
plate, handguards, and numerous other off-road

What better way to zip around town or the beautiful
backroads. $1,599, varlascooter.com

CANNONDALE ADVENTURE
NEO3 EQ

des. $6,199, ktm.

upgrades. 36,199, ktm.com Every day is an adventure. An electric bike built for the town

pathways, the great open roads, beautiful backroads and the

city streets. You are just one ride away from a good mood.
CANNONDALE SE 1 $3,000, cannondale.com
A mountain bike built to raise your
..... game and ignite a passion for
1 the trail. Designed for the
mountains and ready for
anything from low-impact
trails to gravel roads to a
leisurely ride.
$2,200, cannondale.com
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Equus Collection: Pavé

TONE SOURCE

Stone Source is a design-driven company with a curated selection of the world's finest natural
stone and tile including, porcelain, ceramic and glass.

g
) -

Equus Collection

Stone Source Original, Equus, captures the powerful elegance and kinetic energy of nature’'s most noble beast, the horse.
The subdued color palettes undulate like the natural beat of the rise and fall of this great animal’s stride.

Experience Equus on our NEW YORK EASTHAMPTON NEW JERSEY

website and on Instagram 215 PARK AVE. SOUTH 34 PARK PLACE 350 STARKE RD.
stonesource.com NEW YORK, NY 10003 EASTHAMPTON, NY 11937 CARLSTADT,NJ 07072
@stonesourcellc 212.979.6400 631.324.7497 201.549.7400

SCAN ME
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Top by RED CARTER
| Skirt by UETOILE SPORT
Sunglasses by ANNE






Top by LETOILE SPORT
Skirt by CACHAREL

(right)
Dress by JosErH
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Bag by ALpO —
Sunglasses by STELLA MCCARTNEY —_ -
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Dress by BONALDI

(right)
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Dress by PATBO BY PATRICIA
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Skirt by MANOKHI

(right)
Dress by 2ND DAy
Swimsuit by RED CARTER













Swimsuit by RED CARTER -
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Swimsuit by RED CARTER

(left)

Swimsuit by RED CARTER
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Swimsuit by RED CARTER

(right)
Swimsuit by RED CARTER















(left)
Shirt by AMEHL,
Swimsuit by RED CARTER



Photography by NESTOR BURMA
Commissioned by Justin Mitchell for Social Life Magazine

Styling by GREGORY DELLICARPINI JR.

Hair and Makeup JoSE ROSELLO JR.
for Angelo David Salon | T3 Micro

Model, HAZEL at Fusion Model




THE PERFECT “FACE” S
JRY. PERFECT CONTOUR. PERE |

EXPLORE OUR TREATMENT OPTIONS 212-772-3411
WWW_HAZELTHEBEAUTYRN.COM THE BEAUTY RN INSTAGRAM: @HAZELTHEBEAUTYRN
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THE HOT LYSST

By Lyss STERN

What’s hot? What's in? What'’s #fabul YSS ¢
Lyss Stern, a NYC best-selling anthor and the founder of Divamoms.com
is at the forefront of style, trends, and the must-have nows.
Lyss gives moms and expectant moms the scoop on Instagram @ diva_moms

FOR #DIVAMOMS

Venchi Valery jos.eph
CHILL OUT
Nix that summer diet and cool off with an authentic Italian gelato
from Italy’s finest chocolatier and gelato maker: Venchi (Columbus
Circle and Union Square locations). Make sure to try two new fla-
vors, pineapple coconut and banana split — or if you’re watching
your waistline, there’s a new 50 percent less sugar strawberry gelato
that’s divine. us.venchi.com

HAIRY SITUATION

If youre sick of doing your hair yourself, then check out celeb-
rity hairstylist Valery Joseph. His full-service salon — located in
Bridgehampton — offers both indoor and outdoor services in
a posh and chic setting. The hair guru’s team specializes in hair
straightening treatments, extensions, and color. If you want to look
fabulous before a night out on the town, his signature beach waves
paired with a natural makeup look is a must. If you don’t want to
leave the pool, Joseph’s team is more than happy to travel to you
seven days a week! Prices vary; for appointments and availability
call 631.537.8967. valeryjoseph.com

WORKOUT WARRIOR
In need of some me-time? Pulse by Julie D is a membership lifestyle
community founded by the SoulCycle senior instructor Julie Dermer.

Julie Dermer

She’s created a workout to empower and motivate people. The class
focuses on the core, and the small effective moves tone and shape
the body and mind. Not only are the playlists fun and upbeat, but
you don’t even need any equipment to participate. Pulse membership
is $40/month. pulsebyjulied.com

BAG LADY

Bigger is better sometimes. THINKROYLN took everyone’s fa-
vorite Wingman bag and grew it into the Big Mamal! It’s edgy and
effortless for when you need more room for a long weekend or a
really long day. The horizontal quilted fabric is extra cozy and light-
weight. The sporty handles can be carried or worn on the shoulder.
It comes with a detachable guitar strap and a signature embossed
canvas bottom. #fabULyss beach tote thinkroyln.com

BEACH BUM

Lido is a summer lifestyle brand that creates products designed
to make summer more enjoyable, stylish, and sustainable. With a
lightweight, compact, and patented design featuring a full backpack
and cooler functionalities, Lido’s perfect beach chair is the only
thing you need to bring, by foot or bike, to the beach. #fabULyss
beach chair, $195. lido.co
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Yoga Pant
Nation

BEACH BOOK

Need a good beach read? Laurie Gelman, the author of Class Mom
and You ve Been V'olunteered, has a new book, Yoga Pant Nation — a novel
about how a mom named Jen Dixon tries to be the best parent, all
while trying to become a spin instructor. This book will certainly keep
you entertained — especially for moms who can relate to Jen’s ups
and downs. $13.99, amazon.com

COLORFUL COLLECTION

Always look fashionable with these colorful and personalized products
from Lana Platin Creative. Just in time for summer, a hand-embroi-
dered rainbow camp crew neck is available, and you can add a camp,
a person’s name, or a meaningful word to the apparel to make it even
more special. Choose from bandana bangles, bandana bucket hats, rain-
bow knee socks, and so much more. One thing is for sure: your ward-
robe will nevet be boting. etsy.com/shop/lanaplatindesign

TRENDY TOTE

In need of the perfect bag to carry around? Look no further! The
new It-bag from Rachel Cagner is her exclusive bandana tote, ideal
for a road trip or just a getaway to the beach. The vintage bandana
fabrics come in a wide range of colors that will have you standing out
— in a good way. $85 and up. rachelcagner.com

CALMING CHOCOLATE

Objective Wellness, a clinically-backed supplement brand, launched
Sweet Calm chocolates. The stress-relieving dark chocolatey bites,
soothe and relax your mind while reducing occasional irritability.
That’s thanks to the ashwagandha, which helps to promote a sense of
calm, and the magnesium supporting healthy brain, nerve, and muscle
function. $40 for a bag of 30 pieces, objectivewellness.com

SOCIALLIFEMAGAZINE.COM

BLISSFUL BEVERAGE
This is not your average drink! SESH is a low-calorie, low-carb, and

zero-sugar hard seltzer beverage with the genuine flavor of a tradi-
tional cocktail. Zeke Bronfman and Nate Medow founded the com-
pany to combine authentic taste and low sugar to make one awesome
concoction. SESH comes in four cocktail flavors: Gin & Tonic, Mo-
jito, Moscow Mule, and Paloma. Starts at $29.99, drinksesh.com

HANDY HATS

Shady LLady — a new company and hat line founded by a woman
for women — is about to be your new obsession. Shady Lady’s
founder, Allyson Mandelbaum, designs hats and caps made with
the softest, most comfortable materials around and made to fit
a woman’s head. No more wearing ill-fitting men’s caps! Instead,
cover up with a patterned beach hat, or opt for a funky and cool
baseball cap. A portion of profits goes to cleaning up beaches. $26
and up. shopshadylady.com

BOBBY-DAZZLER

Jumpstatt your summer soirées with this #fabULyss Tears of Joy
ring from Ella Bartlow. This fashionable 24k gold-
plated ring is adorned with a vintage, tear-
drop shaped cabochon crystal, and is
handmade in Greece. We simply love
the fact that the size is adjustable.
&< Dress it up or dress it down. It’s the
\ perfect accent regardless of the oc-
casion. This collection also features
matching earrings and necklaces, which
are equally stunning and versatile. $120,

ellabartlow.com
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FOR KIDS

h /
CENTERED CHILDREN

Help your kids find their “om” by gifting them some products from
Mala Collective’s new children’s meditation line called Little Buddhi.
The brand designed the collection for busy minds and busy bodies, and
it’s perfect for kids who are 2-9 years old. Choose from a selection of
cuddly character meditation cushions, ultra-soft blankets, and calming
guided meditations to help kids focus, stay grounded and connect to
their emotions. Additionally, the company offers online educational re-
sources like meditation videos, breathing exercises, and more. Starts at
$88, malacollective.com

BATHING CUTIES

This summer, match with your little one by buying Minnow Swim’s and
Stoney Clover Lane’s new limited-edition swimwear collection. For the
first time, the two brands partnered to create an exclusive swimsuit line
for women and children. Choose from adorable designs, such as a water-
melon gingham smocked one-piece or a lavender gingham ruffle sleeve
bikini. The suits are feminine, flattering, and the perfect way to twin with
your tot. Prices vary. minnowswim.com & stoneycloverlane.com

FUN IN THE SUN

The new SPF collection from Kristen Bell and Dax Shepard’s afford-
able but premium family brand, Hello Bello, is reef-friendly and water-
resistant for up to 80 minutes. It uses just one SPF ingredient: zinc oxide
— the only FDA-approved sunscreen ingredient that protects against
all three types of UV rays: UVB, UVA2, and UVAL. It contains sooth-
ing and moisturizing organic shea and cocoa butter, organic coconut oil,
organic calendula, green tea, and avocado. Please don’t feel guilty about
stealing some from your kiddo, either, since it’s great for adults and chil-
dren. $9.78, hellobello.com

MEET A MOMPRENEUR
Lindsey Peers bought The Craft Studio when she was 21, and
since the *90s she has grown the brand to national recognition,

with events and classes going way beyond Manhattan, and has
been featured on The Drew Barrymore Show and Today. From parties
in her studio to go parties, corporate partnerships, school pro-
grams, and more, the company has created memorable experi-
ences, like building chocolate houses or making hoodies for tod-
dlers, kids, and even adults. The company recently created over
150 crafts for kids of all ages, with seasonal options and some
great everyday mainstays. Parties, classes, and workshops via vid-
eo makes it easy for kids to join classes just by turning on a device
— or getting a box sent to them in the mail. craftstudionyc.com
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INFLUENCER
ELENA TARANINA

GLAMOROUS GEMSTONE FRAMES
FOR YOUR APPLE WATCH

By EvrizaBeTH ELSTON

The summer’s hottest ac-
cessory for the fashion-
forward is the 18k gold and
gemstone frame for your Apple
Watch from the fashion in-
fluencer Elena Taranina. Her
frames are new and exclusive to
the U.S. market.

Bring the boldness of gem-
stones into your life to influ-
ence your luck in business and
your love life. Choose the right

gemstones based on your as-
trological chart, mood, and look.

The Apple Watch custom frame can be made with any gemstone.
You can choose from black or white diamonds, emeralds, rubies,
and sapphires. The frame can be designed for any size Apple Watch,
with a starting price of $4,100.

Taranina, who resides in London, considers herself a citizen
of the world. The talented fashion influencer has been involved
with luxury products for many years. From designing a capsule

collection to owning a
trendy jewelry shop in
Geneva, she has had an
eye for new stylish trends.

Taranina has become
such a success that her
LenLenStyle fashion blog
reaches more than a half-
million loyal followers on
Instagram. Her fans fol-

low her fashion advice
while admiring her glam-
orous life. The blog makes
sure that you have the tools to look chic on any budget. Elena knew
that many of her followers enjoy a healthy lifestyle. Because fitness is
a significant part of their lives, she thought: Why not glamorize fitness.
That’s when she created the Apple Watch frame. Elena Taranina says,
“Let the magical frame be your talisman . . . Enter with light.”

LenLenStyle
lenlenstyle.com/stote
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CALGON

By Lyss STERN
BeST-SELLING AUTHOR OF MOTHERHOOD Is A B#TC

Lyss Stern, Photography by Neil Tandy

EVEN CALGON IS NOT STRONG ENOUGH
THESE DAYS. THE ONLY BUBBLES THAT
WILL WORK IS BUBBLY.

The mom on the screen was overwhelmed and her cry for
help was desperate . . . The traffic . . . my boss . . . the
children . .. the dog. .. I need a break!! Calgon, take me away!”

And poof — like that — the stressed-out mom was covered
in bubbles in her oversized bathtub, reveling in the peace and
quiet that a bubble bath could provide. It seemed like the per-
fect solution.

If only it were that easy. . . .

If youre a mom, then you know that it’s not. If youre a
spouse, you know it, too. If you’re a son or daughter, then you
also know that no bubble bath can do the trick.

We moms are the real deal. Before the topic of Covid joined
our daily conversations, we were the overworked, underpaid
caretakers, nurses, doctors, alarm clocks, chefs, chauffeurs,

tutors, teachers, housekeepers, cheetleaders, scorekeepers, col-
lege counselors, babysitters, butlers, and then some. On some
days we performed our duties with smiles on our faces, on oth-
ers we may have been on the brink of a breakdown.

Once the word Covid entered our vocabularies and its impli-
cations entered our lives, we began to pray that Calgon could
actually take us away. There was no mommy class, no podcast,
no Facebook group, no amount of ladies-who-lunch advice
that could have prepared us for the load (and I am not talking
laundry load) that was about to be placed upon our shoulders.
Within days . . . maybe a week . . . we were wishing we could sim-
ply rewind and go back to the normal stresses of motherhood.

Suddenly, we also became our kids’ after-school playdates,
their tech support, their teachers’ assistants, their homework
buddies, their sports coaches and sports teammates (a one-pet-
son soccer match in the backyard was quite a scene). We became
dance class instructors and piano teachers and music readers
and Tik Tok partners, therapists, and Hebrew school teachers.
We absorbed our college students — who didn’t want to be
at home and certainly didn’t belong at home — back into our
homes. There was nothing we did not or could not or would not
do for our kids.

And therein lies the problem. We didn’t skip a beat or a stride
as we made life as comfortable as possible for our kids. But
what we did skip was taking care of ourselves. In order to be
everyone else’s caretakers, we missed giving ourselves what we
needed. An entire community’s health and happiness and con-
nection and self-care were stunted. Moms from Dubai to New
York, from the prairies to the suburbs, from Mackinac Island to
the Canary Islands said goodbye to themselves.

Moms’ careers took a back seat. Our fitness and yoga classes
and daily calls with friends and lunches and continuing-educa-
tion programs all took a back seat. Our hair got frizzy and gray
and overgrown. Our cuticles were taken care of by our teeth
and our wardrobe turned to pajamas . . . morning, noon, and
night. We feared for our health and the health of our loved ones.
Some of us lost loved ones and mourned all alone because fear
kept us from being soothed by anyone that could spread their
potentially deadly germs. Some of us, like me, suffered from
Covid ourselves and many of us, like me, still have lasting ef-
fects. We became shells of ourselves as our heads hit our pillows
night after night exhausted, worn, spent, unsure of what was to
come and scared of the unknown.
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And here we are: a little more than a year later, and we know
what is to come. We have found a 2021 normal and have figured
out a way to make life as good as it can be for our kids, for our
spouses, for our extended families. But somehow, we’ve still not
managed to find normal for ourselves. And if this is it, I can say
for myself: I need more.

I don’t want to give up on all that I've accomplished as a mom
this past year. I don’t want to forget how enjoyable it was to be
with my kids 24/7 and get to know them in ways that I might
not have otherwise. In so many ways, I'm glad that I had this
time to prove to myself how strong and malleable and capable I
am. But at the same time . . .

I need my yoga teacher to sweep me off my feet into a two-
day handstand. I need to have the space in my head and my
heart to fulfill my professional responsibilities with the passion

SOCIALLIFEMAGAZINE.COM

and inspiration that I used to feel when stepping into my office

every day. I need my friends to press “ignore” on their phones
so we can talk and laugh and share and cry and be there for each
other 100 percent.

I need Calgon to take me away!

P For more information on the next #MTO Mommy Time
Out Retreat, please visit:
spatk.adobe.com/page/BqYlauaHUK7Gw/

Lyss Stern

Author of Mothehood Is a B#tch
divamoms.com

Instagram @diva_moms

Twitter @divamoms
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BEAUTY

Summer Travel

4 B
M- it Grab yonr favorite travel kit and bit the road this summer.
“w W hether you're heading to the beach or a backyard soirée for the
' Fourth of Juby, these travel kits are ideal for your next voyage.
SKINCARE KIT

Revive your skin this summer with the Chan-
tecaille Bio Lifting 5-Piece Travel Collec-
tion. The kit features Stress Repair Concen-
trate, Bio-Lifting Mask, Bio-Lifting Serum+,
Bio-Lifting Cream+ and the Zip travel pouch.
Saks Fifth Avenue, $345

MAKEUP KIT

Keep all of your favorite makeup close in this
Trish McEvoy Makeup Planner. It’s a cus-
tomizable vegan-leather portable makeup van-
ity that houses all of your makeup and tools
in one organized portable place. 27 Hampton
Salon, $82

GLOW KIT

Treat your skin to The Glow Kit by Dr. Bar-
bara Sturm. It’s a 7-step routine that features
a cleanser, facial scrub, face mask, hyaluronic
serum, face cream, anti-aging primer, and
glow drops in a chic, velvet travel bag that is
part of Dr. Sturm’s migration to sustainable
packaging, drstrum.com, $210

MEN’S KIT

The Bergamot Neroli Travel Shaving Kit
includes everything your beau will need to
groom with confidence away from home
base. The kit features a pre-shave oil, shaving
cream, 5-blade razor, shaving brush, and after-
shave balm. Art of Shaving, $95
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Beauty + Spa Guide

W hether you're living in the Hamptons or it’s your first time out
East in a while, take some time for yourself this summer with
these Hamptons-based spa and beanty services.

=
27 Hampton Salon

Naturopathica Spa & Healing Center o & Soothe

27 HAMPTON SALON

27 Hampton Road, Southampton

The Trish McEvoy Southampton pop-up shop launched this
past month, which means you can now shop the entire Trish
McEvoy Beauty collection at 27 Hampton Salon. The salon of-
fers makeup consultations, as well as in-person, in-salon, and
house-call makeup applications all summer long, But that’s not
all they do! The salon is known as a full-service oasis in the
heart of Southampton for hair, nails, waxing, and skin-care
treatments for women and men. This salon will easily become
your one-stop shop for weekly beauty routine appointments
like a blowout and manis/pedis or your monthly facials ot
haircuts and colors.

DAPHNESPA

649 Montauk Highway, Montauk

New York Pilates, the popular pilates studio in Montauk, is
now offering specialty spa services in partnership with luxury
skincare studio D A P H N E. The New York City-based Eu-
ropean skincare and sugaring studio is housed on the second
floor of New York Pilates Montauk and will offer an exclusive
menu of hyper-customized facials, microcurrent treatments,
hydrating and firming body services, sugaring hair removal,
and more. The menu includes popular treatments like The
Montauk Glow, which includes a French detoxifying and con-
touring infrared body wrap that works to slim, tone, and soft-
en skin, while the micro-current facial stimulates and tones.
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NATUROPATHICA SPA & HEALING CENTER

74 Montauk Highway, East Hampton

Naturopathica, an Fast Hampton staple, has been reimagined to
establish the future of holistic healing, Unlike traditional spas, Na-
turopathica’s latest approach to wellness combines bespoke thera-
pies, advanced technology, and personalized ingestible remedies to
heal from the inside out. The new Spa & Healing Center creates a
luxurious environment in which practitioners can draw from mo-
dalities like radio frequency, crystal healing, and herbalism to create
bespoke treatments that deliver real results. The spa menu has also
undergone a renovation to combine the healing power of herbs with
results-driven technology, in treatments like the Defy Contouring
Treatments for Face and Body, which uses radio frequency (RF) —
to promote collagen and target fat cells — combined with curated
herbs for results you can see.

SOOTHE

soothe.com

Soothe is an on-demand wellness service that connects you with top-
rated, licensed wellness and personal-care professionals who come di-
rectly to your home. Now you have no reason not to fit some self-care
into your schedule this summer. Soothe launched its platform by of-
fering on-demand massages in the comfort of your own home or even
on your deck or poolside. You simply download the app, sign up and
you can book a massage well in advance or have a masseuse at your
door in one hour. The company recently expanded to offer more in-
home services, including facials, haircuts, and spray-tans.
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PICOSURE FOCUS

THE ROLLS-ROYCE OF SKIN REJUVENATION

By FrancEs GORMLEY

Anna Avaliani, M.D., a
top physician artist on
Park Avenue, specializes in
non-invasive cosmetic pro-
cedures. Choose the best for
yourself. Her state-of-the-art
cosmetic and laser center is
one of the few that has been
honored with the prestigious
Cynosure Center of Excel-
lence Award. Every noninva-
sive surgical and laser proce-
dure is here under one roof.
When you become a patient
of Dr. Avaliani, you will re-
ceive bespoke and custom-

ized treatments.

PicoSure Focus & PicoSure Zoom

Dr. Avaliani is a true laser expert, offering the latest technology
available on the market to treat virtually all skin concerns. One of
her absolute favorite treatments is the revolutionary skin-rejuvena-
tion treatment PicoSure. This fast, effective treatment is the gold
standard for skin rejuvenation. PicoSure works well on all skin
types and all complexions. It treats dark spots, sun spots, age spots,
acne scars, wrinkles, surgical scars, stretch marks, and more — a
treatment is less than 15 minutes and results in no downtime.

PicoSure can be used anywhere on the body — from face to
toes and every inch in between. PicoSure Focus, first cleared by the
FDA in 2012, now has a hand-held option called PicoSure Zoom.
Zoom allows Dr. Avaliani to precisely direct the laser to an ex-
: F act depth of the skin.
Zoom is her choice
when a patient wants to
remove a body tattoo
(all colors!) or eyebrow
microblading  (without
harming one hair).

“Pico” derives from
picosecond, which is
one trillionth of a sec-
ond. PicoSure delivers

picosecond bursts of

energy, not heat
like other lasers,
to gently target
and more effec-
tively  eliminate
problem  areas
without  harm-
ing surrounding
tissue. PicoSure
has trademarked
the term Skin
Cell Activation,
which is a way of
describing  how

PicoSure works.
It literally activates cells to produce important proteins that signal
other cells to begin a healing response.

I've had this treatment myself. I trusted Dr. Avaliani, a board-
certified physician, to suggest the best treatment to remove sun-
spots from my face. My sunspots faded after a few weeks, and the
ultra-short bursts of energy signaled my body to produce collagen
and elastin for improved facial rejuvenation. The number of treat-
ments can vary from one to several. In my case, two treatments
wete necessary.

What was the treatment like? I reclined as Dr. Avaliani explained
carefully as she proceeded. I held a hose that flowed cold air as the
laser passed over my face. Because the bursts of energy are ultra-
short, the feeling came and went literally one trillionth of a second
at a time. Even though I had sunspots on every section of my face,
and some fine lines above my lip, the entire treatment was over in
just minutes.

Soon after, my sunspots temporarily darkened. Then I could see
the pigment shattering as they began to fade away. My body’s heal-
ing response was underway. An unanticipated bonus for having
sunspots on my nose is that PicoSure reduced the size of my pores.

Expect the best of care from Dr. Avaliani’s practice — from a
warm welcome to a caring follow-up call after receiving the best in

cosmetic medicine.

Anna Avaliani, M.D.

30 East 60th Street, Suite 1100
dravaliani.com
@dr.annaavaliani
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Anna Avaliama MD

Cosmetic & Laser Surgery

Come out
of hiding

looking stunning!

Anna Avaliani, M.D., is medical royalty when
it comes to noninvasive cosmetic surgery.
Her Upper East Side bespoke practice offers
the best and latest in FDA-approved lasers
and other technologies to smooth, tighten,
re-shape, contour, and rejuvenate.

PicoSure Rejuvenation® SculpSure®
Ultherapy® CoolSculpting®
Botox®/Dysport® and Fillers ~ Emsculpt®

Liquid Face Lift Instant Nose Job
Skin Rejuvenation Neck Rejuvenation
Thread Face Lift Butt Enhancement

TOP CHOICE
FOR ALL BESPOKE NONSURGICAL PROCEDURES
FOR THOSE WHO EXPECT THE BEST

30 East 60t Street, Suite 1100, New York

Between Park Ave and Madison Ave

@dr.annaavaliani  dravaliani.com AMFRICAN ACADEMY
+1212.673.8888 OF COSMETIC SURGERY
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ANGELO DAVID
WHY YOU HAVE THIN HAIR & WHAT TO DO ABOUT IT

By ANN GRENIER

Peruse through Ins- T
tagram long enough

and you are sure to ob-
serve your feed graced
with pictures of women
sporting long, outrageous-
ly thick or highly-pigment-
ed hair. Hair has always
been a significant element
of style and self-expres-
sion, but the outrageous,
over-the-top looks have
become more mainstream
than ever thanks to the
growing supply of faux
hair, hair color technol-
ogy, and celebrities setting
trends that throw conven- "
tion or achievability out
the window. The result?
More women — and men
— feel that their natural
hair isn’t growing as long .
or as thick as they’d like it
to, and are turning to plac- \ A -
es like Angelo David Salon to get answers and find solutions.

Over the last few years, Angelo David Pisacreta, the owner
and creative director of Angelo David Salon, has seen a steady
increase in young women coming in for consultations to dis-
cuss their thinning hair. Despite the trend for thick luscious
locks, the reality is, thinning hair and hair loss is a growing
concern for good reason.

Forty percent of women have visible hair loss by the time
they reach age 40, according to the American Academy of
Dermatology. Two-thirds of men will begin to see hair loss
by age 35, according to the American Hair Loss Association,
and after 50, 85% of men and 50% of women will experience
some form of pattern hair loss.

So, what’s causing this trend to rise, and what can we do about
it? This is where Angelo comes in. Hair loss and thinning hair
has been his specialty for over 25 years, as he grew up around
hair his whole life. His father, Carmine, was a pioneer in men’s
hair styling, and taught Angelo how to make toupees and wigs.

When Angelo opened his salon, which now lives on Madison

Avenue, he created a space for women and men to come in and
speak candidly about their hair issues in a private consultation
room, and he could make a custom wig or hair piece to exactly
match a client’s natural hair. Angelo and his team can create
fully customized wigs, couture hair extensions, hairpieces, top-
pers, clip-in extensions, ponytails, fillers, or even bangs.

Part of what makes Angelo David Salon special is The Cou-
ture Hair Boutique, which displays samples of all the hair ad-
ditions right on the salon floor. The Couture Hair Boutique is
an interactive experience for clients, who can take the hair off
the shelf and touch and feel the hair for themselves.

When women understand that the celebrities they see on
TV and on the internet with thick long hair are wearing ad-
ditions like those offered at Angelo David Salon, it changes
the way they feel about it. Couture hair is a tool to alter your
hairstyle instantly, without having to wait for your own hair
to grow out. “Let’s say you want bangs, but you don’t want to
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THE PYRAMID TO

FULLER THICKER HAIR

Horsetall & Bamboo Shoot |
Wydrotyred Kerailn '

Detox Matrix Oland
Mk Thiathe -
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cut your hair. You can choose a clip-on “1 Wanted to create a product

that would tackle the root

bang from the Couture Hair Boutique.
Then we color, highlight, and trim it for

BoAin oo sg
YHumiin D

Fueinol Sood Powder
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—{ Ashwagandha
& Haly Banll

Hair Detox includes specially for-
mulated stress-matrix and detox-
matrix blends to reduce physiological

a custom-blended match. We attach your ~ €CaUSES of inflammation and stress in the body, reduce inflamma-
bang, and there you go,” says Angelo. stress, S pecifically because tion, and to gently detoxify hair from

Angelo has earned a reputation as the
Vera Wang of couture hair, but he does
so much more than that. Women are of-
ten brought to tears when they see their
new hair for the first time. Their en-
tire self-image changes instantly, especially for clients strug-
gling with hair loss conditions like alopecia, or male-pattern
baldness.

Over the years, his clients often asked what they can do to
help their hair grow naturally, and Angelo developed his own
hair revival supplement to address that very question.

“People ask me all the time, ‘Angelo, what vitamins should I
be taking for my hair?’ The problem is, vitamins are only one
piece of the puzzle,” says Angelo.

If you have a stressful lifestyle, or live in a large polluted
city, your body is in a state of stress. Stress causes inflamma-
tion. Inflammation can manifest into a host of issues. You can
experience breakouts, hair loss or weak hair in general, weight
fluctuations, and many other ailments that people seek only
surface-level solutions to.

“I wanted to create a product that would tackle the root
causes of inflammation and stress, specifically because they
are the two main causes of hair loss and thinning hair.”
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they are the two main causes

the inside out. The key ingredients
also include well-known hair vitamins

of hair loss and thlnnlng hair. like biotin and keratin, vitamin B6 and

ANGELO DAVID

B12, folate, zinc, and more.

Angelo calls this not just a hair sup-
plement, but a lifestyle supplement, because it makes you feel
better in general, and should be taken for daily maintenance of
overall health.

So, if you are feeling stressed about your thinning hair,
you’ll want to change that immediately. Start by booking a con-
sultation with Angelo and his team, and be mindful of lifestyle
factors that can contribute to stress and inflammation.

Other ways to volumize your hair include using the right
products. Salon-grade volumizing shampoo, conditioner,
leave-in treatments, and styling products can help hair feel
and look thicker (VOL shampoo, conditioner, and masque are
available at Angelo David Salon).

To learn more about Angelo David Salon or to book an
appointment, head to angelodavid.com.

Angelo David Salon
420 Madison Avenue, 2nd Floor
212.402.1347
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FRUITS OF SUMMER

By Kristy Rao

The arrival of summer marks the beginning of fruit season. If
you’ve found yourself confused about how to pick ripe fruit,
you’re not alone. Whether you are heading to the farmers market or
grocery store, there are things to keep in mind when selecting fruit.
Here are some summer fruits and how to pick them propetly.

Strawberries

These are my personal favorite fruit, and they peak in the beginning
of the season or mid-June. When looking for the right ones, make
sure that they don’t have green or white tips because this means they
were picked too early. You also don’t want ones that look stained or
darkened because this means they are overripe. The size of the berry
doesn’t matter at all. Just go for berries that are solid red!

Blueberries and Blackberries
Look for shiny, plump blackberries and dry plump blueberries.

Avoid any that feel mushy or look discolored.

!
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Cherries

They are best June through July, but different varieties will ripen at
various times of the year. Look for unwrinkled skin and fresh, bright
green stems. Yellow cherries, known as Rainer cherties, are supposed
to be yellow and also tend to be softer than the red variety.

Peaches

If it smells sweet, then it’s likely good. Avoid ones with green un-
dertones. Squeeze one right around the stem. If it gives a little,
throw it in your basket.

Tomatoes

Yes, they are fruit not vegetables (because they have seeds). If you’re
a cook, you’re familiar with how the right tomato can make a dish
and the wrong one can break it. A perfectly ripe tomato is quite the
treat. When you squeeze a tomato, it should give a little, but not too
much. Ripe tomatoes are a bit heavier than unripe ones.

Figs
These are my favorite summer fruit to have as a dessert. Figs do
not continue to ripen after they have been picked, so you want
to choose the right ones. The neck of the fruit will wilt when it’s
ready.

Pitayas (aka dragon fruit)

These are perhaps one of the coolest looking fruits in existence.
Select one that has bright, evenly colored skin. Too many brown
blotches or a dry, shriveled stem means it’s overripe. If it is very
firm, let it ripen a few days until the flesh slightly gives.

Avocados

This is another fruit that many people mistake for a vegetable! This
one is a bit tricky, as its shape and color are not great indicators of
quality or ripeness. A perfectly ripe avocado feels firm but gives
just a little bit. The flesh should be pressed up tight against the skin.
If it feels loose and looks wrinkled, it is overripe. Avoid any that
have bruising, cracks, or mushy parts.

Citrus
Look for firm skin and avoid any with bruises, mushy spots, or
visible mold. Citrus will not continue to ripen after being picked.

Finally, remember to separate fruits that produce ethylene, such

as bananas and apples, from others that absorb it and spoil early,
such as lemons and strawberries. Bon appetit!
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WORLD-RENOWNED PLASTIC SURGEON

THE MAGIC TOUCH OF STEPHEN T. GREENBERG, M.D., EA.C.S.

By HanNAH KaATZ

he award-winning, celebrity cosmetic surgeon Stephen T.
Greenberg, M.D., FA.CS,, has performed thousands of
procedures over the past 28 years. From Park Avenue to the

Hamptons and now Dubai, he delivers the utmost care at his ac-
credited and state-of-the-art surgical centers.

An Ivy-League trained, double board-certified plastic surgeon,
Dr. Greenberg takes great pride in restoring patient confidence
by actively working with each patient to set realistic expectations
and create a custom surgical package in order to provide the most
natural outcomes possible.

At the apex of his craft, Dr. Greenberg is something of a
legend. Because he has performed literally thousands of proce-
dures, he has evolved them to achieve specialized results, often
with uncommon downtimes. Dr. Greenberg says, “It’s not magic
— it’s science, talent, and skill that can give you a magical result.”

Offering everything from cosmetic injectables and laser treat-
ments to breast augmentation, liposuction, facelifts, and nose
jobs, Dr. Greenberg’s offices are perfect locations to accomplish
a lunchtime mini-lift or a more extensive, life-altering transfor-
mation to the face or body.

Being at the forefront of plastic surgery for over two decades,
Dr. Greenberg has re-defined the traditional face lift with his
mini-, micro-mini, and plasma lifts. His unique style utilizes
many of the same steps as a traditional face lift, effectively in-
corporating highly intuitive technology to tighten and rejuve-
nate the skin. His post-operative magic is seen in a matter of
days, having his patients “restaurant ready” in a jiffy.

Social Life sat down with Dr. Greenberg to learn about what’s
hot in cosmetic surgery and treatments today. It’s summertime
and we want to look fabulous!
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What are some of the popular procedures you are performing

now?

The hottest surgical techniques are my rapid recovery procedures.
Many people simply do not have time for downtime. In service of
my clients, I was inspired to offer a true rapid recovery option to
my patients. Minimal swelling and bruising coupled with a notably
decreased recovery time have resulted in proven patient satisfaction.
Many times, small adjustments lead to big results. It is this philoso-
phy that drove me to offer mini and micro-mini facelifts.

People are energized about this summer! Any beach ready tips
you can share?

Using a variety of surgical and non-surgical options to improve a
patient’s appearance, I recommend my rapid recovery mini-incision
breast augmentation as it has patients back to daily activities the very
next day. CoolSculpting and Emsculpt are the best ways to reduce
fat and build muscle. One 30-minute session of Emsculpt is the
equivalent of doing 20,000 sit-ups, squats, triceps, cutls, or calf rais-
es! Coolsculpting has been the celebrity-endorsed method to destroy
those unwanted fat cells without surgery or downtime. QWO is the
newest method to reduce cellulite and is the only injectable cellulite
treatment with proven results.

So many of us are on Zoom all day! What can we do to freshen
up our video look?

If you are looking to refresh your look quickly, lunchtime injections
are the way to go. Facial optimization and lower facial slimming are
achieved by utilizing a combination of injectables such as Botox
and the Juvéderm and Restylane family of fillers. Lines and wrinkles
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are reduced, volume is restored, and contour is re-established while
facial procedures such as rhinoplasty, chin implants, and chin lipo-
suction achieve more dramatic results by improving a facial profile
and re-establishing facial harmony. Skin rejuvenation treatments like
lasers and micro-needling to remove brown spots and support col-
lagen production can also work miracles.

What are some of the latest technologies you’re using these days?
My current high-tech favorite is Renuvion J-Plasma, a revolutionary
device that I incorporate with my face lift techniques for greater skin
retraction and lower facial contouring. I also combine plasma with
body procedures to sculpt and tone the abdomen, chest, and flanks
as well as tighten inner thighs and the area above the knees. I am a
fan of micro-needling with radiofrequency to rejuvenate the face and
body by building collagen, which in turn firms and smooths the skin.

We hear that you were recently in Dubai. What can we expect
to see from you next?

I have patients come to see me from all over the world. In Dubai my
clients have specifically sought me out because of my ultra-modern
approach. Given the fast-paced lifestyles of today, it is crucial to
take an individualized surgical approach to ensure the most dynamic
results. I understand the patients’ needs and the best method for
achieving superior results. Due to overwhelming demand, I have also
doubled the time I am in the Hamptons. These requests have neces-
sitated my expansion. I enjoy making life more beautiful for people.

P To schedule your personal and complimentary consultation,
call 631.287.4999 or visit greenbergcosmeticsurgery.com
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MICHELLE ZWEILEH, MD

BOARD CERTIFIED PLASTIC SURGEON

DR. MICHELLE ZWEIFLER, MD
BOARD CERTIFIED PLASTIC SURGEON

800-A FIFTH AVENUE
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ANNA KAISER
TRAINER, CHOREOGRAPHER, ENTREPRENEUR: A CELEBRITY FAVORITE

By MARisor. CAMPBELL

Anna Kaiser has been named one of the 100 most influential
people in healthcare and fitness. Anna Kaiser Studios, which she
launched in 2020, has locations in NYC, East Hampton, and New
Canaan, Connecticut. Get to know Anna in the interview below.

Anna Kaiser Studios offers such an innovative and fun workout.
Where do you get your inspiration from to create content?

What many people don’t know is that my program is a combination
of three workouts: Sculpt, Step, and Dance. It’s so much more than
dance! Step is an athletic conditioning interval class set around a box
and overhead bands, and when you pair that with Sculpt, youll start
feeling your body change in only two classes! And there’s absolutely
no dance required in either of those classes! And for all my dance
friends, I change up the choreography every two weeks to keep it fun
and innovative and ever-evolving, After 20 years of working one on
one with my class clients and celeb clients, I know exactly how to keep
our community challenged, strong, and having an insanely fun time
in every class! Clients will start to see the results within the first week
of returning to the studio. And those glowing faces are what keep
me motivated to continue to create new and innovative content every
single day.

You have such a loyal membership program. What secret to suc-
cess sets Anna Kaiser Studios apart?

When I began teaching at boutique fitness studios, I realized they
were all based on a single modality, and every class felt like the same
experience. After a while, my body would get used to the workout and
stop changing, and I would need to find something else. That’s when
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I realized there was
a void in the market.
So I set out to cre-
ate a one-stop shop
whete the client can
get the programming
of an international
fitness expert with
20+ years of experi-
ence, clevated by the
exhilarating energy of
the boutique fitness
class atmosphere and
community. No one
else is able to offer an
experience at this level, and I think this really sets our work apart.

Do you work out first thing in the morning?

Yes! Every day. The workout leaves me energized and laser-focused
on the day ahead. I am never as efficient or effective if I don’t work
out first thing,

What are your plans for the summer?

We will be kicking off the summer with my East Hampton Intensive
from July 14 to July 16 at the studio, and then I'll be commuting be-
tween NYC and East Hampton for the remainder of the summer to
make sure I can reconnect with as many friends and clients in person
as possible. Some of us have been working out together only through
Anna Kaiser Studios virtual classes for the last 15 months! There will
be tears.

Your East Hampton studio doors are finally open. Will you be
offering any fun events?

Yes! We are partnering with The Yinova Center to provide acupunc-
ture in our East Hampton studio all summer. We are also offering a
Summer Pass (for the first time ever) so that clients can take unlimited
classes out East for as little as $16 a day. We will be popping up all over
the Hamptons. Keep an eye on our website under the Happenings
page and sign up for our newsletter!

annakaiserstudios.com
(@annakaiserstudios
@theannakaiser

101



HEALTH & BEAUTY

TEN WAYS TO HAVE GLOWING SKIN
THIS SUMMER

By LiaANA WERNER-GRAY

Our skin is our largest organ, and we can nourish it from
within and without. The deciding factors for how vibrant our
skin might be are what we eat and drink and how we nourish
and protect our skin from the outside.

Eat natural earth foods.

We truly are what we eat. From the time I wrote The Earth
Diet book in 2013 and started to live a natural lifestyle, my skin
has transformed. Research shows people who eat a diet con-
taining more whole foods — i.e., vegetables, fruits, legumes,
eggs, nuts, healthy oils, tea, and water — have less wrinkling
and premature skin aging than those whose diets are rich
in whole milk, red meat (particularly processed meats), butter,
and sugar. My philosophy is, eat a foundational diet of plant-
based foods with plenty of vegetables, fruits, nuts, seeds, and
legumes, with wild seafood, organic chicken, pasture-raised
eggs, and regenerative beef when you feel your body needs the
protein. Be choosey about when you consume gluten, dairy,
and soy, and make sure your choices are of high quality.

Drink chlorophyll daily.

Chlorophyll is a compound found in dark leafy greens
such as broccoli, kale, spinach, and brussels sprouts. You can
make a green juice daily to consume chlorophyll, or buy green
powder or liquid chlorophyll and drop it into water. Dr. Patri-
cia Farris, a dermatologist, says chlorophyll itself is an antioxi-
dant, which can help with aging; is anti-inflammatory; and has
some antimicrobial activity. I’ve had chlorphyll every day for
the past 12 years. It’s part of my non-negotiable healthy daily
habits. Liquid chlorophyll is great because it has no taste, but
you get a lot of the benefits of consuming greens.

3Bathe in bentonite clay.

Bentonite clay is a natural clay that absorbs toxins, heavy,
metals, and wastes. Add one cup of bentonite clay to a tub of
water and soak for at least 30 minutes. Make sure to get your
hair in the water too as it’s excellent for making hair glow. Ben-
tonite clay also makes an excellent face mask. It has even been
called nature’s Botox. You apply the clay and then let it sit for
one to two hours. It sets hard, preventing you from moving
your face. It will train your muscles, remove dead skin cells
and help to make lines and scars fade. Benonite clay works
like a sponge on your skin and absorbs dirt, oil, and sebum.

Do this at least once per month, and more often if you have
blackheads or drink dairy.

Go dairy free.

Studies link a diet high in dairy to higher rates of acne,
psoriasis, and eczema. Cutting down on dairy in favor of a
high-fiber diet with omega-3 fatty acids can help lead to blem-
ish-free skin. Also keep in mind dairy cows are treated with
artificial hormones to increase their milk supply, which is why
researchers suggest that those hormones may throw a person’s
hormones off balance.

Drink half your body weight in ounces of water daily.

Dana Cohen, M.D., recommends drinking half your body
weight in ounces of water each day, so a 160-pound person
should drink 80 ounces of water each day. Tea, coffee, juices,
and smoothies count toward your total water intake, as do
watery foods. You can count 70% of a smoothie as water.
Water feeds your cells and hydrates collagen to keep your skin
moist and plump rather than dry and loose.
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Drink collagen.

Add collagen to your smoothies, coffee, or teas! Collagen
is a protein that serves as one of the main building blocks
for skin, hair, bones, and muscles. The dermatologist Ohara
Aivaz, M.D,, says that collagen is what keeps our skin from
sagging; it’s what gives us a plump, youthful look. The brand
Ancient Nutrition is said to produce the best collagen in the
world. It offers powder and capsule supplements, and it’s my
go-to for collagen as well.

Eat your water!

These foods are made up almost entirely of water:
¢ Lettuce — 96%
* Cucumber — 95%
*  Watermelon — 92%
* Strawberries — 91%
* Cantaloupe — 90%
* Peaches — 89%
* Oranges — 88%
* Blueberries — 84%

Try a cute fruit platter (above) for the Fourth of July!

Use natural lotions to moisturize.

If you can’t eat it, don’t put it on your skin. Knowing that
your skin is the largest organ, you want to make sure to feed it
the best stuff. Certain chemicals and ingredients in lotions and
sunscreens are carcinogenic and don’t promote skin health.

SOCIALLIFEMAGAZINE.COM

The most naturally hydrating lotions that leave your skin feel-
ing nourished and glowing are coconut oil, cacao butter, and
plant-based products from Ecco Bella or Honest Company.

Use a natural sunscreen.

Read the ingredients when selecting a sunscreen. Babo
Botanicals is my natural sunscreen of choice because the in-
gredients are considered safe by the Environmental Working
Group organization. Babo Botanicals is gentle sun care and
was originally created for babies and kids with sensitive skin.
It’s made with organic ingredients and is a non-nano-zinc SPF

sunscreen.

1 OKeep anxiety at bay.

A healthy calm mind creates healthy calm skin. I re-
leased my brand of anxiety-free supplements eatlier this year
because no one has time for summertime sadness! Made with
ten organic adaptogenic ingredients to nourish the nervous
system, brain, and gut, Liana’s Anxiety-Free supplements are
available from my website, lianasorganics.com

P Liana Werner-Gray is a nutritionist, natural food chef, and
best-selling author of The Earth Diet, Cancer Free with Food and
Aniety-Free with Food. She is the founder of Liana’s Organics,
anxiety-free supplements.

@LianaWernerGray

lianawernergray.com



OPEN 7 DAYS

Pierre’s Restaurant & Market
2468 Main Street, Bridgehampton
(631) 537-5110

Pierre’s Sagg Main Market
542 Sagg Main Street, Sagaponack
(631) 296-8400

www.pierresbridgehampton.com

Wine Spectator
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JENNIFER LOPEZ
OWNING THE BLOCK

By Jacos Puck

ennifer Lopez has come a long way since her days as Jenny

from the block. To be sure, her ascendance to superstar
was swift: the New York City native and East End resident
burst onto the scene in the comedy realm as a bit player on In
Living Color in 1991; she went on to pursue a wildly success-
ful film career; she ventured into music in 1999; and today
has earned a spot in the rare pantheon of legit tastemakers,
influencers — and probably among her greatest achievements
— role models.

A true pop icon, JLo is often described as a triple-threat en-
tertainer. According to Wikipedia, she has a cumulative film
gross of $3.1 billion, has racked up estimated global sales of 70
million records, and, overall, is regarded as the most influential
Latinx entertainer in North America. (In 2012, Forbes ranked
her as the most powerful celebrity in the world.)

Like any true legend, Lopez is a media magnet and her love
life is always the main focus. Lopez finally opened up about
relationships not just romantic, but also her relationship with
herself when she spoke to the author and purpose coach Jay
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Shetty. “I remember when I was going through therapy at the
beginning, you know, kind of in my late 30s and there was a
lot of talk about loving yourself,” Lopez said, ““I was like, ‘I
love myself,” but obviously I was doing all these things in like
my personal relationships that didn’t seem like I was loving
myself, but I didn’t even understand the concept of it. It took
time and it’s a journey and it’s still a journey for me.”

Who will Lopez finally end up with? In June alone the pa-
parazzi had enough fodder not only for Page Six, but lots of
page ones, too.

Speaking of Page Six, the New York Post broke the story
just a couple of weeks ago (and had the photos to prove it)
that Lopez and the equally iconic Ben Affleck were up to
some heavy necking at Nobu in Malibu. “The on-again flames
appeared to only have eyes for each other,” wrote the Posz.
“In one photo, Lopez can be seen pulling Affleck in close as
she clings to his shoulder and he moves in for a sweet kiss.
The Hustlers star is seen lovingly caressing her beau’s face in
another shot as the superstars stare into each other’s eyes.”
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Steamy stuff, but the East End set has been a-titter about
activity a little closer to home. Lopez was garnering headlines
related to some Hamptons real estate secured by her ex-fi-
ance, the former Yankees slugger Alex Rodriguez. A-Rod’s
rental is, shall we say, in coincidental proximity to Lopez’s
own Hamptons estate.

According to TMZ, A-Rod rented a $5 million Bridge-
hampton mansion, a summer crib about a mile from Lopez’s
Water Mill digs. Her estate, says TMZ, is where the couple
spent last summer with their kids, only months before an-
nouncing the dissolution of their three-year engagement.

Happenstancer That’s likely all it is. And with the kind of
fame Lopez enjoys, she can simply ignore headlines. Not one
to simply lounge around, she’s one busy lady.

According to Deadline, Lopez’s Nuyorican Productions,
co-run by her producing partner Elaine Goldsmith-Thomas
and supported by her partner Benny Medina, is reportedly
developing a slew of “feature films, TV series, and unscripted
content with an emphasis on projects that support diverse
female actors, writers, and filmmakers.”

Netflix first announced two projects, both starring Lo-
pez: The Mother, which is directed by Niki Caro (Mulan). It
follows a deadly female assassin who comes out of hiding to
teach her daughter how to survive, and The Cipher, based on
the novel by Isabella Ojeda Maldonado.

Late last month, Netflix upped the ante, announcing that Lo-
pez also will star in, and produce, the sci-fi thriller .4#as. Based
on Leo Sardarians script and directed by Brad Peyton, the
much-anticipated film follows Atlas, a woman tasked with sav-
ing humanity in a future where Al henchmen are convinced that
saving the world means ending humanity. Atlas is at the top of
her game, though, and reluctantly realizes that to save the world,
she must team up with — you guessed it — another Al

“I am excited to announce my new partnership with Net-
flix,” Lopez said. “Elaine, Benny, and I believe there is no
better home for us than a forward leaning content creation
company that seeks to defy conventional wisdom and directly
market to the millions across the globe who no longer view
art and entertainment with the kind of boundaries and limita-
tions of the past.”As one can imagine, Netflix is giddy to have
such a luminary within its ranks.

“Jennifer is a singular talent whose creativity and vision
have captivated audiences and inspired the next generation
around the world,” said Bela Bajaria, Netflix head of global
TV. “For years she and the team at Nuyorican have brought
a distinctive voice to entertainment, and I’'m looking forward
to working with her and the team to create new series for our
members to love.”

Yes, we are prepared to be captivated by this woman who
has squarely scoped out her place on the block.
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DOING WHATEVER IT TAKES
MARIA FISHEL

By ANTHONY MICHAEL
PHOTOGRAPHY BY MARSIN MOGIELSKI

Like most people, Maria Fishel was indelibly touched by the pan-
demic and the impact that it had on her community. A mainstay of
the East End, she is renowned for her inimitable glamour and her
unending support of a variety of charities. Yet, like so many others,
Maria found herself with time on her hands.

Any other summer, she’d be opening her home and vast Hamptons
property for any number of events to raise critical funding. But, while
her commitment to philanthropy never waned, an ability to entertain
was suddenly stricken from her repertoire. Undeterred, Maria decided
to make the best of last summer, and with an enormous amount of
determination she set her sights on the transformation of two acres
of property few have ever seen, let alone expetienced, at one of her
famous fétes.

“I said to my husband that I would like to cteate a forest,” Maria
explains, noting that she felt the time was right to extend her commit-
ment of doing good to focus on sustainability, creating green space,
and convening with nature. “I’ve always loved gardening, and wanted
mote flowers to arrange throughout my home. I also wanted to plant
trees so that wildlife, including beautiful birds, would have a place to
nest in the winter.”

“I believe we planted over 1,000 trees and it provided me with a
wonderful distraction while creating a habitat that I could shate with
others.” Today, the property is thriving, and Maria is teady to once
again open her home to the throngs who wish to lend their support
to the many charities she has been supporting for years. Here’s a tip:
If you find yourself at the Fishels’ estate, prepare to be wowed by a
collection of gorgeous butterflies that have made their home in the
forest, and look for a Monet-inspired footbridge the Fishels commis-
sioned to span adjacent quadrants of the land.

Maria counts herself and her family lucky to have emerged from the
other side of the pandemic. A first generation American from Ecua-
dot, she notes how grateful all Americans should be for world-class
access to healthcare and the life-saving vaccine. “I have seen how so
many people have suffered so much. It truly opened my eyes, and made
me realize just how lucky I am and how important it is to help others,”
says Maria. She shared a personal story about her brother who flew to
New York from Ecuador for access to the vaccine because it was not
readily available to him. She didn’t think twice about fetching him at
JFK and driving him directly to the nearest Duane Reade.

SOCIALLIFEMAGAZINE.COM
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“Even today in most countries people are unable to get a vaccine,”
she says. “It should be a wake-up call. I think as
Americans we are not aware of how fortunate we
are.” And that, she says, will inspire her work for
years to come. “T wish I could have done more,

but in many ways, there was something special
about what occutrred. Like so many others, 1
spent six months at home with my husband and

my son, preparing and eating all meals together, communicating,
thinking about what’s important in life, and truly bonding. That’s

“I am definitely even more focused
now about giving back and helping
others who are less fortunate.”

MARIA FISHEL

time that we might not have found otherwise,” says Maria. “I am

definitely even more focused now about giv-
ing back and helping others who are less for-
tunate.” And that’s exactly what Maria Fishel
intends to do.

Aside from providing people the best
locations to work and live through Renais-
sance Properties, a family-run New York-

based real estate organization, Maria and her husband, Kenneth
(Renaissance Properties” CEO), have been strong supportets of
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the Samuel Waxman Cancer Research Foundation (SWCREF),
where they have been instrumental in raising funds toward SW-
CRF’s mission to eradicate cancer. Some other charities they have
been involved in are Chabad Center for Jewish Life, Ovarian Can-
cer Research Fund Alliance, American Society for the Prevention
of Cruelty to Animals, The PAW Project, NoHo Business Im-
provement District, and the Lincoln Center Corporate Fund.

Although Maria herself is modest and unassuming, others have
shown their gratitude for her charitable contributions. Case in
point: she recently returned from a trip to Madrid, Spain, where
she received an honorable grant from the Imperial Order of Carlos
V. The highly regarded diploma is awarded in observance of the
statutes of the Spanish Heraldic Society and the School of Arms,
by order of the Grand Master.

On the business side, Fishel is also keen on noting that Renais-
sance Properties has weathered the pandemic just fine, and that the
family business (which allows for such a high level of philanthropy)
has innovated and evolved. Pre-pandemic, Renaissance Properties’
buildings, including the sensational 166 Crosby Street, wete almost
fully leased. During the devastating impact of the virus, the Fishels,
in collaboration with the Cohen Team at Newmark, formulated a
plan to re-lease new vacancies as if they were going to war. “We’ve
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leased to great tenants,” says the Fishels’ son, Bradley, noting that

166 Crosby Street is now home to Nice Shoes, The Lede Compa-
ny, Galileo, Healthquarters, NotCo, Bevel PR, and Serengeti Asset
Management.

At their other buildings, the Fishel-Cohen partnership is enjoy-
ing similar leasing success. “We’ve kept the best space for last,”
said Kenneth Fishel, hinting they are waiting for the right tenant to
make an offer on the sensational 166 Crosby space that features 36
perimeter windows and soars above neighboring buildings. “We’ll
do whatever we need to do for the right tenant.”

Doing whatever it takes is likely the Fishel motto, whether in
business or philanthropy, to make the world a better place.

CREATIVE DIRECTOR AND PHOTOGRAPHER:
MARSIN MOGIELSKI
MAkEUP ARTIST: KERIN CHADWICK
HAIR STyLI1sT: NIKKI BRENTON
RENAISSANCE SALON | SINCERELY SOMETHING BORROWED INC.
WARDROBE: VALENTINO
INTERIOR DESIGNER: WENDY VALLIERE
OF SELDOM SCENE INTERIORS
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BMW ... YOUR ONLY CHOICE

FEATURING THE BMW M3 SEDAN & BMW M4 COUPE

THE BMW M4 COUPE
PERFORMANCE
This engaging sports coupe embodies all the power, agility, and excite-

ment of expert BMW M engineering. Be careful — driving the All-New
BMW M4 Coupe may be addictive. Attention-grabbing coupe design. A
distinctive, frameless, vertical kidney grille is the center piece of the BMW
M4 Coupe's front end. The sculpted hood and available Icon Adaptive
LED headlights with Laserlight strengthen the dramatic first impression.

IMMERSIVE INNOVATIONS

In the All-New BMW M4 Coupe, you'll enjoy the latest BMW technology
from convenient assistance on your everyday commute to high-perfor-
mance, track-focused settings.
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THE BMW M3 SEDAN

PERFORMANCE

Excitement knows no bounds in this extreme
sports sedan. BMW M engineering levels up
every drive with unmatched agility and power.
Inspired by classic BMW sports cars, the fra-
meless, vertical kidney grille takes center stage
on your performance sedan. Assert your M3’s
modern and powerful persona with the sleek,
sculpted hood and available Icon Adaptive
LED headlights with Laserlight.

IMMERSIVE INNOIVZATIONS

Convenience, compatibility, and connectivity
— the latest technology in the All-New BMW
M3 Sedan covers everything you could possi-
bly need for a fully engaged driving experience.
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WILSON & ASSOCIATES WWW.WILSONPROTECTION.COM
SECURITY CONSULTING, LLC

SPECIALIZING IN:

EVENTSECURITY CONSULTING RESIDENTIAL & PERSONAL
PROTECTION

INFO@WILSONPROTECTION.COM WWW.WILSONPROTECTION.COM

LICENSED, BONDED & INSURED ~ NYS LICENCE #11000132169
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M POLO IN THE HAMPTONS
THIS SUMMER!
POLO HAMPTONS
BUW
MATCH & EVENT 2021

SATURDAY
JULY 24 AND JULY 31
4-7PM

900 LUMBER LANE, BRIDGEHAMPTON

DRINKS & HORS D'OEUVRES

BY ELEGANT AFFAIRS SPONSORS
BMW NORTH AMERICA
CHAMPAGNE LOUNGE SOCIAL LIFE MAGAZINE
TURKS & CAICOS TOURISM
FRANK & DAWN BODENCHAK OF
SOTHEBY'S REALTY

LIMITED TICKETS AVAILABLE AT
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PoLoHAMPTONS.cOM s
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PUTTING THE PEOPLE FIRST IN SOUTHAMPTON

JAY SCHNEIDERMAN

SOUTHAMPTON TOWN SUPERVISOR

ay Schneiderman, who’s in his sixth

year as Southampton Town Supervi-
sot, is a consensus builder who wants
to preserve the social and natural beauty
that makes Southampton special. His
long history of service in the Hamptons
has rendered him a favorite politician
(and human being) among the residents
of the East End.

Growing up in this famous part of
Long Island, he intimately understands
the need to balance economic and cul-
tural diversity. Anyone who lives in the
Hamptons knows firsthand that the dif-

ferences are huge — from summertime

By BLAIRE Bass

“I love the Hamptons
waterways, the ocean beaches,
the marshes, and bays.
Driving over the Ponquogue
Bridge and seeing the sparkling
waters below gives me a sense of
peace. But the people are what

I love more than anything else.”

JAY SCHNEIDERMAN

= ——

| Jay with his children, Magdalena and Ruben

denizens on Gin Lane’s multimillion
dollar row to the fishermen, farmers,
and nurses whose local roots and com-
mitment to the town keep it thriving. It’s
crystal clear that there’s tremendous eco-
nomic disparity. That’s a tough gap to
tackle. But wanting to make Southamp-
ton a better place for everyone is a major
driver for Jay. He gets up every day with
the passion to overcome this challenge.

POLITICAL PATH
After earning his Bachelor of Arts in
Chemistry from Ithaca College and a
Master of Arts in Education from the
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State University of New
York at Cortland, Jay
taught science, mathe-
matics, and music at vari-
ous East End schools. He
also managed his family’s
hotel business in Mon-
tauk, and later formed a

resort property manage-

With Letitia James, Attorney General of New
York at Chase Edwards Gallery Pride exhibition

ment company.

But Jay is no stranger
to politics. He went on to
serve two terms as the supervisor of East Hampton Town and six
two-year terms on the Suffolk County Legislature. He is credited
with many accomplishments, including the widening of County
Road 39 in Southampton, initiating Suffolk County public bus ser-
vice on Sundays, preserving thousands of acres of open space and
farmland, and keeping a close watch on town finances. During Jay’s
tenure, both Fast Hampton and Southampton earned top credit
ratings.

CONSENSUS & COMMUNITY BUILDING

Jay believes in the power of the people. Jay treats everyone with
dignity and respect. Everyone, regardless of economic status, has
an equal voice. His role doesn’t only open the door to meeting poli-
ticians like Joe Biden and Michael Bloomberg, it affords him the
opportunity to drive real change in the community. He’s proactive
in bringing residents into the dialogue to get a sense of where the
community stands on important issues. He insists, “It’s their town,
their future.”

His team leverages an outreach program that actively aims to cul-
tivate a strong sense of community. The program solicits feedback
on key challenges the community faces, like creating affordable
workforce housing opportunities, preserving historic buildings,
maintaining clean water, and preserving the charms of the small-
town way of life.

GROWING UP HAMPTONS

Jay lived most of his life in Montauk. He and his sister, Helen
Ficalora, own the Breakers Motel, an iconic Montauk beach resort.
Jay now calls Southampton home. A proud father, his daughter,
Magdalena, recently graduated from Vassar College and his son,
Ruben, is a freshman at Macalester College in Minneapolis. Jay’s
mother was orphaned as a child in Hungary and came alone to
America at age 16. Jay’s father was a veteran of both World War
IT and the Korean War. Jay credits his parents, both now deceased,
with instilling in him a commitment to public service.

There must be something in the Hamptons water, as both Jay
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and his sister have put their mark on the map. Helen Ficalora is
the pioneer of the alphabet charm craze. You've certainly seen ce-
lebrities and Hamptonites adorning themselves with her signature
circular jewelry charms with initial stamps. Her pieces are sold all
over, including the Hamptons as well as Manhattan.

DID YOU KNOW THAT JAY ...

... wrote and illustrated the children’s book The Stonecutter, which
he has read at several East End elementary schools.

.. . has a passion for music and art. You may have seen him
jamming on the drums with local bands or at art shows when his
sculptural work was being displayed.

... is the only individual in NY State to have been elected super-
visor of two different towns.

FAVORITE THING ABOUT THE HAMPTONS
“I love the Hamptons waterways, the ocean beaches, the marsh-
es, and bays. Driving over the Ponquogue Bridge and seeing the
sparkling waters below gives me a sense of peace. But the people
are what I love more than anything else.”

/
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THE TRUTH ABOUT
GUARDIANSHIP ABUSE

By CHRISTINE MONTANTI

‘ X That happens when a guardianship or health care
s

urrogacy gets into the hands of a mentally or mor-
ally unfit family member or individual? It can be extremely
dangerous to the elder which is exactly what I see happen-
ing in the case of my mother.

As seen in the Netflix thriller, ‘T Care a Lot” starring Ro-
samund Pike who portrays Matla Grayson, an unscrupulous
guardian, the cruelties that caregivers inflict on their wards is
incomprehensible and have evolved into a real- life modern-
day tragedy. In the movie, Grayson’s incestuous relation-
ships with doctors, court appointed attorneys, long-term
care facilities and probate judges enable her to legally abuse
and financially exploit elders; unfortunately, this is happen-
ing in real life. In reality, guardianship abuse has existed for
more than half a century and is currently a national epidem-
ic. Anarticle in the New Yorkerin 2017 revealed an estimated
1.3 million elders in the United States are under the care of
guardians who control about $273 billion in assets. What is
even scarier is that a person doesn’t need any medical or
financial credentials to become a guardian: they only have to
take a few hours of a basic training course and a guardian-
ship exam. Worse, a geriatric care manager does not even
need a license or training]

Morally and mentally unfit guardians, health care surrogates and
geriatric care managers are engaging in physical and emotional
abuse against aging adults for the sole purpose of financially ex-
ploiting them and misappropriating their funds. Oftentimes, they
will overmedicate the elder to make them appear sicker than they
are just to gain total control of their money, and sadly in a number
of instances, the elder dies due to the physical and mental abuse.

When a dispute arises among family members, some courts will
use “geriatric care managers” to protect the interests of the elder. It
sounds pretty good, right? I also thought so in the very beginning;
however, what I couldn’t possibly know is the degree to which the
care manager could turn my mother’s life upside down! Remark-
ably, a number of these care managers gain unwarranted familiar-
ity with judges that preside over these cases and are given a great
deal of discretion. Essentially, they then have the ability to play
God over the day-to-day decisions of the elder. They will align
themselves with the family members who are in control of the ag-
ing adult’s money and will immediately take the side of the family
member who has control of the trust, so they can excessively bill
the trust in exchange for providing a favorable outcome in court.

It is painful for me to share my personal story about my mother

Karilyn, but by sharing her story I can shed light on the nationwide
epidemic facing my mother and countless others by unveiling the
truth about guardianship abuse. Throughout my grueling 3-year
long experience trying to advocate for my mother’s rights in Bro-
ward County, Florida Probate Court, my ability has been repeatedly
thwarted by three individuals appointed by the very judge entrust-
ed to protect my mother’s interests, but who are instead engaging
in abuse by keeping her locked up and isolated. When confronted,
they collectively, proclaim their own innocence and heroism and
blame any person who tries to protest their abusive actions. Al-
though this matter is presently being litigated in court, the court
has given the geriatric care manager a blank check to do whatever
she wants. My mother’s court appointed attorney’s complete loy-
alty has been to the geriatric care manager, who he also represents
despite the obvious conflict of interest.

What is heartbreaking about my mother’s story is that she is cur-
rently in a jail-like atmosphere and essentially cut off from com-
munication with the outside world. The abuse has taken place at
two assisted living facilities in Broward County and is ongoing,
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She is being isolated without any access to a telephone, a computer
and is being blocked from seeing her family and only grandchild.
She is not allowed to receive calls, letters, packages, food delivery or
permitted to go outside the facility, not even on her balcony. Virtu-
ally, all of her property and money has been taken away from her.
My mother was even forced to spend holidays and her birthday
alone this year. Prisoners have more rights than she does!

What is even more outrageous is over the past year and a half my
mother was overmedicated four separate times and suffered dis-
abling symptoms while under the care and supervision of a health
care surrogate, court appointed care manager and court appointed
attorney. Presently she is being denied her right to see her treating
doctor. How could this happen when she has three individuals who
are being paid from my mother’s own money, allegedly for the sole
purpose of protecting her interests and ensuring her medical needs
are being met? Never has my mother been overmedicated; not even
when she was in charge of her own care. What is even more hor-
rific is despite my mother’s repeated requests to go to the hospital
and see her doctor for disabling symptoms, the court appointed
individuals and my mother’s health care surrogate are doing every-
thing in their power to prevent her from receiving necessary and
urgent medical care. My mothet’s freedom and basic liberties have
been stripped away leaving her isolated causing severe emotional
distress and suffering. Due to this isolation, and blocking and de-
nying her right to see doctors, she has lost substantial weight (three
clothing sizes) and looks as if she has aged 20 years in four months.
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Initially, I believed that my mother’s victimization was just an

isolated and tragic event. I could not fathom a judge would em-
power, and seemingly reward these individuals entrusted to protect
her interests for engaging in this type of behavior. As I continue to
encounter endless roadblocks along the way while fighting for my
mother in court, I have connected with numerous others whose
loved ones share strikingly similar horror stories. After doing sub-
stantial research and speaking to countless advocates, attorneys,
law enforcement officers and care givers in the elder care system, I
realized this outrageous conduct is a common practice, and unbe-
lievably, the practice against defenseless victims is always the same:
to isolate, medicate and liquidate. Needless to say, I cannot help but
feel as if my mother has been kidnapped and is in a constant state
of torture while I am powetless to save her.

All elders should be treated with respect, kindness and compassion
and live their golden years to the fullest as they rightfully deserve. To
those of you who are caught up in probate courts and are trying to
protect the rights of a defenseless elder, whether it be a parent, fam-
ily member, or friend, I hear you and stand with you! Together we
can advocate for new legislation in the elder care system. Let’s put
an end to this abuse now and come together and create a movement.

Join me on my personal journey to save my mother Karilyn by
allowing her voice to be heard. #standupforkarilyn

P For updates on Karilyn’s heartbreaking story follow Chistine on
Instagram and Facebook @christinemontanti
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JUDITH KASEN-WINDSOR

JEAN SHAFIROFF INTERVIEWS JUDITH KASEN-WINDSOR,
LGBTQ ACTIVIST AND PHILANTHROPIST

BY JEAN SHAFIROFF

Judith, how did you become involved in philanthropy?

It started very early in life for me. My parents were very in-
volved with various Jewish organizations and giving back al-
ways came naturally. During my time at American University
in Washington, DC, I was president of Alpha Chi Omega So-
rority, and since then the plight of those in the LGBTQ com-
munity has been the focal point of my energy. It was through
my involvement in the LGBTQ movement that I met Edie.
Edie Windsor was the lead plaintiff in the Supreme Court of
the United States case United States v. Windsor, which suc-
cessfully overturned Section 3 of the Defense of Marriage
Act (DOMA) and is considered a landmark legal victory for
same-sex marriage in the United States.

Where does your inspiration come from?

During our lifetimes we have witnessed “the impossible
dream” of gay Americans influencing hearts and minds of
people who have come to see us as human beings who live
and love as they do. Edie and I were married on September 20,
2016, exercising those rights that Edie spent decades fighting
to achieve. We refused to give in to the idea that equality for
everyone was just a notion for some and a right for a few. Con-
tinuing Edie Windsor’s legacy is our inspiration to continue
fighting against discrimination of all marginalized individuals
and groups.

Why do we need the Edie Windsor Healthcare Center in
Hampton Bays?

The new center stands as a beacon for the LGBTQ commu-
nity. It provides accessible, compassionate, comprehensive,

state-of-the-art care to all members of the LGBTQ+ commu-
nity, including LGBTQ youth, LGBTQ elders, transgender,
and people living with HIV/AIDS. It also provides mental

health services to patients and their families — all in a caring
atmosphere while maintaining confidentiality and respect for
each patient as an individual.

Tell us about the Windsor Heart project?

The Edie Windsor Heart Project is a way to remember Edie,
with a space to inspire love, equality, and acceptance. Edie was
a beloved figure of the Greenwich Village and the Hamptons
communities. Her forward thinking and direct action helped
shape a better future for countless members of these commu-
nities and continues to do so. Southampton Town Councilman
Jay Schneiderman conceptualized the Windsor Heart. 1t will
include an altar that doubles as a monument, a heart-shaped
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stone terrace of interlocking smaller hearts, and four benches

that will be inscribed with inspirational quotes about love.

It will be located on the lawn outside of Southampton Town
Hall, where many couples are married in civil ceremonies.
To fund the construction of the Windsor Heart, individual in-
scribed hearts can be purchased at $1,000 each. The benches
and altar will also be paid for through sponsorships. No tax
dollars will get used to fund the construction. A private en-
dowment will be established for the maintenance of the trib-
ute. Any additional donations will be used to fund the Edie
Windsor Healthcare Center.

southamptontownny.gov/1613/the-edith-windsor-heart-
project

ABOUT JUDITH M. KASEN-WINDSOR

Judith M. Kasen-Windsor is the vice president of financial in-
vestments and portfolio manager in the Private Client Group
at Wells Fargo. She is also an LGBTQ activist, advocate, and
philanthropist. She was the wife of the late Edith S. (Edie)
Windsor. Kasen-Windsor has spent decades fighting for equal
rights and social justice for all and is a recognized and respect-
ed champion of LGBT causes.
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ABOUT JEAN SHAFIROFF

Jean Shafiroff — philanthropist, humanitarian, advocate, TV host,
and the author of Successful Philanthropy: How to Make a 1ife By What
You Give — is a volunteer leader of several charitable causes. She
serves on several charity boards: Southampton Hospital Asso-
ciation, NYC Mission Society, French Heritage Society, Couture
Council of The Museum at FIT, Global Strays, The Jewish Board
(honorary trustee), and Southampton Animal Shelter Foundation
(honorary board). In addition, Jean is an ambassador for American
Humane and the national spokesperson for its Feed the Hungry
Covid-19 program. She is an ambassador for the Southampton An-
imal Shelter Foundation. She is a New York Women’s Foundation
Board alumna who remains very active with this foundation and
women’s issues. Jean has been honored by countless charities, in-
cluding the American Heart Association, American Cancer Society,
NYC Mission Society, and Stony Brook Southampton Hospital, to
name a few. Jean is the producer and host of the TV show Success-
ful Philanthropy, which airs six times a week through LTV studios
in East Hampton and on Sun20TV in Southampton. It also airs
on MNN in NYC every Friday night at 8:30 pm. Jean holds two
degrees: a BS in Physical Therapy from the College of Physicians
and Surgeons at Columbia University and an MBA in Finance from
Columbia Business School at Columbia University.
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JOHN M. BRADHAM

JEAN SHAFIROFF INTERVIEWS JOHN M. BRADHAM,
CO-PRESIDENT OF SOUTHAMPTON ANIMAL SHELTER

Where does your love for animals come
from, John?

I would say it is both nature and nur-
ture. Both of my parents are animal lovers,
and I was raised with lots of cats and dogs
who were part of the family. My mother
started a wonderful animal sanctuary in
1982 in Hollywood, South Carolina, called
Hallie Hill Animal Sanctuary. It is right
outside of Chatrleston, where I grew up.

Are you more of a cat or dog person?
I'm very much both. My parents got a
wonderful collie named Bess when I was
2 years old who quickly adopted me as
her puppy. We were very close, and I have
been blessed to have many other beloved
dogs and cats since then.

Tell our readers about the South-
ampton Animal Shelter Foundation
(SASF).

SASF is a 501(c) nonprofit that oper-
ates the Southampton Animal Shelter,
an open-admissions shelter that takes in,
cares for, and seeks adopters for home-
less animals in 25 hamlets and villages in
the Southampton community as well as
animals in need from NYC and across
the country. We have a full veterinary and
training staff to make sure our animals get
the veterinary care and training that they
need before they are put up for adop-
tion. SASF also operates a wellness clinic
that provides low-cost veterinary services
to the community as well as a veterinary

mobile clinic that operates throughout

By JEAN SHAFIROFF

Long Island and the state to provide low-cost spaying and Does SASF take in only cats and dogs?

neutering, vaccinations, and micro-chipping. As SASF receives Our primary residents are cats and dogs, but we also take in
only a very small part of its annual expenses from the town of plenty of homeless rabbits, guinea pigs, and other animals in
Southampton, it relies on donations from the public to fund need. Whatever you are interested in adopting, we probably

its life-saving operations.

have. Come pay us a visit and check out our wonderful residents
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that would just love to come home with you and be your best
friend. We are conveniently located at 102 Old Riverhead Road
West in Hampton Bays. Our number is 631.728-PETS.

Can you tell our readers about the SASF’s Unconditional
Love Gala that will take place this summer?

Jean, we are excited about the gala and we are delighted to
have you chair it once again. You have been a great leader, do-
nor, and fundraiser for SASE, and we are most grateful to you.
Happily, with the new CDC and state guidelines, the increasing
vaccination rates, and declining Covid rate, we are able to have
our Unconditional Gala this year on August 21. As in the past,
it will be a beautiful event with great music and food!

How can people purchase tickets?

For those interested in attending and purchasing tickets, please
call 631.488.8000 or email UL@sasf.org. We will also soon
provide a link on our website. You can purchase individual
tickets or tables and of course donations are always needed. It
will be a great event that no one will want to miss. After being
cooped up during the pandemic, we are all ready to get out,
socialize, and support our favorite charities.

Does SASF have a volunteer program?

Absolutely. We have a very active and important volunteer
program to provide enrichment to our animals. It is very im-
portant to have the community involved with the shelter. To
volunteer, please call us at 631.728.7387.

Can we bring an end to the homeless animal problem in
this country?

We certainly can. We need to (1) make sure our pets are spayed
and neutered; (2) adopt, don’t shop; and (3) ban puppy and
kitten mills and large-scale breeders. We hope New York will
soon be the fifth state in the country to ban the sale of dogs,
cats, and rabbits from inhumane breeding facilities. We hope
that wherever Socal Life readers are based that they will please
reach out to their local and national politicians and voice their
support for the ban of puppy and kitten mills and large-scale
breeders. Best Friends Animal Society, which we work closely
with, has taken the lead nationally to bring the country to No
Kill by 2025. Together we can bring this intolerable and sense-
less cruelty to an end.

Thank you for your time today, John. Is there anything
else you would like to add?

Thank you, Jean, for all you do for the Southampton Animal
Shelter and many other charities. I hope everyone will come to
SASF’s Unconditional Love Gala on August 21 and come by
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the shelter to meet our wonderful animals. And I hope readers
who don’t live in the Hamptons will please support their local
rescues and shelters, too. And most importantly, adopt don’t
shop, spay and neuter.

ABOUT JOHN M. BRADHAM

John M. Bradham is a lawyer and animal lover. He is a partner
at the Manhattan law firm Morea Schwartz Bradham Fried-
man & Brown LLP and has practiced commercial litigation
for over 30 years. He is involved with many animal charities
throughout the country and is the co-president of the board
of the Southampton Animal Shelter Foundation.

ABOUT JEAN SHAFIROFF

Jean Shafiroff — philanthropist, humanitarian, advocate, TV
host, and the author of Successful Philanthropy: How to Make a
Life By What You Give — is a volunteer leader of several chari-
table causes. She serves on several charity boards: Southamp-
ton Hospital Association, NYC Mission Society, French Heri-
tage Society, Couture Council of The Museum at FIT, Global
Strays, The Jewish Board (honorary trustee), and Southamp-
ton Animal Shelter Foundation (honorary board). In addition,
Jean is an ambassador for American Humane and the national
spokesperson for its Feed the Hungry Covid-19 program. She
is an ambassador for the Southampton Animal Shelter Foun-
dation. She is a New York Women’s Foundation Board alumna
who remains very active with this foundation and women’s
issues. Jean has been honored by countless charities, includ-
ing the American Heart Association, American Cancer So-
ciety, NYC Mission Society, and Stony Brook Southampton
Hospital, to name a few. Jean is the producer and host of the
TV show Successful Philanthropy, which airs six times a week
through LTV studios in East Hampton and on Sun20TV in
Southampton. It also airs on MNN in NYC every Friday night
at 8:30 pm. Jean holds two degrees: a BS in Physical Therapy
from the College of Physicians and Surgeons at Columbia
University and an MBA in Finance from Columbia Business
School at Columbia University.

Southampton Animal Shelter Foundation
631.728.PETS (7387)

Shelter Address:
102 Old Riverhead Road WEST
Hampton Bays
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BACK TO LIFE, BACK TO BUSINESS,
IT’S ALL OPEN AGAIN!

DECCO EVENT RENTALS IN FULL SWING
WITH SUMMER EVENTS IN THE HAMPTONS

By CeciLia BLoom

Parties and events of all types are back to their golden glory
in the Hamptons this summer. With a plethora of event
requests pouring in, the experts at Decco have once again far
exceeded all of our expectations. In fact, some would agree
that their events are even better today, post-pandemic, than
their spectacular, show-stopping extravaganzas of the past.
From fundraisers to weddings to corporate and social
events, Decco Event Rentals, a subsidiary of Party Up Pro-
ductions, plans and executes a party like you’ve never seen be-
fore. They’re simply the best. Their incredible team with over

20 years of experience turn your ideas into reality. They strive

to make your once-in-a-lifetime experience truly unforget-
table. As an all-inclusive production company, they handle it
all for you. From rentals to custom fabrication, lighting, and
overall atmosphere, no matter what crowd you are catering to,
Decco is sure to help you impress.

Decco
631.988.9579
deccobypartyup.com
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SOCIAL SAFARI
OPEN SEASON

By R. Court HAY wiTH PHOTOGRAPHY BY PATRICK MCMULLAN

BEYONCE, GUILD HALL'S 90TH, SETH MEYERS, WATERMILL CENTER,
MICHAEL BLOOMBERG, HAT LUNCHEON, ROSE SOIREE, ROSANNA SCOTTO

In the Heights
The composet/actor Lin-Manuel

Miranda, who wrote the book,
lyrics, and music for the
Broadway musical and mov-
ie Hamilton also wrote the
music and lyrics for the Off
Broadway musical and
new movie In the Heights.

You can see Hamilton on

Disney Plus and In the

Heights on HBO Max and
in theaters. In the Heights stars Anthony Ramos, Stephanie Beatriz,

Melissa Barrera, Lin-Manuel Miranda,
Leslie Grace, Anthony Ramos

Leslie Grace, and Corey Hawkins. The story was shot on location in
Washington Heights, home to the movie’s Latinx characters who are
torn between staying in and leaving their community. Miranda said,
“All art is political. If the work tells the truth, it will live on.” Ramos
added, “This is a film about real life, real things.”

A Quiet Place 2
::-'i John Krasinski, Emily Blunt, and Cillian Murphy are
L back in the action-packed sequel to A Quiet Place.
| They’re fighting for their lives in silence, against
% aliens that hunt by sound. Krasinski explained,
i || “The first movie is about parenthood and the
fT promise that you make to your kids that you’ll
\  keep them safe no matter what. The second one
| is about that promise being broken and it’s about
‘ \ growing up, moving on and dealing with loss.”
4 This thriller is in theaters now and will be
' " streaming on Paramount Plus on July 12th.
John lxrasmsl\y Pmﬂ\ Blunt
Hat Luncheon
The Frederick Law Olmsted Awards Luncheon, aka hat luncheon,
returned in all its glory with the perennial beauties in full bloom. The
first benefit took place in 1983 when the Women’s Committee of the
Central Park Conservancy planned an event at Tavern on the Green
and encouraged all the ladies to wear their fancy chapeaux. Since

its inception, the dedicated commitee

has raised $195 million for the care
and restoration of the city’s beloved
843-acre backyard. This time around
there were two days of intimate lun-
cheons in seven locations throughout
the park. Guests included Michael
Bloomberg and Diana Taylor, Muffie
Potter Aston, Audrey Gruss, Jamee
Gregory, Gillian Miniter, Lauren
Santo Domingo, Gillian Hearst, Janna
Bullock, Kara Ross, Eleanora Ken-
nedy, Laurie Tisch, Elaine Langone, Allison Aston, Margo Neder-
lander, Suzy Welch, and Elyse Newhouse. Over 1,500 benefactors
helped raise $2.8 million. The co-chairs were Abigail Baratta, Sarah
Britton, Liz Peek, and Cynthia Wag-

ner. Also present were - ,ﬁ‘:
the organzation’s /ﬁ \
current  president, . 1 :
Yesim Philip, and
former
Betsy Smith and i .
Tom Kempner. The ‘9 l ;
luncheon,  which L“ J oW
Hilary Geary Ross, Audrey Gruss,
Jamee Gregor\ Gillian Miniter

servancy’s staff, was supported by JPMorgan Chase.
The event was catered by Abigail Kirsch, with blue-
and-white tablecloths provided by Scalamandré and

Diana Taylor, Michael Bloomberg

presidents

honotred the con-

flowers by Andrew Pascoe. Everyone received the
traditional umbrella from Wathne, which luckily wasn’t
needed. centralparknyc.org

Guild Hall’s 90th

Guild Hall celebrates its 90th anniversary with a splashy gala on Au-
gust 6. When the philanthropist Mrs. Mary Woodhouse opened the
building in East Hampton in 1931, she created one of the country’s
first multidisciplinary arts centers. She wanted to create “a meeting
place where artists and the community could cross paths and open
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dialogues.” This concept still
flourishes today. Fairfield Pot-
ter, Jackson Pollock, Lee Kras-
ner, Willem de Kooning, Roy
Thomas Mo-
ran, and Richard Avedon are

Lichtenstein,

but a few of the legends who
have shown their works here.

| A-list Hollywood actors have
Elaine de Kooning, Willem de Kooning yalked the boards in the jewel

~ box theatre. Beyoncé even filmed Disney’s The Lion King on this
| stage; the Hamptons film festival also uses this theatre. Ed-
ward Albee’s play The Zoo Story will open August 13. One

of the summer’s most highly anticipated events is
‘:\_.:..\_ Guild Hall’s 75th Clothesline Art Sale, where

Southampton Arts Center

The artist Eric Fischl has
curated  Whimsy, an out-
door sculpture installation,
sponsored by Hauser &
Wirth, at the Southampton
Arts Center on Jobs Lane.
Works by Louise Bourgeois,
David Salle, Alice Aycock,

T N
Eric Fischl, Brook Shields . .
vid Kratz. Simone Levi Larry Rivers and other promi-

David Kratz, Simone Levinson
nent artists will be on view free of charge. Another exhibition is

eARTh — Artists as Activists. This show includes pieces by Roisin
Bateman, Scott Bluedorn, and Erica Cirino. Art, photography, and
film confront the unnerving state of the planet’s ecosystem. Work-
shops, panel discussions, and film, including the amazing Fantastic
Fungs, will examine the climate crisis. The exhibition runs through
July 11, for the fantastic price of $5. southamptonartscenter.org

Hamptons
Fine Art Fair
Shimon Okshteyn,
and the Chinese
conceptual art-
ist Linjie Deng are
among the 400 plus
artists featured at
— _ Rick  Friedman’s
Dk Fdnan b pamptons Fine Ar
Fair (HFAF). The fair will take place
at the Southampton Arts Center over Labor Day weekend. The event,
which will be both virtual and onsite, will feature 47 international gal-
leries showing important 20th- and 21st- century artworks. In addition
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to exhibiting works inside the center, there will also be a de Kooning
and Pollock pavilion that will showcase original works by these art
icons as well as a replica of the paint-stained floor in Jackson Pollock’s
barn, where he created his drip paintings. hamptonsfineartfair.com

Watermill
Center

The  Water-
mill  Center
is  reimagin-
ing its famous
and  always

inspiring  an-

nual summer
benefit  and
auction into a
two-week festival from July 31 to August 14. The event will offer

Marina Abramovi¢, Lady Gaga, Robert Wilson

the cognoscenti access to the art-strewn gardens and visiting artists
from around the world. The festival will be curated by the centet’s
founder, the avant-garde director Robert Wilson, who will host a
series of cocktail parties, intimate dinners, live performances, con-
certs, exhibitions, and installations. Wilson said of the center, “The
situation here is open-ended. You start with a blank book and fill
in the pages.” Tickets are available online and all proceeds support
The Watermill Centet’s year-round artist residency and education
programs. watermillcenter.org

Rosé Soirée
Rosanna Scotto, the ever-popoular co-anchor for Good
Day New York, will host Rosé Soirée at Nova’s Ark
Project, a Hamptons art center and sculpture park, on
July 24. The event will feature rosé wines from the
best wineries around the world and a sommelier who
will be circulating throughout the tables to talk about
the history and virtues of each wine. There will also
be a five-course tasting menu from the chef Scott
" Kampf, one of the East Ends’s top culinary artists.
A percentage of the proceeds will benefit All For The
East End, which supports numerous chatitable orga-

Rosanna Scotto

nizations and US Autism Homes. danstaste.com

Seth Meyers @ PAC

Seth Meyers takes the stage July 24, at the Westhampton
Beach Performing Arts Center on the Great Lawn. The

Emmy Award-winning writer has been making TV
audiences laugh ever since he began on SNL in
2001. Meyers said, “Art is not supposed to be safe.
It’s supposed to be radical.” Adding, “Once you
get past funny, my other qualities are so below
average. It’s not like ’'m handy”” whbpac.org

Seth Meyers
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RACHEL'S RADAR

A DAY IN MONTAUK SUITABLE FOR KIDS AND ADULTS

By RAcHEL HELLER

ontauk sits at the easternmost end of Long Island.

Over the centuties, it has changed identities from
home to the native Montauketts to today’s legendary luxury
playground. While an entire stretch of eastern Long Island is
known as the East End, Montauk is affectionately called “The
End.” The Montauk Point Lighthouse, completed in 1796.
contains a museum in the keepet’s house that displays historic
documents signed by George Washington. In the 1950s sport
fishing took hold off the coast of Montauk, and charters are
still a popular reason people come to Montauk from all over.
Six state parks offer swimming and plenty of trails for hiking
and biking.

I have always gone to Montauk since I was a kid, and I
remember getting the best rainbow cookies at Montauk Bake
Shoppe. Another favorite is the candy store Candied Anchor,
where the friendly owner, Jillian Renan, sources candy from
all over the world as well as baked goods from Dawn’s De-
lights, her mom’s bake shop. I recommend trying the black
licorice.

Montauk is such a spititual place. Its removed from the
scene of the other towns and for an entire summer you could
wear jean shorts and a tee with flip flops. The simplicity of the
town never gets jaded. The designer Ralph Lauren has a home
in Montauk and the late artist and photographer Peter Beard,
who recently passed away, spent lots of time with his family in
this special oasis. I remember the magical shoot I partook in
with Peter. He was a true legend and creative genius.

The restaurant scene is highly saturated with great sea food
choices such as Duryea’s Lobster Deck. This super romantic
spot on the water is petfect for amazing sunsets, and it even has
a place to patk a boat. Another spot that’s great fun for kids is
Gosman’s Dock, set on the water and full of shops, including
Captain Kid Toys, close by a casual take-out restaurant.

The best activity for friends and family is the famous spot
Puff and Putt. This can be a fun way to start the evening
when it’s not too hot outside. Ice cream places are neatby,
including Ralph’s, famous for its ice cream and ices.

With all the endless fun opportunities in Montauk you,
should definitely spend at least three days to unwind. The
Surf Lodge is a fun spot to go to for great concerts but make
sutre to book in advance. Most Sunday nights they have a new Rachel Heller

show scheduled. Instagram @rachelhellerxo

SocraL LiFE
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FASIION WEEK-

LUNURY LIFESTYLE ENINT

Join us for a two-day LIVE Event!
Also streaming globally.

AUGUST 7 &8 SOUTHAMPTON

Partnership Opportunities: DEE@DCGPUBLICRELATIONS.COM
TICKET LINK: HAMPTONSFASHIONWEEK2021.EVENTBRITE.COM

PART OF THE PROCEEDS WILL BENEFIT THE ELLEN HERMANSON FOUNDATION

James Lane 7,y 0
$FashionMingle ~ FOUNDATION AR S Ao
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CENTER FOR THERAPEUTIC RIDING OF THE EAST END
SPRING TURN OUT

b
A D

HANS VAN pE BOVENKAMP LISA WINTER, AMALIE BANDELIER, KIM KREISS, KAREN BOCKSEL,
INGRIDA VAN DAS CHRIS RITCHEY, CHRISTINE SAAR CHRISTINE ALBINO RESNICK

ANNE SCHARFENBERG DONALD WILCENSKI JOE CONNELLY
JILL CARNEY REGINA MAROTTI TRACY BROXMEYER

PAUL DESANTIS MIKE RICHARDSON, LORI PENNEY, HEATHER NARDY
LENA DeSANTIS CHRISTOPHER DUDA CAITLIN DIEBOLD

SocraL LiFE

Photos by Rob Rich. For more photos go to societyallure.com



LAURIN CABRALISSA
FINE ART
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825 MADISON AVENUE
NEW YORK, NEW YORK
WWW.LAURINCABRALISSA.COM

LAURIN@RLAURINCABRALISSA.COM
ALAURINPAINTS
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THE 29™ ANNUAL SOUTHAMPTON FRESH AIR
HOME’S DECORATORS-DESIGNERS-DEALERS
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AIDA TURTURRO, JEAN SHAFIROFF,
LEE FRYD

PAOLA ROSENSHEIN
ARNIE ROSENSHEIN

NICK DIAZ
CHARLOTTE MICHAELCHECK

SALE AND AUCTION BENEFIT GALA

i

h— i,

EMILY MAHONEY, TOM MAHONEY,
CATHERINE KUEHN PRICE

SARAH SENBAHAR
AMANDA GROVE HOLMEN

THOMAS NARO
CHARLOTTE ASSAF

SocraL LiFE

Photos by Rob Rich. For more photos go to societyallure.com



Race of Hope 5K
—— TO DEFEAT DEPRESSION
is IN PERSON!

]
SUNDAY, AUGUST 8, 2021 « SOUTHAMPTON, NEW YORK

Participants come from all over the tristate area and beyond

and first-time runners, walkers, celebrities, corporate teams, families, and

including professional
children - to unite as a community to raise awareness and funds to defeat depression
RACE/WALK STARTS AT:

munr

8:30 AM
at Agawam Park

¥ HLIHE
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b

REGISTER AT:

hopefordepression.org/events

or call 212-446-4205
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100% of all funds will go directly to:
HOPE FOR DEPRESSION
RESEARCH FOUNDATION
FUNDING THE BEST MINDS, TO HEAL MINDS.™
Proud Sponsors
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Southampton Hospital
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PRIVATE DINNER PARTY AT SOUTHAMPTON ARTS CENTER HIGHLIGHTING
SOUTHAMPTON ARTS CENTER AND THE NATIONAL WOMEN'S HISTORY MUSEUM
SPONSORED BY GRAFF

i Y
i a1 W

NICOLE SALMASI, CHERI KAUFMAN

DAVID LUCE, MARGARET LUCE

SIMONE LEVINSON, DAVID LEVINSON

CHARLES MANGER,
MARIE-MILLER PIERCE

i

CATHLEEN FISHER, JOE FISHER

CASEY COLE, ELLIE LIBBY

SocraL LiFE

Photos by Rob Rich. For more photos go to societyallure.com



—Mmerald

DESIGNER EDITION™

SHERWIN-WILLIAMS.

Our finest paint has arrived. Available in 200 exclusive colors,
Emerald® Designer Edition™ provides exceptional performance,
a beautiful finish and our best hide yet. To explore the collection,

visit emeralddesigner.com or register for a virtual presentation here.
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SOUTHAMPTON ARTS CENTER
WHIMSY IN THE GARDEN

A SUMMER COCKTAIL PARTY
June 25, 2021

1. Tom Dunn

2. Fern Mallis

3. Jean Shafiroff
Steven Stolman

4. Felicitas Kohl
Elyn Kronemeyer
Doris Castells
Bettina Burda

5. Lee Fryd
Lydia Touzet
Rudy Touzet

6. Danielle Gingerich
Diane Aceti

7. Duncan Rowe
Olivia Kronemeyer
Alexandra Talty

8. Paige Louthan
Vivian Louthan
Kelly Hart
Michele Sacconaghi

9. Anna Rothschild
Patty Raynes

All images thanks to
Rob Rich | societyallure.com
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ALICE + OLIVIA
PRIDE PROM
June 25, 2021

1. Drew Barrymore
Stacey Bendet

2. Olivia Ponton

3. Lea Michele
Tayshia Adams

4. Eboni K. Williams
AnnalLynne McCord

5. Katie Sands

6. Elise DiStefano
Stacey Bendet

7. Drew Barrymore
Cuba Gooding Jr.
Stacey Bendet

8. Lilah Ramzi

9. Sela Roman
Jackie Tayton

10. Claudia Maree Mailer
Emily Selleck

All images thanks to
Rob Rich | societyallure.com




SOUTHAMPTON

INDOOR & OUTDOOR
DINING

268 Elm Street, Southampton, NY
631-283-0202
www.tbar2gosouthampton.com
Wednesday - Sunday, 5:00PM - 9:00PM
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COSTA BRAZIL DINNER
AT TUTTO IL GIORNO
SOUTHAMPTON

June 27, 2021

1. Naomi Watts
Rebecca Rigg

2. Derek Blasberg
Francisco Costa

3. David Braunstein
Karen Pearl

4. Gigi Stoll

5. Tyler Brown
Brianna Lance
Nick Barrotta

6. Ashlee Harrison
Delaram Rivani

7.  Ramya Viswanathan

Paula Bezerra de Mello
8. Chiara Marton
Christophe Derigon
Spencer Taylor
All images thanks to

Patrick McMullan
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HOT SHOTS

THE GENIUS OF ARCHITECT
GROSVENOR ATTERBURY

This event was a celebration for the renewal
of life, literacy, luxury, and education, with
200 Hamptonites coming together at the
Grosvenor Atterbury house with its own-
er, David Walentas, in Southampton. The
celebration was also billed as an authots’

night. Martha Stewart led a conversation

with the authors Paul Goldberger and Peter
Pennoyet. Photos conrtesy of Patrick McMullan

PAUL GOLDBERGER,
MARTHA STEWART, PETER PENNOYER

STEPHEN SCHWARZMAN,
CHRISTINE SCHWARZMAN

BROOKE SHIELDS

THE AUTHOR LEESA
ROWLAND’S NEW BOOK

Best-selling author, animal rights activist,
and actress Leesa Rowland celebrated the
release of her new book at T-Bar Southamp-

ton. Family, friends, and supporters were in

attendance to share in celebration of Leesa
and her new book, The Charisma Factor: Un-
lock the Secrets of Magnetic Charm and Personal
Influence in Your 1ife. Photos courtesy of Rob
Rich/ Society Allure.com and Patrick McMullan

WALTER STERNLIEB

YOUNG FRIENDS OF SAVE
VENICE CELEBRATION

The host and Houston native Skylar
Pinchal, along with the Young Friends of
Save Venice, led by the chair of the Young
Friends Steering Committee, Lizzie Asher,
held a cocktail party at the Cohen House at
Rice University in Houston, TX, as part of

the 50th anniversary of Save Venice.

Photos conrtesy of Young Friends of Save Venice,
Fulton Davenport.

CASEY KOHLBERG, CHRISTINA SENIA,
COUNSELOR FEDERICO CIATTAGLIA,
LIZZIE ASHER, SKYLAR PINCHAL,
MERCEDES DE GUARDIOLA

CHRISTIANA RECKLING,
ELIZABETH CARL

MINDY CHOATE, LANIE MARKAM
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HOT SHOTS

ANH DUONG
GALERIE GMURZYNSKA

Isabelle Bscher, Galerie Gmurzynska’s third-gen-
eration gallerist opened a show by French-Amer-
ican artist, actress, and model Anh Duong, titled
La Tentation d’ Excister (The Temptation to Exis}) The
glamorous duo celebrated the opening of the
show at Bscher’s gallery in Zurich. Duong has
created portraits for celebrities, including Susan
Sarandon and Angelica Huston. Guests enjoyed
glasses of Cristal as they walked the gallery floor,
which featured more than 20 oil paintings dating
from 1989 to today, each of which explored the
question of self and identity in the 21st century.
gmurzynska.com

THERE'S ALWAYS CHAMPAGNE
IN THE FRIDGE

JEAN SHAFIROFF
HONORED
US Rep. Carolyn Maloney, NYS Assembly-
woman Rebecca Seawright, Henry Buhl,
Martin Shafiroff, Robin Leacock, and the
Southampton Animal Shelter’s (SASF)
Joe Sprague, Kate McEntee, and Beatrix
Parash gathered to toast the philanthropist
Jean Shafiroff for her work on behalf of
the Southampton Animal Shelter. SASF
depends on funds from its Unconditional
Love Gala to help feed and shelter animals.
Over the past year, SASF has found loving

homes for more than 800 animals.

southamptonanimalshelter.com

JEAN SHAFIROFF,
CAROLYN MALONEY

DR. SHAWN SADRI,
GISELLE PETRAVANI

CARLTON FINE ARTS

QUEER ART 1950-2021
In honor of Pride Month, Chatles Saatchi,
the owner of Carlton Fine Arts, is presenting
Queer Art 1950s—2021 at his Madison Av-
enue location. Featuring work by LGBTQ+
artists, including Andy Warhol, Linjie Deng,
Keith Haring, Heather Fazzino, and their ally
Romero Britto. The gallery is showing some
of Warhol’s iconic pieces, such as The Witch
from 1981 and General Custer from 1986, as
well as Haring works from 1982. Fazzino will
be showcasing her work Pride Herstory. Deng

has created specific Pride-focused pieces for

the exhibition. carltonfa.com

ROMERO BRITTO

LINJIE DENG

HEATHER FAZZINO



DR. SHAWN SADRI

COSMETIC & GENERAL DENTISTRY
NEW YORK CITY

STAR QUALITY & VIP TREATMENT
IN A STATE-OF-THE-ART FACILITY
Dr. Shawn Sadri and his extraordinary team
provide a VIP experience every time you visit
the New York office. When you choose our cos-
metic and general dentistry services, you will
enjoy a luxurious and comfortable atmosphere

while receiving world-class dental treatment.

DRSHAWNSADRI

DRSHAWNSADRI.COM OFFICE@DRSHAWNSADRI.COM  212.256.0687
515 MADISON AVENUE, SUITE 1710, NEW YORK CITY
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BRIDAL

By GREGORY DELLICARPINI JR.

Bows Are Back

Bows have made a major comeback in bridal design. Not since the 1980s have large bows been considered
this chic on dresses. Designers from V'iktor & Rolf to Oscar de la Renta have shown variations on this trend
in their supmer 2021 bridal runways. Who doesn't love an elegant look in the front and a party in the back?

‘-,___"-;.1" "(

Oscar de la Renta, Summer 2021 Amsale, Summer 2012
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Viktor & Rolf, Summer 2021 Viktor & Rolf, Summer 2021
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Finest . wuxu’ %/Z&o Collection

Turks and Caicos Islands, BWI

Superior Private Residences | World Class Service
24HR Concierge | Private Butler | Private Chef
Families | Honeymoon | Romantic Getaway | Special Occasions

The Source is your destination for luxury living in the
Turks & Caicos Islands.

The Source combines the superior level of luxury, service and
amenities found at the worlds’' premier hotels with the privacy
and creature comforts of an upscale personal residence. An
intimate 1-bedroom villa to an expansive 11-bedroom estate,
on the world's number one beach, are the most exclusive
villas overlooking miles of white sand beaches & crystal clear
turquoise water.

We can create your magical vacation in the privacy of your home.

thesource

www.thesource.tc | reservations@thesource.tc | 1.888.413.3808
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A WATERFRONT MASTERPIECE

SPECTACULAR, SPRAWLING SHELTER ISLAND COMPOUND

By FALLON HARRINGTON

ary DePersia’s name is synonymous with the best in Hamp-
Gtons real estate. From Southampton to Montauk and from
Sagaponack to Shelter Island, Gary has participated in over $3 bil-
lion of real estate transactions since 1995. With hundreds of his
exclusive listings sold and closed, as well as matching hundreds
of his own buyers and renters with the right properties, Gary’s
25 years in Hamptons luxury real estate has generated benchmark
sales. You may have heard people refer to him in real estate circles
as the “go-to man.”

Gary realized early on the importance of deep local knowledge
and the benefits of expert marketing that other brokers have come
to emulate. Knowing each buyer or renter has his or her own idea
of what defines his or her Hamptons experience, he is well versed
on the inventory of each village and hamlet on the Fast End.

10 LARI LANE, SHELTER ISLAND

The location rivals the beauty of a Mediterranean coastline, but
so much closer. Accessible by car, boat or sea plane, you can live
in absolute beauty when you own this 16,000-square-foot, 9-bed-
room, 11-bathroom, gated compound that sprawls across 3.25 un-
dulating acres, stretching along 325+ feet of Coecles Harbor. With
its own private dock to Ram’s Island, Gardiner’s Bay and beyond,
this spectacular home was beautifully imagined by the architect Val
Florio and masterfully built by Hampton Habitat.

This stunning assemblage of a 6-bedroom house; 3-bedroom,
3-car carriage house, and 2-story pool house is poised to begin its
next chapter. The spectacular 10,000+ square-foot manor house
on three levels of living space offers generous common rooms, in-

cluding formal living room, den — both with fireplaces — and an
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intimate paneled library. The spacious, sun-drenched kitch-
en, warmed by its own fireplace and augmented by a but-
let’s pantry, looks past the octagonal-shaped dining area/
family room to sunrises over the harbor. A guest master
suite enhanced by its own screened porch and a powder
room complete the first floor. Upstairs the vaulted ceiling
master wing with fireplaced sitting area, luxurious bath
with steam shower and jacuzzi, walk-in closet and wrap-
around deck is joined by 3 additional bedrooms, all with
baths ensuite, including one with sleeping loft and separate
bath. The finished, walk-out lower level includes screen-
ing room, billiard room, living room with fireplace and full
kitchen all under coffered ceilings as well as a staff bed-

room with adjacent laundry room. An elevator connects

all three levels of beautifully articulated living space. Fortu-

nate invitees will find luxutious accommodations in the 3-bedroom, $11,995,000

3-bath, two-story carriage house offering water view living room with

fireplace, full kitchen, and space for 3 vehicles. Outside you’ll see Corcoran

180-degree water views abound from the broad stone patios leading Gary DePersia

from the Caribbean-inspired, two-story cabana to the infinity-edged Licensed Associate Real Estate Broker
heated Gunite pool with raised spa. A verdant lawn spills down to gdp@corcoran.com

the private dock and beach. A tennis court, contiguous to the estate, myhamptonhomes.com

is shared by only four properties in this exclusive waterfront enclave. 516.380.0538

SOCIALLIFEMAGAZINE.COM
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Luxury Interior Design | New York City

526 West 26" Street, Suite #8035
New York, NY 10001
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TOP REAL ESTATE TEAM IN THE HAMPTONS

THE POWER OF TWO: SAUNDERS & ASSOCIATES
THE OAKLEY-LEICHT TEAM

By BLAIRE Bass

Licensed
Real Estate
gt Broker

he Saunders & Associates real estate team Patty Oakley and Brian Leicht
make dreams come true for their clients. From Southampton Village to

Shinnecock Hills to East Hampton, the dynamic duo’s collective experience

and knowledge of the Hamptons real estate landscape is unparalleled.

PATTY OAKLEY

Buyers and sellers frequently applaud Patty Oakley for her un-
failing enthusiasm when it comes to finding the ultimate Hamp-
tons home or successfully marketing and showing a property
for sale. Patty’s 30-plus years of sales experience has given her
a great advantage in bringing a seller and customer together to
reach an equal win for both. An East End resident her entire
life, now living in Water Mill, she brings a deep knowledge of
all things Hamptons, which helps guide customers in finding ex-
actly what they’re looking for.

BRIAN LLEICHT

With 28 years in Hamptons real estate, Brian Leicht has built
a successful business supporting clients in brokering real estate
transactions for multimillion-dollar mansions to country cot-
tages. Brian’s diverse and expansive knowledge of the Hamp-
tons inventory helps him keep his pulse on the latest market
trends out Fast.

His expertise is valuable to anyone secking a new home, from
a luxury waterfront estate to high-tech new construction to a
traditional village home.

SocraL LiFE
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76 MONTAUK HIGHWAY, SOUTHAMPTON

Saunders & Associates
14 Main Street, Southampton
pattyandbrian@saunders.com

Patty Oakley
Licensed Real Estate Salesperson
516.639.3487

Brain Leicht

Licensed Associate Real Estate Broker
516.729.6828

SOCIALLIFEMAGAZINE.COM
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JOHN BRADY OF SAUNDERS & ASSOCIATES

ohn Brady grew up in Montauk, graduated

in 1996 from East Hampton High School,
and attended SUNY Maritime College to study
mechanical engineering. Prior to his real estate
career, John and his wife, Paty Brady, owned a
marketing company in Mexico.

A consistently top producer since entering
real estate in 2006, John has been noted in the
Fox Business Channel with Neil Cavuto, BBC,
Crain’s Business, the Financial Times, the New
York Post, the London Daily Telegraph, Dan’s Pa-
pers, the Independent, the East Hampton Star, Social
Life magazine, and the front page of the Souzh-
ampton Press, as well as having been featured in
Hamptons Real Estate Showcase magazine.

John studies the real estate market like a
stock broker studies stocks. He says, “As an
expert, it is my responsibility to know the
numbers.” John is a firm believer that you can’t
truly know your market unless you work all

HAMPTONS POWER BROKERS

By CecieLia DAwN

aspects of the market. This includes new
construction, luxury homes, land, devel-
opments, first-time homebuyer programs
as well as financing, foreclosure (REO)
and short sales (default servicing). John
is knowledgeable about all of them. Since
2006 he has been responsible for 50 to 70
new transactions every year (compared to
the national average of 4 to 6 transactions
per agent per year).

Outside of his real estate endeavors,
John enjoys spending time with his fam-
ily, sailing, and studying classical piano. He
and his team are based in Saunders’ East
Hampton office.

Check out one of John’s most recent sales:

69 NORFOLK DRIVE,
EAST HAMPTON

Saunders & Associates

John Brady

Licensed Real Estate Salesperson

26 Montauk Highway, East Hampton
jbrady@saunders.com

631.294.4216

SocraL LiFE
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THE GARDEN MARKET

A GARDEN MARKET LIKE NO OTHER

By ANTHONY MICHAEL

rederico Azevedo, a preeminent landscape designer and

founder of Unlimited Earth Care, Inc, is a local attist of
the grandest scale. Known globally for his lush and modern
environments, he says that whether he’s putting together a
book or a local garden market, he is inspired by his former
home, Brazil. “Brazil and its unmatched environment are with
me wherever I go and informs every project that comes my
way,” says Azevedo.

We were thrilled when we learned that Azevedo was the
mastermind behind the new Garden Market, his most recent
project and one that will allow many people to experience
(and take home) Azevedo’s talent for themselves. To learn
more, we went straight to the source.

When people think of the Hamptons, they think of
farmers markets, but this is something different, correct?
The Garden Market offers a selection of native and well-
adapted plants and flowers that I’'ve curated to suit the Hamp-
tons and its array of sensitive and beautiful environments. It’s
really a unique place to be a garden and landscape designer
because the Hamptons is farmland, coastal, woodland, bay-
front, and tidal wetlands. I’ve always worked in a site-specific,
sustainable way and the Garden Market allows me to share my
aesthetic and design process in a way that’s more accessible.

What will people experience when they visit the market?
A sea of green and blooms. The Garden Market has herbs,
shrubs, grasses, flowers, and succulents; bee-friendly and na-
tive plants and flowers are all marked. The Garden Market
also has garden accessories, tools, and unique planters, all
housed in a new modern barn-inspired structure we com-
pleted in May. It’s right next-door to our headquarters and the
Garden Concept Store.

What can people find at this market that they can’t find
anywhere else?

Our collection of planters, sculptures, art objects, and gar-
den accessories is a unique reflection of the Unlimited Earth
Care aesthetic, and I often feature work from international
artisans and designers. The plants and flowers are chosen
according to what I use in my designs. What people will find
at the Garden Market is a sustainable, contemporary take on
the Hamptons garden.

SOCIALLIFEMAGAZINE.COM

What was your inspiration for the
market?

I’ve always loved connecting with my
clients and the Garden Market is a
way to reach people through a mu-
tual love of flowers and plants and
help them create something sustainable and beautiful.

Other than the market, what is current and new with you and your
business?

My book, Bloom: The Luminons Gardens of Frederico Agzevedo, is available
from amazon.com and my publisher at pointedleafpress.com. The book
is organized into the eight essential concepts of my work, including stone,
green, and water. Each chapter discusses how these come together in my
design process, accompanied by hundreds of photographs.

P The Garden Market is located at 2249 Scuttle Hole Road in Bridge-
hampton next to Unlimited Earth Care and Garden Concept Store.
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BEST IN HAMPTONS REAL ESTATE
MEET JAMES GUIGLIANO, NEST SEEKERS INTERNATIONAL NO. 1 AGENT

By MAGGIE CHILDS

ames  Giugliano, a

Southampton native, has
catapulted his way to the
top of Hamptons luxury
real estate agents in only a
few short years. Getting his
start in real estate in 2014,
James relied on his knowl-
edge of his hometown and
the surrounding communi-
ties, coupled with his ambi-
tion and drive, to accelerate
his success, earning him
the accolade of Nest Seek-
ers’ No. 1 agent four years
in a row.

His understanding of
the nuances of the Hamp-
tons many neighborhoods,
architectural styles, and
home values, has solidified
him as an invaluable asset to his clients. Leading with honesty and
integrity, James advises his clients — whether buyers, sellers, or in-
vestors — based on his historical knowledge of comps and trend-
ing market data. In addition to working with buyers and sellers,
James has found a niche working with developers and investors
to build 10+ luxury spec homes a year and bring them to market.

In addition to growing his personal business, James has built a
team of young real estate professionals whom he mentors to find
their own success in real estate. Check out James Guigliano on
Netflix’s Million Dollar Beach House, which follows young and rising
Hamptons agents as they navigate the area’s highly competitive real
estate market.

410 OX PASTURE RD, SOUTHAMPTON

Hidden behind privet and an impressive gated entrance, you’ll
find a spectacular new home located within Southampton Vil-
lage’s prime estate section. Ox Pasture Road creates an ideal set-
ting for this immaculate 15,352-square-foot home. This gorgeous
1.8-acre parcel has impeccably manicured grounds designed by the
renowned landscape architect Dean Gomolka.

Entertaining is made seamless with smart technology that is em-
bedded throughout the home. A grand, chef’s eat-in kitchen comes

NEST yeekers

INTERNATIONAL

complete with custom matble countertops, prep areas, and high-
end appliances from Wolf, Sub-Zero, and Miele. The rest of the
first floor includes a generous family room, a custom ebony-paneled
library with a wet bar and built-in floor-to-ceiling bookshelves, plus
a junior master suite with custom walk-in closets and a soaking tub.
The second floor has a generous master suite that features his/her
bathrooms, separate walk-in closets, and a private covered balcony.
Options for guests include four additional en-suite bedrooms and
a two-room guest suite. The magic continues on the lowest level,
which boasts a massive 22-seat movie theater! There is also a full-
size gym with a sauna and steam shower to enjoy plus an additional
oversized media room with a full marble bar and custom sliding
doors that open to a 17 x 23-foot lower-level terrace. For those en-
joyable summer days there is a sunken Har-Tru tennis court and a
heated gunite pool surrounded by a beautiful bluestone patio.

Nest Seekers International
James Guigliano

Licensed Real Estate Salesperson
20 Main Street, Southampton
jamesg@nestseekers.com
631.456.3567

SocraL LiFE
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ALEXANDER DUDELSON
REAL ESTATE AND TRUST EXPERT

Alexander Dudelson, the
principal of a diversi-
fied law group that focuses
on Hamptons real estate, has
been in business since 2009.
Dudelson, a part-time resident
out East is familiar with the
market, trends, and laws and
pays attention to the needs
of his clients and the govern-
ment of Southampton and
East Hampton townships. It’s
important to be in the know
in such a bustling market with
little inventory.

There has been a huge shift
in real estate with many New
Yorkers leaving their apart-
ments behind to move to
the Hamptons, either buying
homes or making their sum-
mer abodes full-time resi-
dences. Just over a year ago,
inventory was high and inter-

est rates low, so it was an easy choice. The Hamptons saw an
increase in population, rising prices, and dwindling inventory.

According to Brown Harris Stevens, buyers
spent $5.49 billion on Hamptons real estate in
2020, compared to the last record of $4.42 bil-
lion in 2014.

Buyers have been purchasing homes sight
unseen as many homes have several interested
parties. Having a diligent and assertive litigator
is key. Dudelson offers rapid, responsive, and
reliable advocacy out East for all of your real
estate needs.

Dudelson says, “Neither side can sit on a
contract. We do our due diligence and quickly
negotiate the terms. On the buyer’s side, the
issue out East is how to purchase a property
in an extreme sellet’s market; for the sellet, it’s
about working with the town or village to de-
liver a clean title.”

By RoLisE RACHEL

“Neither side can sit on a
contract. We do our due
diligence and quickly negoti-
ate the terms. On the buyer’s
side, the issue out East is
how to purchase a property
in an extreme seller’s market;
for the seller, it’s about work-
ing with the town or village
to deliver a clean title.”

ALEXANDER DUDELSON

Photography by Lenny Stucker

In addition, Dudelson can also assist with strategic planning
for trust and estate long-term goals. It’s best to protect your

financial assets before a crisis happens.
Dudelson’s firm knows the international
and local laws that come into play dur-
ing estate planning, Most family members
are not equipped with crisis management
and that is a key element when making
decisions. Dudelson’s firm is equipped to
make the sorts of decisions that can keep
an estate in the family for future genera-
tions. Securing real estate is key, keeping it
for generations is most desirable. Located
in Sag Harbor, Tribeca, and Brooklyn
Heights.

Alexander Dudelson

800.401.4216
dudelsonlaw.com
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HISTORY, HERITAGE & HISTORICAL PRESERVATION

A CONVERSATION WITH STUART ANDREWS & HAMILTON HOGE

By BrLAIR Bass
PHOTOGRAPHY BY MARSIN MOGIELSKI

5

!

Stuart Andrews

There is no shortage of spectacular homes and buildings on the
eastern end of Long Island. In fact, modern-day waterfront
mansions and farm-style compounds are just some of the awe-inspir-
ing architecture styles in the Hamptons. Historically notable buildings
and homes are abundantly strewn across the famed East End towns.
Social 1ife sat down to chat with Stuart Andrews of Shinnecock
Pools and Hamilton Hoge (famed build-
er in the Hamptons) who bonded over
the historical McLoughlin Building, Lo-
cated at 280 Elm Street in Southampton
Village, the quaint brick structure, adja-
cent to the Long Island Railroad South-
ampton station, dating back to the 19th
century, was originally a potato and grain barn. Stuart, who recently
purchased the building and Hamilton, whose office headquarters
have been in the building for many years, are old friends. And they
share a great affinity for this building and for helping to keep the
Hamptons beautiful through their respective professional trades.
Stuart explained that he decided to purchase this building primar-
ily because it was “the only light industrial building available in the
market,” but that he also “fell in love with its beautiful construction.”
The historical building has unique features like a grain elevator and

“I have tremendous respect for the efforts
to build such a practical and beautiful building that I
took great care in transitioning my swimming pool
business into the space without removing
or altering any of the original elements.”
STUART ANDREWS

a wagon scale all dating back to around 1880. “The building and the
location combined with the correct zoning and industrial heritage of
the building made it a dream find for my business.”

When asked how passionate he is about helping to keep the
Hamptons beautiful, he explained that the building represents a
history of agriculture and labor that doesn’t exist anymore. “I have
tremendous respect for the efforts to
build such a practical and beautiful
building that I took great care in tran-
sitioning my swimming pool business
into the space without removing or
altering any of the original elements.”
And the building is truly one-of-a-kind.
In the front of the building is an authentic 1880s horse-drawn
wagon, sitting on the original scale used by the merchants to weigh
the potato-laden wagons. “I decided to use the original John Deere
wagon to remind everyone what this location was, and the wagon
has become a key part of Southampton culture in the short time
it’s been there. I have received letters from farmers and individuals
who remember the time when their relatives sold potatoes here and
when the scale was in use. On an almost daily basis people stop and
take pictures of the wagon.”
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Hamilton, what building, or house have you built that you are
most proud of ?

Hamilton Hoge: There are several, but the one that comes to
mind is two in one. The house itself sits on a peninsula, one side of
which is on the bay and the other side on the ocean. It has beautiful
light air energy and fantastic views. The original house, built ap-
proximately 15 years ago had become too small for a growing fam-
ily and consequently I was asked to return and enlarge the house.
You know you have been in this business a long time when you
are working with the same client over two generations. Other than
being a fantastic canvas, it is rare to have the freedom to position a
structure in such a way as to have fantastic flow and private spaces.
This house is known to many and visible to all.

What do you love most about the Hamptons?
HH: The ocean, bays, farmland, and people. I love the fact that we
have a great mixture of country and metropolitan lifestyle.

Tell us why you love 280 Elm Street.

HH: The moment Stuart and I met, we connected. We share the
love of old buildings, the respect of history, heritage, and historic
preservation. The building’s history speaks volumes to the village’s

SOCIALLIFEMAGAZINE.COM

past and its commerce. All of the building’s details and its fenestra-

tion are one of a kind and original 19th century.

Do you have a signature style?

HH: My style is transitional with particular focus on my client’s
wishes. One thing I have learned is there is no one style fit for
everyone. Communication, adaptation, and teamwork always yields
success, resulting in a beautiful project.
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LUXURY STYLE

AT HOME WITH NICHIHA USA

By GREGORY DELLICARPINI JR.

This summet, look to elevate the exterior of your home. Your
neighbors will thank you and you will love pulling up to a fresh
look. Nichiha USA makes updating your siding easy and stress free.

Nichiha is a sleek brand that delivers the look of lap siding or
cedar shakes with no maintenance required. Nichiha uses per-
formance fiber cement that will never warp, rot, or fall victim to
pests. Every single piece is factory primed, perfectly uniform, and
guaranteed to perform. The siding is resistant to extreme weather
conditions such as excessive moisture, hail, freeze/thaw cycles, and
winds. Nichiha’s goal is to partner with customers and help create
spaces that blend with and elevate the external environment.

Nichiha also encourages creativity and unique design. Its archi-
tectural wall panels can help you create a smart exterior design that
lasts. High contrast shades and striking shadow lines give home-
owners a distinctive, sleek aesthetic that brings dramatic flair to a
home’s design. Nichiha products create an eye-catching exterior
that transforms any home into a modern masterpiece or traditional
treasure.

I can speak from personal experience that Nichiha’s siding is not
only beautiful but was also an effortless addition to my home. My

house is over one hundred years old and was originally sided with
cedar shakes. I wanted :

to restore the cedar
look of my home but
didn’t want to worry
about the necessary
constant maintenance.
Nichiha perfectly pro-
vided a vintage look
that will never rot or
break. Now my home
is restored to its origi-
nal beauty.

Head to nichiha.
com to learn more
about the brand and
explore siding types
and colors for com-
mercial and residential

construction.

Nichiha USA
nichiha.com
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MAGO’S JOURNAL

ART WORLD AND BEYOND

By MAGO

SAGE & MADISON AND CHRIS COFFEE
ARE PROUD TO PRESENT ...
... EN PLEIN AIR, CURATED BY MAGO
Summer Artist Series in the Garden

Now more than ever, we need places of charm, inspiration, and
tranquility to escape to. Sage & Madison has always been that en-
chanting sanctuary with unparalleled beauty, impeccable service, and
an idyllic location. Nestled at the crossroads of Sage and Madison
streets, the garden has an enchanting whimsical feeling, A beautiful
historical, tiered stone garden with wildflowers, aromatic herbs, and
beautiful native hydrangeas are sure to delight your senses.

Please join the American young master artist Adam Umbach to
experience his expressionistic work that explores a nostalgia for
childhood memories by juxtaposing detailed photorealistic represen-
tations of everyday objects — ones that connect deeply to memory.

Sage & Madison
31 Madison Street, Sag Harbor
631.530.0977, sageandmadison.com

Adam Umbach, aumbach.com

Chris Coffee, MAGO and Adam Umbach

AsSISTED BY RAY COLON

MAGO is an internationally acclaimed artist, specializing in
graffiti and pop culture. He is also the curator at the RID Gallery,
and advises private clients. MAGO is excperienced in the worlds of fashion,
TV, video production, and photography, and this wealth of cultural knowledge
he intends to use to inform this colunm.
Contact MAGO at mago@sociallifemagazine.com or 212.203.7582

... EDIE WINDSOR DAY, CURATED BY MAGO
Pride Exhibition and Fundraiser in Association With
Judith Kasen-Windsor

On Sunday, June 20, rainbow flags waved high. The artist Rachel
Wilkins Blum exhibited her powerful work at Chase Edwards Con-
temporary Gallery in Bridgehampton. The colorful event featured
Wilkins’s Shoulders of Giants seties, alongside a new series that cele-
brates the pillars and pioneers of the LGBTQ+ community whose
tireless efforts helped to bring about major social and political change.

The exhibition was produced in collaboration with Judith M.
Kasen-Windsor — who was martied to the late Edie Windsor, the
marriage equality trailblazer — and the Thea Spyer Foundation to
raise funds for The Edie Windsor Healthcare Center at Stony Brook
Southampton Hospital. Many guest speakers spoke at the event: At-
torney General of New York Letitia James; Suffolk County Attorney
General T] Hatter and his wife, Isha Hatter; Chief Administrative
Officer for Stony Brook Southampton Hospital Bob Chaloner, and
New York State Assembly member Rebecca Seawright.

The Edie Windsor
Healthcare Center is a
new facility that pro-
vides medical and men-
tal healthcare for the
LGBTQ+ community,
especially those with
HIV/AIDS and in need
of transgender health

management.

The Edie Windsor Healthcare Center
182 W. Montauk Highway, Bldg. B, Suite D, Hampton Bays
631.287.5990, ediewindsor.com
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BETH O'DONNELL

TAINTED GOLD

By MAGO
ASSISTED BY JORDYN AXELROD & Ray CoLoN
PHOTOGRAPHY BY MARSIN MOGIELSKI

nspired by art and culture, I have been honored to work with

East Hampton-based artist Beth O’Donnell. Through curat-
ing her modern barn studio and documenting her latest project,
I learned more about the mixed media artist, African wildlife, and
the livelihoods of people across the world.

O’Donnell recently teamed up with the Lion Tusk Trail, a unique
art installation that strives to raise awareness of the plight of the
lion, and raise funds to support lives impacted by Covid-19 across
Africa. On August 10, World Lions Day, life-size lion sculptures
designed by foremost artists will roam the streets — all the way
from London to the Hamptons to Kenya. O’Donnell said, “This
project brings my life’s work to a pinnacle, combining my multi-
disciplinary process to create an expression of my lifelong journey
as an environmental humanitarian artist.”

Donna Karan, the creator of the eponymous DKNY clothing
labels and owner of Sag Harbor’s Urban Zen, is extremely pas-
sionate about wildlife, wellness, and social impact. Karan recruited
O’Donnell and other renowned artists to design lion sculptures for
the organization.

Goldilocks — completely composed of currency —is O’Donnell’s
110-pound fiberglass lion, layered with 400 paper bills. The art-
ist carefully assorted 40 bills each from the ten most egregious,
trophy-hunting countries in the world. The money, tainted gold,
represents the abuse that has left us with only fewer than 20,000 li-
ons in existence. O’Donnell powerfully alludes to this, with a blood

wound on her lion’s side.

Goldilocks

SOCIALLIFEMAGAZINE.COM

Goldilocks
Beth O’Donnell and Donna Karan

After having spent much
time in Affrica and on guided
safaris, O’Donnell was a per-
fect pick for the Lion Tusk
Trail. In 2000, O’Donnell
spent months working in
the slums of Nairobi and # 5
Kenya, fostering her photo— Goldilocks, MAGO, Beth O’Donnell and D()a Karan
journalism and art. Her photographs and mixed-media pieces were
published in the London Daily Telegraph and Marie Claire.

On August 10, there will be a cocktail party to celebrate the lions
at Duck Walk Vineyard in Water Mill, and on August 27, the lions
will be auctioned off by Christie’s Auction House at Wolffer Estate
Vineyard in Sagaponack. Make sure to stop by, enjoy a glass of
summer wine and beautiful art, all while doing good for the world.

Beth O’Donnell, bethodonnell.com

Donna Karan
Urban Zen, 16 Main Street, Sag Harbor
(@donnakaranthewoman, urbanzen.com
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PICTURE PERFECT

FAMED HAMPTONS PHOTOGRAPHER LUCILLE KHORNAK
TEAMS UP WITH SAG HARBOR'S CHILDREN'S BOUTIQUE ETHEL + ROW
FOR A FAMILY PORTRAIT CONTEST

By MAGO
ASSISTED BY JORDYN AXELROD & Ray COLON

As families head out East for summer, they know they can count
on Ethel + Row for sustainable, yet chic, children’s clothing
Located on 83 Main Street in Sag Harbor, the stylish store provides
parents and their kids with a modern selection of organic children’s
clothing. Think neutral grays and creams, soft stripes, and youthful

prints that will never go out of style.

The store’s owner and a mother herself, Vanessa Hamer notes
that “basic silhouettes allow many of the pieces in Ethel + Row to
be unisex, and can easily transcend generations as trends change.”
With over 15 years of experience in the fashion industry, it’s no sur-
prise that Hamer runs a successful shop today. Focusing on fashion
for kids and environmentally conscious brands, Ethel + Row offers
families a new and fresh way to dress their children that involves no
cartooned clothing or garish colors.

Like Hamer, the photography art-
ist Lucille Khornak also has a career
that revolves around children. Known
for her beautiful and artistic group
and individual portraits of families in
New York and the Hamptons, Lucille
is the owner of the Lucille Khornak
Photography & Art Gallery, and is the
author of three books on photogra-

phy and fashion. I am honored to be

TLucille Khornak

bringing these two powerful women together, and hosting events
on their behalf.

“Everything that a child gives you is pure and untainted; it is
beautiful and full of wonder,” says Khornak. “There is something
so special about the raw and emotive energy they carry with them
wherever they go — the whimsy, the soul.”

Ice cream poster taken by Lucille Khornak, hanging in the Candy Kitchen entryway

Interested in having photos like this for yourself? Now is your
chance to win a complimentary two-hour family photo session
styled by Vanessa Hamer and shot by Lucille Khornak.

How do you enter? Stop by Lucille Khornak’s Art Studio
and Gallery on July 24 or July 25, between 11 am. and 3 p.m.
One Polaroid will be taken of each family (children up to age 12),
which will then be entered into the contest. If you can’t make it on
either day, please contact us to set up another date that works. The
final shoot does not include prints or a photo book, and must take
place in the Hamptons by December 31, 2021. The winner will be se-
lected by Hamer, Khornak, and me, and announced at Lucille Khor-
nak’s exhibition of children’s photographs, which will take place at
Ethel + Row, on August 29, from 5 to 7 p.m.

Ethel + Row, 83 Main Street, Sag Harbor
631.296.8333, ethelandrow.com

Lucille Khornak Photography & Art Gallery

2400 Montauk Highway, Bridgehampton
888.858.1827, lucillekhornak.com
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SANDY COHEN, SMOKIN PINK PUSSY, ACRYLIC AND DIAMOND DUST ON CANVAS, 48 X 48 IN

SANDY COHEN ART

HAMPTONS

SCHEDULE A PRIVATE VIEWING OF RECENT WORKS BY SANDY COHEN
631.296.8272 SANDYCOHENART.COM @SANDYCOHENSART
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GILLES DYAN

OPERA GALLERY

By R. Court Hay

ART WORLD POWERHOUSE

Gilles Dyan, the founder of Opera
Gallery, representing major artists in ex-
hibition spaces across the globe, had an
unlikely path to art-world prominence.
He grew up middle class in the Paris sub-
urbs. His family maintained an interest
in art, frequenting exhibitions, although
they didn’t have the means to collect.
“Paris itself is a work of art and offers
so many wonderful museums and exhibi-
tions,” says Dyan. “I went to the Louvre
so many times as a child with my mother
that I think I could find my way around it
with my eyes closed.”

OPERA GALLERY: SINGAPORE & PARIS

Dyan studied medicine, but eventually gave that up to pur-
sue his passion for art. He felt he couldn’t get work in a gallery
since he didn’t have the right background, so he began selling
prints and original paintings by local artists door-to-door. He
loved doing it and found that he had a knack for it. “Some-
how, I got invited to participate in an art fair in Singapore,”
he recalls. “My booth was such a success that I managed to
find the financial backing to be able to open my first Opera
Gallery there in 1994.” He opened another one in Paris almost
simultaneously, and that, he says, is how the Opera Gallery
adventure began.

EXHIBITION SPACES AROUND THE WORLD

Today, Opera Gallery has 13 exhibition spaces around the
world in New York, Aspen, Miami, Miami Bal Harbour, Paris,
Monaco, Geneva, London, Dubai, Hong Kong, Beirut, Sin-
gapore, and Seoul. The openings happened gradually over 26
years as opportunities arose. “I never wanted to expand too
quickly,” says Dyan. “I want to show good quality and careful-
ly selected art in each Opera Gallery space, and I don’t believe
you can do that if you expand too rapidly.”

ESTABLISHED & EMERGING ARTISTS
His mission is to sell well-established artists alongside
emerging ones, to create a dialogue between them. He wants

Gilles Dyan, pictured with Picasso’s Téte de Femnme (1957) and Manolo Valdés’s Alabastro con Colores (2019)

his galleries to appeal to everyone and not be intimidating,
“Art should be for everyone,” he says. “I love to see teenagers
walking into my galleries, or just onlookers. We always try to
make everyone feel as welcome as possible.” This comfort-
able, egalitarian vibe, Dyan notes, is a way to develop collec-
tors. “The more art you see, the sharper your eye becomes.
New collectors often have no idea of the price range of artists,
and they shouldn’t be scared off by art. I think it is important
to have good quality artworks suitable for every budget.”

PICASSO, CALDER, DUBUFFET & BOTERO

Opera Gallery represents only twelve artists at a time, to
devote maximum attention to a small pool of artists. Top-sell-
ing living artists currently in his stable include Manolo Valdés,
Andy Denzler, and Hermann Nitsch, the latter a key figure
of Viennese action painting of the 1960s and the latest tal-
ent Dyan has signed. “His work is incredible, and I am very
proud to represent him.” Manolo Valdés, a New York-based
Spaniard, had a recent solo show at Opera Gallery in Manhat-
tan, and some of his monumental sculptures are currently on
exhibition in the parks of two exquisite hotels in the South of
France, the Chateau Saint-Martin and the Hotel du Cap Eden
Roc, through October 15. Opera Gallery also handles resales
of significant nonliving artists, including Pablo Picasso, Alex-
ander Calder, Jean Dubuffet, Fernando Botero, Marc Chagall,
and Keith Haring,
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Opera Gallery, 791 Madison Avenue
Photography by Frederica Carlet

INTERNET & THE ART MARKET

As the art world has become increasingly global
and fewer differences exist between markets, the
internet has had a profound effect. “Our collec-
tors travel so their eyes get accustomed to differ-
ent styles, and if they don’t travel physically, the
media and internet often do the job,” says Dyan.

While the internet and social media have been
useful tools in the art world for years, their impor-
tance grew significantly as venues adopted virtual
solutions. “A few years ago, I would have said that I
didn’t believe people would buy art without seeing
itin person,” Dyan admits. “But during this unprec-
edented ctrisis, we have had no choice but to find
solutions to survive, and technology has allowed us
to continue to show the public beautiful art.”

ONLINE VIEWING ROOMS

Dyan believes galleries, auction houses, and
other actors in the art market will continue to use
virtual tools, and that’s a positive development.
“People are sometimes intimidated to enter gal-
leries or museums. Opera Gallery has gained new
collectors since we launched our online viewing
rooms, collectors we perhaps never would have
had without these digital solutions” He notes

SOCIALLIFEMAGAZINE.COM

Manolo Valdés and Gilles Dyan

that some people simply don’t have the time to go to galleries or art fairs,
and these new technologies have allowed them to explore what is available

from the comfort of their living room.

IN-PERSON ART FAIRS
While digital tools work well, Dyan believes it is time once again for per-
sonal interaction with collectors. “I think the collectors are eager to see art
works in person,” he says. “Later in the year, if all goes well with Covid, we
have a few fairs programmed in Asia and in Europe, and we are participat-
ing in Art Miami.”

HOW TO INVEST IN ART

Dyan believes that the best criterion for investing in artwork is to al-
ways buy what you like. If you like a piece of art, the sentimental value
will increase, and that’s the important factor. He still has the first piece he
bought in 1982 — a small work on paper from Jean Dubuffet’s I."Hourloupe
series — long before he established his business. “I still have it and it still
makes me smile each time I look at it. Dubuffet was a wonderful artist,
full of humor. “That said, it is always agreeable to know that an artwork
you bought has increased in value. “There wouldn’t be an art market if art

wasn’t a good investment.”

FAMILY BUSINESS
Opera Gallery’s global staff are like a big family. Some literally are family:
Dyan’s two daughters, their husbands, and three of his nephews all work
with him. “T love what I do, and I think I love it more and more,” says
Dyan. “The more art I see and the more artists I meet, the more my pas-

sion for art increases.”

Opera Gallery
operagallery.com
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MANOLO VALDES

PRESENTED BY OPERA GALLERY

Manolo Valdés in his studio, 2021
Photography by Tom Powel

eet Manolo Valdés, an internation-

ally renowned artist whose work
over neatly six decades has been exhibited
in many of the world’s top museums, in-
cluding the Met and the Pompidou Center,
as well as in prominent public spaces like
Berkley Square in London and the avenue
Georges V in Paris. Known for his unique
method of relying on art history to create
his paintings, prints, and sculptures, the
Spanish-born artist divides his time between
New York City, Miami, and the Hamptons.
Valdés reinterprets details of works by great
masters like El Greco, Pablo Picasso, Henti
Matisse, and Constantin Brancusi, using
vivid colors and a broad range of raw mate-
rials in pared-down forms.

By R. Court Hay
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APPROPRIATING FROM OTHER ARTISTS

Including images from other artists may seem unorthodox, but Valdés says it is
part of along tradition among artists. “In the end, painting comes from painting,
and it’s not just me, but most painters have drawn from other painters in the his-
tory of art,” he says. In his case it is perhaps more obvious than in others’ because
he actually creates from an original work of art. “I like to put myself in front of
the work of art in a museum or somewhere else, a work of art that inspires me,
in the same way that other artists will put themselves in front of a landscape or a
still life.” Instead of working in front of a pond or a tree or a sunset, he’s working
in front of other art. “What do I do when I put myself in front of a work of art
from the 17th century? I comment on it from the point of view of art history, just
as people from other disciplines, like literature or music, have done,” he explains.

FRANKENSTEIN TO JACKSON POLLOCK
While painting an image from a 17-th century work of art, Valdés can, for ex-
ample, respect when a drop of paint falls on his work because he says Jackson Pol-
lock showed him that that was okay. Valdés’s pieces are a bridge between the past
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and the present. His process, he says, makes his
work kind of like a Frankenstein. He uses differ-
ent things he’s been taught by other artists his-
torically to take an original image from another
century and manipulate it in such a way that he
reinterprets it.

PAINTING IS A MYSTERY

Valdés chooses to reinterpret works from art-
ists he really likes. “It’s very organic. You just
never know when you’re looking at an image
what’s going to pop into your head. Its not al-
ways immediate; sometimes it comes right away,
and sometimes it doesn’t. It’s kind of a mystery;
there’s a big unknown to it.

VALDES BLUE
Known for his vibrant color sense, Valdés likes
pure colors, and makes his own oil paints. “T like
to make it myself because I can use more or less
pigment to change the intensity of the color,” he
says. His signature hue, a vivid blue known in the
art world as the “Valdés blue,” is full of pigment !

L ]
JE— )

ETCHING, PRINTING, SCULPTURE & PAINTING
Valdés is rare among contemporary artists because he works

to give it vibrancy.

in a variety of different mediums, including etching and printing
in addition to painting and sculpture. How he brings a piece to
life depends on the subject and his inspiration, and some im-
ages he reinterprets in multiple formats. “What moves me is the
concept, because I want to comment on an image,” he says. If
what he’s looking at is flat, he thinks about how he can make a
commentary on that flat image through dimensional sculpture,
amplifying the discourse. “If I can manage to do that through
all the different disciplines, like etching, sculpture, and painting,
on the same image, that is the most complete commentary on
that image.”

Working with a wide array of materials, including bronze, alu-
minum, stainless steel, burlap, and wood, Valdés is constantly
on the lookout for others. “When I leave my house, I'm like a
hunter, always looking at everything, I look for something that
can be an asset to my creativity and to my production. I use
everything I can.”

OPERA GALLERY: SOLO EXHIBITION
His current solo exhibition at Opera Gallery on Madison Av-
enue in Manhattan consists of his newest work, directly from his
Hamptons studio, where he was prolific this past year. “Having
been isolated and sort of alone, I multiplied my working hours,
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Manolo Valdés, Matisse como Pretexto en Rosa, 2021, mixed media, 77 x 150 in

Joseph De Paola, Regina Valdés and children Leonardo and Sofia, and Manolo Valdés
and I sort of explored certain paths that otherwise I wouldn’t
have had time to maybe do.” However, the themes in the work
that he produced over the last year haven’t changed. “They’re
the same themes that have always been with me.”

HIGH POINTS
Asked about high points from his illustrious career, Valdés
demurs, “I'm not very conscious of these successes,” he says
with a shrug, “I just feel very privileged to have been able to
paint and create my entire life.”

P operagallery.com/event/manolo-valdes-new-york
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DESIGNER & ARTIST WALTER STERNLIEB

MODERN 3-DIMENSIONAL PAINTINGS SELL IN EAST END AT INSPIRATIONAL EXHIBIT

By PETER ELSTON

Southampton is now
home to A is for Art.
Modern American  art-
ist and designer, Walter
Sternlieb, has opened the
Hampton’s hottest new
gallery, and it is part of the
village’s strong legacy with
backing of curated collab-
orations in the community.

Located at 60 Jobs Lane,
A is for Art brings to life
the prolific vision of Wal-
ter, who is known out east
as a respected designer,
builder, woodworker, and
master craftsman. Now his
latest title as industrial art-
ist will only further plant
his applaudable achieve-
ments.

His charismatic work on
display was brought forth
by ingenuity and creativity.
“I woke up one morning
with this idea of a 3-di-
mensional flag, made a prototype of it, then built it, painted it
and hung it,” states Walter.

The specific vision of the then novice artist led to a series
that includes his iconic pieces “The Staircase,” and “5 Hearts.”
Eventually he established a professional portfolio that was so
large it took up all of his wall space in his home where he
displayed pieces. The colorful collection impressed visiting
friends and fans and eventually led to thoughts of opening up
a gallery to showcase his work.

“I knew there was a run-down property on Jobs Lane. I
called the landlord and decided to rent it,” he goes on about
the inspiration to open his own place. “The interior was very
run down, and I thought I could have a shabby-chic art gallery,
but shabby chic just isn’t me, so we went in and cleaned it up
a little bit. We started hanging my work, and work of some of
my friends. In a very short period, I was getting a very good

response to my work.”

Walter’s expressive 3-dimensional paintings encompass powerful

expressions full of rich color and bold design. The bright shapes
are pops of color that bring bliss to anyone who uses them as part
of the design of a home or office space.

The dazzling and virtuosic collection comes from a special place
in Walter’s personal history that many can relate to and why his
artwork stands out as a popular choice to art collectors.

“As a child, my parents dragged me to museums, and historic
sites. I didn’t understand the purpose of all of it. I was very fortu-
nate that they took me to all these places. It helped me in what I do
today. All the things that I saw, and I have done in the past, have
made me what I am today.”

A is for Art

aisforart.us

516.356.1191

60 Jobs Lane, Southampton
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AMBERGRIS CA

PRIVATE ISLAND ~ ALL-INCLUSIVE LUXURY ~ PRIVATE AIRPORT

Reserved exclusively for a select few, Ambergris Cay entices with a serene, natural beauty, from the endless turquoise
blue waters of the Caicos Banks to starry nights with stunning views of the constellations, unobstructed by the glare of

civilization.

Whether you seek a private, peaceful retreat to unwind and disconnect or prefer to stay active with water sports, fishing
or nature walks, our attentive team will pamper you with bespoke service, all-inclusive gourmet meals and premium bev-
erages, spa treatments, catered lunch on a nearby deserted island and more to ensure an unforgettable, one-of-a-kind,
private island experience.

FOR OWNERSHIP OPPORTUNITIES, CONTACT US AT REALESTATE@RAMBERGRISCAY.COM



A

PRIVATE INTERNATIONAL AIRPORT ~ 5,700 FT. RUNWAY
CUSTOMS & IMMIGRATION CLEARANCE AVAILABLE

Your all-inclusive Turks and Caicos private island experience at Ambergris Cay means 24-hour en-suite dining, five star
culinary experiences, boating excursions, nightly turndown service, a personal golf cart to explore the island, snorkeling
excursions, kids club house activities, guided nature tours, bone-fishing, reef fishing, sailing, kayaking and paddle boarding.
Select from 1-bedroom beach front suites or 3- and 4-bedroom villas with sweeping ocean views.

Discreet yet accessible, Ambergris Cay boasts the longest runway of any private international airport in the Caribbean at
5,700 ft in length (for comparison, East Hampton Airport’s longest runway is only 4,255 ft. in length). Flying time is less than
3 hours from most East Coast gateways and less than 1.5 hours from Miami or Palm Beach. Customs and Immigration and
Covid-19 testing services available for a safe and seamless getaway.

WWW.AMBERGRISCAY.COM
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RANCHO LA PUERTA: DESTINATION SPA

GODMOTHER OF WELLNESS: DEBORAH SZEKELY

By R. Court Hay

Deborah Szekely, founder of Rancho la Puerta

MOTHER OF THE MODERN SPA MOVEMENT

Deborah Szekely, 99 years young, is known as “the Mother
of the Modern Spa Movement.” She and her husband, Ed-
mond Bordeaux Szekely, founded Rancho la Puerta, North

America’s first wellness spa, in 1940. In the ensuing 81 years,
Rancho’s team has continually adapted the resort’s offerings to
suit modern tastes, and today it remains one of the world’s top
spa destinations. Fans include Kate Winslet, Madonna, Gov-
ernor Jerry Brown, Claudia Schiffer, Arianna Huffington, and

Judge Judy.

R. Couri Hay is the travel editor and society colunmist for this magazine.
Couri began bis career at Andy Warbol’s Interview and he wrote for Town & Country
and People. Couri also appears on CNIN, PBS, FOX and V'HT commenting on Hollywood.
He lives in NYC and Southampton and is the CEO of his own PR firm.

RESIDENCES

AT RANCHO LA PUERTA
The latest innovation could not be time-
lier. The Residences at Rancho la Puerta, a
planned village of 108 private homes set
amid the resort’s 4,000 pristine acres in
Tecate, Mexico, is only an hour from San
Diego. Sited beside a vineyard and a pond,
boasting spectacular mountain views, the
village will be separate from the ranch,
yet connected, with access to the ranch’s
extensive wellness amenities. Deborah is
thrilled to bring private residences to the
property. “People have asked for years and
years, saying that they would like to retire
here,” she says, “and their community will
consist of people with common goals and

common thoughts coming together.”

INTEGRATIVE HEALTH

AND MEDICINE CENTER

The Residences will also have a state-of-the-art Integrative
Health and Medicine Center specializing in personalized, pre-
dictive, and proactive interventions to prevent and treat chron-
ic disease. This holistic model not only gets to the underlying
cause of health issues, but also uses a functional and natural
medical approach for personalized treatment protocols. Each
offering blends the best of Western medicine with the wisdom
of all-global healing traditions. Planned treatments will include
stem-cell therapies, personalized IV nutrients, high-dose vita-
min C infusions, mistletoe therapy, and more.
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New Residences
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THE SPA EXPERIENCE

Rancho, as insiders call it, began as a rustic wellness retreat:
$17.50 a week and bring your own tent. The full spa experi-
ence includes a plethora of exercise classes: Pilates, stretch, tai
chi, and aerial yoga to name a few. Massages, reflexology, water
therapy, facials, manicures, and pedicures are newer amenities
at Rancho. “We never offered massage until I started [Califor-
nia spa] the Golden Door, 18 years after the first guests arrived
at Rancho la Puerta,” says Deborah. One of the first treat-
ments during the spa’s early days was an herbal wrap, created
out of necessity. “Without it many of the guests, because they
never exercised at home, were so stiff they literally crawled
out of their beds after their first day of hiking and exercise,”
Deborah says, laughing. “Herbal wraps were the answer. The
heat relaxed the muscles.”

HAPPIER AND MORE ENERGETIC

Later, the Szekelys hired experts to begin programs in skin-
care, and they were an immediate hit at Rancho. “Guests worked
hard all day, and they looked forward to having the soothing at-
tention of facials and massages.” Today, the spa has health cen-
ters for both women and men, and Deborah says they are as im-
portant a part of each guest’s stay as the hikes, exercise classes,
cooking school, and other programs. “We emphasize balance,”
she says. “Long ago I said it never has been enough that my spas
simply make you better looking, I believe people can be hap-
pier and more energetic, and altogether more fulfilled human
beings.” The number of spa treatments offered has quadrupled
over the past decade, and there is an experienced staff of 75,
many of them long-term employees.

SOCIALLIFEMAGAZINE.COM

FOUR-TIER HEALING PROCESS

Cleansing spa treatments comprise four types — cleans-
ing, restoring, relaxing, and energizing. Cleansing rids the body
of toxins, and treatments include a detox massage and the
original herbal wrap, Rancho’s signature treatment that puri-
fies and eliminates toxins. Fresh plants and herbs like euca-
lyptus, rosemary, or sage grown in the organic garden, or that
grow wild in the nearby mountains, are used in treatments.
The 30-minute wrap is often combined with a 20-minute mas-
sage, which opens up pores and allows moisturizers to pene-
trate skin. Rancho’s experts employ a method of cupping with
plastic suction cups instead of glass, which don’t leave those
horrid red marks on your skin.

Restoring might include a rosemary-loofah-salt glow,
which starts with a loofah glove that helps remove dead skin
cells, followed by a scrub and shower, and ending with a mas-
sage. This treatment will renew your skin, making it feel silky
smooth.

Relaxing involves treatments like a head-to-toe massage

with warmed candle oil in your choice of luxurious fragrances.

Energizing entails healing therapies that activate and
strengthen, like reflexology on hands and feet; energy balanc-
ing, a special massage using figure-eight movements to open
up chakras throughout the body, followed by the scent of fra-
grant herbs to relieve stress; craniosacral therapy, acupuncture,
and reiki. The result is to remove energy blocks, allowing heal-
ing energy to flow and harmonize your whole body.
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Residence Living Room

SPA AND FITNESS CONCIERGES

Rancho la Puerta’s spa offers over 55 treatments,
and choosing among so many options may seem
overwhelming, but stay calm. There are concierges
and other experts on staff to help you figure out
what works for you. You are free to consult with
experts, ask questions, and revise your program at
any time during your visit. What you do on any day
at Rancho is entirely up to you, but most guests en-
joy a morning hike followed by breakfast, and then
perhaps a meditation class or a visit to the gym.
And you decide when to incorporate spa treatments
throughout your day. Some people prefer to take a
few classes in the morning, followed by a spa treat-
ment, and then relax for the rest of the afternoon.

And while many guests want to exercise, no one
needs to be huffing and puffing at Rancho la Puer-
ta, unless they want to. You may simply choose to
relax and be pampered. A popular choice for both
women and men is the moisturizing treatment for
the scalp and hair.

Garden Path

VISIBLE RESULTS IN ONE WEEK HEAVENLY VILLAS
You can actually see results after a week at Rancho. At the Rancho accommodations include several villas cielo or “heav-
end of the visit your skin will look different — healthy and enly villas,” secluded private residences that offer a den that
glowing because of the nourishing diet from the organic farm, can be converted into a private gym or an office, with Wi-

healing body treatments, and exercise routines.

Fi. You can also receive private spa treatments in your villa.
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Residence Bedroom

These villas were added in recent years as a bow
to the modern world for guests who are unable
to completely unplug from daily life for a week.
At a villa, you get the full resort experience, but
you can also work as much as needed.

NATURAL ORGANIC DINING

Food is an important part of the spa expe-
rience. From the beginning in 1940, Rancho la
Puerta was ahead of its time, growing its food
on the resort’s organic farm and grapes in its
vineyard. The rest is sourced from local farmers
and fishermen — perhaps the original farm-to-
table venue. Over eight decades, the resort has
developed hundreds of recipes through exten-
sive experimentation and dietary research, re-
sulting in a superb all-natural menu.

CHEF REYNA VENEGAS

The executive chef, Reyna Venegas, was raised in Baja,
California, and at the beginning of her career she worked as
a hostess at Rancho’s dining hall. She later traveled to Lyon,
France, to intern at a two-Michelin-star restaurant under the
chef Philippe Gauvreau, and after graduating from the Culi-
nary Art School in Tijuana, she earned a scholarship and was
a pastry major in Monte Carlo. Venegas honed her skills at
acclaimed restaurants and eventually came full circle, back to

SOCIALLIFEMAGAZINE.COM

Salad and fruit bar

Rancho la Puerta where she combines French techniques with
local ingredients for delicious, healthy meals.

COOKING CLASSES AT LA COCINA QUE CANTA
Cooking classes are offered at La Cocina que Canta — “the
kitchen that sings” — which is set in the resort’s six-acre or-
ganic garden. Venegas teaches classes, as do world-renowned
visiting chefs and cookbook authors who regularly come to
offer lessons. The “singing kitchen” is a reference to the sen-
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The Singing Kitchen

sory experience — aromas, colors, and sounds as well as the
energy of alively group of people cooking together with just-
picked ingredients. It all comes together in an explosion of
taste: You dine on the meal you have just created.

STATE OF MIND: HEALTHY WAY OF LIFE

Dubbed the “Godmother of Wellness” by the media,
Deborah calls herself a health nut. “To me, that’s a favorable
term,” says the neatly 100-year-old wellness warrior. The most
important key to leading a healthy life, Deborah believes, is a
person’s state of mind. “It’s more than just positivity; people
should enjoy what they do,” she says. “Whatever they work at
should be a joy or pleasure, not work,” Deborah says. “Delight
in the little things in nature and life. I think it’s hard to be truly
healthy without that. I think the psychological aspects are very
important, and that’s why the ranch is so successful. There’s a
spirit here and that spirit is so important.” These are the basic
tenets with which she started Rancho la Puerta in the forties,
and they continue even though the resort has evolved from a
barebones summer camp to a full-fledged luxury spa resort
with every conceivable amenity.

WORLD WAR II SUMMER CAMP TO LUXURY SPA
The original no-frills camp had its origins in World War II,
when Deborah and Edmond, a native of Hungary, were living
in southern California. Because he refused to return to Europe
to serve in the military, an order was issued for his arrest as a

sl
Aerial Yoga

deserter. “We got a letter from U.S. Immigration and Natural-
ization saying that if he was found in our country on June 1,
1940, he would be arrested and shipped back to his country.
So, we went to Mexico.” Her husband, a renowned scholar,
had planned to teach a summer-school session in Oslo. “We
knew we would have to hold the summer school because we
were counting on the money from the students, and they had
already signed up. So, we just wrote them and said the summer
school instead of being in Oslo is going to be in Tecate. And
we had to make it cheap because they had to bring their tents.”
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HOLLYWOOD ELITE
What they started as a summer health camp was so success-

ful that several participants wanted to come back and spend
the winter because of the perfect weather. Soon, Rancho La
Puerta became popular with Hollywood stars.

The Szekelys rented the land for many years before buying
some, and gradually added more and more. “We acquired a
lot of land because little old ladies would come and say, ‘My
daughter married and lives in Los Angeles and we want to
move there, won’t you buy our land?’” says Deborah. Although
the locals originally thought the spa folks were somewhat odd,
eventually several young women in town sought jobs at the
ranch, and today the resort is one of Tecate’s largest employ-
ers. “So naturally we contribute to the community,” Szekely
says. A few years ago, when a serious fire destroyed over 100
houses in town, they reached out to spa guests and raised over
$100,000 within a week. They help to educate Tecate’s chil-
dren on the environment and sustainability and offer summer
classes at the resort’s organic garden. They built the first pub-
lic park in Tecate and bought the town’s first school bus. The
children had to walk to school and often skipped classes when
the weather was inclement. Deborah decided to buy a bus to
bring her workers to work in the mornings, and on the way, it
also picks up the kids and takes them to school. “It’s been sort
of a double blessing,” she laughs. “The ranch has a very long,
blessed history,” she says, “and I really do believe that doing
good is rewarding, and we’ve been beautifully rewarded.”

SOCIALLIFEMAGAZINE.COM

MEANT TO BE HERE

“l had no dreams for the
ranch,” Deborah says, add-
ing that once the war ended,
they expected to move to
England. “We had no inten-
tion of staying. So — and
I say this all the time — we
were meant to be here. It was
nothing that we planned, cre-
ated, plotted, none of that.”
Local lore asserts that Kuu-
chamaa, the mountain that
ovetlooks Rancho, is spiritu-
ally special. “Kuuchama was
a sacred mountain to the na-
tive people for generations,”
she says. “And I do believe
that the mountain has had a
great influence on us. And you
can believe, take it or leave it.
I took it and kept it.” Today,
Deborah’ husband is buried
on the mountain, as is her late son, Alexander. ““That’s their
home,” she says firmly. “We have a family cemetery. I'll be bur-
ied there too eventually. No rush.”

SARAH LIVIA SZEKELY BRIGHTWOOD

Deborah’s daughter, the landscape architect Sarah Livia Sze-
kely Brightwood who created Rancho’s world-class gardens,
now runs the resort full time. But her mother is still at the
resort at least once a week. She says her daughter is doing a
terrific job. “Sarah is gifted, and I think in some ways it reflects
her personality,” says Deborah. “She is very spiritual. She’s
very musical. She’s an artist, and I think most of the classes
reflect more of het.”

A PARADISE

But there are forces at work beyond human endeavor, she
insists. “I know that we’re here because we were meant to be
here. I believe that. And the reason it’s so successful is that
we’re on the path that we’re supposed to be on.” Recently,
Deborah roamed around the entire property, into every nook
and cranny. “If you were trying to describe paradise, honestly I
don’t think it could be much lovelier than Rancho La Puerta.”

Rancho La Puerta
rancholapuerta.com
800.443.7565

Instagram @rancholapuerta
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ASHFORD CASTLE

By ANTHONY GIAMPETRUZZI

After mote than a full year of living as a hermit, isn’t it about time
to return to a more princely existence? Well, with a subsiding
pandemic and the European Union recommending the end of travel
restrictions, opportunities are beginning to abound. The Republic of
Ireland will end a quaranting requirement for U.S. citizens beginning
July 19.

For many of us, fully spreading our wings to take in a global city
may just be a little too much. More bucolic environs beckon and pro-
vide an opportunity to ease back into world travel. There’s no need
to skimp, though; you’ve earned a few days of royalty. You've earned
an experience. You've earned Ashford Castle, one of Ireland’s most
luxurious properties.

To be sure, there are hundreds of castles in
Europe, but few have made the successful transi-
tion to five-star resort. Ashford Castle, a historic
800-year old fortress in western Ireland, did just
that some 80 years ago and ever since has played
host to royalty, presidents, and celebrities.

The location, by every measure, is idyllic.
Overlooking the shores of rippling Lough Cor-
rib in County Mayo, Ireland, the Castle is sur-
rounded by 350 acres of beautifully manicured
gardens, verdant forests, and woodland rich with
birdlife. The environment, anchored by breath-
taking views of Lough Corrib, lends itself well
to the sportsperson seeking an all-in experience.

From country-classic pastimes such as horse
riding, fishing, falconry, and shooting to more
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modern activities such as golf, cycling, and kayaking, Ashford Cas-
tle is manna for anyone seeking classic European countryside ex-
travagance. And, there’s plenty to keep the kids busy while you take
in more adult pursuits. (Check out the property’s sensational movie
theater — your little ones will thank you.)

Of note is the picturesque 9-hole, 2,996-yard, par 35 parkland
course, perfect for golfers of all abilities to hone their skills. Also
known for its falconry, Ashford offers the oldest established fal-
conry school in Ireland. Don’t miss a private Hawk Walk and the
incredible opportunity to fly your very own Harris hawks.

The activities will wear you out, and that’s a good thing. Repose
will come in the sensational lodgings. Splurge on a suite for a kingly
experience. Huge and well appointed, the elegant suites are named
after Ashford’s most famous guests: Kennedy, Reagan, and too
many film and music stars to mention are among them. Modern
amenities abound and lend to some well-deserved pampering,

Make time for what was awarded Ireland’s best hotel spa in 2020
for the fifth year in a row: The Spa at Ashford Castle. The spa of-
fers a relaxation pool, five exceptional treatment rooms, an invigo-
rating Hammam, relaxing steam room, and a beautiful terrace. The
talented staff will soothe you with luxury brands: Voya, B | Africa,
Elemis and Natura Bisse among them.

Gastronomy is among Ashford’s trademark offerings. Although
there are a number of options for upscale dining, the most elegant
(and a must) is the George V dining room. The graceful setting,
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with rich, paneled walls and twinkling Waterford crystal chan-

deliers, is presided over by the acclaimed chef Philippe Farineau
and the head sommelier Paul Fogerty. What’s more, the restaurant
earned Wine Spectators 2020 Best of Award of Excellence.

Yes, it’s time to get back to being (somewhat) carefree. A few
days at Ashford Castle will expand your mind and remind you how
to live large.

Ashford Castle
ashfordcastle.com
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LITTLE PALM ISLAND RESORT & SPA

By ANTHONY GIAMPETRUZZI

here’s absolutely no fuss.

That’s a statement rarely uttered, regardless of how much
time you spend planning your perfect trip, how much you invest in
your voyage, or how remote you may wander to “get away from it all.”

Getting away from it all left us with very few options this year. We
were loath to even attempt to find extreme comfort and luxury state-
side. But here’s a hint: It does exist and not so far away: just off the
coast of Florida. And, when you get there, from check-in to meals
to libations to treatments to whatever you want (and that might just
be nothing), there’s quite literally no fuss. Little Palm Island Resort &
Spa is, in a word, sublime.

Named one of “America’s Best Beach Hotels” and consecutively
ranked “World’s Best” by Travel + Leisure, as well as consistently
featured on Condé Nast Travelet’s Gold List, the resort and its com-
mitment to privacy and indulgence is a favorite of celebrities, CEOs,
and other notables.

Why? Because if you blink, you'll miss it. And you get the sense
that’s just the way the resort likes it. Getting there is just the begin-
ning of the fun. You’re welcomed on Little Torch Key (about 45
minutes north of Key West) by friendly staff who take your luggage
and give you a refreshing cocktail before you board The Trumuan, a
striking reproduction of a ’30s motor yacht.

Once on the island, a brief tour ensues — brief because the
island is just big enough for the resort itself, yet roomy enough
to ensure that each guest can achieve a sense of solitude. Little
Palm Island Resort offers the convenience and safety of the United
States, yet gives off a distinctly non-U.S. vibe.

A collection of 30 or so private bungalow suites mark the ac-
commodations (and assutre that a maximum of 60 guests may in-
habit the island at any one time — yes, you must leave the kids at
home — yay!). Dramatic thatched roofs blend with swaying palm
trees to create unrivaled ambiance. The exterior of the bungalows
is deceiving: Inside, elegant furnishings, fine linens, and luxe ame-
nities quickly remind you that pampering has commenced. Fach
residence features breathtaking ocean views and private outdoor
lounging areas. If bathing outside is your jam, you’ll love the pri-
vate outdoor shower — and you’ll go crazy for the exclusive co-
conut-and-mango-scented amenities. Missing are phones and T'Vs.
You’ll thank the resort for this. As lovely as your bungalow may be,
you’ll quickly want to explore. Don’t be shocked to bump into tiny
key deer — they belong here and are protected given their status
as endangered.

For those who get antsy to stay active, there’s no shortage of wa-
tersport options, including snorkeling, diving, sea planing, dolphin
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encounters, eco-tours and, naturally, angling of every sort. In fact,

I was assured that if I caught something edible, the kitchen would
willingly cook it for me. Uninspired (but impressed) by this feature,
I opted for a few hours of lounging on one of the island’s many
beaches.

Luckily, I chose one in proximity to the generously sized Palapa
Bar and nearby pool. Inventive tropical cocktails packed enough of
a punch to lull me into some much-needed relaxation. They also
triggered hunger. This was a welcome sensation that was quickly
sated by mouthwatering ceviche (while at Little Palm, I had at least
three varieties, each more delicious than the last, and all fresh from
the sea). We’ll get back to the food.

Nestled in the center of the resort are a couple of noteworthy
features. First, the enormous (and thusly named) Great Room.
Tucked in the palms and surrounded by stunning ocean views, this
living area is the perfect place to escape the sun for reading, playing
a game, or relaxing on the decks. If you get the shakes from An-
derson Cooper withdrawals, this is where you’ll also find the only
television on the island.

Nearby is SpaTerre, the signature spa of Noble House Hotels &
Resorts. Given the diminutive size of the island, you might think
the spa would have limitations. You’d be wrong, From exotic four-
hands massage to cutting-edge CBD treatments using luxurious
macadamia nut oil and organic vanilla to exclusive body rituals
using sustainably sourced seaweed, the treatments here lift every
weight of the world or simply uplift. There’s something for every-

one and every need.
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While nothing on the island disappoints, dining is the piece de
résistance. A private table for two on the beach to take in the fa-
mous key sunset? No problem. Perhaps you’d enjoy firmer ground
but open air: plenty of room on the deck. If getting indoors is
more to your liking, that will work too. Read: There’s no shortage
of places to dine and, regardless of your choice, the views and
general ambiance are beyond comparison. You may even opt for a
meal in your bungalow. It all can be arranged.

Little Palm has been recognized as the “Best Hotel Dining in
Florida” and rated No. 3 in the United States by Zagat. Zagat de-
scribed The Dining Room as “extraordinary to perfection” in every
category: food, décor, and service.

And then there’s the food. The gastronomy is unrivaled and
there’s something for everyone. From fresh-from-the-sea entrées
to exquisite cuts of beef and pork to an array of options for veg-
etarians and vegans, there’s nothing the kitchen can’t do. While
we’ve established that the cocktails are A+, so is the extensive and
varied wine list. I myself was thrilled to find a rare bottle.

After dinner you’ll likely want to retire after making your way
along the crushed seashell paths. Or perhaps you’ll pop into a ro-
mantic alcove, where, among the hammocks swaying softly and the
lull of gentle waves you’ll make a proposal or reaffirm an affection.

Eventually you’ll find your way back to your intimate bungalow
where you’ll reflect on the joy of a no-fuss vacation.

Little Palm Island Resort & Spa
littlepalmisland.com
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FIVE STAR LUXURY IN PUERTO RICO

ST. REGIS BAHIA BEACH RESORT

By InnA DESILVA

A. fter a fifteen-year absence, I wanted to visit Puerto Rico with
y family who had never been to the “Island of Enchant-

ment.” We went during spring break in April of this year. The is-
land was incredibly busy: partly because it had strict health protocols,
partly because it is Caribbean, yet part of the United States. Old San
Juan is one of the world’s most beautiful spots. It’s Seville, Spain,
meets Atlantic Ocean. The narrow streets are lined in Gothic, Re-
naissance, and Baroque architecture. An amazing castle and incred-
ible restaurants make it a great place to spend two nights. On day
three, we were ready to relax and be surrounded by nature. And there
is no better place than St. Regis Bahia Beach Resort, which sits on
483 pristine acres between the El Yunque National Forest and Es-
piritu Santo River State Preserve.

The resort, and its surrounding land, is owned by the billionaire
John Paulson. Paulson invested heavily in Puerto Rico many years
ago and is well known in the Hamptons for his philanthropic dona-
tions out Fast. One example is the emergency room at Southampton
Hospital named after Paulson and his wife, Jenny.

The St. Regis is only a 45-minute ride from San Juan, but it might
as well be another planet. If you’re lucky enough to book an ocean-
front room, which I highly recommend, you can relax in the chaise
lounge on your terrace while listening to lapping waves. You can also

enjoy private dining for gourmet breakfasts and yummy dinners. The
resort boasts 139 rooms and suites, promising tranquil seclusion. For
those who are living large, try the Penthouse or the St. Regis Suite.

The property has an in-house marine biologist and a green team
who are happy to provide guests with bespoke nature trips and kaya-
king, Kids love the personalized nature adventures. The St. Regis also
boasts a golf course designed by Robert Trent Jones Jr. With 65 per-
cent of the property preserved as green areas, sanctuaries, and nature
trails, the resort adheres to the highest standards of environmental
sustainability and conservation. The resort is also home to the Carib-
bean’s first and only Certified Gold Audubon International Signature
Sanctuary.

The resort’s dining features Paros, the best Greek restaurant on
the island, and Iridium, a fabulous spa. I enjoyed my first body scrub
in over a year and then relaxed afterward in their tranquil garden.

Mainland Americans are taking advantage of intact tax breaks to
invest in the resort’s Ocean Drive Residences, new homes that face
either the ocean or golf course. The residences have their own facili-
ties, including a restaurant, pools, and golf course.

Enjoy this amazing place and please note they are sold out most
weekends this summer.
bahiabeachpuertorico.com
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HOW DO YOU LIKE YOUR LUXURY??
EFFORTLESS? OR BRILLIANTLY UNCONVENTIONAL?

THE PALMS

The refined sophistication of The Palms on Grace Bay Beach,

consistently honored by travel publications for its sense of ele-

gance and easy atmosphere. The savvy chic of The Shore Club,
the stunning game-changer on Long Bay Beach. Where whimsy
rules and magic awaits around every corner. Each with a style
and a vibe all its own. Both singular destinations, part of Hartling
Group's stellar portfolio of luxury resorts which also includes

The Estate Villas at The Shore Club, and The Sands at Grace Bay.

THE J/ PALMS

TURKS AND CAICOS

THE COOL SIDE OF CLASSIC
649.946.8666 | thepalmstc.com

l‘b

THE SHORE CLUB

TURKS AND CAICOS

WRITE YOUR STORY HERE
649.339.8000 | theshoreclubtc.com

#
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A SOUTH FORK IN THE ROAD

WINE, DINE, AND SLUMBER
IN THE HAMPTONS

By KAREN HOLLY BERLINER

R[(ilute 27, aka Montauk
ighway and Main
Street and other names
too, depending on your ex-
act location, will bring you
through the town of East
Hampton’s Wainscott,
East Hampton Village,
Amagansett,  Napeague,
and Montauk. This part
of the Hamptons is home
to luxury hotels, historical
inns, boutiques, top-notch
restaurants, cultural at-
tractions, and a landmark
windmill or two, and, of The L
course, beautiful beaches.
THE MILLHOUSE INN, EAST HAMPTON
1 Enter and be
instantly engaged
by the welcoming
staff poised to
pamper you and
see to your needs
and fancies. The
inn offers both
large rooms and
suites, each indi-

. vidually designed,
some with a fireplace. Prepare to soak in your claw-footed tub
and perhaps hear the occasional faint sound of a passing train,
an unexpected retro lullaby. Mornings here are about breakfast,
as the menu offers a variety of tasty choices such as signature
wheat pancakes, fluffy and dusted with powdered sugar and cin-
namon, or the yogurt and berry parfait with granola and more
additions to add crunch and texture. The freshly brewed coffee
and tea selections are made to order, and can be enjoyed any-
where you please, perhaps on your own private wooden deck
or snuggled in your bed’s luxe linens. The inn also provides deli-
cious inn-baked snacks as a gift. Open year round.

Hampton, this particularly charming locale is seasoned with

hundreds of years of history. But no worries — this boutique
hotel is stocked to the brim with contemporary enhancements
such as flat screen TVs, Bose stereos with iPod docks, and mini-
bars. I’Occitane toiletries, Frette towels and robes, two-person
Jacuzzi tubs, and antique claw-footed tubs add touches of
luxury. Most bedrooms have cozy wood-burning fireplaces to
add to the ambiance if you visit after the summer season. This
inn features a great room with a large fireplace, an ideal place
for relaxing before or after dinner. Enjoy a full breakfast each
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morning, either in the charming breakfast room or outside in
the English garden. Continental breakfast can be delivered to
your room, along with your choice of morning paper. Near the
garden is an infinity-edge swimming pool surrounded by teak
chaise lounges. Drinks are served from a well-stocked bar, in-
cluding a selection of wines by the glass, half-bottle, and bottle.
The onsite Baker Spa has a Jacuzzi, steam shower and sauna and
offers a variety of massages, and more. Guests receive a parking
permit for the East Hampton Village ocean beach, beach chairs,
towels, and umbrellas. The Baker Carriage House, located di-
rectly behind the main house, is an additional sprawling lodging
space, with charm galore.

THE PALM, EAST HAMPTON

The Palm restaurant at The Huntting Inn (another his-
torical landmark nestled in the heart of Main Street in East
Hampton) is where you can reliably expect consistently top-
notch hospitality and fine fare. Favorite appetizers are lob-
ster bisque made with fresh lobster meat, cream, and sherry
and old school oysters Rockefeller. Enjoy a hearty portion of
plump and juicy scallops, filet mignon, or prime New York
strip steak, or order a classic surf and turf steak and grilled
half lobster. Afterward, enjoy an after-dinner drink or two at
the bar before you retire for the night. Nobody is rushing you

out the door.
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Rita Cantina

RITA CANTINA, EAST HAMPTON

The chef Eric Miller, who owned popular Bay Kitchen and
Bar, has now turned his efforts and expertise to Rita Cantina,
featuring modern Mexican food. Crescent Farms duck carni-
tas with butter lettuce wraps, guacamole and salsa; local harvest
fluke with pickled cabbage slaw and crema; and lamb barbacoa
taco name a few. The vibrant menu features a range of cevi-
ches, tacos, quesadillas, slow-cooked birtia, and large plates with
fresh, locally sourced ingredients from East End purveyors like
Multi Aquaculture System and Gosman’s Dock and indepen-
dent local fishermen. The seafood ceviche with fluke, scallops,
squid, shrimp, habanero, and pomegranate is outstanding, If
you are more of a carnivore, the Niman Ranch short ribs birria
are braised in adobo sauce and consommé and the Crescent
Farms duck carnitas with butter lettuce wraps, guacamole, and
salsa satisfies. The local market catch whole fish roasted on ce-
dar with citrus is simple and delicious. To complement these
fine dishes, the bar menu features various tequilas and mezcals.
Rita Cantina’s bottled cocktails include tried-and-true recipes
updated and ready to go. Enjoy frozen margaritas, spicy margar-
itas, and a margarita of the week featuring in-season ingredients.
Rita Cantina also sells branded retail merchandise and a treasure
trove of to-go bundles, perfect for a beach picnic. Signature pic-
nic bags with margaritas, tacos, and more are available as well
as “bonfire bags” containing Mexican chocolate, house-made
graham crackers, marshmallows, and house-made drinks.
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Moby’s

MOBY’S, EAST HAMPTON

Moby’s returns for its ninth season. Four acres include in-
door and outdoor seating, a covered patio, a private court-
yard, and a bocce court. Stay tuned for the soon-to-open
Moby’s Market that will serve cafe-style breakfast and lunch.
The market will also offer a curated selection of beachside
essentials, apparel, and housewares. Moby’s features a coastal
Italian menu, including its signature wood-fired pizza, pasta,
seafood and seasonal vegetable dishes. Menu offerings include
such delightful options as soppressata pizza with red onion,

tomato, mozzarella, and olives.

IL BUCO AL MARE, EAST HAMPTON
Featuring local choice seafood and farm-to-table produce
along with a menu inspired by Bottega il Buco in Ibiza, Spain,
this restaurant is a true dining experience. Ingredients include

il Buco al Mare

-

healthy ancient grain focaccia and imported tinned fish. Food
is cooked in a wood-burning oven, and a boutique wine list en-
hances the menu. Inventive dishes such as tuna cheek sashimi
with colatura and citrus or blistered prawns with Fresno chili
and ginger make for unique menu options. Cocktails such as
Rome with a View (campari, dry vermouth, lime and soda) are
whimsically named and refreshing. Wines from a variety of
countries and regions allow for sublime pairing. Delicious des-
serts range from a panna cotta with 10-year-old balsamic vin-
egar to mint chocolate ice cream. The restaurant offers al fresco
dining in its backyard garden and front patio on Main Street that
connects the restaurant to its retail store, il Buco Vita.

The store offers a coffee bar and merchandise from salts,
vinegars, and olive oils to home goods and fashion. In addi-
tion to the artisan home line of il Buco Vita, the exclusive
decoupage collection by John Derian is showcased, along with
some of his antique pieces as well as the sculpture and jewelry
of New York’s renowned Jill Platner. Il Buco Vita also carries
the handmade organic ceramics of Lana Kova. Picnic baskets
are available for a perfect grab and go option.

ROSIE’S, AMAGANSETT

Located in the heart of Amagansett, Rosies features an
open dining area, a semi-private dining alcove and a bar, with
ample outdoor seating, Rosie’s signature brunch, which it calls
“blunch,” features house-baked pastries and bread, with an
extensive and inventive espresso menu, rose or turmeric gin-
ger latte, and standards like fresh drip. Rosie’s house-made ice
cream favorites are classic vanilla bean, salted chocolate, and
pistachio. The beautifully designed bar was built to bring peo-
ple together for revelry and shared experiences. The evening
menu offers both light bites and full dinner options. Cocktails,
wines, and craft beers are also available.
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Rosie’s \' F % i

ROUNDTREE, AMAGANSETT

Opened in 2020, The Roundtree sits steps from the hamlet’s
quaint village and the ocean. The property includes modernized
historic cottages and a barn on two acres of manicured lawn
and gardens. Designer furnishings create a sleek and airy atmo-
sphere. One-, two-, and three-bedroom accommodations set in
private cottages feature large living areas decorated with works
of the beaches, bays, and woods of Long Island by Alexander
Ebetle, a local photographer. Seasonal amenities and activi-
ties include bikes beach gear, yoga, afternoon tea, and evening
s’mores around fire pits.

THE CLAM BAR, NAPEAGUE

The Clam Bar with its summery atmosphere is perfect for
a quick but satisfying meal. Enjoy its casual, seaside vibe that
features tables with umbrellas, and a bar area that looks into
the open kitchen. The clams and oysters here are iced and tasty.
The overstuffed lobster roll is signature and populat, as are the
plump and perfectly seasoned fried clams. Burgers, hot dogs,
and salads are available too. A slice of key lime pie finishes your
meal nicely.

The Clam Bar

SOCIALLIFEMAGAZINE.COM

Roundtree

MORTY’S OYSTER STAND, MONTAUK

Morty’s Oyster Stand captures you immediately with its re-
laxed, open, and airy set up. The team behind Morty’s menu are
Eric Miller, culinary director; Richard Biondo, chef de cuisine;
and Annmatie Sagoi, beverage director. The indoor and outdoor
dining space features navy cedar shingles and pale grey accents
throughout the area. The inside walls are papered in French toile
with iconic local images. The menu here is all about sustain-
able, freshly caught East Coast seafood. Some appetizer options
are tuna poke nachos piled high with chunks of fresh tuna and
calamari and seafood fritti, complemented with peppers with a
bit of sass. One-and-a-half pound lobster, local fish, American
wagyu matinated skirt steak, frozen cocktails, specialty concoc-
tions, craft beers, and wine offer a variety of perfect options.
Fiddler’s Green (tequila, celery, lime, and chartreuse) or Morty’s
Blush Froze (vodka, rosé, grapefruit) are a small sampling of
delicious options that round out the menu.

Morty’s Oyster Stand
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TEQUILA TOASTING TIME

By SuArRON RoTH

he Big Fourth takes on new meaning this year, as we cele-

brate our (semi) liberation and finally reunite with friends
and family in person. What better way to toast our newfound
return to some normalcy than with one of our favorites —
tequila.

Aside from its smooth, nutty, medium-weight texture that
lacks the wintery richness of scotch but is not as light as vodka
— making it an ideal libation for all seasons — tequila is consid-
ered one of the healthiest of spirits. Some experts even go so
far as to say drinking tequila is good for you (beyond how many
new friends we make while drinking it). Here are some of the
cited reasons why:

Tequila . . .
* Is good for bones.
* Boosts digestion.
* Controls blood sugar and promotes weight loss.
(Ok — blood sugar maybe. Weight loss I must question.)
e Aids sleep
* Isaprobiotic
*  Numbs pain (That one we already knew!)

Health myth or no, all seem to agree that tequila overall seems
to be one of the safer choices for waistline maintenance. So let’s
go ... here are a few options for your summer imbibing variety:

The Perfectomundo Watermelon

Not so skinny — but delightfully aromatic and
beautifully photographable. Fruity with a hint of
smoke, the Perfectomundo Watermelon is a per-
fect accent for summer beach barbeques.

Ingredients:

1 oz. Cointreau

2 oz. Perfectomundo Tequila

1 oz. fresh lime juice

Y2 oz. grilled watermelon syrup
Y2 oz. fresh grapefruit juice

First, we need watermelon syrup — and put
some good music on because this one takes a few
minutes: Take your watermelon, shake it to your
tunes (ok, that part’s optional), cut into slices and
grill until both sides of the watermelon have grill
marks. After letting it cool, blend with simple syrup
(1:1) and then strain. Add all ingredients to shaker
with ice. Shake and strain over ice into rocks glass
rimmed in Tajin-salt (3:1 Tajin to kosher salt), or
your favorite spiced salt. Garnish with lime, drink!

SOCIALLIFEMAGAZINE.COM

Orange Strawberry Moon Fiesta
If you missed the exquisite June Strawberry

moon from Gurney’ fire pit, drink the be-
low under July’s Buck Moon and August’s
Sturgeon Moon. All will work equally well
for this tart, jewel-toned refresher:

Ingredients:

1'2 oz. Tequila Avién

%4 oz. Cointreau orange liqueur

1 oz. blood orange juice

V2 part fresh sour mix

Strawberries and orange twists for garnish

Directions:

Very complicated: Put all ingredients ex-
cept garnish in a cocktail shaker with ice.
Shake, strain, garnish, drink — and enjoy!

-

Skinny Margarita
To make our tequila even healthier, drink it
this way. Light and invigorating:

Ingredients

1 oz. afiejo tequila

1 oz. Cointreau

Y2 oz. lime juice

1 pinch pink Himalayan salt
Lemon or lime flavored seltzer

Directions:

Pour first four ingredients into a cocktail
shaker filled with ice. Shake vigorously until
condensation forms. Pour into your favorite
glass — this cocktail deserves it — and top
with seltzer. True to its name, the Skinny is
very low in sugar for guilt-free enjoyment.

And there we have it. You know the rest: Put your
toes in the sand, prepare your libation of choice.
and drink up to a healthy, safe and joyous Fourth.
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MARIANNE E. BERTUNA & ARTHUR AIDALA
POWERHOUSE NYC LEGAL COUPLE

By BENNETT MARCUS

NOW ON THE
EAST END

Attorney Marianne E.
Bertuna has been with
the New York City law
firm Aidala, Bertuna &
Kamins for neatly two
decades, becoming a
partner and marrying
Arthur Aidala, the firm’s
founder, along the way.
Bertuna and the firm’s
other partners all have
deep roots in the Hamp-
tons. Now Aidala, Bertu-
na & Kamins has opened

Arthur Aidala and Marianne Bertuna

an office in Southamp-

ton. “T’'ve been representing clients out here for 20 years but never
had an office, and it was time,” she says. Having been a summer
resident in Southampton for over 25 years. The East End is truly
her second home and a community for which she cares deeply.
A significant reason for opening the office now is many of their
clients have been spending most of their time on the East End,
working remotely. Now they can meet with clients in Southampton
year-round. “I have always had roots here.

REAL ESTATE, DWI, FIRST-TIME OFFENDERS

Aidala, Bertuna & Kamins is known for its litigation practice,
representing high-profile clients like Rudy Giuliani, Alan Dershow-
itz, and Curtis “50 Cent” Jackson. In addition, Bertuna specializes
in transactional real estate matters, estate law, and knows her way
around the criminal courthouses of the East End. With the Hamp-
tons housing market in overdrive, Bertuna’s real estate practice has
increased tenfold over the last year, with so many people building or
buying second homes. Her criminal practice had been quicter. Be-
cause nobody was allowed to go anywhere, not as many people were
getting into trouble. As things are opening, that’s changing, “My ve-
hicular crime practice, which includes DWI, is busy again. People are
driving and going out; restaurants and bars are open.”

LAWRENCE TAYLOR &
ABE HIRSCHFELD

While she does work on the firm’s high-profile cases like those
of Lawrence Taylor and Abe Hirschfeld, Bertuna emphasizes that
they typically represent many people who have been arrested for
the first time: younger people heading to college or in college or
graduate school, and professionals like accountants, teachers, fire-
fighters, or lawyers facing legal issues that can create academic or
career problems.

NEW YORK MAGAZINE: TOP ATTORNEY LIST

Bertuna knows that her years of litigation and defending clients
have made her the perfect advocate for her clients in real estate
transactions. “It is important to have someone by your side who
will ensure that not only the big-ticket items in the contract are
accounted for but also the fine details which ate often the most
important to a client.” Bertuna has been featured in New York Mag-
azine as a top attorney in the real estate world. She has closed multi-
million-dollar homes on the East End for close to two decades.

AIDALA, BERTUNA & KAMINS

Bertuna first began at the law firm as an intern when she was a
first-year student at New York Law School. She knows that hard
work and dedication to her practice have contributed to her suc-
cess. After graduating, she joined Aidela’s firm and built its real es-
tate practice, and she also created a niche in surrogate court work.
She and Aidala married in 2016 and have a young son, and yes, she
admits with a laugh, they do talk about work at home. “But we en-
joy what we do and so it never feels like a job.

GEORGETOWN UNIVERSITY & HONORS

Bertuna has been recognized as one of the top 100 attorneys by
the National Academy for DUI Defense and has been recognized
by Super Lawyers Magazine. She was named a member of 2021
Lawyers of Distinction in Real Estate Law. Bertuna is a graduate
of Georgetown University. She is a past president of the Colum-
bian Lawyers Association, a member of the Brooklyn Bar Asso-
ciation, and a member of the New York State Attorney Grievance
Committee.
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MEET LEGAL EAGLE ARTHUR AIDALA
Fox News, Court TV, MSNBC, & New York 1.

You may recognize Arthur Aidala, as he has appeared on televi-
sion for years as a legal commentator analyzing complex cases for
Fox News as well as Court TV, MSNBC, Fox 5, and New York 1.
Aidala is one of New York’ top criminal defense attorneys, tak-
ing on some of the most high-profile cases making headlines in
recent years, including those of Rudy Giuliani, Alan Dershowitz,
and Roger Ailes.

PRO-BONO FOR BRIGITTE HARRIS

This husband-and-wife legal power couple and their team suc-
cessfully defended the NFL Hall of Famer Lawrence Taylor, who
was accused of sexual misconduct. Another famous case that they
took on pro-bono and won despite long odds was that of Brigitte
Harris, who killed her father after he had abused her for years. Yet
another was the crane operator in the fatal 2008 collapse in Mid-
town Manhattan. Crains New York Business called Aidala a “master
of defense” and “the go-to lawyer for those in big trouble.”

WANTED TO BECOME AN ACTOR

Aidala did not originally want to pursue a career in law; he want-
ed to become an actor: He studied theater in college, but acting
was not to be. Because his father, a Manhattan assistant district
attorney, seemed to enjoy his work, Aidala followed in his father’s
footsteps, beginning his law career as a prosecutor. “Shortly after
joining the Brooklyn District Attorney’s office, I got to fulfill my
theatrical dreams by writing, producing, directing, and starring in
my summations at the end of trials,” Aidala says, laughing. “When
you’re on a trial and you’re in front of twelve jurors, one of the
challenges is to hold their attention. And a lot of the theater skills
that I learned about body-positioning and voice intonations have
helped me in front of jurors and judges throughout the years.”
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SUPREME COURT DECISIONS
That theatrical training no doubt comes in handy for his frequent

television appearances, where he’s often invited to analyze cases like
the shooting and riots in Ferguson, Missouri; the Boston Marathon
terrorist bombing; and Supreme Court decisions. such as the consti-
tutionality of the Affordable Care Act and same-sex marriage.

SUPREME COURT JUSTICE ANTONIN SCALIA

Aidala did not become a lawyer to gain wealth. “Anyone who be-
comes an assistant district attorney doesn’t do it for wealth or fame.
That office was one of my initial forays in the profession, and I loved
it,” he says. “And I had tremendous role models there regarding eth-
ics and morals and values.” His father, with whom Aidala worked
after starting his firm, and the late Supreme Court Justice Antonin
Scalia are among the mentors who inspired his passion for service.

PRESIDENT OF THE BROOKLYN BAR ASSOCIATION
During his 25+ years practicing law, Aidala has been a pillar of the
legal community, both locally and nationally. A past president of the
Brooklyn Bar Association, he has served on the boards of numer-
ous other groups in the field and has been honored by the Brooklyn
Chamber of Commerce, the Thomas Jefferson Democratic Club, and
the Guild for Exceptional Children, among others. He often appears
as an invited speaker at local and state bar associations and has lec-
tured at Harvard Law School alongside Professor Alan Dershowitz.

DEAN OF THE FRIARS CLUB
Aidala, who is now the Dean of the Friars Club, has two children
and is an avid gardener. His law practice, TV appearances, and even
cooking for family and friends all have one thing in common: people.
“I love talking to people and hearing their stories. I'm very much a
people person.”
aidalalaw.com
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BURKE’S LAW
IN THEIR BLOOD

By Jacos Puck

Joseph Burke, Denise Burke O’Brien, Edward D. Burke Jr., and seated, Hon. Edward D. Burke Sr.

‘ X Then one thinks of the word “dynasty,” many grandiose
a

nd powerful names come to mind: Carrington, Mur-
doch, Ming. For the Hamptons set, another name is just as
powerful: Burke.

“The legal profession is in our blood and, like the custodi-
ans of fine art or a superb bottle of wine, our family has done
its best to protect and grow our brand,” says Eddie Burke, Jr.
The entire family has made it their mission to continue to ad-
vance the name and reputation of the East End legal power-
house that is the Burkes. Today, they comprise Judge Edward
Burke Sr., Denise Burke, Joseph Burke and, of course, Eddie.

Since 1970, a Burke has held the prestigious position of
Southampton Town Justice, State Superior Court Justice, Suf-
folk District Attorney, or Southampton Town Attorney. One
can easily understand why they have become the go-to lawyers
in the Hamptons. They continue to service their clients with a
tremendous work ethic, immense knowledge of the law, and a
commitment to the communities they serve.

And, watch out: The trend is set to continue with a third

generation of Burke attorneys
currently being groomed.
“Let’s just say that we’ve
passed our passion for law on
to the kids, and the Hamp-
tons is an incredible venue to
practice our expertise,” says
Burke.

The Burke skill set contin-
ues to specialize in criminal,
negligence, and real estate
law. When Eddie talks about
what sets his firm apart, he
knows that it is more than le-
gal representation that people
seek — it is an attorney with
a deep understanding of the
jurisdiction and the nuances
of the legal framework within
it. “Our philosophy is two-
fold: First, provide an aggres-
sive legal representation that
includes attention to detail,
focusing on the strengths of
your case; second, exploit the weaknesses in the other party’s
or prosecutot’s case,” he says. Those who know Eddie might
add a third or fourth fold to this philosophy — his notable
empathy for his clients, and his acquired understanding for the
peculiarities of legal work in the Hamptons.

The Burkes have been involved in several high-profile cas-
es as well as several high-verdict negligence cases. They have
been the topic of articles and discussions in national media
ranging from the New York Times and Vanity Fair to Court TV
News, the Sag Harbor Express, and legal documentaries. “We
have built a very solid reputation by striving to be the best at-
torneys possible and by being good people who will always do
what is best for our clients,” says Eddie. “A firm is built one
client at a time, and 50 years of clients has given us a law firm
that we are very proud of. We look forward to many more
years of service.”

P For more information or to schedule an appointment, visit
edwardburkejt.com or call 631.725.3131.
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ASAF GERMAN
THE TAKEOVER

By RoLisE RACHEL

saf German, one of New York’s

most respected, influential, and
connected real estate attorneys has ex-
panded to the Southern Florida real
estate market with Black Rock Title
Group. German has become a go-to
real estate attorney in New York City
and all areas of Long Island from the
Gold Coast to the East End, and now
his reputation will follow him to Florida.

German and his partners, Ian Chai-
ken and Michelle Silverman, who are
both well respected, ultra-experienced
Florida-licensed  attorneys, formed
Black Rock Title Group. Black Rock
prides itself on personalized, concierge,
white-glove service in all aspects of resi-
dential, commercial, and settlement/
lending real estate transactions. Black
Rock has already secured an impressive
list of real estate companies, lenders, in-
vestors, and companies as clients.

German says, “Your title company
must be razor sharp and be ready to
navigate and focus on the importance
of providing quality service to its cli-
ent in a timely manner.” German has
established a name for himself in the
New York real estate industry through
integrity, commitment to top-notch
customer service, and to his firm be-
lief in teamwork. “I didn’t get here by
myself. My staff and team have always
played an essential role in establishing
who we are today and who we will con-
tinue to be in the future,” says German.
These fundamental principles along with deep experience in
the title, closing, and settlement fields are integral to the day-
to-day operations of a successful business.

With its attorney partners having over 47 years of experi-
ence in the real estate industry, Black Rock prides itself on
integrity, experience, expediency, and great communication.
Black Rock brings the best of the best together, and its three
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Photography by Lenny Stucker

partners, who are well versed in South Florida’s trends, are
ready to establish the company as a title/closing/settlement
company like no other.

P For more information, please contact Asaf German at
agerman(@germanpc.com.
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DIRECTOR AUSTIN STARK
THE GOD COMMITTEE

By BENNETT MARCUS

The Runner | Ciera Payton, Nicolas Cage, Austin Stark

STARRING: KELSEY GRAMMER,
JULIA STILES & NICOLAS CAGE

When Austin Stark offered Kelsey Grammer a supporting
role in his movie The God Committee (in theaters now), Gram-
mer turned the tables, requesting instead to play the lead role.
But it wasn’t an ego trip; after reading the script, the Frasier star
fell for the lead character. “Kelsey called me and said it was
an amazing script that resonated with him, but that he could
play the supporting role of Father Dunbar in his sleep. He
thought it would be interesting if he played Dr. Boxer,” says
Stark, who wrote, directed, and produced the film about an
organ-transplant committee with one hour to decide which of
three patients deserves a life-saving heart. Grammer felt the
role would be different from any he’d done before.

Upon reflection Stark realized it was a great fit. “I wasn’t
thinking about Kelsey for Dr. Boxer in the beginning, but it’s
very interesting, because now it’s hard for me to imagine any-
body else playing him.”

TRIBECA FILM FESTIVAL
The film, which premiered at the Tribeca Film Festival in

June, also stars Julia Stiles, Colman Domingo, Janeane Ga-
rofalo, and Dan Hedaya. The action is set both in 2014 and
2021, when the committee members choose a recipient and
then struggle seven years later with the consequences of their
fateful decision. A true story about a wealthy man in desper-
ate need of a liver transplant bribing a hospital for the organ
captured Stark’s imagination, and a powerful play by Mark
St. Germain that offers a comprehensive look into the organ
transplant system were the inspirations. The fact that biotech
companies are attempting to solve the worldwide organ short-
age provided another dimension.

Though it was shot before the pandemic, the film eerily res-
onates in the current circumstances. “The film asks the ques-
tion: Is it justifiable to sacrifice one life to save many? That
question has always been relevant, but in light of Covid, it may

remind us of various situations, from who gets a ventilator to
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who first gets a vaccine, hospital beds, etcetera,” says Stark.
“The film explores the relevance and usefulness of medical
intervention and that’s certainly something we’ve heard a lot
about over the past year.”

THE HAMPTONS FILM FESTIVAL

Stark debuted his very first film, a short called Wrong Num-
ber, at the Hamptons Film Festival back in 2004. A New York
native, he studied English with a concentration in film at
Georgetown University. “By my sophomore year in college, I
knew I was going to be in film,” he says. He started out work-
ing for the late, legendary Chicago producer Marty Richards,
who’d seen some of Stark’s short films and hired him to write
a couple of scripts. That eatly gig proved invaluable. “Working
with Marty gave me experience that I’ve used throughout my
entire career. He was a very intelligent man, and a kind man
as well.”

PAPER STREET FILMS

ADRIEN BRODY, MARK RUFFALO
& WILLEM DAFOE
The projects with Richards did not ultimately become mov-
ies, and that’s one of the reasons that Stark co-founded his
own production company, Paper Street Films, with two life-
long friends, in 2007. “I didn’t want to have to rely on any-
body but myself to make films.” His producing credits include
Infinitely Polar Bear, for which Mark Ruffalo earned a Golden
Globe nomination; Detachment, starring Adrien Brody, Chris-
tina Hendricks, and James Caan; HAPPYTHANKYOUMOR-
EPLEASE, with Josh Radnor and Malin Akerman; and My
Son, My Son, What Have Ye Done, starring Michael Shannon and
Willem Dafoe.

SARAH PAULSON, PETER FONDA
& NICOLAS CAGE

Stark is known for films highlighting social issues; in ad-
dition to the organ transplant system, he’s taken on bipolar
disorder. His first feature as writer/director, in 2015, was The
Runner, about a Louisiana oil spill, starring Nicolas Cage, Sarah
Paulson, and Peter Fonda.

He didn’t know Cage very well before the shoot, so he had
no idea what to expect. When Cage showed up on set in New
Orleans, he had put on some weight purposefully for the role,
something they had discussed months before. “I think what
surprised me most was that he knew every line, had every mo-
tivation ingrained, and it was really interesting to see how hard
the guy worked,” says Stark. “I was not expecting that from
Cage. I mean, he’s an eccentric guy; he’s very cool, but I didn’t
realize how prepared he would be, and that kind of blew me

away.”
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Austin Stark, with girlfriend, Daria Pahhota

DIRECTING, WRITING & NEW BABY

At this point in his career, Stark is mainly focused on direct-
ing, but he prefers to write the films that he directs. “I believe
it gives me deeper insight into the material.” While sprinting
to the finish line bringing his new movie to audiences, Stark
became a first-time father. His daughter was born just three
months ago. “That’s certainly a new experience. She’s beauti-
ful and healthy, and it’s quite a trip,” he says. “And certainly,
like with this film The God Comumittee, it has given me a whole
different perspective, and made it more meaningful to explore
life-and-death decisions.

Paper Street Films
paperstreetfilms.com/our-team-austin-stark

Austin Stark
Instagram @austinmstark
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‘GLEEM’-ING BEAUTY FROM EAR TO EAR
MARLENE WALLACH: QUEEN OF ALL THINGS BEAUTY

By CeciLia BLoom

Marlene Wiallach is one of those
rare jewels of a person who
shines brightly when you see her,
whether from across a room or sitting
right next to you. She has a warm and
beautiful light that emanates from
within. She gleems. So, it’s no won-
der that this smart and savvy former
president and founder of Wilhelmina
Kids & Teens and Wilhelmina Cre-
ative Management is known as the
queen of all things beauty. “A pro-
ponent of self-care and self-beauty,
Marlene was an eartly leader in the
industry, promoting self-esteem and
beauty from within to her community
of models,” explained the American
actress and model Aitana Rinab, a fa-

miliar face on Netflix.

WILHELMINA MODELING AGENCY
While working at the Wilhelmina Modeling Agency,
Marlene noticed that even the most gorgeous models who
strutted confidently down the runway while all dolled up
had noticeably lower levels of self-esteem when their skin

was visible without make-up. That’s when an idea took
flight and Marlene set on a steadfast mission to learn all
she could about skin science. She earned certifications
in esthetics, acne-care, and LED light therapy. She even
worked in a med-spa to gain hands-on treatment experi-
ence. And finally, she developed products that would help
heal and beautify all types of imperfect skin, especially
tackling problems with hyperpigmentation and acne.

“Marlene always preached to her models how

important it is to take good care of your skin,

so it was no surprise when she released
Gleem Beauty.”
AUTUMN GRECO

Former model and biomedical engineer at Columbia University
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INTRODUCING GLEEM BEAUTY

The Gleem Beauty philosophy is simple. As Matlene says,
“Whether you are strutting down the runway or walking down
the street, feeling the gleem is what life is all about.” What
makes the skincare line fabulous is that all Gleem Beauty prod-
ucts have a base of nutrient-rich aloe vera, used in healing for
thousands of years. Even the legendary beauty Cleopatra is
said to have used it in her beauty routine. Aloe vera is a rich
source of amino acids, antioxidants, and minerals that help
protect, hydrate, and heal your skin. Its antibacterial properties
help reduce the presence of acne-producing bacteria and its
naturally present salicylic acid is an exfoliant that can help to
unclog pores. It is generally good for all skin types, including
skin of color. “We use a concentrated, organic, clinical-grade
aloe vera in all Gleem products, and we don’t keep it a secret,”
shares Matlene.

GORGEOUS SKIN FOR SUMMER

Social Life editors have tried scores of products in prepara-
tion for our summer issues and hands down the Gleem Beauty
dynamic duo is our favorite. RxFoliant leave-on mask and the
Soft Immersion moisturizer work together for powerful re-
sults. Talk about heavenly soft and supple skin. Just love them!

The Rxfoliant leave-on mask is a near-clinical grade chemi-
cal exfoliator that cleanses the skin of dead skin cells and pro-
motes the production of collagen and elastin.

The Soft Immersion moisturizer is rich in emollients and
humectants that lock in moisture. It leaves skin feeling more
comfortable and looking smoother. And for those who ex-
perience chronic or seasonal dryness, sensitive skin, eczema
or rosacea, this soothing aloe-based cream brings immediate
relief. Trust us, get it.

P Check out gleembeauty.com or stop by Marlenes’s pop up
in Soho, at 437 Broadway, between Grand and Howard Streets.

We hear you have an adorable dog?

Trixie Wallach, a nine-pound Havanese, with big black
spots, just had her 17th birthday, and we have been to-
gether for her whole lifetime. She is known in the model-
ing business because I used to take her everywhere with
me and she also had the role of mascot at Wilhelmina.
At the agency, I would often be seen showing off Trixie’s
comp card and bragging to anyone that would listen that
she was the fit model for Ralph Lauren Pup Shop. These
days Trixie spends her retirement doing what she loves:
at the beach running after the waves.
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“Most people my age work out of necessity;

for me it is a calling,”

MARLENE WALLACH

What motivated you to write The Official Book of Me?
I had written a collection of lifestyle books for Simon
& Schuster — My S#yle, My Life, My Beanty — all ori-
ented to leading a healthy and confident life. I thought
it was important for young women to have a guide to
life with answers to some questions they were afraid
to ask. The Official Book of Me, available for purchase
on Amazon, followed several years later with highlights
from the eatrlier collection.

Marlene Wallach, Instagram @gleem_beauty



YOGA PANT NATION
THIRD BOOK IN THE CLASS MOM SERIES BY LAURIE GELMAN

By LiLLiaAN LANGTRY

The hilarious and irreverent Jen Dixon is class mom—
again—in Yoga Pant Nation (Henry Holt and Company;
978-1-2507-7757-7; July 13, 2021; $26.99; Hardcover) by Lau-
rie Gelman. And Jen’s final year as class mom is a breeze until
the PTA president asks her to champion the school’s annual
fundraiser, a notoriously challenging job which, as we know; is
right up Jen’s alley.

It’s pretty much mayhem as Jen deals with a temperamen-
tal fundraising committee, the Hindenburg of bake sales, and
countless other natural and unnatural disasters that deter her
from reaching her goal of raising $10,000. She is also dealing
with her ten-year-old son Max, who may or may not be a fifth-
grade bully.

But outside of William Taft Elementary, Jen’s life is good,
even if she and her daughter Vivs don’t see eye-to-eye on the
whole parenting thing, She’s a grandma for the first time to
two-year-old Maude who is, by Jen’s description, “delightful
and delicious.” And she’s taking her love of spinning to the
next level by attempting to become an instructor and finding
an unlikely ally in her husband Ron’s crazy ex-wife Cindy.

As ever, when life gets crazy, humor is Jen’s best stress relief.
Her acerbic emails to the class parents and friendly spars with
her daughter over how organic is organic-enough for baby
food will have readers laughing out loud and texting Jen’s best
lines to their friends.

Laurie  Gelman
was born and raised
in the Great White
North. She spent
twenty-five  years
as a broadcaster in
both Canada and the
United States before
trying her hand at
writing novels. The
author of Class Mom
and Youve Been Vol
unteered, Laurie has
appeared on Live
with Kelly and Ryan,
Watch  What Hap-
pens Live, and The |
Talk, among others. ) -

Yoga Pant
Nation

/
/-ii
<

Laurie Gelman

Author of Class Mom and You've Been Voluntearad

She lives in New York City with her husband, Michael Gel-
man, and their two teenage daughters.

» Yoga Pant Nation and other publications by Laurie
Gelman are available on hudsonbooksellers.com
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GAWKER SLAYER
BY FAMED ATTORNEY CHARLES HARDER

By CEciLLE LANGTRY

Charles Harder is a national litiga-
tion and trial attorney who prac-
tices in the areas of media law, First
Amendment, defamation, privacy, repu-
tation protection, entertainment, intel-
lectual property, and business litigation.
Licensed to practice in California,

; New York, and the District of Colum-
% bia, Harder litigates cases in federal and
state courts throughout the country, as

well as arbitrations and administrative proceedings. His experience
includes matters in a variety of industries: from representing Fortune
500 companies to some of the most famous public figures in the
world, including A-list film and television actors and producers, and
several high-net-worth individuals.

Harder recently released his new book, GAWKER SLAYER:
The Professional and Personal Adventures of Famed Attorney CHARLES
HARDER. Dubbed “the highest-profile media lawyer in America”
by The Hollywood Reporter, and “Hollywood’s favorite lawyer,” by Fi-
nancial Times, Chatles Harder tells his story for the first time. With
GAWKER SLAYER, Harder takes readers on a journey of his big-
gest cases, including his landmark $140-million trial-victory against
Gawker Media on behalf of his client, Hulk Hogan — on the fifth
anniversary of the famous trial verdict. The book intertwines fasci-
nating narratives from Harder’s 25-year career as a high-profile me-
dia and entertainment attorney, with personal stories about his life,
upbringing, and legal career, and also commentary on the media, law,
and major topics of the day, including media bias, journalistic ethics,
and cancel culture.

GAWKER SLAYER is about

(TS e St S doing what’s necessary, sometimes

— Fiw Hhaits wot Dammrmrs

GAWKER
SLAYER

The Fuodessbeml ol Presesal
Mgy of Famisd i marney

CHARLES HARDER

through extraordinary measures, to
protect fundamental rights, includ-
ing free speech and free expression,
and in the process protect individu-
als against the excesses of powerful
media corporations, and promote
responsibility and civility in society.

P For more information on Chatles
Harder, visit harderllp.com
» GAWKER SLAYER is available

rom amazon.com
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SUPER LAWYER, RANDY ZELIN
GUIDES CLIENTS IN THE NEW WORLD

By PrTER ELSTON

The New York criminal defense
attorney and head of Wilk Aus-
lander’s criminal law practice Randy Ze-
lin is a leading legal expert in his field.
In the year 2020, his highly sought-after
practice became a top source for guid-
ance and propet courtroom appearanc-
es despite the setbacks of the pandemic.

Zelin’s savvy recognition of the
shifting courtroom setting has led to
his being on the forefront of understanding his clients’ needs. An
in-depth perception and embracing of changing times is what has
made him in demand.

And in this new world, it is more important than ever to have a
strong lawyer like Zelin on your side. He has been named a New York
Super Lawyer in consecutive years from 2011 through 2021; and has
over 30 years of experience defending individual and corporate clients
in both State and Federal Courts across the United States.

Zelin, who started his career as a prosecutor, has represented many
types of business organizations, boards of directors, special commit-
tees, professionals, and individuals in all aspects of criminal, regula-
tory, self-regulatory, and civil matters, including frauds related to se-
curities, banking, tax, customs, bankruptcy, and insurance to name a
few. In other words, Zelin is a true trial lawyer, having built his career
trying complex fraud and business crime cases.

He hasn’t been named a Super Lawyer for nothing; Zelin has suc-
cessfully defended many high-profile cases. He received world-wide
acclaim for his representation of the high-profile scion of an indus-
trial dynasty, as he negotiated and obtained a dismissal of all crimi-
nal charges against his client before charges were ever filed in court.
In another case, Zelin successfully defended a federal insider trading
case where the government dismissed the case after the jury could not
reach a verdict and a mistrial was declared. And most recently, Zelin
negotiated the dismissal of criminal charges against Akbar Rogers,
who was beaten, tased, and suffocated by Freeport Village police of-
ficers (including the mayor’s son) and then charged criminally as part
of the cover-up of the officers” wrongdoing.

When he is not in court or appearing in the media, Zelin is an adjunct
professor of criminal law at Cornell University’s Law School, where he
says he teaches “what really goes on in a federal criminal case.”

P For more information on Randy Zelin, visit wilkauslander.com
Instagram @zelinrandy | Twitter @RandyZelinNews
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CHUCK’S VINTAGE MEETS GOTHAM

By ANTHONY MICHAEL

or those in the fashion know, a recent announcement was

more than welcome news: Chuck’s Vintage, an iconic Cal-
ifornia brand renowned among celebrity elite and fashion en-
thusiasts alike is heading to New York City. Setting up its new
headquarters, with plans for a flagship retail outlet in North
America’s premier luxury district, Chuck’ Vintage will soon
become a New York City favorite.

James DiPrima, the proprietor, is probably best known these
days as the president of Green Stream Finance, an investment
firm focused on developing a number of shared community
solar projects with an emphasis on the emerging cannabis in-
dustry and its evolution from electric to solar growing sources.

And this move for Chuck’s Vintage is bittersweet and a la-
bor of love for those who knew and worked with Madeline
Cammarata. Less than a year ago, Madeline Cammarata, who
founded both Chuck’s and Green Stream Holdings, was lost
to a sudden illness. “This is our way of not only keeping Mad-
eline’s legacy alive, but also growing the brand that she grew
from the ground up and made into a sensation worldwide,”
said DiPrima in a recent interview. “I and everyone who knew
and worked with Madeline want to share her passion and in-
novation with everyone.”

Established in 2006, Chuck’s Vintage is a store unlike any
other; it’s a true American original. The moment you step over
the threshold at 16618 Marquez Avenue, Pacific Palisades, you
find yourself in the midst of abundant treasure. In fact, the
selection of vintage denim has to be seen to be believed. The
store’s jeans range from Strongholds (worn in the gold rush
mines of California) to Levi’s, Lee’s, and Wrangler’s jeans dat-
ing to the World War II-era as well as 1960s ladies high-waisted
and groovy deadstock Levi’s bells.

Madeline once sold a $1 million pair of jeans (the most ex-
pensive ever sold). She was literally one-of-a-kind, even for
Hollywood! DiPrima added: “Madeline was amazing at build-
ing brands, and I have been fortunate to bring my strong fi-
nancial background to projects focused on renewable energy.
Our hearts and our brains were completely in sync as we
brought Chuck’s to the next level; it truly was a perfect match
on so many levels.”

Despite some early bumps in the road, including a bad ac-
cident which left Madeline in poor health, she persevered, and
continued to grow the businesses while focusing on her health,
relying on her spouse for caring and comfort. “My husband,
Vincent, has never left my side, not even as we have travelled
all across the country and been to every doctor,” Madeline told

Social Life in 2018 “This man has loved me unconditionally. My
life, to me, is a real love story, and I don’t think it’s something
that other people have experienced the way I have.” In ad-
dition to her husband, Madeleine is survived by her children
from her first marriage, William and Emma Harmon. Now,
her husband is focused primarily on his step-children and on
growing his many businesses, but primarily on keeping Made-
line’s legacy alive through the new incarnation of Chuck’s and
to one day have Madeline’s son, William, become the president
of Chuck’s Vintage.

Most people go to Chuck’ for the denim, but they stick
around and complete their look with the founder’s sampling
of vintage American workwear: rugged military and work
boots; buttery leather bomber jackets; and soft, perfectly

worn-in vintage *70s rock tees. Classic American Cool.

SocraL LiFE



Madeline Cammarata (f.k.a. Madeline Harmon) hailed from
an illustrious background in fashion. Her career began as a

fashion model, and she was soon discovered by the iconic and
provocative fashion photographer Helmet Newton, launch-
ing Cammarata onto the runways of Europe. Returning to the
United States, Madeline found a powerful niche in the high-
fashion world of denim, where she was instrumental in pro-
viding fabric development for powerful brands like 7 For All
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Mankind and provided thousands of pieces to business and
celebrity clients from Steve Jobs to Mortissey, Dolly Parton,
and Robert Plant, and a multitude in between. “Not a day goes
by that ’'m not reminded of the incredible talent and commit-
ment that Madeline brought to this business as well as to the
industry overall,” says Vincent “I couldn’t be more thrilled to
bring the brand closer to the Gotham set.”

Luke Lampasona, a fashion up-and-comer, will now be
helming the new venture. Most recently the brain and the cre-
ative energy behind the emerging One of One brand, Lampa-
sona cut his fashion chops at some of the most iconic brands
in the world, including Barney’s. He’s also well known in the
trendy New York City flea scene, where people have been
scrambling to see what he has to offer. “I know Luke is the
exact right person to advance Chuck’s, and I have so much
confidence in both his business acumen and his well-trained
eye for the hottest trends,” said Vincent Cammarata. “Keep
an eye on him, because he is destined for big things,” added
James DiPrima.

ABOUT CHUCK'S

Chuck’s Vintage provides its clients an all-access pass to his-
torical fashion. Accessories, garments, and complete ensem-
bles from a bygone era keep alive important fashion from the
past. In these times of uncertainty and ever-changing business
regulations and restrictions, Chuck’ Vintage is doing its best
to provide clients with a white-glove experience.

Chuck’s Vintage
chucksvintageoriginal.com
Instagram @chucksvintageoriginal
646.669.7007
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