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Sotheby’s

INTERNATIONAL REALTY

#1 in Transactions Completed YTD for
all of Sotheby’s International Realty Inc.
Hamptons Brokerages.

Frank and Dawn Bodenchak are involved in over 30 deals per year,
making them one of the most active teams in all the Hamptons.

They are consistently ranked a top team among Sotheby’s
International Realty’s worldwide network of 25,000 sales
associates.

With a unique background in finance and real estate development,
they offer clients decades of real-life experience as experts.

They pride themselves on knowledge, honesty...and creating value
for their personal clients.

THE BODENCHAK TEAM

Licensed Salespersons

917.968.9020 | 646.382.4055
BodenchakTeam@SIR.com | BodenchakTeam.com

SAG HARBOR | JUST LISTED

“RENDERING

Spectacular Modern Design, 5+ Acres with Tennis
8 BEDROOMS | 10 FULL/2 HALF BATHS | OFFERED EXCLUSIVELY $8,850,000

Completion Summer 2023 | 10,200+ sq. ft. Interior Space | On 5+ Acres, Near Reserve | Tennis and Pool House

Nothing compares.

© 2021 Sotheby’s International Realty. All Rights Reserved. The Sotheby’s International Realty trademark is licensed and used with permission. Each Sotheby's International Realty office is independently owned and operated, except those operated
by Sotheby's International Realty, Inc. The Sotheby’s International Realty network fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. All offerings are subject to errors, omissions, changes including price or withdrawal
without notice



Your Source for Luxury Listings

SAGAPONACK | JUST LISTED

RENDERING
Designer’s 9-10 Bedroom New Construction, Near Ocean with Tennis

9-10 BEDROOMS | 11.5 BATHS | OFFERED EXCLUSIVELY $21,750,000 | 342TOWNLINEROAD.COM

This new construction offers what almost none other on the market can. This estate sits in a prime Sagaponack setting, where one can walk
to the ocean 0.5+ miles away, yet still enjoy the quiet and privacy of a property inset 450" on a flag lot. Hamptons Development Group, with
its experienced design team, has carefully crafted a gorgeous home that is modern, yet deferential to Sagaponack's transitional architecture
and farm influences. The South-facing property spans nearly 2+ acres and is especially deep, creating the ultimate setting. It features a 65’
designer pool, North-South Tennis, a pool house and various terraces for entertaining. The design offers nearly every amenity, while remain-
ing respectful of scale and graceful architecture. Call for an appointment to review the plan for this special offering, one which could not be
replicated. Summer 2023 completion.

SOTHEBYSREALTY.COM

Sotheby’s International Realty | Bridgehampton Brokerage SOTHEBYSREALTY.COM
2446 Main Street P.O. Box 1799 Bridgehampton New York 11932



Southampton to Montauk,
Sagaponack to Shelter Island

Exceptional Properties
Exceptional Results

On the East End since 1995, Gary DePersia has
participated in over $3 billion of real estate
transactions. With hundreds of his exclusive listings

sold and closed and matching hundreds of his

own buyers and renters with the right properties,
Gary's 26+ years in Hamptons luxury real estate has
generated benchmark sales and an unsurpassed

reputation for being the best in his industry.

COIcoran

Gary R. DePersia

Licensed Associate Real Estate Broker
516.380.0538 | gdp@corcoran.com
myhamptonhomes.com

The Hamptons for Buyers, Sellers, Renters & Investors




SCAN FOR
FULL LISTING

Water, Water Everywhere with Dock on
2.5 Acre Sag Harbor 5 Bedroom Bayfront

Sag Harbor. Drink in the expansive water views and enjoy a walk to beach location which form the opening chords to the opus that celebrates this 5,500 SF,
5-bedroom 2.5 acre estate with deep water dock accommodating boats up to 50" sprawling along 200’ of bayfront in very hot Sag Harbor. A gated entry
welcomes all into this aquatic sanctuary that provides for a dramatic drive up and ample parking for all your afternoon gatherings and evening soirees. The
vast liquid backdrop is immediately evident as you enter the house proceeding into the sundrenched, 2 story great room featuring a fireplace, generous
seating areas and ample room for dining. The fully equipped eat in kitchen looking out to the bay offers a large center island flanked by a full array of
professional appliances including gas cook top, wall oven, steam/convection oven, microwave, refrigerator/freezer, beverage cooler and a pair of Fisher-
Paykel dishwashers. A media room, expansive first floor master suite, staff quarters, pool bath and a powder room complete the first floor. Upstairs 2 true
master suites with fireplaces, private balconies and walk in closets, flank either side of the residence, offering up luxurious baths including steam showers,
jacuzzi or soaking tub and radiantly heated floors. An additional guest suite and an expansive sitting area with waterside deck enhanced by Noyac Bay views
complete the second floor. Outside 3,000 sq ft of limestone patio fans out from the rear of the home, framing the heated Gunite pool that looks out to the
120" dock with water and electric that could accommodate a 50 ft boat along with 3 slips for jet skis, paddle boards and canoes. Amenities include public
water, full house audio that extends outside to the dock, 2 car heated garage, a Crestron controlled environment, a full house generator and a separate
waterside patio for intimate gatherings. Long Beach is just steps away while Bridgehampton and its pristine ocean beaches are just down the road to the
south with Sag Harbor Village along with its tony restaurants, chic shops and numerous marinas literally around the corner to the north. Contacts us today in
order to preview this unique waterfront offering. Exclusive. $10.95M WEB# 877222

Real estate agents affiliated with The Corcoran Group are independent contractors and are not employees of The Corcoran Group. Equal Housing Opportunity. The Corcoran Group is a licensed real estate broker located at 660 Madison Ave, NY,
NY 10065. All listing phone numbers indicate listing agent direct line unless otherwise noted. Al information furnished regarding property for sale or rent or regarding financing is from sources deemed reliable, but Corcoran makes n. nty or
representation as to the accuracy thereof. All property information is presented subject to errors, omissions, price changes, changed property conditions, and withdrawal of the property from the market, without notice. All dimensions provided are
approximate. To obtain exact dimensions, Corcoran advises you to hire a qualified architect or engineer.
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THE

Turke and Caicog

COMPANY

THETURKSANDCAICOSCOMPANY.COM
RESERVATIONS@THETURKSANDCAICOSCOMPANY.COM
646.216.8350

LUXURY ACCOMMODATIONS
The best sunsets you can experience
is from the beach of Turks and Caicos.
Whether you want the view from Aman-
yara on the Nortwest sides of the island or
Grace Bay Club on the Grace Bay Beach,
we are happy to reserve the best for you.

WANT TO PURCHASE REAL ESTATE?
We have access to all realtors in Turks and
Caicos. Let us choose options that you re-
quest. We organize every aspect of your
real estate journey. You decide whether
you want to visit and buy or just buy!

@ THETURKSANDCAICOSCOMPANY THETURKSANDCAICOSCOMPANY @ TURKSCOMPANY
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By popular demand, welcome to our Manhattan issue. We are best
known for our Hamptons issues in the summer, but wanted to publish
several additional issues in Manhattan to please our loyal readers.

As we enter 2023, I can’t help but think ahead to warmer weather and
long summer days on the beach in the Hamptons.

Have a great winter!

Justin Mitchell

Soc1iAL LIFE



In a world full of dreamers, be a

dremor
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We are how we sleep; that’s why we handcraft extraordinary beds
so you can feel the most awake version of yourself each morning.
Since 1852, we have followed our dream of making the world a ) =
happier, more peaceful and loving place, and our new drémar bed 4
designed by Ferris Rafauli embodies 170 years of craftsmanship,

excellence, and of course dreams. o
®
Visit HASTENS STORE and experience the drémar bed. Hast ns

BE AWAKE FOR THE FIRST TIME IN YOUR LIFE® | HASTENS.COM since 1852

HASTENS GREENWICH | 21-23 E Putnam Ave, Greenwich, CT 06830 | Phone: (203) 629-8022
HASTENS MADISON | 1100 Madison Ave, New York, NY 10028 | Phone: (212) 628-8022
HASTENS D&D | 202 E 58th St, New York, NY 10022 | Phone: (212) 486-8022

HASTENS CHELSEA | 232 W 18th St, New York, NY 10011 | Phone: (212) 706-0509

HASTENS SOHO | 75 Grand St, New York, NY 10013 | Phone: (212) 219-8022
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LETTER FROM THE EDITOR-IN-CHIEF

Devorah Rose, Nomi Ellenson Photography

“Blessed is the season which engages the whole world
in a conspiracy of love.”— Hamilton Wright Mabie

The magic of the holidays is forever linked to New York
City. Skaters twirling in Rockefeller Center, holiday decor in
the shop windows along Fifth Avenue, honey-roasted nuts at
every corner — it’s the stuff of romantic comedies and holi-
day movies everywhere. To walk down Manhattan’s storied
streets is to feel the special electric charge of the season.

It’s also a time to focus on family and giving back. Right now
there are many opportunities to make the world around you
better and teach your children or encourage your close circle
to do the same. If you don’t have anything to give but a smile,
know that your smile could change someone’s day. In a city
where so many of us are in a rush, offer a smile or a helping
hand this season.

Blessings to alll

With Love,

Devorah Rose

SocraL LiFe



Benjamin Moore'

PREMIUM INTERIOR PAINT AND PRIMER

PEARL FINISH

Aboff’s has been helping Long Islanders paint their homes and

businesses for over 90 years. Let our staff of experienced paint experts
help you with your next painting project!

Shop online for a convenient shopping experience. Have your order
ready for pickup at any of our 32 Long Island locations.

A ABOFF'S
e PAINTS

Benjamin Moore Retailer www.aboffs.com



Christine Montanti, Photography by Don Fitzgibbon
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Fall in NYC is a picturesque and magical time of year. Aside
from the enjoyable temperatures and breathtaking foliage,
there are countless ways to enjoy the pleasures of this spectac-
ular season. The activities during the fall in this iconic city are
endless. From time spent in scenic parks enjoying the changing
leaves with stunning shades of yellow, red, and orange, to daily
excursions including festivals, parades, street fairs and assorted
other events, NYC during the autumn season will undoubtedly
create a memorable experience.

Aside from NYC’s luxury brand shopping, chic restaurants,
and extraordinary entertainment, autumn activities in New
York City are incomparable. From festivals such as the Feast
of San Gennaro, the New York Film Festival, the New York
Comedy Festival, and New York Comic Con, to various pa-
rades such as the Village Halloween Parade and the Macy’s
Thanksgiving Day Parade, the city that never sleeps does not
disappoint.

Don’t forget to visit one of the many parks in the Big Apple
such as the world-renowned Central Park, the lovely Prospect
Park, or the High Line- an exquisite park running above the
streets in NYC; each has its own charm and history. Perhaps,
you might want to engage in something a little more physical
like ice skating at Rockerfeller Center or running in the New
York City Marathon. Whatever activities or entertainment you
choose, whether you are vacationing or are one of New York
City’s 8 million residents, this amazing city has indescribable
charm offering an enchanting fall experience that is simply un-
forgettable!

Warm Wishes,

O s> Hnfaty

Christine Montanti

SocraL LiFe



Robert M. Schwarcz, MD, FACS

OCULOFACIAL COSMETIC & RECONSTRUCTIVE SURGERY

Associate Clinical Professor
NYU Langone Health
NYU School of Medicine
naturalfacedr.com

OR\«’ ( )S SATIN *
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Orvos Skin Science
TRUST YOUR EYES TO THE BEST

Created by Dr. Schwarcz
Board Certified Ocularfacial plastic surgeon — Face and Eyelid Specialist

Dr.Schwarczhasspentthelastfouryearsthoroughly researchingand carefully curatingingredients to create
anatural, plant-based, medical-grade equivalent skin care regimen to deliver visible results to all skin types,
addressing primary skin concerns including dullness, age spots, hydration, fine lines and even skin tone.
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CHANEL
Ceramic and Steel
$8,000
Chanel
15 E 57th Street
212.355.5050

WATCHES

By JoNATHAN VALDEZ

Keep track of all the holiday errands and parties
with a fabulous new timepiece that also makes

a perfect gift for the special people on your list.

HUBLOT
Carbon Fiber and
Rubber Strap
$100,000
Hublot
743 Fifth Avenue
646.582.9813

BREGUET
Titanium with
Leather Strap
$17,300
Breguet
699 Ffith Avenue
212.692.6469

PANERAI
18k Rose Gold with
Alligator Strap
$26,000
Panerai
703 Madison Avenue
212.233.1562

SocraL LiFe



VITY X

CONTACTS LUXURY EYEWEAR EYE EXAMS

NYC EAST HAMPTON LONG ISLAND

@OPTYXNEWYORK

Shop our online store or schedule an appointment
OPTYX.COM or 1-877-472-6945

BALMAIN | CARTIER | CELINE L AKONI | DIOR | FENDI
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JEWELRY

By JoNATHAN VALDEZ

Make sure you add extra sparkle and shine to your holiday

ensenbles with these stunning banbles that are sure to delight.

ﬁ
A
" -
v )7‘

PIAGET CHOPARD
18k Rose Gold with 18k Rose Gold with Diamonds
Diamonds and Malachite $4,840
$5,850 Chopard
Piaget Th 730 Fifth Avenue
611 Fifth Avenue 3"" 212.223.2304
212.753.4300
PASQUALE BRUNI
CARELLE 18k Rose Gold with
18k Rose Gold with Diamonds Diamonds and Prasiolite
$18,585 $3,800
Carelle 1 Rockefeller Plaza

62 Park Place, East Hampton
631.604.6908

646.964.5577

SocraL LiFe



JADE TRAU

46 JOBS LANE SOUTHAMPTON NY 11968
JADETRAU.COM
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By GREGORY DELLICARPINI JR.

Leather Up!

When the temperature starts to dip, the jackets come out! There is no better show-stopping jacket
than one in leather. It5 truly a timeless wardrobe piece. New takes on this iconic staple hit the
rumways from V ersace to Min Miu. Designers reinterpreted the jacket in exciting ways.

Pair your designer leather with your go-to 'I-shirt and jeans for a casual look.

Glam up the look and style it with a dress for a night ont on the town. You can’t go wrong in leather.

David Koma Saint Laurent

SocraL LiFe



FROSSARD
MES RENCONTRES

RESTER CHEZ SOI

FAX,ORDINATEUR .
TELEPHONE:

DEMAIN ON TRAVAILLERA
A LA MAISONI

In the Hamptons with |

MATTHEW J.
BRUDERMAN

www.genjgieeels

U= videographer

ageant
Debbea May
917.921.6393
missdmay@icloud.com

|
$

SEPTEMBER 2022
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ACCESSORIES

By GrREGORY DELLICARPINI JR.

Mad for Purple

Turn your wardrobe 50 shades of purple this season. Rocking bold and bright colors can continue into fall and winter.
Who doesn't love a pop of lavender all year round? There is nothing more polished and sophisticated than wearing
varions shades of this delicious color over the winter months. Go for an understated look and pair a purple dress with
a pair of lavender Jinmzy Choo heels and a matching V ersace scarf. The more shades you can incorporate the better.

Roussey
SSENSE Exclusive
Purple 3D-Printed
Luv Earrings
$65

Versace Jeans Couture
Black & Purple
Check Scatf

$105

Jimmy Choo
Purple Anise 95 Sandals
$825

Brandon Maxwell

SocraL LiFe



J/SLIDES

e NYC
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jslidesfootwear.com
@jslidesfootwear
#beempowered
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MEN THAT TREND

By MJ PepoNE

M] Pedone is the founder &> CEO Indra Public Relations
@M]_Pedone | @indrapublicrelations | indrapt.com

Are you on the naughty or nice list?
This holiday season will be extra warm and sexy with these trending
gift items for you or for somebody you love. Ho! Ho! Hol!

PURE SILK BELTED ROBE
& PANTS SET
This men’s robe and pants set creates

a luxurious mood with its lustrous fin-
ish and sumptuous feel. It features a
notched lapel and a sash belt. Simple
cut, generous fit — and oh so sexy!
$229, silksilky.com

MUAMA ENENCE

\ Learning a new language takes
| months and even years of dedicat-
ed study. Muama Enence can easily
translate real-time speech into over
36 languages using only a few
finger-taps. Its built-in advanced
technology can support a 2-way
language translation. Moreover, a
text translation is also available.

$89, translatorenence.com

MEN’S BLACK
VELVET & GOLD SLIPPERS
Black velvet outers are embroidered with handsome
gold crowns. The interior is cushioned
black leather for comfort, debossed
with the Scully & Scully logo.
Handmade in Italy. $295,
scullyandscully.com
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NORDIC PALACE
PREMIUM AUSTRALIAN
SHEEPSKIN THROW BLANKET
This eco-tanned throw is premium sheared
Australian sheepskin that feels and looks fabu-

AR

RN
3

lous, lavished with a long, fluffy wool sheepskin
border that’s as soft as it is beautiful. 100% gen-
uine sheepskin with polyester satin lining is a
very special gift. $1,295, overland.com

CLIMASALOMON
WATERPROOF HIKING BOOTS
Made for those cold and wet days when

you want to go on a fresh-air hike.
")
=y

e

$130, salomon.com

SocraL LiFe



Body Space Fitness / V¢

EST. 2012
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BODY SPACE FITNESS: BODY SPACE FITNESS:
UNION SQUARE UPPER EAST SIDE

47 W14TH STREET, FL 5 330 E59TH STREET
NEW YORK, NY NEW YORK, NY
COMING SUMMER 2022

Bl SCHEDULE YOUR FREE STRATEGY SESSION
E ik 646-684-4912 - BODYSPACEFITNESS.COM
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RACHEL’S RADAR
LOLA AND THE BOYS

\

Lola and the Boys is definitely the shopping destination
if youre a cool kid. This Chicago-based, celebrity-mom-
approved fashion-lifestyle brand is for boys and gitls (sizes
2-14) and adults, too. What should you do when you have a
child who wants to express themself? You allow them to of
course! Lola and the Boys is known for its whimsical, sparkly,
shiny, colorful, unique and on-trend pieces, accessories, and
footwear. The former model and founder of Lola and The
Boys, Irina Ovrutsky, has completely reimagined the children’s
fashion space by creating outrageously fun clothes that pay
homage to the touchstones of her childhood by including
rainbows, unicorns, and care bears in the designs.

Irina, who named the brand after her daughter, Lola, and
her two boys, Shia and Julian, was inspired to create the brand
because of the lack of creative, expressive, and high-quality
clothes in the children’s apparel space.

By RAacHEL HELLER

Writer, actress, host, and art consultant Rachel Heller is also the
Sponsorship and Brand Realtions Manager at "L alent Resonrces
@rachelhellerxo | @talentresonrces | talentresources.com

Well-dressed kids spotted wearing Lola and the Boys include
Zhuri James (LeBron James’s daughter), Blue Ivy Carter (Be-
yoncé and Jay Z’s daughter), Stormi Webster (Kyle Jenner and
Travis Scott’s daughter), True Kardashian-Thompson (Khloé
Kardashian and Tristan Thompson’s daughter), Brynn Hoppy
(Bethenny Frankel and Jason Hoppy’s daughter), Kulture Kiari
Cephus (Cardi B’s daughter) and Sienna Wilson (Ciara and Rus-
sell Wilson’s daughter). Stylish celeb moms, including Kylie Jen-
ner, Ciara, Jessica Alba, Adriana Lima, Khloé¢ Kardashian, and
Bethenny Frankel, love the brand’s dedication to providing kids
the freedom to express their style while JoJo Siwa, Paris Hilton,
and The Home Edit’s Clea Shearer and Joanna Teplin are fans
of the adult-sized tracksuits, bombers, and hoodies.

P Lola and the Boys can be found at lolaandtheboys.com
Notrdstrom, Kitson, and Maisonette.

SocraL LiFe



AFSANEH AKHTARI

CHIC SALONNIERE

By BENNETT MARCUS

BUSINESSWOMAN
Philanthropist and investor Afsaneh Akh-
tari is New York’s newest salonniére, invit-
ing inspirational guests from a wide array
of fields to her East Side home for stimu-
lating discussions. This year Akhtari’s first
salon, a talk with Steve Forbes, Nathan
Lewis, and Elizabeth Ames on their new
book, Inflation: What 1t Is, Why Its Bad, and
How to Fix I, drew business and political
types like Larry Kudlow, John Catsimati-
dis, WS]J editor-at-large Gerard Baker, Fox
Business Network anchor Maria Barti-
romo, and musician/singer/songwritet

Tommy James.

BALMAIN’S
OLIVIER ROUSTEING
This fall, French fashion house Balmain
tapped Akhtari to host a private soirée
for creative director Olivier Rousteing,
who was in town to open the brand’s new
Madison Avenue flagship. Fashion indus-
try folks and VIP clients, known as the
“Balmain Army,” took in a fashion show

in her living room.

SALON SERIES

“To me, art and culture and fashion are
equally important,” says Akhtari. “I love
beautiful things; I love to be surrounded
with beauty, and I find beauty in a lot of
things.” She enjoys hosting people at her
art-filled apartment, and at 6,000 square
feet, the place can accommodate a fun
group — the Forbes book event was origi-
nally planned as dinner for 12, and ended
up with 150 people.

33
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HOT LYSST

By Lyss STERN

What’s hot? Whats in? What'’s #fabULyss?
Lyss Stern, a NYC best-selling anthor and the founder of Divamoms.com
is at the forefront of style, trends, and the must-have nows.
Lyss gives moms and expectant moms the scoop on Instagram @ diva_moms

FabULyssFinds for Divamoms

gobirah
ligpmonn

"
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#fabULyss Body Oil

One of my absolute favorite scents now has a body oil just in time
for the holiday season. Maison Francis Kurkdjian presents a limit-
ed-edition Baccarat Rouge 540 Spatkling #fabULyss body oil this
holiday season. With a mix of apricot, macadamia, argan oils, and
24k gold powder, this scented body oil leaves your skin with a deli-
cate glitter veil. $195, franciskurkdjian.com

#fabULyss Holiday Nails

Deborah Lippmann Heart to Heart Holiday 2022 two-piece limited
edition set ends the year on a high note with this party-perfect #fab-
ULjyss dynamic duo. Glitzy and glam but also utterly versatile wheth-
er worn solo or layered and paired, they’re everything you need for
endless holiday impact. Shades include Better In Time (full-coverage
peachy pink créme and Need You Now (full-coverage warm gold
shimmer). $19, major retailers and deborahlippmann.com

#fabULyss Complexion Set

Looking for the perfect gift for your beauty-obsessed friend who
loves clean ingredients? I know I will be purchasing this gift set for
a few of my #fabULyssfriends this holiday season. The Complex-
ion Set from ILIA Beauty includes a silicone-free primer, talc-free
finishing powder, vegan powder brush, and breathable multi-stick.
$78, iliabeauty.com and sephora.com

#fabUlyss Face Oil

Vintner’s Daughter, the performance-driven, luxury skincare
brand behind the world’s winningest face oil, Active Botanical Se-
rum, is revamping its iconic serum with a limited edition #fab-
ULyss 100 ml. bottle this December in partnership with jewelry
designer Kim Dunham. This exclusive bottle embodies both Vint-
ner’s Daughter’s and Dunham’s values of craftsmanship. $680,
vintnersdaughter.com

SocraL LiFe
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#fabULyss Lifting Serum Set

The HSR lifting set has been BABOR’s anti-wrinkle
expert since 1986. The boxed set in stylish black and
gold elegantly shows off HSR lifting anti-wrinkle
cream and anti-wrinkle serum. Thanks to six high-
performance active ingredients, the new generation
of HSR lifting works even more effectively against
all types of wrinkles: Gravitational and expression
lines, such as frown lines, lip wrinkles, and nasolabial
folds are noticeably reduced. Wrinkles caused by col-
lagen and elastin degradation appear visibly softened.
$119, babor.com

SOCIALLIFEMAGAZINE.COM

#fabULyss Music
After All is Toby Lightman’s latest #fabULyss album, which she
wrote and produced during her life’s journey over the past few years.

The #fabULyss Luxury
At-Home Spa Experience

Back for another year after popu-
lar demand, Susanne Kaufmann’s
Advent Calendar in a playful and
festive design, showcases the very
best in body, face, and bath care,
and includes four full-sized highly
coveted iconic products from the
collection. Launching for the first
time this year, a refill option is
also available, representing Kauff-
man’s ongoing commitment to
sustainability. Featuring deluxe-
size products, you can refill and
reuse the product bottles, making
it a thoughtful and eco-conscious
gift. $510 (advent calendar)/$280
(advent calendar refill),
susannekaufmann.com

It is her heart and soul. A story of being a woman and becoming a
mother, a story of hope, strength, friendship, love, and loss. We all
have a story, and this album is hers. Available on Spotify, Apple Mu-
sic, Amazon Music, and everywhere online. tobylightman.com
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GIVE YOURSELF A STRONG
COMEBACK STORY

By L. A. DAWSON

Having a setback is lifechanging. When you face a diffi-
culty wholeheartedly, momentum is created. As you solve the
problem, positive thoughts can replace the worries of the
past failure.

Let’s assume the setback is loss of employment. How do
you create a stronger comeback than the damage the setback
caused?

Access career opportunities in your field. Be open to oth-

er careers in your areas of interest. Look happily to the
future without carrying forward the disappointment of the
setback.

2Re—evaluate your goals for your life. Do they mesh with
the career opportunities you are reviewing?

L.A. Dawson is the anthor of articles, self-help books, and novels.
As a certified health and life coach, she is also an inspirational speaker and
resides with four happy canine friends. Dawson’s motto is to always lead with love.
@authorladawson | authotladawson.com | liveandheal.com

Determine the circumstances that led to the loss of employ-

ment. Prepare an explanation for your future employers.

:I Plan a strategy. Send out résumés, videos, and presenta-
tions to create a positive impression.

Create a network of employers, references, and influenc-
ers to help with your quest.

You are the might behind your comeback. A strong mental-
ity is necessary for a new tomorrow. Determination opens
doors and boosts positivity. Stay focused and encouraged in
your search. Your comeback will serve both you and others
when you realize that your setback was the catalyst to a pro-

ductive future.
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Lana Butner, N.D.

Acne, Amenorrhea, Anxiety, Autoimmune Conditions, Chronic Pain, Cortisol Imbalance,
Depression, Dysmenorrhea, Endometriosis, Fertility, Gut Health, Inflammatory Skin Conditions,

Osteoarthritis, PCOS, Perimenopause, Post-Birth-Control Syndrome, Thyroid Conditions
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HEALTH & BEAUTY

ROSE QUARTZ MASK

Bring the spa experience home with Angela
Caglia’s ‘Goddess’ face mask made of over
350 rose quartz stones. Believed to promote
self-love and beauty, the naturally cooling
stones encourage lymphatic drainage, help
calm inflammation and increase blood flow.
net-a-porter.com, $500

GOLD BAR

World-renowned = makeup artist  Jillian
Dempsey uses this luxe 24k gold-plated vi-
brating bar on all her clients right before their
red-carpet debut. It’s a skin-sculpting tool for
de-puffing tired skin, lifting, and contouring,
Neiman Marcus, $195

BODY CARE

Bring the MD home with Dr. Dennis Gross
Skincare’s DRx Spectralite BodyWare Pro —
the latest at-home beauty tool from the celeb-
rity dermatologist. You can treat any part of
the body for wrinkles and acne, stimulating
collagen production and minimizing inflam-
mation. Bloomingdales, $435

LIGHT-THERAPY

MZ Skin’s Light-Therapy Mask has five-col-
ored LED light settings that promote differ-
ent skin benefits, like collagen production or
reducing redness. The healing combination of
the LED calms and rejuvenates the complex-
ion while visibly diminishing hyperpigmenta-
tion. net-a-porter.com, $625

BEAUTY

By JEANETTE ZINNO

Beauty Tools to Get You Ready
for Winter Vacation

These gold beauty tools and gadgets will have your skin glowing in no time.
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SHARON GRASSO, LME, CLT

AESTHETIC CONSULTANT AND
ANTI-AGING SKINCARE SPECIALIST

Sharonis a NYS licensed aesthetician, beauty expert
and aesthetic practitioner for over two decades.
Working closely with plastic surgeons as a patient
advocate, aesthetic consultant, and beauty advi-
sor, KOL (key opinion leader), preceptor and lumi-
nary for aesthetic, laser and light devices. Sharon
is also a duly licensed medical micropigmentation
specialist with a sub specialty in cosmetic taftooing
and scar correction since 1995.

AESTHETIC CONSULTING
ANTI-AGING LASER SKINCARE
FOREVER YOUNG BBL™
BBL HERO™ PHOTO REJUVENATION FACE & BODY
SKINTYTE® NON INVASIVE & NO DOWNTIME
FOREVER CLEAR BBL™ FOR ACNE
MOXI™ LUNCHTIME LASER PEEL
CHEMICAL PEELS
LASER HAIR REMOVAL & MORE

PERMANENT MAKEUP
NANO BLADING/MICROBLADING

TOTAL BROW REPLACEMENT
USING CUSTOM BLENDED COLOR

EYELINER/LASH ENHANCEMENT
SCAR CORRECTION & MORE

CALL TO SCHEDULE YOUR APPOINTMENT TODAY
917.734.7378

Located in the Office of
Greenberg Cosmetic Surgery
160 Crossways Park Drive
Woodbury NY 11797
PermanentTouchCosmetics.com
R E
Sharon Grasso, LME, CLT with her team, o LELE

Sarah Molese LME, CLT, PMUA and Brianna Pernice LME, CLT ==
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& BEAUTY

Natural Beauty:
Island Hopping in the Bahamian Abacos Islands

BY JEANETTE ZINNO

Aaco Beac Resort

One of The Bahamas’ best-kept secrets, the Abacos archipelago
is surrounded by calm seas and reigns as one of the top sailing and
boating destinations in the world. The island chain is accessible by
plane or a scenic boat ride from The Sunshine State.

WHERE TO STAY

Pool, massage, beach, repeat. The Abaco Beach Resort, the
iconic Caribbean hideaway in the Abacos, recently opened after an
extensive renovation. Park your boat and relax; the resort is home
to one of the largest marinas in the Bahamas with 200 slips accom-
modating vessels up to 200 feet.

This charming beachfront resort offers a variety of rooms and
suites, all with private terraces or balconies; condo residences have
fully equipped kitchens and living and dining rooms. Situated on
40 beachfront acres and in a prime location within Marsh Harbour
(the capital), the resort offers guests access to a variety of land- and
water-based activities ranging from island-hopping and diving to
shopping and dining,

WHAT TO DO
The ocean is the main attraction here and offers many boating
excursions — whether you'd like to pull up to Thirsty Cuda (a

Studio Residences

Garden Pool

floating beach bar), swim with the famous pigs on Green Turtle
Cay, or explore a remote island and make lunch with your fresh
catch. The Abacos are known around the world for their dive sites
and hidden cays. The sea is a snorkeler’s paradise, where you're
guaranteed to see dolphins, turtles, nurse sharks, stingrays, and
colorful fish like little fairy basslets, small vibrant half-purple and
half-yellow fish.

Get a history lesson at the candy-striped Elbow Cay Lighthouse,
the world’s only lighthouse that is manually operated. Climb the
spiral staircase to the top to be rewarded with a breathtaking view
of the surrounding islands and Hope Town, a quaint town that you
explore by foot or rented bike, filled with local shops and souvenirs.

WHAT TO EAT

Depending on the time of year, the local catch includes lobster,
conch, grouper, and mahi mahi. They also have chicken farms and
grow fruits and vegetables like peppers, mango, coconuts, and cit-
rus. Pull up to the beachside bungalow Kow’s Conch and watch
the owner make a fresh conch salad. Restaurants to try include
Colors Bahamian Restaurant in Marsh Harbour and Pete’s Pub on
Little Harbour — both serve delicious island fare in cozy welcom-

ing environments.
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DR. SHAWN SADRI

COSMETIC & GENERAL DENTISTRY
NEW YORK CITY

STAR QUALITY & VIP TREATMENT
IN A STATE-OF-THE-ART FACILITY
Dr. Shawn Sadri and his extraordinary team
provide a VIP experience every time you visit
the New York office. When you choose our cos-
metic and general dentistry services, you will
enjoy a luxurious and comfortable atmosphere

while receiving world-class dental treatment.

DRSHAWNSADRI

Dr. Shawn ‘a!fh'

DRSHAWNSADRI.COM OFFICE@DRSHAWNSADRI.COM 212.256.0687
515 MADISON AVENUE, SUITE 1710, NEW YORK CITY
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HEALTHY BREASTS

By LiANA WERNER-GRAY

Each year in the Unit-

’ \ ed States, about 264,000
y cases of breast cancer

are diagnosed in women
and about 2,400 in men.
About 42,000 women and
500 men in the United
States die each year from
this disease. Breast cancer
is sometimes preventable
and also curable in a num-
ber of ways, starting with
"%Z“;g diet. I have researched can-

fagy 'm.c,,,

rr i cer for 13 years now and

wrote the book Cancer-Free
with Food, which includes information about numerous cancers, in-
cluding breast cancer. Below I am going to share dietary and life-
style changes that can help to prevent and cure breast cancer.
Women who eat a diet supplemented with extra-virgin olive oil
and mixed nuts may have a reduced risk of breast cancer. Also,
flaxseeds may play a role in slowing breast cancer cell growth and
may even improve the effectiveness of some cancer treatments.
They are rich in omega-3 fatty acids, minerals, vitamins, and fiber.
You can add flaxseed oil or flaxseeds to smoothies, soups, and salad
dressings. For breakfast, add them to your eggs or cereal. You can
also add flaxseed meal to desserts and snacks. In addition to healthy
fats, focus on your intake of antioxidants and phytochemicals. Af-
ter my mum was diagnosed with breast cancer a couple of years
ago, she made fresh juice at home multiple times a day with lots
of oranges and lemons (for vitamin C) and a whole clove of garlic.
Johns Hopkins Breast Center recommends five or more servings a
day of fruits and vegetables, especially those high in fiber, as fiber
may protect against the hormonal actions of breast cancer. Aim for
25 to 30 grams of soluble and insoluble fiber per day.

To prevent or heal breast cancer try preparing meals
that contain the following ingredients:

v Coumarins, flavones, and carotenoids (carrots, celery, cilantro,
dill, fennel, parsley, and parsnips)
v" Indoles and sulforaphane (cruciferous vegetables like broccoli,
broccoli sprouts, brussels sprouts, cabbage, collard greens, kale,
kohlrabi, mustard greens, turnips, turnip greens, and watercress)
v" Isoflavones (non-GMO soy, legumes, and flaxseeds)
v Lentinan (mushrooms, especially Asian varieties like shiitake
and maitake)

4 Lycopene (carrots, mangoes, tomatoes, and watermelon)

V" Potassium, magnesium, iron, and various other nutrients (cu-
curbitaceous vegetables like cucumber pumpkin, squash, zucchini,
and watermelon)

v Protein (vegetarian options like legumes and lentils; poultry;
and fish)

V" Solanaceous (nightshade) vegetables (capsicum, chili peppers,
eggplant, and potatoes)

V" Sulfur (garlic, chives, leeks, onions, and shallots)

V" Green leafy vegetables (beet greens endive, romaine, and other
lettuces, spinach, and Swiss chard)

V" Non-GMO whole grains (batley, bulgur, oats, quinoa, and trye)

Avoid nonfermented soy products like tofu and edamame, which
can raise estrogen levels. Fermented soy products like miso, natto,
and tempeh, are acceptable — and good sources of vitamin K2.

Women’s health expert Christiane Northup, M.D., wisely insists:
“All women can create healthy breasts.” In an article on creating
optimal breast health, she explains that bolstering our immunity is
critical. I love that her focus is on wellness, not fear!

She offers the following tips

for creating healthy breasts:
V" Cultivate a practice of self-care and self-love. She says the most
important factor in creating health is carving out time to care for
yourself and love yourself unconditionally.
V" Get enough sleep. Sleep restores the body, and it’s during sleep
that our bodies metabolize stress hormones. Aim for eight hours
per night.
V" Optimize your vitamin D intake. The best way to get your vita-
min D is from safe exposure to sunlight, but many people need to
take a supplement.
V" Exercise regulatly and eat a healthy diet.
V" Get social. Get off your cell phone, computer, tablet, or what-
ever, and get out with friends. Volunteer in your community or at
your church. Take up a new activity, such as dancing or yoga. Hav-
ing a fulfilling social life improves your immune system. When your
immune system is healthy it naturally kills off pathogens and rogue
cells that can lead to disease.

If you’ve been diagnosed with breast cancer, take your time de-
ciding what course of treatment you want to do. In a podcast on
managing breast cancer, surgical oncologist Alexander Miller, M.D.,
says: “Breast cancer is not something that develops overnight, and
so you should feel very comfortable taking a week or more to make
a decision.”
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Enjoy this nurturing recipe for SunButter Energy Bites. This recipe is nuttient-rich >
and also delicious. This recipe was originally published on my blog at vitacost.com

SunButter Energy Bites

Total time: 10 minutes
Makes: 16 servings

Ingredients:

12 cups paleo baking flour (I use Bob’s Red Mill)

1 scoop plant protein (I love Ancient Nutrition brand)
/2 teaspoon vanilla extract

2> tablespoons manuka honey (I love PRI)

5 tablespoons water

Y% teaspoon sea salt

1 tablespoon MCT oil

2 tablespoons organic SunButter sunflower seed butter
2 tablespoons hemp seeds

Y2 cup shredded coconut

Instructions:

1. Inlarge bowl, combine all ingredients except shredded coconut.
If mixture is dry, add more SunButter ot watet.

2. Form small balls and roll in shredded coconut.

3. Store in refrigerator until ready to snack.

To find more nurturing and healing recipes, check out my book Cazncer-
Firee with Food, available now on Amazon. If you or someone you know
has been diagnosed with breast cancer or any cancer, please share this
article and my book for healing,

Liana Werner-Gray : =
Nutritionist at Complete Wellness NYC, best-selling author of -
Cancer Free with Food (Top 100 cancer books of all time), and

founder of LianasOrganics.com Anxiety-Free Supplements.

@LianaWernetGray @TheEarthDiet

SOCIALLIFEMAGAZINE.COM
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OPEN 7 DAYS

Pierre’s Restaurant & Market
2468 Main Street, Bridgehampton
(631) 537-5110

Pierre’s Sagg Main Market
542 Sagg Main Street, Sagaponack
(631) 296-8400

www.pierresbridgehampton.com
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HAZEL
THE BEAUTY RN

Dress by NaBys VIELMAN Jewelry by CARTIER and JACK VARTANIAN
Cover: Coat by Louts VuItTToN Jewelry by CARTIER and JACK VARTANIAN
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ASTAR ON THE RISE

HAZEL
THE BEAUTY RN

TAPPED BY SHOWBIZ EXECUTIVES

By LAUurRA HirToN
PHOTOGRAPHY BY MARSIN MOGIELSKI

Rumor has it that our editors’ favorite beauty expert, Hazel,
The Beauty RN, is on the fast track to television stardom.
Showbiz sources tell us that Hazel was recommended last
summer to audition as a new cast member for Bravo TV’ The
Real Housewives of New York. The opportunity ignited a fire in
Hazel that helped her realize that she has a natural flair for the
camera. We couldn’t agree more. Her magnetic and savvy style

is a draw for any audience!

“When Bravo executives called me about the audition, I wasn’t
quite ready to own the opportunity and shine in my own con-
fidence,” Hazel said. After processing the experience, Hazel
started to see what others saw in her, and she decided to pur-
sue different television projects. Recently she was featured on
the prestigious medical show The Doctors as a beauty expert to
talk about and demonstrate her signature Walking Filter Glow-
Up treatment. She will appear on Serving the Hamptons, the hot
new reality show on HBO Max where you can see the beauti-
ful people wining and dining in the Hamptons. Hazel has also
appeared on We TV’s Love After Lock-Up.

SOCIALLIFEMAGAZINE.COM

Outside of Hazel’s television pursuits, she is a renowned
skincare and laser expert, sought out by celebrities and so-
cialites across the globe. Offering everything from cosmetic
injectables to laser treatments, Hazel is known for her life-al-
tering aesthetic transformation techniques and programs she
offers her patients. Being at the forefront of the beauty indus-
try for many years, she consistently evolves her suite of treat-
ments to cater to today’s modern and glamorous women and
men. Note to readers: you really need to listen to her beauty
tips — they are aesthetic game-changers.

Social Life sat down with Hazel at The Ned NoMad, the ultra-
exclusive members club, to learn more about her newest foray

into celebrity.

What are your ambitions for television?

When the producers from The Real Housewives of New York ap-
proached me, I didn’t thoroughly understand the assignment.
It wasn’t clear to me how I would be portrayed or how being
on a show like this would impact my business. I was hearing
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Pajamas by Louis Vuirron

various viewpoints and perspectives from my trusted advisors,
many of whom said I didn’t need to be on television, especial-
ly given its potential to paint me as a villain and how that could
have a negative impact on my business. After working closely
with the producer on Love After Lock-Up, 1 realized that it’s all
about entertainment, and I said to myself, If he world wants a

show, I'm ready to give thenr a show. Let’s go television!

Are there other opportunities you are currently exploring?
At the moment, ’'m waiting on projects that I already filmed
but haven’t been released yet. Each role showcases a different
side of my personality, so I feel it’s important to evaluate how
the personas resonate with the audience so I can decide what
direction and roles to aim for.

SOCIALLIFEMAGAZINE.COM

How do you see your expertise in beauty opening the
door to showbiz?

Producers from The Doctors sought me out because they
learned about my reputation for creating natural-looking aes-
thetic results. I remember seeing the show for the first time,
and thinking, Wow, a show based on medical experts exploring cutting-
edge breakthroughs in science and aesthetics . . . this is amazing! It was
an honor to be on such a prestigious show. Demonstrating my
signature Walking Filter Glow Up on The Doctors was definitely
a pinch-me moment.

Do you have a favorite show that you would love to
appear on?

After running a successful high-end aesthetics practice in a

SI
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male-dominated industry, I cultivated an image as a sharp
tongued, no-nonsense, assertive businesswoman. The im-
age is nothing that television has ever seen. I am also su-
per competitive, and I would love to play a villain perhaps
on a show like Million Dollar Listings, but aesthetics-related.
I don’t think there’s anything like that currently on televi-
sion, so I may have to create my own show.

Given you’ve launched and run a successful business
already; are there lessons you’ve learned that youw’ll
leverage in whatever comes next?

The biggest learning curve was understanding that tran-
sitioning to television required the same cut-throat and

assertive mentality that it took to dominate the aesthetics
world. From the outside, they seem like different worlds,
but they are not. In fact, both require the same no-non-
sense and ruthless drive, which is in my DNA.
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Hazel, The Beauty RN

Hazel Forrester

212.772.3411

60 East 66 Street New York, NY 10065
Hazel@HazelTheBeautyRN.com
hazelthebeautyrn.com
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Creative Director and Photographer
MARSIN MOGIELSKI

Makeup Artist
FranceEscA CREE-TORRES

Hair Stylist
Nikk1r BRENTON
HamrToNs BEAUTY BAR INC.
SINCERELY SOMETHING BORROWED INC.

Hair Install/Color
DANIELLE MIZRAHI

Location
TaeE NED NoMAD

Special Thanks to the Piano Man
MIKE “THE VOICE” WASHINGTON

Blazer & Skirt by Victor DE Souza Shoes by Louls VurTToN

Jewelry by CARTIER and JACK VARTANIAN SocraL L1Fe
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SIR GARY KONG

LIVING THE AMERICAN DREAM

By MICHAEL JACOBSON
IMAGES cOURTESY OF THE GLOBAL HErRO FounpaTiON USA

Sir Gary Kong

The power to transform a life often rests in the ability to maxi-
mize given opportunities while creating more than a few of one’s
own. For Sir Gary Kong, this is the secret to his drive and success.
Coming first from China to Guatemala at 16 with no money, Kong
later made his way to the United States where he realized the Amer-
ican dream using his innate talents and business acumen to seize on
relevant business opportunities, scout out new trends, and create
success seemingly out of thin air. Naturally, the actual process was
more work than that outlined above, but Sir Gary Kong’s effortless
grace and charm make it appear as though any roadblock set before
him is yet another way to maximize his talents and abilities.

Sir Gary Kong is a successful businessman and philanthropist.
He has a real estate portfolio; produces The 1 Wine out of Napa;
will be rolling out in 2023 his new water, Wausau, from Wisconsin,
where he also produces Classic New York Beer; is founder of the
Global Hero Foundation USA, a philanthropy that supplied front-
line workers with needed PPE during the height of the pandemic;
and was appointed president of Sino American Commerce Associ-
ation. In 2023, to kick off the New Year Mr. Kong will be bringing
to Flushing Queens the first ever Happy New Year’s Day Parade on
January 1st, bringing together the bustling mixed Asian community
to celebrate in unity being proud Americans.

What brought you to America and fueled your dream to make
it big?

I left Fujian China for Hong Kong at the age of 5 and stayed there
10 years. Then I came to America after receiving a visa from Gua-
temala and decided to swim from Mexico to Ametrica in pursuit of
the American dream.

What were some of your early jobs once you relocated to
America?

I started out working as a dishwasher at some famous restaurant in
Manhattan and worked my way up to sous-chef.

How did you eventually crack the real estate market?
Tunderstood real estate and numbers. By the time I was 18, I owned
my first building and for the next 25 years I purchased a building
each year. I own several homes, apartments, and land.

What were some of the early challenges you had to overcome
after arriving in the States?

My biggest challenge was the language barrier. Learning English
was difficult at first but with great determination I knew I would
be fluent.

How long did it take for you to feel like you had made it in
America?

I think back on my life and career. I feel like I first made it when
I started going back to those same fancy restaurants as a patron
taking clients to business dinners, and after buying my first home.

Real estate isn’t your only interest. Can you tell us all about
Classic New York Beer and The 1 Wine?

To create a business around one’s passion is truly a gift and godsend.
Iam a beer and wine connoisseut, so I decided to start my own win-
ery in California where I developed several blends and The 1 Wine
came to fruition. Today, we are focusing with my agency MAA to
take The 1 Wine Love brand nationally and will continue producing
several other blends for our loyal customers. Our beer is unique, and
we have assorted flavors, including the popular Blueberry and Apple.

What sets your beer and wine companies apart from the other

breweries and microbreweries around today?
What separates us from other breweries and wine companies is our
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labor of love, diversity, uniqueness, and our flavors which no
one else can emulate. I own a winery, as well as have a direct rela-
tionship with one of the best Napa wine makers in the industry.

If you could speak to your 16-year-old self, what advice
would you offer?

I would say never give up on your dreams. Work smartly and
get an education.

In 2022, you were named president of Sino America
Commerce. What does this honor mean to you and your
career in business?

Becoming the 2022 president of Sino America Commerce is
a true honor. I will continue their efforts to bring Chinese-
American and American businesses together in unity through
expanding our efforts throughout America.

During the pandemic, you played a major part in helping
fellow New Yorkers. Gary, you donated 40,000 surgical
masks and 800 N95 masks. What drove you to making
this donation?

Helping others, especially during the pandemic was especially
important to me both in the US. and in China. During the ear-
ly days of the pandemic China was running out of masks and
much-needed medical supplies. I had my agency, MAA, wheels
up 26,000 pounds of PPE from New York to China for the
Chinese Red Cross, via Chapman Freeborn air cargo planes.

How did the pandemic impact you daily? How did it af-
fect your business and work?

Many of my businesses were shut down. This gave me an op-
portunity to focus my attention on much-needed philanthropy
and develop new platforms for my water, beer, and wine com-
panies. I've received three President Community Service awards
from Obama, Trump, and Biden for Lifetime Achievements.

SOCIALLIFEMAGAZINE.COM

The Global Hero Foundation USA is near and dear to
your heart. Can you tell us about this organization and
your role within it?

As a founder of GlobalHeroFoundationUSA.com, I am al-
ways looking to help organizations, especially the front-run-
ners during the pandemic: hospital workers, firefighters, and
police departments. We support these via financial contribu-
tions and staging fund raiser events as well as dinners. To kick
off the 2023 New Year, were staging the first ever Happy
New Year’s 2023 America Day Parade on January 1st, 11 am
to 4 pm up and down Main Street in Flushing, with over 30
decorated floats, costumed characters, New York’s favorite
politicians, and more.

What are other Covid-related works of the Global Hero
Foundation USA?

We donated a variety of PPE to India, Sti Lanka, Bhutan,
Haiti, the USA, and China and received their administrator ap-
preciation letters.

Can you tell us about some of the philanthropic activities
you have in store?
We are always looking for new causes and people in need. In
2022-2023 we will support this organization with donations,
events, and dinners.

What is your advice to someone seeking to become an
entrepreneur in 2022 and beyond?
Work hard. Timing is important, and do not give up on your

dream even when obstacles come your way during your journey.

If you had the power to change just one thing in the
world, what would it be?

The elimination of prejudice against the different races, and
equal opportunities for all who work hard and are honest.
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Ana, can you tell our readers a little about
the work of The New York Women’s Foun-
dation?

Since 1987, The New York Women’s Foun-
dation has advanced a dynamic philanthropic
strategy based on the fundamental reality that
when women and gender-expansive people
thrive, their families and communities also
thrive. The Foundation’s mission is to cteate an
equitable and just future for all women, girls,
and families. It achieves this goal by uniting
cross-cultural and community alliances that
ignite action. The Foundation invests in wom-
en-led, innovative, and bold community-based
solutions that promote the economic secu-
rity, safety, and health of the most overlooked

women.

How long have you been president & CEO
of The New York Women’s Foundation?

I have been president and CEO of The Foun-
dation since 2006, and I’ve led the increase of
The Foundation’s grantmaking from $1.7M to
$10M today. In its 35-year history, The Foun-
dation has invested over $100 million in New
York City’s women!

Can you give our readers an example
of some of the grants The Foundation
makes?

The Foundation invests in women-led solu-
tions in the areas of economic security and

justice, safety and healing, health equity and

ANA OLIVEIRA

JEAN SHAFIROFF INTERVIEWS ANA OLIVEIRA,

PRESIDENT AND CEO OF

THE NEW YORK WOMEN’S FOUNDATION

By JEAN SHAFIROFF

Ana Oliveira

SocraL LiFe

Jean Shafiroff, Photo by Michael Paniccea



reproductive justice, expanding democracy and civic engage-

ment, and more. For example, we fund Custom Collaborative,
an organization that trains, mentors, and advocates for and
with low- to no-income women to build the skills necessary to
achieve economic success in the sustainable fashion industry
and broader society. Another organization we support in our
efforts toward economic justice is Worker’s Justice Project, a
woman-led organization that educates, organizes, and fights

for justice in the workplace.

SOCIALLIFEMAGAZINE.COM

Some of The New York Women’s Foundation board members and supporters.
Grainne McNamara, Jean Shafiroff, Margaret Morrison, Carolyn Rossip Malcolm, Laurie M. Tisch, Carolyn
Maloney, Yvonne Quinn, Jennifer Giacobbe, Tracey Schusterman, Anne E. Delaney. Photo by Patrick McMullan

In order to advance safety for women, we invest in Malikah,
a network of active and engaged women leaders that trains
women in self-defense, healing justice, organizing, and finan-
cial literacy. We fund Bx (Re)Birth to fight for maternal health
equity by supporting their work to help Black pregnant women
in the Bronx through birth education, doula care, postpartum
support, and advocacy.

How does The Foundation’s work impact families?

At The New York Women’s Foun-
dation, we believe in the funda-
mental truth that when women
thrive, their families and communi-
ties also thrive. Because women are
the backbone of families, our work
extends beyond just the women
we invest in. For example, women
who participate in Custom Col-
laborative’s programs funded by
The New York Women’s Founda-
tion build a career in sustainable
fashion, empowering their entire
family to achieve economic secu-
rity and a better future. Through
The Foundations grants to The
Alex House Project, young women
increase long-term family suffi-
ciency by participating in parent
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Custom Collaborative

education and leadership development with support to access

higher education and the workforce. By supporting Sanctuary
for Families, The Foundation helps survivors of domestic vio-
lence connect to legal support, shelters, counseling, and more
to enable their families to find safety.

Can you tell us about the upcoming Celebrating Women
breakfast in May?

Often referred to as “the most inspiring morning of the year,”
our Celebrating Women breakfast is more than a fundraising
event — it is an occasion to bring women from the entirety of
The New York Women’s Foundation community together to
celebrate. We honor the strength and courage of our grantee
partners that find groundbreaking solutions to seemingly in-
tractable problems. We honor visionary women who serve as
role models, leaders, and philanthropists. And last, but cer-
tainly not least, we honor our board, alumnae, and volunteers
whose courage and fierce determination sustain and inspire us
to keep moving forward. It is held on an early morning in May
every year at a premier New York City venue.

How else can one get involved with The New York Wom-
en’s Foundation?

In addition to attending one of our events, such as our an-
nual Celebrating Women breakfast or the Radical Generosity
dinner, there are a variety of ways to get involved with The
Foundation. First, become a donor partner and make it pos-
sible to invest in gender, racial, and economic justice in New
York City and beyond. Other opportunities to get involved
include Citcle of Sisters, the Grants Advisory Committee, the
Corporate Leadership Committee, and the Emerging Lead-
ers Network. Stay connected by signing up for our newsletter
at nywf.org, or follow us on social media. You can learn more
at nywf.org/take-action. Jean, thank you for this interview
and thank you for all you have done for The Foundation as
a board member and longstanding financial supporter of our

work.

ABOUT ANA OLIVEIRA

Ana L. Oliveira is president and CEO of The New York
Women’s Foundation. Since 2006, Ana has led the increase of
The Foundation’s grant making from $1.7M to $10M today.
She has held key roles as a CEO of the Gay Men’s Health
Crisis and vice president of programs at Osborne Association.
Ana attained her M.A. in Medical Anthropology and a Ph.D.
(hon) from the New School for Social Research.

ABOUT JEAN SHAFIROFF

Jean Shafiroff — philanthropist, advocate, TV host, and the
author of the book Swuccessful Philanthropy: How fo Make a Life
By What You Give — is a volunteer leader of several charita-
ble causes. She serves on several charity boards: Southamp-
ton Hospital Association, American Humane, NYC Mission
Society, Casita Maria, The NY Women’s Foundation, French
Heritage Society, Couture Council of the Museum at FIT,
Global Strays, Jewish Board (honorary trustee), and South-
ampton Animal Shelter Foundation honorary board. In addi-
tion, Jean served as the national spokesperson for American
Humane’s Feed the Hungry Covid-19 Program which raised
$1,000,000 for animal shelters across the country. She is the
ambassador for the Southampton Animal Shelter Foundation.

Jean is the producer and host of the TV show Swuecessfil Philan-
thropy, which airs six times a week through LTV studios in East
Hampton. It also airs on Sun20TV in Southampton. Jean holds
two degrees: a BS in Physical Therapy from the College of Phy-
sicians and Surgeons at Columbia University and an MBA in Fi-

nance from Columbia Business School at Columbia University.
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1972 Ferrari Daytona Spider
Jeff Cole, Jason Cole, Michael Schudroff, Kyle Dennis (owner)

OUT & ABOUT

THE BRIDGE
AT
TOPPING ROSE HOUSE

By RoLise RACHEL
Ferrari 250 GT Coupe 1973 Porsche 911S

Kate and Richard Pineda (owners) Jeff Cole (owner), Jason Cole

o ~ o
2022 Porsche 911 GT3 Touring, Owned by Jeffrey Einhorn. 1990 Porsche 911 C4 “Safar”
Car pictured with Greg Strassberg, Lisa Strassberg and son Senna Michael Pollock (owner)

1958 Mercedes Benz 300 SI. Roadster

Kyle Dennis, Jason Cole, bie n .
Michael Schudroff (owner), Jeff Cole Jaguar XK120, Samantha Anglelilli and Peter Ostrega
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SOCIAL SAFARI
LET THE FIREWORKS BEGIN

By R. Court Hay
PHOTOGRAPHER CONTRIBUTIONS BY PATRICK MCMULLAN

THE METROPOLITAN OPERA, NEW YORK CITY BALLET, YOUTH AMERICA GRAND PRIX,
PATRICK McMULLAN, & KING HEARST HARRIS

Wedding of the Year

It was the society wedding of the
year. King Randolph Hearst Harris,
- aka Randy, who is the great-grand-
son of publishing baron William
" Randolph Hearst and the son of
I | Anne Hearst, married Paula Porub-
| canové at a lavish three-day affair
in the Hamptons. The guest list
of one hundred forty included Randy’s
father, King Harris, and his stepfather,
the author Jay McInerney. Also in the mix
were Princess Yasmin Aga Khan, Baron-
ess Milly de Cabrol, Kimberly and Steven
Rockefeller, Sharon Bush, Wilbur Ross
and Hilary Geary Ross, Candace Bushnell,
and Eugenia and Janna Bullock. The chic
event was held at Randy’s family’s estate Ashgrove Farm. The bride

e

Paula Porubcanovi
and Randy Hearst

wore a dazzling confection by Monique Lhuillier. The couple said “T
do” under a 16-foot-high white floral arch set against the property’s
lily and koi pond; it’s the only way, really. Randy’s sister, Amanda
Hearst, who just gave birth to her first child
with Maleficent director Joachim Ren-

ning, gave a toast via video while hold- '

Anne Hearst and
Jay Mclnerney

ing baby Hawk. The magician —
that is, Alison Mazzola — planned
the event. There were a 16-piece + £
band, monogrammed napkins, and '
a separate dessert tent all produced &
by Robbins Wolfe
Guests were invited to pet the fam-

Eventeuts.

ily’s miniature ponies, goats, lambs,
and even an emu. The next night,
guests, including Lorraine Bracco and Robert Zimmerman, headed

to the beach for a dinner of lobster, clams, and corn. At dusk, a

bonfire was lit by the dance floor for s’mores, and a tribe of female

performers did an elaborate fire dance that I thought looked like a

fertility ceremony. Who else would tell you these things?

The Metropolitan
Opera

A dramatic rendition
of Luigi Cherubini’s
masterpiece  Medea
opened the 138th
The
Metropolitan Op-
|’ cra and the NYC
social season. This

| season  of

Janna Bullock, R. Couri Hay, Brooke Shields
famous by the legendary soprano Maria Callas, was given a stirrin
y g y sop g g

tour de force, made

performance by Sondra Radvanovsky in the titular role. Among
those leading the applause were Sigourney Weaver, Christine Ba-
ranski, Ellen Burstyn, and others too rich and private to mention.
Nest-ce pas? This was Radvanovsky’s fourth appearance in a new
production at the Met by dependable director and set designer Da-
vid McVicar. I must confess I miss the over-the-top productions
by Franco Zeffirelli, but I digress. Celebrated conductor Carlo
Rizzi led the orchestra and there were excellent performances by
Matthew Polenzani, Janai Brugger, Michele Pertusi, and FEkaterina
Gubanova. The glamorous, black-tied audience was

doubled by fans attending the opening night simul-
casts in Times Square and Marcus Garvey Park.
This collaboration was made possible by multiple
corporations, including Bloomberg Philanthropies,
s SummerStage, NYC Parks, and Bank of America.
Bravo to free performances! metopera.org

=1 New York City Ballet Fall
=" Fashion Gala
Sarah Jesscia Parker was hon-
ored in absentia at The NYC
Ballet’s 10th Fall Fashion Gala.
Sadly, SJP couldn’t attend due
to the passing of her stepfa-
ther, but the show went on
and what a show it was.

Jean Shafiroff, Kristin Davis,
Gilbert Bolden 111
SocraL L1Fe
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Afsaneh Akhtari, Jazmin Roper, Daniel Stock, Sergio Nicolosi, Olga Smirnova, Martha Cohen Stine, Harriet Newman Cohen, and Jennifer Nisan

Once again, this event, which kicks off with a fun see-and-be-
seen reception fueled by Ruinart Champagne, a personal favorite,
proved to be the most fashionable and provocative night of the
new season. Bold looks included a male dancer in a bright green
tutu and tux top and Kanye West’s ex-girlfriend Julia Fox cocooned
in a madcap silver confection by Zac Posen. The audience gave the
stage show some stiff competition. The star-studded host commit-
tee included Claire Danes and Hugh Dancy, Andy Cohen, Laverne
Cox, Georgina Bloomberg, Jill Kargman, Diane Kruger, Deborah
Roberts, Lizzie Tisch, and the ever intriguingly dressed producer
Jordan Roth. The night pairs fashion designers and choreographers
to grand effect even if the clothes often overwhelm the choreogra-
phy, but who cares, it’s always interesting. The performances kicked
off with Balanchine’s unbeatable “Symphony in C,” followed by a
piece dubbed “Play Time” with music by Beyoncé’s sister, Solange
Knowles, with sparkling costumes by Palomo Spain. Justin Peck’s
new piece “Solo” stole the night with a costume by Raf Simons.
The night ended with Kyle Abraham’s endless “Love Letter” that
made me want a divorce halfway through it. Queen Latifah, Shaun
White, and Kiristin Davis led the applause, and a packed-to-the-
rafters super ball provided the perfect finale to an extraordinary
night on the town. nycballet.com

Afsaneh Akhtari Hosts Ballet Féte

Chic philanthropist and investor Afsaneh Akhtari co-hosted a lunch
with Larrisa Saveliev, the founder of Youth America Grand Prix, in
honor of Dutch National Ballet principal dancers Olga Smirnova,
Jacob Feyferlik, and Constantine Allen ahead of their performances
at City Center. Smirnova resigned from the Bolshoi Ballet earlier this
year in protest of the invasion of Ukraine. Guests, including Lili-
ana Cavendish, Susan Gutfreund, Judith Hoffman, Caroline Hyman,
Linda Morse, Janna Bullock, Lucia Hwong Gordon, attorney Daniel

SOCIALLIFEMAGAZINE.COM

Stock, Kristina Kingston, Sergio Nicolosi, Jazmin Roper, personal
shopper and stylist Jennifer Nisan, Marcelo Zimmler, divorce at-
torneys Harriet Newman Cohen and Martha Cohen Stine, ABT’s
Gabe Stone Shayer, Dutch Ballet’s Ted Brandsen and YAGP’s
board chair Richrard Osterweil, mingled in Akhtari’s glamorous,
far-flung apartment overlooking the East River. YAGP is the
world’s largest global network of dance competitions, supporting
world-class dancers, aged 9 to 19 from all backgrounds, with schol-
arships and educational opportunities. YAGP’s Sergey Gordeev
said, “We’re gathered today to celebrate the power of art to save

lives.” yagp.org

Patrick McMullan’s Birthday

Jean Shafiroff and this columnist gave Patrick
McMullan a dinner party to celebrate his birth- 8
day in Southampton. The famed photographer
received a citation from the NY State Assem- ‘ y
bly, which celebrated Patrick’s 40-year career as ;n '
a photographer. The impressive document was |
hand-delivered by Patrick’s friend and As-
semblywoman Rebecca Seawright.

The citation read in part, “Whereas,
Patrick has helped capture New
York’s role as the social and artis-
tic capital of the world through
his acclaimed work behind the
camera and as a cancer survivort,
Patrick has overcome setbacks
and has become one of the
most resilient contributors to
New York society.”” I'll second
that! patrickmcmullan.com
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INAUGURAL CONCOURS D’ELEGANCE
TO BENEFIT THE
SouTtHAMPTON FRESH ATR HOME

Over 60 curated classic cars and 8 mo-
torcycles were the centerpiece of the Inau-
gural Southampton Fresh Air Home Con-
cours on Saturday, August 27th. Taking
advantage of the home’s unique site, Au-
tosport Designs created a site plan which
positioned vehicles on the upper level
between and inside buildings, and on the
lower meadow, all thoughtfully placed to il-
lustrate themes, such as design progtession
over time or cars that are cute.

Activities included 8 high-quality bou-
tique vendors, a single malt tasting, a selec-
tion of craft beer, food and drink, and for
the children a vintage fire truck and face
painting. For everyone, Dr. Mike Inglis,
professor of astronomy, prepated a pre-
sentation on the Webb Telescope, which
looped on five screens in three buildings.

To emphasize the theme of serious cars
(three Bugattis and a Bizzarrini, to men-
tion a few) but also serious fun, some of
the trophies were for “Car to Drive to the
Oscars” (a Brownie camera), “Speed with
Style” (a Mercury hubcap). Of course, Best
in Show was not goofy: a 1930-1932 Ca-

dillac hood ornament mounted on marble.

1. Martin Gruss
Audrey Gruss

2. Sloane Skelton
Kimberly Skelton

3. Allison Barker
Regina Glocker
Rome Arnold

4. Sheila Fuchs
Joe Fuchs

5. Peggy Shaughnessy
Kim White
Laura Andrassy

6. Mitch Kates

7. Nancy Troy
Marc Troy

8. Joe Jurist
Mitch Broder
Jeff Allen

9. Greg Saloy
Andrew Saloy
Allison Saloy
Brigette Saloy

All images thanks to
Rob Rich
SocietyAllure.com




invites you to

* AMAGICAL 5,
@« HOLIDAY FAIR

Saturday, December 17
11am TO 2Zprm

i Main Prospect i
‘ 15 Prospect Street, Southampton

"‘o Adults $25 "

Children under 12 $10

Join us for an afternoon of holiday shopping, b
‘ V delicious treats § festive refreshments,
along with a Magic Show
and a craft with ICAMP.

' Vendors selling unique gifts § an auction featuring local favorites.

y . 4 A benefit to support The Children’s School,
a not-for-profit enriching ‘
4 Southampton’s youth for 45 years! .

For more information email Bepleyl1@outlook.com

. * .
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CHABAD
CENTER FOR JEWISH LirE
SAG HARBOR
AT THE
BriDGEHAMPTON HOME
ofF KENNETH AND MARIA FIsHEL

1. Maria Fishel
Kenneth Fishel

2. Atmosphere

3. Kenneth Fishel
Maria Fishel
Ruth Miller
Jacques Acoca
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Josephine de Moura
Mar Mourosse
Pamala Wright
Cheri Kauffman
Katlean De Monchy
9. Denise Whol
Lauren Day Roberts
Michelle Worth
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SOUTHAMPTON EVENT VENUE AVAILABLE SPRING 2022

COMING SOON

YA
OISO
| | — | — 1
irakhin || umtzm.-m)"l
a_m | Hue v g g
YT MRS R ANE S

S e ‘W.

531-509 :’/:fl"
www.elegantaftalrs
p 3 doj;_». ._ 4 v




68

BRIDGE IMMERSIVE DINNER
AT LUME STUDIOS

Bridge founders Gregory Pellitteri and
Michael Packman host an immersive din-
ner to explain the Cache NFT, the first
Personal Data NFT. Cache will enable
the consumer to be paid when they grant
access to their personal data.

1. Anna Rothschild
Gregory Pellitteri
2. Dr. Nicholas Perricone
Mike Packman
Hillary Latos
3. Tom Murro
Kaci Chappoe
Valerie Greenberg
5. Charlii Sebunya
Ari Friedman
Mike Packman
Gregory Pellitteri
Neil Scheer
Keith Brannan
Sanjay Ramji
JC Gardyn
7. Bridge
Private Event Crew
8. Violetta Sudol
Marsin Mogielski
9. Petra Khashoggi
Danny Baker
10. Peter Davis
Ted Hildner

All images thanks to
Jared Siskin/PMC




2022 CFDA FASHION AWARDS
AT CIPRIANI SOUTH STREET

Justin Theroux
Cher
Kylie Jenner

Lenny Kravitz

Utk w2

Michael Kors
Amanda Seyfried
Mariska Hargitay
. Kendall Jenner
8. Gigi Hadid

9. Diane von Firstenberg

Al images thanks to
Sean Zanni/PMC
Patrick McMullan




AN EVENING
UNDER THE STARS

1. Brittney Epley
Kristen Teodoro
Lila Gluckman
Cate Daly

2. Matthew Anderson
Andrew Petronio
Sebastian Cordoba
Andrew Aluma

3. Andy Schwinn
Hilton Crosby
Mary Crosby
Caitlin Hortsman
Jessica Schwinn
Michael Hortsman

4. Jacqueline McDermott
Kelsey Paleokrassas
Stephanie Michaan

5. Erica De Jong
Kristen Teodoro
Ali Davis
Ashley Lennon
Ashley Cole

6. Luke MacNamara
Augie Teodoro

7. Camille Hoffman
Lexie Routh
Geary Gubbins
Mollie Alamia
Scott Hoffman
Andrew Alessandrini
Samantha Koster
Maurice Richardson
Joel Alamia

8. Chloe Giftkins
George Mueller

Al images thanfks to
Pat Irwin




OPERATION INTERNATIONAL GALA

5-9.

Vito Alamia, MD
Rajesh Patel, MD
Christopher Torres, CRNA
Medhat Allam, MD
Charlie Ferrari

Meagan Ferrari
Amanda Eaderesto
Séan Murphy

Cara Palmer

Cathleen Sweeney
Victoria Ninette

Kerry Godfrey
Elizabeth Brock

Guests and Atmosphere




SOUTHAMPTON ANIMAL SHELTER

Hugenia Valliades of the Michael Lorber
team at Douglas Elliman and Pindar Vine-
yards, were able to raise much needed
funds to help support the rescue animals
of Southampton Animal Shelter Founda-
tion. A non profit, open admission, no kill
shelter located in Hampton Bays. 10C

of the ticket sales went directly to the shel-
ter, and Guests were encouraged to help
support the animals in need by donating
various levels of pet sponsorships. Each
donation of $50 or more, guests received
a Dylans Candy Bar Candy Cake (valued
at $200) Guests also received a free glass
of wine and complimentary take home
wine glass, as well as food by Cooperage
Inn. Music was provided by Joshua Brus-
sell of Hampton Music, food was donated
by Cooperage Inn, the venue was donated
by Pindar Vineyards, and giveaw

donated by Dylans Candy Bar.

Pindar Damianos
Hugenia Valliades
Nicole Tumilowicz
Alexander Damianos
Ausra Dambrauskaite
William Matuska
TLuciana Barros
Jessica Mackin

Kelly Siry

Yubal Fleites

Joshua Brussell
Stacey Fotiades
Helen Kyriak

Maria Valliades
Nicole Tumilowicz

Dr. Jennifer Jablow

Jordan Lippner
Dylan’s Candy Bar

Eugenia Valliades

Al images thanks to
Ethan Meyer
That Guy Event Photos

Pooches
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WEST HILLS
AL HOSPITAL

AROUND THE CLOCK,

365 DAYS A YEAR

Open on all holidays with Veterinarians and Nurses to treat your pet
when needed. Board-Certified Veterinary Specialists are available for
consultations by appointment at our Gold Coast Specialty Center.

Y &1 PN
Experienced Veterinarians Convenient Luxury Pet Boarding Healthy for Pets
Unrushed, focused, quality time Located right on Jericho Take advantage of ourin- Easier preventative and wellness
with a highly experienced Turnpike, our hospital is easily house Pet Boarding "The care helps your pet live a
veterinarian. accessible for both Nassau and Lodge", and enjoy peace-of- happier, healthy long life.
Suffolk county residents. mind knowing that your pets
are in the best hands.

West Hills Animal Court Square Animal Gold Coast Center Locust Valley Oyster Bay
Hospital & Hospital for Veterinary Care Veterinary Clinic Animal Hospital
Emergency Center 42-34 Crescent St. Long 770 West Jericho 280 Forest Ave 64 Pine Hollow Rd
800 W Jericho Tpke | Island City, NY 11101 Turnpike, Locust Valley, NY | Oyster Bay, NY
Huntington, NY 11743 | (718) 577-4701 Huntington, NY 11743 1560 1771

(631) 351-6116 (631) 923-2530 (516) 676-6161 (516) 624-7387




74

GEORGE WAYNE PRESENTS THE
26™ ANNUAL DowNTOWN 100 PARTY

George Wayne, the best selling author of
Anyone Who's Anyone, celebrated the 26th
Annual Downtown 100 Party. George
Wayne is most known for being Editor at
Large of PARK Magazine as well as work-
ing on Vanity Fair. The event celebrated
some of the biggest tastemakers and in-
fluencers that make a huge impact on the
social scene in New York City. Honorees
included Andy Cohen, Tom Ford, Jean
Shafiroff, Marsin Mogielski, Candace
Bushnell, Nicole Miller, Frederick Ander-
son, Joshua Zeke Thomas, Luciana Pam-
palone, Julia Fox, Mario Carbone, Martha
Stewart, Rose Hartman, Rosanna Scotto,
Sarah Jessica Parker, and more. The event
took place in Midtown at Nebula nightclub
where guests gathered to drink and dance
the night away. The party was inspired by
Studio 54. Nebula owners, Yang Gao and
Richie Romero, were also on hand to cel-

ebrate the occasion.

All images thanks to
The David Warren

davidwarrenimages.com

The 1I0MI Company

thelomicompany.com
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A
SANDY COHEN, UNTITLED, OIL ON CANVAS, 72 X 60 IN

SANDY COHEN ART

Sandy Cohen is an artist born in Israel, based in New
York City and the Hamptons. She started creating art
as a child and sold her first piece at 13. Her works are
currently in the private collections of two royal families
as well as in museums and galleries internationally.
Sandy’s pieces are filled with deep messages that have
come from her life experiences. Despite her struggle
with dysautonomia, she continues to create in the hope
that through her journey she can be an inspiration for

others to never give up.

SCHEDULE A PRIVATE VIEWING OF RECENT WORKS BY SANDY COHEN
631.296.8272 SANDYCOHENART.COM @SANDYCOHENSART
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HOT SHOTS

LIBBIE MUGRABI
VICTORIA & ALBERT MUSEUM
South African fashion designer Thebe Ma-
gugu created the V&A’s Fashion in Motion
fall show in London. The event, which was
free to the public, was underwritten by mad-
cap accessories designer and philanthropist
Libbie Mugrabi. Magugu said the sustainable
clothes were made from discarded fabrics
from America and Europe. The collection,
which is available at Bergdorf’s, drew inspira-
tion from South Africa’s history, culture, and
politics. Following the show, Libbie hosted a
dinner for Magugu at the city’s posh new hot
spot, The Twenty Two. Guests included iconic

English designer Zandra Rhodes. vam.ac.uk
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LIBBIE MUGRABI, THEBE MAGUGU,
JANE SCHER

LAINEY SHERIDAN-YOUNG,
R. COURI HAY

MARKO MATYSIK,
HARRIET QUICK

GUY STANLEY PHILOCHE
NEW YORK, I STILL [.OVVE YOU
Artist Guy Stanley Philoche’s critically ac-
claimed series New York, I Still Love You
opened at the Cavalier Gallery. Philoche’s
love letter to the Big Apple showcased iconic
NYC images from the Statue of Liberty to
coffee cups and subway stops. The paintings
were framed like a Polaroid picture — the
camera Philoche used when exploring the
city’s streets looking for unique images. Guy’s
pictures were also shown during Miami Art
Week. Guests included Ken Jewell, Dr.
Lee Phillips, Morgan Stanley wealth man-
ager Sergio Nicolosi, and The Ritual Tea’s

Anna Chernitskaya. philochestudios.com
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POLINA MCKINNEY,
GUY STANLEY PHILOCHE

JOHN GOLDEN,
DR. LEE PHILLIPS

GALERIE GMURZYNSKA
LE MAIN DE PICASSO
Isabelle Bscher’s Galerie Gmurzynska pre-
sented e Main de Picasso (The Hand of Picas-
s0) alongside works by Roberto Matta and
Yves Kline at its NYC gallery at 43 E 78th
Street. The exhibition’s centerpiece, a 1937
plaster cast of Pablo Picasso’s left hand, is
the only known example of its kind. The
piece belongs to a famous collector who
acquired it from the Picasso estate. This
work has not been shown publicly in more
than twenty years. Bscher invited view-

ers to explore the symbolic and personal

meaning of the work. gmurzynska.com

-
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LUCAS BSCHER,
KRYSTYNA GMURZYNSKA

PETER THOMAS ROTH,
NICOLE MILLER

Photos by Getty | Patrick Menard | Patrick McMullan



HOT SHOTS

ONE WOMAN,
THREE GALAS
Meet philanthropist Allison Ecung von

Arnim who attended the American Ballet

Theatre Gala, Innocence Ball in Sweden, and
Nobility Ball with husband Raban von Arnim

in Stuttgart, Germany, this season.

STUTTGART NOBILITY BALL

ROYAL HALL.OWEEN
BAILL FRIDAY
Leesa Rowland and Larry Wohl’s Royal Ball
was held at the Lotos Club in New York

City celebrating the majesty of entertaining;

PEDRO OBERTO, LEESA ROWLAND,
MARC BOUWER

CONSUELO VANDERBILT COSTIN

HEAILING FOR
HEROES GAI.A
Patricia Deshong of the SASE, philanthro-
pist Jean Shafiroff, and Doris Day Founda-
tion were honored at the 2022 Healing for

Heroes Gala held by Operation Wartior
Shield.

JEAN SHAFIROFF, ED SCHLOEMAN,
PAT DESHONG

MICHELLE DELLAFAVE

Photos by Getty | Patrick McMullan



78

MAGO’S JOURNAL

By MAGO & EsPERANZA LEON

THE ARTISTS
ENRIQUE CABRERA & J. OSCAR MOLINA

Enrique Cabrera and ]. Oscar Molina at the Oscar Molina Gallery

I’m proud to present the sculptures and paintings recently shown
at the Oscar Molina Gallery in Southampton in the exhibition Pro-
cessions: Enrigue Cabrera + ]. Oscar Molina.

The Mexican artist Enrique Cabrera and the Salvadoran Ameri-
can J. Oscar Molina, each through his respective leitmotif of pro-
cession, references life and death. Each honors and celebrates life
itself and the beauty and transcendence of the creative act.

For Cabrera, procession relates to the ritual aspect of ceremo-
nies performed to remember and celebrate the lives of the dead.

MAGO is an internationally acclaimed artist, focusing on installations.
He also curates for private collectors and consults for galleries and museums.
MAGO is experienced in media and production, and this wealth
of cultural knowledgehe be uses to inform this columm.

Contact MAGO at mago@sociallifemagazine.com or 212.203.7582

For Molina, procession interprets a journey, the crossing that he
and many like him endured in seeking a new life in a new world.

As they explore concepts of humanity, temporality, and mortal-
ity, both artists represent the spirit, vitality, and power of life. My
partnership with the Oscar Molina Gallery continues to broaden
the diverse representation of artists from the Americas.

P Oscar Molina Gallery, 28C Jobs Lane, Southampton
@oscarmolina.gallery | oscarmolinagallery.com
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CAMILLA WEBSTER

FINE ARTIST AND BESTSELLING AUTHOR

By ANNA ROTHSCHILD

Camilla Webster, Love in The Everglades, acrylic on canvas, 48 in. x 60 in. Camilla Webster, Wazer's Edge by Moonlight, acrylic on canvas, 37 in. x 61 in.

Camiﬂa Webster is gaining particular attention
for her nocturnal seascapes and landscapes
that are taking center stage in Miami at the Ritz
Carlton South Beach, The Sagamore and Manolis
Projects as the season opens. The art world, col-
lectors and leading luxury brands are awakening
to this talent who also exhibited at Southampton
Arts Center and had a sold out show at her first
Greenwich exhibit in June.

Camilla Webster, a now globally recognized
artist as former war correspondent resides in
Palm Beach. Her often-epic museum collected
paintings have focused on the essence of the hu-
man spirit, connection, healing, and the societal
issues in our midst through abstracted landscapes
and seascapes.

Camilla Webster Art
646.477.1512
camillawebster.com
studio@camillawebstet.com

Camilla Webster, Evening Trees, acrylic on canvas, 40 in. x 30 in.
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KEVIN SINCLAIR

PHOTOGRAPHER AND PUBLISHER

By MAGO

I have a growing professional and creative relationship with
Kevin Sinclair (editotial photographer and editor/chief of VES-
TAL, a bi-annual fashion and culture publication). Our ongoing

relationship is now manifesting in a fine arts project for summer
2023 in the Hamptons. Sinclait’s photography project is about his
love for minimalism, which is inspired by his 20-year connection
to Norway. “T am turning my attention to the Scandinavian winter
and its beauty, capturing the elements of the natural environment
to create sophisticated, timeless, atmospheric photographs, which
will show an understanding of nature’s minimalism and its inspir-
ing forms,” he said.

Kevin Sinclair has worked with many top brands and production
companies, such as Brooks Brothers, Calvin Klein, Diesel, Carolina
Herrera, Disney, Hervé Léger, Nordstrom, Saks Fifth Avenue, Warby
Parker, to name a few. I"ESTAL supports a progressive community
of artists worldwide in print and web-based formats.

Keep your eye out for I"ESTAL No. 9. Highlights of features
include an interview with the actress and producer Ella Balinska,
who delivers a message of hope and gender equality; Ash Stymest
and Remington Leith discuss their friendship and shared passion
for music and the arts; the creative director Christian Juul Nielsen
talks about his fashion brand Aknvas; and beautiful landscape
photographs are reprinted from the exhibition Rereat into Art and
Nature at the Kistefos Museum, in Jevnaker, Norway.

@kevinsinclairphoto | kevinsinclairphotography.com

@vestalmag.com | vestalmag.com
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LUCILLE KHORNAK

SOCIETY PHOTOGRAPHER

By MAGO

Quality is everlasting

in a world filled with noise.

Lucille Khornak is an expert in color
and black and white photography. The high
quality she provides her clientele is evi-
denced in individual photographs as well as
the black-and-white groupings she designs
to fill entire gallery walls. Her multi-page
Prestige Albums, in which each spread tells
a story with an elegant flair, and the finest
custom-made holiday greeting cards are
also highly regarded among her subjects
and fellow photographers alike.

From individual to family portraiture,
Khornak is the No. 1 choice for images
that will be cherished for many generations.

SocraL LiFe




Your first glance
at Khornak’s pho-
tographs will con-

vince you that they
g are more than just
s the result of a click
' of the camera.
%ﬁd@w Her eye for de-
tail, her creativity, and her passion combine to
produce soulful, whimsical, and energetic images.
Her portfolio includes loving photographs of
children as well as adults of all ages, of beauty
and fashion shots created on location and in the
studio. Destination travel excites her as the new-
ness of a place inspires her creativity.

Lucille Khornak
lucillekhornak.com
888.858.1827

Now serving Florida
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JETSETTER STYLE

CALILO IN
IOS, GREECE

By GREGORY DELLICARPINI JR.
PHoTtoGrAPHY BY LORENZO VINTI

here are some hotels that act as sanctuaries away from the

world. Then, there are those select others, that are truly daz-
zling escapes where you feel as though you have fallen down a rab-
bit hole and landed in an artistic paradise by a cerulean sea. Calilo
located in Tos, Greece is one such glittering and fantastically allur-
ing property.

Calilo is a tranquil retreat filled with art, sparkle, and wonder.
The lobby greets you with a switling array of colorful art and pat-
terns painted by the owner, Angelos Michalopoulas. The organic,
curved walls and ceiling are sculpted of sand and local rock. Many
heart-shaped sculptures dangle from the ceilings echoing the phi-
losophy of the hotel: Create a life you can fall in love with. The
contemporary art and positive vibes uplift you immediately.
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The hotel is just a short
30-minute drive from the main
village, Chora, and the port. Fer-
ries arrive from Athens, Myko-
nos, and Santorini, making it
quite accessible. The hotel can
also provide private boat or he-
licopter transfers.

Calilo is nestled within 1,000
acres of a protected, rocky valley
and fringed by six miles of gold-
en sand at the edge of the Aegean
Sea. The hotel has 30 sumptuous
rooms and suites, each individu-
ally designed and featuring thou-
sands of marble mosaics. Each
suite is just steps from the beach, various plunge pools, swim-
up bars, and swinging daybeds by the sea.

The cuisine at the hotel is also a work of art. Calilo’s food
philosophy has deep roots, founded on the ancient Greeks’
belief that a healthy body supports a healthy mind. Expect
incredible Greek dishes both traditional as well as traditional-
with-a-twist along with contemporary European cuisine. A
standout dish is the grape leaves cooked inside dumplings.

SOCIALLIFEMAGAZINE.COM

Calilo is truly a place like no other. But the hotel is so much
more than mesmerizing to all the senses. The property aims
to preserve, protect, and nurture nature. The hotel’s conserva-
tion project has planted 68,842 trees and bushes around the
island of Iso. In addition, they transported by boat 550 ancient
olive trees (most of them more than 300-years-old) from the
mainland.

This deeply considered property is perfectly designed to
help you not only rest and refresh, but also be surrounded by
and filled with true inspiration and the very best that nature
has to offer.

» Head to calilo.com for more information and to book a stay.
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GARZA BLANCA RESORT & SPA

A TAFER RESORT IN CANCUN, QUINTANA ROO

By RoBYN FREEDMAN

Once again Garza Blanca has created the newest, hottest, and

most luxurious all-inclusive luxury resort in the Western Hemi-
sphere. Located on a white sandy stretch of Playa Mujeres, Garza
Blanca Cancun offers exquisite experiences on the Northeast coast
of the Yucatian Peninsula in the Mexican state of Quintana Roo.
Cancun remains one of the most fun cities in Mexico, something
to remember when planning your next vacation destination.

Garza Blanca is one of seven resorts TAFER Hotels & Resorts
owns in Mexico. All of its properties — resorts and residences —
are admired for their exquisite architecture and sleek accommo-
dations, gourmet dining, service, and high-end amenities. Garza
Blanca is a city within a city.

Luxury ocean view suites, residences, and penthouses can ac-
commodate from one to twelve guests. Most suites include living
and dining areas, kitchen, and large balcony with a hammock or pri-
vate pool. Wi-Fi, endless movies, 24-hour gourmet room service,
and a butler are also included.

Signature restaurants throughout the property each tell a story
with the artistry of each plate served. Your senses will be tantalized
with flavors and aromas from each of the gourmet restaurants,
which include Bocados (modern steakhouse), Blanca Blue (innova-
tive Mexican) Hiroshi (impeccable Japanese and sushi) DAO (au-
thentic Chinese), and The Rooftop (American & Mexican), which
is dreamy from sunrise to sunset, perfect for a wedding or pro-
posal. The Food Truck (raw bar) is set near the beach and snacks
are provided poolside.

Garza Blanca also has The Food Hall, a gourmet food court that
has specialty kitchens that offer the best street dishes of several
cuisines while preserving the ingredients and flavors of Mexico.
The court includes Forno Station (Italian) Humo (BBQ), Wok Wok
(Asian), La Panga (seafood and raw bar, Trompo (Mexican), and
V60 (coffee shop).

Day and evening entertainment includes music at each restau-
rant, Cuban night, circus, Mexican show, casino night, karaoke, and
beach cinema. Garza Blanca offers many activities throughout the
day. A Kids Club is available for kids up to 12. Adventure activi-
ties include ziplining through the jungle, scuba diving, snorkeling,
splashing at an aqua park, and swimming with dolphins. With only
a 15-minute drive to downtown Cancun, you can choose to dance
the night away.

Garza Blanca Spa Imagine, open from 8 am to 8 pm, offers a
full range of face and body treatments. The heart of nirvana is the
hydrotherapy circuit, which combines the healing properties of wa-
ter with infinite views of the Caribbean Sea. Highly recommended
upon arrival is Anahita, a couples’ ritual or the Dorado Illuminating
Facial. A beauty salon is also on property.

The 24-hour Wellness Zone offers Technogym equipment, free-
weights, treadmills, and cardio machines to motivate you to stay fit
on vacation.

Personal trainers and fitness classes are available daily.

garzablancaresort.com
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WINTER IN EUROPE

SCHLOSS ELMAU

By ANTHONY GIAMPETRUZZI

‘g"?{:"ﬁ X ,‘J} E

Florida is fine. The Caribbean is carefree. And Mayakoba is
magnificent. There’s no shortage of winter destinations to escape
the drudgery of the Northeast. But why follow the crowds when
what’s paramount is simply following your bliss?

Make it Europe this season. With blazing hot summers and
armies of tourists packing the continent during the rest of the year,
the dead of winter can be your prime time to come alive in the Old
World.

A new favorite itinerary could begin with an ultra-luxe spa and
resort in the Bavarian Alps followed by 48 hours in a Euro hot spot
for some shopping, museum ogling, and a better chance at a choice
seat at an exclusive restaurant.

SCHLOSS ELMAU — BAVARIA, GERMANY

Start with Schloss Elmau, an impossibly peaceful sanctuary lo-
cated high in the Alps of Upper Bavaria. Although only an hour
from Munich or an even quicker drive from Innsbruck, Schloss
Elmau lives up to its reputation as one of the most luxurious spa
resorts in Europe. A manageable 115 rooms and suites are served
by five restaurants, which run the gamut of honors from Gault
Millau to Michelin.

Six separate and lavish spas are among the many reasons to
come. Regenerate (with or without the kids — adults-only is an op-
tion here) with soothing treatments, warm outdoor infinity pools,
an authentic Japanese onsen pool and Oriental hammam, all of
which are sustainably heated with wood chips year-round (you can

feel good about feeling good). Practice yoga or taijiquan in retreats

led by wortld class masters. Or boost your resilience and fitness with
results-oriented feel-good retreats to lose weight and get back into
shape with the help of a personal trainer or the proven methods of
TCM (traditional Chinese medicine).

In addition, the resort’s well-known cultural programming in-
cludes concerts from renowned musicians, lectures, and seminats.
Some upcoming highlights include the 68th chamber music week
(January 8—15, 2023) and an Iyengar yoga retreat (January 15-20,
2023).

schloss-elmau.de
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SOUTHWEST RANCHES, FLORIDA

THE VALUE PLAY TO ENJOY THE HAMPTONS LIFESTYLE YEAR-ROUND

By ErizaBETH DARWEN

As pricing continues to rise and inventory remains low across

South Florida, high-ticket buyers are looking beyond the intra-
coastal and usual ultra-luxury zip codes, while staying within reach
of the important metro hubs of Miami, Fort L.auderdale, and Boca.
It’s a trend that’s turning suburban havens like Southwest Ranches
into Hamptons-style hideaways.

The Town of Southwest Ranches, a low-density, quaint eques-
trian community in Broward County, is a favorite hideaway for so-
phisticated, in-the-know estate-level property hunters.

Sales in Southwest Ranches have heated up as the area gains trac-
tion with high-net-worth buyers looking for privacy, value, acre-
age, and world-class estates within the region’s remaining farmland.
Homes — custom made on order — rarely hit the open market,
shielding prices from the public. But, recently, 11-acre custom-de-
signed estates built by Landmark Custom Homes hit the market at
$54 million, demonstrating the area’s unprecedented price growth.

Landmark Custom Homes is the area’s leading luxury home
builder and offers turnkey building services via bespoke architec-
tural designs from world class firms, including Affiniti Architects
of Palm Beach, Choeff Levy Fischman, and CMA Design Studios
in Miami. Landmark Ranch Estates is composed of 44 estate sites,
ranging from 2 to 5 acres. Now, only five custom estate home sites
remain available, with estate designs ranging in price from $8 mil-
lion to over $30 million.

Residents of Landmark Ranch Estates, the most prominent lux-
ury estate community in Southwest Ranches, have included A-list

SOCIALLIFEMAGAZINE.COM

Hollywood celebrities and top-tier athletes as well as entrepreneurs

and C-suite execs from varied business sectors.

“Southwest Ranches represents an unparalleled value proposition
for ultra-high-net-worth people,” says Douglas Elliman’s Miguel Ser-
rano, noting that the area is close to the region’s two most used execu-
tive airports: Ft LLauderdale Executive and Opa Locka Executive. “It’s
like a Hamptons lifestyle in an almost unknown, secret location, and
thanks to strict preservation rules that prevent future over-develop-
ment it’s going to stay that way. The town’s informal motto is “The
pavement stops here!”’

“A community like this can never be created again in Southwest
Ranches,” says Rick Bell, owner of Landmark Custom Homes, who
envisioned this area as one of the last bastions of rolling acreage in
the whole tri-county area, buying some 150 acres nearly two decades
ago prior to the town’s incorporation.

For more information, please visit landmarkcustomhomes.com.
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CHLOE MELAS

LUCK OF THE DRAW: MY STORY OF THE AIR WAR IN EUROPE BY FRANK MURPHY

By DrvoraH ROsE

Chloe Melas, an entertainment reporter for CNN, is the
force behind the republishing of Luck of the Draw by Frank
Murphy (out in eatly January). Murphy, Melas’s grandfather

who died in 2007, was a former navigator with the 100th Bom-
bardment Group. He survived being shot out of his plane and
being held a prisoner in a German POW camp during World
War II.

An actor will play Frank Murphy in Masters of the Air, an
Apple TV+ series set to debut in 2023. The series is based on

Donald Miller’s book Masters of the Air:
America’s Bomber Boys Who Fought the War
Against Nazi Germany. The series, pro-
duced by Steven Spielberg, Tom Hanks,
and Gary Goetzman, is also informed by
Luck of the Draw.

It was fascinating speaking to Chloe
and finding out more about this very
special project.

Did you ever anticipate that your
grandfather would be one of the star
characters in such a high-profile proj-
ect?

There were rumblings for nearly a decade
that Tom Hanks and Steven Spielberg
would follow up their successful shows
Band of Brothers and The Pacific with a sto-
ry about the air war over Europe during
WWIIL. Over the last decade, I got very
involved with various WWII veterans’
organizations and through that I began
to meet people from Hanks’s production
company. They were doing research and
interviews with the last surviving veter-
ans, and I became friends with the head
writer, John Orloff. He eventually told
me that grandpa would be a support-
ing character, and I was shocked. I tried
my best to be cool about it, but I was ec-
static. I'd give anything to tell my grandpa
that he will be immortalized on screen by
Hollywood’s greatest filmmakers.

What did it feel like the first time you read Tom Hanks’s
recommendation of your grandfather’s book?

Tears. I wasn’t having a very good day and when I opened my
email to find a note from Mt. Hanks, I was overwhelmed with
beautiful emotion. My grandfather would be shocked and
beyond humbled to have such a glowing endorsement from
someone he admired so much. I immediately called my mom
and grandma and read them the quote. We were all silent
for a few moments, just trying to appreciate this incredibly
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unique moment for a man that,
although no longer with us, is
someone whose presence we

feel every day.

Can you share with us some-
thing about the book that
isn’t in the blurb?

Grandpa, a lawyer for Lock-
heed Martin, running their
Middle East offices in his later
years, was selling airplanes to
the Saudi royal family. He was
incredibly smart, soft spoken,
and a true southern gentleman.
But I don’t think anyone knew
what an incredible writer he was,
and he spent years in his Atlanta
basement after retiring, writ-
ing something that he hoped
would preserve his story for
future generations of our fam-
ily. T truly believe that he hoped
the book would one day get into
the hands of people all over the
world. Twenty years later and his
time has finally come!

What was the highlight of
visiting the set of Masters
of the Air with your family in
England?

I knew that Masters of the Air is
one of the most expensive TV
shows ever made, but nothing
could have prepared me for the
incredible sets. It was the height
of the Covid-19 pandemic, and
we weren’t sure if we’d even
be able to get over there. But
after many hurdles, several of
my family members made the
trek to the English countryside
where we were taken to sets that
looked as though they were fro-

zen in time. From prisoner of war camps, German towns that
had been bombed, to full-size B-17 replicas, the incredible set
designers had re-created WWII. The entire team behind the

,7 ‘was thcrc *Read Luck of fhc Draw:
Frank Murphy and ponder this: how did thosc boys do such

~TOM HANKS

LLUCK

OF THE

OF THE
AIR WAR [N
EUROPE

FRANK
MURP.HY

NEW FOREWORDS BY CHLOE MELAS
AND ELIZABETH MURPHY

show went to great lengths to get this right and viewers are W Liuck of the Draw: My Story of the Air War in Enrope
going to be in awe this spring when they watch it on Apple by Frank Murphy, with forewords by Tom Hanks
TV+. and Chloe Melas, will be reissued in January 2023.
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DEBORAH GOODRICH ROYCE

AUTHOR OF REEF ROAD

By DrvoraH ROsE

Deborah Royce’s deep knowledge of storytelling, beau-
ty, and art are deeply rooted in her multifaceted back-

ground. From acting in film and soap operas to becoming a
top Hollywood story editor, Royce’s knowledge of feeling
and telling a story are truly unique. Her attention to detail and
sophisticated aesthetic can be seen in the restoration she and
her husband, Chuck Royce, spearheaded of the Avon Theatre
(Connecticut), Ocean House Hotel (Rhode Island), and Deer
Mountain Inn (New York), to name a few. With this in mind, I

can safely tell you that as an author she does it
right! Reef Road is perfect for a true-crime fan
who wants to sink into a comfy nook with a
glass of wine and enjoy the twists and turns!
I caught up with Deborah and asked her the
questions I hope you may be wondering,

What inspired you to write Reef Road?

The long road to Reef Road was really a life-
time journey. My mother’s best friend was
murdered in Pittsburgh in 1948 when the girls
were only twelve years old. All these decades
later, it remains an unsolved case. I feel like 1
always knew about this terrible thing that had
happened and the effect it had on my mother.
What I did 7ot know, but would later learn,
is that this effect is a well-known syndrome.
For those who are tangential to extreme acts
of violence, life can be forever changed. My
mother was not unique in this. This is not a
legacy anyone signs up for. I wanted to shed
some light on it from my perspective, which

includes generational trauma.

What did you find most challenging about
writing this book?

For a while, I considered mixing fiction and
nonfiction. But I struggled with how to make
it work. I struggled to find the right examples
of that technique in novels or in films. Once
I locked in on the book being one hundred
percent fiction, I really got into the rhythm
of switching from the diary-like sections of
The Writer, and the much more third person
“book within a book” sections of The Wife. One aspect that
was not challenging in the writing of Re¢f Road was time. With
the lockdown, I found endless hours each day. One final note
is that I wanted to write this book iz real time. 1 wanted the
claustrophobia of quarantine and the fear of contagion to sat-
urate the characters’ lives. It is not a novel about the pandemic,
but the pandemic is its setting. In it, I found similar constraints
to that of wartime which I think work well for this particular
story.
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You’ve been dubbed the
queen of plot twists. Can you
talk about that? What makes
a great plot twist?

In many books there are rev-
elations: moments when you
understand why things are hap-
pening the way they are. That
is one thing, In far fewer books
there are actual twists: moments
when you realize that what
you thought was happening is not.
It is something altogether dif-
ferent. I tend to write a pretty
big twist into my books. I am
not sure if I will be able to do
that indefinitely, but I have had
a great time doing it so far. A
wonderful editor gave me a
very helpful note for my second
book, Ruby Falls, which has be-
come a guiding principle. She
asked me to rewatch the movie
The Sixth Sense. There is that
moment in the film of a head-
spinning twist. From there, the
film visually cuts back to replay
a series of scenes that you, the
viewer, did not fully understand
the first time you saw them. So
while the viewer would probably
not be able to guess the twist in
advance, once it was revealed
it would make sense. This edi-
tor stressed the importance of
leaving a breadcrumb trail that
would be identifiable in retro-
spect. Which I do, even if it re-
quires hindsight to see it.

What makes the protagonist
of this book unlike any of

your previous characters?

Haha! As I was writing Reef Road, 1 talked to my mother, who
is still very much alive and well, and warned her that I had
made The Writer and her mom a lot less stable than we are.
For fiction’s sake! Seriously, though, I did dive into a pretty
dark place to get into the heads of these women. That said, I

like both protagonists and feel compassion for their situations.

“MAGNIFICENT. IT HAS LEFT ME SHAKEN TO THE CORE.”

New York Times Best-selling Author Luanne Rice

REEF
RO

A NOVEL

DEBORAH
GOODRI
ROYCE

How do they differ from past characters though? I’'m not so P Reef Road is available from amazon.com

sure. All of my characters have some baggage!
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$27 (hardcover), $14.95 (audiobook), $36.95 (audio CD)
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ATTORNEY DANIEL STOCK

HIGH-ASSET DIVORCE CASES

By BENNETT MARCUS

EXPERIENCED FAMILY LAWYER
If you’re a high-net-worth individual, or the spouse of one,
and seeking a divorce, you may want to consider consulting
Daniel Stock, one of NY’s most respected matrimonial law-
yers. His specialty is high-asset divorce cases. This is, in fact, a
specialized area of matrimonial law.

WALL STREET BACKGROUND
After graduating from Pace Law School, Stock worked as a
securities lawyer on Wall Street. The exposure to the financial
industry proved valuable, and he took a detour into the bank-
ing arena, working as an assistant vice president at Bank of
New York. Itching to return to practicing law, Stock decided
on family law, starting at the bottom as a law guardian in family
court, providing legal aid to people who don’t have the income

to retain private counsel. It wasn’t long before he graduated
to private, paid, litigated divorce cases involving custody and
child support. “From that point on, it was pretty much a short
step to taking on higher and higher net worth cases,” he said.

PRO BONO ACTIVITIES
Stock is active in several organizations offering pro bono legal
services, including the New York Women’s Bar Association
Pro Bono Matrimonial Law Project and the New York County
Supreme Court Matrimonial Neutral Evaluators.

Daniel H. Stock, PLLC

200 Park Avenue, Suite 1700
475.232.4105
danielstockdivorcelaw.com
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THE BERINGER GROUP

CONSULTANTS TO FAMILY BUSINESSES

By RoLise RACHEL

TGB Knows Family Offices Because They Are a Family Office.

TGB Knows Family Businesses Because They Are a Family Business.

The Beringer Group (IBG) formed its family office in 2001,
shortly after a liquidity event. Prior to that event, the firm op-
erated a business that helped business owners determine if
they should keep or sell their practice. TBG has assisted over
1,000 family-owned companies solve that very complex issue.
TGB continues today with both family-office consulting and
helping family-owned businesses solve their issues.

Before forming its own family office, TGB did a complete
evaluation of vendors and solutions. They came across world
class providers who had the same answer, “Outsource it all
to us!” They found this self-serving and impractical for their
unique situation.

It was clear to TGB that independent and objective advice
was missing from this industry. Based on their own experi-
ence, they began offering a study to other families determin-
ing whether a family should insource or outsource their fam-
ily office functionality. Since no family is alike, no answer is
ever alike! Because TCB operates their own family office, their
views are aligned with the families that they serve.
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TGB believes that every family office will need to have a
customized service platform as well as tackle six universal
risks:

 Asset protection

e Strategic planning, including estate and tax planning

* Investment management

* Fee/expense management

¢ Distribution management

e Exponential growth of family members

How each family manages their service platform and tackles
those risks #zust be unique and specific to that family.

The Beringer Group’s greatest value-add is independent ad-
vice. They look at problems through the same lens as their
clients. They think through these problems like their clients
do, yet with specific industry-based expertise.

P Please email Chris Beringer at
chris@theberingergroup.com if you want to discuss
your family office or business.
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EDWARD RUFFO

MANHATTAN’S TOP PERSONAL INJURY ATTORNEY

By CHRISTINE MONTANTI

onwTed Sty

“Personal injury litigation encompasses way more than your
generic slip and fall or motor vehicle accident,” explains Edward
Ruffo, Senior Partner at Rheingold Giuffra Ruffo & Plotkin LLP
who has been practicing personal injury law for 30 years. As a
partner in a personal injury and mass tort firm which has spent
the last five decades advocating for the rights of the injured,
Ruffo’s practice on Fifth Avenue in Manhattan has focused ex-
clusively on cases with merit where the extent of harm is signifi-
cant. Ruffo states, “We have earned a reputation as a formidable
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and credible firm which only takes on cases where we
can establish merit to the claim and a significant im-
pact in the life of those affected by the harm.”

The leading NYC attorney has been successful in
litigations against Fortune 500 Companies, notable
hospitals, physicians, as well as many high-profile
individuals. His firm has also developed a robust
Mass Tort Practice involving pharmaceutical and
medical device claims against major manufactur-
ers. “I have been involved in a significant amount
of cases involving medical malpractice, products li-
ability, harassment, and a host of other victim-based
litigation, with great success. The keys are credibility,
compassion and competitiveness; investigate your
claim for credence and merit, care for you client, and
commit to a featless prosecution.” Indeed.

Ruffo sets himself apart from most by furnishing
every client with his personal cell phone number and
contact information. “I tell clients they can call me
on weekends and holidays because I don’t want them
feeling the uneasiness of having a question or con-
cern unaddressed for long”. The top lawyer reveals,
“the most rewarding parts of the practice are the cli-
ent testimonials that appear in online reviews or in
random emails. To know you made a difference in
someone’s life to the extent you aided in a physical or
financial recovery, or at the least, held a wrongdoer
accountable, keeps you going for next client matter.”

In a testament to his zealous client representation
and outstanding results, Ed has been recognized as
exceptional in the profession by every reputable rat-
ings organization including SuperLawyers, US News
and World Report’s Best Lawyers, the Top 100 Na-
tional Trial Lawyers and countless others.

Regardless of your lot in life, you never know when you
might need the services of someone like Ed to handle a mat-
ter. While personal injury practitioners have, unfortunately,
developed negative monikers like “ambulance chasers”, Ed
offers, “we don’t chase ambulances ever, but if you are in the
ambulance, you want us behind you!

Rheingold Giuffra Ruffo & Plotkin LLP
rheingoldlaw.com
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NEW YORK STATE
SENATOR ANTHONY H. PALUMBO
2022 RE-ELECTION CAMPAIGN

SENATOR ANTHONY H. PALUMBO
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SENATOR PALUMBO IS COMING OFF OF
A DECISIVE VICTORY ON THE
NOVEMBER 8TH ELECTION.

New York District Court
Judge Karen Wilutis

Senator Anthony H. Palumbo
Steven Wilutis

John Duffy and Guests

Lt. James M. Gruenfelder

Lt. John M. Cerato
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Stephanie Stafford
Angela Noncarrow
Jessie Saladino
Joann Scialia

Tracy Palumbo
Aileen Marko \
Christine Montanti

Senator Anthony H. Palumbo
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PLANNING AN AFFAIR?

Delicious Cuisine : Stylish Presentation : Impeccable Service
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OFF-PREMISE WEDDING CATERING for your HOME, or VENUE

Southampton 631 324 9825 . Glen Cove 516 676 8500 - Manhattan 212 991 0078
ElegantAffairsCaterers.com






