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New pool construction,
major renovation and complete 
maintenance.

7 Powell Avenue, Southampton NY 11968
631-283-5001
www.ShinnecockPools.com



New pool construction,
major renovation and complete 
maintenance.

7 Powell Avenue, Southampton NY 11968
631-283-5001
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Sail the World’s Best Sailing Destination, 
with the World’s Best Charter Company

“Flawless Experience, clean and well-maintained boats, friendly and knowledgeable staff.”

“Once in a lifetime family trip.”

“Everything was first class.”

“Excellent service and the staff at the base was outstanding!”

Explore the beauty of the British Virgin Islands with The Moorings and discover a charter vacation the way it was 

always meant to be. From our expert service to our award-winning yachts, The Moorings is the go-to resource for 

a stress-free charter vacation.

Our reimagined marina features amenities including a newly renovated hotel, rejuvenating pool, spa, multiple 

cafes and restaurants, and our newly opened on-site supermarket – all designed to provide guests with an 

unmatched experience to begin their charter getaways.

Set sail with The Moorings and fall in love with the British Virgin Islands all over again.

moorings.com | 800.669.6529
- 2023 Customer Testimonials
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Pickleball, Anyone? 
168 West Neck, Southampton | $5,995,000 | Now completed and ready for immediate occupancy, it’s your choice: a full-court tennis court or a full-court pickle 
ball court with a full-court basketball court for this brand new construction, on a fully-cleared 1.29 acres. Come see this light-filled, beautifully finished house with 
a heated gunite pool, spa and outdoor shower on a quiet flag lot. Approx. 6,500sf of living space on three levels with 7 bedrooms and 6.5 baths. The eat-in kitchen 
features top-of-the-line Sub-Zero refrigerator and Wolf 8-burner stove and a large waterfall edge island. Private dining room containing a glass front wine cellar 
closet. An en suite bedroom on first level. Finished lower level with two bedrooms, and full bath, a home gym, room for home theatre and more. Sonos throughout, 
5kW Solar on roof and prewired for every amenity. RadioRA lighting system automation exists in all walls of common areas awaiting your customization. Belgian 
block curbs and apron, outdoor BBQ and room for pool house. Web# H364143

w

T H E

T E A M

Raphael Avigdor
Lic. Assoc. R.E. Broker

M 917.991.1077 | O 631.204.2740  
raphael.avigdor@elliman.com elliman.com

2488 MAIN ST, P.O. BOX 1251, BRIDGEHAMPTON, NY 11932. 631.537.5900 © 2023 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS BELIEVED TO BE CORRECT, IT IS REPRESENTED 
SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT  NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR 
OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY. 

Virtually Rendered  
Pickleball/Basketball Option

Virtually Rendered  
Tennis Option - Already PermittedArtist Rendering

Artist Rendering

The Raphael Avigdor Team  
Serving All Your Real Estate Needs in the Hamptons
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Worlds largest gallery of natural history 
products, visit us at our new location in
Southampton.
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60 Jobs Ln
Southampton, NY

Mon to Fri 10-7 , Weekend 10-6
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P U B L I S H E R ’ S  L E T T E R

Once again the summer is flying by. It’s already past mid-July. How 
can we slow it down? The simple answer is to completely disconnect: 
turn off  your cell phone and computer. If  that is impossible, try to limit 
your activities over the weekend and just focus on a select few. Remem-
ber, quality over quantity and simple over complex are what’s important. 

Social Life’s Polo Hamptons Match and Event is on Saturday, July 22, 
and Saturday, July 29. Join us for an exciting polo match and afternoon 
cocktail party under a tent, on an estate in Bridgehampton. 

Summertime is also the peak season for charity events. Just about 
every weekend you can find a charity gala or sponsored activity. The 
Hamptons has many non-profit organizations and causes that work to 
benefit people, animals, and the environment. 

Among the many ways to spend my time out East is my favorite: ex-
ploring the towns and hamlets throughout the Hamptons. It’s always 
fun to be a little adventurous and try new things, or discover new places. 
There are many hidden gems and secret treasures waiting for you.

It’s a great summer! Time to put on the brakes and slow it down.

Enjoy the rest of  July!

Justin Mitchell

Social Life
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Something about the sun-soaked days of  July on the East 
End fills us with the spirit of  renewal and possibility. Pictur-
esque landscapes and idyllic shores have long been synonymous 
with the Hamptons and give us the perfect opportunity to rel-
ish all that summer has to offer. Whether you’re strolling along 
the pristine beaches or indulging in the splendor of  a lush gar-
den or marsh, I hope the beauty of  the nature that surrounds 
you serves as a gentle reminder to appreciate the simple joys of  
the natural world.

The Hamptons has so much to offer and it’s equally impor-
tant to give back. There are so many local initiatives that nur-
ture our community’s well-being. By supporting local artisans, 
farmers markets, and charitable organizations, we contribute to 
the flourishing tapestry of  the Hamptons, fostering a sense of  
togetherness and empowerment.

July, simply put, is a month full of  excitement. From enchant-
ing soirées beneath starlit skies to captivating cultural events 
that showcase the rich spirit of  our community, let us come to-
gether in a celebration of  art, music, and the undeniable charm 
that defines the East End.

As July unfolds, let us bask in the warmth of  sunlit after-
noons and savor the laughter-filled evenings with dear friends 
and loved ones. May this month be a time of  inspiration, reju-
venation, and cherished memories.

With heartfelt wishes for a July filled with boundless joy and 
unforgettable experiences,

Devorah Rose

Social Life
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This month we are celebrating our 7th annual Polo Hamp-
tons events in Bridgehampton. The sensational sport of  Polo is 
older than recorded history and over the years the luxury game, 
played on horseback, has modernized and evolved into quite 
an exciting, unparalleled sport. Why not consider joining us as 
we kick off  this summer weekend by attending this elite sports 
event being held on Saturday, July 22nd. and Saturday, July 29th 
in Bridgehampton.

The 2023 Polo events are set to be an unforgettable experi-
ence. The most accomplished polo players will be showcasing 
their skills on the field and the matches provide a captivating 
display of  athletic mastery and competitiveness. Polo Hamp-
tons isn’t just about watching a sporting event — it’s about 
coming together with friends and family and enjoying an in-
credible experience, indulging in delicious food and drinks, 
making meaningful connections, and contributing to worthy 
causes. This month, immerse yourself  into the polo experience 
and relish in the essence of  the East End — sophisticated, lux-
urious, and captivatingly beautiful!

Best wishes,

Christine Montanti

Social Life

22



BOUTIQUE HOTEL



By Jonathan Valdez

WA T C H E S

PIAGET
18K Rose Gold 

with Alligator Strap
$30,200
Piaget

611 Fifth Avenue
212.735.4000

OMEGA
9K Bronze Gold 

with Leather Strap
$12,500
Omega

711 Fifth Avenue
212.207.3333

BREGUET
18K Rose Gold 

with Leather Strap
$34,4000
Breguet

699 Fifth Avenue
646.692.6469

PATEK PHILIPPE
18K Rose Gold 

with Rubber Strap
$102,904

Patek Philippe
700 Fifth Avenue 

212.397.9000 

The tale may be as old as time but your watch doesn’t have to be. 
Go ahead, freshen up your collection with one of  these incredible 

timepieces. 

24
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A N G E L  R A M O S
N E W  Y O R K

www.AngelNY.com 



By Jonathan Valdez

J E W E L R Y

The best thing about wearing fabulous jewelry is that you always make a statement 
without saying a word. The fun part is deciding what you want to say! 

BUCCELLATI
18K Yellow Gold with Jade

$17,000
Buccellati

714 Madison Avenue
212.308.2900

PIAGET
18K Rose Gold with Diamonds 

$22,000
Piaget

20 Hudson Yards
332.204.2938

BVLGARI
18K Rose Gold 
with Diamonds

$11,900
BVLGARI

730 Fifth Avenue
212.315.9000

CHOPARD
18K Rose Gold with Malachite and Diamonds

$7,050
Chopard

730 Fifth Avenue
212.223.2304

26
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340 WHEATLEY PLAZA, GREENVALE, NY    516.621.2081    SUSANHANOVERDESIGNS.COM
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By Gregory DelliCarpini Jr.

S H O P P I N G

Louis Vuitton

Louis Vuitton opened its first bou-
tique in East Hampton this summer. 
The French fashion house has curat-
ed a special collection of  its loveliest 
creations that perfectly reflect the 
Hamptons East Coast style. They 

also offer bespoke beachy items.
1 Main Street, East Hampton

These shops offer an array of  items for any occasion. 
Whether it ’s a walk on the beach or an evening painting the Hamptons red,

these three shops know how to cater to your needs.

Marina St Barth

Marina St Barth is a chic 
brand and boutique from 
the luxurious island of  
Saint Barthélemy. Get 
plenty of  beach-ready 
looks for a day spent at 
the seaside and darling 
evening looks for a night 
out on the glittering town.  

46 Jobs Lane, 
Southampton

J.Crew 
This is your one-stop shop 
for any look you may need 
this season. J.Crew looks go 
effortlessly from summer to 
autumn and will leave you 
looking relaxed and sophis-
ticated right through the 

holidays.
14 Main Street, 
East Hampton





By Gregory DelliCarpini Jr.

R U N WA Y

BurberryGivenchy

JacquemusStefan Cooke

Dashing Denim 
Denim is back . . . again! Although, has denim ever really left? This summer designers have elevated denim and 
transformed the fabric in cool new ways. Givenchy turned out matching separates with a modern jacquard print 
and sandblast wash, while Burberry gave the denim maxi-skirt legs. Whether you’re heading to the beach or 
an elegant evening event out on the town, denim is the perfect summer fabric to add edge to your summer look.

Social Life
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UNRIVALED
Service beyond expectations

“Wherever I’m traveling, I know ACS  
will be able to assist. My plans can  
change at the last minute, so it’s good  
to know I can contact someone at  
any time of day, anywhere in the world,  
with local knowledge to help. Once I make  
a request, I know everything is taken care of. 
All I have to do is turn up for my flight.”

 MARIA SHARAPOVA

www.aircharterservice.com

2010 ACS Maria Sharapova Ads 9 x 10.85.indd   22010 ACS Maria Sharapova Ads 9 x 10.85.indd   2 11/04/2023   17:0911/04/2023   17:09



By Gregory DelliCarpini Jr.

Feeling blue doesn’t have to mean feeling down in the dumps. Designers of  the spring 2023 season 
proved this to be true. From bright blue bags to the deepest richly hued cerulean heels, designers from 

Burberry to Gucci have saturated their collections in shades of  cerulean. If  you’re feeling blue, 
go extra bold and rock the look with a matching accessory like a beaded necklace from Acne Studio 

or a pair of  shades with blue lenses from Gucci. 

A C C E S S O R I E S

LaQuan Smith

50 Shades of Cerulean  

Gucci 
Shield Sunglasses

$710

Mondo Mondo
Pink & Blue Lounge Earrings

$275

Chopova Lowena
Silver Bear Ring 

$175

Social Life
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SOUTHAMPTON                        EAST HAMPTON                                                                      PALM BEACH                                              
46 Jobs Lane                             32 Park Place                          240 Worth Avenue Suite 112      250 Worth Avenue
631.268.8921                               561.307.7725                                561.446.0818                                           561.851.0360

marinastbarth.com       we ship worldwide



By Gregory DelliCarpini Jr.

A C C E S S O R I E S

Victoria Beckham

Burberry 
Blue Lola Shoulder Bag

$1,665

Manolo Blahnik
Blue BB Pumps

$725

Acne Studios
Blue Beaded Necklace

$440

Social Life
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ROMANTIC
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By Sofie Mählkvist

S O F I E ’ S  T R E N D S

F A S H I O N

Trend 1 
Floral patterns and high 
necklines are perfect for 

the romantic look. Bringing 
them together will make you 

look perfectly on trend.

Zimmermann 
Lyre Botanical-Print Dress

$620
farfetch.com

Sofie Mählkvist is a 24-year-old 
fashion columnist and social 
media and branding consultant. 
She works with fashion brands 
overseeing the day-to-day social 
media channels while also analyz-
ing trend forecasting for upcom-
ing seasons in fun, unique ways. 
Sofie is currently working on 
her master’s degree at Harvard 

University in Fashion Marketing 
Management. She graduated from 
Regent’s University London, where 
she finished with honors in Fashion 
Marketing and Global Management. 
Sofie lives in NYC, London, and Par-
is, allowing her to attend all the top 
fashion shows.

Instagram: @sofiemahlkvist

Trend 2
Floral details are key for this 

trend. Wearing a rose de-
tailed top is a perfect way to 
embrace the romantic vibe. 

Loulou
Appliqué-detail 
Cropped Top 

$664
farfetch.com

Trend 4 
Red is the new pink! The color 

of  love will bring out your femi-
nine side, especially when paired 

with sheer fabric and ruffles. 

Gucci
Ruffled Off-the-Shoulder 
Silk-Chiffon Mini Dress

$2,800
net-a-porter.com

Trend 3 
Dresses are key for the roman-
tic look. The Elliatt Astrid dress 

brings in a classy look while 
adding a pop of  color with 
bright florals and ruffles.

Elliatt
Astrid Dress

$251
revolve.com

Continued on page 38
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F A S H I O N

Trend 6
There is nothing more romantic than diamonds, 

and this eternity band from M.S. Rau is perfection. 

M.S. Rau 
Radiant-Cut Diamond Eternity Band, 

8.68 Carats
$84,000

rauantiques.com

Trend 7
White lace is dreamy and 
definitely show-stopping. 

For the perfect modern and 
romantic look go with sheer 

lace with a classic slip. 

Bronx and Banco
Madeline Dress

$460
revolve.com

Trend 8
Ruffles are one of  the most 

feminine and romantic 
details for summer and can 

be incorporated into dresses, 
skirts, tops, and blouses.  

Bianco Naturale
Blumarine Ruffle Rose Top

$835
endclothing.com

Trend 10 
Lace has always been a romantic 
staple. This fabric is always in the 
trend cycle, making this top not 
only a staple piece, but one that 
can be worn for years to come. 

Gucci
GG Lace Top 

$2,400
mytheresa.com

Trend 9 
A great way to make any outfit 
more romantic is to wear lace 
tights underneath a skirt or 

dress.

Gucci
GG Patterned Tights 

$340
mytheresa.com

Trend 5
Nude heels are an absolute necessity 

for your wardrobe. When dressing for a 
romantic look, it’s best to opt for light-

colored shoes; you don’t want anything too 
dark, because it can take away from this 

trend’s aesthetic.  

Stuart Weitzman 
Nudist Heel

$475
revolve.com



S U P P O R T H E R S T O R Y. C O M

HerStory is a storytelling platform that offers unique luxury goods from 
women-led brands around the globe, empowering women through dignified employment. 



F A S H I O N

By Robyn Freedman

MARINA ST BARTH
A SUN-KISSED LIFESTYLE BOUTIQUE THAT DELIVERS THE EXPERIENCE 

OF TRAVEL THROUGH FASHION

Founded by Marina 
Cocher, Marina St Barth 
is a resort-wear bou-
tique that carries her 
namesake label along-
side rising designers 
from around the world. 
Marina St Barth luxury 
boutiques are in East 
Hampton, Southamp-
ton, and Palm Beach. 
Each boutique feels 
like an experience that 
is inspired by Marina’s 
love for art and travel 
and passion for design-
ing clothing. Each gar-
ment is timeless. Some 
exclusive international 
brands are found only 
at Marina St Barth bou-
tiques. The essence of  
the Saint Barthélemy 
Caribbean style is curat-
ed to capture island el-
egance, casual glamour, 
and bohemian chic. Marina St Barth boutiques have stunning 
clothing perfect for daytime casual to white parties to A-list 
Hamptons galas. This is your Hamptons passport to style this 
summer . . . and beyond.

“My goal is to provide my customers with a boutique that 
helps them create the sun-kissed lifestyle I know and love. Ev-
ery exclusive piece we carry at Marina St Barth was sourced 
with purpose from locations I visited around the world,” says 
Marina Cocher. “I’m inspired by the art of  travel and the fash-
ion I find throughout my global escapades. I capture that same 
energy at each of  our Marina St Barth locations.”

Marina St Barth’s website offers a shopping experience from 
the comfort of  your home. If  you want a personal shopping 
experience, you can call to schedule an appointment or stop by 
a boutique. A personal stylist appointed by Marina is in each 
shop to help you look special no matter what the occasion.

One-stop-shopping includes elegant linens to romantic silk 
dresses, shirts, Italian men’s wear, and customized jackets. Ma-
rina offers footwear and accessories from jewelry to handbags 
as well as an exclusive line of  skincare and perfumes from the 
island of  Saint Barthélemy.

Marina St Barth 
Open daily from 10 a.m. to 6 p.m.

46 Jobs Lane, Southampton
32 Park Place, East Hampton
240 Worth Avenue, Palm Beach 

Shop online at marina-stbarth.com 
Join the mailing list info@marina-stbarth.com
Instagram: @marinastbarth
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F A S H I O N

MENSWEAR & WOMENSWEAR
Ron Dyce is an anomaly in fashion. The Brooklyn-based 

designer grew up in Brownsville and started out working in 
construction, then he founded his own renovation and remod-
eling company. It wasn’t until 2019 that he launched his own 
fashion brand, starting first with women’s shoes, then expand-
ing into menswear and womenswear.

His designs have graced the pages of  Harper’s Bazaar and 
LADYGUNN magazine, and he has dressed several celebri-
ties, including Sex and the City writer Candace Bushnell; Glo-
ria Estefan’s daughter, Emily; MC Lyte, who wore an outfit 
designed by Dyce while on Good Morning America; and rapper 
Bambi of  the hit VH1 reality series Love and Hip Hop Atlanta. 
At his most recent runway show at New York Fashion Week in 
February, America’s Next Top Model alum Bianca Golden made 
an appearance.

But this dream was decades in the making. “I always had a 
passion for fashion back in the early 1990s, when urban fash-
ion brands came out on the runway,” he said. Dyce is referring 
to brands like Sean John by Sean (Puff  Daddy) Combs and 
Phat Farm by Russell Simmons.

It also came from his father’s own dapper style. “Growing up 
and seeing how my parents dressed, they had a real look about 
them in custom clothes — suits, shoes, and fedora hats,” he 
said. “That inspired me to go into fashion, but I didn’t know 
in exactly what way. So, I came up with different collections.” 

OUTSOLES PAINTED IN 24KT GOLD
When Dyce first launched his brand in 2019, it was with a 

line of  women’s footwear. Each pair of  heels made by Dyce 
has outsoles painted in 24kt gold. It’s a reference to the Bibli-
cal Scripture Revelation 21:21, which describes the streets of  
Heaven as “pure gold.” “I always draw insight in my life from 
Scripture,” he said. And these golden outsoles have become 
his trademark for women everywhere.

His engineering mind from his days as a construction execu-
tive comes through in his fashion line too. He sets the bar even 
higher for women who want to not only look good, but also 
be practical. “Women’s blazers lack pockets,” said Dyce. “I de-
signed my power suits the same way men’s blazers are built, so 
women don’t have to hold things in their hands. Everything 
is functional.” His women’s blazers are stylish too (Bushnell 
loves the light blue silk-brocade suit) and are available in floral 
prints and softer pastel colors. 
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By Nadja Sayej

COUTURIER RON DYCE

Continued on page 44
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RAPPER LISH 2X, 
BELLA DOSE, 

EDGAR CUTINO 
& SOMMORE

Dyce’s designs are a favorite among 
women in the entertainment industry, 
like rapper Lish 2X; Bella Dose, a Lat-
in girl group; actress Shahadi Wright 
Joseph, who stars in the Prime Video 
series Them; Ebony Obsidian from 
Tyler Perry’s hit series Sistas ; female 
artist Steph G; and Queens of  Comedy 
comedian Sommore. Edgar Cutino is 
also a fan. But essentially, Ron’s great-
est influence was his father, with his 
sharp style in his tailor-made custom 
suits. “We create clothes that are more 
than just trendy,” said Dyce. “We craft 
clothes with purpose, which are de-
signed for the capsule of  time with 
quality that will last for years on end.”

THE ULTIMATE 
COLLECTION, 

NY FASHION WEEK
His latest runway show at New 

York Fashion Week, called the Ulti-
mate Collection, opened with a per-
formance by rapper Steph G and 
was a celebration of  the 50-year an-
niversary of  hip hop. DJ Mister Cee 
provided a hip hop soundtrack at the 
official after-party.

The aim was to present four sea-
sons on one runway. He featured 90 
looks, from men’s sequin blazers to 
women’s formalwear. “I wanted to 
come up with a new concept show-
ing formal and luxury wear at the 
same time,” he said. “Girls’ night out 
and guys’ night out wear — I wanted 
to bring it all together.” 

Next up, Dyce is looking forward to expanding into depart-
ment stores like Bergdorf  Goodman. He also plans to have a 
flagship store in New York City. “Ron Dyce has a lot more to 
offer to the fashion world,” he said. 

Ron Dyce 
Instagram: @officialrondyce
ron-dyce.com
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“I want to make go-to pieces. 

I want to create timeless pieces 

that last. Ten years from now, 

I want you to put it on as if you 

bought it yesterday.”

RON DYCE
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By Madison Targum

HAMPTONS FASHION WEEK
DCG MEDIA GROUP

Hamptons Fashion Week®  returns August 25–27 with collections galore to 
bring attendees an unforgettable experience of  glamour and fabulous fun.

To celebrate the 5th year of  Hamptons Fashion Week® there will be an 
array of  designers, food, cocktails, as well as a lineup of  top sponsors, celebri-
ties, key influencers and media partners to cover and showcase the beautiful 
people that comprise Hamptons Fashion Week®. 

DCG Media Group, producer of  this amazing event, shares this:
“The main event is a full day of  fashion shows on Saturday August 26th, 

featuring celebrity designers, international and local collections in addition to 
Hamptons Swim Week®, featuring Resort and Swimwear. 2023 headlin-
ers include celebrity designer Cesar Galindo, contemporary designer Edvin 
Thompson, CDFA member Regina Kravitz, Miami Swimwear by Me-
gan Mae, NANDANIE presented by Nancy Berman, Tashii Couture 
presented by Sylvester Humbert, globally known Anicy Manuguian, and 
fashion-forward Enviroware Couture under Merci Dupre Clothiers cre-
ated by Christina Rahm and DRC Ventures.” It keeps getting bigger and 
better every year!

This year, Hamptons Fashion Week® has partnered with Meta Burnett 
to host a Hamptons Fashion Week® NFT wallet fashion scavenger hunt. 
Guests will be immersed in a digital giveaway experience through QR codes 
and surprise goodies throughout the weekend’s festivities. 

VIP ticket holders and guests will get to browse through the exhibitor booth 
and try exclusive bites from Backyard BBQ, Liege Waffles, Scott’s Protein 
Balls, The Complete Burger, Ruta Oaxaca including other local eateries of  
the East End. In addition, try signature drinks, Rosé and mocktails — includ-
ing an innovative shot of  organic and all-natural caffeine by Rahm Roast.

To conclude Hamptons Fashion Week®, there will be a VIP Brunch 
and Boutique pop-up at the premiere of  the Hamptons Classic Grand Prix 
Opening-Day, August 27th, featuring beautifully curated tablescapes by 
Picnic & Peonies.

Experience the Hamptons Fashion Week® pop-up store all week long 
from August 27th to September 3rd. Guests will sip-and-shop with sustain-
able and innovative brands such as Copper Art, Heritage Brazil crafted fur-
niture, Ella Pure luxury skincare brand — with best seller RENO, Bill & Coo 
pet products, Plain-T artisanal teas, and indulge in the benefits of  nutrition-
al mindfulness with Dr. Christina Rahm’s new cookbook Cure the Causes.

Attendees will also have the opportunity to give back through our fashion do-
nation bins where people can donate directly to nonprofit Dress for Success.

Experience all these sponsors on the Runway at Hamptons Fashion Week.
Buy Your Tickets at hamptonsfashionweek.com
Other Inquiries Contact: dee@dcgpublicrelations.com
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S H O P P I N G

By MJ Pedone

M E N  T H A T  T R E N D

MJ Pedone is the founder & CEO Indra Public Relations 
@MJ_Pedone | @indrapublicrelations | indrapr.com

This page highlights many of  the top designers who keep our men fashion-
able and chic. I personally love seeing men wearing these summer classics.

    CLASSIC FIT 
POLO SHIRT

This lightweight polo shirt 
features moisture-wick-
ing properties to help 

keep you cool and com-
fortable. Its breathable stretch 

jersey is crafted from recycled 
polyester, reinforcing Ralph 
Lauren’s aim to create the high-
est-quality products with mini-
mal harm to the environment. 
$110, ralphlauren.com 

KILTON SHORTS
Made in Italy and crafted of  a com-
fortable stretch cotton blend, Kiton’s 
woven shorts feature side and back 
pockets. This style is meant for both 
casual daywear or going out for a fun 
evening. $1,095 saksfifthavenue.com 

BRIONI PANTS
Made in Italy, these stretch twill pants are 
light and easy to wear for both formalwear 
and leisurewear and come in a variety of  
colors. $495, saksfifthavenue.com 

FENDI SLIDES
Made in Italy, these Fendi slides 
are the company’s best seller for 
a reason. They’re chic, comfort-
able, and stand the test of  time. 
$695, neimanmarcus.com 

BURBERRY SWIM TRUNKS
Founded in 1856 and underpinned by a pas-
sion for the outdoors, Burberry is a global 
brand with a rich British heritage.  These 
swim trunks are not only known for their 
chic design, but also for a lightweight, 
breathable fabric that’s machine washable. 
$460, neimanmarcus.com 
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By Jeanette Zinno

B E A U T Y

CLEAN SUNSCREEN
Protect your skin during your summer 
workouts with the Pot of  Shade: Heliotro-
pic Primer. The broad-spectrum SPF 30 
with moisturizing botanicals is composed 
of  sustainably sourced zinc for broad-
spectrum protection against sun dam-
age. The Detox Market, $75

MULTI-PURPOSE BALM 
Olio-E-Osso’s Balm Vita is my go-to 
beauty savior all year long. The deeply 
nourishing balm is your new cure-all for 
everything from chapped lips to dry cu-
ticles and any place that needs a little TLC 
post-workout. olioeosso.com, $40 

CHIC TOTE
Whether you’re hitting the gym or the 
beach, the Main Street Shopping Tote’s 
generous size fits everything you need. 
It’s stylish, durable and has both double 
handles as well as a long shoulder strap. 
ivycove.com, $178

REFILLABLE DEODORANT 
Smell great throughout your workout 
with this deodorant by Bite. It was made 
to stop the 15 million pounds of  deodor-
ant packaging that ends up in landfills and 
oceans every year. The chic case is refill-
able and pairs with the compostable in-
serts. credo, $38

H E A L T H  &  B E A U T Y

Boost your workouts with these 
beauty and fitness products. 
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By Lisa Magun

STEPHEN T. GREENBERG, MD, FACS
LET’S FACE IT TOGETHER

Unfortunately, nothing stops the aging process – not even 
a face lift, but according to the award-winning, celebrity cos-
metic plastic surgeon Dr. Stephen T. Greenberg, a face lift can 
turn back the results of  the aging process by 10 years.

“Face lifts improve the visible signs of  aging by remov-
ing excess fat, tightening muscles, and removing extra sagging 
skin from the face and neck. Face lifts will correct and tighten 
both the skin and deeper muscular layers of  the face. Face lift 
procedures create a more youthful appearance, without pro-
viding a totally different look,” says Dr. Greenberg. He has 
perfected the art of  the face lift and has performed thousands 
of  facial procedures.

By using the most advanced techniques,                    
Dr. Greenberg restores facial contour with minimal 
swelling and bruising, resulting in a quick recovery 
with a natural outcome. Dr. Greenberg’s Micro Mini 
Face Lift has become extremely popular to refresh 
and enhance facial features. Patients will see a re-
freshed and natural result with a mini face lift that 
uses micro-incisions, resulting in very little down-
time. Dr. Greenberg states that he can have his mini-
lift patients restaurant-ready in a matter of  days!

Injectables can be an alternative to a surgical face 
lift or a way to enhance and extend the results of  a 
traditional face lift and mini-lift. Known as a liquid 
face lift, this includes a combination of  dermal fill-
ers along with Botox to lift, restore, and contour the 
cheeks, jowls, lower face, lips and eyes, many times 
with immediate results. In addition, a fat transfer can 
provide fullness and fill contours. 

At his accredited and state-of-the-art surgical cen-
ters, Dr. Greenberg is renowned for using only the 
latest technology. When asked about his philosophy 
on plastic surgery and beauty, he says, “I want my 
patients to feel good about themselves, and I always 
strive to provide the most natural-looking results 
coupled with minimal recovery time. Many of  my 
patients tell me that after their procedure they have 
a newly found confidence which has prompted them 
to go for that new job or promotion and get back 
into the dating scene. Oftentimes, they tell me that 
no one can pinpoint that they have had a procedure. 

Others notice only how refreshed, youthful, and vibrant they 
look.”

With a solution for every concern, Stephen T. Greenberg, 
M.D., F.A.C.S., specializes in creating individualized treatment 
plans to produce the best and most effective outcomes for ce-
lebrities to the girl or guy next door. Many times, it is a combi-
nation of  procedures that produce the most natural and best 
result. This is the perfect time to have the cosmetic procedure 
you’ve always wanted and start on the path to a more youthful, 
more confident-looking you.

For a complimentary consultation at Greenberg Cosmetic 
Surgery and Dermatology, please call 631.287.4999 or visit 
greenbergcosmeticsurgery.com

SocialLifeMagazine.com
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CURIO x Project Hamptons – Bridgehampton
CURIO, from the famed Faena District in Miami, is partnering 
with Project Hamptons to launch its first summer residency in 
the heart of  Bridgehampton, now open through September 
30. The retail space brings together luxury brands under one 
roof  as a standalone shopping experience, complemented by 
pop-ups and daily fitness classes prior to opening hours. The 
fitness program includes popular classes like Physique 57 and 
CoreBarreFit, to name a few. projecthamptons.com 

Canoe Place Inn & Cottages – Hampton Bays
The newly opened hotel did not skimp on any detail, includ-
ing its fitness program — they offer yoga and Pilates class-
es daily in the Pavilion. Fitness classes are open to guests 
and locals — while the hotel also offers a variety of  sum-
mer off-site sporting options for guests, like kayaking or 
stand-up paddleboard on Great Peconic Bay waters. Try 
your hand at their seasonal pickleball clinics with certified 
instructor Scott Green, or plan a cycling adventure on lo-
cal biking trails with their bicycle rentals. canoeplace.com

 
LIFTED Studio – East Hampton
LIFTED Studio, a brand-new fitness and wellness studio, 
opened in East Hampton and will be open seven days a week 
through mid-October. The space offers celebrity personal 
trainer Holly Rilinger’s signature  meditation-infused work-
outs, including strength, HIIT, metabolic conditioning, and 
yoga-based mobility classes as well as barre, Pilates, and dance. 
thelifetedmethod.com

New York Pilates – Bridgehampton
New York Pilates officially opened the doors of  its new 
Bridgehampton studio, the brand’s fourth Hamptons-area stu-
dio, joining Montauk, East Hampton, and Southampton. The 
new Pilates destination houses 24 reformers to be used for the 
signature Abs, Arms, Ass class, as well as a retail space where 
guests can purchase workout gear and skincare. Brand founder, 
Heather Andersen, will instruct some of  the classes at the new 
location. newyorkpilates.com 

H E A L T H  &  B E A U T Y

Hamptons Fitness

By Jeanette Zinno
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Experience
Makes the
Difference

Award Winning Celebrity 
Plastic Surgeon and Expert Injector*

STEPHEN T. GREENBERG, M.D., F.A.C.S.

BREAST
BODY
FACE

INJECTIONS
MEDSPA

*BEST COSMETIC SURGEON
10 BEST PLASTIC SURGEONS IN AMERICA

TOP DOCTOR  | EXPERT INJECTOR
PATIENTS’ CHOICE AWARD

COMPASSIONATE CARE AWARD
BEST OF THE BEST  | TOP PLASTIC SURGEON

TOP 10 PLASTIC SURGEON
BY: SCHNEPS MEDIA, AMERICAN INSTITUTE OF PLASTIC SURGEONS, 

NEW BEAUTY, VITALS, DAN’S PAPERS, FIND A TOP DOC, NAOPS

CALL FOR YOUR COMPLIMENTARY
SURGICAL OR INJECTION CONSULTATION
Southampton    Woodbury    Smithtown   

Manhattan   Scarsdale   Boca Raton
844.568.6717

@drstephentgreenberg
GreenbergCosmeticSurgery.com
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What to Wear

By Jeanette Zinno

Alala Set Dress
alalastyle.com, $185 

Madewell Rash Guard 
One-Piece Swimsuit 

madewell.com, $98

PE Nation Courtside Sports 
Bra & Back Swing Legging
pe-nation.com, $109 & $119

Fila Women’s Drifter 
fila.com, $30 

Port de Bras 
Ruffle Biker Unitard  
portdebras.com, $325

Year of  Ours 
Johanna Rib Onesie 
yearofours.com, $120 

Ivy Cove Boca Espadrille 
 ivycove.com, $248 

Puma Velophasis Bionic Sneakers 
puma.com, $150 
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CONTACT 

KRISTA MULARADEIS 

TO BOOK YOUR APPOINTMENT 

FOR LUXURY FACIALS, 

SISLEY PRODUCTS, AND 

CREED LUXURY BRANDS

Walt Whitman Shops,

Huntington, NY 

631.425.6858

Instagram: 

@krista_sisley_bloomies_hunt_ny
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H E A L T H  &  B E A U T Y

By Kristy Rowling

IS FASTING GOOD FOR YOU?

Intermittent fasting has become trendy. As a nutritionist,            
I am often asked if  I condone it. For most people I do. Re-
search shows that fasting helps with weight loss, decreases 
inflammation, increases energy levels, improves mental focus, 
reduces blood pressure, promotes longevity, and even reverses 
type-2 diabetes. Fasting boosts brain function as well by clear-
ing out waste products. It removes old cells and improves mi-
tochondrial function, the body’s cellular energy powerhouse. 
While fasting, we activate a family of  proteins called sirtuins 
that are responsible for the death of  aging cells and the pro-
duction of  age-fighting antioxidants. In addition, fasting has 
hormonal benefits and improves cholesterol levels.

Although fasting is trendy, it is not new. Throughout history 
there have always been times of  feast and famine. For centu-
ries, fasting has been a part of  religious and spiritual practices. 
As a result, our bodies have met our evolutionary needs with 
over 200 genes that protect us in times of  starvation. Howev-
er, our culture is one of  constant consumption and late-night 
eating, which has taken a general toll on our health. 

While many people associate fasting with restricting eat-
ing for long periods of  time, there are various styles with 
different fasting intervals. For example, I recommend to my                       

clients that they start slowly by fasting for 12 to 14 hours a day,                       
or specifically from the end of  dinner to the start of  breakfast. 
That would mean no food or drinks from 8 p.m. until 8 a.m., 
for example, except for water. This type of  fasting is eating in 
harmony with our natural circadian rhythms and is the most 
basic and least extreme type. Fasting gives our bodies and cells 
some much-needed time for waste removal, regeneration, and 
repair. Snacking after dinner, as many people do, uses too 
much energy just on digestion.

Intermittent fasting describes multiple timetables for eating. 
A 5:2 approach means eating about 25% of  your caloric needs 
during two separate days each week. This translates into eat-
ing only 500 calories on a 2,000-calorie diet, and following a 
normal caloric intake for the remaining five days. A 16:8 in-
termittent fast means extending your nightly fast for 16 hours 
between dinner and breakfast. This type of  fasting means eat-
ing only during 8 hours of  the day and fasting for the other 16. 
Other approaches include a 24-hour fast or something called 
time-restricted eating, whereby you eat only within a 6-hour 
time window during the day. An important caveat of  fasting is 
that when you do eat, you must eat healthy. You can’t go from 
fasting to binging on macaroni and cheese and then chocolate 
cake. Breaking your fast with real food, including non-starchy 
vegetables, high-quality protein, and healthy fats is important.

Mild discomfort is sometimes part of  the process of  fast-
ing, especially since so many of  us are used to eating much 
more than we need. I recommend to start first with a diet of  
real, whole, nutrient-dense foods before venturing into any 
type of  fasting other than an overnight fast. Eating healthy 
will improve your nutritional status and allow you to better tol-
erate longer fasts. When you eat a healthy, balanced diet, you 
won’t suffer from the same cravings, and it will be far easier to 
adapt to intermittent fasting.

Fasting is not meant for everyone. Keep in mind that we are 
all different genetically and metabolically. Those who have a 
history of  eating disorders or who are underweight, pregnant, 
or breastfeeding should not be fasting. People with diabetes or 
those on blood pressure medication or who have heart disease 
should work with a practitioner before any kind of  fasting. 
Fasting can trigger changes in blood sugar and blood pressure 
that may require medication adjustment.

Kristy Rowling
kristyrowlingnutrition.com
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NaturaLyft™

Facelift
Neck lift
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Brow Lift

Facial Fat Transfer
Neck Liposuction

Buccal Fat Removal
Hair/Brow Transplant

NON-SURGICAL SERVICES
Injectable Fillers

Neuromodulators (Botox)
RF Microneedling

Non-Surgical Butt Lift
Threadlift

Laser Skin Rejuvenation
IPL

PRP for Hair Restoration
PRP for Skin Rejuvenation

Ultherapy
HydraFacial

Chemical Peels

DILIP D. MADNANI 
MD FACS
Double Board Certified 
Facial Plastic Surgeon

drmadnani.com 
Call us to schedule a consultation:

WOODBURY: 135 Crossways Park Drive     
                            516.226.1080
MANHATTAN: 800A Fifth Avenue    
                             212.203.8591
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Dr. Anna Avaliani, a renowned non-invasive 
cosmetic physician, offers exosomal therapy, an 
astonishingly effective way to restore and main-
tain youthful skin — anywhere on your body. After 
age 20, each year you lose about 1% of  collagen, 
the protein that gives your skin structure. Without 
proper care, skin can go from firm and supple to 
hollow, saggy, and crepey. But investing in exo-
somal therapy can pay dividends in improved elas-
ticity and appearance because this therapy puts a 
pause on collagen loss and, at the same time, firms 
and plumps your skin and erases imperfections 
like wrinkles, scars, and stretch marks. Your skin 
becomes born again. Dr. Avaliani is the expert you 
want. This new treatment involves injections, and 
never underestimate the importance of  who’s do-
ing the injecting — deciding exactly where, how 
much, how deep. She is a board-certified physician 
with years of  education, training, and experience. 

Exosomal therapy is an important strategy in 
the exciting new world of  regenerative medicine 
— the science of  healing tissue and restoring 
function. It has growing uses in general medicine 
and more than one application for cosmetic medi-
cine. (See our article in our Memorial Day issue on                                                                                        
Dr. Avaliani’s use of  exosomes for hair restoration.) 

What are exosomes?
Exosomes are extracellular (outside a cell) vesicles (small sacs) that 
are present throughout the human body. Exosomes used for cosmet-
ic procedures derive from placenta and umbilical cords, where they 
exist by the billions and have unique regenerative properties. They 
are rich sources of  growth factors, enzymes, lipids, nucleic acids, and 
proteins, which is why they have medical and cosmetic applications. 
Among many important jobs, they stimulate the production of  col-
lagen. They are anti-inflammatory and cannot be rejected. The pro-
cedure for harvesting these vesicles is highly regulated by the FDA.

How it works?
First, Dr. Avaliani has a careful and thorough consultation with each 
patient before she begins any procedure. If  this therapy is right for 
you, Dr. Avaliani will offer you two choices for delivering the exo-
somes as well as choices for a pain-free procedure. If  you don’t fear 
needles, Dr. Avaliani can deliver the exosomes under your skin with 
tiny needles, the preferred method because needle length controls 

depth. If  needles are a problem for you, Dr. Avaliani will use a laser 
microneedling device to create shallow channels for a topical ap-
plication of  exosomes. The procedure takes only a few minutes per 
body area and there is no real downtime, except perhaps some slight 
bruising. Usually, only one treatment per body area is sufficient, but 
when more than one treatment is necessary, they’ll be one month 
apart. A few days after treatment, you’ll see a new glow, then the full 
results will become evident in a few weeks to a few months and will 
last about one year. Exosomal therapy does not preclude most other 
cosmetic procedures before or after treatment, except for a short 
wait time for some procedures. See Dr. Avaliani’s website for more 
Q&A’s and a look at the many other treatments she offers with the 
latest in products and technology.  

Anna Avaliani, M.D.
30 East 60th Street, Suite 1100
dravaliani.com  |  212.673.8888
Instagram: @dr.annaavaliani

By Frances Gormley

TREAT YOUR SKIN TO A NEW LIFE

H E A L T H  &  B E A U T Y



30 East 60th Street, Suite 1100, New York
Between Park Avenue and Madison Avenue

@dr.annaavaliani      dravaliani.com
+1 212.673.8888

BESPOKE
BEAUTY

Anna Avaliani, M.D., is medical royalty when 
it comes to noninvasive cosmetic surgery. 
Her Upper East Side bespoke practice offers 
the best and latest in FDA-approved lasers 
and other technologies to smooth, tighten,                         

re-shape, contour, and rejuvenate.

Picosure Rejuvenation® 
Ultherapy®
Botox®/Dysport® and Fillers
Liquid Face Lift
Skin Rejuvenation 
Thread Face Lift 

SculpSure® 
CoolSculpting®
Emsculpt® 
Instant Nose Job
Neck Rejuvenation
Butt Enhancement

TOP CHOICE
ALL BESPOKE NONSURGICAL PROCEDURES
FOR THOSE WHO WANT ONLY THE BEST!
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 MINDSET WELLNESS
DEMYSTIFYING CBD

FROM CEOS TO MOMS & ATHLETES 
How do you want to feel? You get to choose. That’s the 

mantra of  Jonathan and Rene Shapiro’s burgeoning company 
Mindset Wellness, which specializes in CBD products. The 
key to their success is helping people understand what CBD 
is (and isn’t), and how to best use it for positive results. Their 
products range from gummies to drops to creams, and with 
product names like Focus, Happy, Calm, and Rest, they help 
take the guesswork out of  which products a customer should 
use. From CEOs to moms to athletes, they know what people 
want because they have been there themselves.

Rene and Jonathan, married for 31 years, previously had tre-
mendous entrepreneurial success in founding the iconic store 
Beautiful Girl, in Woodmere. They then founded the Mixol-
ogy Clothing Company. This fast fashion boutique exploded 
into upscale locations, including the Hamptons and the Upper 
East Side. But, despite all the success, there were internal emo-
tional challenges.

RETAILER OF THE YEAR: 
DEALING WITH ANXIETY

Jonathan confided, “For most of  my ca-
reer, I had to hide my anxiety from the 
world.” As a CEO, he didn’t feel he could talk 
about being anxious. “People didn’t know in 
2018 when I was Retailer of  the Year, that I 
was actually suffering. Traumas that I expe-
rienced from a very early age kept revisiting 
themselves. For a long time, they were abat-
ed with pharmaceuticals that helped me to 
numb some of  the pain. But at some point, 
it became untenable. Then a friend offered 
me a little bottle with a hemp leaf  on it, but 
I didn’t want it. I wasn’t interested in feeling 
out of  control.”

People associate anything to do with can-
nabis (marijuana) as causing a person to feel 
“high” and out of  control, but several de-
cades ago, Israeli scientists became the first 
to isolate the different compounds of  the 
cannabis plant. In simple terms, the THC el-
ement causes a high while the CBD element 
causes a calming effect.

BEST IN CLASS PRODUCTS: 
NATURAL, VEGAN & ORGANIC

Still in emotional distress, Jonathan gave CBD a try, and it 
was a game changer. “I suddenly felt something lifted from 
me. And that was the start of  it. It made me feel better, then it 
made my wife feel better, then it made my kids feel better, then 
it made my friends feel better. Everything grew from there,” 
he said.

Jonathan felt almost a calling to enter the growing CBD 
market and help demystify the product he felt had changed 
his life. Rene shared his passion, and, together, they started 
the online company Mindset Wellness. Coming from a back-
ground in the luxury market, the only way for them to go is 
“best in class” products. For them, top quality means natural, 
vegan, and organic. For example, they use apple pectin instead 
of  gelatin for their gummies, and coconut oil in their drops. 
All the CBD is grown and packaged in the United States and 
is third-party tested. 

Jonathan and Rene Shapiro

SocialLifeMagazine.com Continued on page 62
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MOM’S TIME OUT
One of  their more popular products was spearheaded by Rene. As 

a mom, she saw an opportunity to help other moms realize CBD can 
make them feel happy and calm, but it’s not going to get them high 
or make them feel stoned. In close collaboration with Lyss Stern, 
the founder of  DivaMoms, the product Mom’s Time Out was cre-
ated. “Lyss recently went on Good Day New York to talk with Rosanna 
Scotto to explain the product, and sales exploded. Lyss connected 
with moms because they can certainly use a time out,” Rene said.

CBD FOR DOGS: PAMPERED POOCH PACKAGE
Their product line doesn’t just stop with people. Not long ago, the 

couple adopted a mini golden doodle, Winnie. This beloved pet came 
from Amish country and had never seen cars before. She was terri-
fied. In the house, she was sweet and calm, but outside, she would 
hold onto Jonathan’s leg. Understanding what it feels like to be anx-
ious and wanting to help, he started giving her beef  jerky treats 
infused with CBD. After two weeks, she became happy 
and relaxed outside. Moxy Hotels, known for being 
dog friendly, now includes the Mindset Wellness 
Beef  Jerky CBD for Dogs as part of  Moxy’s new 
Pampered Pooch Package. (The American Kennel 
Club currently states CBD is fine for dogs.)

 

ISAAC BOOTS & TORCH’D
The growth of  the company continues. 

Recently, they’ve teamed up with fitness 
guru Isaac Boots, who is known for his 
Torch’d workouts. Isaac and his husband, 
Jeff, who are good friends with Jonathan 
and Rene, put their heads together and 
created something unique. The result is a 
transdermal patch applied to your skin to 
slowly release a special formula into the 
body to mimic feeling like you’re at one of  
Isaac’s Torch’d classes — anxiety comes 
down, and energy comes up.

CALM GUMMIES
Since their company is constantly grow-

ing and demanding more time, when asked 
what it’s like to be married and working 
together, Rene responded, “I take a lot 
of  our calm gummies.” She proceeded to 
laugh, and Jonathan smiled, adding, “It’s 
true.” It seems the family that works to-
gether, stays together . . . with a little help.

Mindset Wellness
mindsetwellness.com

Isaac Boots
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Whether you’re dealing with acne breakouts, wrinkles, sun-
burn, inflammation, redness, eczema, psoriasis, or simply aim-
ing for a radiant glow, these tips for natural healing can be 
beneficial. Skin, our largest organ, can be nurtured both inter-
nally and externally. The condition of  our skin greatly depends 
on what we apply to it and what we consume. By hydrating 
ourselves from within and making mindful choices in our diet 
and skin-care routine, we can achieve vibrant and healthy skin.

1APPLY SOVEREIGN SILVER DAILY
Sovereign Silver Natural Healing Gel is a natu-

ral alternative to conventional skin-care treatments. 
Its properties help support your skin health in many 
ways, and it’s dermatologist and clinically tested. It’s 
used for various skin issues, including eruptions from 
acne and eczema, scarring, and wounds. Its soothing, 
cooling effect on your skin is a must-have if  you’re 
out in sun a lot this summer. Be sure to apply the 
Natural Healing Gel immediately if  you’ve got a sun-
burn! I have used Sovereign Silver since 2010 as an 
eye cream, and I love it!
Get 20% off  with my code: EARTHDIET20
sovereignsilver.com/discount/EARTHDIET20

2   DRINK CHLOROPHYLL DAILY 
Make it a habit to incorporate chlorophyll into 

your daily routine. Chlorophyll, a compound present 
in dark leafy greens like kale, spinach, and broccoli 
sprouts, offers numerous benefits. You can consume 
chlorophyll by preparing a green juice each day or 
by using green powder or liquid chlorophyll mixed 
with water. According to the dermatologist Dr. Patri-
cia Farris, chlorophyll acts as an antioxidant, combats 
aging, possesses anti-inflammatory properties, and 
exhibits some antimicrobial activity. Personally, I’ve 
included chlorophyll in my daily regimen for the past 
14 years as an essential part of  my healthy habits. 
Liquid chlorophyll is particularly convenient because 
it doesn’t have a distinct taste yet provides the advan-
tages of  consuming leafy greens.

3USE VOLCANIC ASH 
Experience the detoxifying power of  volcanic ash a.k.a. 

bentonite clay, a natural substance renowned for its ability to 
draw out toxins, heavy metals, and waste materials from the 
body. Create a rejuvenating bath by adding 1 cup of  bentonite 
clay and immersing yourself  for a minimum of  30 minutes. 
Don’t forget to immerse your hair in the water as well, as it can 
contribute to lustrous locks. Additionally, bentonite clay serves 
as an exceptional face mask, often referred to as nature’s Bo-
tox. Apply a layer of  clay to your face and allow it to dry and 

By Liana Werner-Gray

6 NATURAL SKIN-CARE TIPS FOR 
HEALING & GLOWING SKIN
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set for 1 to 2 hours. During this time, it will become firm, 
restricting facial movements. This process helps tone your 
muscles, exfoliates dead skin cells, and aids in reducing the ap-
pearance of  lines and scars. Acting like a sponge, bentonite 
clay absorbs dirt, oil, and sebum from your skin, making it an 
ideal skincare treatment. Incorporate this regimen into your 
routine at least once a month, increasing frequency if  you have 
blackheads or consume dairy products. I use the brand Red-
mond as it comes from Utah. The company says because clay 
isn’t a food, it doesn’t make sense to call its clay food grade, 
“but we can say if  clay were to be used as a food, Redmond 
Clay could certainly meet that classification.”

4GO DAIRY FREE
Consider eliminating dairy from your diet. Scientific re-

search indicates a connection between a dairy-rich diet and 

increased occurrences of  acne, pso-
riasis, and eczema. By reducing dairy 
intake and opting for a high-fiber diet 
that includes omega-3 fatty acids, you 
can pave the way for clearer, healthier 
skin. It’s worth noting that dairy cows 
are often treated with artificial hor-
mones that can disrupt their milk sup-
ply. Consequently, these hormones may 
potentially affect your own hormonal 
balance, as suggested by researchers.

5 REMAIN ANXIETY FREE 
A state of  inner tranquility con-

tributes to the well-being of  your skin. 
Stress can manifest on your skin. In 
order to address this concern, I in-
troduced my Anxiety Free Supple-
ments years ago, recognizing that 
nobody wants to experience summer 
sadness any year. My product is me-
ticulously crafted with ten organic 
adaptogenic ingredients, including 
ashwagandha, known for nourishing 
the nervous system, brain, gut, and 
skin. To learn more and access these 
supplements, please visit my website at 
lianasorganics.com.

6 USE A NATURAL 

 SUNSCREEN 
Opt for a natural sunscreen to 

safeguard your skin. Take a moment to 
carefully review the ingredients when 
choosing a sunscreen. OLITA stands 

out as my preferred natural sunscreen option, as it has been 
deemed safe by the Environmental Working Group organiza-
tion. OLITA offers gentle sun protection crafted with organic 
ingredients, such as nourishing jojoba, which simultaneously 
nurtures your skin. The protection ranges from 30–50 SPF 
and includes sunscreen sticks and sunscreen for babies. It tru-
ly is an exceptional choice that provides a divine experience. 
Use my code: LIANA at OlitaShop.com for 10% off  

uLiana Werner-Gray is a nutritionist, natural food chef, 
and best-selling author of  The Earth Diet, Cancer Free with 
Food and Anxiety-Free with Food. She is the founder of     
Liana’s Organics: Anxiety-Free Supplements.
lianawernergray.com  
@lianawernergray  |  @theearthdiet 
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DR. EDLY DESTINE DDS
Cosmetic, Family and General Dentistry 
88 West Lincoln Avenue, Mount Vernon

Connect on Instagram: @dr.edly 

Experienced and dedicated dentist Edly Destine, DDS, 
is the founder of 88 Smile Designs in Mount Vernon, 
New York. In his role as the 88 Smile Designs dentist, 
Dr. Destine delivers full-scale dentistry care, including 
root canals, crowns, dental implants, veneers, Invis-
align®, and much more. Dr. Destine has an approach-
able air that patients really relate to, and the whole 
88 Smile Designs team strives to make the office a fun 

environment at all times.

Perfecting Your Smile 
Is Our #1 Priority

88 Smile Designs | your88smiles.com | 914.699.6988 | @your88smiles

aInvisalign   aRoot Canals   aDental Implants   aGum Disease Treatment   

aVeneers   aCrowns   aDentures   aFillings
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By Amy Poliakoff

FUTURE STARS
SUMMER CAMP AND TENNIS CLUB

At Future Stars, the 
summer camp brimming 
with sports and enrich-
ment programs, your child 
is a future star. Founded in 
1980 by Charlie VanDer-
cook, a former tennis 
coach, and now co-owned 
with Bill Griffin, also a 
former tennis coach, Fu-
ture Stars operates at 11 
sites throughout Long Is-
land and in NYC and Pur-
chase. This fabulous day 
camp offers sports, excit-
ing specialty programs, 

and S.T.E.A.M. enrichment. The exact program offerings vary 
among sites. For example, Westhampton’s program is for children 
3½ to 15 and offers a range of  sports, plus S.T.E.A.M education. 
NYC’s program is for children 2 to 7 and offers what its website 
describes as a “gentle blend of  sports instruction, arts & crafts, rec-
reational games, music & dance, and tenderness.” Southampton’s 
program is for children 2 to 15 and has a C.I.T. program to train 
former campers to be camp counselors. “Our job is to help educate, 
develop and support children via sports, classroom activities, social 
time, etc. Safety, teamwork, attitude, responsibility, and sportsman-
ship are the core values of  our programming,” says Sean Johnson, 
the general manager of  the Southampton site. 

For Future Stars Southampton, camp activities take place at 
Southampton Youth Services, a world-class athletic and recreation-
al facility with indoor courts, outdoor baseball field, and air-con-
ditioned classrooms. Campers also have access to the Future Stars 
Tennis Club, a year-round facility for adult and youth tennis, both 
recreational and competitive. “We care about expanding youth ac-
tivities through strong values while also providing a wide variety of  
adult tennis programming,” says Sean Johnson. 

In addition to the tennis club, Future Starts offers at-home 
tennis services like private lessons, group clinics for adults 
and children, and home delivery services for restringing rac-
quets or court maintenance. “We make a solid commitment to 
detail that we strive to maintain constantly,” said Pablo Montesi, di-
rector of  tennis programming & operations for the club and camp. 
The FS Tennis Club has four Har-Tru (clay) tennis courts and four 

state-of-the-art Deco-Turf  (hard) courts, that are transformed for 
indoor and outdoor seasons, allowing for gameplay all year long. 
Multi-court clinics are offered mornings and afternoons, 7 days a 
week, with a 6:1 player-to-instructor ratio. The club also sponsors 
levels 3 and 4 doubles & singles leagues for men and women. The 
club has a well-stocked pro shop with apparel, accessories, and the 
industry’s newest racquets.

The camp’s summer scheduling runs through September 1, in 
flexible weekly sessions. Last year’s season sold out, so enrolling 
early is best to guarantee a spot for your future stars. While they’re 
in camp, why not learn the basics of  tennis, or up your game and 
make new friends at the FS Tennis Club. 

Future Stars Summer Camp
fscamps.com to see all sites and their programs
914.273.8500 for all sites 
631.287.6707 for Southampton, NYC, Westhampton, Riverhead

Future Stars Tennis Club
fstennisclub.com

FUTURE STARS SOUTHAMPTON TEAM
The Future Stars Team is the foundation for the immense 

success of  the camp and tennis club. They promote the 
core values of  Future Stars, and make sure everything is run 
smoothly and professionally, with the highest standards for 
sportsmanship, summer fun, and safety. The team includes 
Charlie VanDercook and Bill Griffin, co-owners; Pablo Mon-
tesi, vice president of  development and camp director; Sean 
Johnson, general manager; Neil D’Acierno, director of  devel-
opment; Shawn Smith, director of  operations; Henry Brent, 
facilities director; and Amanda Taylor, office manager. 

Pablo Montesi



FS Tennis Club
Year Round, Eight Courts 

All Ages, All Skills

futurestarssouthampton.com | 631-287-6707 | info@futurestarssouthampton.com
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By Frances Gormley

iCAMP
CREATING THE NEXT GENERATION OF INNOVATORS

iCAMP — in Bridgehampton, Westchester, and NYC — is 
where children from 18 months to age 13 feel excited about learn-
ing. Every child is naturally curious, and iCAMP encourages chil-
dren to engage in a variety of  activities that are educationally sound 
and inspire them to love learning. Every day at iCAMP is a day 
of  wonder as children explore art and technology in fun, creative 
ways. This is education for tomorrow at its best.

Lulu and Brendan Manley started iCAMP in 2018, after their sec-
ond child was born. “Although the Hamptons had many wonderful 
programs for kids of  all ages, we felt like there was nothing for 
kids in terms of  summer STEAM programs. So, we put together 
the type of  program that we’d want to send our own children to,” 
said Brendan Manley. Hands-on exploration and allowing children 
to figure things out for themselves are hallmarks of  iCAMP’s ap-
proach to open-ended learning. Creativity is at the heart of  every-
thing iCAMP offers. 

iCAMP is where art meets technology and learning meets joy. 
This program has become phenomenally successful. In the last year 
alone, the Manleys added five new locations: iCAMP is in Bridge-
hampton, Scarsdale, Mt. Kisco, the UES, UWS, Tribeca, Gramercy, 
and FiDi. Summer camp is from June 26 to September 1, holiday 
camps run during school vacations, and after-school programs run 
on school days. “We worked with many families who reside in NYC 
and had been asked to start working with their schools so that their 

kids could have access to iCAMP year-round. This was the birth of  
our successful after-school programs,” said Lulu Manley. iCAMP 
began working with a handful of  schools and now has over 70 
school partners — both private and public — growing from 40 
classes to over 280 per week.

iCAMP has flexible scheduling. You can sign up week by week 
for summer sessions and day by day for holiday camps. Your tod-
dler can start early with Mommy and Me classes for children from 
ages one and a half  to three, experiencing all sorts of  activities — 
from arts and crafts to building rockets. Your older children will be 
mentored by a caring and creative staff  who understand childhood 
development and totally respect the individual talents and inclina-
tions of  each child. Project work, where different topics for learn-
ing combine, is a mainstay at iCAMP.

If  you take a look at iCAMP’s website and Instagram, you’ll 
find a lot more info about the programs. But best of  all, you’ll see 
children learning in real time. See how engaged they are, and see 
how much fun they’re having. Typical responses from parents of  
an iCAMP child are reflected in what these mothers had to say: 
“My son didn’t want to leave at pick-up time. He loved it!” and “My 
daughter was thrilled with what she made. Loved the creativity.”

iCAMP.com	
Instagram: @iCAMP_steam

The Manley family
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Bebe in a For Love&Lemons Top 
paired with Zimmermann Shorts 
and stylist’s own Vintage Dior Bag.
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We caught up with Hamptons photog great Zev Starr-Tambor 
for a celebration of  the 20 years of  fashion that B&C has navigat-
ed, to showcase what’s hot this summer for going out, with an ex-
clusive look inside NYC’s Zero Bond, a members club for NYC’s 
elite like those insiders who have grown up with Blue&Cream.

Blue&Cream, an institution in the Hamptons, is celebrating its 
20th anniversary  this summer: an arbiter of  style, and the inter-
preter of  street trends from the city curated for the Hamptons 
crowd who grew up here. Jeff  Goldstein, owner and celebrity styl-
ist, along with New Yorker wife, Samantha, head buyer and trend-
setter, have discovered so many designers in their début seasons 
that have gone on to international scale that they could literally fill 
up all the stores on Main Street — and they actually do.

Golden Goose, ALC, Aviator Nation, ATM, Derek Lam, Re/
Done, LoveShackFancy, Cult Gaia, Alice+Olivia, and yes, Zim-
mermann, all designer brands that now have their own standalone 
stores, can trace their first season as young designers in the Hamp-
tons to the racks of  the insider boutique Blue&Cream. Celebrity 
clients are a who’s who of  the Hamptons. From Gwyneth “con-
sciously uncoupling” with Chris Martin to many seasons of  JLO 
and her modern family, some of  the most cherished memories are 
of  Steven Spielberg shopping with Kate Capshaw to Paul McCart-
ney wearing the Blue&Cream signature pop collar to The Dream 
rolling up for inspiration and “a vibe” while staying at Chez Carter 
to record Grammy hits such as “Break My Soul” for Beyoncé. Hey, 
this summer even the luxury house Prada adopted striped awnings 
inspired by B&C’s that define the Hamptons lifestyle. 

“So much has changed in 20 years, says Goldstein. One fact re-
mains true: “Fashion fades, style is eternal,” a favorite Yves Saint 
Laurent quote that defines the staying power of  B&C, which pio-
neered Nike in the Hamptons with its limited “NBHD” account 
— the in-house label Made in New York, quiet luxury for those in 
the know. Eschewing the waves of  loud fashion in the splashiest 
years of  streetwear, their unembellished, non-branded eponymous 
line is founded on the principles of  feel, fit and fabrication.

By Marsin Mogielski

Photography By Zev Starr-Tambor 
Model Bebe Soloviev

BLUE&CREAM

SocialLifeMagazine.com
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B&C exclusive Tile Club Cotton+Silk Leia Sweater 
layered over a Zimmermann Maxi Dress, 
the styling cue every woman needs for chilly nights.
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Warm hues in Zero Bond’s private Baccarat Room; 
Tile Club Shirt Jacket over For Love&Lemons Corset 
paired with Silk Wideleg Pants by Cami NYC.
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Members Lounge on the 
5th floor at Zero Bond 
where Bebe layers a 
Tile Club Shirt Jacket over 
a Blue&Cream Graphic Tee 
and AGOLDE Cargo Jeans. 
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Private Party in the sultry Jones Alley 
Bar on the 4th Floor, wearing a Cult Gaia 
Botanic Aqua Set and Rhinestone Bag.
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In the realm of  beauty and fashion, few figures are as capti-
vating and enduring as Christie Brinkley. Brinkley’s influence 
extends far beyond the runway and the realm of  beauty. Her 
advocacy for healthy living, positivity, and environmental con-
sciousness resonates with all generations who are seeking a 
more balanced, authentic, and sustainable lifestyle.

Christie is a longtime resident of  the Hamptons and shared 
the first time she experienced the magic of  the East End. 
Christie remembers her initial modeling job here when a seed 
of  enchantment was planted that would eventually blossom 
into a deep bond with the Hamptons. Christie recalls, “When 
I stepped off  the van I felt like I was stepping into a time 
machine that had taken me back in time. . . . We did shots 
on a sidewalk lined with a white picket fence. Lots of  beau-
tiful roses graced the fence and I was enchanted! Growing 
up on the beach in Malibu we didn’t have picket fences or 
sidewalks. I had never heard of  the Hamptons before, but 
I knew I wanted to come back someday, never imagining it 
would one day figure so prominently in my life. That was my 
favorite thing about modeling. Work trips were like chocolate 
sample boxes: you get a taste of  a place and know you want 
to go back for more!” This encounter would spark a lifelong 
connection to the Hamptons, a place she would return to and 
later call home.

Christie’s charismatic demeanor and jovial nature of-
ten draw people in, yet her thoughtful side is what often 
goes unseen. Despite the joy she brings to a room, Chris-
tie has an introspective dimension that few people get to 
glimpse. Christie prefers meaningful conversations and she 
admits, “Well, actually the most impressive parties to me 
are the smaller quieter ones. I love a party where you don’t 
have to yell to talk. I really love to be able to converse too! 

CHRISTIE BRINKLEY
THE HAMPTONS THROUGH CHRISTIE BRINKLEY’S LENS: 

A JOURNEY OF BEAUTY, CONNECTION, AND ENVIRONMENTAL CONSCIOUSNESS

By Devorah Rose 
Photography By Victoria Stevens

All I can say is, I’ve been to a few parties where, looking 
around the room at all the famous faces, I know my teenaged 
self  would have never believed that she would someday share 
the same rarefied air with someone she held on her lap on an 
album cover as a teen! Or a writer whose books I cherished.”

In the Hamptons, Christie Brinkley and Donna Karan share 
more than just a location; they share an incredible friendship. 
With joy, she speaks of  their bond: “I love Donna Karan!” Her 
happiness is palpable when discussing this inspiring compan-
ion. “We’re so lucky to have her as our neighbor in the Hamp-
tons, and for over 20 years we’ve also been neighbors on an 
island in the Caribbean Sea! And I love her not just for her 
jumpsuits which btw I could totally live in, but for her incred-
ible, indefatigable, and generous spirit and work helping to 
make the world a better place! For as long as I’ve known her, 
she is always in action! Always bubbling with great new ideas. 
She inspires me!” Christie says. 

Christie is well aware of  the struggles in the world today and 
tries to promote positivity and understanding in the midst of  
aggression and negativity. She believes that a deep sense of  
empathy is important. She says, “There’s so much we can all 
do in general to try to turn down the heat. There’s way too 
much aggressive behavior. We need to try to change the vibe. 
Make each other smile. Share upbeat positivity and be sup-
portive and understanding. Everybody’s stressed, so keep that 
in mind and try to make it better, brighter, lighter, sunnier, 
happier! I shrug off  most attempts to engage in negativity; 
however, that said, I think it’s important to stand up when you 
see anyone being bullied . . . and always speak up against any 
form of  racism or bigotry of  any kind! We cannot ignore the 
erosion of  human, civil, and women’s rights — happening 
right here right now in our own country!”
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As a globe-trotting model, Christie has witnessed the devastat-
ing impacts in various regions, and she brings awareness to the 
urgent need for action. Her tone becomes more serious when 
she talks about the role celebrities play with spreading aware-
ness. She says, “I think when your job takes you all over the 
world, it gives you a unique perspective, because you start to see 
that no matter where you are they are facing their own climate 
crisis. For instance, down South they’ve been having stronger 
hurricanes, heavier rains, and floods, while out West it’s been 
drier and it’s caused more wild fires . . . and after the fires you 
get the mudslides. Coastal communities are experiencing rising 
seas, erosion, homes collapsing into the ocean. Many islands 
are uninhabitable, causing climate-change migration. When 
you travel it’s easy to see this is a global issue that merits a glob-
al response. We all have a role to play and taking care of  our 
planet is very urgently needed right now before it’s too late.”

Christie herself  plays an active role in protecting the planet. 
Through her company Bellissima Prosecco, she supports One 
Tree Planted, an NGO dedicated to reforestation around the 
world. For every bottle of  Bellissima wine sold during Earth 
Month of  2021, 2022, and 2023, Christie financed a tree. 
To date, 25,000 trees have been planted in California. 

Every one of  the ten Bellissima Italian wines — prosecco, ro-
sés, reds, and whites; sparkling and still, including seven that 
are zero sugar — are good for the planet because they are or-
ganic and vegan. But Christie is committed to not just help-
ing the planet but also animals in need. Bellissima now donates a 
portion of  all online sales directly to the animals at Tamerlaine. 

Christie Brinkley’s journey in the Hamptons reveals a tapestry woven 
with beauty, connection, and environmental consciousness. From 
enchanting memories of  modeling to embracing intimate gatherings, 
she gracefully navigates her life, fueled by her passion for sustainabil-
ity. As she continues to inspire others, she urges us to unite in caring 
for our planet, paving the way for a brighter future.

Cover Star @christiebrinkley | Interviewed By @devorah_rose

special thanks to Claire Mercuri, publicist extraordinaire

Produced by Devorah Rose 
Photography by Victoria Stevens

Fashion Styling by Ashley Pruitt

Hair Styling by Mitch Barry 
Makeup by Erin McNeill

Assistant to the producer Anthony Valencia
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NOTHING WILL EVER FEEL THE SAME AGAIN 
BUILD YOUR OWN XM TODAY



Unapologetic style. Unprecedented power. 
BMW performance and design have just been taken to the next level.
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ACS has built a travel and concierge service along with a 
special Empyrean Jet Card Program, with three distinct jet 
cards. Slight differences have been built into each product to 
cater to the variety of  nuanced travel needs and habits among 
clients. In the Empyrean Jet Card Program, the Market ac-
count allows a customer to charter aircraft at the best mar-
ket rate at the time of  booking. The Gold account allows for 
the same, but with the added benefit of  a maximum price-cap 
guarantee and with customers retaining 100% of  the savings 
on trips purchased below the agreed-upon capped rate. The 
Platinum account allows customers to purchase a set number 
of  hours at an agreed-upon hourly price and with 24-hours’ 
notice. 

When the golden age of  white-glove service on airlines 
evaporated and private flight companies took over the luxury 
market for air transportation, Air Charter Service developed 
into the world’s largest brokerage company among all types of  
aircraft. Established in 1990, ACS is now across six continents 
with 30 offices and growing. The company has one focus: cus-
tomer service. 

“I have asked every customer I have ever had: ‘What mat-
ters most to you?’ You have to ask and you have to listen. The 
customer will give you their playbook, either explicitly or sub-
consciously. It is up to us to run that playbook in service to the 
customer,” said John Castellano, vice president of  commercial 
sales. ACS listens. 

F E A T U R E S

By Amy Poliakoff

AIR CHARTER SERVICE
CUSTOMER SERVICE OF THE SKIES
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“We are growing our Empyrean Jet Card 
Program as well as our Travel & Concierge 
division; and I believe the two are inex-
tricably linked. We have experts who can 
deliver services unmatched in the industry. 
We provide a customer a total and com-
prehensive travel experience that not only 
includes the private flight, but also a villa, 
rental car, dinner recommendations, and 
entertainment,” said Castellano. All Em-
pyrean accounts allow customers to use 
flying-hour funds for additional travel and 
concierge services, such as booking hotels 
or even first class or business class tickets 
on scheduled commercial service. This 
flexibility and true understanding of  each 
client’s financial investment is a testament 
to the dedication of  the program’s customer service. 

The North American market for ACS across three core di-
visional verticals: private aviation, group commercial charter, 
and cargo charter have grown year on year since 2004, and 
ACS now has ten office locations across this continent alone. 
Air Charter Service has its headquarters on Long Island, and 
with a focus on providing the finest in service they contin-
ue to reach out to the local community through events like 

Hamptons polo and more. For much of  the 20th century, Pan 
Am epitomized the luxury and glamour of  intercontinental 
travel, until its dissolution in 1991. Private companies like ACS 
have stepped in to reimagine a world of  elegant travel. 

Air Charter Service 
aircharterserviceusa.com
Instagram: @acs_aircharter

F E A T U R E S
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pisco is a spirit that can be produced only in certain geographi-
cally designated areas of  Peru, to ensure the traditional processes 
are respected. Pisco was the most popular spirit throughout the 
United States beginning with of  the Gold Rush of  1848 and was 
the highest priced liquor of  that time. It was the signature cocktail 
at the famous Bank Exchange Saloon in San Francisco, served to 
celebrities such as Mark Twain. When Prohibition began in 1920, 
importing pisco from Peru ended and didn’t resume until recently. 
Therese Corriente and her partner, Mike Meyers, are reigniting the 
passion for the perfect pisco and its forgotten history. The couple’s 
entrepreneurial spirit led them to create the brand Adamas with 
a commitment to high-quality standards and dedication to white-
glove customer service. 

The couple, while in Peru, connected with a fourth-generation 
farming family and recognized how the unique approach to mak-
ing Peruvian pisco brandy was missing from the US spirits market.       
“I am not a drinker, but I tasted this pisco and was shocked at how 
easy it was to drink. I’ve tasted all the piscos in the United States 
market and nothing compares to what we found in Peru. The local 
pisco producer does not understand the US market,” said Corri-
ente. The couple agreed with their Peruvian friends, after sharing a 
couple of  bottles of  pisco, that the time had come to reintroduce 
pisco to the US market. The Adamas brand was born out of  this 
friendship.

“I created the bottle before I even created the name because I 
saw this pisco as a jewel,” said Corriente. I wanted a name that 
reflected the nature of  the spirit and the diamond-shaped bottle, 
hence Adamas, which means diamond in Latin. Designed by Cor-
riente, each bottle has a pushbutton on the bottom that allows you 
to choose from a variety of  colored lights, a way to celebrate the 
power and purity of  this special brandy. 

This Peruvian pisco is unique because unlike other spirits, it’s 
distilled only once, and no water is added after distillation. Because 
nothing is added, Adamas Pisco is the purest of  pure. Adamas Pis-
co is distilled from freshly fermented Quebranta grape juice, using 
copper stills and clay jars called piscos. This differs from a Euro-
pean process of  using barrels. This secret process has deep roots 
throughout Peruvian culture. This clear classic brandy is known to 
Peruvian locals as the “water of  the Gods.”

Adamas Pisco, the excellent product that Corriente and 
Meyers are behind, is positioned to dominate the US market 
and return this spirit to its former glory. We have sourced the 
highest-end product to match with the bottle and design for 

Today, from liquor stores to cocktail lounges, the spirits industry 
is teeming with too many choices. The new brand Adamas Pisco 
is an answer to a market oversaturated with the same old prod-
uct offerings. Not just savvy drinkers but also dabblers are look-
ing for something new: a high-quality smooth and easy selection, 
something simple to the taste. “I am always focused on high quality 
alternatives to the status quo,” said Therese Corriente, one of  the 
partners of  Adamas.

This luxury brandy is a wonderful new alternative to the stan-
dards. It can replace vodka and tequila because of  its diversity 
and ability to blend well in cocktails. You can get the total quali-
ty-experience when served neat or on the rocks. Like Champagne 
that can be produced only in the Champagne region of  France, 

F E A T U R E S

By Amy Poliakoff

MADE TO SHARE
ADAMAS, THE FINEST QUALITY PERUVIAN PISCO
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a sophisticated clientele,” said 
Corriente. Adamas has already 
dominated the Hamptons 
scene as being a spirit of  choice 
for Polo Hamptons and other 
events out East.

This award-winning luxury 
product is a limited edition. You 
can enjoy it crisp and clean in a 
pisco tonic, or in fruity and veg-
etable cocktails perfect for this 
summer season: Watermelon 
Blast — pisco and watermelon 
— and Adamas Jubilee — cu-
cumber and mint lemonade — 
are two choices for perfect days 
and nights in the Hamptons. 

Both from New York, Mey-
ers and Corriente continue to 
share their passion for Adamas 
Pisco at private tastings at their 
Manhattan lounge designed by 
Corriente and at Hamptons 
events. 

Meyers is originally from the 
Hamptons, but his mother’s 
family business was the Café 
Perroud, established in the 
1920s, near Lyon, the culinary 
capitol of  the world. Meyers 
keeps a photo of  the café and 
believes his finding pisco in 
Peru, a name that sounds like 
his namesake “Perroud,” is a 
sign of  fate and is his inspira-
tion to continue shining a light 
on the luxury of  Peruvian Ad-
amas Pisco.

Our business is built on 
friendship. Friendship with 
our relationships in Peru and 
friendships along the way. 
There is no better way to build 
a friendship than with a luxury 
taste of  Adamas Pisco. It is 
made to share,” said Meyers.

Adamas Reserve
adamasreserve.com Mike Meyers and Therese Corriente at Ophelia Lounge, NYC
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POLO IN THE HAMPTONS
BMW NORTH AMERICA

MATCH & EVENT 2023

SATURDAY
JULY 22 AND JULY 29

4–7PM

900 LUMBER LANE, BRIDGEHAMPTON

JULY 22 HOSTED BY CHRISTIE BRINKLEY

DRINKS & HORS D’OEUVRES BY ELEGANT AFFAIRS

SOUNDS BY SALTY  MUSIC BY LEE KALT

limited tickets available at

PoloHamptons.com

EVENT SPONSORS 
BMW NORTH AMERICA
ONE&ONLY RESORTS

PIAGET
OSCAR DE LA RENTA 
AIR CHARTER SERVICE

SOTHEBY'S BODENCHAK TEAM
ADAMAS 

SOLLIS HEALTH 
BEAM SUNTORY

DELOLA
DR. STEPHEN T. GREENBERG

BELLISSIMA
HAMPTON WATER 
THE MOORINGS

PERMANENT TOUCH COSMETICS
LUTRONIC

TOD'S
PERONI

BMW NORTH AMERICA
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S O C I E T Y  —  P A R T Y  B E S T  O F  —  E V E N T S



1 First, to attend a charity event, you must purchase a ticket 
unless you are an invited guest. As an invited guest, the 

nice thing to do is make a donation in honor of  whoever invit-
ed you or in honor of  the charity. Never crash an event or call 
up a charity group asking for a free ticket. It is bad manners to 
try to seek a free ticket. Charities have to be run like a business. 
The purpose of  a charity gala is to raise funds, educate people 
about a cause, and create visibility for the work of  the charity. 

2 Do not be inappropriate by complaining about the food, 
drinks, decorations, or seating arrangements. Never move 

place cards. One of  the most egregious things a guest can do 
is to complain about seating or sit where they don’t belong.

3 Make sure you follow the dress code. If  the event calls for 
black-tie attire, do not show up in jeans or beachwear. Black 

tie means a tuxedo for men and a formal dress for women. A 
long dress is generally most appropriate when the invitation calls 
for black tie. When in doubt about the dress code, call the char-
ity’s special events department and politely ask for clarification. 

CHARITY GALA 
ETIQUETTE 

By Jean Shafiroff
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4 When at the dinner table, do not spend your time texting 
or talking on your phone. If  you need to make a phone 

call or send a text, excuse yourself  and leave the table to do so.       
A good guest makes conversation with other guests — but 
never while the speeches are taking place. 

5 When attending an event where a seated dinner takes place, 
make sure you allocate enough time in your schedule to 

stay through the main course of  the dinner. If  you must leave 
for any reason, make sure you politely excuse yourself  at an 
appropriate time (not during a speech or when food is being 
served). If  you can’t stay for a served dinner and plan to stay 
for only the cocktail hour, inform the charity ahead of  time, so 
they do not leave a place card at your seat.

6 Remember to be polite and gracious. No one likes to be 
around rude or loud people. Consideration is key. Keep a 

smile on your face and enjoy the company that surrounds you!

Jean Shafiroff  is a recognized philanthropist, 
author, and TV host. Jean is the author of  Suc-
cessful Philanthropy: How to Make a Life By What 
You Give. She hosts the TV show Successful Phi-
lanthropy. Jean serves on eight charity boards. 
She has chaired countless charity galas and has 
hosted dozens of  charity parties in her homes. 
She suggests that we be mindful of  the follow-
ing rules when attending a charity gala, lun-
cheon, or dinner party. Jean reminds us that 
charity galas are sought-after events, attended 
by many guests, and good manners are critical.
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By Laura Michaels

DECCO EVENT RENTALS IN FULL SWING 
WITH SUMMER EVENTS IN THE HAMPTONS

Parties and events of  all types are in full swing in the Hamp-
tons this summer. The party experts at Decco have once again 
far exceeded our expectations.

From fundraisers to weddings, corporate events, bar/bat 
mitzvahs, Decco Event Rentals, a subsidiary of  Party Up Pro-
ductions, plans and executes a party like you’ve never seen 
before except at a Decco Party Up event. They’re simply the 
best. With an incredible team and over 20 years of  experience 

they turn your ideas into reality so that your once-in-a-lifetime 
experience is truly unforgettable. An all-inclusive production 
company, they handle it all for you. From rentals to custom 
fabrication, lighting, and overall atmosphere, no matter what 
crowd you are catering to, Decco is sure to help you impress.  

deccobypartyup.com
Instagram: @deccobypartyup

Social Life
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By Laura Michaels

HUDSON’S HELPING HANDS 
FOR AUTISM

Kristen Teodoro 
and her husband, 
Augie Teodoro, were 
frustrated with the 
lack of  special needs 
support available for 
their son on the East 
End of  Long Is-
land. They took mat-
ters into their own 
hands and started 
Hudson’s Helping 
Hands (HHH) for 
families like theirs 
who have a child on 
the autism spectrum. 
Since its inception 
in 2020, the non-
profit has been dedi-
cated to providing 

programs, events, and support for families from Montauk to 
Manorville, and beyond. The outpouring of  support has been 
phenomenal and truly has made a difference for these children 
with special needs.  

“Programs like in-person therapies and extended school 
year curriculums, which are essential in the prevention of  re-
gression for children with special needs, still remained virtual 
with no signs of  change by summer of  2020. And as most 
neurotypical camps and programs resumed in the Hamptons 
area, it was clear something had to be done,” said Kristen.  
She took action and used her Instagram handle, @kristente-
odoro, seeking out other families in need, as well as those who 
could provide the resources required, and thus began Hud-
son’s Helping Hands’ first-ever inclusive learning program. A 
handful of  parents joined, and teachers and therapists happily 
donated their time. The Children’s Museum of  the East End 
offered their space to host the programs. “It all came togeth-
er organically. A caring community of  people who saw a need 
came together to help. And we have been building this com-
munity ever since,” said Kristen.

Each year Hudson’s Helping Hands hosts three large holi-
day events thoughtfully designed for every child, both with and 
without disabilities, to enjoy together as a united community. 

The organization provides an autism family-workshop through-
out the summer where families can connect, find support, and 
participate in important discussions led by a variety of  profes-
sionals in the field. They prioritize parent-to-parent support, 
such as guidance and resources, for families in need. They also 
offer seasonal equine therapy services with the help of  Alec 
Baldwin and the Amagansett Horse Rescue, summer learn-
ing programs and activities, monthly virtual parent support 
groups, and virtual extended family and friends informational 
workshops. HHH also hosts “Gym Day,” a monthly winter 
event that provides an active, social opportunity for special 
needs children on the East End.

Kristen is passionate as she explains, “We have so much 
more we would like to do and provide for our families, our 
goal being to one day create a Hudson’s Helping Hands Cen-
ter, where families can seek information and referrals, receive 
related therapy services, take part in informative classes and 
workshops, bring their children to play groups, etc.” Hudson’s 
Helping Hands dreams of  having an inclusive sensory room, 
learning corners, and rooms for children to participate in 
therapies and other related services, and a safe outdoor space 
where children can freely explore and parents can finally sit 
and not have to worry. A place where families can come and 
immediately feel like they are not alone.

To support the critical work Hudson’s Helping Hands is do-
ing, and to have a phenomenal time, join them on September 
8 for their yearly summer’s end benefit at the beautiful Crow’s 
Nest in Montauk. 

Go to hudsonshelpinghands.org for more information 
about HHH and its events and to purchase tickets for the Sep-
tember 8 benefit.  
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S O C I A L  S A F A R I
FABULOUS FÊTES 

By R. Couri Hay 
Photographer contributions by Patrick McMullan

South Fork Natural History 
Museum’s Summer Gala 
Roy Donovan star Liev Schreiber, Susan & 
David Rockefeller, + Body creator 
Julia Haart, and the chef  Alex Guar-
naschelli are all supporting Andy Sa-
bin’s South Fork Natural History Mu-
seum’s (SOFO) 34th Annual Summer 
Gala on July 29. The night will honor 
Yvon Chouinard, Dan & Rae Emmett, 
Basil Seggos, and Annette Sabin, who 
inspired her son to establish the museum 

in 1988. Carole Crist, the 
former First Lady of  
Florida, AMEON skin 

care guru Alina Meh-
rle, and Sergio 
Nicolosi are on 

the list to attend the gala, which 
will benefit SOFO’s educational 
and environmental programs. 

The evening will feature a tasting 
menu from the top restaurants in 
the Hamptons, including The 
Golden Pear, 1760 Homestead 
Farm, Almond and The Beacon. 

Located in Bridgehampton, 
SOFO is the region’s premier 

natural history museum whose mission is to raise 
environmental awareness. sofo.org  

Parrish Midsummer Weekend
Ivy Getty and Laurence Milstein co-chaired the Parrish’s Midsum-
mer Dance for the bright young things that flocked to the beach 
and wanted to party for a good cause. DJs br0nz3_g0dd3ss  and 
Narcissister kept everyone dancing on the museum’s terrace. The 
gala’s dinner, which celebrated the museum’s 125th anniversary, 
was chaired by Deborah Bancroft and Aliya LeeKong. The next 
night was an idyllic dinner, honoring Katharina Otto-Bernstein,               

 Eddie Martinez, Sam Moyer, Hank Willis Thom-
as, and Fred & Robin Seegal. The evening’s Leg-
acy Honorees included Beth Rudin DeWoody, 
Fiona & Stanley Druckenmiller, Charlotte 

Moss, Anke Jackson, Alicia Longwell, Lil-
iane Peck, Lisa Perry, and Michele & Ste-
ven Pesner. Guests perused the museum’s 
new exhibition,s including work by Sam 
Moyer, Ugo Rondinone, Cindy Sherman, 
Leslee Stradford, and Michelle Stuart, and 
the institution’s permanent collection with 
pieces by Roy Lichtenstein, Willem de 
Kooning, Jackson Pollock, and Maxfield 
Parrish. The glamorous weekend was pre-
sented by Max Mara. parrishart.org

 
Mark Wahlberg at 
The Clubhouse

Mark Wahlberg flew into the Hamptons on his 
private jet for eight hours to play a few rounds 
of  miniature golf  at The Clubhouse in East 
Hampton and promote his new tequila, Flecha 
Azul, on the East End. After scoring two 
holes-in-one and pocketing 20 bucks on 
a bet, the movie star’s team won hands 
down. Then the action star jumped over 
the bar and started pouring the shots 
for fans and friends, including the 
club’s owner, Matt Rubenstein. One 
customer jokingly put a bill in the tip 
jar. Wahlberg explained to the crowd 
that the Flecha Azul partnership came about 
over a round of  golf  with his partners, pro 
golfer Abraham Ancer and Aron Marquez, 
whom he frequently plays with. The macho trio is going to tour 
golf  courses and clubs to get people acquainted with the new spirit. 
The star, famous for his intense 3 a.m. workouts, said, “If  you’re 
going to drink, Flecha Azul tequila is the healthiest alternative.” 
clubhousehamptons.com, flechazultequila.com

MARK WAHLBERG, IVY GETTY, ANDY SABIN, JULIA HAART, MUFFIE POTTER ASTON, 
GILLIAN HEARST, LAUREN BUSH LAUREN & BROOKE SHIELDS 

Carole Crist, 
Andy Sabin 

Sergio Nicolosi, Julia Haart

Alina Mehrle

Mark Wahlberg 

Ivy Getty 
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Cuddly Toys 
Zack Weiner, who ran and lost his 
Upper West Side council seat to Gale 
Brewer in 2021, has founded the 
Manhattan Movie Studio with 
Joe Gallagher. His fifth film, Cud-
dly Toys, offers an inside look at 
real-life stories about girlhood 
and is directed by Kansas Bowl-
ing, who has made music videos 
for artists, including Iggy Pop. 
She also played one of  the Man-
son girls in Quentin Tarantino’s 
Once Upon a Time in Hollywood. Cud-
dly Toys, which just sold out a run 
at Lincoln Center and features 
100 actresses, was shown at Bitcoin Miami. The film is offering 18 
original stills for the price of  half  a bitcoin, approximately $15K. 
manhattanmoviestudio.com

The Society of Memorial Sloan Kettering’s 
Annual Ball
Perennial charmer Muffie Potter Aston is now the president 

of  the Society of  Memorial Sloan Kettering Cancer Cen-
ter (MSK). She has brought new glamor, excitement, and 
success to both of  the organization’s signature events, 
the preview of  TEFAF at the Armory and the 16th An-
nual Spring Ball at The Pierre. The dinner dance, co-
chaired by Joanne de Guardiola, Ashley McDermott, 
Kate Davis, Fiona Druckenmiller, Betsy Pitts, Amanda 
Waldron, and Anjali Melwani, raised a record break-
ing $1.9 million. The benefit supported MSK’s Global 
Cancer Disparities Initiatives program, which was 
launched in 2011 to advance MSK’s mission to im-

prove outcomes for people with cancer in low- and middle-income 
countries, with a focus on sub-Saharan Africa. Ever glamorous Gil-
lian Hearst, who serves as chair of  the society’s associates commit-
tee, led the young socials onto the dance floor, where DJ Twill kept 
everyone on their toes. The junior committee was chaired by Ser-
ena McDermott, Mercedes de Guardiola, Audrey McDermott, and 
Genevieve Davis. The night’s lively cocktail hour, which was bathed 
in a flattering pink glow, featured a presentation of  important jewels 
by De Beers, which sponsored the event. Best dressed guests in-
cluded Ambassador Georgette Mosbacher, who said how happy she 
was with her cloned cavalier King Charles, Guinevere; Gillian & Syl-
vester Miniter; and top plastic surgeon Dr. Sherrill Aston. msk.org  
 
Whitney Gala & Studio Party
Lauren Bush Lauren & David Lauren, Beth Rudin DeWoody, Bella 
Newman, Wes Gordon, and Susan Hess were among the art lov-
ers at the Whitney Gala in May, co-chaired by its board president, 

Fern Kaye Tessler. The night honored the artist 
Jaune Quick-to-See Smith, philanthropist Nancy 
Poses, and museum trustee Thomas Tuft. The 

dinner was followed by the always lively 
Studio Party, hosted by Jay Brooker, Al-
ton Mason, Rowan Blanchard, Erica & 
Michael Karsch, Carlos Nazario, Jake 
Poses, David Aron, Max Poses, and 
Jennifer Tuft. Exhibitions on display in-
cluded Smith’s Memory Man, more than 
130 works that together offer a new 

framework to consider contemporary Na-
tive American art, and Josh Kline’s Project 
for a New American Country. This fun party 
attracted a crowd of  interesting artists, in-

cluding Rashid Johnson, D’Angelo 
Williams, Josh Kline, Lorraine O’Grady, Glenn Ligon, Kambui Olu-
jimi, Sanford Biggers, Diedrick Brackens, Andrea Carlson, Charles 
Gaines, Jeffrey Gibson, Marie Watt, Cameron Welch, and Ian Cheng.  
Youthful energy took over the night with patrons dancing to a per-
formance by CeeLo Green. The night, which was made possible 
by Maestro Dobel Tequila, the creators of  the world’s first Cris-
talino, raised over $5 million to support the museum’s mission of  
presenting groundbreaking exhibitions, while advancing the careers 
of  some of  the most innovative artists of  our time. whitney.org.  

 
Chaz Dean
Charlize Theron, Brooke Shields, and Nicollette 
Sheridan have all had their tresses tamed by Holly-

wood hairstylist Chaz Dean, who also starred for 
nine seasons on Bravo’s hit Flipping Out. Dean 
has just opened a salon in Greenwich Village 
in a building with a landmarked façade that he 
has restored to its original glory. Dean, who 
can count Gwyneth Paltrow and her mother, 
Blythe Danner, among the fans of  his 
original eco-friendly WEN hair prod-

ucts, is also a regular on QVC and 
just launched a new collection 

that will make your hair smell 
like a piña colada. The 
stylist to the stars gives a 
percentage of  his sales to 
the LA Mission, which 

helps the homeless, and 
he also supports the 
Oprah Winfrey Leader-
ship Academy, Habitat 

for Humanity, and the Van-
derpump Dog Foundation. 

chazdean.com

Gillian Hearst 

Muffie Potter Aston, Dr. Sherrell Aston Lauren Bush Lauren, David Lauren

Sofie MählkvistJean Shafiroff  

Chaz 
Dean
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Elizabeth Sutton, Kavita ChanneShani Grosz

Kyle Johnson Taja Abitbol, David Cone

Beth Stern

Mitch Kogen, Julia McGuire Dr. Shawn Sadri, Arezou Naderi Dr. Anna Avaliani Bill Wilson, Deanna Wilson

SOCIAL LIFE MAGAZINE
CELEBRATES
BETH STERN

Sponsored by
PERMANENT TOUCH COSMETICS
LUTRONIC
ENDLESS SUN

Hors d’oeuvres by 
CHEF MEZE

Location by IAN DIOS at COMPASS
                    BENCAR BUILDING
81 DAVIDS LANE, WATER MILL

All images thanks to 
Rob Rich | SocietyAllure.com

Violet Guida, Bill Roberts, Daniella CasconeMartin Pepa Elton Ilirjani

Jeff  Grasso, Sharon Grasso
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Michael Gluckman, Lila Beudert-GluckmanJanna Bullock, Frederick Anderson

Chelsea Baetz, Christian Baetz Robert Malta, Kristin Malta Laura Rathbone, Travis Rathbone

Marsin Mogielski

Brittney Epley, Allison Cianci, Marissa Fowler Gary Hoberman, Alexandra Hoberman Sara Shala, Consuelo Vanderbilt Costin Jeff  Hanhausen, Christine Hanhausen

SOCIAL LIFE MAGAZINE
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BETH STERN

Sponsored by
PERMANENT TOUCH COSMETICS
LUTRONIC
ENDLESS SUN

Hors d’oeuvres by 
CHEF MEZE

Location by IAN DIOS at COMPASS
                    BENCAR BUILDING
81 DAVIDS LANE, WATER MILL

All images thanks to 
Rob Rich | SocietyAllure.com

Katie McEntee, Lisa Blanco

Jenna Sypula, Beth Stern, Camryn Grasso, Sharon Grasso Cagri Kanver| Chef  Meze Augie Teodoro, Kristen Teodoro
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Lucia Hwong GordonChristine Montanti

Devorah Rose

Aimee Ved, Alison Mitchell

Therese Corriente, Michael Meyers Nitin Gambhir, Elena Ulansky David Storper, Tina Storper Brian Stern, Lyss Stern
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BETH STERN

Sponsored by
PERMANENT TOUCH COSMETICS
LUTRONIC
ENDLESS SUN

Hors d’oeuvres by 
CHEF MEZE

Location by IAN DIOS at COMPASS
                    BENCAR BUILDING
81 DAVIDS LANE, WATER MILL

All images thanks to 
Rob Rich | SocietyAllure.com

Nicole Chessin Eugenia Valliades

Dr. David Schusterman, 
Regina Mukhearova

Ruth Miller, 
Jacques Acoca

Stewart Andrews, 
Karen Andrews

Winsome Lennon, Stephen Suk Christopher Aurrichio, Alyssa Aurrichio Tom Bennett, Breda Bennett
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Set Sail for Summer Entertaining

YOUR party. YOUR vision. OUR event expertise.
Sperry Tents √ Sail Shades √ Lighting √ Flooring √ Lounge Furniture  
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SAMUEL WAXMAN CANCER 
RESEARCH FOUNDATION 

19TH ANNUAL 
HAMPTONS HAPPENING 

  1.	 Dr. Samuel Waxman 
	 Marian Waxman  
  2.	 Kenneth Fishel 
	 Maria Fishel
  3.	 Scott Levine 
	 Lori Levine 
  4.	 Harry Carson
	 Chris Wragge 
	 Christian Wragge
  5.	 Alexandra Fishel 
	 Bradley Fishel  
  6.	 Anna Zuckerman
	 Denise Albert  
  7.	 Bill Sullivan 
	 Brian Griffin 
	 Erica Feinberg 
	 Bess Freedman
	 Mark D. Friedman 
	 Jamie Koff     
  8.	 Iliana Scamardella 
	 Ralph Scamardella   
  9.	 Cagri Kanver
	 Yilmaz Guney   
10.	 Francois Payard 

         All images thanks to 
Jared Siskin/PMC
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HerStory & 
LoveShackFancy

HerStory celebrated the Fourth of  
July weekend by bringing women-led 
businesses from around the world to 
LoveShackFancy Sag Harbor. The 
event provided an experience for 
customers to shop and learn about 
the meaning behind HerStory’s prod-
ucts while exploring exclusive, cu-
rated summer styles. Tinsley Merrill 
Paul, co-founder and CEO of  Her-
Story, attended the event onsite, shar-
ing the mission and vision behind 
HerStory. HerStory products can be 
shopped directly from their website 
supportherstory.com.  

Experience laidback luxury in your
St. Barts intimate escape

A World of Privacy in St. Barts

Le Barthélemy Hotel & Spa
Baie de Grand Cul-de-Sac| 97133 Saint-Barthélemy | French West Indies

+590 590 77 48 48 | Toll Free USA-Canada (844) 553 2278 | contact@lebarth.com
lebarthelemyhotel.com | #MyLeBarth | #LeBarthCoutureHospitality

Joanna Buchanan and Tinsley Merrill Paul Alison Mitchell
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PLAY FOR P.I.N.K.
GOLF, CARDS & LUNCHEON 

AT HAMPTON HILLS 
GOLF & COUNTRY CLUB

  1.	 Roni Rosenstock
  2.	 Nancy Stone 
	 Sharon Truland
	 Podi Palin 
	 Mary Adamczyk  
	 Carol Francolini
  3.	 Debra Polk 
	 Gale Sitomer 
	 Jane Blum
  4.	 Eileen Kornfeld
	 Julie Bradley  
  5.	 Elyse Lacher 
	 Ronnie Rothstein
  6.	 Ruth Beil 
	 Rhonda Marinoff  
	 Judy Beil 
  7.	 Marion Garfield 
	 Carolyn Gang
  8.	 Stephanie Hamburger 
  9.	 Sharon Weinreb
	 Stefania Garson

         All images thanks to 
Rob Rich/SocietyAllure.com
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 15TH ANNUAL
EVELYN ALEXANDER 

WILDLIFE RESCUE CENTER'S 
GET WILD BENEFIT 

AT THE SAGAPONACK 
SCULPTURE GARDEN

  1.	 Maria Fishel
  2.	 Noelle Dunlop
  3.	 Leesa Rowland 
	 Larry Wohl  
  4.	 Jane Gill    
  5.	 Luciana Pampalone 
	 Bruce Weber
  6.	 Pamela Morgan 
  7.	 Alison Mitchell 
  8.	 Jean Shafiroff   
  9.	  Mary Snow 
	 Consuelo Vanderbilt Costin 
10.	 Sara Shala 
	 Elton Ilirjani 
11.	 Missy Hargraves
	 Elena Gibbs 
	

         All images thanks to 
David Warren 
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36TH ANNUAL
SOUTHAMPTON FRESH AIR 
HOME’S AMERICAN PICNIC 

  1.	 Lady Liberty 
	 Uncle Sam 
  2.	 Ken Heaton 
	 Cindy Heaton  
	 Linda Karpiak 
	 Monte Russo
  3.	 Lucas Carballal
	 Silke Carballal 
	 Erika Carballal 
	 Ralph Carballal 
  4.   Adli Abdel-Misih
	 Nora Abdel-Misih 
	 Ellie Abdel-Misih 
	 Rami Abdel-Misih   
	 Maureen Abdel-Misih   
  5.	 Rhonda Lovings-Miraldi
	 Tammy DeBoer
	 Liv DeBoer
  6.	 Eric Basroon 
	 Jillian Basroon  
  7.	 Kate Ferreria
	 Ryan Ferriera
	 Michael Ferreira 
  8.	 James Marzigliano
	 James Marzigliano  
	 Kate McEntee 
  9.	 Max Boquard Moretti 
	 Isabelle Bouquard Moretti 

Christain  Moretti
	 Kate Bouquard Moretti   

         All images thanks to 
Rob Rich/SocietyAllure.com
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ANNUAL HALSEY HOUSE GALA 
BENEFITING 

THE SOUTHAMPTON 
HISTORY MUSEUM 

AT HALSEY HOUSE & GARDEN 

  1.	 Amy Halsey 
	 Doug Halsey 
  2.	 Rudy Touzet 
	 Lydia Touzet
  3.	  Nancy Stone 
	 Greg D’Elia 
  4.	 Father Patrick Edwards
	 Nancy Kane
	 Jean Shafiroff
	 Peter Hallock
	 Doug Halsey
	 Liana Mizzi  
  5.	 Aron Marquez
	 Meg McCartney 
	 James McCartney  
  6.	 Haley Halsey
	 June Halsey
	 Henry Halsey
	 Mark Halsey 
	 Heidi Halsey  
  7.	 Bill Manger
	 Aly Grady 
	 Brian Grady  
  8.	 Jerry Turco 
	 Tracy Turco  
  9.	 Mark Epley 
	 Marianne Epley 
	 Eli Epley  
10.	 Lauren Brady 
	 Patrick Brady

         All images thanks to 
Jared Siskin/PMC
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NETWORK WITH 
INDUSTRY LEADERS

CanXpo is designed to educate po-
tential investors and industry profes-
sionals. Cannabis EXPO has high-
lighted how active and progressive 
the Northeast is becoming towards 
the marijuana industry and accepted 
in the wider community, along with 
the health and wellness benefits.

CONNECTING 
PEOPLE & OPPORTUNITY

Exhibitors, cocktails, catered food, 
panels, live music, after-party.

Discounted tickets: 10% off  with 
promo code SALTY canxpo.com

Join SALTY for an afternoon of  cannabis-themed music at 
The Hampton Cannabis EXPO. As the official entertainment 
for this event, SALTY will lead attendees on a psychedelic mu-
sical journey from 1 p.m. to 8 p.m. at Main Prospect, 15 W. 
Prospect Street, Southampton. VIP after-party starts at 8 p.m. 

THE HAMPTON CANNABIS ("THC") EXPO 2023
	 6TH ANNUAL SHOW — FRIDAY, AUGUST 18

Watch and hear SALTY’s new original cannabis-themed song 
“Pineapple Upside Down Cake” at  
https://SALTYmusic.live/watch

Xandra K, Malinda Carlton, Lee Kalt

By Marsin Mogielski



Over 20 Years Experience

Event Production and Design

Furniture Rentals • Lighting

Specializing In:

deccobypartyup.com  •  partyupproductions.com

  631.988.9579  •  partyup@partyupproductions.us
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S O C I E T Y

By Rolise Rachel

OUT & ABOUT
BRIDGEHAMPTON MUSEUM

Nathaniel Rogers House Bridgehampton 
Community Stars Cocktail Party

On Saturday, June 10, the board of  trustees of  the 
Bridgehampton Museum celebrated the opening of  
the Nathaniel Rogers House with a cocktail party to 
honor community stars. The house will now serve as 
the Bridgehampton Museum. Light bites and cock-
tails were served while a brightly dressed calypso band 
played. The house has undergone 20 years of  consci-
entious restoration and it represents one of  the most 
superb examples of  Greek Revival architecture on 
Long Island. The museum will be open to the pub-
lic every Friday and Saturday, with timed daily tours.

“Bridgehampton is a special hamlet full of  incredible 
people, institutions, and businesses. It was an honor for 
the Bridgehampton Museum to shine a light on three 
of  these organizations represented by six amazing in-
dividuals,” said former board president Janet Ollinger. 

The Bridgehampton Community Stars Cocktail Party 
celebrated those who educate us, with Michael Miller, a 
principal, representing Bridgehampton schools; those 
who rescue us, with Chief  Nick Hemby and Captain Tay-
lor Vecsey representing Bridgehampton Fire and EMS; 
and those who connect us, with Anthony Bernhardt, Mi-
chelle Stevens, and Tony Curtis Lambert representing the 
Bridgehampton Post Office. The Bridgehampton Histor-
ical Society and Museum was chartered in 1956 and has 
been sustained by its visionary members and supporters 
from Bridgehampton ever since. It also operates an agri-
cultural heritage site at Corwith Avenue. Special thanks 
to Janet Ollinger, the town historian, and Charlie Marder, 
who most generously donated well-thought-out plantings.Rolise Rachel

Michael Miller, Janet Ollinger

Bridgehampton School Marimba Band Anthony Bernhardt, Captain Taylor Vecsey, Michael Miller, Tony Curtis Lambert, Chief  Nick Hemby

Captain Taylor Vecsey, Chief  Nick Hemby

Michelle Stevens with her granddaughter 

Bridgehampton School Marimba BandHarry Hackett III with his daughter



Mill House Inn
EAST HAMPTON,  NY

THE ART OF HOSPITALITY

MILL HOUSE INN, 31 NORTH MAIN STREET, EAST HAMPTON
MILLHOUSEINN.COM  |  631.324.9766  |   INNKEEPER@MILLHOUSEINN.COM

Mill House Inn is a charming property, ideally located steps away from  the  village of East Hampton.

Nestled back along the tree lined North Main Street. Our beautiful landscape and views of 

the windmill make for a perfect quiet escape.  The Mill House Inn delivers optimum privacy. 

Smartly designed expansive rooms for business or pleasure.

INCREDIBLE BREAKFAST | PERSONAL CONCIERGE | DOGS & CHILDREN WELCOME
SECLUDED GARDEN & DECKS | EAST HAMPTON VILLAGE & TOWN BEACH PASSES
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H O T  S H O T S

CARLTON FINE ARTS: 
THE PRIDE SHOW

CINDY LOU WAKEFIELD,
RICK FRIEDMAN

The fourth Annual Hamptons Fine Art Fair 
in Southampton showcased post-war and 
contemporary art from over 400 galleries 
and 1,000 artists worth $150 million. The 
Opening Night preview attracted over 3,500 
art lovers to the custom-built 70,000-sq.-ft. 
pavilion. The fair’s executive director, Rick 
Friedman, said: “Our goal was to provide 
our fellow art-enthusiasts a curated, high-
caliber selection of  art.”  Galleries and art-
ists included were M.S. Rau and Guy Stan-
ley Philoche.  hamptonsfineartfair.com

HAMPTONS 
FINE ART FAIR

Andy Warhol’s  The Witch, a fine art print 
based on his photo of  Margaret Hamil-
ton from The Wizard of  Oz, was the stand-
out piece of  the Pride show at  Charles 
Saffati’s  Carlton Fine Arts  on Madison 
Avenue. The exhibition featured top art-
ists, including Keith Haring, Linjie Deng, 
Jean-Michel Basquiat, and Romero Britto. 
Just Love Me by Britto summed up Pride 
Month’s message. Ron Dyce, Peter Thomas 
Roth, and Daniel Stock were in the mix. 
carltonfa.com

Brooke Shields’s 16-year-old daughter,                                                                                      
Grier Henchy, was the grand marshal 
for Audrey Gruss’s Hope for Depres-
sion Research Foundation’s Teen Race 
of  Hope at Hudson River Park to pro-
mote mental health. Hayden Lucas served 
as the chief  student ambassador.  Grier 
said, “Today is about the message of  
hope and how we can make it safe to 
talk about mental health.”  HDRF will 
hold its Race of  Hope in Southamp-
ton in August.    hopefordepression.org

TEEN RACE OF HOPE
HOPE FOR DEPRESSION 

RESEARCH FOUNDATION

LOUISA BENTON, AUDREY GRUSS

HAYDEN LUCAS

RON DYCE

PETER THOMAS ROTH

GUY STANLEY PHILOCHE AFSANEH AKHTARI, DAN STOCK

BILL RAUGRIER HENCHY
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FEATURED IN

D AV I D  S H U S T E R M A N ,  M D
B O A R D - C E R T I F I E D  U R O L O G I S T

P R O S TAT E  E N L A R G E M E N T  E X P E R T

M I D T O W N ,  N E W  Y O R K  C I T Y
F O R E S T  H I L L S ,  Q U E E N S
1P R O S TAT E . C O M

2 1 2 - 660 - 0400

MORE THAN 50% OF MEN OVER THE AGE OF 50 SUFFER FROM PROSTATE ENLARGEMENT.

Medicine alone is usually not adequate. Get checked by the Top Prostate Doctors.

We provide the most advanced non-invasive prostate evaluation and treatment.

B e f o re  Tre a t m e n t Af t e r  Tre a t m e n t



PARIS IS ALWAYS 
A GOOD IDEA
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T R AV E L

By R. Couri Hay

SAINT JAMES HOTEL, PARIS
I checked into my favorite Paris hotel, the Saint James, in the 

heart of  the quiet, leafy 16th arrondissement, mere steps from 
the elegant avenue Foch. As your car enters, you are greeted by 
a formal fountain that adds its natural splash to the soundtrack 
of  Parisian life. The circular drive is dotted with boxwood to-
piaries in black urns. The great room soars three stories, and 
the double-width staircase is suitable for an entrance by an 
emperor. Alice could host a Mad Hatter tea party here without 
changing a chair. 

Constructed in 1892 in the imperial Napoleonic style, this 
is Paris’s only château hotel and boasts its own enchanting 

R. Couri Hay is the travel editor and society columnist for this magazine. 
Couri began his career at Andy Warhol’s Interview and he wrote for Town & Country

and People. Couri also appears on CNN, PBS, FOX and VH1 commenting on Hollywood. 
He lives in NYC and Southampton and is the CEO of  his own PR firm.

Saint James Paris        Saint James - Lobby

gardens. The gardens were formerly the grounds of  Paris’s 
first hot air balloon field. Now this space contains a chic out-
door folly that serves as a bar. There is also a pavilion sur-
rounded by lush plantings and covered with fragrant climb-
ing vines where drinks and lunch are served as birds chirp 
around you. The most charming garden parties are held here. 
saint-james-paris.com

 
RELAIS & CHÂTEAUX COLLECTION

INTERIOR DESIGNER LAURA GONZALEZ
Built at the behest of  the widow of  the former French Pres-

ident Adolphe Thiers, the château was originally used to host Ph
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a small number, only 15 at a time, of  France’s most 
promising students on scholarships. The leather-
bound books and comfy, deep armchairs are not 
just décor in the Library Bar, where nowadays, 
lunch, tea,  and cocktails are served. The room 
once served as a working library, dating from the 
property’s student housing era. In the 1980s, the 
building was turned into a private club, and in 1991 
became the hotel we know and love today. Now 
the Saint James is part of  Relais & Châteaux, a col-
lection of  nearly 600 properties around the globe. 

There is a new look to the St. James, although 
none of  the 19th-century charms has been sacri-
ficed; rather, they have been intensified by the in-
terior designer Laura Gonzalez. The Saint James 
recently debuted a complete renovation encompassing all 56 
guest rooms and suites. Gonzalez has ensured each of  the 
guest rooms has a unique flair. She has masterfully mixed 
Versailles parquet flooring, geometric patterning, Japanese-
style panoramic wallpaper, Art Deco accents, frescoes by local 
craftsmen, and custom rugs. Bien sûr. The entire château feels 
like a posh French country estate with urban Parisian style. 
Some new additions are glamourous duplexes and ground-
floor suites with classic Parisian terraces. 

 
THE GUERLAIN SPA

The spa, fitness, and well-being area has also been trans-
formed. The sublime Guerlain spans over 4,000 square feet 
and two floors and offers three treatment booths, a fitness 
room, a hammam, a sauna, and Jacuzzi. However, the pièce de 
résistance  is the oversized, sun-drenched swimming pool. The 
Saint James’s signature treatment, the Dédicace Guerlain, is 90 
minutes of  blissful body and facial treatments and should not 
be missed. 

BELLEFEUILLE
MICHELIN-STARRED CHEF: JULIEN DUMAS
The Michelin-starred chef  Julien Dumas launched a brand-

new restaurant, Bellefeuille, at the hotel. Dumas whips up in-
ventive, nature-inspired fare using seasonal and local ingredi-
ents. Indeed, fruits and vegetables come from Saint James’s 
organic gardens, located just outside the city. Whatever Dumas 
doesn’t make in-house is sourced from providers with simi-
larly eco-responsible methods. The restaurant’s bread and pas-
tries are from renowned baker Jeanne Lecourt. 

 
AVENUE MONTAIGNE

When in Paris, shopping is  de rigueur,  naturellement,  so we 
headed to avenue Montaigne and directly to Dior’s flagship 
store, the very location where the iconic fashion house was 
founded. Although you enter through the same discreet door 
that was once a small and  très chic  boutique, the emporium 
is now an entire block of  dreams: men’s clothes, women’s 
clothes, baby clothes, jewelry, and homeware. A Dior mall with 
serious joie de vivre. Ph
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Saint James - Restaurant Bellefeuille
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LOUIS VUITTON, BALENCIAGA &
THE HEMMINGWAY BAR

I crossed the street to have tea at the Hôtel Plaza Athénée, 
another of  my favorite Paris hotels. Once fortified with tea and 
pastries, we headed to Louis Vuitton, which is as much an art 
installation as a store. Trés chic. I also hit the Balenciaga store 
and bought an oversized denim jacket embellished with black 
beads before heading to the brand’s haute couture shop, where 
I picked out a black blazer with the sleeves rolling well past 
my fingers from the 2023 runway show.  balenciaga.com

After shopping, we headed to the Hemmingway Bar at 
the Ritz for fancy cocktails. The bar was initially made fa-
mous for being a favorite haunt of  Ernest Hemmingway, 
who drank there regularly with F. Scott Fitzgerald in the 
1940s when it was called The Petite Bar. The intimate lounge 
recently made elegant upgrades but was careful to retain its 
old-school charms. The walls are covered with unique items, 
including a taxidermized beast, preserved shark jaw, boxing 
gloves, airplane seatbelts, newspaper clippings, and interest-
ing business cards. The savvy bartender and staff  are happy 
to refill your bowl of  olives, chips, and warm almonds. They 
also serve yummy hamburgers and mini hotdogs topped with 

caramelized onions, top-tier mustard, and ketchup. The iconic 
site has been the home of  the legendary bartender Colin Field, 
who has been making and inventing impeccable cocktails here 
for nearly 30 years. Sadly, Colin, a long-time personal favorite 
of  mine, served his last drink in May. The famed bartender has 
served the who’s who of  the world, including Kate Moss, who 
inspired a drink of  Field’s own invention called the Kate 76. 
The supermodel nectar is a mix of  vodka, grapefruit juice, and 
Champagne. Every James Bond from Sean Connery to Daniel 
Craig has had drinks concocted by Colin. He even created the 
Clean Dirty Martini. Although the methods behind the mixol-
ogy remain under wraps, the drink features an oversized ice 
cube that slowly releases olive juice into the awaiting gin. The 
good news is that Colin’s long-time number two, Anne-Sophie 
Prestail, has been elevated to head bartender, and I can prom-
ise you’ll be in good hands. As for Colin, you can find him 
two nights a week at Maison Proust, beginning in the fall of  
2023, making his famous elixirs. With only 34 seats and no 
background music, The Hemmingway Bar will make you feel 
like you’re in an exclusive members-only club. Don’t miss it the 
next time you’re in Paris. Who else would tell you these things?  
ritzparis.com

The Ritz Paris - Bar Hemingway
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LE CINQ: THREE MICHELIN STARS
After cocktails at the Ritz, we decided to have a gourmet 

dinner. Some of  the very best cuisine and ambiance in Paris 
can be found at the restaurant Le Cinq in the Hotel George V. 
Le Cinq, with its impeccably designed and decorated interiors 
awash with memorable lush and unique florals which are a de-
light to all five senses. Why not walk through the hotel lobby 
just to see the inspired arrangements; they fly in 15,000 exotic 
blooms each month from around the world. The restaurant 
is headed by the chef  Christian Le Squer, and his spectacu-
lar dishes attract epicures from seven continents. Le Cinq is a 
regular spot of  mine for a gourmet lunch, especially if  I’m in 
the mood for an impromptu treat. Spontaneous dinner reser-
vations here are rare, so if  you haven’t booked ahead and your 
concierge can’t work his magic, have them reserve you a ban-
quette in the early afternoon. The crispy sweetbreads and sea 
bass adorned with caviar and buttermilk are unparalleled. If  
you’re there in November during white truffle season, consid-
er yourself  lucky, as the dishes which incorporate them are to 
die for. Your palate will land in Valhalla from the first inspired 
amuse-bouche to the moment the waiters lift the silver domes 
to release the sublime aroma of  white truffles wafting from a 

gold-leaf-lined bowl filled with a savory broth. Eric Beaumard, 
Le Cinq’s director and sommelier, pairs each course with 
vintage wines from their cellars, brimming with over 50,000 
bottles. The Champagne list is extraordinary. I drink it with 
everything, n’est ce pas! restaurant-lecinq.com

 
WHAT TO SEE IN PARIS THIS SUMMER

Paris’s arts and cultural landscape are unparalleled; you will 
never be bored in the French capital at any time of  year. When 
the sun sets quite late in the evenings, simply walking around 
in this enchantingly beautiful city is especially delightful in 
summer. People-watching along the Seine or Canal St. Martin 
never gets old. Exhibitions abound at the city’s countless muse-
ums — and many are adjacent to parks, so should a rainstorm 
arise, you can take cover in world-class institutions. Here are a 
few highlights of  Paris’s many exhibitions for summer 2023.

 
FOUNDATION LOUIS VUITTON

Basquiat x Warhol, Four Hands 
This innovative exhibition focuses on canvasses signed by 

Jean-Michel Basquiat and Andy Warhol when they worked 
together in New York in 1984–1985. The two produced 160 

SocialLifeMagazine.com
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paintings, hence the title . . . Four Hands. Curated by Dieter 
Buchhart and Anna Karina Hofbauer, in partnership with Ol-
ivier Michelon, curator at the foundation, the exhibition brings 
together more than 80 paintings by the two icons, along with 
some individual works as well as pieces by their contempo-
raries, such as Keith Haring, Jenny Holzer, and others. The 
show evokes images of  the New York art scene in the 1980s 
and runs through August 28. fondationlouisvuitton.fr

THE LOUVRE:
Naples in Paris

This exhibition, a partnership with 
the Museo di Capodimonte in Naples, 
displays 60 major Italian masterpieces 
among the Louvre’s Italian collections. 
While the Louvre’s director waxed po-
etic about the dialog between the col-
lections and the rich historical ties 
between France and Italy when an-
nouncing the show, the names speak for 
themselves. We’re talking about Titian, 
Caravaggio, Michelangelo, Raphael, 
and Masaccio, among other masters. 
The works are dispersed among three 
spaces at the Louvre: the Salon Carré, 
the Salle de la Chapelle, and the Salle de 
l’Horloge. Various performances, con-
certs, screenings, and multi-disciplinary 
events will accompany the exhibi-
tion, which is up until January 8, 2024. 
louvre.fr

 
CENTRE POMPIDOU:

Moï Ver
The Pompidou is presenting the first-

ever comprehensive  retrospective of  
the work of  the Lithuanian-born paint-
er, photographer, and graphic artist 

Moï Ver, and it is a blockbuster. More than 300 photographs, 
paintings, drawings, and prints, many of  them on display for 
the first time, cover the wide body of  work of  this prolific 
artist who studied at the Bauhaus under László Moholy-Nagy, 
Josef  Albers, Paul Klee, and Kandinsky, and later trained with 
Fernand Léger at the Académie Moderne and the School of  
Photography and Film in Paris.

Born Moses Vorobeichic, he later settled in Israel under the 
name Moshe Raviv and is best 
known as Moï Ver. Included 
in this retrospective are Ver’s 
documentary photographs of  
Jewish communities through-
out Eastern Europe from the 
1920s to the start of  World 
War II, as well as later works, 
mostly drawn from private col-
lections across Europe as well 
as from the Moï Ver Archive in 
Tel Aviv. The expansive collec-
tion is on view until August 28.  
centrepompidou.fr Ph
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PINAULT COLLECTION, BEFORE THE STORM (AVANT l’ORAGE), 
LA BOURSE DE COMMERCE

This group exhibition offers a double whammy: stellar works from the vast François 
Pinault collection in a show addressing environmental and climate catastrophes, plus a 
chance to explore the 1767 Bourse de Commerce, which was magnificently restored and 
revamped in 2021 by star architect Tadeo Ando as an art showcase. This is one of  Paris’s 
newest museums. Among the many modern artists whose works are included in this ex-
hibition are Cy Twombly, Danh Vo, Judy Chicago, Jonathas de Andrade, Tacita Dean, 
Felix Gonzalez-Torres, Pierre Huyghe, Benoît Piéron, Anicka Yi, and Diana Thater. 
Something old, something new, you might say. The show is on view until September 11. 
pinaultcollection.com

 
LA VILLETTE

Ramses the Great & the Gold of  the Pharaohs
Paris marks the third stop for this traveling exhibition and the first in Europe that         

explores the life of  Ramses the Great and shines a light on goldsmithing in ancient Egypt. 
Among the 180 items on display in this large installation, surely the showstopper is the 
pharaoh’s sarcophagus. Extraordinary, as this is the first time in 45 years that the coffin of  
Ramses II has been outside Egypt! Tip: book tickets early – in 2019, a King Tut exhibition at 
this venue drew over 1.4 million visitors. This show closes on September 6. lavillette.com

Now you know why Paris is a good idea this year. 

Bourse de Commerce 

Coffin of  Ramses II  at La Villette
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By Gregory DelliCarpini Jr.
Photography by Lorenzo Vinti

J E T S E T T E R  S T Y L E
THE PORTRAIT MILANO

MILAN, ITALY

The Portrait Milano is unique and one of  the world’s most 
luxurious hotels. True classic Italian design, meticulous atten-
tion to detail, sumptuous materials, and a glittering interplay 
of  what’s old and new makes this property a true diamond. 

Housed in one of  the oldest seminaries in Europe, Portrait 
Milano provides an oasis of  intimacy, tranquility, and timeless 
elegance just steps from the most prestigious shopping ad-
dresses in town.

Portrait Milano is a stand-out property among the best ho-
tels in Milan and the world, offering quintessentially Italian 
hospitality, a personal touch for each guest and meticulous at-
tention to detail. Inspired by classic Italian design, the architect 
Michele Bönan created 73 romantic suites, family suites, and 
spacious guest rooms for Portrait Milano. Together, they bring 
to life a new concept of  luxury hospitality that pairs the rich 
tradition of  Milan’s grand mansions with a decidedly contem-
porary aesthetic.
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Dining in the restaurant 10_11 is an experience in 
Italian glamour and deliciousness. 10_11 includes a 
bar, a restaurant, a splendid garden, and a colonnade 
facing the square. It’s open all day and serves a cuisine 
inspired by the traditional meals of  Northern Italy, 
with authentic and emotional flavors, and a mixology 
that goes back to the origins of  the Milanese ritual of  
the aperitif. Its white pasta is pure magic and an abso-
lute must-have. 

The property also offers Beefbar Milano, a restau-
rant that enhances the world’s best meats in its popular 
recipes and offers a cosmopolitan selection of  street 
food, tiraditos, ceviche, and tartare. Its atmosphere 
recalls the style of  a creative city with hints to opera, 
fashion, and design.

Portrait Milano is a member of  The Leading Ho-
tels of  the World. To book a stay now, head to 
lungarnocollection.com/portrait-milano-hotel.
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Social Life had the pleasure of  sitting down with Frank and 
Dawn Bodenchak, a top-selling power couple who truly un-
derstand the Hamptons real estate market. The Bodenchaks 
sell between 20 to 30 properties a year, ranking them No.1 
among Sotheby’s International Realty’s Hamptons agents in 
properties sold and No.2 in dollar volume. The duo is nation-
ally ranked in the top 15 within Sotheby’s owned-and-operated 
offices, which are part of  a 26,000-agent network. 

By Amy Poliakoff

SITTING DOWN WITH A BROKERAGE TEAM 
LIKE NO OTHER . . .

What sets the Bodenchaks apart from other 
agents?
Dawn Bodenchak: We have a unique background 
because we have a 25-year history as developers our-
selves. We understand the investment process from 
start to finish. We represent developers — sourcing 
land, advising on plot plans and architecture, and rec-
ommending finishes. We help buyers feel comfortable 
buying new homes, even unfinished homes, because 
we walk them through the process. We help buyers 
procure the house they want, and sellers get a price 
that reflects the value they put into the home. 

You both have backgrounds in finance. How does 
that background help you?
Frank Bodenchak: Many clients choose us because of  
our strong financial backgrounds. All members of  our 
team have Wall Street backgrounds, MBAs, and exten-
sive experience evaluating real estate as an investment. 

Looking at real estate from an investment standpoint 
— making clients money — has garnered the trust of  
a large Wall Street and NYC clientele.

Frank, tell me about your background on Wall 
Street and Morgan Stanley. Why real estate?
FB: I’ve loved real estate since I was a child, building 
castles in front of  my family’s oceanfront on Long 
Beach Island. In another life, I would have been an 
architect. But real estate is capital intensive. Fortu-
nately, I was also drawn to Wall Street. After graduat-
ing Williams College, I immediately pursued an MBA, 
CFA, and CPA. These formed my springboard into 
finance, where I specialized in media and entertain-
ment stocks at a time when M&A and the internet re-
shaped these industries. 

I was recruited by Morgan Stanley, where I became No.1 in my 
field, consulting chairmen, CEOs, and the 1,000 largest invest-
ment institutions. I became the youngest managing director 
ever in the equity division. Over time, I amassed capital to start 
a hedge fund and real estate operation in NYC, and then the 
Hamptons.
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Why have you focused on sales in the Hamptons? 
DB: Anyone who lives here full time knows how beautiful the 
Hamptons is — whether to live, raise a family, or build a real 
estate practice. It’s a rare market combining beach, suburban, 
and cosmopolitan influences.

Tell me why you chose Sotheby’s? 
FB: The information flow from our morning meetings and 
three dominant Hamptons offices makes Sotheby’s like no 
other agency. Whereas some agencies have two or three strong 
agents, Sotheby’s in Southampton, Bridgehampton, and East 
Hampton offices consist of  150 elite professionals, all excep-
tional. Many are $100 million producers and have a deep client 
base from being in the business many years. 

Additionally, Sotheby’s has the biggest network of  any agency 
— 1,000 offices around the world. We are always surprised by 
how many leads we receive from being part of  a national brand 
versus other brokerages that don’t have reach in metropolitan 
centers like NYC, London, Palm Beach, Miami, LA, or Aspen. 

What is your niche?
DB: We cover all bases. We are currently marketing three 
homes in the $15-$25M range, each exceptional in its own right.

We also are the largest sellers of  new construction north of  
the highway, where buyers can find larger homes, with more 
land and amenities in the $5-$10M range. Lastly, we do a great 
deal of  sales in the $1-$5M range. That’s what most buyers can 
afford. We give them the same service we give to our higher 
priced listings, and it’s appreciated.  

And how did you get to be a top-selling team?
FB: We use our knowledge base to go the extra mile. Some 
NYC agents have told us they choose us as their Hamptons 
counterparts because we have the drive and hustle that make 
things happen. We believe the secret to our success is that we 
work smarter and harder. 

We also have a reputation for honesty. Our clients are more 
successful because they trust and rely on our advice and make 
truly informed decisions. Lastly, we have a track record for 
making money for clients. 

What do you look for when taking on new clients to sell 
their homes?
FB: We look for sellers who are realistically looking to sell, and 
help them maximize value by suggesting small improvements, 
pricing correctly, and marketing intensively.

199 Georgian Court, Water Mill South, $17.5M, to be completed May 2024
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We have a reputation for getting near full-ask (sometimes 
over-ask) by marketing to the full range of  buyers, rather than 
missing 50% of  buyers by overpricing. 

What advice do you give clients on how to find the perfect 
Hamptons home?
DB: We advise clients to listen to their personal needs but be 
open to seeing all options. Use an agent who is knowledge-
able about the area, price appreciation, construction, and what 
value can be added to a property. Not just someone who wants 
to get a deal done. During Covid, too many houses were sold 
by non-local agents. New buyers are now stuck owing houses 
on busy roads, a flight path, or a distance from where they 
might prefer to be.

What exciting listings are you working on, and what 
makes them special?
FB: One of  our most exciting new constructions is 342 Town 
Line Road in Sagaponack Village. The property sits between 
Daniels and Hedges Lanes, among magnificent open fields. It’s 
an 11,000-square-foot house on an estate property, only a half  
mile walk to the ocean. It uniquely sits on a quiet flag lot, 450 

feet from any road, for rock-star privacy. It’s priced at $21.75M 
— well below where other homes farther from the ocean have 
traded. The 10-bedroom home features a 65-foot pool and a 
tennis court.

Any waterfront options?
DB: South-of-the-highway waterfronts are hard to find — es-
pecially with open lawn and docks with boating access to the 
beach. And nearly impossible under $20M. Our new listing at 
199 Georgian Court, Water Mill South, offers all these things 
at only $17.5M, to be completed May 2024. It’s in a cul-de-
sac neighborhood, devoid of  cut-through traffic. Few south-
of-the-highway neighborhoods offer that. The location is five 
minutes to Bridgehampton Village in one direction and South-
ampton Village in the other.

Anything in the $5-10M price point?
FB: We just completed a modern Sag Harbor estate at           
1636 Noyac Path. Priced at $8.85M, the home was designed 
to rival the quality and style of  south-of-the highway $15-20M 
houses. It’s the most spectacular 5-acre new construction, and 
with a tennis court, at the $5-10M price point. 

342 Town Line Road in Sagaponack Village, $21.75M
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It sits on a quiet street among other 5- to 30-acre estates, near The 
Bridge Golf  Club and Noyac Golf  Club. It’s conveniently equidistant 
to Water Mill, Bridgehampton, and Sag Harbor villages, with access 
to Sag Harbor’s acclaimed school system. Designed by Bodenchak 
Design & Build, the estate has 20 rooms, including 8-9 bedrooms 
(with 1st and 2nd floor primaries). The open layout spans 10,500 
square feet, and includes an elevator, 45-foot pool, spa, firepit, pool 
house, and north-south tennis. It’s an ideal haven for the whole family.

Sotheby’s International Real Estate
sothebysrealty.com  |  bodenchakteam.com
2446 Main Street, Bridgehampton

Frank Bodenchak
Licensed Real Estate Salesperson, Senior Global Real Estate Advisor
frank.bodenchak@sotheybys.realty
917.968.9020

Dawn Bodenchak
Licensed Real Estate Salesperson, Senior Global Real Estate Advisor
dawn.bodenchack@sotheby.realty
646.382.4055 

1636 Noyac Path, Sag Harbor, $8.85M
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By Dee Fischer

SHINNECOCK POOLS FOR ELEGANT LIVING

Shinnecock Pools is highly regarded by the perceptive and 
appreciative residents of  this esteemed community. This com-
pany has established itself  as the ultimate destination for pool 
service and maintenance. Under the leadership of  Stuart An-
drews, its mission is to redefine the landscape of  the East End 
while honoring its rich historical and cultural heritage.

Shinnecock Pools strives to 
provide an unparalleled experi-
ence, allowing you to fully im-
merse yourself  in the refreshing 
comfort that gently embraces 
your senses. Discover the pure 
and serene waters that await you 
in your own personal oasis.

Nelson Martinez, its esteemed 
partner with over two decades 
of  expertise, personally ensures the flawless upkeep of  every 
pool. This company understands the significance of  techni-
cal proficiency, consistency, and personalized communication. 

That is why it prioritizes assigning the same skilled profes-
sional to maintain each client’s pool year after year, providing 
a familiar face and dedicated support. The team’s commitment 
to exceptional service means that when you call the office at 
Shinnecock Pools, a friendly voice will always answer, bypass-
ing voicemail. The team values the importance of  prompt 

resolutions and guarantees swift 
responses, addressing any con-
cerns the same day. Shinnecock 
Pools’ local roots are reflected in 
its company name, signifying its 
connection to the community it 
serves. It takes pride in being a 
local company, deeply attached 
to the Hamptons, and dedicated 
to serving their neighbors with 

care. At Shinnecock Pools, the team believes in treating every 
individual with respect and care. Their focus is on cultivating 
relationships built on technical expertise and shared values.

“In the Hamptons golden light, 

a summertime of  bliss,

Where serene waters bring tranquil peace.

With our team of  care and unwavering grace,

Create an oasis, where worries cease.”
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Shinnecock Pools protects pools through every season. 
Whether it is the radiant warmth of  summer or the peaceful 
stillness of  winter, the team ensures that your pool or spa is 
meticulously maintained and ready for your enjoyment when 
you return home. They understand that your pool is not sim-
ply a refreshing oasis; it is a treasured space that holds precious 
memories. It is where you gather with loved ones, savoring 
moments of  joy and raising glasses to celebrate life’s blessings.

In the picturesque Hamptons, where the sky meets the sea, 
Shinnecock Pools provides a private space of  tranquility. With 
meticulous craftsmanship, they seamlessly blend their pools 
with beautiful architecture, landscaping, and the natural set-
tings of  their clients’ homes, creating a symbol of  well-being. 
Elegant pools by Shinnecock Pools embody the essence of  
gracious living, where cherished moments are celebrated with 
simplicity and joy. 

Immerse yourself  in the simple pleasures of  life as you enjoy the 
crystal-clear waters of  your pool. Savor quiet moments of  reflec-
tion, surrounded by the beauty of  nature and the laughter of  loved 
ones. Your pool is a sanctuary, a place where you can find solace 
and rejuvenation amid the busyness of  everyday life.

Choose Shinnecock Pools for an experience that goes beyond 
expectations, focusing on the serenity that a well-maintained pool 
brings. Shinnecock Pools wants to be your trusted partner in creat-
ing a haven of  relaxation and cherished memories. Discover the 
beauty of  modest elegance and the grace that comes from embrac-
ing the simple pleasures of  life at Shinnecock Pools.

Shinnecock Pools
shinnecockpools.com
7 Powell Avenue, Southampton
631.283.5001
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By Rachel Heller

GEORGE CONDO

Writer, actress, host, and art consultant Rachel Heller is also the 
Sponsorship and Brand Relations Manager at Talent Resources

@rachelhellerxo | @talentresources | talentresources.com

If  you know the paintings, drawings, prints, and sculpture 
of  George Condo, you know his artificial realism reflects the 
inner mind of  one of  the best living artists of  our time. Con-
do has been at his art career for three decades. His exquisite 
and equally gifted choices in color explore realism unlike any 
artist I know to date.

I first learned about  George Condo when I went to Art 
Frieze in London. He describes life and his art like a poet cre-
ates a sonnet. I have been lucky enough to follow Condo for 
many years now and see his art around the globe. He is inter-
nationally loved and admired. 

As an art consultant, I know most artists have to tell a story 
about their works or embed a story within their pieces in or-
der to provoke emotion in a spectator as well as the ensuing 
desire to buy and hang their pieces on their walls, sometimes 
a challenge when works are monumental. One day Condo 
told me,“If  I lose my mind. I would not want to get it back.” 

His art plays with describing different states of  the physical 
mind and brings them to life — to gruesome or comical effect. 
He has no fear about his audience, and his brazenness is what 
I admire — both on canvas and in real life. Condo tells a story 
unlike anyone. His 2017 show The Way I Think, at the Phillips 
Collection in Washington, DC, gave a glimpse into what I’m 
talking about. His art tells a story that is both physically de-
scribable and yet indescribable in its beauty. 

His 2023 show People Are Strange at Hauser & Wirth in 
West Los Angeles was another recent show where his works 
explore the mix of  cubism and expressionism to depict hu-
man strangeness and the ravages of  time. The show, named in 
homage to the Doors’ classic song, proves Condo’s willingness 
to express his ideas on canvas. When I look at his works, I 
never get bored.
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By MAGO

STELLA FLAME
 CELEBRATES 10 YEARS AS AN INDEPENDENT JEWELRY DESIGNER & GALLERIST 

IN THE HAMPTONS

ABOUT THE ARTWORK:

snow white & “the seven snakes” (2023)
Canvas, spray, acrylic, markers

1520x1520 mm.

This artwork combines 2 themes in a good way,  Eve in The Garden of Eden & 

Snow White, where in both stories the apple and snake have a bad connotation. 

The storytelling in the artwork is positive reversed. The Apple normally considered 

as ”the forbidden” turns out to be the good. Snow White is surrounded by colorful 

curious snakes and a big black one protecting her.

The 3 lines tattoo signifies a completeness, balance, or symmetry. It can be a way 
to promote a sense of balance in your life.

The Seahorse tattoo symbolize good luck, magic, masculinity, strength, 

persistence, and peace.

The anchor is the symbol of stability, loyalty, dedication, safety, hope, caution, 

and, as well as in ancient times, salvation.

The feather tattoo stand for free-spiritedness, bravery, and strength. It’s for those 

who always believe in themselves no matter what and never give up. The spiritual 

meaning of a feather comes from its roots in Native American culture.

Stella Flame

Nik Baeyens, Snow White and The Seven Snakes, 2023, 
hand painted and drawn on canvas, 60 x 60 in.

For Stella Flame, her eponymous fine jewelry collec-
tion and Hamptons gallery are the most recent mani-
festations of  a life devoted to beautiful design. Over the 
last ten years, Stella has established herself  as an indepen-
dent designer and gallerist in Sag Harbor offering 
sophisticated fine jewelry designs and witty, 
thought-provoking contemporary art.

Today, she expands her focus and offerings 
in her sleek, new Bridgehampton location 
featuring three art- and jewel-filled show-
rooms. Exhibiting visionary, international 
Pop artists and an array of  fine jewelry cre-
ated by globally renowned designers 
— including new work from her own 
coveted collection, Stella has created 
a must-visit mecca for art and design 
enthusiasts.

Stella Flame Gallery
2385 Montauk Highway, Bridgehampton
Gallery Hours 10:30 AM – 5 PM
631.899.4424  |  info@stellaflamegallery.com
stellaflamegallery.com  
Instagram: @stellaflamegallery
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have the opportunity to see acts like Stephen Mar-
ley (son of  reggae legend Bob), Chelsea Handler, 
Amy Schumer, and MGMT right in their back-
yard. Some of  these artists, like Bon Jovi or Sub-
lime, would normally require you to travel into the 
city to see them perform. Often, artists are out 
East anyway for the summer, so it has really filled 
a cultural void in that way. I think that’s exciting.” 
clubhousehamptons.com

MONTAUK POINT LIGHTHOUSE & 
OPERA HOUSE IN BROOKLYN

Murmrr has also brought shows to other New 
York venues such as the Montauk Point Lighthouse, 
Industry City, and the Opera House in Brooklyn. 
Their smaller productions tap into a client who of-
ten avoids larger settings. Rubenstein says, “We are 
creating our own lane here, where we are able to 
have a concert one night, and then the next day do 
a disco show and host Latin Night, and then host a 
superstar comedian. We offer all these diverse acts, 
music, comedy, etc., and we are learning the market 
for them, using part gut instinct and part analytics, 
having a great time while respecting the sophistica-
tion of  the Hamptons crowds. It has been a year 
and a half  now of  us carving out this new market 

in the Hamptons of  doing real ticketed concerts or shows.”  
The variety of  acts across several of  the venues this summer 

will include Mark Norman, who Rubenstein says is “a well-
known New York City comedian coming to the Hamptons, 
where he will do well because he is so talented, and he has a 
large social media following that will come out to see him.” 
Trevor Hall and the Great In-Between, Stephen Marley, and 
Chelsea Handler will also appear at the Clubhouse, while Ru-
fus Wainwright and a slate of  special guests will perform at 
the Montauk Lighthouse. Closer to the city, Flor de Toloache 
is performing in Industry City, and comedian Joe Pera has al-
ready sold his two shows out at the Opera House. “We like the 
mix of  talent we offer. We have presented Amy Schumer and 
then a Dark Star Orchestra show, which seemingly feel like 
they are on opposite ends of  the spectrum in some ways, but 
there’s continuity there because the main thrust of  what we do 
is bring people together,” says Kelly. 

CHELSEA HANDLER, AMY SCHUMER, 
BON JOVI & STEPHEN MARLEY 

While the Hamptons are a summer paradise bursting with 
parties of  every kind, even the most hardcore Hamptonite 
has to admit that year-round entertainment options have al-
ways been somewhat limited. To change that perception and 
reality, Matt Rubenstein and Brian Kelly, through their event 
production company Murmrr, are bringing top-name acts to 
the event space at the Clubhouse, an entertainment complex 
in East Hampton. Rubenstein and Kelly tout the appeal for 
locals able to see their favorite performers up close in an inti-
mate experience just a short distance from home. 

The reaction from the local community has been incred-
ibly enthusiastic, as seating at the Clubhouse venue is limited 
to a capacity of  600 guests, giving everyone a great view, a 
togetherness for something truly special, unlike larger arenas 
in the city. Kelly says, “I think people are excited that they 

P R O F I L E S

By Brian Aker

THE CLUBHOUSE 
KEEPING ENTERTAINMENT INTIMATE IN THE HAMPTONS

Chelsea Handler, Photo by Mike Rosenthal

Continued on page 144
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MURMRR
During the early days of  the Clubhouse entertainment space, 

Rubenstein never planned for it to grow into national headlin-
ing acts the way it did. “I started off  with just sort of  building 
local acts,” he shares, “and then I hosted a food bank benefit 

with Jon Bon Jovi, which actually launched the 
stage for us. We raised a lot of  money for a cou-
ple of  local charities, and then I did a Sublime 
show, after which I met Brian, who has become 
a good friend and a mentor. Now, I’m all-in for 
building a destination entertainment spot that 
the locals embrace. The Clubhouse has a lot of  
parking space, a 4:00 a.m. liquor license, a ter-
rific staff, and all the essential elements needed 
to build a successful venue.

“Well, I think here in the Hamptons, we’re 
in a nice, sweet spot right now,” says Ruben-
stein. We are able to bring acts that may not 
have been able to come out here, but it’s small 
enough that it’s still a once-in-a-lifetime oppor-
tunity to see some of  these acts in such an in-
timate setting. Kelly says, “The idea was always 
to have high production value, treat artists well, 

and execute, which is good for the patrons, too, because we 
keep our costs down. We keep that model as our core, whether 
we are producing events in the Hamptons, Brooklyn, or even 
Miami. The idea is that Murmrr is in the business of  making 
people happy.” murmrr.com

P R O F I L E S

Summer Concerts at the Clubhouse Hamptons | murmrr.com

Thursday
JULY 27

Oteil & Friends 

Stephen Marley: Babylon by Bus Tour

Disco Biscuits

Twiddle: Distance Makes the Heart Tour

The Moondogs

Warren Haynes

Chelsea Handler

Saturday
JULY 29

Thursday
AUGUST 10

Sunday
AUGUST 13

Thursday
AUGUST 24

Mark Norman

Saturday
AUGUST 26

Friday
AUGUST 25
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Former clients include high-profile fashion models, perfor-
mance artists, owners of  renowned business establishments, 
real estate moguls, and other well-established professionals 
and business owners. 

AS LITTLE PAIN AS POSSIBLE
With divorce being an awful, emotionally intense, and pain-

ful experience for all those involved, adding an arduous legal 
process to the hardship only increases agony and maximizes 
stress. As one of  America’s most resolute matrimonial lawyers 
— quoted extensively in the New York Times, Town & Country, 
the New York Post, and the New York Law Journal — Attorney 
Ken Jewell operates Jewell Law, PLLC, with a steadfast philos-
ophy: Resolve matrimonial disputes efficiently to allow clients 
to move forward with peace of  mind. 

“It’s only the two parties that are in the room, and there’s 
no way of  being able to prove what’s really happening unless 
someone shows up with bruises,” says Jewell. Given that back-
ground, he advises getting the divorce done smartly and soon-
er rather than later. Jewell Law excels in highly contested cases 
where the parties are likely to fight over every little thing. “It’s 
figuring out what is driving the fight. Once that is addressed, 
the case takes far less time to get done than it would with other 
matrimonial firms.” 

JEWELL LAW
“We pride ourselves on getting the job done, doing what’s 

necessary, and expediting clients through the process instead 
of  having their cases drag on unresolved,” says Jewell. “They 
don’t want to go through years and years of  agony; they want 
to get the job done sooner rather than later.” 

Jewell tries to get his clients to see divorce proceedings in 
an optimistic light, to move on from an unhappy situation. 
“One of  the biggest problems in matrimonial law is that ev-
erybody wants justice,” Jewell explains, “but marriage is one 
of  the closest relationships anybody can have. It’s not the kind 
of  relationship where justice is always available.” 

Jewell Law 
kenjewell-law.com
555 Fifth Avenue
212. 856.7273

SPLITS IN THE SUMMER
Summer is bringing in a spike of  new clients for top Man-

hattan divorce attorney Ken Jewell. “This year particularly, I’ve 
noticed a lot of  people coming out of  the woodwork. I think 
the summer season leads a lot of  people to reevaluate.” Jewell 
also says that now people are more comfortable with the cur-
rent economic situation, “They’re ready to make moves that 
they might not have been ready for before.” Jewell is getting 
new calls especially from wives who move out to the Hamp-
tons for the summer, and the husbands who stay in the city. 

PRIVACY IS PARAMOUNT
At Jewell Law, staff  members refer to clients only by their 

first names to maintain anonymity. Appointments are stag-
gered and clients are immediately ushered to a private office. 

P R O F I L E S

By Laurel Moriarty

KEN JEWELL
LEADER IN DIVORCE LAW

Ken Jewell and Dr. Zorica-Filipovic Jewell
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tails and delight in food from twenty-
six of  the Hamptons finest restaurants. 
This highlight of  the summer social cal-
endar is organized by the Colucci Musi-
cal Mime Theatre, whose purpose is to 
help aspiring young talent by exposing 
them to established acts in the perform-
ing arts.

Funded by sales of  Colucci’s visual 
arts, the Westhampton Beach Project 
is a manifestation of  the artist’s pas-
sion for the performing arts and shar-
ing that joy with the general public.  It 
also allows Colucci to give exposure to 
younger performing artists. The open-
ing acts will be seen by a who’s who 
of  the Hamptons, and by opening for 
world-class artists, it allows newcomers 
to be seen and heard and build their ar-
tistic performance credentials. “This is 
my biggest project; I don’t think I will 
ever do anything greater in my life than 
to be an artist and promote artists to the 
community. It is difficult to find great 
talent doing something that should be 
seen by a larger audience. I am very dis-
cerning, and it takes about eight months 
to find the right mix of  talent to present 
here in the Hamptons. I look domesti-
cally and all over the world, because I 
want the attendees to be wowed by 
what they see,” Colucci says.

 
DAVID PARSONS

The first night headliner is Parsons Dance, the New 
York City-based contemporary American dance company 
led by David Parsons. Dancers will present a program set 
to music of  various genres, including Brazilian, electron-
ic, jazz (Miles Davis music), and pop (Yusuf/Cat Stevens 
songs). The company has developed a broad, fervent fan-
base over its 35-year existence, and is known for its athleti-
cism, unbridled energy, and technical prowess — earning 
international acclaim.

COLUCCI MUSICAL MIME THEATRE
Summer in the Hamptons isn’t just about catered pool parties, 

boutique shopping, and walks along the beach. The arts have 
always played an integral role in life here among the residents and 
visitors. This year the Westhampton Beach Project celebrates its 
third year as a free two-day presentation of  the arts under the 
aegis of  the visual and performing artist and producer Steven 
Colucci, a longtime Hamptons resident. The event will be held 
July 29 and 30 at the Westhampton Beach Great Lawn, and as 
dusk fades into starlight, VIP guests will enjoy handcrafted cock-

P R O F I L E S

By Brian Aker

STEVEN COLUCCI
THE WESTHAMPTON BEACH PROJECT

Steven Colucci and Crystle Stewart

Continued on page 150



THE SOLUTION TO THINNING HAIR - AT EVERY STAGE OF LIFE
Shedding, Breakage, Stress, Nutritional Deficiencies, Hormonal Changes 
and aging can all affect your hair’s health. That’s why Olegna™ Anti-Thinning 
Hair Care products contain everything you need for strong, healthy hair and 
a supple scalp.

Olegna™ Anti-Thinning Hair-Wellness Vitamins*
• Biotin supports a healthy scalp and fuller, thicker-looking hair
• Saw Palmetto and Pumpkin Seed Oil are natural hair rejuvenators
• Stinging Nettle Root Extract purifies for a supple-looking scalp
• Amino Acids help to renew hair beauty and retain moisture
• Horsetail Extract strengthens hair with silica and boosts sheen

Olegna™ Anti-Thinning Stimulating Hair Serum*
• Biotin supports a healthy scalp and fuller, thicker-looking hair
• Saw Palmetto and Pumpkin Seed Oil are natural hair rejuvenators
• Hydrolyzed Silk and Jojoba Proteins help boost shine
• Apple Stem Cell Extract helps promote a healthy hair environment
• Horsetail Extract helps boosts sheen
• Amino Acids help to renew hair beauty and retain moisture

To see the best results, use consistently for three months.

GET 20% OFF YOUR ORDER AT OLEGNAHAIRCARE.COM WITH CODE SOCIAL20

FOR THE HEALTHY HAIR & SCALP 
THAT PROMOTE HAIR WELLNESS

Solutions for Thinning Hair
Whether you want more hair — or just want more from the hair you 
have — Angelo David Couture Hair is the perfect solution.

All our Couture Hair is made from 100% human hair and is expertly 
cut, colored, styled and adjusted just for you. We offer hundreds of 
types of hair extensions, additions, wigs, toppers, hairpieces, clip-on 
ponytails and bangs. Our large, private rooms allow the ultimate in 
discretion.

CALL US AT (212) 883-6620 FOR A  
PERSONAL CONSULTATION TO FIND OUT MORE

420 MADISON AVENUE  |  2ND FLOOR  |  NYC 10017
WWW.ANGELODAVID.COM

*These statements have not been evaluated by the FDA. This product is not intended to diagnose, treat, cure, or prevent any disease. 
Consult your healthcare provider before starting any dietary supplement.
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TONY WINNER: MELBA MOORE
The Tony Award-winning singer and actress Melba Moore 

will command the stage the second night, singing from the 
The Great American Songbook. Moore has had an extraor-
dinary career spanning five decades, with many successes on 
Broadway, including Purlie, Ain’t Misbehavin’, and Les Misérables. 
Music fans know her for her many R&B hits and a glistening 
five-octave range. Notably, Moore’s all-star 1990 production 
of  the song Lift Every Voice and Sing has been entered into the 
National Recording Registry for its historical and cultural sig-
nificance, and she says, “Music is what God has allowed me 
to do.” Her Westhampton Beach Project showcase of  classic 
American songs promises to be an ideal match of  voice and 
material for a romantic summer night. Colucci says, “Melba 
Moore knows the American songbook better than most fe-
male singers out there today.”

MARCEL MARCEAU & ÉTIENNE DECROUX
Colucci developed a keen interest in the arts while growing 

up in the Bronx. He says, “I spent a lot of  time in Green-
wich Village and went to a private school there, so I was always 
around talented people. I was a visual artist at first, but it wasn’t 
enough for me to paint or to sculpt. I became fascinated with 

corporal movement and expression.” Eventually, he made his 
way to Paris, where he studied mime under Étienne Decroux, 
the father of  modern mime. Colucci also worked with Marcel 
Marceau, who propelled the art form onto the world stage in 
the mid-twentieth century and became a household name. 

 
A PAINTER: NEO-POST-IMPRESSIONISM 

Establishing his name in the arts over the last several de-
cades, Colucci has become a celebrated and much-collected 
painter whose work has been described as neo-post-impres-
sionism. He enjoys his lifestyle and says, “I have a house on 
the bay where I paint, and I have a house on the ocean. I am 
not one to sit around too much; I love getting together and 
going out with friends for dinner. The Hamptons is such a 
beautiful area to explore and be social.”

Colucci takes immense pride in his work and is mod-
est about his contributions to the local arts scene. He says, 
“It just makes me feel great when people see the show and 
have discoveries about the stories being told visually on stage 
through dance or enjoying amazing music. You want people 
to walk away being moved by the experience and knowing 
that they have witnessed something of  exceptional quality.”
 whbproject.com

P R O F I L E S

Parsons Dance



Japanese, American & Australian Wagyu, Prime Filet Mignon, American Wagyu Tomahawk, 

Wagyu Boneless Rib Eye, Bone-In Cowboy Steaks, Prime  Dry-Aged Porter House, 

Strip Steaks, Shell Steaks, Skirt Steaks. Kobe Beef Hotdogs, Sirloin Hamburgers, Steak Tips, 

Teriyaki Skirt Steaks, Short Rib/Brisket Burgers. Shop locally for gourmet grocery items. 

OPEN DAILY 9–6    SUNDAY 9–5
CATERING   BBQ   PACKAGES   EVENTS   

WE DELIVER TEXT ORDERS TO 631-655-6622

338 MONTAUK HIGHWAY, WAINSCOTT      631-527-5911  
382 WILLIS AVENUE, ROSLYN HEIGHTS    |    11155 MAIN ROAD, MATTITUCK   

CURATEDFINEMEATS.COM          @CURATEDFINEMEATS

A BUTCHER GOURMET EXPERIENCE
Curated Fine Meats is the premier purveyor of quality meat products. Specializing in premium quality, 
aged beef, pork, veal, chicken, lamb, and duck. Custom cut meats are curated for the highest standards. 

PERSONAL SERVICE, UNSURPASSED QUALITY, EXCEPTIONAL SELECTIONS.
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tbarsh.com  |  631 283 0202

268 Elm St, Southampton, NY 

tbar.nyc  |  212 772 0404

116 E 60th St, New York, NY  

Delola is a line of  ready to enjoy world class crafted 
cocktails founded by Jennifer Lopez. Each has been thought-
fully crafted with premium spirits and natural botanicals, are 
lower in calories, have about the same alcohol as a glass of  
wine, and are gluten free. Delola is available in three delicious 
cocktails: Delola Paloma Rosa Spritz crafted with premium 

F O O D  &  W I N E

By Robyn Michelle

DELOLA

tequila, grapefruit, and elderflower; Delola Bella Berry Spritz 
crafted with premium vodka, berries, and hibiscus; and Delola 
L’Orange Spritz, crafted with premium amaro, orange, and 
passionfruit. With Delola, you can have all the fun without 
all the effort! Simply open the bottle, pour over ice, and enjoy.
delolalife.com

SocialLifeMagazine.com



Albert Trummer, a legendary cocktail artist, settled in the 
Gramercy Park neighborhood with DOM, his newest club af-
ter a string of  hot spots in lower Manhattan. He’s joined by 
his son, Jakob, a fabulous mixologist in his own right. Albert 
was the co-owner of  Apotheke in Chinatown, where he in-
troduced Americans to next-level mixology by adding unusual 
herbs to his drinks. 

Now he has teamed up with Giulio Cappellini, the founder 
and artistic director of  his eponymous furniture line. Together 
they created a unique place with a state-of-the-art sound sys-
tem and live performances. The lounge is in the unique United 
Charity Building, across from the beautiful Fotografica Mu-
seum. The lounge hosts four generations of  New Yorkers, 
which makes it like Bungalow 8 or Studio 54. The music is 
infectious, a mix of  disco and rock ’n’ roll. Albert, the soul 
of  DOM, personally greets all regulars. Jakob has brought in 
SNL after-parties, which resulted in some fun items in the New 
York Post. It’s so easy to meet people at DOM, but especially 
on Thursdays when nightlife legend Rocco Ancarola hosts 
his SEXY parties. Rocco has been involved with every leg-
endary club and restaurant from the 1990s to the present, like 
Pink Elephant, Boom and Rocco’s A LA Playa. 

Between these two legends, expect a fun time and more. 
DOM has become the go-to place for celebrations and after-
parties for movie premieres. “I want a club without member-
ship, where high culture and decadence can meet,” says Albert 
Trummer.

DOM
287 Park Avenue South
Wednesday through Saturday
domnewyork.com  |  Instagram: @dom_New York

F O O D  &  W I N E

By Inna DeSilva

DOM
 THE SEXIEST LOUNGE IN MANHATTAN 

Albert Trummer and Jakob
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 230 Elm St.
Southampton, NY 11968

(631) 324-9825
www.230elm.com

SOUTHAMPTON EVENT VENUE AVAILABLE SPRING 2023
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By Karen Holly Berliner

A SOUTH FORK IN THE ROAD
DINE, SLUMBER, AND SPLURGE 

IN THE HAMPTONS

The Clam Bar at Napeague 
2025 Montauk Highway, Amagansett

The Clam Bar with its casual, atmo-
sphere is perfect for a quick but satisfy-
ing pit stop. It has a beachy feel with folks 
gathering under umbrellas at outdoor 
tables to relax, drink, and eat. The clams 
on the half-shell, steamers, and oysters 
are fresh, iced, and tasty. The lobster roll 
is signature and popular, overstuffed with 
fresh lobster meat. The ample serving of  
fried clams is perfectly seasoned. A slice 
of  key lime pie finishes your meal off  
nicely. The Clam Bar has announced that 
it now caters, offering platters for take-out 
and limited-radius delivery. Delivery items 
include a lobster platter with large or mini 
lobster rolls or the seafood barge: a raw-
bar sampler loaded with shrimp, lobster, 
oysters, and more. The playfully named 
Seacuterie Board with smoked fish dip, 
smoked salmon, tuna tartare, and antipasti 
is a hit. The crawfish grilled cheese creole 
filled with seasoned crawfish and cheese 
mixed on top of  brioche toast is inventive 
and satisfying. 

Amagansett blazes the trail to Montauk, but don’t think for a moment that this is its sole claim to fame. 
Amagansett offers diverse dining and lodging all along the way. When you reach Montauk, you’ll be met 
with a bounty of  choices for fun things to do, nice places to stay, and great place to eat. Stocked with resorts, 
inns, and guest houses along with trendy restaurants and wellness-inspired venues, the easternmost point 
of  Long Island offers it all, including the Montauk Point Lighthouse Museum standing proudly on a bluff  
above the sea, offering panoramic views of  Block Island Sound and the Atlantic Ocean. 

AMAGANSETT AND MONTAUK 

SocialLifeMagazine.com
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The Roundtree Amagansett 
273 Main Street, Amagansett

This 15-room, luxury seaside inn showcases the rich history of  
the area and provides a year-round escape. The Roundtree is eas-
ily accessible from the Hampton Jitney stop and under a mile from 
the Long Island Railroad. Its historic cottages and barn provide 
standard rooms, deluxe rooms, and suites housed within the barn. 
Centuries-old private cottages with one- two- and three-bedroom 
accommodations and large living spaces are set throughout the 
grounds. Wide-plank floors throughout combined with furnishings 
in whites and natural wood hues, Frette linens, and a complete pil-
low menu provide both luxury and comfort. The bathrooms feature 
European premium vanities and walk-in showers with rain shower 
heads, Grown Alchemist bath products, and plush Matouk towels. 
Seasonal amenities and activities such as on-site bikes, beach gear, 
morning yoga, afternoon tea, and evening s’mores around fire pits 
complete this delightful destination experience. 

Gurney’s Montauk Resort & Seawater Spa 
290 Old Montauk Highway, Montauk

Gurney’s is always focused on well-being. Emphasizing health and 
happiness, guests can enjoy top-notch fitness, family activities, live 
entertainment, and exclusive beachside events throughout the sum-
mer. Its 30,000-square-foot Seawater Spa is celebrating its first year 
since its $20 million renovation and will offer resort guests special 
perks throughout the season. Water-based wellness amenities include 
a bathhouse, plunge pools, and the only ocean-fed seawater pool in 
North America. A dedicated longevity space curated by Clean Market 
for guests includes its signature NutriDrip IVs, oxygen treatments, 
and more. NutriDrip is available in-room for those who’d prefer to 
enjoy their wellness experience privately. A series of  wine pairing din-
ners and exclusive beach-side bonfires are also on tap here, featuring 
a five-course tasting menu created by Gurney’s executive chef, Chris-
topher Watts. Courses will be paired with Château d’Esclans’ award-
winning wines. The Camp Gurney’s Kids Club keeps the children 
happy with all sorts of  activities. 

Solé East Resort East 
90 2nd House Road, Montauk

This resort includes a hotel housed in a landmark American 
Tudor building with 60 non-identically renovated bungalow-style 
rooms and seven garden cabana suites. A heated pool with oversized 
Saint-Tropez-style beds, a poolside DJ, and beautifully landscaped 
lawns and gardens with bamboo walkways complete the vibe. 

Backyard is the resort’s full-service Mediterranean-style restau-
rant, bar, and poolside lounge. The poolside menu includes raw-bar 
clams and oysters served with mignonette cocktail sauce and a lem-
on wedge. Other choices include flat bread, burrata, and a Mediter-
ranean plate. Finish your poolside meal with a fruit board: seasonal 
fruit, Greek yogurt, chopped walnuts, and a honey drizzle.
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Solé East Beach 
107 South Emerson Street, Montauk

This 26-room motel owned by Solé East Resort is in the heart of  
the Village of  Montauk and only a stone’s throw from a path that 
runs through the dunes to the beach. Built in the early 1970s, the 
rooms at Solé East Beach have a retro vibe with updated renova-
tions and stylish décor; the perfect blend of  past and present. A 
family suite with a full kitchen is also available. Guests have compli-
mentary access to the resort’s facilities and services.  

Hero Beach Club 
626 Montauk Highway, Montauk

Stay here at one of  their delightful rooms or suites and enjoy such 
amenities as a comfortable Tomorrow Sleep mattress, Hill House 
Home linens, flat screen HDTVs, a locally inspired mini-bar, and 
an interactive Android tablet among other features. With additional 
offerings, such as daily yoga, beach service, a sculpture garden, a 
fire pit, and a pristine heated pool, this is a perfect spot for all tastes 
and desires. Enter to find simple and minimal detailing with clean 
finishes, adding to the overall feel of  relaxation and a perfectly chill 
vibe. Fitness programs such as Smash City, a 60-minute power ses-
sion led by elite trainers or flow yoga, emphasizing the connection 
between breath, movement, and the mind, add diverse experiences 
for any level of  practice. 

Montauk Beach House 
55 Elmwood Avenue, Montauk 

Situated scant blocks from the Atlantic and offering a true bou-
tique hotel experience, this Montauk favorite is also noted for its 
lively pool parties, poolside bites, and a curated on-site boutique. In 
addition, this venue is also the hospitality leader in supporting local 
art-driven activities, such as the Montauk Film Festival and the Mon-
tauk Skate Park Renovation Charity. The Montauk Beach House is 
the quintessential social gathering space for you to eat, drink, and re-
lax. Great entertainment, special events, and unique offerings round 
out your stay. Getting restless? Meander about the town of  Montauk 
where endless possibilities await!

Tote Taxi 
Delivery Service and Bag Check  |  totetaxi.com 

A $10-a-bag check will be available to all visitors who don’t want 
to carry their luggage around on Sundays after they’ve checked out 
of  their accommodations anywhere in Montauk. A Tote Taxi van 
will be parked at the Surf  Lodge each Sunday until September 3. 
Tote Taxi is a white-glove delivery service to transport luggage and 
vacation essentials between NYC and the Hamptons (and beyond). 
Tote Taxi also offers a courier service, storage, and help with moving. 

SocialLifeMagazine.com
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