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The 2024 BMW 7 Series puts you at the focal 
point of extraordinary technology. Take command 
with the driver-centered, all-encompassing 14.9” 
Central Information Display or discover adrenaline-
inducing acceleration with up to 536 horsepower. 
Explore innovation that goes far beyond the driving 
experience with luxurious finishes that transform 
the rear cabin into an executive lounge. With deluxe 
features at your fingertips, connect or unplug 
depending on what the day demands.  

Transform your journey into a cinematic 
experience with an optional massive 31”  
BMW Theater Screen. Decompress with 
available lavish leather massage seats, recliner, 
and footrest to arrive at your destination fully 
recharged. Or electrify the whole experience 
with the all-electric BMW i7. With up to 650 
horsepower and an expansive range of over  
300 miles, the i7 comes with all the luxury of the 
7 Series, electrified.

The 2024 BMW 7 Series and all-electric i7.
Estimated ranges are attainable when fully charged under ideal driving conditions. Actual range will vary depending on multiple factors, 
including but not limited to: vehicle model, tire and wheel selection, driving style, traffic conditions, and outside temperatures. Some vehicles 
may not be fully certified by the EPA and US Department of Energy. In this case, the range is an estimate according to preliminary BMW AG 
tests based on the EPA’s test procedure standards.

©2024 BMW of North America, LLC. The BMW name,  
model names and logo are registered trademarks.

IMMERSIVE LUXURY.
INTUITIVE TECHNOLOGY.
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WELCOME TO A WORLD OF EXCEPTIONAL 
ONE-OFF RESORTS AND PRIVATE HOMES

Aesthesis, Athens  |  Cape Town, South Africa  |  Desaru Coast, Malaysia  |  Gorilla’s Nest, Rwanda  |  Kéa Island, Greece

Le Saint Géran, Mauritius  |  Mandarina, Mexico  |  Nyungwe House, Rwanda  |  Palmilla, Los Cabos  |  Portonovi, Montenegro

Reethi Rah, Maldives  |  Royal Mirage, Dubai  |  The Palm, Dubai  |  One Za’abeel, Dubai 
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1  M O N U M E N T,  E AST  H A M P TO N

Ideally nestled on a private shy 3/4 acre lot, in the highly sought after and celebrity sprinkled private enclave of Sammy's Beach 
and Hedges Bank is where you'll find this sun-drenched East Hampton Getaway! Tranquility and privacy distinguish this idyllic 
Bay beach community getaway which boasts 2500 sqft of stylishly open and modern living spaces bathing in the beauty of the 
surrounding natural light. Entertain all summer long from your fully equipped Chefs Kitchen with its granite counter tops and its 
high end stainless steel appliances. Enjoy a bright open floor plan which includes multiple entertaining spaces that feature 
fabulous ceiling heights, hardwood floors, all leading to the multi-level exterior entertaining spaces. Two large bedrooms 
welcome guests on the 1st level and 3 large beds are found on the 2nd including the private owners suite. 

$2,500,000 | WEB ID 3683201

BIANCA CANBERG 631-764-8097
ROBERT CANBERG 631-816-0998

4 54  &  4 6 0  S E V E N  P O N D S  TOW D  R D ,  WAT E R  M I L L

Welcome to your exclusive retreat, where luxury and tranquility converge across two distinct and separate lots totaling 18.8 acres. 
Amidst sprawling landscapes and panoramic vistas, this estate epitomizes refined living. On the primary 1.2-acre lot, a magnificent 
10,500 square foot residence stands as a testament to exquisite craftsmanship and timeless elegance. Upon crossing the threshold of 
the solid white oak door, you're enveloped in grandeur at every turn. Entertain in the expansive great room with its 22-foot coffered 
ceilings, or find solace in the paneled white oak library. 

$15,995,000 | WEB ID 3611300

THE HAMPTONS | GOLD COAST,LI | NEW YORK CITY | NEW JERSEY |  MIAMI | PALM BEACH | BEVERLY HILLS | LONDON | PORTUGAL | ITALY | ASIA

NESTSEEKERS.COMBRAND | MEDIA | MARKETING | ANALYTICS | STRATEGY | POSITIONING

PATRICK GIUGLIANO 631-312-7933
JAMES GIUGLIANO 631-456-3567

14 6  CO O P E R S  FA R M  R D
S O U T H A M P TO N

Renovated top to bottom in 2015, this 
Southampton Village home welcomes 
you in with a bright, double-height 
foyer and an easy sophistication 
throughout. The open floor plan 
includes a professional kitchen with 
custom cabinetry and high-end 
appliances, a formal dining area, and 
a living room with fireplace. A first floor 
junior master suite and tucked away, a 
cozy study with fireplace complete the 
first floor. The second floor offers a 
spacious master suite complete with 
private balcony, along with three 
additional guest bedrooms. 

$9,995,0000 | WEB ID 3709572

PATRICK GIUGLIANO
631-312-7933
JAMES GIUGLIANO
631-456-3567

WEB ID: 3702451| $5,999,500

Welcome to 22 Bridge Hill Lane, a haven of luxury and tranquility nestled in the heart of Bridgehampton North on 
1.12+/- acres. This residence is being renovated to the highest standards, offering a unique blend of traditional 
elegance and contemporary comfort. The home's multiple levels of living offer an array of spaces to relax or 
entertain with 6 bedrooms and 7 full and 1 half baths over 5,500+/- sq ft. Upon entering through the covered front 
porch, you're welcomed by a warm and inviting foyer and adjacent formal living room with fireplace. 

2 2  B R I D G E  H I L L  L N
B R I D G E H A M P TO N JAMES GIUGLIANO 631-456-3567JAMES GIUGLIANO 631-456-3567 |
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1  M O N U M E N T,  E AST  H A M P TO N

Ideally nestled on a private shy 3/4 acre lot, in the highly sought after and celebrity sprinkled private enclave of Sammy's Beach 
and Hedges Bank is where you'll find this sun-drenched East Hampton Getaway! Tranquility and privacy distinguish this idyllic 
Bay beach community getaway which boasts 2500 sqft of stylishly open and modern living spaces bathing in the beauty of the 
surrounding natural light. Entertain all summer long from your fully equipped Chefs Kitchen with its granite counter tops and its 
high end stainless steel appliances. Enjoy a bright open floor plan which includes multiple entertaining spaces that feature 
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Welcome to your exclusive retreat, where luxury and tranquility converge across two distinct and separate lots totaling 18.8 acres. 
Amidst sprawling landscapes and panoramic vistas, this estate epitomizes refined living. On the primary 1.2-acre lot, a magnificent 
10,500 square foot residence stands as a testament to exquisite craftsmanship and timeless elegance. Upon crossing the threshold of 
the solid white oak door, you're enveloped in grandeur at every turn. Entertain in the expansive great room with its 22-foot coffered 
ceilings, or find solace in the paneled white oak library. 

$15,995,000 | WEB ID 3611300

THE HAMPTONS | GOLD COAST,LI | NEW YORK CITY | NEW JERSEY |  MIAMI | PALM BEACH | BEVERLY HILLS | LONDON | PORTUGAL | ITALY | ASIA

NESTSEEKERS.COMBRAND | MEDIA | MARKETING | ANALYTICS | STRATEGY | POSITIONING
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Renovated top to bottom in 2015, this 
Southampton Village home welcomes 
you in with a bright, double-height 
foyer and an easy sophistication 
throughout. The open floor plan 
includes a professional kitchen with 
custom cabinetry and high-end 
appliances, a formal dining area, and 
a living room with fireplace. A first floor 
junior master suite and tucked away, a 
cozy study with fireplace complete the 
first floor. The second floor offers a 
spacious master suite complete with 
private balcony, along with three 
additional guest bedrooms. 

$9,995,0000 | WEB ID 3709572

PATRICK GIUGLIANO
631-312-7933
JAMES GIUGLIANO
631-456-3567

WEB ID: 3702451| $5,999,500

Welcome to 22 Bridge Hill Lane, a haven of luxury and tranquility nestled in the heart of Bridgehampton North on 
1.12+/- acres. This residence is being renovated to the highest standards, offering a unique blend of traditional 
elegance and contemporary comfort. The home's multiple levels of living offer an array of spaces to relax or 
entertain with 6 bedrooms and 7 full and 1 half baths over 5,500+/- sq ft. Upon entering through the covered front 
porch, you're welcomed by a warm and inviting foyer and adjacent formal living room with fireplace. 
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THE HAMPTONS | GOLD COAST,LI | NEW YORK CITY | NEW JERSEY |  MIAMI | PALM BEACH | BEVERLY HILLS | LONDON | PORTUGAL | ITALY | ASIA

14 67  D E E R F I E L D  R D ,  WAT E R  M I L L

Introducing a recently completed full-scale renovation, this 
extraordinary 7+ acre gated estate offers a haven of privacy, 
nestled within a pristine wooded preserve in the highly 
sought-after Water Mill area. Sunlight bathes every corner of 
the residence, illuminating the modern, open layout that spans 
two stories and encompasses six bedrooms and seven and a 
half baths. 

$7,295,000 | WEB ID 3097210

PATRICK GIUGLIANO 631-312-7933

STEVIE FISHER 347-788-2056

$6,395,000 | WEB ID 3342516

WEB ID: 3470680 | $5,295,000

Nestled on a 1.29-acre serene flag lot enveloped by expansive privacy trees and meticulously landscaped 
surroundings, this residence boasts 6,500 square feet of living space across three levels, comprising 7 bedrooms 
and 6.5 baths. Throughout the home, six-inch-wide white oak select hardwood flooring graces the interiors. The 
gourmet kitchen showcases premium appliances such as a Sub Zero Refrigerator and Wolf 8-burner stove, 
accompanied by a spacious waterfall edge island seating four adorned with matching countertops and backsplash 
slabs. A private dining area with a glass-front wine closet adjoins this space.

Presenting an exquisitely designed, fully furnished/staged, the furniture is rented from Voila design there is option to purchase 
the furniture separately from the price of the house if you like the furniture. The two TV's are brand new owned by east end audio 
contractor which can be purchased separately. 

Impeccable Design Southampton New Construction. Just 
completed March 2024! This newly constructed modern 
farmhouse is situated on a quiet road bordering a peaceful 
35-acre reserve. The intentional design of this home meets
luxury living, offering 5200 sq feet of living space with
wood floors throughout, three fully finished levels, and
seven en-suite bedrooms. The main floor features a great
room with a quartz fireplace, a chef's kitchen with
top-of-the-line appliances and custom cabinetry, and more.

16 8  W  N E C K  R D ,  S O U T H A M P TO N

94  P E L L E T R E A U  ST R E E T,  S O U T H A M P TO N

3 54  ST  A N D R E WS  R D  W,  S O U T H A M P TO N

GEOFF GIFKINS 516-429-6927, ZELONG PIAO 646-525-2328

GEOFF GIFKINS 516-429-6927

$3,795,000 | WEB ID 2943738
GEOFF GIFKINS 516-429-6927
DOUGLAS SABO 516-382-5727

3 0  H U N T T I N G  ST,  S O U T H A M P TO N

Welcome to this stunning new build located in the 
prestigious Southampton Village! Situated 
conveniently between the shops, restaurants, and 
beaches of Southampton village, you'll enjoy easy 
access to all that this charming community has to 
offer. 

$9,595,000 | WEB ID 2017775

JAMES GIUGLIANO 631-456-3567

$8,995,000 | WEB ID 893847

8  B A R N E S  AV E ,  E AST  H A M P TO N

WEB ID: 2460997 | $8,995,000

SARA TRAVERSO 718-879-0795
BIANCA D'ALESSIO 914-282-8898
DOUGLAS SABO 516-382-5727

NNeeaarriinngg  CCoommpplleettiioonn  --  MMoovvee  iinn  ffoorr  MMaayy  aanndd  eennjjooyy  aallll  ssuummmmeerr  
lloonngg  NNeessttlleedd  aammiiddsstt  aa  sseerreennee  aanndd  lluusshh  ggrreeeenneerryy,,  tthhiiss  
ccoonntteemmppoorraarryy  aarrcchhiitteeccttuurraall  mmaasstteerrppiieeccee  ooffffeerrss  aa  ttrruullyy  
eexxcceeppttiioonnaall  lliivviinngg  eexxppeerriieennccee..  BBooaassttiinngg  oovveerr  1100,,558855  ssqquuaarree  
ffeeeett  ooff  eexxqquuiissiittee  ddeessiiggnn,,  tthhiiss  lluuxxuurryy  eessttaattee  sseeaammlleessssllyy  bblleennddss  wwiitthh  
iittss  nnaattuurraall  ssuurrrroouunnddiinnggss..  UUppoonn  eenntteerriinngg  tthhee  pprrooppeerrttyy,,  yyoouu  aarree  
ggrreeeetteedd  bbyy  aa  sseennssee  ooff  ooppeennnneessss  aanndd  ggrraannddeeuurr..  

TARA CAPRI 631-741-1756
JAMES GIUGLIANO 631-456-3567
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14 67  D E E R F I E L D  R D ,  WAT E R  M I L L

Introducing a recently completed full-scale renovation, this 
extraordinary 7+ acre gated estate offers a haven of privacy, 
nestled within a pristine wooded preserve in the highly 
sought-after Water Mill area. Sunlight bathes every corner of 
the residence, illuminating the modern, open layout that spans 
two stories and encompasses six bedrooms and seven and a 
half baths. 

$7,295,000 | WEB ID 3097210

PATRICK GIUGLIANO 631-312-7933

STEVIE FISHER 347-788-2056

$6,395,000 | WEB ID 3342516

WEB ID: 3470680 | $5,295,000

Nestled on a 1.29-acre serene flag lot enveloped by expansive privacy trees and meticulously landscaped 
surroundings, this residence boasts 6,500 square feet of living space across three levels, comprising 7 bedrooms 
and 6.5 baths. Throughout the home, six-inch-wide white oak select hardwood flooring graces the interiors. The 
gourmet kitchen showcases premium appliances such as a Sub Zero Refrigerator and Wolf 8-burner stove, 
accompanied by a spacious waterfall edge island seating four adorned with matching countertops and backsplash 
slabs. A private dining area with a glass-front wine closet adjoins this space.

Presenting an exquisitely designed, fully furnished/staged, the furniture is rented from Voila design there is option to purchase 
the furniture separately from the price of the house if you like the furniture. The two TV's are brand new owned by east end audio 
contractor which can be purchased separately. 

Impeccable Design Southampton New Construction. Just 
completed March 2024! This newly constructed modern 
farmhouse is situated on a quiet road bordering a peaceful 
35-acre reserve. The intentional design of this home meets
luxury living, offering 5200 sq feet of living space with
wood floors throughout, three fully finished levels, and
seven en-suite bedrooms. The main floor features a great
room with a quartz fireplace, a chef's kitchen with
top-of-the-line appliances and custom cabinetry, and more.

16 8  W  N E C K  R D ,  S O U T H A M P TO N

94  P E L L E T R E A U  ST R E E T,  S O U T H A M P TO N

3 54  ST  A N D R E WS  R D  W,  S O U T H A M P TO N

GEOFF GIFKINS 516-429-6927, ZELONG PIAO 646-525-2328

GEOFF GIFKINS 516-429-6927

$3,795,000 | WEB ID 2943738
GEOFF GIFKINS 516-429-6927
DOUGLAS SABO 516-382-5727

3 0  H U N T T I N G  ST,  S O U T H A M P TO N

Welcome to this stunning new build located in the 
prestigious Southampton Village! Situated 
conveniently between the shops, restaurants, and 
beaches of Southampton village, you'll enjoy easy 
access to all that this charming community has to 
offer. 

$9,595,000 | WEB ID 2017775

JAMES GIUGLIANO 631-456-3567

$8,995,000 | WEB ID 893847

8  B A R N E S  AV E ,  E AST  H A M P TO N

WEB ID: 2460997 | $8,995,000

SARA TRAVERSO 718-879-0795
BIANCA D'ALESSIO 914-282-8898
DOUGLAS SABO 516-382-5727

NNeeaarriinngg  CCoommpplleettiioonn  --  MMoovvee  iinn  ffoorr  MMaayy  aanndd  eennjjooyy  aallll  ssuummmmeerr  
lloonngg  NNeessttlleedd  aammiiddsstt  aa  sseerreennee  aanndd  lluusshh  ggrreeeenneerryy,,  tthhiiss  
ccoonntteemmppoorraarryy  aarrcchhiitteeccttuurraall  mmaasstteerrppiieeccee  ooffffeerrss  aa  ttrruullyy  
eexxcceeppttiioonnaall  lliivviinngg  eexxppeerriieennccee..  BBooaassttiinngg  oovveerr  1100,,558855  ssqquuaarree  
ffeeeett  ooff  eexxqquuiissiittee  ddeessiiggnn,,  tthhiiss  lluuxxuurryy  eessttaattee  sseeaammlleessssllyy  bblleennddss  wwiitthh  
iittss  nnaattuurraall  ssuurrrroouunnddiinnggss..  UUppoonn  eenntteerriinngg  tthhee  pprrooppeerrttyy,,  yyoouu  aarree  
ggrreeeetteedd  bbyy  aa  sseennssee  ooff  ooppeennnneessss  aanndd  ggrraannddeeuurr..  

TARA CAPRI 631-741-1756
JAMES GIUGLIANO 631-456-3567
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Escape from tired convention with Jim Dove Design’s West Palm Beach kitchen featuring NOIR ™ design expression       
and the most provocative Column refrigerators in the industry.  Daring Obsidian interiors, Ecliptic lighting, Trinity cooling, 
Divinity freezing and Progressive smart-home integration.  Sculpted with Glass and Metal because luxury isn’t plastic.
*Appliance must be set to Remote Enable. WiFi & App required. Features subject to change. Details and privacy info at jennair.com/connect.
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P U B L I S H E R ’ S  L E T T E R

August is always special in the Hamptons. Summer is at its peak, and 
it’s the perfect time to relax at the beach or spend a day by the pool.         
I suggest unplugging from the digital world and letting your real life 
unfold instead of  spending your time on social media.

Wellness seems to be on everybody’s agenda nowadays. Biking, yoga, 
and exercise are at the forefront of  my mind on the weekends. Through-
out the Hamptons it’s easy to find the perfect place to work out, medi-
tate, cycle, paddleboard, or take a yoga class. All sorts of  sports and 
activities are available too, like sailing, horseback riding, golf, and fishing.

Charities out east continue to host fundraising events in August to 
support their important work. The Stony Brook Southampton Hospital 
is especially important to the Hamptons. It’s never too late to make a 
donation to this world-class hospital that residents and visitors depend 
on for medical care, especially in emergencies. You can donate online at 
southamptonhospital.org.

Labor Day is only a few weeks away, so enjoy these long summer days.

Justin Mitchell
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Tove Jansson perfectly captured the essence of  August when 
she wrote that it “is the border between summer and autumn; 
it is the most beautiful month I know.” In August we find our-
selves at the peak of  summer’s splendor. In the Hamptons, this 
is a time when the beauty of  summer lingers in the air. The days 
are long and luxurious, with the sun casting a honeyed glow 
over the beaches, villages, and farmland. The gardens are in full 
bloom, and every corner of  the region is bursting with color 
and fragrance. Farmers markets overflow with fresh, local pro-
duce, and our tables are adorned with the season’s bounty. It’s 
a time for outdoor feasts, for gathering with friends and family, 
for celebrating the simple joys that summer brings. The ocean is 
at its most inviting, the waves gently lapping at the shore, offer-
ing a perfect escape from the heat. Evenings bring the magic of  
sunsets that paint the sky in hues of  pink, orange, and lavender.

The Hamptons’ social calendar is equally vibrant in August. 
From elegant garden parties and sophisticated soirées to laid-
back beach bonfires and lively art festivals, there is something 
for everyone to enjoy. It’s a time when our community comes 
together to revel in the unique charm and culture that define 
our beloved Hamptons. As we immerse ourselves in these glori-
ous days of  summer, let’s take a moment to reflect and appreci-
ate the beauty and joy that surrounds us.

In this issue, we celebrate the essence of  August in the 
Hamptons. Our pages are filled with inspiring stories, stunning 
photography, and exclusive insights into the best of  what our 
region has to offer. We hope you find joy and inspiration in 
these pages and that they encourage you to make the most of  
this special time.

Wishing you all a wonderful August filled with love, laughter, 
and unforgettable moments.

Warmest regards,

Devorah Rose
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Gary R. DePersia
Licensed Associate Real Estate Broker
m 516.380.0538 | gdp@corcoran.com

Sittin’ on the Dock of the Bay....
In Sag Harbor
Sag Harbor. You don’t have to travel to ‘Frisco Bay to capture that Otis Redding vibe. Immerse yourself in 
the essence of the iconic song with this stunning bayside retreat with dock in Sag Harbor’s chic Baypoint 
waterfront enclave. Nestled on a south-facing half-acre with 150’ of frontage, this home offers unparalleled 
views and serene surroundings, embodying the epitome of waterfront living. Beautifully renovated in 2010, 
this home boasts water views from nearly every room. The spacious living room, with an intimate dining area, 
invites relaxation and gatherings. The generous eat-in kitchen, adjacent to a cozy family room with a fireplace, 
is perfect for entertaining. The primary suite features expansive views, a fireplace, and a bathroom which 
has dual sinks and large shower. Two additional guest bedrooms and baths provide comfort and ease for 
everyday living. A powder room, full basement and an attached one car garage add to the home’s amenities. 
Although charming as is, a new buyer with a vision may tap into the potential to bring this offering to a new 
level of perfection. Picture yourself “sittin’ in the morning sun and sittin’ when the evening comes....resting 
your bones” on the large outdoor patio, ideal for kicking back and enjoying al fresco dining, day or night. 
Tie up all your water toys to the private dock or simply be “watchin’ the ships roll in and watch ‘em roll away 
again.” All the choices are yours if you stop “wastin’ time” and make this dock and home your own. 
Exclusive. $4.45M WEB# 913243

SCAN FOR 
FULL LISTING

Real estate agents affiliated with The Corcoran Group are independent contractors and are not employees of The Corcoran Group. Equal Housing Opportunity. The Corcoran 
Group is a licensed real estate broker located at 660 Madison Ave, NY, NY 10065. All listing phone numbers indicate listing agent direct line unless otherwise noted. All 
information furnished regarding property for sale or rent or regarding financing is from sources deemed reliable, but Corcoran makes no warranty or representation as to the 
accuracy thereof. All property information is presented subject to errors, omissions, price changes, changed property conditions, and withdrawal of the property from the 
market, without notice. All dimensions provided are approximate. To obtain exact dimensions, Corcoran advises you to hire a qualified architect or engineer.
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Summer is in full swing on the East End, and with many 
beautiful places to live, the Hamptons’ luxury real estate mar-
ket remains second to none. Surrounded by breathtaking ocean 
beaches, sprawling farmland, and charming villages, a Hamp-
tons residence will define a lavish lifestyle that is incomparable 
to any other in the world. Despite the limited inventory of  real 
estate this season, there is still strong interest, and luxury prop-
erties have been selling at record levels.

Becoming a homeowner in the Hamptons is a lifelong goal 
and long-awaited dream for many. From oceanfront estates 
with resort-style features to discreet, picturesque private en-
claves situated on sprawling fields, there are spectacular prop-
erties to choose from out east that offer a style of  life that is 
unparalleled.

The extraordinary private estates available offer spectacular 
ocean and bay frontage combined with pristine landscapes, and 
these lavish homes are custom-designed with luxury features 
such as tennis courts, pools, in-home gyms, home theaters, and 
private docks. For discerning buyers who are searching for a 
location that offers a lifestyle with endless activities, from boat-
ing, swimming, and golfing to shopping, entertainment, arts 
and culture, and so much more, the East End is the perfect 
place for a vacation home or permanent residence. Enjoy the 
rest of  summer!

Warm wishes,

Christine Montanti
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56 Flying Point Road Watermill, NY 11976 | Nemotile.com | 212.505.0009

Visit Our Southampton Showroom Today

Manhattan • Southampton  • Red Bank • Philadelphia • Hicksville • Woburn 



by JonatHan ValdeZ

WA T C H E S

There is nothing more chic than a timepiece that has subtle nods 
to the nature around you out east. Let your adventure start now! 

PIAGET
18-Karat Yellow Gold 

Price upon request
Hudson Yards Boutique

332.204.2938

BULGARI
18-Karat Rose Gold 

and Ceramic 
With Diamonds

$14,100
730 5th Avenue
212.315.9000

AUDEMARS PIGUET
18-Karat Pink Gold 

With Sapphires
Price upon request
65 East 57th Street

212.688.6644

ROLEX
18-Karat Everose Gold 

and Diamonds
$89,000

Bucherer 1888
510 Madison Avenue

212.758.5830
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by JonatHan ValdeZ

J E W E L R Y

Another phenomenal season in the Hamptons 
is coming to an end, but the memories are forever. 

Think of  each piece of  jewelry as a summer souvenir!

Van Cleef  & Arpels
18-Karat Rose Gold 

With Emeralds and Rubies
$12,800

744 Fifth Avenue
212.896.9284

Louis Vuitton
18-Karat Yellow Gold 

With Diamonds and Onyx
$15,500

1 Main Street, East Hampton
631.561.0075

Carelle
18-Karat Yellow Gold 

With Diamonds and Green Quartz
$3,900

62 Park Place, East Hampton
631.604.6908

Piaget
18-Karat Rose Gold 

With Gemstone
Price upon request

Hudson Yards Boutique
332.204.2938
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ECO-FRIENDLY AND ETHICALLY MADE
In an era where sustainability is paramount, Juzzle Jewelry 

takes pride in its commitment to 
eco-friendly and ethically 
made products. 
The brand uses 
sustainable mate-
rials and ethical 
practices in its 
manufactur ing 
process, ensuring 
that each piece not 
only looks good 
but also feels good 
to wear. This dedi-
cation to responsible 
fashion makes Juz-
zle Jewelry a favor-
ite among conscious 
consumers who seek to 
make a positive impact with their 
purchases.

“At Juzzle, we support sustainable 
consumption by offering a trade-in service,” 
says Serafima, co-founder and creative director at Juzzle Jewelry. “If  
your ring size changes, you want a different metal, or simply desire a 
new ring, you can exchange your Juzzle ring one year after purchase 
for a certificate worth 70 percent of  the original price, usable on our 
website. Our modular design also allows you to buy the whole ring 
or separate elements to add to your existing ring for a completely 
new look.” 

MUST-HAVES OF THE SEASON
As the editors’ summer accessory picks of  the season, Juzzle 

Jewelry’s Chakra ring and Rose Gold ring encapsulate everything 
you need to make a style statement. The Chakra ring’s vibrant gem-
stones bring a splash of  color and a sense of  harmony, while the 
Rose Gold ring’s sleek design adds elegance and versatility. The 
brand’s commitment to quality, design innovation, and sustainabil-
ity makes these rings standout choices for anyone looking to en-
hance their summer wardrobe. 

Juzzle Jewelry | juzzlejewelry.com

Summer is the perfect time to refresh your wardrobe with state-
ment-making accessories, and this season, Juzzle Jewelry stands out 
as a top pick of Social Life editors. Renowned for its exquisite crafts-
manship and unique designs, Juzzle Jewelry offers standout pieces 
that seamlessly combine elegance with a touch of  whimsy. This 
summer, its Chakra ring and Rose Gold ring are the must-have ac-
cessories for jumping from pool party to soirée in the Hamptons.

A SYMPHONY OF COLOR AND CRAFTSMANSHIP
Juzzle Jewelry’s pieces are a celebration of  color and craftsman-

ship. The Chakra ring, adorned with a spectrum of  gemstones, em-
bodies this ethos perfectly. Each stone is meticulously set in sterling 
silver, with both the stones and the silver representing the seven 
chakras, making the ring not only a beautiful accessory but also a 
meaningful piece. The Rose Gold ring, with its sleek design and lus-
trous finish, adds a touch of  sophistication to any outfit. Both rings 
are crafted using traditional techniques blended with modern aes-
thetics, resulting in pieces that are both timeless and contemporary.

VERSATILE AND TRENDSETTING DESIGNS
What sets Juzzle Jewelry apart is its versatility. The Chakra ring, 

with its vibrant gemstones, can be worn as a statement piece or 
stacked with other rings for a more eclectic look. Its rich colors make 
it suitable for both casual and formal occasions. The Rose Gold ring, 
with its minimalist design, is equally versatile. It can stand alone for a 
chic, understated look or be paired with other pieces to create a bold 
statement. The brand’s ability to balance bold and delicate elements 
ensures that each ring can be a centerpiece or complement other 
jewelry. 

“The elements of  Juzzle rings are 
easy to interlock and to combine in 

different ways,” says Irina, a co-
founder and jewelry designer 

at Juzzle Jewelry. “The ring 
can be rotated 90 degrees 
on your finger, giving it 
a fresh look each time. 
It can also be worn as a 
stylish phalanx ring. You 
can combine elements 

of  the Chakra and Rose 
Gold rings, offering endless 

options for personalization.”

J E W E L R Y

by HannaH Hilton

SPARKLE AND SHINE
JUZZLE JEWELRY’S CHAKRA AND ROSE GOLD RINGS ARE THIS SUMMER’S MUST-HAVE 



P I A G E T

Maison Piaget celebrates its 150th anniversary with a virtuoso 
High Jewelry watch and jewelry collection that highlights the extrava-
gance and elegance of  a unique style. Paying tribute to its incompa-
rably masterful use of  gold and color, the watchmaking and jewelry 
Maison reinvents itself  through nearly a hundred new bold and cap-
tivating pieces. These creations feature the fluidity of  cuff  bracelets 
and necklaces, with the radiance of  the gemstones adorning them 
magnified by the excellence of  perfectly accomplished savoir-faire.

EXALTING THE PIAGET SPIRIT
Piaget, a specialist of  ultra-slim movements, was established at 

La Côte-aux-Fées in 1874. In 1969 the Maison launched the now-
iconic 21st Century Collection: an array of  jewelry watches shaped 
by “artisans who work like artists” and who “always do better than 
necessary.” This collection makes an impression with its avant-
garde signature. Precious metal takes on a fabric-like texture and 
mingles with ornamental stones in vibrant colors to awaken organ-
ic cuffs and unchained long necklaces — a new way to wear time.

To celebrate its 150th anniversary in 2024, Piaget is rekindling 
the creativity of  its golden years of  the 1960s and 1970s. “In 2022, 
when we began to design the 150-year anniversary collection,” re-
calls Stéphanie Sivrière, Piaget’s jewelry and watch artistic direc-
tor, “it wasn’t about identically reproducing heritage pieces but 
rather taking inspiration from them — revisiting those values of           

by HannaH Hilton

PIAGET’S 150TH ANNIVERSARY
A CELEBRATION OF TIMELESS MASTERY

boldness, originality, and elegance that characterize this Maison’s 
soul at the dawn of  modernity.”

With a richness rarely achieved in terms of  design, diversity of  
gemstones, and range of  designs, the 96 pieces of  the 150th anni-
versary collection are an invitation to celebrate the art of  living that 
characterizes Piaget’s jewelry creations: cheerful yet sophisticated, 
extravagant, and colorful. The women and men who wear these 
pieces will be set apart as free spirits seeking distinction.

EXTRALEGANZA: 
A Fusion of  Extravagance and Elegance

Named for its fusion of  extravagance and elegance, this chap-
ter of  the collection reveals the jeweler’s creative soul and avant-
garde taste.  

The spectacular Swinging Sautoir in turquoise, malachite, and yel-
low sapphire — a signature Piaget piece since 1969 — is a perfect 
demonstration. The Maison showcases remarkable magnificence 
and fluidity by offering three different ways to wear it. Threaded 
onto a manually gem-set, diamond-paved gold chain, the blue and 
green beads include an aquamarine of  6.11 carats and a fabulous 
Sri Lankan yellow sapphire of  29.24 carats. These gems crown a 
pendant watch with a trapezoid dial in turquoise and diamonds that 
can be detached and worn on the wrist thanks to an innovative 
system that clips onto a bracelet.
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Piaget also brings its full, distinctive sense of  
flamboyance to this fiery jewelry set in carnelian, 

spessartite garnets, yellow sapphires, and diamonds 
(pictured). A masterpiece of  virtuosity, the necklace as-

serts a striking orange gradation in trapezoid-cut carnelian 
set into rose gold. These ornamental stones mingle with di-
amonds and are mounted on an entirely handcrafted rose 
gold chain, illuminated here and there with brilliant-

cut diamonds and yellow sapphires. A cushion-cut 
spessartite garnet of  21.23 carats blazes at the 

heart of  the necklace, reflected in a co-
ordinating ring and pair of  earrings.

This transformable cuff  
bracelet in gold, 

pink sapphire, 

and spessartite garnet perfectly condenses the Maison’s cre-
ativity and know-how. In addition to the couture influence 
of  the jewelry’s shape, the Piaget taste for carefully wrought 
asymmetry emerges through rose gold Milanese mesh edged 
with diamonds and topped with an articulated bracelet in tex-
tured gold latticework. Engraved with the famous Palace Dé-
cor — which the Maison designed in the early 1960s — this 
precious metal is set with a pink sapphire of  4.42 carats from 
Madagascar and a spessartite garnet of  6.40 carats.

WHEN MASTERY IGNITES ARTISTRY
Under the combined influence of  the Maison’s virtuosity in 

craftsmanship and the historical Piaget taste for the couture 
theme, this realm of  the collection brings precious textures to 
gold while offering it a whole new fluidity. 

Coiled gold, the common thread of  this High Jewelry col-
lection, fits around this remarkable cuff  featuring an extraor-
dinary pairing of  26 rose and violet sapphires for a total of  

P I A G E T

SocialLifeMagazine.com

nearly 56 carats (pictured). The gold ropes, which appear to 
float in midair, follow the organic shape of  each gemstone, 
demonstrating the Maison’s unparalleled skill in crafting pre-
cious metal.

Piaget’s 150th anniversary collection, emblematic of  the 
Maison’s dual expertise in watchmaking and jewelry, exempli-
fies its perfectionism in crafting the tiniest detail. Here, past 
and present fuse together to unveil a new virtuosity, honoring 
a legacy of  daring creativity and timeless mastery.
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by gregory dellicarPini Jr.

R U N WA Y

BurberryChristopher John Rogers

EtroDries Van Noten

Clash of the Prints  
Don’t match! The mismatched-pattern trend is taking over, bringing a burst of  creativity and boldness to 
everyday fashion. Imagine pairing a floral blouse with striped trousers, creating an effortlessly chic clash of  

prints that turns heads. This trend is all about breaking the rules, combining polka dots with plaids or animal 
prints with abstract designs for a unique, eye-catching look. From the Etro and Burberry runways to the streets 

of  New York and Paris, mismatched patterns are redefining contemporary style, offering endless possibilities
 for self-expression. Embrace the art of  mix and match, and elevate your wardrobe with this daring trend.

Social Life
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by gregory dellicarPini Jr.

This summer, the celestial allure of  star-shaped accessories is illuminating the fashion world, echoing the season’s 
vibrant energy and ethereal charm. Think statement earrings that dangle with cosmic elegance, or delicate necklaces 

that bring a touch of  the night sky to your day-to-day looks. Handbags in the shape of  stars are taking center stage, 
adding a playful yet sophisticated touch to your summer look. The star-studded trend lets your style shine with a touch 

of  galactic glamour, perfectly balanced with a simple, angular look to keep your aesthetic fresh and modern.

A C C E S S O R I E S

BURBERRY

Galactic Glamour

VERSACE
Gold Star Ring, $375

ANDREJ GRONAU
SSENSE Exclusive 

Brown Star Cut Boots, $1,095

MUGLER 
Gold Star Necklace, $760

Social Life

36



HerStory is the first shoppable platform
to support a collective of  international
women-led brands and provide
dignified employment for the artisans in
their community. When you purchase
from a HerStory brand, you are joining
a movement to empower and represent
women who want to change the
narrative of fashion. You are not
wearing an item, you are sharing a story
that makes an impact.

A DESTINATION
FOR ETHICALLY
MADE,
HANDCRAFTED
LUXURY
PRODUCTS
EMPOWERING
WOMEN AROUND
THE GLOBE. 

Shop us at herstorymarket.com
Follow us @herstorymarket

INVESTMENT
PIECES THAT
INVEST IN
WOMEN.



A C C E S S O R I E S

FERRAGAMO

Galactic Glamour

SAFSAFU
SSENSE Exclusive Silver and Pink 

Star Earrings, $410

MACH & MACH
Blue Star Mules, $855

ASHLEY WILLIAMS
Red and Off-White 

Star Bag, $430

Social Life
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notable guests, including Joey Wölffer, Shoshanna Gruss of  
Shoshanna, Lizzie Fortunato of  LF Jewels, Brooke Lampley of  
Gagosian, and Eleanor Langston of  Paintbox. The luncheon was a 
delightful gathering of  friends and tastemakers, all united by their 
appreciation for Kime’s distinctive style. 

Katie Kime’s creations also sparkled at the prestigious Polo Hamp-
tons on July 20, a perfect environment for showcasing her latest piec-
es and how they bring a touch of  her lively style to the Hamptons.

MUST-HAVE SUMMER ESSENTIALS
The Katie Kime Cabana is a treasure trove of  must-have summer 

items and prints, from the Hamptons Toile Ice Bucket and Surfrider 
Pajama Set to versatile beach-to-dinner apparel like Pareos, the Col-
orblock Oxford, and Printed Maxi Dresses. For guests visiting the 
Wine Stand, Katie Kime has created a limited-edition collection featur-
ing the iconic Summer in a Bottle Botanical Print. This exclusive line 
includes pajamas, ice buckets, and tea towels. Each piece testifies to 
Katie Kime’s flair for infusing everyday items with a touch of  magic.

A BRAND THAT CELEBRATES LIFE
Katie Kime’s brand is more than just a collection of  beautiful items; 

it’s a celebration of  life, color, and creativity. Each piece tells a story and 
brings a sense of  joy and wonder to the spaces and people it adorns. 
Whether you’re dressing up your home or yourself, Katie Kime of-
fers a vibrant, stylish, and playful approach to design that is both lux-
urious and accessible.As Katie Kime continues to spread her colorful 
vision across the Hamptons and beyond, her brand remains a testa-
ment to the power of  creativity and the joy of  living life in full color.

Katie Kime | katiekime.com

In the vibrant world of  luxury design, Katie Kime has carved 
out a niche that blends whimsy with sophistication, creating pieces 
that bring joy and elegance to everyday life. Since its inception in 
2013, the Katie Kime brand has grown from a small design studio 
in Austin, Texas, into a celebrated name synonymous with colorful, 
modern prints that transform the ordinary into the extraordinary.

TRADITIONAL GOODS, MODERN AESTHETICS
Katie Kime began her journey by making prints for furniture, 

clothing, and stationery, driven by her passion for vibrant and 
unique designs. Her approach is a celebration of  color and creativ-
ity, bringing a sense of  humor into functional, everyday pieces. The 
Katie Kime collection is a delightful fusion of  traditional goods 
and modern aesthetics, characterized by its optimistic, bright, and 
unexpected prints.

KATIE KIME OUT EAST: A SUMMER TO REMEMBER
This summer, the Katie Kime brand is making waves out east with 

the charming Katie Kime Cabana, which can be found at the Wine 
Stand at Wölffer Estate Vineyard. The summer celebrations kicked 
off  on Thursday, July 11, with an intimate luncheon at the Wine 
Stand. Hosted by Katie Kime herself, the event was attended by                                                                                                                              

F A S H I O N

by HannaH Hilton

KATIE KIME
WHERE WHIMSY MEETS ELEGANCE IN DESIGN

SocialLifeMagazine.com

Joey Wölffer, Kathryn Fortunato, 
Katie Kime and Lizzie Fortunato. 
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LIGHT AND BRIGHT MAXI DRESSES
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by sofie mäHlkVist

S O F I E ’ S  T R E N D S

F A S H I O N

Sofie Mählkvist is a 24-year-old 
fashion columnist and social me-
dia consultant. She works with 
fashion brands overseeing their 
social media channels while also 
analyzing trends to forecast for 
upcoming seasons. Mählkvist 
is working on her master’s de-
gree at Harvard University in 
fashion marketing management. 

She graduated from Regent’s Uni-
versity London, where she finished 
with honors in fashion marketing and 
global management. She lives in New 
York City, London, and Paris, which 
allows her to attend all the fashion 
shows. She made her debut in 2023 
at the 67th Viennese Opera Ball and 
was proclaimed the Deb of  the Year. 
Instagram: @sofiemahlkvist

Chiffique
Dream Set 

$1,951
chiffique.com

Alejandra Alonso Rojas
Sea Creatures Crocheted 

Maxi Dress
$2,395

alejandraalonsorojas.com

Rodarte
Yellow Silk Crepe Bias Dress

$2,760
shoprodarte.com
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LoveShackFancy
Monceau Halter Ruffle Dress

$1,295
loveshackfancy.com

Susan Fang
Tulle Gown

$1,290
susanfangofficial.com

Ulla Johnson
Margaux Ruffled Silk Fit 

and Flare Maxi Dress
$2,150

ullajohnson.com

Santa Brands
Sydney Maxi Dress

$935
santa-brands.com

Stella McCartney
Falabella Crystal Chain Double Satin 

One-Shoulder
$2,800

stellamccartney.com
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FORGING HER 
OWN PATH

Born in Kyiv, Ukraine, 
Yarmak was originally 
a mathematician, earn-
ing a Ph.D. in the sub-
ject. Despite her suc-
cess in the academic 
realm, she was always 
drawn to the world of  
fashion, and after mov-
ing to Moscow, she was 
able to blend her ana-
lytical skills with her in-
nate creative expression. 
“I’m lucky that I use 
both the left part and 
right part of  my brain, 
because the left handles 
logic and the right cre-
ativity,” Yarmak says. 
Her first designs were by 

necessity made out of  discarded fabrics. She went to a cloth 
factory, concocted a story about a new international joint ven-
ture looking for a local production site, and placed a trial order 
with her own design. The factory made it, was amazed by the 
model, and asked for more designs to start production. Soon 
enough, she had started a franchise without even knowing the 
meaning of  the word. 

 
ONE OF A KIND, TIMELESS, AND SUSTAINABLE

Yarmak is renowned for using the finest furs, such as sable, 
mink, and chinchilla. Each piece is meticulously crafted by 
hand, ensuring impeccable quality and durability. This atten-
tion to detail is complemented by her innovative use of  color 
and texture, blending traditional and contemporary elements 
to create visually striking garments that are both current and 
timeless. “All of  my designs are collectable, and because our 
quality is so high, you could see a coat from 30 years ago and it 
looks like it was made yesterday,” she explains. “All of  my gar-
ments are sustainable in nature and can easily be used for two 
centuries. They can be passed from grandmother to mother 
to daughter.” 

THE EPITOME 
OF LUXURY 

Since Helen Yarmak 
launched her epony-
mous label in the early 
1990s, her name has 
become synonymous 
with luxury and inno-
vative fashion design. 
Her pieces are known 
for their top-of-the-
line materials, intricate 
craftsmanship, and 
modern elegance. Yar-
mak’s one-of-a-kind 
jewelry, home acces-
sories, plush animals, 
cashmere garments, 
scarves, and, of  course, 
fur, which shot her into 
the public conscious-
ness, all contributed to 
her receiving the International Fashion Designer of  the Year 
award during New York Fashion Week. She has also been 
recognized for her talent by the International Understanding 
Foundation, the Women in Business organization, and Creativ-
ity magazine. 

 
LADY GAGA, RIHANNA, BEYONCÉ, 

AND JENNIFER LOPEZ
Yarmak’s designs are everywhere if  you know where to look: 

You can find them on the cover of  Vogue, Vanity Fair, or W, 
or you might see them, courtesy of  the paparazzi, on notable 
figures like Lady Gaga, Jennifer Lopez, Beyoncé, and Rihanna, 
who have all donned lavish furs by Yarmak. Her résumé on 
film is just as impressive, working closely with famed costume 
designer Patricia Field on projects such as Confessions of  a Shop-
aholic and Ugly Betty. She has also supplied furs for some of  
fashion’s most iconic film scenes, including the orange poncho 
presented to a skeptical Andy Sachs (Anne Hathaway) in The 
Devil Wears Prada and the paint-splattered white mink worn by 
the perpetually fur covered Samantha Jones (Kim Cattrall) in 
the first Sex and the City movie.

F A S H I O N

by lexi wolf

HELEN YARMAK
INTERNATIONAL FASHION DESIGNER OF THE YEAR 
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FINE JEWELRY
Yarmak’s jewelry receives the 

same attention to detail as her furs 
and can take weeks or months to 
fabricate in her private atelier in Italy. 
For Yarmak, the design process is all 
dependent on the material. “I love 
and appreciate what Mother Earth 
gives us,” she says. “The stones have 
absorbed their own energy for thou-
sands of  years, and each one tells a 
different story. When I’m choosing 
my stones, I must feel their energy 
straight away. If  I don’t feel con-
nected, then I part ways. That con-
nection drives my imagination for 
the ultimate design and setting.” Her 
oversize statement pieces have be-
come a trademark of  her work and 
are made from semiprecious and 
precious stones such as Paraiba tour-
maline and diamonds. One of  her 
most recent releases is the 24-karat-
gold Kama Sutra necklace, featur-
ing all 64 positions from the ancient 
Hindu text. Goldie Hawn was one 
of  the first to wear the necklace. The 
design is now offered in the form of  
earrings, rings, and bracelets in both 
gold and sterling silver. Prices range 
from $400 to $1 million. 

 
FASHION THERAPY: 

EXCLUSIVE CLIENTELE 
Although the clothing itself  is a 

luxury, having the opportunity to 
purchase a Yarmak piece is even 
more so, and the key to obtaining 
one of  her creations is understand-
ing her process. “I want my clients, 
who are like family, to understand 
and appreciate what they are wear-
ing, because each piece is made 
with love,” she says. “My goal in 
life is to make people happy.” You 
can view Yarmak’s collection at her 
private atelier at Fifth Avenue and 
54th Street in New York. 

 
Helen Yarmak 
helenyarmak.com

F A S H I O N

SocialLifeMagazine.com

Rihanna in W magazine
wearing Helen Yarmak
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GURNEY’S 
MONTAUK SHOP

Gurney’s is more than a hotel. 
The folks there have created 

a charming beach shop! Brands 
include the hotel’s signature line, 

Trudon, James Perse, and 
Garrett Leight. The full-service 

salon also features a curated 
selection of  multiuse products 

and supplements enjoyed by the 
likes of  Kim and Khloe Kardashian.

290 Old Montauk Highway, 
Montauk

by gregory dellicarPini Jr.

S H O P P I N G

HOUSE OF OLITA
House of  Olita in Southampton is a boutique 

that offers a curated selection of  high-end 
fashion, accessories, and home décor. Known 

for its stylish and chic atmosphere, House 
of  Olita provides a unique shopping experi-
ence with a focus on contemporary designs 
and luxury brands. It is a great spot for pure 
inspiration and a true gem in the Hamptons.

53 Jobs Lane, Southampton

Whether it ’s a walk on the beach or an evening painting the Hamptons red,
these shops know how to cater to your needs.

KIZZY T’S
Kizzy T’s is East Hampton’s ultimate spot for unwinding after shop-
ping, offering a vibrant mix of  global Asian and American sports-bar 

flavors. Enjoy eclectic small plates, hearty dishes, and a dedicated 
greens section in a lively atmosphere with a bustling bar and a game 

room featuring pool, darts, and more.
47 Montauk Highway, East Hampton
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Now in East Hampton,      
Sunshine boutique offers a cu-
rated selection of  luxury cloth-
ing and accessories, capturing 
the relaxed yet refined essence 
of  life on the East End. With its 
stylish storefront and carefully 
chosen collections, the bou-
tique caters to fashion-forward 
individuals looking to embrace 
coastal elegance. We recently 
caught up with owner Heidi 
Humes to learn more.

What inspired you to relocate 
Sunshine boutique to East 
Hampton?
It’s the perfect spot for my cli-
ents in neighboring towns to ac-
cess during high season and of-
fers the welcoming environment 
that’s a super priority to me.
 
Could you share more about your journey in the fashion         
industry?
I have worked in so many different capacities over the past 30 years 
in fashion, but the one consistent thread has been my passion for 
presenting beautiful products in beautiful environments. From 
behind the scenes in fashion photography to retail and wholesale 
merchandising, being on all sides of  the equation in how consum-
ers receive product has definitely shaped my sensibilities.
 
Sunshine is known for supporting female designers and arti-
sans from around the world. How do you discover and select 
these designers?
I have always loved to travel and immerse myself  in whatever cul-
ture I visit. I love to engage with local artists, and starting con-
versations about their craft has led to so many special and unique 
projects that you can then find at my shop. It’s important to me that 
women artisans in particular are supported and seen. 
 
How has your experience as a former director of  retail merchan-
dising at DVF shaped your approach to running Sunshine?
Working with an icon such as Diane von Furstenberg was an op-
portunity of  a lifetime. She put an enormous amount of  trust in 

by mallette HaVens

SUNSHINE BOUTIQUE

me and my talents, and I was 
lucky to be involved in a time 
of  huge global growth and 
prosperity. When opening her 
shops, I would think of  each 
one as a total experience — 
not just how your eye traveled 
through the shop but how the 
shop sounded and smelled 
while you were in there too. I 
wanted each to appeal to every 
sense you had, and I have car-
ried that through everything I 
have done since then. My goal 
is for you to leave Sunshine 
feeling happy, like a day well 
spent at the beach.
 
Sustainability is becoming 
increasingly important in the 
fashion industry. How does 
Sunshine incorporate sus-
tainability into its business 

practices and product offerings?
Working directly with artisans allows me the privilege of  know-
ing where your dollars are going and how they are spent. We work 
in small-batch, handmade products that aren’t overproduced. So 
many of  the things we create are zero-waste projects, and there 
is great attention placed on how materials and production of  any 
kind affects the environment. An important piece of  this equation 
to remember is that with the money going straight to the artisans, 
you are directly impacting their lives and the well-being of  women 
around the world. That’s so essential to me, that global connection. 

  
Could you share a memorable moment or achievement since 
starting Sunshine that has made a significant impact on you 
personally or professionally?
I think most of  all, the deep and beautiful connections and friend-
ship that happen in this shop are what truly make it shine. Women 
telling each other they look beautiful, someone leaving with a big 
smile that wasn’t there when they came in — all the little things 
matter most. Getting to work at what you love in this life is a bless-
ing, but sharing it and putting it out in the world, that’s the gift. 

 
Sunshine | sunshineamagansett.com
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by mJ Pedone

M E N  T H A T  T R E N D

MJ Pedone is the founder and CEO of  Indra Public Relations 
@MJ_Pedone | @indrapublicrelations | indrapr.com

August: a perfect time of  the year to continue the outdoor grilling 
and spend time with family and friends. These items are all on the 
summer trending list, and I hope you enjoy them as much as I do.

WAYFAIR OUTDOOR 
PATIO SET

A patio conversation set is 
meant to create a casual space 
for lounging or spending time 
with guests. Modular furni-
ture is ideal for this, and the 
configurations are endless. 
$1,399, wayfair.com

MASTER PURVEYORS 
DRY-AGED SAMPLER

Who doesn’t like the succulent taste of  dry-
aged meat, especially when it’s on the bar-
becue? Master Purveyors has been perfect-
ing the dry-age method since 1957. This 
Standard Deluxe Age Sampler includes a 
32-ounce prime porterhouse, two 14-ounce 
prime rib eyes, and two 14-ounce prime strip 
steaks. It feeds six to seven people. 
$325, masterpurveyors.com 

WEBER RUST-RESISTANT GRIDDLE 
WITH SIDE TABLE

Have more fun griddling on the game-chang-
ing 30-inch rust-resistant Weber Slate Grid-
dle. It’s ready to cook on right out of  the box 
and stays ready, not rusty, use after use. This 
model features an extendable side table for 
more prep space and two Weber Works out-
door storage bins to keep griddle tools handy 
and protected from the weather.
 $799, weber.com

CLEANERWARE
For hundreds of  years, there has not been 
a major change to the design of  flatware. 
Cleanerware is the smarter utensil design 
to keep germs, bacteria, and toxic chemi-
cals on the table and not in your mouth. 
$99, cleanerware.com
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Let’s connect
bakertilly.com
New York Metro

INDUSTRIES SERVICES
• Family Business
• Financial Services
• Food and Beverage
• Healthcare and Life 

Sciences
• Higher Education
• Manufacturing and 

Distribution

• Not-for-Profit
• Private Equity and  

Portfolio Companies
• Real Estate
• Retail
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Our editors are constantly exploring products that prom-
ise to enhance our quality of  life. Helight Sleep has been 
a standout discovery. This sleek device, emitting a calming 
red light, has revolutionized my sleep routine. From the 
very first use, I was enveloped in a serene ambiance that 
gently guided me into a deep, restful sleep.

Helight mimics the natural sunset, a feature that sets it 
apart in the crowded market of  sleep aids. Its noninva-
sive, natural approach is a refreshing change from other 
methods I’ve tried. The result? I wake up revitalized, with 
a clarity and energy that I hadn’t experienced in years. Its 
portable design also ensures I never compromise on sleep, 
even when traveling.

Helight Sleep is more than just a sleep tool; it’s a luxury 
essential that promises — and delivers — a rejuvenating 
night’s sleep. Check it out!  $139, helight.com

S H O P P I N G  |  Editor’s Pick 

by HannaH Hilton

HELIGHT SLEEP
THE SECRET TO RESTFUL NIGHTS

 Angle de la Rue Oscar II et Rue de la France Gustavia | 97133 Saint-Barthélemy | French West Indies
 +590 590 77 49 49 | Toll Free USA-Canada (844) 772 2784

 reservations@lebarthvillas.com | lebarthvillas.com | #LeBarthVillas

With privileged access to Le Barthélemy Hotel & Spa

Your St. Barts getaway awaits you 
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S H O P P I N G

H O T  L Y S S T
by lyss stern

What’s hot? What’s in? What’s #fabuLyss?
Lyss Stern, a New York City–based best-selling author 

and the founder of  Divamoms.com 
is at the forefront of  style, trends, and the must-have-nows. 

Lyss gives moms and expectant moms the scoop on Instagram @diva_moms

#DIVAMOMS SUMMER DINNER CLUTCH
Salvage Sacs is a 
#fabulyss pioneering 
brand in the fashion 
industry, dedicated to 
crafting exceptional 
and sustainable de-
signer bags from re-

purposed materials. Founded by the visionary Stacey Assael Skordas, 
the brand takes pride in transforming discarded designer fabrics into 
one-of-a-kind, environmentally conscious creations. Salvage Sacs 
stands out for its commitment to sustainability, as it upholds the values 
of  repurposing and reducing waste in the fashion world. Bags range 
from $175 to $450, depending on the designer. salvagesacs.com

#DIVAMOMS LIPSTICK 
Bonbon Coquelicot is a #fabulyss wearable red lipstick 
for those who don’t wear red — a feel-good formula that 
leaves lips with a hydrating, sensual flush of  color. The 
unique, lipstick-meets-balm hybrid glides on with a subtle 

blurring effect, smoothing the lip with its matte 
finish, leaving the perfect amount of  pigment 
for a just-been-kissed, bouche mordue look. 
$28, violettefr.com

#DIVAMOMS LIP COLOR SMOOTH, SOOTHE, AND SHINE
Introducing the #fabulyss Ka-
runa’s new Tinted Lip Oils, avail-
able in three shades. These light-
weight, ultra-nourishing oils are 
specially formulated to rejuvenate 
dry, irritable lips with a balancing 
combination of  hydrating botani-
cal oils and soothing antioxidants 
while delivering a soft, universally 
flattering wash of  color. $18, karunaskin.com

#DIVAMOMS 28-DAY 
TRANSFORMATION 
PROGRAM 
Moms tirelessly juggle family, 
work, and daily responsibilities, 
often neglecting their own needs. 
Ngo Okafor’s 28 Days Greater, a 
28-day mind-and-body-transfor-
mation program created by the 
two-time Golden Gloves boxing 
champion and celebrity trainer, is 
a game changer. Helping clients 
like Brooke Shields and Mariska 
Hargitay, the program aids partici-

pants in losing up to 25 pounds, building lean muscle, and becom-
ing mentally tougher — benefits crucial for moms who often put 
themselves last. It’s not just about physical transformation; it ad-
dresses mental and emotional well-being too: Moms learn the im-
portance of  self-care by dedicating time each day to workouts and 
following a structured nutrition plan. The program instills a sense 
of  discipline and self-worth, showing that when moms prioritize 
their own health, everyone benefits. ngookafor.com

#DIVAMOMS AESTHETIC DOCTOR
When asked about my secret to staying youthful, I always confi-
dently attribute it to Dr. Elizabeth Zeitler’s #fabulyss expertise. Dr. 
Zeitler, a board-certified dermatologist with subspecialties in both 
aesthetic and medical dermatology, has a unique approach to her 
craft. With her background in art history, she has honed her skills 
in aesthetic dermatology to provide clients with a natural, youthful 
appearance. Using an extensive range of  cutting-edge technologies, 
Dr. Zeitler creates personalized treatment plans designed to correct 
signs of  aging while maintaining a natural look. 

Dr. Zeitler is not only a dermatologist but a wife, mother of  
three, and avid art lover. Over the years she has perfected her less-
is-more approach to injectables. By adhering to the artistic ideals of  
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symmetry and refinement, she uses microdosing techniques suit-
able for all age groups. These techniques, combined with minimally 
invasive procedures such as Fraxel, Microneedling, PRP, and Trus-
culpt, can help all patients grow old gracefully. To visit her New 
York City office, go to elizabethzeitlerderm.com.

#DIVAMOMS TOOTHBRUSH
Suri’s co-founders Mark Rushmore and Gyve Safavi, 
both Procter & Gamble alums, recently debuted the 
#fabulyss Sustainable Sonic Toothbrush in the U.K., 
marking the first time both high design and sustainabil-
ity have been prioritized within the oral care industry, 
which has seen little innovation in decades. The award-
winning toothbrush paves the way for elevated prod-
ucts that turn uninspiring chores into everyday self-
care rituals with minimal impact on our planet. This 
amazing toothbrush comes in four different colors; 
my personal favorite is morning waves (blue). $116, 
trysuri.com

#DIVAMOMS HEALING BRACELETS
The Healer’s Collection line is designed by Rachie Shnay (whose 
celebrity clients include Selma Blair, Gal Gadot, and Ginnifer 
Goodwin), Joyce Azria (the entrepreneur daughter of  famed fash-
ion designer Max Azria), and Sarit Shaer, an energetic healer whose 

clients travel from all over the world to meet with 
her. Shaer has handpicked each arrange-

ment of  AAA+ quality crystals and 
14-karat gold to specially heal tar-
get areas of  wellness — physi-
cally, mentally, and spiritually. 
The bracelet sets address ev-
erything from sleep and anxi-
ety to mental focus and com-

munication, love attraction, and 
beyond through mineral healing. 

thehealerscollection.com

#DIVAMOMS HYDRATING SUMMER SERUM
Thu Brule’s Thursty Skin Hydrating Fluid is a #fabu-
lyss high-performance serum designed to target signs 
of  aging at the cellular level. It uses five molecular 
weights of  hyaluronic acid combined with nutrient-
rich fruit extracts and active ingredients that promote 
collagen and elastin synthesis while protecting against 
free-radical aggressors. Thursty Skin Hydrating Fluid 
provides immediate hydration while simultaneously 
energizing sluggish and weakened skin cells from the 
inside out, resulting in softer, smoother, more radiant 
skin. $185, thubrule.com

#DIVAMOMS BEAUTY BOSS
Marina Baratashvili is the most #fab-
ulyss massage therapist and physio-
therapist. She is best known for her 
work with the Tbilisi State Opera 
and Ballet Theatre, where she worked 
closely with the Bolshoi prima balle-
rina Nina Ananiashvili for more than 
a decade. Baratashvili’s unique treat-

ment reduces chronic pain, relieves tired and aching muscles, relaxes 
the body, calms the nervous system, reduces swelling, and speeds the 
elimination of  metabolic waste. Her education in human movement 
and her own experiences as a dancer has helped her truly understand 
how the body functions and heals and how to help those who are re-
covering from injuries or suffering from chronic pain. Massage ther-
apy is an ever-evolving way to learn about healing the body, mind, 
and spirit. It is also good for blood circulation, the immune system, 
and lymph nodes. Marina is out east this summer, and I promise you 
will thank me for booking an appointment with her. Make sure to do 
it soon! Instagram @marinamassages

#DIVAMOMS DESIGN
Gale Sitomer has a #fabulyss and 
keen eye for aesthetics, which in-
cludes combining colors, textures, 
and furnishings to create cohesive 
and inviting spaces. It also extends to 
space planning, architectural detailing, 
and selecting materials that balance 
functionality and style. Gale Sitomer 
Design provides personalized servic-
es, tailoring each project to reflect the 

unique personality and lifestyle of  their clients from New York to the 
Hamptons to Palm Beach. This comprehensive approach ensures 
that every detail, from the layout to the final decorative touches, is 
meticulously planned and executed, resulting in spaces that are not 
only beautiful but also highly functional! To learn more and see the 
extensive portfolio of  work, visit galesitomerdesign.com.

S H O P P I N G



fstennisclub.com | 631-287-6707 | fstcproshop.com
1370A Majors Path, Southampton NY 11968

FSCAMPS.COM | 631-287-6707 | INFO@FUTURESTARSSOUTHAMPTON.COM



by Jeanette Zinno

B E A U T Y
H E A L T H  &  B E A U T Y

Summer is hard on hair, so protect yourself  from 
damage with these healthy hair products.

Beat the Summer Heat 

HUMIDITY PROTECTION
Seal in your style, fend off  the elements, 
and extend your look with this invisible 
hair shield. The Daily Forecast Finishing 
Spray blocks humidity, static, and other 
summer elements. Neiman Marcus, $38

SCALP HEALTH 
The Crown Affair’s Cleansing Scrub gen-
tly exfoliates the scalp, lifts buildup, and 
promotes circulation to support overall 
hair health. For an extra deep clean, swap 
your shampoo for this salt-scrub cleanser 
about once a week. Sephora, $54.

HYDRATE HAIR
The Fresh Eau De Concombre Hair and 
Face Mist delivers antioxidant properties 
for all hair types and revitalizes tired hair. 
It hydrates and revitalizes by combining the 
moisturizing benefits of  cucumber and hy-
aluronic acid. david-mallett.com, $48 

HEALTHY BRUSHING 
The N.05 round styling boar-bristle hair-
brush is designed to protect and nourish 
your hair. Made with pure keratin fibers, 
the chic hairbrush gives your hair moisture 
from root to tip. labonnebrosse.com, $168
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Summer Hair Care

With the summer heat intensifying, I consulted with experts to gather tips on safeguarding hair against 
typical summer beauty trials. Here’s a midsummer hair-care guide from top industry professionals. 

by Jeanette Zinno

Crown Affair founder Dianna Cohen 
Lean into your air-dry! Don’t be afraid to go to dinner with your hair wet. 
I apply Crown Affair’s Texturizing Air Dry Mousse and Leave-In Condi-
tioner to make sure I get the benefits of  styling without using heat. I love 
the “no-makeup makeup” look for hair and get time back for summer fun 
— more time lounging by the pool instead of  styling my hair.

La Bonne Brosse co-founders Flore Des Robert and Pauline Laurent
At La Bonne Brosse, we’re committed to caring for your hair, regardless 
of  the season. Like your skin, hair is exposed to UV rays during sum-
mer. Protecting and nourishing it is essential to prevent dryness. UV rays 
penetrate the hair fiber and damage the keratin present. By brushing your 
hair regularly, you tighten the scales and benefit by distributing the sebum 
produced by your scalp all along the fiber. 

Kristin Ess Hair education manager Laura Dale
Chlorine and salt water can quickly fade color and make your hair feel 
dry, so protecting your hair before swimming is essential. Try wetting 
your hair thoroughly in the shower before going in the pool or salt wa-
ter and applying a leave-in spray conditioner like the Kristin Ess Hair 
Weightless Shine Leave-In Conditioner or a rich, creamy hair mask like 
the Kristin Ess Hair Velvet Finish Softening Mask. Either one will help 
protect your hair from the drying effects of  chlorine and salt water.

IGK Hair Care co-founder Franck Izquierdo 
During the summer, things like increased exposure to sun, salt 
water, and chlorine can be extremely harsh on your hair. These 
factors contribute greatly to things like split ends and dryness. 
Something that can give your hair a boost is a fresh cut, even 
if  it’s just a trim! A fresh cut can also make your hair feel 
lighter and more manageable in the heat.
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In the realm of  dental innovation, Dr. Keith Vibert stands out as 
a trailblazer. As the founder of  Pure Dental, Dr. Vibert has revo-
lutionized the field with his groundbreaking Four Ever Smile sys-
tem. This fully digital, full-arch implant system has transformed 
the smiles of  over 15,000 patients, offering a blend of  advanced 
technology, efficiency, and affordability that sets a new standard in 
dental care.

A VISIONARY APPROACH TO DENTAL IMPLANTS
Dr. Vibert, a distinguished member of  the International Con-

gress of  Oral Implantology, performs nearly 5,000 implants an-
nually. His dedication to excellence and innovation is evident in 
the Four Ever Smile system, which boasts a client success rate of  
98 percent. This state-of-the-art approach leverages cutting-edge 
technology to provide patients with the highest quality, best-fitting, 
and permanent 3D-printed teeth. The digital nature of  this process 
significantly reduces treatment time and costs compared with tra-
ditional methods.

THE FOUR EVER SMILE ADVANTAGE
The Four Ever Smile system offers numerous benefits over con-

ventional dentures. Unlike traditional dentures, which can cause 
discomfort, movement, and gum irritation, the Four Ever Smile 
implants provide a secure and natural feel. This treatment concept 
replicates the appearance and tactile sensation of  natural teeth, an-
chored firmly in place by implants.

One of  the most significant breakthroughs of  the Four Ever 
Smile system is its ability to place a 3D-printed temporary bridge 
on the same day the remaining teeth are removed and implants are 
placed. This is made possible by the advanced 3D cone-beam tech-
nology, which ensures precise implant placement, promoting better 
and faster tissue healing.

ON-SITE DIGITAL DENTAL LAB
Pure Dental’s fully digital on-site dental lab is a tes-

tament to Dr. Vibert’s commitment to excellence. 
Equipped with the most advanced milling machines and 
3D printers, the lab enables the creation of  completely 
customized smiles in under four hours. This efficiency 
allows for the delivery of  a Four Ever Smile at a fraction 
of  the cost typically associated with traditional methods.

The expertise of  Pure Dental’s master lab techni-
cians is unmatched, with more than 20,000 zirconia 
bridges handcrafted in the past decade. This extensive 

experience ensures superior results, meticulously manufactured 
within the cutting-edge in-house facilities. What traditionally takes 
six months to two years elsewhere is streamlined through Pure 
Dental’s efficient process.

A PIONEERING FACILITY
As Dr. Vibert proudly states, Pure Dental is “one of  the only 

facilities in the world to combine a state-of-the-art office equipped 
with the latest digital technology and a full milling center all under 
one roof.” This unique combination of  advanced technology and 
expert craftsmanship sets Pure Dental apart, offering patients an 
unparalleled dental experience.

In a world where dental care is evolving rapidly, Dr. Keith Vibert 
and his Four Ever Smile system represent the future of  dentistry. 
By prioritizing patient comfort, affordability, and the latest technol-
ogy, Dr. Vibert has redefined what is possible in dental implantol-
ogy, one smile at a time.

Dr. Keith Vibert  
631.201.8199 
puredentalimplants.com | foureversmile.com

by HannaH Hilton

 DR . KEITH VIBERT’S FOUR EVER SMILE™
TRANSFORMING SMILES 
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In the bustling heart of  New York 
City, Gotham Footcare stands as the 
gold standard for medical and sur-
gical foot care. Spearheaded by the 
visionary Dr. Miguel Cunha, this 
premier practice offers the most 
advanced treatments, redefining the 
podiatry landscape with personal-
ized, compassionate care.

The spectrum of  Gotham Foot-
care’s expertise is vast. Its skilled 
team addresses a myriad of  foot 
and ankle conditions, offering ev-
erything from routine checkups to 
intricate surgeries. Patients can ex-
pect meticulous care to ensure op-
timal foot health. Its hallmark is its 
bespoke treatment plans, designed 
for maximum relief  in the most ef-
fective and comfortable manner.

The clinic’s distinguished foot surgeons provide a range of  
conservative and surgical treatments. Dermatological issues 
like plantar warts and 
ingrown nails, as well as 
biomechanical deformi-
ties such as arthritis, bun-
ions, and hammertoes, 
are expertly managed. 
Dr. Cunha, an ABPM-
certified surgical podia-
trist, brings a wealth of  
knowledge and experi-
ence to the table. With a 
doctorate from Temple 
University School of  
Podiatric Medicine and 
residency training at 
Washington Hospital 
Center and Georgetown 
University, his creden-
tials are impeccable. His 
extensive training covers 
lower extremity trauma, 

diabetic limb salvage, and reconstruc-
tive surgery, complemented by a pas-
sion for cosmetic foot surgery and 
sports medicine. His expertise in the 
latest running techniques and shoe 
technologies has made him a sought-
after specialist.

Gotham Footcare’s relentless pursuit 
of  excellence has earned it top honors 
for six consecutive years, recognizing 
the practice as the best in the city. Its 
innovative treatments and luxurious 
care have garnered accolades from 
prestigious publications like Time, U.S. 
News and World Report, Forbes, Bloomberg, 
and New York magazine.

In a city that demands nothing but 
the best, Gotham Footcare consistent-
ly delivers unmatched podiatric care, 
setting a new benchmark in the field.

Gotham Footcare | gothamfootcare.com

by micHele meile

FOOT CARE REINVENTED
GOTHAM’S GOLD STANDARD IN PODIATRY

Dr. Miguel Cunha
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DRSHAWNSADRI.COM    OFFICE@DRSHAWNSADRI.COM    212.256.0687
515 MADISON AVENUE, SUITE 1710,  NEW YORK, NEW YORK

357 ALMERIA AVENUE, SUITE 105,  CORAL GABLES, FLORIDA

DR. SHAWN SADRI
COSMETIC & GENERAL DENTISTRY

NEW YORK CITY & MIAMI

STAR QUALITY & VIP TREATMENT
IN A STATE-OF-THE-ART FACILITY
Dr. Shawn Sadri and his extraordinary team 

provide a VIP experience every time you visit 

the NYC & Miami offices. When you choose our 

cosmetic and general dentistry services, you will 

enjoy a luxurious and comfortable atmosphere 

while receiving world-class dental treatment.

DRSHAWNSADRI



SocialLifeMagazine.com

61

H E A L T H  &  B E A U T Y

In the realm of  luxury living, where comfort meets sophisti-
cation, Cozy Earth stands as a symbol of  excellence. Renowned 
for its commitment to creating the finest sleep and loungewear, 
this brand has carved a niche for itself  among discerning con-
sumers who value quality, sustainability, and unparalleled com-
fort. This is not just the opinion of  Social Life editors. Cozy 
Earth’s sheets, pajamas, jogger pants, bath towels, socks, and 
body butter have all been selected as Oprah’s Favorite Things 
between the years 2019 and 2024!

THE PINNACLE OF COMFORT
Cozy Earth’s products are the epitome of  luxury. Special-

izing in bedding and loungewear, the brand uses sustainably 
sourced bamboo fabric, celebrated for its breathability and 
softness. This material is not only silky to the touch but also 
environmentally friendly, making it a perfect choice for the eco-
conscious consumer. Unlike conventional fabrics, Cozy Earth’s 
bamboo is moisture-wicking and temperature-
regulating, ensuring a comfortable night’s 
sleep regardless of  the season.

A COMMITMENT 
TO SUSTAINABILITY

In today’s world where sustainability is a 
paramount concern, Cozy Earth sets itself  
apart with its eco-friendly practices. The bam-
boo used in its products is harvested respon-
sibly, ensuring minimal environmental impact. 
The brand’s dedication to sustainable sourcing and production 
processes underscores its commitment to protecting the planet 
while providing the ultimate in comfort. This aligns perfectly with 
the values of  luxury consumers who seek to make environmentally 
responsible choices without compromising on quality.

LUXURY REDEFINED
Cozy Earth redefines luxury through its meticulously crafted 

products. Its bedding collections, which include sheets, duvet cov-
ers, and pillowcases, are designed to offer a sleep experience that is 
both opulent and restorative. The loungewear line, featuring robes, 
pajamas, and lounge sets, is perfect for those who want to relax in 
style. Each piece is thoughtfully designed to provide an exquisite 
blend of  elegance and ease, making Cozy Earth a staple in luxuri-
ous homes around the world.

ENDORSEMENTS 
AND ACCOLADES

The brand has garnered 
praise from celebrities and 
lifestyle influencers, further 
cementing its status in the 
luxury market. Endorsements 

from high-profile figures who appreciate the quality and comfort 
of  Cozy Earth’s products have helped the brand gain a dedicated 
following. These endorsements are a testament to Cozy Earth’s 
ability to deliver on its promise of  exceptional quality and comfort.

EXPERIENCE THE COZY EARTH DIFFERENCE
For those who seek to elevate their lifestyle, Cozy Earth offers 

a gateway to unparalleled comfort. Its products are not just items 
for the home; they are investments in a better quality of  life. With a 
commitment to sustainability, superior craftsmanship, and a touch 
of  elegance, Cozy Earth embodies the essence of  luxury living. 
Discover the Cozy Earth difference and transform your living 
space into a sanctuary of  relaxation and elegance. 

Cozy Earth | cozyearth.com 

by HannaH Hilton

COZY EARTH
DISCOVER ULTIMATE COMFORT
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Dr. Barry Weintraub, a board-certified plastic surgeon prac-
ticing at the heart of  New York on Fifth Avenue and 61st 
Street, has recently been named one of  America’s best plastic 
surgeons in 2023 for facelift surgery by Newsweek. Top profes-
sionals in the field have recognized Dr. Weintraub by voting 
for him in this prestigious publication, which recently released 
its annual list. 

“I am truly honored to be recognized by Newsweek as one of  
the best plastic surgeons for 2023,” Dr. Weintraub says. “I am 
dedicated to providing my patients with the highest quality of  
medical and plastic-surgical care, as well as delivering the most 
sophisticated, age-appropriate results, always with a keen eye 
toward natural attractiveness.”

Dr. Weintraub shares this philosophy with his entire staff, 
which provides an atmosphere of  respect and compassion. 
Every patient admitted to his surgical facility experiences not 

just a personalized interaction but also a personalized plan for 
their overall aesthetic, whether it be a surgical plan encompass-
ing a facelift, neck lift, blepharoplasty (eyelid lift), rhinoplasty, 
or revisionary surgery, or a noninvasive plan involving skin 
care and injectables, lasers, microneedling, or any number of  
other approaches. 

Board-certified by the American Board of  Plastic Surgery, 
Dr. Weintraub has more than 30 years of  experience and has 
earned a reputation for his exceptionally natural-looking re-
sults. “You should never be able to tell that someone had sur-
gery. Less is always more!” says Dr. Weintraub. “I have made it 
my mission to give patients the most understated and natural 
results while avoiding the telltale signs of  surgery.” 

For his facelifts, he hides all incisions inside the tragus in 
the ear so that the hairline incision is not visible. For his rhi-
noplasty patients, he either employs the “closed” technique, or 
for the “open” approach, he uses suture material finer than a 
human hair (as he does with his upper-eyelid surgeries). Pains-
takingly, he sews all incisions under loupe magnification for 
the thinnest incisions possible. 

“There are many different modalities to correct skin laxity, 
jowl formation, deep nasolabial folds, turkey-gobble necks, eye 
bags, plunging nasal tips, and bumps on noses,” Dr. Weintraub 
says. “It’s always my pleasure to help educate patients as to what 
meets their needs and fits their lifestyles.”

Weintraub, who appears regularly on Castle Connolly’s Best 
Plastic Surgeons in America and Best Doctors in New York 
lists, holds in high regard the ideals he was taught at Cornell, 
both in medical school and his plastic-surgical fellowship, dur-
ing a time when patient care and compassion were almost re-
ligiously revered.

Dr. Weintraub believes that physicians should be welcoming 
and respectful and must never lose sight of  the sacred privi-
lege that it is to operate on another human being. Each patient 
is a person possessing real-life issues and concerns.

“Surgery is not a horse race,” he says. “Taking time is essen-
tial to patient safety, as well as ensuring an outstanding, under-
stated, and natural-looking result.”

Dr. Barry Weintraub
800A Fifth Avenue, New York City
drbarryweintraub.com | 212.737.7500

by eliZabetH darwen

DR . BARRY WEINTRAUB
THE BOARD-CERTIFIED PLASTIC SURGEON BRINGS AWARD-WINNING SERVICES 

TO LOCAL AND INTERNATIONAL PATIENTS
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As the summer sun warms the shores of  the Hamptons, fitness 
enthusiasts and wellness seekers flock to this chic coastal haven for 
more than just its pristine beaches and luxurious retreats. In 2024, 
the region has solidified its reputation as a premier destination for 
cutting-edge fitness experiences, offering an array of  top-tier spots 
that cater to all levels of  athleticism and approaches to wellness. 
This guide highlights the best fitness venues that will help you stay 
active and rejuvenated throughout your summer getaway, from se-
rene yoga studios with ocean views to high-energy boot camps on 
the sand. Join us as we explore the top fitness spots in the Hamp-
tons that are redefining health and wellness this season.

The Formula by Meredith — Bridgehampton 
theformulaxmeredith.com

Meredith Shumway’s fitness program, The Formula X Meredith, 
is making waves in the Hamptons this summer. Hosted in Bridge-
hampton, her 60-minute high-intensity workout combines interval 
training, Pilates, barre, and calisthenics. Designed with an injury-
sensitive approach, the class emphasizes proper form and is acces-
sible for all fitness levels and demographics.

Shumway, a former professional ballerina, draws on her extensive 
ballet training and experience with injury rehabilitation to create a 
workout that is both challenging and safe. Each session involves a 
mix of  standing exercises for larger muscle groups and floor exer-
cises focusing on core strength and flexibility, ensuring a comprehen-
sive and balanced workout.

Viva Yoga — Water Mill
vivayogany.com

Viva Yoga, an exclusive, boutique-style hot-yoga studio, offers 
a uniquely personal approach to fitness and wellness. Specializing 
in private and small group sessions available by referral only, Viva 
Yoga is a sanctuary for those seeking a tranquil yet invigorating 
yoga experience.

The studio is outfitted with state-of-the-art infrared heating and 
ventilation systems, creating an ideal environment for yoga prac-
tice. This technology not only enhances comfort but also promotes 
the detoxification and rejuvenation of  every system in the body. 
Viva Yoga’s primary focus is on the Bikram Method Original Hot 
Yoga, a form of  open-eyed meditation that involves 26 hatha yoga 
postures and two pranayama breathing techniques. This practice is 
renowned for its comprehensive benefits, working deep into the 
muscles, glands, and organs while also improving flexibility and 

mental clarity. At Viva Yoga, there are classes catering to both be-
ginners and advanced practitioners. Each session emphasizes preci-
sion and intensity, aiming to strengthen small muscle groups and 
enhance overall flexibility. 

Founded in 2023 by the dynamic mother-daughter duo of                
Maria and Antonella Lemos, Viva Yoga embodies their shared pas-
sion for yoga and wellness. Maria, who received her teaching certifi-
cation from Bikram Choudhury in 2019, brings more than 15 years 
of  yoga practice to the studio. Antonella, the head instructor, is a Co-
lumbia University graduate and a nationally ranked yoga champion, 
with 12 years of  experience. 

Together, Maria and Antonella have cultivated a space that re-
flects their dedication to the transformative power of  yoga. It’s a 
community where precision meets passion, and every session is a 
step toward holistic well-being.

Pvolve — Sag Harbor 
31 Long Island Avenue, Sag Harbor | pvolve.link/hamptons

Fitness enthusiasts in the Hamptons are in for a treat this sum-
mer as Pvolve, Jennifer Aniston’s favorite workout, makes a highly 
anticipated return. From July 23 to August 2, Pvolve will be hosting 
a special residency at Post House in Sag Harbor, providing resi-
dents and visitors with the opportunity to experience its signature 
low-impact functional fitness workouts.

Leading the sessions will be two of  Pvolve’s top trainers, Zach 
Morris and Mel Ramos. Their expertise and dynamic teaching 
styles make each class both challenging and accessible, catering 
to fitness enthusiasts of  all levels. The classes, held each morn-
ing, can accommodate about 30 participants and are priced at $50 
per session. For those already part of  the Pvolve NYC Studio 
Unlimited membership, the first class is available at a discounted 
rate of  $35.

This marks the first Pvolve residency in the Hamptons since 
2021, making it a must for locals who don’t want to miss out. 
Whether you’re a seasoned Pvolve practitioner or a curious new-
comer, this residency offers a unique opportunity to enhance your 
fitness journey. 

LIVIN Life: Ice Baths and Ab Workouts With Gloria Pope
livinlife.es | Instagram: @gloriapope

LIVIN Life is revolutionizing the wellness scene with its mobile 
longevity events designed for high-performing individuals seek-
ing to enhance their health, have fun, and live a longer, better life.     

by liana werner-gray 

THE TOP FITNESS DESTINATIONS
IN THE HAMPTONS 2024
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This innovative company partners with the most exclusive venues 
to create a holistic wellness experience that merges fitness, mind-
fulness, and ice baths into a dynamic two-hour event. It’s also avail-
able for private sessions.

Founded in New York City by renowned fitness coach Gloria 
Pope, LIVIN Life is dedicated to inspiring and motivating people 
to achieve their best. Her approach emphasizes the importance of  
a holistic lifestyle, including healthy eating, regular exercise, medita-
tion, breathwork, and cold therapy for optimal health and happi-
ness. 

Pope, who has successfully organized wellness and longevity 
events in New York, is also expanding her transformative con-
cept to Spain this summer. Her passion for wellness and longevity 
shines through in every event, which seamlessly integrates high-
energy workouts with the rejuvenating benefits of  ice-cold therapy. 
Participants are invited to connect, socialize, and feel empowered 
while embracing a healthier lifestyle.

Future Stars for the Kids — Southampton 
fscamps.com/southampton 

Future Stars Southampton stands as the Hamptons’ premier 
summer camp, offering a wide array of  activities and programs 
tailored to children of  all ages and interests. Located at the South-
ampton Youth Services Recreation Center on Majors Path, this 
state-of-the-art facility features eight tennis courts, an outdoor 
pool, three indoor basketball courts, a grass soccer field, an indoor 
soccer and futsal rink, classroom spaces, and a turf  baseball field.

H E A L T H  &  B E A U T Y

Liana Werner-Gray 
Certified nutritionist at Complete Wellness NYC  
Best-selling author of  The Earth Diet, Cancer-Free 
With Food, and Anxiety-Free With Food
lianawernergray.com | @lianawernergray | @theearthdiet

Future Stars Southampton offers more than 14 programs, ranging 
from early childhood programs for ages 2 to 5 to sports and special-
ty programs for children up to 15. With expert counselors, flexible 
weekly sessions, and cutting-edge facilities, Future Stars has some-
thing for everyone: art, baseball, basketball, chess, flag football, golf, 
lacrosse, multi-sports, soccer, adventure, tennis, and specialized Tiny 
Stars and Little Stars programs designed for the youngest campers. 

Future Stars Southampton prides itself  on creating a safe, engag-
ing, and educational environment where children can develop their 
skills, make new friends, and enjoy their summer to the fullest. The 
camp runs from June to September, providing parents with flexible 
options to fit their schedules. For families in the Hamptons look-
ing for a comprehensive and enriching summer camp experience, 
Future Stars Southampton is an ideal choice.

The Ness — Bridgehampton 
thenessnyc.com 

The Ness, a beloved BIPOC and female-founded trampoline-
based fitness method, is excited to announce the launch of  its sec-
ond studio at Topping Rose House in Bridgehampton. Building on 
the success of  its Tribeca location, this new invitation-only studio 
will offer weekly bounce, sculpt, and stretch classes led by world-
class trainers.

As co-founder Aly Giampolo explains, “Working out can be vul-
nerable. Being invite-only allows us to cultivate a personal com-
munity atmosphere that’s difficult to achieve in a larger crowd. By 
curating a group of  people that mesh well together, we’re able to 
build long-lasting bonds.”

The Ness is the first brand to take over Topping Rose House’s 
fitness programming entirely, following successful weeklong resi-
dencies at the hotel. General manager Joe Montag notes, “The 
Ness embodies our standards of  excellence. Their past summer 
residencies have been integral to our wellness services. We’re con-
fident that having them full-time will enhance the hotel experience 
and benefit the Bridgehampton community.”

In another idyllic summer in the Hamptons, the journey toward 
health and wellness continues on. Whether you’re a local resident or 
a seasonal visitor, the fitness spots we’ve highlighted offer diverse 
and enriching experiences to enhance your summer routine. From 
tranquil yoga sessions to invigorating outdoor workouts, the Hamp-
tons’ fitness scene is more exciting and inspiring than ever. Embrace 
the opportunity to elevate your health while soaking in the breathtak-
ing beauty of  this coastal paradise. Here’s to a summer of  vitality, 
balance, and unforgettable fitness experiences in the Hamptons.

SocialLifeMagazine.com

65
Z

eg
er

 G
ar

ré
 @

ze
ge

rg
ar

re
 

Liana Werner-Gray and Gloria Pope



Social Life

66

H E A L T H  &  B E A U T Y  |  Editor’s Pick — Best in Beauty

Among the many options in Manhattan, IN•GLO Face and 
Body Sculpting Med Spa stands out as a pinnacle of  beauty 
and wellness. This exquisite med spa, founded by the dynamic 
duo of  Lori Reising and Inna Knyazevych, epitomizes the fu-
sion of  advanced aesthetics and personalized care. Reising’s 
extensive expertise in the field and Knyazevych’s innovative 
approach to body sculpting have created a sanctuary where 
diversity and inclusivity are celebrated and cutting-edge tech-
nology meets holistic beauty.

MANHATTAN’S BEST-KEPT SECRET
From the moment you step through the doors of  IN•GLO, 

you encounter a serene atmosphere that immediately sets the 
stage for relaxation and rejuvenation. The spa’s state-of-the-
art facilities are a testament to the founders’ commitment to 
providing the highest standard of  care. Every detail, from the 
modern décor to the friendly staff, is designed to make you 
feel welcomed and pampered.

INNOVATIVE TREATMENTS
IN•GLO offers a comprehensive range of  services tai-

lored to meet the unique needs of  each client. Whether you’re 
seeking cellulite reduction with Velashape, noninvasive body 
sculpting with truSculpt, or rejuvenating facial treatments like 
RF Microneedling, IN•GLO has you covered. Its advanced 
technologies achieve effective and lasting results.

My personal experience with CoolSculpting was particularly 
transformative. As someone who was initially nervous about 
the procedure, I was grateful for Inna’s unwavering support. 
She stood by my side the entire time, making the experience 
comfortable and stress-free. The results have been impressive, 
with noticeable changes already visible after just one session.

I also indulged in a facial treatment that left my skin look-
ing and feeling revitalized. The attention to detail and the per-
sonalized approach made the experience truly luxurious. Each 
session at IN•GLO feels like taking a step toward a more con-
fident and radiant self.

by HannaH Hilton

MANHATTAN’S IN•GLO
FACE AND BODY SCULPTING MED SPA



H E A L T H  &  B E A U T Y  |  Editor’s Pick — Best in Beauty

MEET THE VISIONARIES BEHIND IN•GLO
Lori Reising, co-owner and beauty technician, transitioned 

from nursing to aesthetics, blending her medical knowledge 
with the artistry of  beauty. Her journey is driven by a passion 
for empowering others to embrace their uniqueness. Her ap-
proach is not just about offering skin-care treatments but fos-
tering confidence and celebrating individuality. Her dedication 
to merging self-care with well-being creates a transformative 
experience for clients. 

Inna Knyazevych, co-owner and lead aesthetician, was 
born and raised in Ukraine, and has always been passionate 
about skin care. Her commitment to mastering her craft led her 
to explore innovative methods, balancing timeless traditions 
with new advancements. Her holistic approach to beauty and 
longevity empowers clients to achieve radiant skin and overall 
well-being. Her personalized care and attention to detail make 
every treatment a unique and enriching experience.

A COMMITMENT TO SUSTAINABILITY
What truly sets IN•GLO apart is its dedication to environ-

mental sustainability. In partnership with Eminence, the spa 
plants a tree for every treatment performed, contributing to 
more than 900 trees planted in New York City. This initia-
tive not only enhances your beauty but also helps preserve the 
beauty of  our planet. Social Life editors just love this!

INCLUSIVE AND PERSONALIZED CARE
IN•GLO’s inclusive atmosphere embraces all skin tones, 

body types, and genders. Its personalized approach to beauty, 
combined with financing options for treatments costing more 
than $1,000, makes its premium services accessible to a broad-
er audience. Special promotions further ensure that everyone 
can experience the transformative power of  its treatments.

GLOWING TESTIMONIALS
Rave reviews from clients highlight the professionalism and 

exceptional results delivered by IN•GLO. The founders’ pas-
sion and dedication shine through in every aspect of  the spa, 
creating a community of  satisfied and loyal clients.

YOUR JOURNEY TO RADIANCE 
BEGINS HERE

For those in search of  the best in beauty and wellness in 
Manhattan, IN•GLO Face and Body Sculpting Med Spa is 
the ultimate destination. Schedule your free consultation to-
day and embark on a journey to a more radiant and confident 
you. Experience firsthand the transformative treatments and 
unparalleled care that have earned IN•GLO its reputation as a 
leader in the world of  medical aesthetics.

Visit IN•GLO Face and Body Sculpting Med Spa and discov-
er the sanctuary of  beauty that awaits you. inglomedspa.com

SocialLifeMagazine.com
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Pink Satin Gown by Malan breton

PhotoGraPhy by Michael Paniccia
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By Laura TayLor

PhoTograPhy By MichaeL Paniccia
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THE FIRST LADY OF PHILANTHROPY SPEAKS ON 
WHAT MATTERS NOW AND IN THE FUTURE

SocialLifeMagazine.com

Jean Shafiroff  is most often associated with leading causes 
that define the key challenges of  our times: health care, help-
ing underserved populations, women’s rights, and animal rights. 
In addition, she finds the time and passion to stand up for the 
 LGBTQ community, for the arts, the environment, and for 
fashion.

Shafiroff ’s exciting agenda is exemplified not only in how 
the international press has described her, as the First Lady of  
Philanthropy, but also by her long-standing work as a prolific 
author, insightful television-show host, advocate, leading phi-
lanthropist, and successful volunteer fundraiser.

Where does this elegant force of  positive energy derive her 
inspiration? One only needs to look back into her 12 years 
of  Catholic school education, where the nuns taught her to 
care for the less fortunate. Jean Shafiroff ’s father was a music 
teacher and a great role model, always emphasizing the value 
of  education. Her mother was a volunteer at their church and 
at the schools she and her brothers attended. She encouraged 
the family to engage in similar work.

During her college career at Columbia University, Jean Shafi-
roff  earned a B.S. in physical therapy and an MBA in finance at 
the Graduate School of  Business at Columbia University. From 
helping people with serious illnesses at a New York City hospital 
as a physical therapist to a career as an investment banker on 
Wall Street, she developed a strong desire to share her diverse 

talents and insights with those in need. Her work on Wall Street 
was invaluable training for her philanthropic work. 

 “I only want to do the best job I can for the different causes 
that I am involved with,” Jean says. “Philanthropy is my passion. 
I plan to continue my philanthropic work for the rest of  my life.”

 As the author of  the book Successful Philanthropy: How to 

Make a Life by What You Give, Shafiroff  asserts that anyone can 
become a philanthropist. It is defined by the power of  giving 
back. She suggests you can give your time and knowledge. She 
also strongly believes that those who have resources have a re-
sponsibility to contribute financially.

Jean Shafiroff  has derived great satisfaction through helping 
others. She encourages all in her large network of  friends and 
colleagues to join her in contributing to worthy causes. “The 
joy of  giving is far greater than the joy of  receiving,” she says. 
It is a message she brings to her writings, her work, and her life. 
Her larger goal is to inspire future generations to see philan-
thropy in the broad ways she has defined it, with paths available 
for people of  all socioeconomic levels to help make positive 
changes in the world.

 “I dream of  the day when all people will have the opportu-
nity to receive a good quality education as I did and improve 
the condition of  their lives and that of  their families,” says 
Shafiroff. “If  we all lend a helping hand, we can come closer to 
the realization of  this dream.”



F E A T U R E S

“Philanthropy is my passion. 
  I plan to continue my 
  philanthropic work for 
  the rest of my life.”
  — JEAN SHAFIROFF

Red embRoideRed Silk Gown 
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Jean Shafiroff  currently serves on seven charity boards, 
one honorary board, and as an honorary trustee of  a ninth 
board. Each year, she chairs from eight to ten large fundrais-
ing galas. In addition, she organizes, hosts, and underwrites 
many large events in her homes and elsewhere for different 
charitable causes. This past summer she served as the chair of  
several charity events for causes based in the Hamptons. She 
also hosted and underwrote large parties in her Southampton 
home and New York City home for local causes, including 
ones for Stony Brook Southampton Hospital and Southamp-
ton Animal Shelter.

Although she serves on many international and national 
boards, each summer she works hard to show great support 
for the local groups on the Eastern End of  Long Island. 
“When you live in a community, it is important to support 
its hospital and other local charity groups,” she says. “The 
Hamptons’ fundraising season is very short — and we all 
need to help out. There is great need here, just as there is in 
most communities.”

Jean Shafiroff  serves on the boards of  the Southampton 
Hospital Foundation, the New York Women’s Foundation, the 
Mission Society of  New York City, Casita Maria, the Couture 
Council of  the Museum at the Fashion Institute of  Technol-
ogy, the French Heritage Society, Global Strays, and on the 
Southampton Animal Shelter Foundation honorary board. As 
a Catholic, she also served on the board of  the Jewish Board 
for 28 years and is now an honorary trustee. During the pan-
demic, Shafiroff  was the national spokesperson for the Ameri-
can Humane’s Feed the Hungry Covid Program and helped 
the nonprofit raise over $1,000,000 for 1,000,000 homeless 
animals living in shelters across the U.S.

In September 2022, she was officially proclaimed the First 
Lady of  Philanthropy of  New York by State Assemblywoman 
Rebecca Seawright, who represents New York’s 76th District, 
in Manhattan. In November 2022, by recommendation of  U.S. 
Representative Carolyn Maloney of  New York, the 117th U.S. 
Congress recognized Jean Shafiroff ’s work in philanthropy.

Jean Shafiroff  has been honored dozens of  times by organi-
zations including the Urban Resource Institute, American Hu-
mane, American Heart Association, American Cancer Society, 
Stony Brook Southampton Hospital, New York City Mission 
Society, French Heritage Society, Southampton Animal Shel-
ter, Surgeons of  Hope, Samuel Waxman Cancer Research 
Foundation, Viennese Opera Ball, Al Sharpton’s National 
Action Network, the Ellen Hermanson Foundation, Do-
minican Women’s Development Center, Fashion 4 Develop-
ment, New York State Assemblywoman Rebecca Seawright’s 
Women’s Leadership Awards, She Exist magazine, Pet Philan-
thropy Circle, Animal Zone International, Health Advocates 
for Older People, Southampton African American Museum,                      
Women’s eNews, Dan’s Paper, Youth Counseling League,                                 

New York City International Film Festival Foundation, the 
Jewish Board, and Hadassah.

An avid fashion lover, Jean Shafiroff  supports many young 
designers by helping them build their careers. Her passion for 
style and fashion is evident in how she dresses and how she 
supports the industry. She is a fashion icon — and a wom-
an who has been on many Best Dressed lists. Jean explains 
that fashion is a great art form. As a longtime board member 
of  the Museum at the Fashion Institute of  Technology, she 
wholeheartedly supports their work and the college affiliated 
with it. Jean has a large ball-gown collection that includes 
many pieces from designers such as Oscar de la Renta, Caro-
lina Herrera, Victor de Souza, Malan Breton, Valentino, Zang 
Toi, B Michael, Esé Azénabor, Zac Posen, and many other 
designers. Jean plans to donate the collection to a museum 
one day.

As a leading authority on the art of  giving, Jean Shafiroff  
has been featured on the cover of  dozens of  magazines. She 
has also written about philanthropy for many publications and 
has spoken about philanthropy on countless TV shows and 
podcasts. Her TV show, Successful Philanthropy, which airs six 
times each week in the Hamptons and which can be viewed on 
YouTube, gives celebrities, politicians, executive directors of  
charities, and fellow philanthropists an opportunity to speak 
about their lives and philanthropic work. Shafiroff  has a large 
social media platform and uses it to promote positivity, phi-
lanthropy, and her love of  fashion. Her Instagram account          
@JeanShafiroff  has more than 1.2 million followers.

 Shafiroff ’s family is also involved in philanthropy. Her old-
est daughter, who holds an M.S. in social work from New York 
University, spends a great deal of  her time in Kenya where 
she does volunteer work with disabled children. Her youngest 
daughter is the co-founder and president of  Global Strays, an 
international animal welfare charity that does very good work 
with low expenses. Her husband supports the family’s philan-
thropic work and also serves on a few charity boards.

Shafiroff  is working on a new book, as well as a sequel to 
Successful Philanthropy. A fashion book will likely follow. We look 
forward to reading the next chapters in Jean Shafiroff ’s lifelong 
pursuit of  kindness, caring, and philanthropic leadership.

For more information about Jean Shafiroff, please visit 
jeanshafiroff.com. 
Instagram: @JeanShafiroff  | @JeanShafiroffatwork
Facebook: @JeanShafiroff  

PhotograPhy: Michael Paniccia 
hair: henry de la Paz and Piet Sinthuchai

MakeuP: PJ PaScual

Cover dress: dolce & Gabbana 
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Maria Fishel, Kenneth Fishel

Candace Bushnell Alvise Casellati Bill Luby, Ramona Singer

PRE-POLO HAMPTONS 2024
Hosted by Maria and Kenneth Fishel
in Bridgehampton
July 20 and July 27

All images thanks to 
Andrew Werner
David Warren
Vital Agibalow for Hensel

IN HONOR OF: 

OLD BAGS
OPERA ITALIANA

Ellen Vaughan, Maria Fishel

Leesa RowlandJulia Haart Jean ShafiroffLuann de Lesseps

Tom Ierna, Margaret Josephs, Brandon Lankar, Lexi Barbuto

Ann CoulterNicole Miller

Norah Lawlor
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Alex Farin, Chloe Jacques, Rick Rosemarin, Michael Farin, 
Bradley Fishel, Alexandra Fishel, Austin Wright, Isabelle Schayes, 

Jeremy Cohn, Madison Wright, Mordechai Weiss, Alex Weiss Antoine Verglas



Guests of  One&Only Piaget

Dave Auclair, Julie Romo Auclair, Alexandra Fishel, Bradley Fishel, Maria Fishel, Kenneth Fishel

POLO HAMPTONS
MATCH & EVENT 2024
July 20 and July 27
July 20 hosted by CHRISTIE BRINKLEY
PoloHamptons.com

All images thanks to 
Rob Rich | SocietyAllure.com
Vital Agibalow for Hensel
David Warren 
Andrew Werner

EVENT SPONSORS: 

 BMW OF NORTH AMERICA
 PIAGET
 OSCAR DE LA RENTA
 ONE&ONLY RESORTS
 GREY/VEN

 ADAMAS 
 BAKER TILLY 
 CHIFFIQUE
 COZY EARTH 
 DECCO
 DR. MARK D. EPSTEIN
 DR. STEPHEN T. GREENBERG
 G.H. MUMM
 KATIE KIME
 LE BARTHELEMY HOTEL & SPA
 NEW YORK SPINE INSTITUTE 
 RHUM BARBANCOURT
 SAINTE MARGUERITE 
 EN PROVENCE
 THE ORIGINAL SOUTHSIDE
 THREE OLIVES VODKA

 DRINKS AND HORS D’OEUVRES 
 BY ELEGANT AFFAIRS

Gail Greenberg, Dr. Stephen T. Greenberg Jolie Levine, Sabrina Levine, Nicole Waldman

Kyle Johnson, Arielle Nadler Guests of  Oscar de la Renta

Christie Brinkley

Lauren Roberts

Amy Green with Giada and Gemma
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Christie Brinkley, Andrea CorrealeAmee Liliana, Aimee Lettich-Pearson 

Prince Mario Max, 
Le Barthelemy Hotel & Spa

Marsin Mogielski, Angela Tesselaar Guests of  The Original Southside

BMW of  North America and Arielle Nadler Therese Corriente, Mike Meyers

Guest of  Cozy Earth

Shawn Cremer, Mary-Cathryn Kolb, Katie Kime, Lacy Edmondson, Susan SandlerMartin Pepa

Christie Brinkley, Chloe Melas
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Christian Bates, Chelsea BatesJade Shenker, Ryan Serhant 

Piper Berger, Addison Berger, Albert Berger, Sailor Berger, Kim Berger Ben Buchanan, Bethany Buchanan, Erin Smith, Mason Smith

Nik Baeyens, Erika Bossi

Andrea Catsimatides, Lily Hodges, Donna Younis

Georgia Simao, Dr. Shawn Sadri

Julie Pino, Ross Pino Dillon Brown, Nannette Jolivette Brown

Alexandra Mark, Dr. Kenneth Mark

Martin Pepa

Maria Fishel
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Lauren Smart, Dr. Lara Devgan, Devorah Rose  

Guests of  Rhum Barbancourt Guests of  Berkshire Hathaway HomeServices

Guests of  Baker Tilly Cheri Kaufman, Bill Sclight

Sainte Marguerite en ProvenceDr. Miguel Cunha, Ana Couto



Liana Werner-Grey

Janna Bullock Dr. Marc Lazare, Arlene Lazare, Milda Lazare Alie Mitchell

Maria White, Soren White

Heather Hart, Keith Hart Dawn Bodenchak Mark Holmquist, Devin Holmquist

Cuba Gooding Jr., Sharon Grasso, Silvia Tuthill

Kathrina Montevirgen, Rachel Leventhal, 
Sarah Hoyler, Souzia Ansari

Christine Montanti, 
Christie Brinkley

POLO HAMPTONS
MATCH & EVENT 2024
July 20 and July 27
July 20 hosted by CHRISTIE BRINKLEY
PoloHamptons.com

All images thanks to 
Rob Rich | SocietyAllure.com
Vital Agibalow for Hensel
David Warren 
Andrew Werner

EVENT SPONSORS: 

 BMW OF NORTH AMERICA
 PIAGET
 OSCAR DE LA RENTA
 ONE&ONLY RESORTS
 GREY/VEN

 ADAMAS 
 BAKER TILLY 
 CHIFFIQUE
 COZY EARTH 
 DECCO
 DR. MARK D. EPSTEIN
 DR. STEPHEN T. GREENBERG
 G.H. MUMM
 KATIE KIME
 LE BARTHELEMY HOTEL & SPA
 NEW YORK SPINE INSTITUTE 
 RHUM BARBANCOURT
 SAINTE MARGUERITE 
 EN PROVENCE
 THE ORIGINAL SOUTHSIDE
 THREE OLIVES VODKA

 DRINKS AND HORS D’OEUVRES 
 BY ELEGANT AFFAIRS

Maria Fishel, Martin Pepa, 
Elizabeth Steimberg, Ruth Miller
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Shafiroff

S O C I A L  S A F A R I
SUMMER LOVIN’

by r. couri Hay 
PHotograPHer contributions by Patrick mcmullan

Balmain and the Southampton Arts Center
Lizzo, Rihanna, and Tyla are just 
a few of  the celebrities who have 

worn Balmain on the red carpet. 
The brand is bringing a pop-
up to the Pridwin Hotel on 
Shelter Island from July 17 
to August 15. To celebrate 
its arrival in the Hamptons, 
the fashion house presented 
a sneak peek of  its new collec-
tion at the Southampton Arts 
Center. The institution’s co-
founder Simone Levinson and 
socialites Jamee Gregory, Kara 

Ross, and Nicole Salmasi hosted an Aphrodise rosé–fueled luncheon 
at the center with a percentage of  proceeds going to support the 
organization’s year-round educational programs. southampton-
artscenter.org

Broadway Cares Equity Fights Aids
Alan Cumming, Laverne Cox, and famed director Jerry Mitchell 

were the surprise guests at the recent Broadway Cares Equity 
Fights AIDS annual Broadway Bares show at the Hammer-
stein Ballroom. The parody-filled show — think Liberace 

getting a lap dance from his near naked chauffeur, or 
Sylvester Stallone and Carl Weathers’s characters from 
Rocky trading punches pantless — featured more than 
200 Broadway chorus boys and girls stripping down to 

pasties and G-strings. The risqué Las Vegas–themed 
show, dubbed Broadway Bares Hits the Strip, also 
featured Laverne Cox at the top of  a staircase in 
sky-high stilettos, fishnets, and a black and blue 
corset. Cox strutted the stage, did pirouettes, 
and swung her long blonde hair around like 

Beyoncé in “Crazy in Love” to wild applause. 
The superstar reminded the crowd that Viva 
Glam lipstick had donated $5 million since 

the first Broadway Bares show 32 years ago. 

MAC cosmetics presented a $200,000 check, bringing the night’s to-
tal haul to over $2 million. For the finale, Alan Cumming appeared 
in a kilt and told guests backstage that, like a true Scotsman, he was 
going commando. Cumming told the crowd, “We can’t let fascism 
happen in this country. You can’t complain about democracy and 
not vote.” Last up was director Jerry Mitchell, who created Broad-
way Bares and directed the cheeky show for many years. Mitchell 
appeared via video from London, where he is currently directing 
two musicals for the West End: Boop About Betty Boop, and The Devil 
Wears Prada, focused on the movie’s Anna Wintour character. Mitch-
ell quipped, “I’ve got to go. Miranda Priestly is keeping me on a tight 
leash.” For the final number, hundreds of  dancers appeared onstage, 
and the guests were told, “with permission,” to stuff  their cash into 
their favorite dancer’s G-strings, and they did! broadwaycares.org

The European Fine Art Foundation 
The Society of Memorial Sloan Kettering 
Cancer Center 
Tory Burch, Martha Stewart, Vera Wang, Mark Ronson and Grace 
Gummer, and Jamee and Peter Gregory led the perfumed pack to 
the opening night of  the European Fine Art Foundation at the Park 
Avenue Armory. The stellar night, which raised over $480,000, bene-
fited the Society of  Memorial Sloan Kettering Cancer Center, whose 

popular president is the ever glamorous Muffie Potter Aston. 
Ninety-one distinguished galleries from around the world 
presented the highest-quality modern and contemporary 

art, jewelry, antiquities, and designs. The event’s co-chairs 
included Jennifer Creel, Holly Peterson, 

Leslie Coleman, Andrea Glimcher, and 
Eleanora Kennedy. Also in the mix 

perusing the extraordinary booths 
and the breathtaking floral ar-
rangements colorfully festooning 
the space were Renee Rockefeller, 

Claudia Overstrom, Polina 
Proshkina, Meghan Klopp, 
Eva Lorenzetti, and famed 
plastic surgeon Dr. Sherril 

Aston. Ruinart, everyone’s 

RIHANNA, LAVERNE COX, MARK RONSON, PETER THOMAS ROTH, GRACE GUMMER, 
HELEN YARMAK, AND KIMBERLY ROCKEFELLER

Jamee and 
Peter Gregory

Laverne Cox Muffie Potter Aston, 
Mark Ronson and Grace Gummer

Simone and 
David Levinson
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favorite champagne, fueled the festivities. Memorial Sloan Ketter-
ing’s mission is to fund and drive landmark innovations in cancer 
prevention, diagnosis, treatment, and care to its patients. Prada was 
the returning sponsor of  this year’s fun fete. mskcc.org 
 
“Wonderland: Curious Nature” 
The New York Botanical Garden 

I never miss the New York Botanical Garden’s annual Conser-
vancy Gala because of  the unmatched beauty of  the gardens 
and festive art installations. This summer’s stunning exhibi-

tion, “Wonderland: Curious Nature,” is a whimsical botani-
cal experience inspired by the story of  Alice’s Adventures 
in Wonderland and its sequel, Through the Looking-Glass, 
and What Alice Found There. The garden-wide exhibition, 

which runs through October 27, features a magnificent 
flower show, fantastical tea parties, and exciting night experi-
ences for the curious and adventurous at heart. N’est-ce pas? 

In the mix, admiring the last of  the peonies and the gorgeous 
florals that made up the season’s most imaginative step and 

repeat, were this year’s honorees, William and Fleur Rueckert. 
Chairs included Deborah and Charles Royce, Sasha and Edward 
Bass, Sharon and Bill Jacob, and Gillian and Sylvester Miniter. 
Vibrant flowers filled the Enid A. Haupt Conservatory, trans-
porting guests to the era of  Alice in 19th century England. 

Attendees meandered through the celestial topiary garden with 
Shrumen Lumen: kinetic mushroom sculptures by FoldHaus Art 
Collective that change size and colors randomly. The innovative dis-
play previously dazzled audiences at the Burning Man Festival. Who 
else would tell you these things? Other notables under the big top 
included Muffie Potter Aston and Dr. Sherrell Aston, Jean Shafiroff, 
Jennifer Creel, Ashley McDermott, Dennis Basso, Sophie Sumner, 
Peter Som, Eliza Reed Bolen, and Oscar de la Renta designers Laura 
Kim and Fernando Garcia. The fashion house also served as a spon-
sor and displayed amusing dresses made of  ferns and orchids. Other 
support came from De Beers, the Bancorp, BartleX, Tree Experts, 
and Hearst. Their help furthers the garden’s pre-eminent botanical 
research, horticulture, and children’s education programs. nybg.org 

Ken Jewell
Jennifer Lopez and Ben Affleck’s marital woes have law-
yers on both coasts pontificating about what could hap-

pen to their estimated $700 million joint fortune, 
despite their having what’s been described as an 
“ironclad prenup.” New York City divorce attor-
ney Ken Jewell says the sale of  their $60 million 
mansion in Beverly Hills could become a stick-
ing point as the court may consider it as joint 

marital property. The couple bought the mega house for cash in June 
2023 when their love was still in high gear. Affleck has reportedly 
moved out, leaving J. Lo and their five kids in the sprawling property, 
which real estate insiders say is quietly for sale. kenjewell-law.com

 The Royal Ascot
King Charles, Queen Camilla, and Prince William 
continued the late Queen Elizabeth’s long-
standing tradition of  attending Royal Ascot, 
arguably the world’s most prestigious horse-
racing event. The royals arrived in horse-
drawn carriages and fancy hats to hobnob 
in the Royal Enclosure, where Phan-
tom of  the Opera composer Andrew 
Lloyd Weber and New Yorker Peter 
Thomas Roth were also watching the 
races. Princess Catherine stayed in the palace, where she continues 
to recuperate from her cancer treatments. Prince Harry and Meghan 
Markle were nowhere to be seen. ascot.com

 
DJ Prince Hakim 
Kool and the Gang are excited about be-

ing inducted into the Rock & Roll 
Hall of  Fame along with Mary J. 
Blige and Dionne Warwick on 
October 19. The group just 
performed a string of  their 
classics including “Get Down 

on It” and “Ladies Night” to a 
sold-out crowd in San Diego. Rob-

ert “Kool” Bell’s son, DJ Prince Hakim, opened for the group, spin-
ning songs by Dua Lipa and Beyoncé’s “Texas Hold ’Em,” as well 
as his own new hit single, “I’m Good,” and the crowd stood up and 
danced through his entire set. In the city, he DJed for Noel Ashman’s 
birthday at Dom, which was hosted by Bo Dietl and Damon Dash. 
djprincehakim.com

Safari Roundup
Academy Award winner F. Murray Abraham and As-
teroid City’s Matt Dillon are just a few of  the famous 
fans of  artist Maxine Hoover, who was recently hon-
ored with a Schneps Media Power Women 30 award. 
The artist and curator just opened a show of  her own 
works at Landmark Art Space in Chelsea, where art 
lovers, including designer Helen Yarmak and 
top divorce attorney Daniel 
Stock, perused her sexy 
pieces … Ralph Lauren 
model Nacho Figueras 
played a demonstra-
tion polo match ca-
tered by Andrea 
Correale’s Elegant 
Affairs in South-

ampton as his wife Delfina Blaquier 
cheered him on.

Jean 
Shafiroff

Maxine Hoover

Helen Yarmak and Kimberly Rockefeller

Whoopi Goldberg and 
DJ Prince Hakim

 Lady Forsyth-Johnson and
 Peter Thomas Roth
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AFTERNOON TEA 
WITH 

ROSEWATERHOUSE

To celebrate its summer collection, Rosewater-
House invited its favorite women for afternoon 
tea at the Baker House 1650. Over tea and scones, 
they chatted about everything from the inspira-
tion behind RosewaterHouse’s latest collection to 
motherhood to entrepreneurship against the per-
fect European-inspired backdrop. Fun fact: the 
iconic paisley print pattern has deep roots in Per-
sian history — called Boteh, the design symbolizes 
life and eternity, reflecting the rich cultural heritage 
of  Persia. 

  1. A picturesque afternoon at 
 the Baker House 1650 in East Hampton 
  2. Corey Golden Farber, @seegoldenstyle
 Caroline Gilroy, @carolinegilroy_
 Leily Amirsardary Ahmed, @leily_a
  3. Corey Golden Farber, @seegoldenstyle
 Leily Amirsardary Ahmed, @leily_a
 Natalie Simkins, @simkinstyle
 Alie Mitchell, @alie_mitchell
  4. Rinat Aruh, @rinataruh
 Michelle Grant, @the_michellegrant 
 Stephanie Covington, @alifewellsaved
 Grace Givens, @annagracegivens
  5. A RosewaterHouse mirror moment  
  6. Corey Golden Farber, @seegoldenstyle 

Leily Amirsardary Ahmed, @leily_a   
  7. Corey Golden Farber, @seegoldenstyle 

Alie Mitchell, @alie_mitchell   
  8. Tea is served! 
  9. A huge thank you to sponsors: 
 La Prairie, @laprairie
 Electric Picks, @electricpicks
 Social Life Magazine, @sociallifemagazine
10. Natalie Simkins, @ simkinstyle

         All images thanks to 
Madeline Javier 
@madelineejavier
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Where did you grow up and how 
does that influence your designs? 
My mom, Roshanak Varasteh, and I run 
RosewaterHouse together, and we were 
both born and raised in Iran before we 
left Iran to go to Europe and then the 
U.S. I even attended Wellesley College, 
the same college as my mom. Persian 
history and craftsmanship are a huge 
part of  the DNA of  the brand and part 
of  who we are, and very much woven 
into every collection we launch. 

What inspired you to start 
Rosewater House?
Some of  the initial designs and embroi-
deries were actually done for my wed-
ding! My mom had designed the Sofreh 
for my Persian Aghd wedding cer-
emony, which had a traditional Persian 
Balouch pattern on it. She also got me 
a fully hand-embroidered Sermeh veil, 
showcasing the beauty of  traditional 
Persian craftsmanship. 

Over the course of  the next year, we 
started designing small capsule collec-
tions that we thought would be perfect 
staples in anyone’s closet — that’s the 
short version of  how RosewaterHouse 
came to be! 

Where did you draw inspiration from for your summer 
collection? 
This summer collection was both inspired by the Persian 
Damascene rose, and well as the traditional paisley pattern. 

Our Paisley pattern symbolizes life and eternity, reflecting the 
rich cultural heritage of  Persia, while the Damask rose is a 
special and culturally significant flower in Iran. Originating in 
the city of  Kashan, these roses are prized for their captivating 
fragrance and vibrant colors, making them a symbol of  beauty 
and love in Persian culture. 

What’s next? 
At RosewaterHouse, our mission is to create timeless heirlooms, 
sharing more about our background and cultural heritage while 
supporting the growing group of  artisans we work with around 
the Middle East. Our aim is that you will constantly reach for 
your RWH piece, whether it’s for one of  our signature free-size 
blouses that are the ultimate closet staple, or one of  our event-
wear pieces that are made in limited editions. 

RosewaterHouse
rosewaterhouse.com | @rosewaterhouse_official

by corey golden farber

ROSHANAK VARASTEH AND LEILY AMIRSARDARY 
Q&A WITH THE FOUNDERS OF ROSEWATERHOUSE

Roshanak Varasteh and Leily Amirsardary 

S O C I E T Y



Social Life

86

Hank Stampfl of  Revel Rouge Events, who cleverly invent-
ed the phrase “Get Rouged,” meets me for tea at the Ameri-
can Hotel in Sag Harbor before rushing off  to an event he 
is curating for a certain Bravo celebrity. We discuss all things 
Hamptons on a beautiful Saturday of  a holiday weekend. 

How long have you been coming out to the Hamptons?
My first trip was in 2009. I went to Montauk with a group of  
friends. We stayed at a funky old motel, but we did not care 
back then. Ah, to be young again. 

I see you in society pages of  magazines often. Do you 
enjoy hobnobbing with celebrities?
It is a huge part of  the Hamptons and 
part of  the fun. You never know who you 
will bump into. Everyone loves to read 
luxury magazines on the beach or by the 
pool. I’m honored myself  to be featured 
in Social Life. Our clients are constantly in 
the magazines, and occasionally you might 
catch my smile on a photo page.

What are your favorite places in the 
Hamptons?
Sag Harbor is near and dear to my 
heart. I have been blessed with many 
great dinners, strolls, and yacht ex-
cursions from Sag Harbor Yacht Club.

Describe your favorite event that you 
threw in the Hamptons.
Every event is meticulously planned, so 
it is like picking a favorite child! But one 
certainly stands out, at a private Water 
Mill home. We raised a stunning sailcloth tent on this large 
rolling property. The décor was glowing in a hue of  blue with 
gorgeous light fixtures suspended from the tentpoles. As the 
night progressed, we had stunning dancers perform in gold 
sparkling outfits, and guests danced for hours. 

Describe your ideal Hamptons day.
I wake up and jump in the ocean. Wherever I am, that is a 
necessity. After a light breakfast, if  it is midweek, I work on 

my laptop out-
side, listening 
to birds. But 
on weekends, 
if  I am not cre-
ating an event, I 
dance at Sunset 
Beach with my 
loved ones.

What’s your favorite restaurant?
Elaia Estiatorio in Bridgehampton. Seven years ago, I helped 
my dear friends Sofia and Chris open the doors midsummer. 
It was very challenging to find staff. Yet we did it! You must 
visit. The food, the vibes, and the delicious cocktails — you’ll 
always have a fun time.

Revel Rouge Events | revelrouge.com

by inna de silVa

HANK STAMPFL OF REVEL ROUGE EVENTS

S O C I E T Y

ON HIS WORK LIFE IN THE HAMPTONS
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The Footprint of  Life Gala, hosted by Amy and Gary 
Green, promises to be the highlight of  the season. This daz-
zling event, organized by the Green Vision Foundation and 
to be held on August 15 in Bridgehampton, is more than just 
a gala; it is a testament to the power of  collective action in 
addressing some of  the most pressing environmental issues 
of  our time. Green Vision Foundation founder Amy Green 
shares insights into the inspiration behind the event, the foun-
dation’s mission, and the impact it hopes to achieve.

A DREAM REALIZED: 
THE FOOTPRINT OF LIFE GALA

“The Footprint of  Life Gala has been a cherished dream of  
mine for many years,” Amy says. “I envisioned uniting remark-
able organizations to collaborate and pool resources, creat-
ing a powerful movement. Together we can tackle the world’s 

most urgent issues and cultivate an environment of  love rather 
than fear.”

This event is not just about fundraising; it’s about building a 
community committed to preserving our planet. “Our inspira-
tion stems from a deep commitment to worthy environmental 
causes. Few things are as vital as our planet. It is our home, the 
source of  our precious natural resources, and the foundation 
for our co-existence,” Amy says. “Neglecting to care for this 
nurturing place would have devastating consequences for all 
of  us.” 

FUNDING THE FUTURE: 
PROJECTS AND INITIATIVES

The funds raised from the Footprint of  Life Gala will be 
directed toward several key projects within the Green Vision 
Foundation. Amy explains that funds will “focus on efforts to 
protect our wildlife and rainforests by empowering indigenous 
people.” These initiatives include anti-poaching patrols, educa-
tion, planetary boundary checks, and conservation programs.

Tusk, one of  the beneficiary organizations, will use the funds 
to support wildlife rangers in Africa. “Tusk’s anti-poaching ef-
forts are critical for protecting Africa’s unique biodiversity,” 
Amy points out. “Additionally, a portion of  the funds will be 
invested in delivering Tusk’s acclaimed PACE environmental 
education program to over half  a million children across Afri-
ca. The funds earmarked for anti-poaching will be 100 percent 
matched as part of  Tusk’s 2024 Wildlife Ranger Challenge.”

by aVi gHiyam

THE FOOTPRINT OF LIFE GALA
A NIGHT TO REMEMBER

Amy Green
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THE OCEAN’S BLUE: 
A THEME WITH A MESSAGE

Choosing a theme for the gala took some thought. “We de-
cided that we wanted to focus on a color that was emblematic 
of  the ocean and all its diversity. We thought the color blue 
would be perfect for everyone in all its beautiful variations,” 
Amy says. The theme is a reminder of  the ocean’s vastness and 
the urgent need to protect its diverse ecosystems.

A STAR-STUDDED EVENT
The Footprint of  Life Gala promises to be an unforget-

table evening with a lineup of  special guests, speakers, and 
performances. “We have some incredible performances in 
store,” Amy reveals. “The London Electronic Orchestra will 

be playing at the gala, in addition to the 
award-winning rapper Ludacris. We also 
have distinguished speakers coming from 
all over to share valuable insights on how 
we can save our planet, including Xiye 
Bastida, one of  Time’s 2023 Most Influen-
tial People.”

These performances and speeches aim 
to inspire and galvanize attendees, rein-
forcing the gala’s mission and the impor-

tance of  their support.

OVERCOMING CHALLENGES: 
A LABOR OF LOVE

Organizing a large-scale event like the 
Footprint of  Life Gala comes with its chal-
lenges, but for Amy Green, the rewards 
far outweigh the difficulties. “Thankfully, 
I don’t find this sort of  work challenging. 

Organizing an event like 
this is truly reward-
ing. I am so grate-
ful to have so many 
people contribute 
to making the Foot-
print of  Life a suc-
cess,” she shares. Her 
passion and dedica-
tion shine through, 
ensuring that every 
detail of  the gala is 
meticulously planned 

and executed.

A NIGHT OF HOPE 
AND COMMITMENT

As the Footprint of  Life Gala approaches, there is a pal-
pable sense of  anticipation and excitement. This event is not 
just about celebrating achievements but about forging a path 
forward. It is a call to action, reminding us all of  our shared 
responsibility to protect and preserve our planet.

Amy and Gary Green’s unwavering commitment to envi-
ronmental causes is truly inspiring. Through the Green Vision 
Foundation, they are making a significant impact, demon-
strating that with collective effort, we can create a sustainable 
future. The Footprint of  Life Gala is more than a night of  
glamour; it is a beacon of  hope, shining brightly for the world 
to see.

uTo purchase tickets to the event, please visit
     thegreenvision.org/footprint-of-life-of-gala.

S O C I E T Y
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OSCAR DE LA RENTA
SAGE AND MADISON 

IN SAG HARBOR VILLAGE

To celebrate Oscar de la Renta’s summer 
residency at Sage and Madison, co-creative 
directors Laura Kim and Fernando Garcia 

hosted an intimate dinner. 
The garden’s table was set with ivory lace 
from the fashion house itself. Plums, figs, 
grapes, and wildflowers in tones of  sage 
and yellow echoed Oscar de la Renta’s 

pre-fall 2024 print. The three-course din-
ner was set with petal-white stoneware 

and plissé glassware designed by 
Laura Kim for Crate & Barrel.

  1. Chris Coffee
 Rachel Zoe
  2. Delfina Blaquier
 Fernando Garcia
 Elizabeth Saltzman
 Aurora Figueras Blaquier
  3. Linus Adolfsson
 Laura Kim 
 King
  4. Dr. Lara Devgan
 Paige Garnica
 Devorah Rose   
  5. Laura Kim
 Ezra J. William
 Tina Chen Craig
  6. Erica Karsch
 Chris Coffee
  7. Atmosphere   
   

         All images thanks to 
Marsin Mogielski
Maxwell Swift
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FRENCH HERITAGE SOCIETY 
HAMPTONS SOIRÉE BENEFIT

AT THE ESTATE OF
KENNETH AND MARIA FISHEL 

  1.  Bill Van Ness
 Ann Van Ness
 Maria Fishel 
 Kenneth Fishel 
  2. Alexandra Fishel 
 Bradley Fishel 
  3. Jennifer Herlein 
 Pamela Morgan 
 Chris Arlotta 
  4. Drew Poffel
 Jennifer Farrell  
 Katie Grishman     
  5. Stewart F. Lane 
 Bonnie Comley 
  6. Nitin Gambhir
 Elena Ulansky
 Peter Thomas Roth 
 Ramona Singer 
  7. Emma Cormack 
 Lindsay Smilow 
  8. Valerie Shan 
  9. Elizabeth Stribling
 Cece Black

 
         All images thanks to 

Jared Siskin / PMC
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SOUTHAMPTON FRESH AIR HOME 
37TH PICNIC WITH

FIREWORKS BY GRUCCI
HONORING 

DANIELLE AND DAVID GANEK

  1. Catherine Kuehn Price 
 David Ganek 
 Danielle Ganek 
 Ann Yawney
 Thomas Naro 
  2. Fireworks by Grucci
  3. Michael Basso
 Diane Franco
 Dennis Basso  
  4. Tory Burch 
 Nanda Isaia 
 Sawyer Burch
  5. Robert Holmén
 Amanda Grove Holmén 
  6. Averell Mortimer
 Candace Bushnell 
 Jim Coleman 
 Kyle   
  7. Charlie Ferreira 
 Kate Ferreira    
  8. Stephanie Stamas
 Pam Lynch
 Melanie McLennan 
  9. Susan Golden
 Chris Golden
 Mason Golden
 Ann Golden
 Kate Golden
10. Ellis Dovere
 Richard Dovere
 with performers
11. Amanda Smith
 Ted Smith
 Oliver Smith
 Bear Smith
 

         All images thanks to 
Rob Rich
SocietyAllure.com
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18TH ANNUAL 
ANTIQUES AND DESIGN SHOW 

BENEFITING 
THE EAST HAMPTON 
HISTORICAL SOCIETY

by rolise racHel

  1. Tony Ingrao
 Russ Thomas 
 Kim Cattrall 
 Randy Kemper 
  2. Jennifer Lopez 
  3. Viktoria Wiberg
 Sidney Forester 
  4.   Aerin Lauder 
 Dale Ellen Leff  
  5.  Lynn Stefanelli
 Charlotte Moss     
  6. Debbie Drucker 
 Amy Tarr 
 Lys Marigold 
 Tony Ingrao
 Dale Ellen Leff
 Randy Kemper
 Jim Blauvelt 
 Steve Long 
  7. Debbie Druker 
 Steve Long   
  8. Baroness Sheri de Borchgrave
 Ted Farris
 

         All images thanks to 
Rossa Cole
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SOUTHAMPTON 
ANIMAL SHELTER 

FOUNDATION CELEBRATES
15TH ANNUAL 

UNCONDITIONAL LOVE GALA

  1. Jordan Lippner
 Cathy Bissell  
  2. Ramona Singer 
  3. Brooke Shields 
 Grier Henchy 
  4.   Jean Shafiroff       
  5. Jill Rappaport 
 with Max 
  6. Atmosphere   
  7. Dave Portnoy 
 with Miss Peaches   
  8. Jaclyn Dietl 
 Bo Dietl
 9. Ann Liguori
 Scott Vallary

         All images thanks to 
Rob Rich
SocietyAllure.com 
Lisa Tamburini
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Laurie Gelman, Valerie Greenberg, 
Julia Haart, Rose Thorn

Brysa Kelly, Karen Palhano, 
Juliana Schmidt

Eleni, 
Eugenia Valliades

Kellyn Dibianca, Billy Dibianca, 
Will Dibianca, Dr. Yana Delkhah

H O T  S H O T S

Grey/Ven CEO Scott Weissman Hosts Brunch Summer 
Series With Luxury Concierge Expert Rose Thorn 

and Lifestyle Expert/TV Personality Valerie Greenberg

Tastemakers, celebrities, media, executives, philanthropists, models, 
and influencers all came together to enjoy a beautiful sushi brunch 
at the home of  Grey/Ven CEO Scott Weissman in East Hampton. 
Rose Thorn and Valerie Greenberg teamed up with Weissman to 
assemble a group of  friends and Hamptonites to celebrate fashion, 
positive energy, and a beautiful day in the Hamptons. Kaori Sushi Ex-
press was on hand making delicious rolls and sashimi for guests who 
enjoyed the sit-down affair while sipping on Veuve Clicquot. 

Nisha Pastreich, 
Cynthia Conti

Ruth Miller, Julie Auclair, 
Daniel LaGrua
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GALERIE GMURZYNSKA
 JOAN MIRO PAINTINGS 

& SCULPTURES

ANDY SABIN, LIEV SCHREIBER, 
VIVI SHOU

Liev Schreiber helped environmentalist Andy 
Sabin host his South Fork Natural History 
Museum and Nature Center’s 35th Gala in 
Bridgehampton. Honorees included Susan and 
David Rockefeller, Anke and Türgen Fried-
rich, and National Geographic president Mi-
chael Ulica. Sabin founded SOFO in 1988 to 
educate the public, including young children, 
about the importance of  protecting animals 
and the environment. Leading the applause 
were Carole Crist, the former first lady of  
Florida, and top divorce lawyer Daniel Stock. 
sofo.org

ANDY SABIN’S
SOFO: 35TH GALA

Glamorous gallerist Isabelle Bscher welcomed 
photographer Jean Pigozzi, who has shot ev-
eryone from Kate Moss to Mick Jagger, to her 
Galerie Gmurzynska in Zurich, Switzerland, 
for a new exhibition “Joan Miró: Paintings 
and Sculptures.” The late artist’s grandson, 
Joan Punyet Miró, also presented his own 
show, “Ecological Abstraction,” alongside his 
grandfather’s work. A new iteration of  the 
show will open in Bscher’s New York City 
location in September. The late Joan Miró’s 
iconic works are also at MoMA and the Gug-
genheim. gmurzynska.com

Rosie Perez and Julia Haart were among the 
VIPS at Rick Friedman’s Hamptons Fine 
Art Fair in Southampton. The international 
fair showcased more than $150 million in 
art from 120 galleries, including pieces by 
Warhol, Basquiat, and Picasso, as well as 
affordable works from such emerging art-
ists as Linjie Deng, Guy Stanley Philoche, 
and Libby Klein. Klein exhibited her paint-
ings of  Jerusalem and her signature fam-
ily trees, including one of  the royal family 
depicting the lineage of  Queen Elizabeth. 
hamptonsfineartfair.com

RICK FRIEDMAN’S
HAMPTONS FINE ART FAIR

RICK FRIEDMAN, 
CINDY LOU WAKEFIELD 

LIBBY KLEIN

JEAN PIGOZZI,
ISABEL ZUMTOBEL

ISABELLE BSCHER,
RICHARD PHILLIPS

DANIEL STOCK MATHIAS RASTORFER,
JOAN PUNYET MIRÓ

SUSAN ROCKEFELLER ELIZABETH DE CUEVAS 
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Party Perfection        
631.725.2422

info@sperrytentshamptons.com
sperrytentshamptons.com

Images: Carter Rose
Event Design: Preston Bailey
Event Planner: Sarabeth & Co.
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LEESA ROWLAND HOSTS 
SUMMER CELEBRATION 

AT BIBA BOUTIQUE

CHRIS WRAGGE, LARRY SCOTT,
KEVIN TRACEY

NORTHWELL HEALTH’S 
19TH ANNUAL 

FEINSTEIN SUMMER CONCERT

THE EAST HAMPTON 
EMERGENCY DEPARTMENT
HOSTED BY BOBBI BROWN

MAXIMILIAN EICKE, VICTORIA ATKINS, 
IRINA KRO EICKE

NANCY STONE, CHARLOTTE MOSS, 
MELANIE WAMBOLD

ALAN BROWN, 
LUISA DIAZ

KATY ROZZI

SCOTT RECHLER, DEBBY RECHLER, 
LEWIS WARREN

JIM BYRNES,
NOREEN DONOVAN

JACK ROSS, ROBIN ROSS,
BRIAN LALLY

LOUISE PHANSTIEL, EMILY MASTALER, 
KRISTEN EBERSTADT
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GWEN STEFANIBOBBI BROWN,
SARAH WETENHALL

LEESA ROWLAND 





106

H O T  S H O T S

ANN LIGUORI 
CELEBRATES NEW BOOK 

LIFE ON THE GREEN 

SUZIE KONDI

CLAIRE FLORENCE FINE ART 
A NIGHT FOR HUMANS & ANIMALS 
BENEFITTING ARF HAMPTONS

MEND SKINCARE 
PRESENTED JILL ZARIN’S 

LUXURY LUNCHEON 

LEEANNE LOCKEN, JULIA HAART, 
WENDELL HOLLAND, TERESA GIUDICE

JEAN SHAFIROFF

ERIC DEMARCHELIER, 
CATHERINE DEMARCHELIER

JOE KUNDRAT, NANCY STONE, 
THERESE FLAHERTY, GREG D’ELIA

CLAIRE FLORENCE, 
ANTOINE VERGLAS

DANIEL LIGUORI

KELLY ISAACAMY GREEN
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CLAIRE FLORENCEALLY SHAPIRO, 
JILL ZARIN

MATTHEW KRISTAN, 
ANN LIGUORI
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by r. couri Hay

IN DUBLIN: 
BRAD PITT AND NICK JONAS

Ireland’s capital and largest city, Dublin, is a wonderful 
place to explore, with gorgeous Georgian architecture, fabu-
lous museums, and those authentic Irish pubs that have been 
replicated throughout the world. Brad Pitt, Nick Jonas, Paul 
Rudd, and New York City attorney Arthur Aidala were all at 
this summer’s Bruce Springsteen concert at Croke Park in this 
picturesque city.  

Dublin is a great place to experience Irish history, its iconic 
whiskeys and beers, and its green parks. It’s also an excellent 
jumping-off  point for exploring other parts of  Ireland, from 
the famous emerald countryside to storybook villages and 
castles. Here are some of  my favorites from my recent visit.

R. Couri Hay is Social Life’s travel editor and society columnist. 
He began his career at Andy Warhol’s Interview and has written for Town & Country

and People. Hay also appears on CNN, PBS, Fox, and VH1 commenting on Hollywood. 
He lives in New York City and Southampton and is the CEO of  his own PR firm.

KILKENNY CASTLE: 
THE WHITE LADY

Kilkenny Castle is considered one of  the most beautiful 
in Ireland. Many Irish castles are merely ruins, but Kilkenny 
is fully intact, having been continually inhabited from 1195, 
when it was built, to 1967, when it was turned over to the 
Irish people. Kilkenny has been beautifully restored and main-
tained through the years. Guests have also reported paranor-
mal activity on the grounds, mainly the “White Lady,” who is 
rumored to be Lady Margaret Butler, famous for being the 
paternal grandmother of  Anne Boleyn, second wife of  King 
Henry VIII of  England. Lady Margaret was born in Kilkenny 
Castle, and many believe that her spirit returned there after her 
death abroad.

Kilkenny Castle



CASTLE HOPPING AND GHOSTS IN IRELAND

109

T R A V E L

SocialLifeMagazine.com

Located outside Dublin in the historic city of  Kilkenny,      
Ireland’s medieval capital — itself  worth exploring if  you have 
time — Kilkenny Castle overlooks the River Nore. One of  
the first Norman castles in Ireland, it was built by Richard de 
Clare, Second Earl of  Pembroke, known as Strongbow, who 
married the Irish princess Aoife.

The original structure was wooden, and the first stone castle 
on the site was built in 1260. Three of  its original towers are 
still a part of  the present-day building. 

MICK JAGGER AND
MARIANNE FAITHFULL

In 1391, the aristocratic, powerful Butler family bought the 
property, and it remained in their hands for 600 years. In 1661, 
the Butlers remodeled the place in a French-inspired château 
style; the entrance created at that time remains today.

The Butler family’s fortunes waxed and waned through the 
centuries, with marriages to wealthy women restoring the cof-
fers here and there. In 1967, the Butlers sold the castle to a res-
toration committee for just £50, to protect the property from 
further deterioration. Rock legends Mick Jagger and Marianne 
Faithfull turned up for the handover ceremony in Kilkenny.

Its most recent Victorian-style renovation from the 19th 
century is what we see today. It was extensively renovated with 
great attention to detail, preserving and reusing as many origi-
nal materials as possible. Signs at the castle point out elements 
that were replicated with great effort, like certain carpets and 

wallpaper. I felt like I was in Downton Abbey!
An art gallery hosts exhibits of  contemporary artists, and 

there are rotating historical exhibitions at the castle. Perk up 
with tea at the lovely tearoom. The 50-acre grounds, with roll-
ing parkland, a formal rose garden, a lake, and walking trails, 
are open to the public free of  charge. kilkennycastle.ie

 
KILKEA CASTLE

I stayed nearby at Kilkea Castle, my favorite hotel in Ireland. 
Unlike Kilkenny Castle, this one is a renowned luxury resort, 
with a golf  course, a world-class spa, and gourmet dining.                          
Really, you can stay in a castle. And the 180-acre estate offers 
all the trappings of  European country life that we see in the 
movies: falconry, archery, tennis, equestrian facilities, off-road-
ing, and fishing, plus whiskey tastings and more.

The property is owned by Christy Cashman, a Boston-based 
producer, author, equestrian, and actress who has appeared 
in more than 20 Hollywood movies, including Ted 2, American 
Hustle, and The Golden Boys. Cashman, who has published two 
children’s books, recently became a first-time novelist with The 
Truth About Horses.

As one of  Ireland’s oldest habitable castles, Kilkea has some 
ghostly residents. The castle even offers a complimentary 
nighttime tour of  the most haunted spots on the grounds, 
including its upper levels, its courtyard, and an abandoned 
graveyard. The tour begins in Kilkea’s old nursery, where 
guests claim to have seen an apparition of  a little girl playing G
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Kilkea Castle Christy Cashman
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in the hallway outside. Some have reported sounds of  chil-
dren’s laughter and light footsteps. Although the spirit has 
never been identified, she is thought to be a past inhabitant of  
the castle. The Wizard Earl is another otherworldly occupant 
within the castle walls. This spirit is thought to be the 11th 
Earl of  Kildare, Gerald FitzGerald, who dabbled in the dark 
arts. Guests say his spirit clamors around the room where he 
practiced his spells. Perched at the top of  a spiral staircase in 
the castle’s main tower, a so-called Haunted Room has been 
preserved for many years and remains unused — aside from 
the ghost tours. The last stop on the tour is the old graveyard, 

the family plot for Lord Walter Fitzgerald, an antiquarian who 
lived in the estate at the turn of  the 20th century. 

YOUTHINK CREATIVE WELLNESS
In 2022, Cashman created YOUthink Creative Wellness 

Retreats to provide a spiritual, creative, and physical oasis for 
guests, with a portion of  the fees going to help a deserving 
teen attend one of  YOUthink’s creative mentorship work-
shops. At the most recent wellness weekend the featured pre-
senter was Mark Kovacs, vice president of  health and perfor-
mance for Canyon Ranch Spa.

How did Cashman, an American mom of  two, come to 
own an Irish castle? She had joined a horseback-riding group 
that made annual trips to Ireland. Shortly after meeting her 
now-husband, Jay Cashman, he decided to join her on a 
riding trip. Since she would be spending all her time riding 
horses, he declared that he would look for a castle while in 
the Emerald Isle.

Thereafter they went every year, even after marrying and 
having children. Twenty years later, in 2012, he actually did 
buy Kilkea, which dates to 1180 and had been abandoned for 
a number of  years. Renovations began in 2016, and it opened 
as a resort hotel in 2018. They’ve been upgrading it ever since.
kilkeacastle.ie B
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SIGHTS TO SEE IN DUBLIN

IRISH WHISKEY MUSEUM
The Irish Whiskey Museum is in the heart of  Dublin in a his-

toric building across from Trinity College, whose illustrious alumni 
include Oscar Wilde, Jonathan Swift, Bram Stoker, and Nobel-
winning playwright Samuel Beckett, to name just a few. And yes, 
like Ireland’s famous writers, the whiskey industry has played a big 
part in Irish history.

In fact, it is believed that the Irish first taught the Scots about 
distillation. At its peak in the 19th century, Irish whiskey domi-
nated the world market. The Irish tradition includes not just the 
big names like Jameson that export to the world but hundreds of  
small, rural distillers catering to locals. Their whiskey was the Irish 
equivalent of  moonshine.St
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Learning about this fascinating history at the Irish Whiskey Mu-
seum is, as you’d imagine, not stuffy at all but lots of  fun. The venue 
is full of  memorabilia, and many of  its exhibits are interactive; one 
set in a Victorian bar documents the industry’s decline on the global 
stage because of  wars, taxation, and other factors.

The museum’s tours are also interactive, with tastings, blending, an 
Irish coffee master class, and a bar and retail store. Since opening in 
2014, the Whiskey Museum has ranked among Dublin’s top attrac-
tions. irishwhiskeymuseum.ie 

GPO MUSEUM
As you might expect, the GPO Museum is located in Dublin’s gor-

geous, historic former General Post Office. However the name is 
misleading since this museum tells the story of  modern Irish history, 
starting with the 1916 Easter Rising that took place on the prem-
ises. A bloody battle for independence from Britain, the Easter Ris-
ing played a significant role in Ireland becoming independent several 
years later. Although Ireland lost the battle, there was so much blood-
shed and so many victims, including civilians, that the uprising helped 
turn public sentiment against the British. The GPO was in ruins. To-
day it is home to GPO Witness History, an interactive exhibit that 
brings to life the glory and horror of  that violent uprising and the 
part this famous building played in it. The exhibit includes an original 
copy of  “The Proclamation of  the Irish Republic.” anpost.com 

SocialLifeMagazine.com

GPO Museum
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NATIONAL GALLERY OF 
IRELAND

The National Gallery of  Ireland 
is Dublin’s heavyweight art museum, 
and the circa-1860s building emerged 
from a multiyear renovation in 2017 
that has been rapturously received. 
“Dublin’s treasures breathe at last” 
the Guardian headline proclaimed of  
the revamped space.

For such a small country, Ireland 
has a museum that is on par with 
Europe’s finest. Yes, the big names 
are here — Monet, Goya, Caravag-
gio, Van Gogh, Vermeer — but 
what sets this museum apart is its 
collection of  paintings by Irish 
artists from the 17th to the 20th 
century. There’s a separate Yeats 
Museum dedicated to works by 
members of  the Yeats family, in-
cluding Jack B. Yeats, the 20th cen-
tury’s best-known Irish painter and 
the brother of  writer W.B. Yeats. 

MUSEUM OF 
DECORATIVE ARTS & HISTORY
The Museum of  Decorative Arts & His-

tory, a part of  the National Museum of  
Ireland, is fittingly housed in a magnificent 
onetime military barracks from 1704 de-
signed by Thomas Burgh. Its design col-
lection is superb, featuring silver, ceramics, 
glassware, weaponry, furniture, and folk 
art.

Permanent collections on display include 
glassworks by Alison Lowry and an ex-
tensive exhibit on Eileen Gray, one of  the 
most influential architects and designers of  
the 20th century. It includes her furniture 
designs and tells the story of  her life. An 
Irishwoman who mainly practiced in Paris, 
Gray wished that her work would one day 
be brought to Ireland.

A highlight is the Curator’s Choice exhibi-
tion, a rotating display of  25 objects hand-
picked by different curators, along with an 
account of  why they were chosen. The mu-
seum also hosts temporary exhibitions from 
around the world, so there’s always something 
new to see on any visit. nationalgallery.ie

Walter Frederick Osborne, The Guinness Portrait, Mary Guinness and her daughter Margaret, 1898

National Gallery of  Ireland
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GUINNESS STOREHOUSE
Guinness Stout is not only Ireland’s most famous beer; it’s 

actually the country’s national drink. Its brewery, founded in 
1759, has become a landmark and is Dublin’s most popular 
tourist destination. You can’t actually enter the brewery, but 
the company has developed the Guinness Storehouse on the 
site to allow aficionados to immerse themselves in the won-
ders of  this beloved dark brew. Housed in a six-story 1904 
warehouse is a museum where you’ll see the brewing process; 
the brand’s history with antique presses, advertising, and bottle 
design through the years; and a history of  the Guinness family.

Notably, founder Arthur Guinness may have negotiated 
the world’s best real estate deal: On display is the original 
lease for the site for the term of  9,000 years. No, that’s not a 
typo: There are more than 8,000 years left on the lease. 

Various tours are available, includ-
ing tastings and lessons on pulling 
the perfect pint and a behind-the-
scenes tour of  the brewery’s work-
ings. There are four restaurants, all 
with bars, of  course. On the top 
floor, the Gravity Bar offers spec-
tacular city views  — a great spot to 
watch the sunset. Guinness Store-
house is popular; to avoid waiting in 
line, booking tickets in advance on-
line is advised. As an incentive, those 
with advance bookings get a free 
pint. guinness-storehouse.com

 
PHOENIX PARK

A 1,750-acre oasis in Dublin, Phoenix Park is the place to 
leave the city hustle behind and immerse yourself  in nature. 
This park is a top tourist destination: Within its borders are 
the Dublin Zoo; the president of  Ireland’s home, called Áras 
an Uachtaráin; and the People’s Flower Gardens, an enclosed 
and beautifully manicured Victorian garden. A charming herd 
of  fallow deer roam the park.

And there is more to discover wandering this urban oasis, like 
Ashtown Castle, a medieval tower house; the Wellington Monu-
ment commemorating the Duke of  Wellington; and the Papal 
Cross in honor of  Pope John Paul II’s visit in 1979.

At the Victorian Tea Room, you might encounter the park’s deer 
while you have refreshments. You can also make like the locals and 
use the park for walking, running, and biking. phoenixpark.ie

Guinness Storehouse

Phoenix Park, photo by Adrena Lina
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Luxury meets history and exclusivity intertwines with breathtak-
ing natural beauty at two of  Greece’s most exquisite destinations: 
One&Only Aesthesis in Athens, and One&Only Kéa Island. These 
resorts, both part of  the esteemed One&Only brand, redefine opu-
lence, offering a sanctuary for those seeking unparalleled elegance 
and unique experiences.

ONE&ONLY AESTHESIS: 
A Tribute to Nostalgic Glamour

Nestled along the sun-kissed shores of  Glyfada, just a short drive 
from Athens, One&Only Aesthesis exudes a blend of  nostalgic 
glamour and mid-century charm. This Athenian Riviera retreat cap-
tures the essence of  the 1960s with its eco-friendly design and luxu-
rious accommodations. From rooms to bungalows and villas, every 
space is meticulously crafted to offer a seamless blend of  sophistica-
tion and comfort.

The resort’s architecture and interior design celebrate the cosmo-
politan allure of  a bygone era, inviting guests to immerse themselves 
in an ambiance of  effortless sophistication. One&Only Aesthesis is 
more than just a place to stay; it is a lifestyle destination where bespoke 
experiences await. Whether you are lounging by the transformed Bal-
main pool, indulging in spa treatments, or exploring the rich cultural 
heritage of  Athens, every moment here is curated to perfection.

by micHele meile

A TALE OF TWO GREEK PARADISES
ONE&ONLY AESTHESIS AND ONE&ONLY KÉA ISLAND
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Dining at One&Only Aesthesis is a journey in itself. The 
culinary offerings pay homage to Greek flavors with a con-
temporary twist, using the finest local ingredients. Each meal 
is an exquisite experience, whether enjoyed in the privacy of  
your residence or at one of  the resort’s stylish dining venues. 
The resort’s restaurants offer a variety of  options, from casual 
beachside bites to gourmet meals that tantalize the taste buds.

The exceptional experiences at One&Only Aesthesis extend 
beyond its luxurious accommodations and dining. Guests can 
engage in a range of  activities that blend culture, nature, and 
ancient history. The resort’s location on the Athenian Riviera 
provides easy access to iconic landmarks, allowing guests to 
explore the rich historical tapestry of  Athens while enjoying 
the modern luxuries of  the resort.

ONE&ONLY KÉA ISLAND: 
A Secluded Haven

A short 45-minute speedboat ride from Athens transports 
you to the serene and secluded One&Only Kéa Island. Posi-
tioned at the gateway to the Cyclades, this all-villa resort offers 
unparalleled privacy and luxury. Each villa boasts a private infin-
ity pool with uninterrupted views of  the Aegean Sea, making 
it the perfect retreat for those seeking tranquility and elegance.

One&Only Kéa Island is designed to harmonize with its 
natural surroundings. The beach at the resort is nothing short 
of  breathtaking: crystal-clear waters and soft, golden sands. 
The natural beauty of  the surroundings combined with the 
gentle ambiance creates a perfect paradise for relaxation and 
rejuvenation. The rugged beauty of  the island’s landscape 
is complemented by the resort’s sophisticated architecture, 

which emphasizes open spaces and natural light. The accom-
modations, ranging from one-bedroom villas to expansive pri-
vate homes, provide a sanctuary where guests can unwind and 
reconnect with nature.

The resort offers a plethora of  curated adventures, both on 
land and sea. From exploring ancient ruins and hiking scenic 
trails to yachting and diving in pristine waters, the experiences 
are as diverse as they are enriching. The Bond Beach Club is 
a highlight, offering a chic and private setting for guests to 
socialize, dine, and enjoy the vibrant atmosphere.

Dining at One&Only Kéa Island celebrates the rich culi-
nary traditions of  the Cyclades. The resort’s restaurants serve 
dishes that highlight the best of  local produce, seafood, and 
seasonal ingredients. Paired with stunning views and impec-
cable service, each meal becomes a celebration of  Greek cul-
ture and hospitality.

For those seeking ultimate relaxation, the resort’s wellness 
facilities offer a range of  treatments designed to rejuvenate the 
mind and body. Guests can indulge in spa therapies that incor-
porate local resources and ancient Greek wellness practices, 
ensuring a holistic approach to well-being.

Both One&Only Aesthesis and One&Only Kéa Island ex-
emplify the pinnacle of  luxury travel. They offer distinct yet 
equally captivating experiences that cater to discerning travel-
ers. Whether you choose the nostalgic charm of  Aesthesis or 
the serene seclusion of  Kéa Island, you are guaranteed an un-
forgettable journey marked by elegance, comfort, and a deep 
connection to the spirit of  Greece.

One&Only | oneandonlyresorts.com
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Amid the unspoiled wilder-
ness of  Dominica lies a true 
gem of  luxury and serenity:     
Secret Bay. This boutique resort 
doesn’t just redefine the essence 
of  indulgence and privacy; it el-
evates the entire experience.

SECLUDED LUXURY 
SANCTUARY

Each villa at Secret Bay 
feels like a personal sanctuary, 
blending seamlessly with the 
lush surroundings while of-
fering every modern comfort 
imaginable. The panoramic 
ocean views from the Zabuco 
Villas and the enchanting tree-
house vibe of  the Ylang Ylang 
Villas create a unique sense of  
intimacy. Private plunge pools, gourmet kitchens, and dedicat-
ed hosts who cook breakfast in the villa using local ingredients 
— these thoughtful touches make every moment special.

CULINARY ADVENTURES AWAIT
Dining at Secret Bay is an adventure. The Zing Zing Res-

taurant’s no-menu approach means each meal is crafted from 
the freshest local ingredients, tailored to personal preferences. 
Whether it’s a private dinner in the villa or a romantic meal on 
the Vetiver Sunset Deck, the cuisine and the setting never fail 
to impress.

by aVi gHiyam

THE ULTIMATE CARIBBEAN ESCAPE
YOUR OWN PRIVATE PARADISE AT DOMINICA’S SECRET BAY
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WELLNESS MEETS ADVENTURE
Secret Bay strikes a perfect balance between wellness and 

adventure. The Gommier Spa offers treatments in a tranquil 
natural setting, while the Bwa Mang Wellness Pavilion pro-
vides yoga and meditation sessions that are both relaxing and 
invigorating. Starting the day with yoga on a deck overlooking 
the beach fills one with a serene energy. For those craving ex-
citement, snorkeling, kayaking, and paddleboarding are readily 
available. Exploring hidden coves and vibrant underwater eco-
systems or hiking through Dominica’s verdant rainforests adds 
an exhilarating touch to the stay.

TAILORED EXPERIENCES
What sets Secret Bay apart is its dedication to bespoke expe-

riences. The staff  crafts unforgettable moments tailored to in-
dividual desires, whether it’s a private concert, a culinary class, 

or a customized island excursion. Each experience at Secret 
Bay, be it a secluded beach picnic or thrilling lionfish hunt, 
feels uniquely personal.

NATURE LOVER’S PARADISE
Dominica, known as the Nature Island, is a paradise for 

nature lovers with its numerous rivers, volcanic landscapes, 
and the Caribbean’s longest hiking trail. Guests at Secret Bay 
can immerse themselves in the island’s rich natural beauty and 
cultural heritage, exploring iconic attractions like the Boiling 
Lake, Champagne Reef, and the Kalinago Territory, home to 
the island’s indigenous people.

ECO-LUXE LIVING
Secret Bay stands as a leader in sustainable tourism, with 

eco-friendly practices that have earned it the prestigious Green 
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Globe certification. Using locally sourced materials and imple-
menting green initiatives, the resort ensures that luxury and 
environmental responsibility go hand in hand, preserving 
Dominica’s natural beauty for future generations.

EFFORTLESS TRAVEL PLANNING
Currently, reaching Dominica involves flying through 

Puerto Rico or Miami. But exciting developments are on the 
horizon: A brand-new airport is under construction, with ru-
mors of  direct flights from New York by American Airlines.                   
This improvement will make getting to Dominica even more 

seamless, enhancing its appeal as a prime destination. Secret 
Bay’s travel concierge is ready to assist with every step, from 
coordinating flights to arranging private charters, ensuring that 
the luxurious escape begins even before arrival.

AWARD-WINNING EXCELLENCE
Secret Bay’s excellence has been recognized with numer-

ous awards from prestigious travel publications. Its commit-
ment to providing exceptional guest experiences in a stun-
ning natural setting has made it a favorite among discerning 
travelers.
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A TRANSFORMATIVE ESCAPE
Secret Bay offers more than just a luxurious stay; it provides 

a transformative escape where time slows down and every  
moment is enriched with natural beauty and exceptional hos-
pitality. It’s a place to reconnect with oneself, loved ones, and 
the world around you.

THE CARIBBEAN’S NEXT HOT SPOT
With the new airport in the works, Dominica is poised 

to become the Caribbean’s next hot spot, and hands down,        

Secret Bay is the resort to stay at. For those in search of  an un-
paralleled Caribbean getaway, Secret Bay is truly the best-kept 
secret in the region. Its unique blend of  luxury, sustainability, 
and personalized service makes it a haven for travelers seeking 
the ultimate in relaxation and adventure. 

Discover the magic of  Secret Bay and find a world where 
luxury meets nature. I am booking my ticket right now as I 
write this! 

Secret Bay | secretbay.dm  
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For those in pursuit of  the ultimate luxury escape, Soneva 
Kiri on Thailand’s Koh Kood island offers an experience as 
enchanting as it is exclusive. Known for its remarkable proper-
ties in the Maldives, Soneva brings the same level of  opulence 
and service to this hidden gem in Thailand.

A SERENE SANCTUARY
Perched on the unspoiled shores of  Koh Kood, Soneva Kiri 

is a tranquil sanctuary that blends seamlessly with its natural 
surroundings, offering guests an idyllic retreat far removed 
from the hustle and bustle of  everyday life. Each villa, con-
structed from sustainable materials, boasts panoramic views 
of  the lush jungle or the azure sea, creating perfect harmony 
with nature.

UNRIVALED ACCOMMODATIONS
Soneva Kiri’s accommodations are the epitome of  luxury 

and privacy. The resort features a collection of  expansive villas, 
each with its own private infinity pool, open-air bathrooms, and 
personal butler service. Whether it’s the one-bedroom beach 
villa or the sprawling six-bedroom reserve, each residence is 
designed to provide the utmost comfort and seclusion.

GOURMET DINING EXPERIENCES
Culinary excellence is at the heart of  the Soneva Kiri experi-

ence. The resort’s dining options are as diverse as they are de-
lightful. The View offers gourmet organic dishes with a focus on 
locally sourced ingredients, while Kruua Mae Tuk presents au-
thentic Thai cuisine in a house on stilts accessible only by boat.                                                                                                                               

by laura kern

SONEVA KIRI
THAILAND’S CROWN JEWEL IN LUXURY TRAVEL
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For a truly unique experience, guests can dine high above the 
ground in a treetop pod, where meals are delivered by a zip-lining 
waiter.

WELLNESS AND RELAXATION
The Soneva Kiri Spa is a haven for wellness enthusiasts, of-

fering a range of  treatments that combine traditional Thai tech-
niques with modern therapies. Guests can indulge in massages, 
facials, and holistic healing sessions designed to rejuvenate the 
body and mind. Yoga and meditation classes are also available, set 
against the tranquil backdrop of  the island’s natural beauty.

ADVENTURES AND EXPERIENCES
Soneva Kiri offers a wealth of  activities for adventurous souls. 

Guests can explore the vibrant marine life through snorkeling and 
diving excursions or take a boat trip to nearby islands. On land, 
the resort provides guided jungle treks, cultural tours, and even an 
outdoor cinema experience under the stars. For those seeking a 
slower pace, the pristine beaches and crystal-clear waters offer the 
perfect setting for relaxation.

ECO-FRIENDLY LUXURY
Soneva Kiri is committed to sustainable luxury, implementing 

numerous eco-friendly practices. The resort focuses on reducing 
its carbon footprint through solar power, organic farming, and 
waste-recycling initiatives. This dedication to sustainability not 
only enhances the guest experience but also preserves the natural 
beauty of  Koh Kood for future generations.
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PERSONALIZED SERVICE
Soneva Kiri is distinguished by its personalized service. Every 

guest is assigned a personal butler, called a Barefoot Guardian, 
who attends to every need with impeccable attention to detail. 
Whether arranging a private dining experience, booking a spa 
treatment, or planning a customized adventure, the staff  at So-
neva Kiri ensures that every moment of  your stay is memorable.

NATURE’S WONDERLAND: 
EXPLORING KOH KOOD

Koh Kood, often referred to as Thailand’s last unspoiled is-
land, is a paradise for nature lovers. The island is covered with 
lush rainforests, cascading waterfalls, and perfect beaches. Its 
brilliant waters are perfect for snorkeling and diving, revealing 
vibrant coral reefs and diverse marine life.

EFFORTLESS TRAVEL PLANNING 
FROM BANGKOK

Reaching Soneva Kiri is an adventure in itself. From Bang-
kok, guests can take a private plane operated by the resort, 
which lands directly on Koh Kood. This scenic flight offers 
breathtaking views of  the Thai coastline and the Gulf  of  Thai-
land. Alternatively, a combination of  a domestic flight to Trat 
Airport followed by a speedboat ride can also be arranged.
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THE VISIONARY FOUNDERS
Soneva Kiri is the brainchild of  Sonu Shivdasani and his 

wife, Eva Malmström Shivdasani, who are known for pioneer-
ing the concept of  barefoot luxury. Their vision blends sustain-
able practices with unparalleled luxury, creating resorts that re-
spect and preserve their natural environments. Sonu and Eva’s 
dedication to sustainability and excellence is evident in every 
aspect of  Soneva Kiri, making it a truly unique destination.

A COMMITMENT TO EXCELLENCE
Soneva Kiri’s dedication to excellence has not gone un-

noticed. The resort has received numerous accolades for its 
exceptional service, luxurious accommodations, and sustain-
able practices. It remains a favorite among discerning travelers 
seeking an exclusive and transformative holiday experience.

Soneva Kiri on Koh Kood is more than just a luxury resort; 
it’s an enchanting escape where the natural beauty of  Thailand 
meets unparalleled opulence. Its commitment to sustainability, 
personalized service, and a wealth of  unique experiences testi-
fies to what a luxury retreat should be. For those looking to 
escape to a paradise where every detail is crafted to perfection, 
Soneva Kiri is sure to dazzle.

Soneva Kiri | soneva.com/resorts/soneva-kiri
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Lino Marçal, my dear father, has spent years meticulously craft-
ing the exquisite Pedra Pura Resort, a luxurious retreat located on 
the serene outskirts of  Chaves, Portugal. This 60-acre sanctuary 
epitomizes the tranquil elegance of  northern Portugal, reflecting 
his deep passion for architecture, nature, and hospitality.

Pedra Pura Resort is distinguished not only by its opulent ac-
commodations but also by its distinctive architectural elements. 
The resort features a small castle, a tower, and several build-
ings constructed from repurposed stones and wood, including a 
new restaurant fashioned from the remains of  a 2,000-year-old 

Roman estate. The resort boasts 40 elegantly designed suites, 
each seamlessly integrated into the existing rocks and offer-
ing serene views of  Chaves. These suites blend modern luxury 
with traditional Portuguese elements, featuring unique touch-
es such as sinks carved from schist stones, showers nestled 
among granite rocks, and doors crafted from old beams or 
reclaimed from churches. Additionally, the roots of  olive, pine, 
and chestnut trees from our hometown of  Padrela, Valpaços, 
have been transformed into furniture pieces like tables, coun-
ters, and benches.

T R A V E L

by denise marçal

PEDRA PURA RESORT
AN EXQUISITE ESCAPE CRAFTED BY LINO MARÇAL



125

T R A V E L

SocialLifeMagazine.com

Pedra Pura is more than 
just a place to stay — it’s a 
destination where guests can 
immerse themselves in both 
luxury and nature. The menu 
emphasizes farm-to-table 
dining, sustainability, and lo-
cal sourcing, featuring dish-
es made from ingredients 
grown on the resort’s organic 
farm. Each meal promises to 
be unforgettable, celebrating 
Portuguese traditions while 
embracing modern gastro-
nomic innovation.

My father’s dedication to 
providing an enriching guest 
experience extends beyond 
fine dining. The resort offers 
luxurious spa treatments and 
various outdoor activities. 
Guests can explore the prop-
erty on foot, with trails wind-
ing through vineyards, cherry orchards, and chestnut groves, 
and past fields where sheep graze quietly. It’s not only relaxing; 
it also deepens guests’ connection to the land, showcasing my 
father’s vision of  integrated, sustainable land use.

What truly distinguishes Pedra Pura is my father’s hands-on 
involvement. Known for his approachable and charming na-
ture, he takes the time to personally greet his guests, frequently 
sharing a glass of  wine or a cup of  freshly brewed herbal tea 
with them. His passion for highlighting the beauty of  Pedra 
Pura is contagious, creating an atmosphere where everyone 

feels like they are part of  an extended family. This authentic 
bond between host and guest is rarely found to such a remark-
able extent in other luxury resorts, making Pedra Pura excep-
tionally unique.

Events at Pedra Pura reflect my father’s personal flair and 
meticulous attention to detail. Whether it’s a family gathering, 
an anniversary, a corporate event, or a yoga retreat, the resort 
provides adaptable spaces that cater to any occasion. Against 
the breathtaking backdrop of  northern Portugal’s landscape, 
each gathering becomes a memorable happening, character-

ized by the resort’s unique mix of  luxury 
and scenic charm.

Pedra Pura Resort offers more than 
a mere escape; it’s a place where every 
guest can discover tranquility, savor ex-
quisite cuisine, explore Portugal’s stun-
ning landscapes, and receive warm hos-
pitality from a gracious host. My father’s 
enduring passion for creating environ-
ments that blend luxurious comfort with 
natural beauty has culminated in a resort 
that impeccably embodies this harmony. 
Pedra Pura isn’t just a resort to visit in 
Portugal; it is a destination where you 
will be enchanted and transformed.

Pedra Pura Resort
pedrapuraresort.com
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J E T - S E T T E R  S T Y L E
KIMPTON MAS OLAS RESORT AND SPA

MEXICO

Experience the most unique and beautiful hotel in Mexico 
while listening to the waves crash on the beach from the com-
fort of  your room.

Situated on the sun-drenched shores of  Baja California, the 
Kimpton Mas Olas Resort and Spa epitomizes a refined es-
cape, where the rugged beauty of  the Pacific meets unparal-
leled luxury. This newly opened gem, a testament to Kimp-
ton’s signature blend of  contemporary elegance and local 
charm, offers discerning travelers an exquisite haven in one of  
Mexico’s most captivating destinations.

Upon arrival, guests are greeted by a striking architectural 
marvel that seamlessly mixes modern sophistication with 
traditional Mexican influences. The lobby, an airy sanctuary 
of  natural light and artisanal décor, sets the tone for the en-
tire property. Handcrafted tiles, vibrant textiles, and locally 
sourced materials create an ambiance that is both inviting and 
authentically rooted in the region’s heritage.

The rooms and suites at Kimpton Mas Olas are noth-
ing short of  spectacular. Each space is carefully designed to           

offer a balance of  comfort and style, featuring floor-to-ceiling 
windows that open to private terraces with breathtaking ocean 
views. The interiors are a symphony of  muted tones and rich 
textures, with bespoke furnishings and thoughtful amenities 
that cater to every need. Luxurious bathrooms, complete with 
deep soaking tubs and rainfall showers, add a touch of  indul-
gence to the serene setting.

Food lovers will find themselves in a gastronomic paradise 
at Kimpton Mas Olas. The hotel’s restaurants, Kahal and Bo-
tanica, are a celebration of  Baja’s bounty from the land and 
sea. Under the guidance of  world-renowned chef  Sandro Fal-
bo, the menus showcase an innovative fusion of  traditional 
Mexican flavors and contemporary techniques. Fresh, locally 
sourced ingredients are transformed into culinary masterpiec-
es, from succulent seafood dishes to farm-to-table delights. 
Kahal offers gorgeous panoramic views and expertly crafted 
cocktails, providing the perfect setting for a sunset soirée.

Beyond the culinary delights, the Kimpton Mas Olas features 
a wealth of  experiences designed to rejuvenate and inspire.     
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The spa, a tranquil oasis of  wellness, offers a range of  treat-
ments that incorporate indigenous and ancient healing tradi-
tions. Guests can indulge in a soothing massage or a revitalizing 
facial, all while listening to the gentle sounds of  the ocean.

For the more adventurous, the hotel’s prime location pro-
vides easy access to Baja’s natural wonders. Surfing, whale 
watching, and exploring the vibrant local culture are just a few 
of  the activities that await. The hotel’s concierge is adept at 
curating personalized itineraries that ensure that each guest’s 
experience is uniquely memorable.

In the world of  luxury travel, the Kimpton Mas Olas stands 
out for its elegance and authenticity. Its seamless fusion of  
contemporary comfort and regional charm makes it ideal for 
those seeking a sophisticated escape. Whether you’re lounging 
by the infinity pool, savoring a gourmet meal, or exploring the 
rugged beauty of  Baja, Kimpton Mas Olas promises an unfor-
gettable journey into the heart of  Mexico’s coastal paradise. 
To book your stay, head to  masolasresort.com.
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by gregory dellicarPini Jr.
PHotograPHy by lorenZo Vinti

J E T - S E T T E R  S T Y L E
HOTEL VILLA CARLOTTA TAORMINA

SICILY IS CALLING

As part of  the prestigious Small Luxury Hotels of  the 
World collection, the Hotel Villa Carlotta Taormina combines 
elegance, charm, and a touch of  whimsy to create an unforget-
table escape to the sun-kissed island of  Sicily.

Arriving at Villa Carlotta feels like stepping into a dream. 
The villa’s facade, an ode to classic Sicilian architecture, is 
adorned with bougainvillea and fragrant jasmine, setting the 
stage for the sensory delights that await. As you pass through 
the grand entrance, you’re greeted with a space where old-
world charm meets contemporary comfort, seamlessly blend-
ing history with modernity.

The rooms and suites at Villa Carlotta are a master class in 
understated luxury. Each is uniquely decorated, featuring be-
spoke furnishings, hand-painted tiles, and stunning views of  
the Ionian Sea or the lush gardens. It’s the kind of  place where 
you wake up to the sounds of  birdsong and the gentle rustling 
of  leaves, with the promise of  a perfect day ahead.

Speaking of  perfect days, breakfast at Villa Carlotta is a revela-
tion. Served on a terrace with panoramic views, the spread in-
cludes everything from freshly baked pastries and local cheeses to 
juicy Sicilian oranges and artisanal honey. It’s a feast for the sens-
es and a delightful prelude to whatever adventures the day holds.
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Taormina itself  is a treasure trove of  wonders, and Villa Carlotta 
places you at the heart of  it all. A short stroll from the hotel takes 
you to the ancient Greek theater, where you can catch a summer 
performance with Mount Etna as a dramatic backdrop. Wander 
through the charming streets lined with boutique shops, cafes, and 
gelaterias, and you’ll understand why Taormina has been a magnet 
for artists, writers, and dreamers for centuries.

But the real magic of  Villa Carlotta lies in its ability to make 
you feel at home while simultaneously transporting you to another 
world. The warm and attentive staff  are like the charming Sicilian 
relatives you never knew you had. Whether it’s arranging a private 
boat tour of  the coast, securing a table at the hottest restaurant in 

town, or simply recommending a hidden beach, they do it all with a 
smile and a dash of  Sicilian flair.

As the sun sets over the Mediterranean, there’s no better place to 
be than Villa Carlotta’s rooftop terrace. With a cocktail in hand and 
the lights of  Taormina twinkling below, you’ll find yourself  utterly 
enchanted by this slice of  paradise.

Villa Carlotta isn’t just a hotel; it’s an experience, a love letter to 
Sicily’s beauty and charm. It’s the kind of  place that lingers in your 
memory long after you’ve left, calling you back to its warm em-
brace. So pack your bags and let Hotel Villa Carlotta Taormina cast 
its spell on you. Your Sicilian adventure awaits. To book your stay, 
head to hotelvillacarlottataormina.com.



 

LucilleKhornak.com 
888.858.1827

LUCILLE KHORNAK
THE EPITOME OF TIMELESS ELEGANCE IN PHOTOGRAPHY
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Lucille Khornak approaches each project with the same lev-
el of  care and creativity. Every photograph she produces is a 
work of  art in its own right — a timeless masterpiece that will 
be cherished for generations to come.

For those who demand nothing but the best, Lucille Khornak is 
the photographer of  choice. With her unparalleled talent, passion for 
her craft, and commitment to excellence, she continues to redefine 
the boundaries of  photography, one stunning image at a time.
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Serving New York, the Hamptons, Palm Beach, and destinations throughout the U.S. and the world.
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by racHel Heller

PAUL GERBEN

Writer, actress, host, and art consultant Rachel Heller is a
sponsorship and brand relations manager at Talent Resources

@rachelhellerxo | @talentresources | talentresources.com

Paul Gerben is one of  the most successful emerging artists 
of  the past decade. His unique modern contemporary style 
stands alone. His deep passion for his craft is evident in the 
quality and originality of  his work. From stunning abstract 
paintings to elegant large-scale sculptures, he has become one 
of  the most sought-after artists to collect today. Among his 
collectors are politicians, actors, musicians, and executives 
including the likes of  Barack Obama, Jimmy Fallon, Prince 
Albert of  Monaco, Pink, Dave Chappelle, Donna Karan, and 
many other boldface names. His art and portraits have been 
auctioned internationally at Christie’s auction house in Mona-
co and Italy. He currently resides in Long Island and works at 

his Tribeca studio 
in New York City.

What great proj-
ects you have 
worked on? 
The Grammys, 
F1 Miami, RFK 
Human Rights, 
Art Basel.

What is your five-year goal?
To see my 80-foot, three-floor Circle of  Love building/living 
sculpture come to life.

What is your favorite medium to work in?
Mixed media and sculpture.

What are your favorite colors?
Purple and pink.

Who inspires you and why?
Personally: creative, kind, generous people. Artistically: Peter 
Beard, Damien Hirst, Jeff  Koons, Shepard Fairey, and tons of  
emerging unknown artists and friends.

How do you make sales and what do you suggest for 
artists starting out? 
I make most of  my sales through my own gallery in Tribeca 
NYC and through other galleries and networking. I suggest 
getting lots of  exposure in coffee shops, restaurants, art fairs, 
hotels, and any public spaces.
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Raphael Avigdor is a man of  many lives. With a legacy that spans 
continents and centuries, he has woven a tapestry of  experiences, 
professions, and passions that defies simple categorization. To truly 
understand the essence of  this modern-day Renaissance man, we 
must delve into his remarkable story, told in his own words.

“My father was born on the border of  Bulgaria, Turkey, and 
Greece, a direct descendant of  Sephardic Jews who left Spain in the 
15th century,” he says. “We trace our lineage back to Saragossa, Spain. 
My father grew up speaking Ladino, a pre-Castilian Spanish, and sev-
en other languages. By adulthood, he spoke eight languages fluently 
and had a basic grasp of  another four. My mother, born in Jerusalem, 
also spoke Ladino and descended from Sephardic heritage. If  you’ve 
seen The Beauty Queen of  Jerusalem on Netflix, it mirrors my mother’s 
life. She’s a 98-year-old sculptress and a former member of  the Israeli 
Haganah, fluent in five languages.”

Avigdor’s early life was equally colorful. “I was born in Manhat-
tan and spent my childhood in Riverdale before moving to Great 
Neck, Long Island,” he explains. “After high school, I studied Israeli 
literature and Middle Eastern political science at Haifa University 
on Mount Carmel in Israel. My travels took me across Europe and 
then back to the U.S., where I enrolled at Lehigh University and later 
Columbia University to study architecture under Robert A.M. Stern, 
who advised me to pursue set design instead. This turn of  events led 
me into the fashion industry, where I launched a shirt line and im-
ported renowned brands from England.”

by morgan ross

RENAISSANCE MAN RAPHAEL AVIGDOR
 A LIFE OF PASSION, TRAVEL, AND ARTISTIC PURSUITS

His career in fashion took him around the globe, from the Far East 
to South America. “I traveled extensively to places like India, Paki-
stan, Turkey, Taiwan, China, and throughout South America, search-
ing for production sources and conducting quality-control missions. 
Eventually I took over my father’s business, Abert Trading Inc., and 
became a distributor for the Gap, Old Navy, and Banana Republic in 
South America. Later I became the distributor for the Kipling brand 
throughout Latin America.”

Beyond business, Avigdor harbored a deep passion for pho-
tography. “At 19, I traveled to the Amazon, capturing images of  
indigenous tribes,” he recalls. “This experience sparked a lifelong 
passion for photography. I have since published nine books and 
established a professional website to monetize my work, offering 
my photographs in various sizes and print qualities.”

Sister horses, MongoliaEagle Festival, Kazakhstan border, Mongolia

Raphael Avigdor with some of  the Maasai



Social Life

134

SocialLifeMagazine.com

Avigdor’s journey also led him to the film industry: “In 2001,     
after the 9/11 attacks, I moved to the Hamptons and began invest-
ing in real estate. My background in fashion reconnected me with 
old friends, leading to my first film, Blue Gold: The History of  the 
American Blue Jean. This success opened doors to more projects, in-
cluding The Man Who Saved the World, a docudrama featuring Kevin 
Costner, Robert De Niro, Matt Damon, and Ashton Kutcher. The 
film tells the story of  Stanislav Petrov, a Russian lieutenant colonel 
who averted a potential nuclear war by identifying a false alarm in 
the Soviet nuclear early-warning system.”

His storytelling prowess extended to his travels. “I filmed The 
Samba Lesson in Brazil, Quest for Everest in Nepal, and Rocking the 
Sahara With the Niger Nine in Africa, each capturing vibrant cultures 
and stunning landscapes,” he says. “These films, though unprofes-
sional, allowed me to share the beauty and richness of  the people 
and places I encountered.”

Avigdor’s real estate career flourished under the banner of  
Douglas Elliman Real Estate. “I’ve been with Douglas Elliman for 
over 20 years, dealing mostly with properties north of  the high-
way,” he says. “I even attempted to register the trademark ‘North 

Undulating sand dunes in the Sahara, Niger 

Tuareg Girl, Sahara Desert
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is the new South,’ which has proven true on many levels. Recently 
I became an ambassador for a new luxury development in Edge-
water, Miami, built by the Terra Group, the 1000 Museum Group, 
and the Major Food Group. This project includes restaurants and 
high-end residences.”

Despite his many achievements, Avigdor remains humble and con-
tinuously seeks new ventures. “Life has been good to me. I’ve worked 
hard to achieve my goals, and I’m blessed to have accomplished most 
of  them. I’m now excited to launch my new photographic website, 
offering my images in various sizes and price points.”

His artistic inclinations extend to music as well. “I love music 
and have written some songs that I haven’t released. I played classi-
cal violin as a child, then flamenco guitar, and now I’m determined 
to take up the piano. Music is one of  the things that makes life a joy. 
My classical training has given me a keen ear, allowing me to rec-
ognize accents and even speak six languages fluently. I can fake my 
way through another four languages before people realize I don’t 
actually speak them.”

He also admits to having a secret writing career. “I have never 
submitted any of  my 10 books to a publisher,” he says. “I feel the 
need to review and edit them first, but I prefer writing new material 
over revisiting old works.” Like his mother, Avigdor has also taken 

up stone sculpture and carves in alabaster, marble, and soapstone.
Raphael Avigdor’s life is a testament to the power of  curiosity, 

resilience, and passion. His story is not just a tale of  success but a 
celebration of  the endless possibilities that come from embracing 
one’s diverse interests and talents. You can find him drumming at 
6:30 every Monday night at Sagaponack Main Beach with Richie 
Siegler and the local samba school, BOOM. He urges you to stop by 
and say hello. As he continues to explore new horizons, his journey 
inspires us all to pursue our passions with relentless enthusiasm.

u  raphaelavigdor.com 
u  shop.raphaelavigdorphotography.com
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Disturbed                    Passion                                                                               Drama

Optimism                    Lonely                                                                               Just Clouds

My head is in the clouds
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MAGO is an internationally acclaimed artist, focusing on installations. 
He also curates for  private collectors and consults for galleries and museums. 

MAGO is experienced in media and production, and he uses this 
wealth of  cultural knowledge to inform this column. 

by mago 
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John Evans and Char Evans 
at Hamptons Fine Arts Fair

Lucy Cookson and Rick Friedman 
at Hamptons Fine Arts Fair

John Evans, Anthony Madonna, MAGO 
at Guild Hall 

Alex Vinash and J. Oscar Molina 
at Hamptons Fine Arts Fair

 

MAGO, J. Oscar Molina, and John Evans 
at Parrish Museum 

Issac Boots and Stella Flame 
at Stella Flame Gallery in Bridgehampton

ART OUT AND ABOUT

Alvin Clayton, Matisse Clayton, John Evans, 
and MAGO at 

Southampton African American Museum

Jennifer Mahl and Michele Mahl
at the Lawfare Project 

Bethgayle Coplan 
at LongHouse Reserve 
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People were lined up outside 
the door for Sandy Cohen’s au-
dacious art opening, “Fuck Love 
Better Get Me Diamonds,” at 
the Stella Flame Gallery. Col-
lectors jetted in from all corners 
of  the globe, eager to take in the 
groundbreaking works of  this 
avant-garde artist. The event, 
co-hosted by Judith Kasen-
Windsor, also marked the debut 
of  Cohen’s edgy new apparel 
line, Fame, a tribute to her be-
loved sister. DJ Twilo set the 
perfect atmosphere with an elec-
trifying mix.

by ian benardo

SANDY COHEN
STELLA FLAME GALLERY RECEPTION

The artwork on display was a dazzling combination of  fun, sexi-
ness, and deep emotion, moving many attendees to tears. Among the 
many captivating pieces, one stood out for its profound impact. All 
the Money in the World strikingly diverges from the exhibit’s materialistic 
title. It features a German shepherd, impeccably dressed in an expen-
sive suit, posed in a moment of  intense desperation. The juxtaposition 
of  wealth and despair in the image is striking. The painting reveals a 
wealthy figure grappling with an irreparable loss, symbolized by the 
dog — Sandy’s late sister Fame’s cherished German shepherd Skyla, 
who passed shortly after her. Fame spent most of  her life rescuing, 
rehabilitating, and rehoming shelter dogs. She rescued Skyla, who was 
scheduled to be euthanized on Christmas Eve. At only 4 months old, 
this poor soul had already experienced tremendous abuse from her 
former owners. Fame didn’t give up on Skyla despite everyone else 
having done so. With love and hard work, Skyla was able to become an 
incredible dog and family member. They shared a powerful bond and 
10 beautiful years together.

The title of  the painting poignantly underscores the theme that 
some heartbreaks are so profound, all the money in the world can’t 
mend them.

The painting is currently on display at Stella Flame Gal-
lery, located on  2385 Main Street, Bridgehampton. Email 
sandycohenart@gmail.com to purchase art work or 
visit the artist’s studio, and visit sandycohenart.com.

Instagram: @SandyCohenSArt
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When we imagine editorial 
and celebrity photo shoots, we 
think of  high intensity, glam-
our, and many moving pieces. 
Makeup, hair, and fashion styl-
ists run around with urgency, all 
under the auspices of  a demand-
ing photographer. However, after 
seeing one special photographer 
on set with Nigel Barker, Carol 
Alt, Irina Pantaeva, and Iris Ap-
fel, I can attest that Vital Agiba-
low truly breaks the mold. As 
he worked the camera in quick 
bursts of  intensity, he never 
lost the professional yet inviting 
half-smile from his face — and 
the effects were visible. Most of  
us hesitate in the face of  fame, 
but Agibalow’s lighthearted and 
sensitive demeanor allowed his 
subjects to open up in ways I 
had never previously seen. The 
result? Portraits of  each subject’s 
inner being — comfortable, raw, 
and vulnerable. I sat down with 
Agibalow to learn some more about him and his work.

Where are you from? How did you become a photographer?
I’m New York–based, but my roots are in Sweden, Russia, and 
Ukraine. When I was 7, my dad gave me my first camera as a birthday 
present — a Zenith.

I fell in love with it. I started taking portraits of  the other kids in 
my neighborhood. There’s something about portrait photography 
that has clearly inspired me since an early age. By 20, I had started 
working with local modeling agencies, and I opened my own busi-
ness when I was 21.

How has your photography changed since then?
Those were the days when cameras used only film, and you didn’t 
see the result of  a shot until after the film was processed. As a 
photographer, you couldn’t afford to make a mistake back then.         

by brady goodman-williams

VITAL AGIBALOW 
CELEBRITY PHOTOGRAPHER AND HENSEL AMBASSADOR

Now everyone shoots digital, so 
you can see the shot on display, 
which makes it all so much easier. 
But I’m proud to say that I start-
ed as a film photographer.

Why does your background 
with film matter?
Well, it builds credibility. It makes 
me more professional than any 
newbie these days who starts with 
a digital camera and doesn’t know 
what it means to shoot slides. You 
have to be much more accurate 
when doing so, and this skill en-
hances my digital photography.

I know you love portraits. Why 
is this your favorite genre?
I love working with people and 
seeing their reaction when they 
see themselves, sometimes in a 
whole new way. Bringing out a 
person’s beauty and charm re-
sults in much joy for my subjects 
and their families Right now, be-

cause of  word of  mouth, I have been doing a lot of  physicians’ 
portraits. But I do also work with fashion designers, which is a 
whole different world!

Who was the most challenging designer to shoot?
Probably shooting Karl Lagerfeld. Our time in the studio was lim-
ited to only 30 minutes, which is a photographer’s worst nightmare! 
But the resulting portraits from the shoot were so good. He really 
liked the images, which is huge since he was a photographer him-
self. My portrait of  Karl was published in Bella magazine and many 
others, so the hard work paid off.

So changing gears a little bit. Do you have any recommenda-
tions for others interested in pursuing a career like yours?
Do it only if  you really enjoy it. Don’t do it for the money but for 
the art. You’d be shocked at how much money you can make when 
you prioritize the art first.
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That’s great advice. So what new proj-
ects are you working on right now? 
Where can I see your work?
I worked with the legendary supermodel 
Carol Alt for her show on FNL Network, 
Carol Alt’s Living Room. Also, I’ve been 
working with beauty and fashion bloggers 
like Kate Romanoff.

The publisher of  Caprice magazine in 
Crimea published a limited-edition 
coffee-table book called Super MOD-
ELS 2020, which features more than 
70 pages of  black-and-white photo-
graphs of  supermodels from my work over the previous 10 years.

You have a brand partnership with Hensel, right? Tell me a 
little about that. 
Hensel is a German brand that produces professional lights for 
photographers. I’ve been the brand ambassador for this company 

since 2008. I’m using its lights on each and every shoot, and I’m 
proud to promote them in my studio and through my work.

Vital Agibalow 
Instagram: @VITALphotoNYC and @VITALphotoNY
youtube.com/VITALPHOTO
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ART WORLD 
POWERHOUSE
Isabelle Bscher, 

the art historian and 
proprietor of  Galerie 
Gmurzynska, has an 
innovative exhibition 
featuring the work of  
two artists of  the same 
family, Joan Miró and 
his grandson, Joan Pu-
nyet Miró.

“Joan Miró: Paintings 
and Sculptures” is a 
tribute to the late Span-
ish artist combining 
paintings, sculptures, 
and works on paper as 
well as found objects. 
It spans from his early-
career masterpieces to 
his groundbreaking late 
bronze sculptures.

In “Joan Punyet 
Miró: Ecological Ab-
straction” the gallery 
displays the grandson’s 
abstractions, an urgent 
response to the global environmental crisis intended to heal 
humankind’s sensibility toward nature.

GALERIE GMURZYNSKA
The shows, in separate venues at Gmurzynska’s two Zurich 

locations, will come this fall to New York, at the gallery’s Up-
per East Side space, with some different works. “We’re bring-
ing it to New York, but in a different version,” Bscher says. 
This is in part because the grandson’s work sold out complete-
ly in Zurich.

The simultaneous exhibitions came about organically, as 
Galerie Gmurzynska has represented the Miró estate since 
the 1990s and has worked with Joan Punyet Miró since 1998. 
“In that time we’ve developed a deep friendship, and he’s 
been making music, painting more and more, and we’ve 

seen his artistic devel-
opment,” Bscher says, 
adding that they did a 
show with him in 2015 
in Zurich and another 
in 2020 in Monaco with 
Prince Albert.

 
RICHARD 

PHILLIPS’S 
OSCAR NOMINEES

Bscher is excited to 
mount her first show 
of  Richard Phillips, the 
renowned American 
contemporary artist. 
The exhibition in Zurich 
will focus on Phillips’s 
painted portraits of  
2024 Academy Award 
nominees, which were 
commissioned by Ste-
fano Tonchi as part of  
TheWrapBook.

“He’s such a great 
painter and draftsman,” 
Bscher says. “They’re re-
ally spectacular, and they 

haven’t been shown before.” Subjects include Ryan Gosling, 
Emily Blunt, Cillian Murphy, and — oops! — Margot Rob-
bie. “He thought she was nominated because she was the talk 
of  the town with Barbie, but she wasn’t. But I’m so happy he 
painted one anyway, because it’s the most beautiful portrait 
of  her.” The exhibit will launch in October during the Zurich 
Film Festival.

 
ROBERTO MATTA AND FEMALE ARTISTS 

IN NEW YORK CITY
In New York, Galerie Gmurzynska has a big show by Chil-

ean surrealist Roberto Matta in the works, followed by a group 
show of  female artists that the gallery has long represented. 
These include Tamara de Lempicka, Varvara Stepanova, Olga 
Rozanova, Alice Neel, Barbara Kruger, and Sarah Morris.

by bennet marcus

ISABELLE BSCHER
 ON MIRÓ, ANH DUONG, AND RICHARD PHILLIPS’S OSCAR PORTRAITS
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ANH DUONG
Also showing along with the female artists 

will be Anh Duong, the French-American 
artist, actress, and model known for her self-
portraiture and portraits of  influential folks. 
Bscher had long admired Duong’s work, and 
the two struck up a relationship after meeting 
through the photographer-collector Johnny 
Pigozzi. “She has this very honest way of  por-
traying, and very unique style,” Bscher says. “I 
think she’s one of  the best portrait painters. 
I think she gets the soul and the essence of  a 
person when she paints them.”

Bscher recalls that when Duong was ro-
mantically involved with Julian Schnabel, 
she picked up a paintbrush after a long hia-
tus. He told her, “These are really good. You 
shouldn’t stop doing that.”

 
WILFREDO LAM AT MOMA

Galerie Gmurzynska is working with the 
family of  the late Cuban artist Wilfredo Lam 
on a 2025 solo retrospective at the Museum 
of  Modern Art. “The MoMA was one of  the 
first to purchase a major Lam piece, and The 
Jungle, probably his most famous painting, is 
in the MoMA,” Bscher says. She noted that 
the artist had a phenomenal show at the Asia 
Society during Art Basel Hong Kong in 2024, 
significant because Lam’s father had Canton-
ese roots.

 
THIRD GENERATION 

WOMAN-OWNED GALLERY
Bscher is from the third generation of  her 

family to run Galerie Gmurzynska, which 
was founded by her grandmother, Antonina 
Gmurzynska, in Cologne, Germany. Isabelle’s 
mother, Krystyna Gmurzynska, took over the 
gallery in 1985 and relocated the flagship to 
Switzerland in 2005. Mother and daughter now work together. 
With four locations — two in Zurich, one in Zug, Switzerland, 
and another in New York City — they represent major modern 
artists like Picasso, Miró, Kandinsky, Christo, and Louise Nev-
elson, as well as Karl Lagerfeld’s photography, Sylvester Stal-
lone’s paintings, and architects Zaha Hadid and Richard Meier, 
who once designed the gallery’s booth at Art Basel Miami.

Bscher grew up in the gallery, which was connected to the 
family’s house in its early years in Cologne, and she was sur-
rounded by priceless Picassos and glittering art-world person-
alities. At various art fairs she has collaborated with renowned 

creatives like Baz Luhrmann and the late Germano Celant, 
former artistic director of  the Prada Foundation, on designing 
her gallery’s booths.

“We’re very well known for working with creative geniuses 
who might be from other backgrounds, like Zaha Hadid,” 
Bscher explains. In fact, the gallery’s Paradeplatz location in 
Zurich houses the late architect’s very last interior project, a 
design for a 2016 exhibition celebrating Dada master Kurt 
Schwitters.

Galerie Gmurzynska | gmurzynska.com

Paris Hilton and Isabelle Bscher
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Patrick Giugliano has been turn-
ing dreams of  Hamptons home-
ownership into reality since he be-
gan his real estate career in 2015. 
Raised in Southampton, where his 
father owned a sleep-disorder center 
on Meeting House Lane, Giugliano 
possesses an intimate understanding 
of  the area’s neighborhoods, archi-
tectural styles, and property values, 
making him a key asset to his clients.

A graduate of  Molloy College and 
Stony Brook University, Giugliano 
brings an exceptional attention to 
detail to every business transaction. 
He stays ahead of  market trends 
and specializes in finding off-market 
deals, ensuring his clients have ac-
cess to exclusive properties. Since 
the first quarter of  2021, he has 
sold and closed 23 properties, rang-
ing from $2 million to $21 million, 
showcasing his deep understanding 
of  the real estate market.

Giugliano believes that trust, dili-
gence, and accountability are crucial 
in representing clients. This philoso-
phy led him to Nest Seekers Interna-
tional, a firm that shares his values. 
Beyond real estate, his dedication 
and selflessness are evident in his 
everyday life.

With his extensive knowledge 
of  the Hamptons and unwavering 
commitment to his clients, Patrick 
Giugliano remains a trusted name in 
luxury real estate. Take a look at two 
of  his notable listings.

H O M E

by kara rose

NEST SEEKERS’ PATRICK GIUGLIANO
A TRUSTED NAME IN HAMPTONS REAL ESTATE

Patrick Giugliano
Licensed Real Estate Salesperson

patrickgiugliano@nestseekers.com
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454 Seven Ponds Towd Road, 
Water Mill 
$10,995,000

A new construction, this mag-
nificent home is a masterpiece 
of  modern design and luxury. 
With 8 bedrooms and 9.5 bath-
rooms, this 1.29-acre estate of-
fers ample space for family and 
guests. The property features 
state-of-the-art amenities, in-
cluding a grand outdoor pool, 
expansive patios, and exquisite 
interiors designed for both com-
fort and style. Located in the 
prestigious Water Mill area, this 
home provides a perfect blend 
of  privacy and convenience.

265 Downs Path, Southampton, $10,495,000
This stunning property offers a luxurious lifestyle in the heart of  Southampton. Built in 2003, this residence features 5 bedrooms, 
6.5 bathrooms, and sits on a sprawling 1.6-acre lot. The home boasts elegant architectural details, a beautiful outdoor pool, and me-
ticulously landscaped gardens. This property is perfect for those seeking a serene retreat with all the amenities of  a high-end estate.



For all your gunite pool needs! New build, remodel, service 
from Montauk to the North Fork of Long Island! 
509 County Rd 39, Southampton, NY, 11968 -- 631-287-5135 -- pelicanpoolsinc.com



For all your gunite pool needs! New build, remodel, service 
from Montauk to the North Fork of Long Island! 
509 County Rd 39, Southampton, NY, 11968 -- 631-287-5135 -- pelicanpoolsinc.com
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For over 35 years, Pelican Pools has been the heart and 
soul of  the Hamptons’ pool industry. It has become the go-to 
choice for homeowners seeking to transform their backyard 
dreams into stunning realities. An unwavering commitment 
to quality, expertise, and customer satisfaction has set Pelican 
Pools apart in a sea of  competition.

EXPERTISE AND EXPERIENCE
The team at Pelican Pools is nothing short of  extraordi-

nary. With decades of  collective experience, they bring un-
paralleled expertise to every project. Whether it’s a sleek, 
modern lap pool or a luxurious oasis complete with water-
falls and spa features, their skills turn any design into a real-
ity. And it doesn’t stop at construction. Pelican Pools offers 
top-tier maintenance, ensuring every project remains pristine 
and functional.

QUALITY AND INNOVATION
Pelican Pools has built its reputation on a solid foundation 

of  excellence, integrity, and reliability. It uses only the highest-
quality materials and the latest construction techniques. This 
guarantees that every pool is not only stunning but also built 
to last. This has made Pelican a trusted name among Hamp-
tons homeowners.

EXCEPTIONAL CUSTOMER SERVICE
Pelican Pools is deeply dedicated to customer satisfaction. 

From the initial consultation to the final walkthrough, Pelican 
Pools goes above and beyond to meet and exceed every client’s 
needs. This personalized approach has earned the company a 
loyal clientele and countless referrals. It’s not just about building 
pools; it’s about building relationships and ensuring that every 
homeowner feels valued and heard.

by dana dean

PELICAN POOLS
THE PINNACLE OF EXCELLENCE IN THE HAMPTONS POOL INDUSTRY
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CREATING CHERISHED MEMORIES
Perhaps the most beautiful aspect of  Pelican Pools is the 

memories it helps create. Each pool becomes a cherished cen-
terpiece of  outdoor living, providing joy, relaxation, and end-
less summer fun. From lazy afternoons lounging by the water 
to lively gatherings with family and friends, these pools are 
more than just features; they are experiences woven into the 
fabric of  family life.

LOOKING TO THE FUTURE
As Pelican Pools looks to the future, its commitment to 

quality and innovation will remain as strong as ever. The com-
pany continues to lead the local pool industry with exceptional 

craftsmanship and a customer-focused approach. For home-
owners in the Hamptons seeking to turn their backyard dreams 
into reality, Pelican Pools stands out as the trusted choice.

Pelican Pools is more than a pool company; it’s the standard 
of  excellence in the Hamptons. Its expertise, dedication to 
quality, and unwavering commitment to customer satisfaction 
have solidified its reputation as the best in the business. For 
more than 35 years, Pelican Pools has been making waves and 
undoubtedly will continue to do so for many more to come.

Pelican Pools  
631.287.5135 | pelicanpoolsinc.com
509 County Road 39, Southampton
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Lori Palumbo began her career as a licensed financial con-
sultant in the solarium industry and remained in the field for 
more than two decades, supervising a high-profile corporate 
office in Toronto. Later, she transitioned into real estate, hon-
ing her business skills and using her impressive strategic mar-
keting approach to navigate complex property transactions. 
Over the years, her dedication, loyalty, and value to her clients 

built her reputation, garnering her the posi-
tion of  top regional producer in the real es-
tate industry on the East End.

Palumbo’s diverse background in finance, 
investments, and consulting has been instru-
mental in shaping her highly successful real 
estate career. Along with her strong skill set 
and savvy business sense, which enabled her 
to transition into the industry with ease, her 
in-depth understanding of  the market has 
made her a leading, trusted advisor for clients 
actively seeking waterfront properties, vaca-
tion homes, investment properties, primary 
residences, and commercial real estate.

As one of  the pre-eminent real estate agents 
on the East End, Palumbo has acquired an 
extensive referral business of  brokers and 
business owners serving various locations in 
the Hamptons and in New York City. Her 
passion and expertise as a real estate advisor 
is apparent in her commitment and thorough 
grasp of  the fluctuating real estate market.

Whether it’s helping a family find their 
dream vacation home or guiding an inves-
tor through a complex commercial property 
purchase, Palumbo has an impressive track 
record and deep community connections, 
making her a standout figure in Hamptons 
real estate.

For those looking to navigate the Hamp-
tons real estate market with confidence and 
ease, Lori Palumbo is a trusted advisor who 
can make it happen. Her expertise, dedica-
tion, and personalized approach ensure that 
every client achieves their real estate goals. 
She is an invaluable asset in this prestigious 
market.

Lori E. Palumbo 
Licensed Real Estate Agent 
Coldwell Banker 
50 Main Street, Westhampton Beach 
631.484.4910

H O M E

by cHristine montanti

LORI PALUMBO 
A LEADER IN LUXURY REAL ESTATE IN THE HAMPTONS



THE FINEST SELECTION IN LUXURY STONE
DESIGN ASSISTANCE . UNPARALLELED QUALITY . DIRECT IMPORTER

MARBLE | QUARTZITE | ONYX | GRANITE | PORCELAIN

SCHEDULE AN APPOINTMENT TODAY 
FAMELUXURYSTONE.COM  |   INFO@FAMELUXURYSTONE.COM

HAMPTONS: 631.237.1113  |   425 COUNTY ROAD 39 A, LOWER LEVEL, SOUTHAMPTON, NY
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VINCE SORIERO
at 718.408.4988 or vince.soriero@propertyshark.com



151

Social Life

International Services: Assistance with managing 
cross-border operations and compliance.

Private Wealth: Bespoke financial planning 
and advisory services for high-net-worth in-
dividuals.
Risk Advisory: Identifying and mitigating 
risks to protect business value.
Tax Services: Comprehensive tax planning 

and compliance strategies.
Transactions: Support for mergers, acquisi-

tions, and other corporate transactions.
Real Estate Advisory: Specialized insights, strategies, 

and services for real estate and infrastructure development, 
investments, and operations.
This comprehensive suite of  services ensures Baker Tilly 
meets the multifaceted needs of  its clients, regardless of  in-
dustry or geography.

COMMITMENT TO PROFESSIONAL 
EXCELLENCE AND ENTREPRENEURIAL SPIRIT

Baker Tilly’s entrepreneurial spirit and commitment to 
progress have driven its evolution into the firm it is today. The 
firm’s Value Architects use their curiosity to uncover new op-
portunities for clients, enhancing and protecting their value. 
Its ethos of  “now, for tomorrow” reflects a promise to guide 
clients through the ever-changing business landscape. By 
blending knowledge with personal relationships, Baker Tilly 
helps clients succeed today and prepare for future challenges.

Operating under an alternative practice structure, Baker Til-
ly Advisory Group, LP, and Baker Tilly US, LLP, adhere to the 
AICPA Code of  Professional Conduct and other regulations, 
ensuring ethical standards and professional integrity. This fos-
ters trust and confidence among clients.

FUTURE-FOCUSED AND CLIENT-CENTRIC
Through the independent members of  Baker Tilly Interna-

tional, a network of  accounting and business advisory firms 
in 141 territories, Baker Tilly leverages the expertise of  43,000 
professionals. This affiliation enables the firm to offer clients 
global resources and local knowledge, driving a worldwide 
revenue of  $5.2 billion. Its proactive approach and deep in-
dustry knowledge position Baker Tilly as trusted advisors in 
an ever-evolving business environment.

In the competitive landscape of  advisory, tax, and 
assurance services, Baker Tilly stands out with its 
robust national presence and formidable inter-
national footprint. This firm blends local ex-
pertise with global reach, with offices in major 
U.S. financial hubs like New York, San Fran-
cisco, Los Angeles, Chicago, and Boston, and 
key international cities including London. This 
geographical advantage allows Baker Tilly to 
deliver exceptional services to a diverse clientele.

COMPREHENSIVE INDUSTRY 
EXPERTISE

Baker Tilly excels in covering various industries, with pro-
fessionals experienced in financial services, private equity, real 
estate, health care, life sciences, technology, consumer prod-
ucts, food and beverage, manufacturing, and distribution. This 
extensive industry knowledge enables the firm to provide tai-
lored solutions that meet the unique needs and challenges of  
different sectors.

In the New York metro area, Baker Tilly has a strong pres-
ence, with four offices strategically located in Manhattan, Long 
Island, and Iselin. This regional focus combines local insights 
with a global network, effectively supporting clients in New 
York, New Jersey, and Connecticut. Craig Savell is managing 
principal for the region.

UNMATCHED SERVICE OFFERINGS
Baker Tilly’s diverse service portfolio includes:

Artificial Intelligence: Artificial intelligence consulting ser-
vices geared toward creating dynamic environments, elevating 
employees, and driving creativity.
Assurance: High-quality accounting and assurance services 
through Baker Tilly US, LLP, an independent CPA firm.
Baker Tilly Advantage: A subscription-based service tailored 
to a business’s tax, accounting, and HR needs.
Digital Solutions: Leveraging technology to enhance business 
processes and performance.
Consulting: Strategic guidance for navigating complex busi-
ness landscapes.
ESG and Sustainability: Environmental, social, and gover-
nance (ESG) and sustainability advisory that spans solutions for 
any company, function, or challenge.  

P R O F I L E S

by HannaH Hilton

BAKER TILLY
REDEFINING ADVISORY EXCELLENCE ACROSS THE GLOBE

Craig Savell
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You may already know Tara Rosenblum, one of  the most 
award-winning TV reporters in the country. Not only has she 
served the tri-state area with News 12’s “Turn to Tara” break-
ing investigations that have led to new local and state laws, 
but she has also made a major impact in national and politi-
cal reporting, most recently with an exclusive interview with 
President Trump in New York City. 

Now Rosenblum celebrates a milestone of  20 years at News 
12. In her career, she has earned close to 60 Emmys and more 
than 300 industry awards for her exclusive coverage of  high-
profile news events, and she helped spearhead News 12’s 
crime coverage of  the Gilgo Beach murders, Bernie Madoff, 
and Robert Durst. Her reporting on Durst made internation-
al headlines in 2021, leading to his indictment in New York 
shortly before his death. 

Over the past two decades, the Hamptons have played a 
pivotal role behind the scenes in Rosenblum’s personal life — 
from polo matches and art festivals to her 2012 nuptials at the 
Ocean Resort at Bath & Tennis in Westhampton. Rosenblum 
sat down with Social Life magazine to speak about her favor-

ite pastimes, the best Hamptons destinations, and what she is 
looking forward to this season on News 12. 

What are some of  your fondest memories of  being out on 
the East End? 
There are far too many to account for, but I’d say backyard 
barbecues and great bites with family and friends are at the top 
of  my list. Friday night dinner at the Palm in East Hampton 
is a weekly tradition that’s been hard to shake. But my earliest 
memories include many fun sunsets at the Surf  Lodge, Cyril’s, 
and the Stephen Talkhouse, and of  course years of  attending 
Polo Hamptons in Bridgehampton. My babymoon to Gur-
ney’s also holds a special place in my heart. My daughter now 
loves to visit the same places my husband and I spent years 
enjoying before her arrival.

What are your favorite restaurants? 
Besides the Palm, Sí Sí in East Hampton is one of  my top 
picks. Beyond the menu of  fresh Mediterranean-inspired 
food, the views are spectacular. I’d even say that it’s the best 
spot to catch the sunset in the Hamptons. Regularly you will 
find my husband, Joe Apicella, and I at 1770 House, Nick & 
Toni’s, and the Beacon because the ambiance and food are al-
ways incredible. 

What does a day in the Hamptons look like for you and 
your family? 
We spend many of  our days at Sagg Main Beach. My daughter 
loves to play volleyball there, search for seashells, and raid the 
snack truck. We love going to the Children’s Museum of  the 
East End, especially for their family events. It also wouldn’t be 
the summer if  our daughter didn’t make us wait in line for 30 
minutes at BuddhaBerry for some froyo or hit up the arcade 
at the Clubhouse. 

Outside the beachfront, what are some outdoor activities 
you favor? 
I love playing tennis at the Buckskill Tennis Club and going for 
walks in the morning in East Hampton down by the beach. The 
streets are lined with trees, and it feels so peaceful and majestic. 
I’ve enjoyed doing Yoga in the Vines at the Wine Stand at the 
Wölffer Estate, and every season you can find us out on the wa-
ter boating to Shelter Island for lunch and shopping. 

TARA ROSENBLUM
CELEBRATING 20 YEARS WITH NEWS 12 AND SUMMERS IN THE HAMPTONS 
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Best places to shop? 
I love to shop locally in Sag Harbor 
and East Hampton and go dress 
shopping at small boutiques like 
Obligato. There are also so many 
great pop-ups to explore this sum-
mer, like Diptyque, where I loaded 
up on candles for our new home. I 
have also been keeping an eye out 
for some new art and photography 
to decorate our house, so gallery 
perusing is a new hobby of  mine. 
The Fine Art Fair is a wonderful 
place to meet local art lovers and 
check out some incredible tal-
ent. I’m also a bookworm, so I 
never miss the opportunity to get 
lost and discover new authors in 
BookHampton.

Do you have a favorite breakfast 
spot? 
Hands down, a visit to Grindstone 
Coffee & Donuts. Their donuts are 
glazed and packed with fresh, local ingredients. We also love 
the avocado toast at Sagtown Coffee and the smoothies from 
Provisions, but my latest obsession has to be the pastries at 
Carissa’s in Sag. 

What are your must-haves for a summer out east?
I have been faced with a few rounds of  skin cancer, so SPF 
both topically and in the clothes I wear is critical to my health. 
The Long Island brand Watskin, founded by Lois Robbins, 
goes beyond UPF 50+ protected swimwear with sunwear styles 
that keep me covered from the waves to lunch. I also slather 
Supergoop all over my body and have recently been introduced 
to Neova and their tinted SPF specifically for my face. 

You are celebrating 20 years with News 12. What are 
some of  your most memorable moments with the orga-
nization? 
I have told thousands of  stories over the past two decades, 
so that’s a tricky question! There have been so many power-
ful moments, from covering the past five Presidential races 
to responding to some of  the biggest breaking news events 
of  our time, such as the two weeks we followed emergency 
responders from Long Island and New York City responding 
to Hurricane Katrina. I had to live in a car on Canal Street in 
New Orleans with my photographer. That was something I’ll 
never forget.

But I’d have to say I am most proud of  the in-
vestigative reporting we have done to serve and 
impact our hyperlocal communities. We have 
been at the center of  new laws such as the leg-
islation last year that permanently changed the 
way Amazon delivers its packages in Long Is-
land and beyond. Most recently, we took a lead 
role in covering the casino and cannabis legal-
ization rollout. It’s been quite a wild ride. The 
story that touched me the most will forever be 
the time I reunited a local mother with the child 
she gave up for adoption and then searched for 
for four decades. Oh, and then there was the 
time my husband proposed to me on air while 
I was at the anchor desk on a Sunday evening 
back in 2011!

Which shows are you most excited for in 
the News 12 lineup? 
Crime Files is one of  my favorite docuseries that 

covers crimes across the 
tri-state area. It dives 
deep beneath the sur-
face of  the headlines 
and includes break-
through updates and 
interviews with the vic-
tims and criminals. This 
season we are stepping 
up our production and 
have some fascinating 
cases to share. I’m cur-

rently doing a 
deep dive into 
the Sarah Law-
rence sex-cult 
case. I am 
also a huge 
fan of  be Well, 
the daily life-
style show 
with Shannon 
LaNier and 
Elizabeth Ha-
shagen. They 

are so fun to watch and their topics around 
wellness and the celebrity guests are extremely entertaining. 
Shannon also hosts Road Trip, about the best places to day-trip 
from Connecticut to New Jersey and through Manhattan and 
Long Island. 
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FIRST LADIES LUNCHEON: 
LAUREN BUSH LAUREN AND SHARON BUSH 
Critical to F4D’s mission is the annual First Ladies Lun-

cheon, a prestigious event held during the United Nations 
General Assembly in September. This iconic gathering not 
only showcases international designers on the runway but also 
honors individuals who embody the spirit of  positive change. 
Notable recipients include visionaries such as Diane von                                                                                                               
Furstenberg and Victoria Beckham. There has also been a 
posthumous tribute to Queen Elizabeth II in collaboration 
with the Queen’s Commonwealth Trust. Honorees at this 
year’s event include Lauren Bush Lauren and her mother, Sha-
ron Bush, for their exemplary charitable achievements as indi-
viduals and as a family. Lauren is the co-founder and CEO of  
FEED Projects, an impact-driven lifestyle and fashion brand 
committed to ending childhood hunger. 

This year, the luncheon will be co-hosted by Yue-Sai Kan, 
a Chinese-American television host, producer, author, entre-
preneur, and humanitarian. Kan, often called the most famous 
woman in China, has made significant strides in bridging cul-
tural divides between East and West through media and beau-
ty. Her participation as co-host underscores the luncheon’s 
theme of  global unity and cultural celebration. Chinese cou-
ture fashion on the runway and a menu created by Master 
Chef  Guo from China will offer a majestic experience for this 
year’s guests.

 
GOODWILL AMBASSADOR 

Evangelou’s global impact extends beyond glamorous 
events. As a F4D goodwill ambassador and recipient of  nu-
merous accolades, including a Fashion Group International 
Humanitarian Award, she has championed initiatives that 
bridge cultural divides and promote sustainable practices with-
in the fashion and lifestyle industries. “Ignorance creates ha-
tred, racism, and conflict,” she says. “We need to educate the 
public on different cultures and their beauty, which will spark 
greater human understanding and a more empathetic future.”

Central to F4D’s mission is generating tangible economic 
opportunities for women worldwide. During her tenure at the 
helm of  F4D, Evangelou has facilitated valuable partnerships 
with esteemed figures like Franca Sozzani, the late editor-in-
chief  of  Vogue Italia who was F4D’s premier goodwill am-
bassador since its inception in 2011. Their inaugural project 

PATH TO GLOBAL IMPACT 
Evie Evangelou, a native of  New York City, is the founder 

of  Fashion 4 Development (F4D), a global organization that 
weaves together diversity, sustainability, and social change 
through the power of  fashion. It began in 2011 in coopera-
tion with the office of  UN Secretary-General Ban Ki-moon to 
support the United Nations Millennium Development Goals 
and highlight partnerships in the fashion and lifestyle indus-
tries that advance economic and social development, preserve 
culture, and empower women. “F4D is more than an organi-
zation; it’s a brand. It’s a social impact endeavor for positive 
transformation,” Evangelou explains.

P R O F I L E S

by laurel moriarty

EVIE EVANGELOU
FASHION 4 DEVELOPMENT

Evie Evangelou and Victoria Beckham
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spotlighted Africa’s creative brilliance through a ground-
breaking issue of  L’Uomo Vogue, “Rebranding Africa,” the 
first time that a UN Secretary-General was featured on the 
front and back cover of  a fashion magazine. To date, F4D has 
generated more than $4 million in wages for women in Africa. 

 
GLOBAL RUNWAY 2026

Evangelou is now focused on spearheading the ambitious 
Global Runway 2026, a spectacular showcase set within the 
United Nations General Assembly Hall that aims to unite over 
100 nations through fashion to promote peace, reconciliation, 
and cultural exchange. Global Runway, the art book, is being co-
authored by Stephanie Dillon, a renowned and accomplished 
artist and writer as well as an environmental activist and fash-
ion enthusiast. F4D’s commitment to education through sto-
rytelling celebrates cultural diversity and fosters global unity. 
“Everyone loves fashion, so it’s a way to bring further atten-
tion to important issues,” Evangelou says. “Fashion is an in-
spiring and electrifying platform that can impact worldwide 
change to better humanity.”  

THE ANNUAL SUSTAINABLE GOALS BANQUET
Through F4D, Evangelou challenges industry norms and 

perceptions, advocating for a paradigm shift toward sustain-
able fashion and lifestyle practices. The annual Sustainable 
Goals Banquet, attended by a diverse audience of  global 

leaders in various sectors and UN diplomats, exemplifies 
F4D’s role in championing sustainable development. Under 
the theme Healthier People, Healthier Planet, the event seeks 
to present solutions to improve our environment.

 
“GIVING BACK IS THE NEW LUXURY”

Evangelou’s journey is a testament to the transformative 
power of  passion and purpose. Her philosophy, “giving back 
is the new luxury,” permeates every facet of  her work, inspir-
ing a new generation of  changemakers to harness fashion as 
a force for social good. As she continues to push boundaries 
and redefine the role of  fashion and lifestyle in global develop-
ment, Evangelou remains steadfast in her belief  that meaningful 
change begins with a vision rooted in empathy and driven by a 
commitment to sustainability and the preservation of  culture.

For those inspired by her journey, Evangelou offers a simple 
yet profound piece of  advice: “Know anything is possible if  it 
comes from the heart and you have the passion to do it.” Her 
story serves as a beacon of  hope and possibility, illustrating 
how one woman’s vision can ignite a global movement toward 
a more inclusive, sustainable, and culturally rich future.

In the world of  fashion and beyond, Evie Evangelou stands 
as a visionary, illuminating the path to a more equitable and 
harmonious world, one runway at a time.

Fashion 4 Development | fashion4development.com
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FIGHTING BREAST CANCER 
WITH HOLIDAY HOUSE

Iris Dankner has had a remarkable career, making her mark 
on the interior design industry and in the fight against breast 
cancer as founder of  Holiday House in the Hamptons and 
New York City. She’s even the creator of  an icon of  20th cen-
tury Americana: the Lord & Taylor logo we all know is actually 
her own handwriting!

Her interiors firm, ID Creations, has offices in Manhattan 
and the Hamptons, and Dankner is a breast cancer survivor 
whose determination to help find a cure led her to found Holi-
day House, the popular annual designer showhouse benefit-
ting research into the disease.

$2 MILLION RAISED FOR BREAST CANCER
Since its 2008 inception, Holiday House has raised 

more than $2 million for the Breast Cancer Research 
Foundation, on whose advisory board Dankner serves. 
Now in its 15th year, Holiday House holds annual design-
er showhouses in New York City and the Hamptons, plus 
one-off  events in London and Palm Beach. There is even 
a coffee-table book, Holiday House: Ten Years of  Decorating 
for a Cure, documenting its first decade.

Of  course, there have been remarkable properties fea-
tured over the years. One had Long Island’s only rooftop 
tennis court — so Holiday House got Venus Williams to 
host a party there. For the past few years, Dankner has 
put together smaller “tabletop” shows in which design 
firms present their visions of  place settings. “What’s bet-
ter than being around a beautiful table with family and 
loved ones?” she asks.

This summer’s Hamptons Holiday House will take 
place from August 11 through September 8 at a new 
residence in Bridgehampton following an opening night 
White Party on August 10. It will showcase more than 20 
of  the industry’s top interior designers and their cutting-
edge lifestyle concepts. 

 
EVERY DAY IS A HOLIDAY

The name Holiday House denotes a simple philosophy 
that every day after a cancer diagnosis feels like a holiday. 
“It’s not about designers choosing a holiday like Christ-
mas or Thanksgiving, which they can, but it’s just making 
a memorable moment that they would like to celebrate,” 
Dankner explains.

 
INTERNATIONAL ROUTE 

TO HOLIDAY HOUSE
At age 40, with two young daughters and her own design 

firm, Dankner was diagnosed with breast cancer at her first 
routine mammogram, which saved her life. “That was 26 years 
ago when nobody spoke the words breast cancer,” she says. “It 
was very hard being a young woman with no one to talk to, so 
I started fundraising basically as a way to help myself  heal.” 
She put together a team for the Susan G. Komen Race for the 
Cure and was later asked to join the board, chairing the race 
for three years.

by bennett marcus

IRIS DANKNER
HOLIDAY HOUSE HAMPTONS FOUNDER

Iris Dankner and Jay Dankner
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RACE FOR THE CURE: 
EGYPT AND ISRAEL

Invited as a delegate to the 
Race for the Cure in Egypt, she 
marched from the Pyramid to 
the Sphinx with women who had 
survived breast cancer. Some 
dressed in burkas, some wore 
survivor caps, others pinned sur-
vivor T-shirts on their backs. For 
Dankner, it was an amazing ex-
perience, so she suggested a walk 
in Israel. The response from the 
board: “If  you want to spearhead 
Israel, go ahead.”

She spent the next year work-
ing to establish the first Race for 
the Cure in Israel, which ended 
with the Wailing Wall bathed in 
pink. Arabs and Israelis walked 
side by side, as breast cancer has 
no boundaries. “It was one of  the 
most incredible experiences of  
my life, putting together a whole 
group to introduce a new project 
in a new country,” she says. “It 
was spectacular.”

 
LORD & TAYLOR LOGO
Dankner’s path to becom-

ing an interior designer was also 
circuitous. Unsure how to earn 
money with her fine arts degree 
from Carnegie Mellon, she took 
a freelance job at Lord & Taylor 
and stayed for 14 years, becoming 
the retailer’s art director. “It was 
before computers — I am a dino-
saur,” Dankner laughs. “We had 48 
stores throughout the country, and 
every single ad needed to go by me 
so that I could put a handwritten logo around the artwork, and 
then we overnighted it. If  you remember what the Lord & Tay-
lor ads looked like, each one of  those logos is mine.”

When a new owner took over the company, Dankner de-
cided to go back to school and study interior design. “I felt like 
I was just taking my two-dimensional skills and making them 
three-dimensional. When you have a good sense of  color and 
texture, it is just putting it into a different form.”

After her breast cancer diagnosis, she had an aha moment 
and decided to combine her two passions and do something in 

the design industry that benefits women’s issues.
“I remember the night I said to my family, ‘Mommy has an 

idea,’ and everybody giggled, especially my husband. And now 
15 years later, that dream has become a reality.” She plans to 
continue her work until we are living in a world without breast 
cancer. “I want my grandchildren not to understand what type 
of  work I did or why.” Dankner’s Holiday House will host its 
next showcase in New York City in November. 

Holiday House Hamptons | holidayhousehamptons.com

Campion Platt, Jayne Chase, Andrea Stark, Iris Dankner
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PASSION FOR RARE BOOKS 
LEADS TO A BUSINESS

In 2022, Eve and Edward Lemon launched Fine Book Fairs, 
the U.S.’s newest series of  rare-book expos. The events are dif-
ferent from traditional book fairs: Each takes place in a histor-
ic building and features drinks, food, and live music. The goal, 
the Lemons explain, is to instill the joy of  book collecting in a 
new generation of  collectors. 

The Fine Book Fairs are not merely fun parties, however; 
they’ve very quickly attracted serious collectors and top deal-
ers from all over. Since launching, Fine Book Fairs have held 
expos in Washington, D.C.; Philadelphia; and New York City. 
The Lemons, both lifelong book lovers, have been astounded at 
the reception they’ve received from the rare-book community. 

CHARITY BOOK FAIR A SUCCESS 
DESPITE INDUSTRY SKEPTICISM

In fact, the Lemons’ first fair — established as a fundrais-
er for the City Tavern Club, a private club housed in a 1796 
building in D.C., where the Lemons live — shook up the rare-
book world. Edward Lemon, a professor at the Bush School 
of  Government and Public Service at Texas A&M University 
and an expert on Central Asia and Russia, sits on the club’s 
board, which decided to put on a book fair. “Now, we didn’t 
really know what that entailed,” he says. The Lemons had only 
been to one book fair ever. “So we thought, why don’t we just 
phone up all the dealers that we know and try and persuade 
them to come to D.C. for our book fair.” 

Stuck at home during the pandemic, researching online, 
the Lemons became avid book collectors. “Because I have to 
be the best at what I do, I spent a long time learning about 
what books to collect and what one should do,” says Eve. 
She was phoning dealers and asking them about bibliograph-
ic points, learning about the collecting process, and she built 
relationships. 

They planned the D.C. fundraiser as a fun, social event with 
an opening night cocktail reception and charged book dealers 
a modest fee. There was skepticism: One dealer scoffed in his 
widely read blog that the concept was ridiculous. Having it in 
a social club would attract Georgetown locals dressed to the 
nines, drinking and eating while ignoring the books, and who 
are these upstarts anyway? “He thought it was just going to be 
this social event around books, but no one would buy any.”

Afterward, the dealer issued a mea culpa, praising the event 
as innovative, drawing a younger than usual crowd that asked 
questions and bought books. 

“It was surprisingly, despite our very modest budget, very 
successful,” Edward says. “And both the public and the dealers 
for the most part found it to be an interesting event, and lucra-
tive on the part of  the dealers. And they urged us to proceed. 
So we founded the business shortly after the fair, just over two 
years ago. And that’s how we got started.”

FROM SHOES AND HANDBAGS  
TO BOOK COLLECTING

Prior to becoming obsessive about rare books, Eve, who 
previously worked in the education sector in the U.K., U.S., 
and Russia, was mainly passionate about shoes and handbags. 

by bennett marcus

EVE AND EDWARD LEMON
RARE BOOK COLLECTORS

Edward and Eve Lemon
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She estimates that she has about 60 bags, 20 to 25 of  which 
are Judith Leiber animal handbags. She has about 80 pairs of  
shoes, including Christian Louboutin, Manolo Blahnik, Roger 
Vivier, Chanel, and Gucci. 

Eve hasn’t stopped collecting fashionable accessories; it’s 
just that now the lion’s share of  her resources go to books. “I’ll 
buy Judith Leiber once, maybe twice a year. But I’ll buy a book 
every few days,” she says. 

BOOKS ARE INFINITE
Unlike with fashion, there are fewer definitive goals with 

collecting books, Eve says. For example, in her 20s her goal 
was to own a Birkin bag and a Kelly bag. “I eventually got a 
Birkin, then I got the Kelly, and then I was like, Okay, I’ve 
achieved my goal. I’m done.” With books, each one is differ-
ent. There’s no stopping point that you reach. “You can up-
grade,” Edward explains. “You almost always find something 
that’s in better condition or is signed by the author or that 
has unique provenance.” 

“Each book is different,” adds Eve. “Collecting is infinite.” 
The two have about 1,000 rare books so far, mostly American 
and British literature from the 19th and 20th centuries. “We 
only collect books we want to read. I believe in the utilitarian 
aspect of  everything I collect,” Eve says.

The Lemons describe themselves as book promoters. Along 
with their book fairs, they hold literary events, primarily in 
D.C. They’ve hosted talks by Hugo Vickers, the prominent 
royal biographer; the granddaughter of  renowned children’s 
author Madeleine L’Engle; and Kermit Roosevelt III, an au-
thor and professor of  law at the University of  Pennsylvania 
and a direct descendent of  Theodore Roosevelt. 

UPCOMING FAIRS
The Lemons’ Empire State Rare Book and Print Fair will take 

place in New York City on September 27–29 at Shepard Hall. 
Candace Bushnell, whose best sellers include Sex and the City, 
The Carrie Diaries, and Summer and the City, will be speaking about 
her life and work as an author. Bushnell will also be signing and 
selling her books. Interior designer India Hicks, King Charles’s 
goddaughter, will discuss her new book about her mother, Lady 
Pamela Hicks, a lady-in-waiting to Queen Elizabeth II. Lois 
Lowry, Newbery Medal–winning author of  the The Giver, will 
promote her newly published book as well. “The goal is to pro-
mote books, reading, and collecting,” Edward says.

Also upcoming are the Buffalo Rare Book Fair in Buffa-
lo, New York, on October 25–26, and the Philadelphia Rare 
Book and Print Fair on December 6–8. 
uLearn more by visiting finefairs.com PM
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After a diverse career with prestigious beauty brands, 
Fortune 500 companies, and startups, Meredith Mills-
Merritt, 29, took a bold step to launch the Original 
Southside, a ready-to-drink gin cocktail. Mills-Merritt, 
who lives in Manhattan Beach, California, brings her 
expertise to the beverage industry with her innovative 
product.

The Original Southside was inspired by Mills-Mer-
ritt’s mother’s summer cocktail, Leah’s Summer Cooler, 
and the storied bathtub-gin cocktails from Chicago’s 
South Side. Identifying a market gap for premium, con-
venient gin cocktails, Mills-Merritt saw an opportunity 
to create a drink that emphasized quality ingredients 
and a significant ABV. Her research indicated a trend 
toward drinking better-quality drinks among consumers 
and a booming gin industry, which made $2.75 billion in 
2022 and is projected to grow by 9.3 percent annually.

Crafted in the U.S., the Original Southside stands out with its com-
mitment to better-for-you ingredients. The drink is organic, gluten-
free, vegan, non-GMO, and sweetened with 100 percent sugarcane, 
boasting a notable ABV content of  10 percent. Mills-Merritt’s back-
ground in brand building and her focus on health-conscious products 
distinguish her in a male-dominated industry.

Since its launch this year, the Original Southside has made waves 
in the ready-to-drink market. It has formed high-profile partnerships, 
including with Blade in the Hamptons and New York City area, and 
earned prestigious honors from the Sip Awards, Chilled 100 Spirit 
Awards, and Bartender Spirits Awards in the ready-to-drink and new-
business categories. This gin cocktail is quickly gaining a reputation as 
the ultimate summer beverage. And Social Life editors can attest to its 
deliciousness! 

The Original Southside is currently available at select retailers 
throughout Florida, New York, and Southern California and on 
drinksouthsides.com.

MEREDITH MILLS-MERRITT
HOW THE GIN GENIUS IS SHAKING UP THE READY-TO-DRINK MARKET

WITH THE ORIGINAL SOUTHSIDE

by dina coHen

Parker Mills, Sutton Mills, Brent Mills, Meredith Mills-Merritt, Leah Mills
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